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Young Chinese are travelling overseas to acquire educational qualifications in increasing 

numbers. Travel plays an important part in their international education experience and many 

students travel independently around the destination where they are studying. Furthermore, 

most Chinese international students host friends and relatives from China over the course of 

their studies, often accompanying them on trips. This is largely an independent travel 

phenomenon. This chapter argues that independent travel by Chinese students and their 

visiting friends and family is a departure from the established pattern of group-based long-

haul Chinese travel and represents a growth market for the tourism industry. Evidence of the 

transition from a group orientation to a more independent approach is potent in Australia 

where there are strong ties between Chinese international education and inbound visitation. 

International education accounts for over half of Australia's total Chinese visitor nights and 

almost half of Chinese visitor expenditure, contributing $1.8 billion to the Australian 

economy in 2011-2012.1Much of the impetus for more independent travel among Chinese 

visitors to Australia is attributable to the international education sector. The contrasting travel 

styles of first time and repeat Chinese visitors to Australia exemplify this relationship.  

Most Chinese first time visitors to Australia travel as part of a tour group (51%) and 

use a travel package (53%).  Repeat Chinese visitors were more likely to travel 

independently, with less than a third of repeat visitors to Australia opting for a tour group 

(28%) and packaged travel (28%) on their trip. Australia has also seen a change in the age 

profile of first time versus repeat visitors from China. Repeat visitors from China tend to be 

younger (36% aged 15 to 29 years), spend more ($16,459) and stay longer (over four months) 

than first time Chinese visitors (34% aged 45 to 59 years; spend $3,911 per trip; and stay 17 

nights).2 The transition to independent travel among Chinese international travellers to 

Australia is thought to be stimulated by the emergent international student market. Therefore, 

proto-typical behaviours by younger mobile Chinese of international students today may 

provide insights into the future of China outbound travel as Chinese travellers move from 

group-based travel to more independent travel options.  



This study of 1,400 Chinese studying in Australia was undertaken in 2009 and explores 

the characteristics of these independent travellers, examining the role of travel in their 

international education experience. The profile and potential of the associated visiting friends 

and relatives is also highlighted. Following the completion of the survey, six focus groups 

were conducted with Chinese students studying in Australia to acquire a better understanding 

of their travel decision-making. Based on the findings, the researchers draw a distinction 

between independent student travellers and youth travellers and backpackers more generally. 

It is suggested that the travel behaviors of independent students may inform emerging 

conceptualizations of Chinese independent travel. The continuing growth of more 

individualized China outbound travel coincides with the global expansion of youth travel and 

international education. For many proponents, international education is no longer a ‘once in 

a lifetime’ experience, but increasingly marks the start of a lifelong career of temporary 

migration.3 International students generally and including those from China may be described 

as ‘new transnationals’ whose lives, interests and connections are based in multiple 

countries.4 The experience of international education has been described as having a 

transformational effect on young people.  International education offers students an 

opportunity for self-discovery through escape from cultural and familial expectations.5 Such 

freedom has a long-lasting effect on the enhancement of self-efficacy – namely beliefs about 

one’s capabilities6 and intercultural confidence. Thus, the nexus between travel and learning7 

and the expanding outlook of Chinese youth owing to international education may challenge 

the Chinese authorities in the event of potential conflict between nationalist impulses, self-

interest and a global cosmopolitan outlook. 

 The development of a more applicable typology of Chinese independent youth travellers 

could provide destination marketers and planners with a more solid basis for servicing this 

market. Product developers and destination managers that are seeking to retain 

competitiveness in the international youth tourism market will need to provide international 

students with a wider variety of travel products and more tailored bespoke experiences.8 

Tourism operators and managers in destinations frequented by Chinese tourists will be 

increasingly confronted by the challenge of aligning infrastructural provision and business 

practices to the needs of Chinese independent youth travellers, including student tourists. 

This chapter reports on an investigation of the travel preferences and behaviours of 

international students studying in Australia. A national online survey was conducted in 2009 

with international students enrolled at twelve universities. The support of the peak higher 

education body Universities Australia was secured and all member institutions (39) were 



invited to participate in the study. The various institutions subsequently disseminated an 

email and web link to their respective international students. A total of 5,991 responses were 

received of whom 1,414 (27.7%) were Chinese. A statistical analysis of the resulting data 

provides a travel profile of this group. Key insights from the survey were subsequently 

investigated through six in-depth focus groups with Chinese students studying at universities 

in South East Queensland, Australia.  Three to eight students participated in each session and 

sessions lasted approximately 45 minutes. The interviews were then transcribed and analysed 

using key themes. The current and future travel behaviours of Chinese students are presented 

as the findings of this study.  

 

The transformational power of international education among Chinese youth 

The development of the China outbound education phenomenon can best be understood in 

the context of changing relationships between China and the rest of the world. From the time 

of the Communist revolution in 1949, attitudes to the outside world generally and to the 

western world in particular have evolved. Over recent times, China has moved from a closed 

approach (pre-1978) to an open approach (post 1978). There were shorter term distinctions 

with these two broad periods. During the “closed” period of the cultural revolution (from 

1966 to about 1971), for example, the authorities viewed education as a bourgeois and 

counter-revolving activity.  In accordance with the prevailing ideology, schools and 

universities, the atmosphere closure was not conductive to the pursuit of scholarship inside or 

outside China. 

Two major stages have characterized the subsequent period of openness. The first 

started in 1978 and concluded in1989, the date of the so-called Tiananmen Square incident. 

Though outbound leisure travel flows had not yet gathered momentum in the late 1980s, 

many Chinese students were already studying at overseas institutions. Though brief in 

duration, a vigorous government crackdown on dissent followed the incident. The 

governments of Western nations and notably Australia, offered extended residency to those 

who were enrolled as students. Many international students opted to remain permanently in 

their new country of residence.  Following the 1989 crackdown, Chinese students have 

travelled to other countries in ever increasing numbers (amounting to 649,500 in 2011 

according to UNESCO 2012). It is worth noting however that most students during the 

subsequent period have returned to China on completion of their studies. The rapid 

development of the Chinese economy has improved employment prospects for those 



graduating overseas.9 This pattern of return reinforces the view that Chinese international 

students have more in common with tourists than with permanent migrants 

During the closed period, officials viewed those pursuing studies overseas in the 

capitalist world with suspicion and mistrust. The numbers of Chinese travelling 

internationally were tiny and overseas travel was largely confined to conducting diplomatic 

relations. The Chinese authorities have adopted a different view of international education 

and international travel following the open door policy. As various state controls over 

economic activity have been loosened, it has been increasingly acknowledged that acquiring 

knowledge and learning from overseas experience offers better opportunities for young 

Chinese to contribute to national development. Over the past decades, an increasing number 

of Chinese students have been admitted to universities within the developed world and have 

been studying in English. Market growth has been propelled for by the reduction in Cold War 

tensions and increasing recognition within slower growth developed countries of the 

economic benefits associated with international students. 

As the authorities were becoming more favorably disposed towards education, they 

also gave encouragement to travel and tourism more generally. In 1999, Australia and New 

Zealand were the first “western” countries to be granted Approved Destination Status (ADS). 

Since the time of the Open Door policy, the bulk of outbound tourism consistent with ADS 

approved travel has been group-based travel. In contrast, the longer established flows of 

Chinese international students have been characterized by a more independent style of travel. 

Australia has been a major beneficiary of ADS visitors and received over one million Chinese 

ADS leisure group tourists between 1999 and 2013).10In 2013, Australia hosted 709,000 

visitors from China, an increase of 14.5 per cent relative to 2012, generating $4.8 billion in 

expenditures. By 2020, total expenditure by the 860,000Chinese visitors in Australia is 

expected to be worth between $7.4 and $9 billion per annum.11For this reason, China is now 

viewed by Tourism Australia (Australia’s destination marketing organization or DMO)11, as 

“Australia’s most valuable inbound visitor market”. (p1) 

[INSERT FIGURE 1 ABOUT HERE] 

 

 

 



 

The emergence of Chinese international students  

Paige has noted that international students reside temporarily “in a country other than their 

own citizenship or permanent residents in order to participate in international educational 

exchange as students”12(p162). Ward, Bochner and Furnham13have described international 

students as one of the most intensively studied groups in the literature on cultural contact. 

Frequently investigated topics have included social capital, homesickness, satisfaction, 

contentment and social connectivity. As “strangers in the strange land” it is commonplace for 

Chinese international students to form bonds with co-nationals and friendships, often 

extending into later life.14 This connection will have a potentially strong influence over future 

travel behaviors and word of mouth communication. Research conducted research in 

Australia by Pyke, King and Whitelaw15demonstrated the power of Chinese alumni networks 

made up of graduates from various Australian universities who have returned to China 

following graduation. 

There is an extensive literature on the experiences of international students emanating 

from different source countries, including China. Brown 5located international education in 

the context of the “sojourning" literature which  explores the extent to which travel 

experiences may be described as transformational.6 There are parallels between the idea of 

education as a potentially transformational experience and the literature on backpacking and 

gap year studies.CitingWard, Bochner and Furnham,13Brown5defined an international sojourn 

as providing "temporary between-culture contact” (p184) that transforms individuals into 

"intercultural mediators who learn to grown beyond the psychological parameters of their 

own origin culture” (p184). Sojourner experiences may be “mono-cultural, assimilationist, 

bicultural, marginalized or multicultural”(p185).Though they have the capacity to improve 

language capabilities(p189), such experiences may also exacerbate segregation because of 

pressures to conform that emanate from what has been described as "a faraway culture to 

which they were set to return” (p191). 

Given China’s rise as a global power, the attitude of Chinese authorities to both 

international education and tourism will play a role part in shaping international relations. 

The acquisition of cross-cultural capabilities by international students that have relevance to 

their country of ultimate residence is important in the case of Chinese students who originate 

in a country of growing power and assertiveness. Cross-cultural capabilities also apply to the 



growing “gap year” market.16The international education experience involves adjustments 

into a new society and also at the time of homecoming. According to Brown5 the journey is 

not over until the returnees “negotiate the return to their old home world”(p518). She has 

suggested parallels between international students and long stay tourist markets in that both 

types of visitor to the new culture are motivated to make temporary adjustments and to learn 

culture specific skills. Such parallels are relevant to the current volume and its exploration of 

China outbound tourism. 

According to the Australia Education International, a Government agency, Chinese 

students contributed 29.5% of all international enrolments in 2012.Almost two thirds (63.5%) 

were enrolled in higher education programs with a further 17.0% undertaking English 

language programs.1Approximately 1.5 million Chinese students came to Australia between 

2001 and 2011, more than half of all educational arrivals over the period. Though most 

students came with the exclusive purpose of pursuing their education, the role of the Chinese 

diaspora should not be discounted. Of about 88,000 Chinese who visited friends and relatives 

in Australia, a substantial proportion were visiting Chinese students studying at Australian 

educational institutions. China was Australia's fifth largest source of youth arrivals and in 

2012education accounts for over halfof Australia’s Chinese arrivals in the 15-29 age group 

(the proportion for all markets is 18%).17Despite the youthfulness of the market, China is not 

currently one of the countries granting working holiday visas. This visa permits young people 

to cover their Australian holiday expenses by accessing short-term employment. Australia 

currently maintains reciprocal working holiday visa arrangements with nineteen countries. 

This program aims to promote travel to Australia, encourage cultural exchange and build 

relationships between these countries and Australia.18 Working holiday visas are important 

for several youth tourism source markets including the United Kingdom, South Korea, 

Taiwan, Germany and France (as shown in Table 1). The Australian Government granted 

210,369 first Working Holiday Maker (WHM) visas and 38,862 second year WHM visas to 

youth travelers in 2012-13.Demand is increasing and the number of first year WHM visas 

granted in 2012-13 rose by 14.2 per cent and second WHM visas by 27.4 per cent over the 

previous year. This pattern distinguishes Chinese international student from many Western 

counterparts. Demand for visas was particularly high among young Taiwanese, with a 57.6 

per cent increase in first year WHM visas granted and a68.7 increase in second year WHM 

visas granted over this period.19Taiwanese are Putonghua speaking and this indicates that the 



absence of working holiday taking amongst Chinese youth travellers to Australia should not 

be associated with cultural factors.    

[INSERT TABLE 1 ABOUT HERE] 

Various studies have investigated the extent to which Chinese students adapt to 

different study destination settings. Chirkov, Vansteenkiste, Tao and Lynch20, for example, 

studied students in Belgium and in China.  Wang and Walker 21compared the effect of face 

concern between Chinese (n= 352) and Canadian (n=295) university students when 

undertaking leisure travel activities. It is useful that various researchers have compared 

Chinese international students with those from other origin countries. In their study of 

Taiwan, Jenkins and Galloway22compared the adjustment problems encountered by students 

from China and other source markets. They found that Chinese respondents encountered 

more problems than non-Chinese respondents. 

In seeking to understand the adjustments that students need to make during their 

studies, Smith and Khawaji23examined the effectiveness of intervention programs.  They 

found that forming friendships with local people helps to combat loneliness. Research has 

shown that international students tend to maintain contact with those of their own ethnicity or 

with other international students.24The same authors also noted that it was “challenging and 

rare” to form friendships with American students (p41).Kimnoted thatdifferent societies offer 

varying degrees of receptivity to strangers25.In their study of the effects of intervention 

programs Smith and Khawaji23observed the adjustments that students made over the course 

of their studies.  They found that friendships with locals contribute to combating loneliness. 

Zhang and Goodson drew from the results of 64 studies in their review of psychosocial 

adjustment amongst international students in the USA.26 Research has shown that 

international students tend to maintain contact with other international students and 

particularly with those of their own ethnicity.22Symptomatic of a sense of solidarity Xiao’s 

characterization of the development of so-called Chinese “red tourism” has been noted as a 

means of building national spirit and pride in Chinese heritage.27 

In considering the context within which Chinese international students are operating it 

is worth considering the scale of the permanent Chinese population in Australia. Inglis28 

documented the history of the Chinese in Australia. Despite a history of diaspora dating back 

to the mid nineteenth century gold rushes, there were only 27,000 Chinese living in Australia 



in 1966, of whom one third were Australia born. By way of comparison, the Chinese 

accounted for 1.6% of Australia’s total population (39,000) in 1881. 

 

Chinese outbound student-tourism to Australia 

Australia hosts over 410,000 international students annually and Chinese account for 

the largest share (about 29%).29There are approximately 120,000 Chinese studying in 

Australia on a student visa. After China the next largest markets are India and Korea which 

respectively account for a more modest 8.8% and 4.9% of the market. From these figures, it 

is evident that Chinese students are critical to Australia’s international education sector. Since 

Chinese students live, work and study in Australia over extended periods, they impact 

significantly on the economy. The study referred to previously found that international 

students typically spend $42,000 per year when studying in Australia. These expenses are 

largely funded by parents. Most students reported that their parents paid their program fees 

(70.9%), living expenses (63.9%) and for travel and recreation (57.6%). However, income 

acquired from working (31.7%) and from personal savings (29.8%) contributed to travel and 

recreation related spending. 

The states of New South Wales, Victoria and Queensland host 80% of all 

international students studying in Australia, with most students studying at universities in the 

state capitals, mostly Sydney, Melbourne and Brisbane. Table 2 profiles international 

students studying in Australia by nationality, age and gender. Most Chinese students are 

attending higher education (61.9%) or English language institutions (19.0%).The vocational 

(8.2%) and schools (6.0%) sectors represent only a small proportion of the market. Slightly 

more females (51.3%) than males (48.7%) were studying in Australia at the time of the study. 

Given the preponderance of university study, it is unsurprising that Chinese students are 

relatively youthful, typically aged in their 20s. In 2013, 70,553 Chinese students studying in 

Australia were aged 20-24 years and 26,125 were in the category 25-29.29This youthful age 

profile indicates that Chinese students are an emerging part of the independent travel youth 

tourism market.  

[INSERT TABLE 2 ABOUT HERE] 

The primary purpose of the trip to Australia by respondents was education. Consistent 

with those from other source countries, Chinese students like to incorporate travel as part of 



their Australian experience. Table 3 summarises the travel behaviours of Chinese students. it 

is worth noting that the vast majority of international students travelled during the course of 

their studies in Australia (84.9%). The study found that 60.5% of Chinese students planned to 

travel within Australia during their upcoming summer vacation (at the time of the study). 

Whilst the respondents may have acquired extensive experience of domestic travel in China, 

most are new to international travel. On this basis, they tend to travel to capital cities and 

tourist destinations close to their place of study. The study found that most international 

students had visited a capital city (77.1%) in the state where they were studying and/or a 

capital city in another state (61.2%).  Travel to regional Australia is perceived as less desired 

because Chinese students are unfamiliar with regional travel and assume that regional 

Australia resembles its equivalent in regional China. This implies that most land is allocated 

to farming and agriculture. As a result, Chinese students have low awareness of the 

opportunities or experiences offered by regional Australia. The following illustrate the 

respondent views of regional China: 

“In China, outside the city in the countryside, it just means it’s undeveloped, so 

people just are relatively so poor, they just do farm work”. 

[INSERT TABLE 3 ABOUT HERE] 

A few focus group participants had visited Australian regional tourism destinations, mostly 

on trips that were organised by friends living in the relevant region. Respondents had low 

expectations and were pleasantly surprised by the extent of the tourism offerings of the 

relevant destinations. For example, one Chinese focus group participant had visited a friend 

in Melbourne and her friend had taken her on a day trip tour to a winery and art trail in the 

surrounding regional area,  

“I just found out about the tour by talking to my local friends and they introduced me 

to everything, if they hadn’t introduced me to other attractions within the local area I 

would have only stayed in the city.” 

Travel by Chinese students mostly occurs during vacation periods at their respective 

institution, and particularly during inter-semester vacations. Trips typically last for less than a 

week. This study found that most Chinese students took a day trip (29.4%) or short-break of 

one to three nights (34.4%) or four to six nights (24.7%) on their most recent trip. Almost 

third-quarters of respondents reported spending up to $1,000 on their most recent trip, with 



22.6% spending $501-$1,000, 21.4% spending $301-$500 and 20.1% spending less than 

$100. There was also a small portion of high-spenders with 14.6% of respondents spending 

over $1,000 on their most recent trip.   

Parents of Chinese students often encouraged their children to travel as part of their 

Australian experience, but did not want this to jeopardise their studies. One focus group 

participant described her parents’ stance towards travel as part of her international education 

experience. They wanted her to: 

“Go out and travel, go and see the world, go and see Australia.  This is going to be 

great as part of your life experience.” 

Another student reported having received parental encouragement to travel as part of her 

study experience and, importantly, to share that travel experience by sending photographs 

home during her travels,  

“I say I want to travel [to] my parents. [They] say oh it’s ok because I always stay at 

home [in China]. So, my parents [are] like you should always travel. Please don’t stay 

at home, send us pictures of you doing things.” 

Chinese students are also mindful that they are typically the only child within their family, 

and are cautious travellers concerned about safety.  One respondent commented that:  

“I am the only children in my family so I won't take the risk… if something happened, 

oh, it will be for your parent’s trouble. They can’t accept [it]”. 

Another respondent stated that, 

“People really care about the safety yeah, they don’t want to try the thing a little [too] 

dangerous, adventure”. 

A further respondent recognised the thirst for new experiences and adventure among Chinese 

youth and stated that 

“More and more young people in China really want to try some exciting things in 

recent years, because their life [is] a little bit boring, so we want to try adventure”. 

To assure their parents that they are safe and self-reliant, Chinese students communicate 

regularly about their life in Australia and any travel plans.  They often consult with their 



parents when planning to travel, and communicate regularly during and after their trips.   

They attach considerable importance to the reactions of their parents towards their travel-

related activities. Parents often provide them with guidance. At one extreme, a student stated 

that, “I just follow my parents’ ideas”. Other respondents made travel decisions 

independently of their parents.  In omitting to inform parents about their travel plans in case 

they raised objections, one respondent noted that:  

“I am [from] a traditional family, you know, my parents always worry about my 

safety if I go somewhere, my parents always tell me, “There are some bad guys 

outside and you have to be careful” <laughs>.  You know, I’ve got a job, I can earn 

by myself, so... I have money, if I want to go there, I just go”. 

Chinese parents generally want to know that their son or daughter is safe, particularly in light 

of the "one child policy" which makes each a focus of attention. However, many parents also 

recognise the contributions of acquiring experiences outside study to personal development. 

They may encourage and fund their children to travel as part of international education on 

this basis. Furthermore, the photographs that their children send home of studying and 

travelling in Australia provide social capital when these artefacts and experiences are shared 

with friends and family. International student travel can have a flow-on marketing effect 

through this medium, generating positive word-of-mouth and providing destinations with 

aspirational appeal. For these reasons, it may be argued that international student travel 

should be encouraged as a means of stimulating overall travel activity. Communication 

activities should also aim to allay the safety concerns prevailing amongst students and their 

parents.  

The high proportion of respondents who undertook their most recent trip with friends 

(74.5%) suggests that this provides Chinese students with a sense of security when travelling. 

Most of the friends were other Chinese students (63.4%). In comparison, only 41.9% of all 

international students (including the Chinese respondents) travelled with their compatriot 

students. Chinese students were more likely to travel via public transport than international 

students, with 23.1% taking the bus and 17.4% boat on their most recent trip (the comparable 

figures for all international students were 12.0% and 5.8% respectively. Relative to all 

international students (34.7%), they were also less likely to use a car (26.3%). This suggests 

that Chinese students prefer the security of friends and group transport when travelling.  



Socialising is also a preferred recreational pursuit, with 32.1% reporting that the main activity 

during their recreation and personal time is meeting friends.  

The travel that they undertook while studying was the first time that many 

respondents had been away without their parents and their first independent trip. As cautious 

travellers, they expressed concerned about safety. Unlike their western counterparts generally 

and backpackers in particular, the trip itself which represents risk and adventure, rather than 

the activities undertaken while away. The present study discovered that respondents prefer 

more mainstream accommodation options, such as hotels (48.4%) and apartments (28.0%), 

over backpacker hostels (16.9%) and camping (3.7%). In comparison, 22% of all 

international students preferred backpacker hostels and 5.5% expressed a preference for 

camping. The research identified that international students, including Chinese, visited 

natural attractions (75.6%), sightseeing (73.3%) and shopping for pleasure (51.3%) when 

travelling. Meeting with friends (32.1%), relaxation (31.5%), shopping (15.4%) and travel 

and tourism activities (13.6%) were also popular during their recreational and personal time.  

Chinese students attract a large number of visiting friends and relatives. The present 

research shows that most (93.4%) encourage their friends and family to visit Australia, with 

21.3% reporting that at least two friends or family intent to visit them during their stay, 

22.4% reported three to four, 17.0% five to ten friends and 12.2% more than ten friends or 

family intended to visit during their stay. Graduation appears to be the most likely time for 

parents to visit, with approximately80% of Chinese respondents indicating that their parents 

would attend their celebrations. Most of the friends and family who were visiting Chinese 

students were likely to stay for between one and two weeks (39.7%), 22.3%for two to four 

weeks and 22.0% were likely to stay more than one month. These students play the role of 

tour guide, accompanying their parents, family and friends on their travels around Australia. 

For instance, one Chinese student stated that,  

“When my parents [visit]. They’re coming in June/July…I’m planning a trip with 

them...when family is visiting the students here they can travel as well”. 

Conclusions 

The present chapter has shown the significant role that education has played in the China 

outbound tourism phenomenon to Australia. Though international students are sometimes 

viewed as occupying a distinct category of mobility that contrasts with group tourists, it is 



they have evidently been laying important groundwork for future generations of independent 

travellers. Their presence and relative mobility within Australia has familiarised service 

providers with visitors from Chinese backgrounds. By acquiring an understanding of Chinese 

student behaviours, destination authorities and tourism operators can become progressively 

accustomed to handling more independent travellers from China. However, they should also 

consider how the travel preferences and behaviour of Chinese students differ from those of 

traditional youth travellers, who are mostly Western backpackers. This represents a challenge 

for tourism destinations, like Australia, that have developed adventure and youth-oriented 

experiences, based on servicing backpackers. The emerging Asian and, particularly Chinese, 

independent travel market is prompting the industry to rethink product offerings and 

marketing strategies. There have been several recent industry conferences in Australia to 

discuss this issue, with special sessions at the 2013 Australian Tourism Export Council’s 

Australian Youth Tourism Conference and the 2013 Queensland Government’s Destination Q 

Forum on the rise of the Asian independent travel. It is also evident that repeat visitation by 

Chinese students, sometimes as a part of alumni networks, represents a significant 

opportunity for destination-based operators. Students acting as tour guides for their Chinese 

visiting friends and relatives may also extend the potential impact of this group, further 

accelerating the shift from group to independent travel among Chinese outbound travellers. 

An offer of combined work and holiday experience could promote Chinese independent 

travel, especially if supplemented by the prospect of studying a short course (such as English 

language). The popularity of the WHM scheme among youth travellers has been evident in 

other Asian source markets, such as Taiwan and Korea, as well as in traditional Western 

markets.  Destinations are also increasingly aware of their capacity to shape attitudes at home 

with China, thereby providing a basis for building bilateral relations. International students 

are evidently an important part of China "New Wave" of outbound travel and are a 

potentially important catalyst for change. 
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Figure 1. Top 5 Inbound Visitor Markets to Australia 2005-2013 

 

 

 

 

Source: Australian Government. International Visitors to Australia 2014. 
www.tra.gov.au/statistics/international-visitors-to-australia.html (accessed 10 June). 
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Table 1. Total Working Holiday (Subclass 417) Visa Applications granted from 
Australia by Country of Citizenship 

Citizenship 
Country 

2011-12 to 
30/06/12 

2012-13 to 
30/06/13 

% Change  
from 2011-12 

2012 13  
as % of Total 

 
United Kingdom  41 712 46 131 10.6% 18.5% 
Taiwan  22 393 35 761 59.7% 14.3% 
South Korea 32 591 35 220 8.1% 14.1% 
Germany  22 499 26 184 16.4% 10.5% 
France  20 086 24 788 23.4% 9.9% 
Other  117 034 116 908 -0.1% 32.7% 
Total  214 644 249 231 16.1% 100.00% 

Source: Australian Government Working Holiday Maker visa program report; Canberra, 2013. 
 
  



Table 2. Profile of Chinese and all International Students by Age, Gender and 
Education Sector 

 Students from China 
% of students 

(number of students) 
 

All international students 
% of students 

(number of students) 
 

Age 
<18 
18-19 
20-24 
25-29 
30-34 
≥35 
Total  

 

 
4.2% (5 083) 

9.3% (11 073) 
62.7% (74 469) 
20.5% (24 457) 

2.3% (2 733) 
1.0% (1 017) 

100.0% (118 832) 

 
3.4% (13 716) 
6.8% (27 316) 

46.3% (186 174) 
27.4% (110 446) 
10.5% (42 326) 

5.6% (22 410) 
100.0% (402 388) 

Gender 
Female 
Male 

 

 
51.8% 
48.2% 

 
47.6% 
52.4% 

Education Sector 
Higher Education  
VETa 
ELICOSb 
Non-award 
Schools 

 

 
63.5% 
8.9% 

17.0% 
4.5% 
6.2% 

 
48.9% 
23.4% 
17.8% 
5.8% 
4.2% 

aVET – Vocational Education and Training; b English Language for Intensive Courses for Overseas Students. 
Source: Australian Government, International Student Numbers 2012. Australian Education International, 
Canberra, 2013.



Table 3. Summary of Study Findings on Chinese Student Travellers 

Variable Percentage of Chinese 
students 

Duration  
(most recent trip) 

 

Day visit 29.4% 
1-3 nights 34.4% 
4-6 nights 24.7% 
>1 weeks 11.5% 
  
Expenditure  
(most recent trip) 

 

> $100 20.1% 
$101-$300 20.9% 
$301-500 21.4% 
$501 - $1,000 22.6% 
> $1,000 15.0% 
  
Preferred 
Accommodation  
Hotels 
Apartments 
Backpacker hostel  
Camping 
Other 
 
Mode of transport 
(most recent trip) 

 
 

48.4% 
28.0% 
16.9% 
3.7% 
3.0% 

 

Car 26.3% 
Bus 23.1% 
Boat 17.4% 
Other 33.2% 
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