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ABSTRACT 
 

For some Australians, summer holidays at caravan parks have been a long 

held family tradition. Every summer during the Christmas school break, 

families return to the same caravan park for their annual holiday. Most have 

an on-going reservation that specifies both the visitation dates and the site 

location within the caravan park. In some cases, this holiday pattern has 

been repeated for several generations - at the same caravan park, at the 

same time of year, and on the same campsite.  

 

This thesis explores the nature and significance of repeat visitation using 

Australian caravan parks as the platform from which to observe the 

phenomenon. Repeat visitors have been defined as any visitor who has 

visited a destination more than once. Thus a person, who has visited a 

destination in childhood and returned 30 years later in adulthood, is 

considered a repeat visitor. So too, are those who return to the same 

destination year after year.  

 

Previously visited destinations offer a certain degree of familiarity and, 

perhaps reduce the risk of having an unsatisfactory holiday experience. 

However, this research has found that more complex factors influence the 

repeat caravanners decision to return to the same caravan park each year for 

the Christmas holidays. 
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Individuals develop emotional attachments to places. Therefore, rather than 

being perceived as physical or geographic space, places are locales to which 

personal meaning is ascribed. Similarly, people interact with other people in 

that place. Therefore, they develop affective bonds to the community as well 

as to the place. Known as place attachment and community attachment, 

these theories are premised on the concept that the interaction of human 

kind and place should be perceived in terms of emotions. Regular visitors to 

caravan parks display place and community attachment and where the 

visitation pattern has occurred over several generations, these emotional 

attachments are primarily to the immediate family or the neo-tribe. The 

annual holiday provides an opportunity for the family to gather together as a 

cohesive group and, for the individual tribal members to reaffirm their identity 

within the family group. 

 

The purpose of this thesis was to understand the phenomenon of repeat 

visitation by investigating the relationship between place attachment, 

community attachment and tribal membership with frequency of visitation. 

More specifically, by examining repeat visitors to Australian caravan parks, 

this thesis aimed to differentiate repeat visitors into heterogenous groups.  

 

Using a mixed methodology approach, a combination of quantitative and 

qualitative research techniques were used to target three separate 

populations, namely caravan park managers, repeat caravanners and 

intergenerational repeat caravanners. Three research phases were 

undertaken to examine these populations.  
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The results of phase one of this research identified that repeat visitation to 

caravan parks during the Christmas holiday period was considerable. While 

acknowledging that there were some negative impacts of repeat visitation, 

caravan park managers generally perceived that repeat visitation was 

positive for their business. Phase two results showed that repeat visitors 

could be distinguished into low, medium and high frequency of visitation 

groups. As frequency of visitation increased the level of place and community 

also increased. The final research phase examined intergenerational repeat 

visitors and found that while place and community were important, the 

overriding attachment was to the tribe. 

 

This research has both practical and theoretical implications. Managers of 

caravan parks can benefit from understanding the factors that influence their 

repeat visitor clientele and better prepare them for the challenge of balancing 

the needs of all their customers. Repeat visitors are not uniform across 

visitation patterns of attachments to place and community. The tribalism 

findings encourage further exploration of this construct within tourism 

research. Several directions for future research were suggested.
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CHAPTER ONE 

Introduction 
 

1.1 Introduction 

 

The summer months of December and January are the major Australian 

holiday period and occur in conjunction with the Christmas festive season. 

Over this period, there has developed a strong tradition of Australian 

holidaymakers holidaying at beaches, rivers and lakes. Anecdotal 

observation indicates that many of these holidaymakers return to the same 

place year after year. In some cases, this tradition may have been 

repeated over several generations of the one family. 

 

Understanding the phenomenon of repeat visitation is central to this 

thesis. Previously visited destinations offer a certain degree of familiarity 

for the holidaymaker and may even reduce the risk of having an 

unsatisfactory experience. However more complex factors may influence 

repetitive holiday behaviour. Human geographers and environmental 

psychologists have referred to the feelings that people develop about 

places and communities over time as attachment (Feldman, 1990; 

Hawkins & Backman, 1998; McCool & Martin, 1994; Proshansky, 1978; 

Proshansky, Fabian, & Kaminof, 1983; Stokols & Shumaker, 1981; Tuan, 

1977). Furthermore, people not only form attachments to broader 

communities but also develop attachments to the immediate social groups 
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with which they interact. Contemporary social researchers refer to these 

micro-groups as subcultures or neo-tribes (Hetherington, 1996, 1998; 

Maffesoli, 1996; Muggleton & Weinzierl, 2003a). Repetitive behaviour 

within this context is practiced through the performance of traditions and 

rituals which affirm belonging and identity of the individual group members 

(Bella, 1992; Smith, 1987; Stewart, Hayward, Devlin, & Kirby, 1998; 

Stewart, 1993; Turner, 1974, 1982, 1988).  

 

While studies of place and community attachment have tended to explore 

the affective bonds that people have toward their home place and 

community, these theories may hold some relevance when considering 

the repeat visitor. Similarly, tribalism and the performance of traditions and 

rituals have historically been studied within the anthropological and 

religious domains, but have emerged more recently in the post-modern 

social literature (Bennett, 1999, 2000; Blackman, 2005; Maffesoli, 1988, 

1996). These theories may also provide useful insights into understanding 

repeat visitors in tourism settings.  

 

This thesis explores three factors that may influence the reasons to revisit 

a holiday destination: place attachment, community attachment and 

tribalism. To this end, the research focuses on repeat visitors holidaying in 

caravan parks during the Australian summer holiday period. While many 

tourists have revisited particular holiday destinations, the caravan park 

setting provides an easily identifiable population from which to draw 

samples of repeat visitors. Newspaper articles indicate that caravan parks 
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are a favoured form of accommodation for the repeat visitor (Fraser, 

2001), and further that many repeat visitors to caravan parks gather in 

large groups indicating an element of tribalism to the holiday pattern. 

Therefore, this research aims to understand the repeat caravanner by 

investigating the relationship between place attachment, community 

attachment and tribal membership with frequency of visitation. 

 

This chapter sets out the background to the research, the research 

problem and the research questions examined. A brief introduction to the 

phenomenon of repeat visitation and the three central factors of place 

attachment, community attachment and tribalism thought to influence this 

behaviour are included. The research design used to explore the research 

questions is detailed and finally an outline of the following chapters is 

provided.  

 

1.2 Background 

 

Ryan (1995a) has observed that many tourists find comfort in returning to 

the same destination even though there may be a vast number of 

destination options available to the modern tourist. As such, significant 

factors must lie behind the reasons to revisit a destination rather than to 

seek out a new destination. The reasons for revisiting may well be 

different for a person travelling to a sacred religious site such as Mecca as 

opposed to that of a recreational fisherman travelling to his favourite 
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waterway. Therefore the factors that influence revisitation are unlikely to 

be uniform across or within any traveller market segment. In addition, they 

are likely to be multifaceted, suggesting a complex interaction of factors 

that impact on the holiday making decision.  

 

Some reasons for revisiting destinations have been identified by previous 

studies and include, satisfaction with previous visits, ease of access to the 

destination, and known expectations of a familiar destination (Ankomah, 

Crompton, & Baker, 1996; Gyte & Phelps, 1989; Mazursky, 1989; 

Oppermann, 1997; Watson, Roggenbuck, & Williams, 1991). Children’s 

happiness with the holiday choice and the time taken to relax may also be 

influences on repeat visitation decisions (Cullingford, 1995). Given a 

certain degree of familiarity with a destination, the risk of having an 

unsuccessful holiday may also be reduced (Bello & Etzel, 1985; Gitelson & 

Crompton, 1984; Ryan, 1995b). Thus repeat visitation may simply be a 

matter of convenience or risk aversion in addition to variables such as 

proximity to the destination, satisfaction with previous holidays and 

general knowledge and familiarity with the destination.  

 

It would be easy to suggest that repeated visits to caravan parks may be 

largely driven by cost and that the affective bonds that people develop to 

places, communities and their neo-tribes are unimportant in comparison. A 

caravanning holiday offers a cheaper alternative to rental holiday houses 

and to many hotel resort destinations. Similarly, staying in one place would 

prove to be less expensive than touring.  
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However, while cost may be a determining factor in the decision to 

undertake caravanning holidays in the first instance, and to remain at the 

destination in the second instance, the motivation behind repeated 

visitation appears to be more complex. Firstly, alternative caravan parks at 

similar costs would be available to the individual when choosing a 

destination. Given the mobility of the caravan it is even more interesting 

that patterns of repeat visitation should be apparent. Secondly, more 

diverse holiday options may be available to subsequent generations in 

comparison to the options available to their parents. Therefore the writer 

suggests that the question of repeat visitation to caravan parks is not fully 

explained by an economic argument alone. 

 

While the reasons to revisit a destination may vary, the frequency of 

visitation is also likely to vary. As such the patterns of repeat visitation may 

not be uniform for all people who return to previously visited destinations. 

According to Ryan (1995b) and Oppermann (1999) some have favoured 

destinations that they visit regularly, while others may have visited a 

destination only twice in a lifetime. Thus, the frequency of repeat visitation 

may reflect a visitation continuum. Within this visitation continuum, the 

characteristics and behaviours of the repeat visitor are also likely to vary. 

Repeat visitors who regularly return to a destination may be quite a distinct 

group when compared to the repeat visitor who visits a destination only 

twice in a lifetime. To date, no distinction has been made between repeat 
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visitors based on the frequency of revisitation. The only definitional 

criterion being that a tourist has visited a destination at least twice.  

 

A further consideration when examining the repeat visitor is that of the 

holiday experience. Familiarity with a destination changes the experience 

and the expectations of that experience. It is also likely to change the 

relationship with the host community (Ruan, 1995a). Thus the more often 

a holiday is taken at the same destination, the more comfortable and at 

ease the tourist is likely to feel. Over time, a sense of belonging may 

develop. This feeling of belonging manifests into an emotional attachment 

to the geographical space (Buttimer & Seamon, 1980; Feldman, 1990; 

Proshansky et al., 1983; Stokowski & Lee, 1991; Tuan, 1977). Known as 

place attachment, these emotional bonds may equally transfer to a holiday 

destination.  

 

In studies of place attachment in the context of one’s permanent 

residence, it has been shown that the level of attachment strengthens over 

time (Hay, 1998). Place attachment is based on past experience and may 

explain the reasons for repeat visitation to a single destination. Therefore, 

it may even be feasible to expect that place attachment will vary along the 

visitation continuum. If this is so, then the nature of that repeat visitation 

becomes even more important in understanding the reasons to revisit 

previously visited destinations and, may facilitate the differentiation of 

repeat visitors into categories that distinguish repeat visitors into useful 

definitive segments. 
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Place attachment theory also encompasses social interactions within the 

context of a geographical locale. It indicates emotional bonds to the 

physical place and social bonds to the family and community that interact 

with the individual within that place. The theory suggests that individuals 

who participate in varied activities within the community form deeper place 

attachment bonds (Feldman, 1990; Halseth, 1993; Hawkins & Backman, 

1998; Jordan, 1980; McCool & Martin, 1994).  

 

Similarly, familiarity with other holidaymakers and repeated shared 

experiences facilitates the development of a community spirit, and a sense 

of belonging to the people in the place. Therefore, place attachment is not 

only intensified by residency type, age, and years spent in a place, but 

also by the level of involvement and commitment to the community within 

the place (Feldman, 1990; Hay, 1998). This would suggest that there is a 

positive relationship between the two factors. As such, community 

attachment may intensify as place attachment intensifies thereby 

furthering the attachment relationship with frequency of visitation.  

 

Another consideration in place attachment is if the attachment was 

developed during childhood. Feldman (1990) and Hay (1998) have shown 

that place attachment developed in childhood is strengthened when these 

connections are continued into adulthood. Implicit in this finding is the 

notion that memories of past events influence the bonds of attachment felt 

by an individual.  
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Thus, positive childhood experiences may provide reasons for visitors to 

return to the destination of their childhood holidays in adulthood. 

Moreover, the family behaviours as experienced in one’s youth are 

repeated. Family traditions may develop in association with a repeated 

holiday pattern that are then passed on to subsequent generations. The 

purpose is to enhance and strengthen the social and emotional bonds 

within the family and the community (Bella, 1989; Stewart, 1993; Turner, 

1974, 1982), perpetuating a feeling of belonging to the neo-tribe.  In this 

sense, the phenomenon of repeat visitation becomes more than simply 

returning to a favoured holiday site. It becomes a neo-tribal gathering, 

where traditions are repeated from one holiday to another. Therefore, the 

family holiday takes on a deeper importance to its participants, and the 

reward for this repetition manifests itself in a sense of belonging to the 

neo-tribe, the place, and the community at that holiday place.  

 

Hence, a heightened place attachment may develop when individuals 

experience feelings of community attachment and repeated behaviours 

become symbolic performances. As such, the repeat visitor may exhibit 

both place attachment and community attachment to the destination they 

revisit and, in some cases where the repetition of the holiday occurs over 

generations, a sense of tribalism may be embodied in the holiday 

experience. 
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While repeat visitation occurs in both domestic and international tourism 

settings, the repeat visitor in the Australian context, is perhaps more easily 

observed in the domestic market. One sector of the Australian holiday 

market where repeat visitation occurs is in caravan parks. As Johnson & 

Burdge (1974) indicate, people do not just identify on a personal level with 

a place but also identify with the group of people at that place, the pace of 

life and ways of doing things. Caravan parks are not simply 

accommodation venues, but are places where social interactions occur 

and emotional ties are developed. Therefore they are small communities 

that exist within the broader community of the tourist destination.  

 

In summary, there are four issues identified in the literature that require 

further investigation into the phenomenon of repeat visitation to caravan 

parks.  

• The magnitude of the repeat visitor market is not known and hence its 

significance to the tourism industry and its implication to managers of 

tourism operations have not been fully explored.   

• The current definition of repeat visitation may be overly simplistic in 

that it is based on the criterion of having visited a destination at least 

twice. This does not differentiate between those who visit a destination 

more frequently and those who revisit less frequently. 

• Previous research assumes that repeat visitors are a homogenous 

group of similar types of tourists displaying similar visitation patterns. 

Therefore, variation within the repeat visitor market has been 

overlooked.  
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• There is a dearth of research investigating the influence of tribalism on 

the decision to continue family holiday traditions. Similarly there is little 

evidence of the impact of place and community attachment in the 

tourism literature. 

 

1.3  Research Problem  

 

The overall aim of this research was to consider the significance and 

nature of the repeat visitation using Australian caravan parks as the 

platform from which to observe the phenomenon. Specifically the research 

sought to test the thesis that repeat visitors to caravan parks are a 

significant and heterogeneous group of holidaymakers, distinguished by 

different levels of attachment to place, community and their neo-tribe. 

This research examines the following research problems: 

 

1. To determine the extent of the repeat visitor phenomenon to caravan 

parks;  

2. To assess the affective bonds that repeat caravanners form to the 

place, community and the neo-tribe, and 

3. To consider the implications of these attachments to managers of 

caravan parks.  
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1.4  Contribution of the Research  

 

This research adds to earlier academic knowledge in several ways. Firstly, 

although tourism researchers have addressed repeat visitation, the 

discussion is in its infancy and a distinction has not been made between 

tourists who return infrequently and those who return more regularly 

(Gitelson & Crompton, 1984; Oppermann, 1999). Thus, to investigate 

repeat visitors from the perspective of being a single consumer group 

ignores the complexity within the repeat visitor segment. Therefore this 

research will contribute to tourism knowledge by examining repeat visitors 

as a heterogeneous group so that the similarities and differences within 

the group may be identified. 

 

Secondly, there is limited research investigating the influence of place and 

community attachment in tourism. Much of the research has been in the 

related fields of recreation and leisure and has been centred in North 

America. These studies have predominantly been explorations of activity 

or recreation-based place and community attachment. This research 

focuses on the attachment to geographical places and communities and is 

not specific to any single activity. The author contends that while 

caravanning may be perceived as a recreational activity, this description 

would more aptly apply to those caravanners who travel from one 

destination to another. However those who forgo the mobility that the 

caravanning lifestyle offers and concentrate their caravanning experiences 
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predominantly in a favoured destination are more likely to be simply 

making an accommodation choice.  

 

There is a gap in the tourism literature concerning the impact of neo-tribal 

associations on the decision to continue holiday traditions. This research 

draws on the theme of tribalism and extends this into the tourism realm. 

The author suggests that it is not only the place and the people that make 

the holiday experience important, but the repetition itself elevates the 

experience to one of even more significance by affirming tribal 

membership and belonging.  

 

While frequency of return is an obvious variable with which to differentiate 

between different types of visitors, a more thorough understanding of the 

repeat visitor market may be achieved by incorporating an understanding 

of the mix of reasons to return to a previously visited destination. While 

nostalgia and past experience as factors determining decisions have come 

under scrutiny, a less superficial interpretation would result if links 

between place, community, and tribal membership were established. 

 

As well, limited attention has been given to short haul domestic travel, 

despite the possibility of this being a significant element of the market in 

many of Australia’s destinations. Therefore, this research will contribute to 

the understanding of the domestic tourist by examining repeat visitors to 

local destinations in the context of attachments developed over time to 

place, community and the neo-tribe. 
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Finally, previous studies have examined repeat visitation by investigating 

the tourist and have made only superficial connections to the business 

implications of repeat tourism. This research however approached the 

repeat visitation phenomenon by focussing on both tourists and caravan 

park managers. Therefore this research will be relevant to the caravan 

park sector of the tourism industry. Increasingly this sector has come 

under pressure from a variety of external influences, including rising land 

prices and competition from other sectors of the tourism industry. The 

identification of the distinguishing features of the repeat visitor will 

contribute to the industry in marketing their product particularly to the 

domestic traveller segment. In this context, it might be those who continue 

the family holiday traditions laid down by their forbears who are also 

important to the sector.  

 

1.5  Research Design  

 

This research focuses on repeat caravanners in an attempt to establish 

place attachment, community attachment and tribalism as reasons for 

repeat visitation. The information sought was primarily obtained from two 

sources; managers of caravan parks and repeat caravanners.  

 

In order to obtain information a mixed methodology design combining both 

quantitative and qualitative research methods was adopted. Qualitative 

research is often based in the phenomenological and constructivist 



Chapter 1: Introduction 

Kathy Marles – Repeat Visitors to Australian Caravan Parks 14 

paradigms and is broadly acknowledged as providing a rich or deep level 

of description and interpretive understanding. This design is particularly 

useful when dealing with hidden or underlying feelings, and is often used 

when little is known about the phenomenon in question. The quantitative 

approach, being based in the positivist paradigm, provides a stronger 

empirical understanding. Morse (2003) argues that a mixing of the two 

approaches allows for the comprehensive development of the research.  

 

Recent work led by Tashakkori & Teddlie (1998, 2003) has attempted to 

define and extend the taxonomy of mixed methodology approaches in 

social and behavioural research, and they suggest that it is emerging as 

the third methodological movement. Use of mixed methods raised the 

importance of the research question(s) rather than the method or 

paradigm. They argue that a mixed methods approach can more 

effectively answer research questions than either the quantitative or 

qualitative approaches alone (Tashakkori & Teddlie, 1998). 

 

This research was conducted in three phases over three consecutive 

Christmas holiday periods from 2000/2001 to 2002/2003. The first two 

phases used quantitative survey methods and the final phase employed 

the qualitative method of in-depth interviews. A mixed methodology 

approach was adopted for several reasons.  
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No data was available on the extent of the repeat visitation phenomenon 

in Australian caravan parks. Therefore the author felt that it was first 

necessary to establish the magnitude of the repeat visitation phenomenon 

to caravan parks, and explore its impact on managers of caravan park 

establishments. As this research objective was one of enumeration, a 

quantitative method was most appropriate.  

 

The second research phase investigated the patterns of repeat visitation 

and the attachment of repeat caravanners to place and community. 

Researchers such as Williams and Roggenbuck (1989) have measured 

the constructs of place and community attachment quantitatively. These 

constructs were adopted and modified for the second phase of the 

research.  

 

The third phase aimed to explore the concept of tribalism in a subset of 

the repeat visitor segment that enacted the same repeat visitation patterns 

over multiple family generations. A qualitative approach was chosen to 

access a deeper level of understanding of the factors that influence the 

decision to revisit a caravan park. 
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1.6  Definitions 

 

There are several key terms used throughout this thesis that require 

definitional clarification.  

 

• Place Attachment  

“The emotional and affective bond between individuals or groups and a 

place” (Tuan, 1974b, p. 4).  

Note: Within the context of this thesis, the locus is the caravan park. 

 

• Community Attachment 

“The extent and pattern of social participation and integration into the 

community, and sentiment or affect toward the community” (McCool & 

Martin, 1994, p.30). 

Note: Within the context of this thesis, the community is the caravan park 

community, which comprises other caravanners and the owners and/or operators 

and/or staff. Conversely, the community in the destination and external to the 

caravan park is described as the host community. 

 

• Neo-tribe  

Neo-tribes are cohesive micro-groups distinguished by their members’ 

social sharing of values, places or ideals. “Neo-tribalism is characterised 

by fluidity, by punctuated gathering and scattering” (Maffesoli, 1988, p. 

148). 
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Note: Within the context of this thesis, the neo-tribe is the immediate family or 

social group holidaying together within the caravan park. 

 

• Repeat Visitor 

Throughout this thesis this term is used interchangeably with repeat 

caravanner and refers to any person who has visited the same caravan 

park more than once. 

 

• Regular Repeat Visitor 

A regular repeat visitor is defined as someone who stayed at a caravan 

park for at least 3 out of the 5 previous Christmas school holidays.  

 

• Intergenerational Repeat Visitor 

Where regular repeat visitation has occurred in the same caravan park for 

more than one generation, members of the family were identified as 

intergenerational repeat visitors. 

 

• Caravanner/Caravanning 

For the purpose of this thesis these terms refer to any person holidaying in 

a caravan park. The accommodation available in a caravan park 

encompasses caravans, unregistered mobile homes, motorhomes, pop-up 

trailers, tents, prefabs, cabins, flats units and villas. 

 

 

 



Chapter 1: Introduction 

Kathy Marles – Repeat Visitors to Australian Caravan Parks 18 

• Caravan Park 

Any establishment which provides short-term or long-term accommodation 

to the general public and which provide powered or unpowered sites for 

caravanners. 

 

The following definitions refer specifically to caravan park accommodation 

establishments and were adopted from the Australian Bureau of Statistics 

Survey of Tourist Accommodation publication (ABS, 2003).  

 

• Long-term caravan parks 

“Caravan parks where the majority of paying guests occupied sites for 

periods of more than two months” (ABS, 2003, p. 50). 

 

• Short-term caravan parks 

“Caravan parks where the majority of paying guests occupy sites for 

periods of less than two months” (ABS, 2003, p. 50). 

 

• Caravan Park Sites 

“Includes on-site vans, other powered sites, unpowered sites and cabins, 

flats units and villas” (ABS, 2003, p. 50). 

 

• Permanently Reserved Sites 

“Powered and unpowered sites, on-site vans and cabins etc. continuously 

let for two or more months of the survey period to tenants who occupy the 

sites only on a casual or sporadic basis” (ABS, 2003, p. 50). 
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1.7 Delimitations of Scope and Key Assumptions 

 

As there was a paucity of information available about repeat visitation in 

Australian caravan parks, this was an exploratory study and as such 

certain restrictions are inherent in this research.  

 

The first restriction was that the repeat visitation phenomenon was 

investigated only during the Christmas holiday season and therefore may 

not be applicable to other holiday periods. The restriction to the Christmas 

holiday period ensured a level of homogeneity across the repeat visitor 

group and provided the longest holiday period in which to access repeat 

visitors; approximately 5 to 6 weeks.  

 

The second restriction was that this research was conducted in the 

eastern states of Australia (Queensland, New South Wales and Victoria) 

only. The reason for this restriction was twofold. Firstly these three States 

are the major population areas of Australia and as such provide a good 

indication of repeat visitation for the Australian caravan park industry. 

Secondly the geographic size of the country and the limited time in which 

to collect data made a national study unfeasible.  

 

Finally, while there is anecdotal evidence of repeat visitation in the ‘grey 

nomad’ caravanner market. However this market segment was not 

pursued for investigation in this research as the population of caravanners 

was deemed to be different. Firstly grey nomad travel occurs throughout 
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the year and this research focussed specifically on the Christmas holiday 

season. Secondly grey nomads tend to tour in caravans, moving from one 

destination to another. While it is acknowledged that they may return to 

previously visited destinations, this research of repeat visitors was 

primarily concerned with those who favoured one caravan park. 

 

1.8 Outline of the Thesis 

 

The foundation for this research is based on the phenomenon of repeat 

visitation. Chapter 2 presents the literature on repeat visitation and also 

explores the literature on the three central factors of place attachment, 

community attachment and tribal membership. This chapter also provides 

an overview of the theoretical subject areas upon which the research is 

built. The strengths and weaknesses of previous research are addressed 

and the gaps in the tourism knowledge of repeat visitation are highlighted. 

Chapter 3 discusses the rationale for adopting a mixed methodology 

approach in more detail. The following three chapters (Chapters 4 to 6) 

present both the methods and results of the three distinct research phases 

consecutively. The final chapter (Chapter 7) synthesises the findings of the 

research with the conceptual constructs identified in the earlier chapters. It 

brings together and discusses the phenomenon of repeat visitation as 

displayed by repeat visitors to selected Australian caravan parks. This 

chapter also the addresses the limitations of this research and identifies 

the direction for future research opportunities. 
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CHAPTER TWO 

Literature Review 
 

2.1  Introduction 

 

This chapter reviews the concepts that underpin this research of repeat 

visitation. The purpose is to provide a background to the theoretical 

foundations and tourism literature that are central to an exploration of 

repeat visitation. Section 2.2 briefly introduces Australian caravan parks 

and provides context to the setting in which repeat visitation is observed in 

this research. This is followed in section 2.3 by a review of the tourism 

literature. It draws on theories and constructs that are relevant to a 

discussion of repeat visitation and ends with a summary of the current 

body of literature on repeat visitation. Section 2.4 examines perspectives 

of attachment theory: place attachment, community attachment and 

tribalism. The literature is examined in the context of repeat visitation, 

thereby allowing insights into the establishment and perpetuation of 

holiday traditions as displayed in the holiday patterns of repeat 

caravanners. Finally, section 2.5 sets the theoretical context for the 

research by introducing conceptual framework and research questions. 
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2.2 Australian Caravan Parks  
 

One of the earliest recorded caravan parks was in the Victorian town of 

Frankston on the Mornington Peninsula. It opened in 1937 and had 

facilities for 200 sites. In the same year, the first exhibition of caravans 

was held at the Victorian Motor Show. The first official Caravan Club in 

Victoria was also opened in 1937 by the RACV (Royal Automobile Club of 

Victoria). Known as the RACV Caravan Club, it was disbanded during 

WWII and was later reformed in 1946 (RACV, 2003). Prior to this, 

caravans had been in use since the 1920’s, although as White (2005) 

acknowledges, the history of caravanning dates back further than this but 

was mostly associated with work rather than recreational pursuits. For 

example caravans were used during the 1930’s depression to 

accommodate people travelling and looking for work (RACV, 2003). The 

real expansion of the caravan came with the growth and acceptance of the 

motor vehicle.  

 

Within a tourism context, caravanning in Australia grew out of the tradition 

of camping. While the motorcar was vital to this expansion the caravan 

was not popularised until the 1960’s and 1970’s. The car permitted 

holidaymakers to take more possessions and to venture further from 

home. By this time tourism was expanding. Australians were more affluent 

and had increased time available for leisure activities (Weaver & Lawton, 

2005). The expectation by most was to own a home, car and to acquire 

some luxuries (Lynch & Veal, 1996). For some, one of these luxuries was 
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the caravan, which provided an upgrade from the tent and a substitute for 

those without the resources to afford a holiday home. Marketed as a 

‘house on wheels’ where you could have all the comforts of home 

including the ‘kitchen sink’, the caravan soon became a part of many 

Australian’s holidays (Murphy, 1985). 

 

The popularity of caravanning has waxed and waned since the major 

growth period of the 1960’s and 1970’s and has been influenced by 

several trends. Demand for land, particularly along the coastal line and 

increasing land prices have been contributing factors to the closure of 

some caravan parks (Henson, 1982; Walsh-Heron, 1987). Scrutiny from 

environmental interest groups has also impacted on the development of 

the industry. Many caravan parks are located in fragile ecosystems such 

as dune and estuarine areas. Environmental concerns regarding the 

preservation of these ecosystems, and the effects of the influx of large 

numbers of tourists in peak seasons on local communities with inadequate 

infrastructure prompted the closure of some caravan parks in the 1980’s 

(Craik, 1991; Henson, 1982; Murphy, 1985; Ryan, 1991; Walsh-Heron, 

1987). Petrol prices have also influenced the numbers of caravanners, 

particularly during the oil crisis of the mid 1970’s (Craik, 1991; Henson, 

1982; Murphy, 1985; Ryan, 1991; Walsh-Heron, 1987). The first phase of 

retiring baby boomers has however seen a growth in the travelling 

caravanner in recent times. Commonly referred to as the ‘grey nomad, this 

market is expected to boom in the next decade but may also be at risk due 

to the recent instability in the Middle East and the subsequent effect on oil 
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prices. Another of the recent trends driving changes in the nature and 

structure of caravan parks has been the move toward cabins as traditional 

camping and caravanning sites have given way to permanent cabin 

structures.  

 

Despite these fluctuations in supply and demand, the caravan park is 

established as an integral element of the accommodation sector, 

contributing to the generation of tourism revenue and employment.  

 

Table 2.1 Summary of Australian Caravan Parks  
 
Period Site nights 

occupied 
 

‘000 

Site 
occupancy 

rate 
% 

Takings from 
accommodation

 
$’000 

2000    

March Quarter 11,368 51.2 148,825 

June Quarter  10,909 48.9 132,272 

September Quarter  11,171 49.6 157,311 

December Quarter  10,896 48.4 160,341 

2003    

March Quarter 11,365 52.9 189,000 

June Quarter  11,244 51.4 175,947 

September Quarter  11,557 52.8 190,715 

December Quarter  11,191 50.4 198,556 

Year Ended    

December 2000 44,344 49.5 598,750 

December 2003 45,358 51.8 754,218 
Source: Australian Bureau of Statistics (2003). 
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There are approximately 2,700 caravan parks in Australia and 350,000 

registered recreation vehicles. Caravan parks provide approximately 

200,000 holiday sites and 90,000 long-term sites (CRVA, 2006). Table 2.1 

shows the site nights occupied, site occupancy rates and takings from 

accommodation as reported by the Australian Bureau of Statistics. 

 

2.3 Tourism 
 

In an investigation of the reasons that people return to previously visited 

holiday destinations it is important to understand that any decision about a 

holiday is based on a complex set of relationships. These relationships 

interact and influence the final holiday decision, and include factors such 

as an individual’s personality type, the purpose and motivation for travel 

and the perceived experience that will be gained from that travel. After the 

travel event, the experience and the decisions made are evaluated. 

Therefore an understanding of the travel motives and decision-making 

process of the tourist is central to the understanding of repeat visitation. 

This section reviews the basic theoretical foundations of tourist motivation 

and decision-making and describes the research developments that have 

led to the current quantum of knowledge of repeat visitation. 
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2.3.1 Motivation  
 

Motivation theory emanates predominantly from psychology and refers “to 

the moving force that energises behaviour” (Westen, 1996, p. 367). 

Evolutionary psychologists examined motivation from the biological 

perspective of survival and the perpetuation of the species through 

reproduction. However, more psychogenic motives, such as love and 

achievement, also motivate behaviour. Basic to the theory of motivation is 

the identification of a need and the behaviour pursued to satisfy it. In 

satisfying the need, the individual maintains ‘equilibrium’ or achieves a 

state of ‘homeostasis’. While concentrating on the satisfaction of a need, 

the individual also pursues wants and goals (Fodness, 1994; Weiner, 

1980; Westen, 1996).  

 

As the theory of motivation evolved, motives were differentiated on the 

basis of primary and secondary ‘drives’, thus indicating that some needs 

were more intensely pursued than others. Maslow’s hierarchy of needs 

furthered this concept and identified five motivation levels namely 

physiological, safety, belongingness, esteem, and self-actualisation. The 

needs are hierarchical because basic needs were to be met before higher 

needs were sought (Maslow, 1987). Motivation can either be intrinsic or 

extrinsic. An intrinsic motivation is one associated within the activity for the 

pursuit of pleasure or value, while extrinsic motivation refers to the pursuit 

of an activity for a goal that is independent of that activity (Ross, 1998).  
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2.3.1.1 Tourist Motivation 
 

As motivation is based upon the desire to satisfy a need, it is usually used 

to explain tourist behaviour and the relationships tourists engender with 

the socio-cultural environments of destination areas (Shaw & Williams, 

2002). Dann (1981), suggests that travel is a response or action that is 

pursued in order to fulfil something that is lacking; yet desired, in a 

person’s life. The motivation may be as simple as seeking novelty or 

escaping the routines of daily life (Cohen, 1972) or may be based on a 

more complex search for self-actualisation as suggested by Maslow’s 

hierarchy of needs.  

 

Several researchers have presented motives specific to tourists. While the 

purpose of this discussion is not to provide a complete review of all the 

applications of motivation theory to tourism research, some models are 

pertinent to this discussion of repeat visitation. Among these are the push-

pull model (Crompton, 1979; Dann, 1977, 1981); the escaping-seeking 

dichotomy (Iso-Ahola, 1980, 1982); and the travel career ladder presented 

by (Pearce, 1988) and grounded in Maslow’s hierarchy of needs. These 

are briefly reviewed below.  

 

Push-Pull Model 

Gray (1970) first referred to travel motives in terms of Wanderlust and 

Sunlust. The term Wanderlust referred to the desire to get away and 

Sunlust as the desire to seek out things that could not be found at home 
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(particularly sunny climates). Dann (1977; 1981) extended this concept 

based on the ideas of anomie (the need to travel away from home for 

social interaction) and ego-enhancement (the desire for increased status) 

which explain an individuals motivation to travel – ‘push factors’ and ‘pull 

factors’:  

 “ ‘Pull’ factors are those which attract the tourist to a given resort 
(eg. Sunshine, sea, etc.), and whose value is seen to reside in the 
object of travel. ‘Push’ factors, on the other hand, refer to the tourist 
as subject and deal with those factors predisposing him to travel 
(eg. Escape, nostalgia etc.)” (Dann, 1977, p. 186).  
 

Thus Wanderlust represents a ‘Push’ motive and Sunlust a ‘Pull’ motive. 

Crompton (1979) further developed the push-pull model identifying seven 

socio-psychological ‘push’ factors and two cultural ‘pull’ factors. Socio-

psychological factors include escape from a perceived mundane 

environment, exploration and evaluation of self, relaxation, prestige, 

regression, enhancement of kinship relationships and facilitation of social 

interaction. The two cultural factors were novelty and education.  

 

The model differentiates between internal or personal travel motives (push 

factors) and destination attributes (pull factors). Push factors are useful in 

explaining the desire to go on a holiday, and the Pull factors are useful in 

explaining the choice of destination. The psychological factor that 

connects them is emotion: “tourists, are pushed by their (emotional) needs 

and pulled by the (emotional) benefits” (Goossens, 2000). 
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Escaping - Seeking Dichotomy 

(Iso-Ahola, 1980, 1982) argued that tourist and leisure behaviour was 

driven by a need to seek stimulation while avoiding both overstimulation 

and boredom. Motivation can therefore be represented as a dichotomy of 

escaping and seeking, and while some tourists are motivated by the need 

to escape the home environment, others seek out something new that 

brings personal or interpersonal rewards. 

 

Travel Career Ladder 

A major reference point in motivational theory comes from the 

presentation of human needs by Maslow who fist described five 

hierarchical levels of motivation in 1943. Beginning with physiological 

needs such as food and shelter and progressing to personal self-fulfilment. 

Maslow suggests that the lowest need of physiology would demand more 

attention and dominate behaviour before the higher needs would be 

addressed. He implies a psychological maturation toward self-actualization 

once the lower level needs are satisfied, and subsequently modified the 

hierarchy in 1954 by adding two other categories of needs, the need to 

know and understand and aesthetic needs. He also suggested that each 

need did not have to be fully satisfied before the individual could advance 

into the next stage of the hierarchy (Maslow, 1987). 

 

 

 



Chapter 2: Literature Review 

Kathy Marles – Repeat Visitors to Australian Caravan Parks 30 

Several issues have been highlighted as problematic with Maslow’s 

hierarchy (Ross, 1998). Firstly, this work is based in the discipline of 

clinical psychology and may not be directly applicable as a generic theory 

of motivation outside the field of psychology. Secondly, it is unclear as to 

where the later two needs were to fit into the hierarchy. Thirdly, the 

introduction of the concept of partial satisfaction of a need within the 

hierarchy would necessarily indicate that the individual was also partially 

dissatisfied. Finally, there is evidence to suggest that some needs are not 

included in this hierarchy, such as play and aggression (Witt & Wright, 

1992). 

 

However, the overriding simplicity of this theory has been responsible for 

its adoption in tourism research. One of the proponents of Maslow’s need 

hierarchy has been (Pearce, 1988, 1993, 1996) who has led the research 

by applying Maslow’s theory to tourism through the travel career ladder.  

“The five motivational levels described in the scheme are: a concern 
with biological needs (including relaxation), safety and security 
needs (or levels of stimulation), relationship development and 
extension needs, special interest and self development needs, and 
fulfilment or deep involvement needs (formally defined as self-
actualization)” (Pearce, 1996, p. 13). 

 

He argued that there is a life cycle associated with travel behaviour that 

reflects a hierarchy of travel motives. Similar to the maturation process 

implied in Maslow’s hierarchy of needs, the tourist develops a travel 

career. As tourists become more experienced they seek to satisfy the 

higher order needs. Pearce further differentiated travel needs based on 

intrinsic (inner directed) and extrinsic (outer directed) motivations.  
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While some researchers within the tourism field have embraced the travel 

career ladder (Kim, 1997; Kim, Pearce, Morrison, & O'Leary, 1996) the 

literature indicates limited takeup. Pearce asserts that the model provides 

a multivariate analysis of needs and incorporates a dynamic element by 

enabling analysis of motivation change over time. However Ryan (1998, p. 

942) questions this link: 

“A major contribution of Pearce’s concept to an understanding of 
tourist motivation is the notion that there exists a developmental, 
psychological motivation of tourists as a result of past tourism 
experiences, that this is discernible and leads to changing patterns 
of behaviour over time”. 
 

2.3.1.2 Tourist Motivation Criticisms 
 

The application of motivation theory to tourism research, and the value of 

its contribution has been a long held debate. Tourist motivation has been 

approached from several perspectives including tourists’ needs, tourists’ 

experiences, benefits of travel and reasons for travel. Shoemaker (1989) 

investigated motivation from the aspect of importance of reasons travelled. 

Maslow’s hierarchy of needs theory was adopted by (Pearce, 1988) and 

developed into the concept of the travel career ladder. Other researchers 

have centred their inquiry on destination attributes (Cossens, 1989 in 

(Todd, 1999) and tourist satisfaction (Ryan, 1995a). 

 

Consensus as to the most appropriate method has not yet been reached 

(Holden, 1999). Jafari (1987, p. 152) states that “no common 

understanding has yet emerged” and (Todd, 1999) suggests that 
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difficulties in choosing appropriate methods is found not only in the field of 

tourism but also in the broader discipline of consumer behaviour. 

 

Apart from the differing approaches that have been taken, motivational 

studies have also come under scrutiny for other reasons. Dann (1977, p. 

185) argues that “few investigations begin with the question, ‘What makes 

people travel?’”. Pearce (1993) suggested that a major criticism of needs 

analysis is that it provides only a snapshot of motivation, hence there is a 

lack of a dynamic component that would make it more applicable 

strategically. The travel career ladder is purported to overcome some of 

these problems. However, it has been pointed out that Pearce’s 1982 

study in Canada focused on destination choice and failed to explain the 

fundamental question of why individuals choose to travel (Ross, 1998; Witt 

& Wright, 1992).  

 

Other problems associated with motivation studies rest in the respondents’ 

ability and willingness to give the reasons for travel. Respondents might 

be unwilling to state reasons of an intimate nature because these are too 

personal. Other researchers suggest that respondents may be expressing 

culturally learned stereotypes and/or are simply unaware of the true 

motivations (Goossens, 2000; Ross, 1998; Witt & Wright, 1992). 

 

Ryan (1995a) asserts that the emphasis should not simply be on 

identifying the motivation, but rather that the importance of motivation 
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needs also to be considered. Another criticism is that there is a lack of 

replication in studies of tourism motivation (Ryan & Glendon, 1998). 

 

2.3.1.3 Tourist Motivation and the Repeat Visitor 
 

Despite these concerns, it is important to establish where the major 

motivational theories presented earlier in subsection 2.3.2 could be 

important in explaining repeat visitation.  

 

As the study of motivation is an inquiry into why people travel and make 

certain travel choices, then the motivational question in an inquiry of 

repeat visitation must be why return to a previously visited destination? Or 

more specifically, returning fulfills what need? Furthermore, how does this 

behaviour inform the relationship with the socio-cultural environments of 

the destination? 

 

Repeat visitation is intrinsically motivated, as the activity, in this case the 

familiar holiday, is the source of pleasure or value to the individual and not 

associated with independent goals. It is suggested that repeat visitors are 

also less likely to be seeking novelty as familiarity with the destination and 

an expectation of the types of experiences that may be encountered is 

implicit in the repetitious action. Therefore the motivation to travel to a 

previously visited destination is more likely to be dominated by escapism. 

Push factors are the socio-psychological factors that motivate travel and 

explain why people travel whereas pull factors explain the choice of 
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destination. Dann (1977) argues that it is the push factors rather than the 

more frequently researched pull factors that shed most light on motivation 

to travel. Therefore push factors are likely to be important when 

considering motives for revisitation.  

 

Pearce’s travel career ladder may have some relevance in explaining the 

motives of repeat visitors. His work shows that experienced travellers were 

more concerned with the higher needs and less experienced travellers 

concentrated more on the lower order needs (Pearce, 1998). From the 

tourism perspective the lowest order of biological needs relates to 

relaxation, which is likely to be a motive related with the need to escape. 

However, the attachments that tourists develop to places and communities 

during repeated visits might be applicable motivators and provide a deeper 

understanding of the repeat visitor. Similarly, neo-tribal groups repeatedly 

enact traditions and rituals in order to affirm a sense of belonging and 

group identity. In the case of rituals, these repeated actions facilitate the 

transcendence of the mundane to the sacred. This type of symbolic action 

may link with the higher motives identified in Pearce’s travel career ladder. 

 

The review of motivation literature provides the context for consideration of 

where place, community and neo-tribal attachment account for the 

decision to revisit a previously visited destination. While many models 

incorporated a social element to the motivational factors, there was little 

evidence of place attachment or tribalism. The author argues that 

extending the social factors to the broader concepts of attachment and 
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establishing a link between place attachment, community attachment and 

tribalism are crucial in explaining the motives of repeat visitors.  

 

2.3.2 The Tourist Personality  
 

Personality traits of the individual may also be important in the repetitious 

behaviour of the repeat visitor. Plog (1991; 1998) first described tourist 

personality types along a continuum that broadly divides into three groups; 

psychocentrics, midcentrics and allocentrics. In more recent work he has 

used the terms dependables, centrics and venturers to further define the 

three personality traits above (Plog, 2004).  

 

Tourists that are confident and seek out new experiences and destinations 

typify the venturers or allocentrics. They are intellectually curious and 

willing to accept a higher level of risk. At the other extreme are the 

psychocentrics or dependables who seek the familiar and thus accept a 

low risk. The centrics or midcentrics are those who compromise between 

these two dimensions (Weaver & Lawton, 2005). Thus in the context of 

their holiday to the caravan park, repeat visitors may fall into the category 

of psychocentrics or the dependables, displaying behaviours and choices 

that seek out the familiar, are low risk, non-adventurous and territory 

bound. 
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2.3.3 Risk Aversion and Repeat Visitation 
 

Risk avoidance has been linked with repeat visitation (Ryan, 1995b) and 

would imply that the motivation of the repeat caravanners under 

investigation in this research may involve a level of risk aversion. 

 

Risk can be perceived in many ways. Firstly there are physical risks 

through accidents, terrorism and political instability, illness, and crime that 

might be faced by the tourist. Secondly, there are factors that can reduce 

the satisfaction and enjoyment of the holiday experience and generate 

stress, such as holiday departure delays, transportation and 

accommodation problems, lack of familiarity with the culture and language, 

and weather (Ryan, 1995a, 1996; Sonmez & Graefe, 1998; Tsaur, Tzeng, 

& Wang, 1997). Finally, holidays are often viewed as a time of escape 

from the routine and stresses of everyday life. Some tourists purposely 

seek out risky or adventurous activities (‘sensation-seekers’) as the focus 

of their vacations (Galloway & Lopez, 1999). 

 

While holidays and tourism in general are seen to be beneficial, and much 

research has been conducted on the benefits reaped from tourist 

experiences, there is also an element of risk associated with the decisions 

and choices made when planning a holiday. Some tourists embrace risk 

while others are risk averse. Travellers who are prepared to take risks are 

viewed as those who travel to new and unfamiliar destinations. In the 

context of Plog’s personality type these would be the venturers.  
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2.3.4 Family Life Cycle and Cost 
 

Life cycle theory states that development is staged through the periods of 

birth, growth, maturity and decline. This theory has been applied to the 

family and reflects the stages that individuals pass through as they age. 

Most commonly eight stages are recognised, beginning with young 

singles, and passing through married couples (differentiated on the basis 

of children’s age), onto older people (married or single). The family life 

cycle is relevant to tourism in that it influences the decisions made. It has 

been shown that the destination choice, travel purpose, selection of 

accommodation and transportation, expenditure and time when travelled, 

are influenced by the stages in an individuals life and are closely linked to 

the presence or absence of partners and children (Kelly, 1990; 

Oppermann, 1995).  

 

The decision-making process involved in choosing a destination and 

hence the potential for destination loyalty, may be dependent on more 

than one person or family member. The contrasting needs of members 

within a group have been highlighted in studies about children, women 

and multi-generational groups (Cullingford, 1995; Dellaert, Ettema, & 

Lindh, 1998; Thornton, Shaw, & Williams, 1997; Zalatan, 1998). These 

studies have shown that decision-making is often a process of bargaining 

between group members. The presence of children in a family means the 

focus of attention is directed more towards the needs of the child than the 

parents, thus restricting the types of holidays that are feasible for a family. 
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Similarly at this stage of life, parents are concentrating on work, 

establishing careers and are likely to have less access to discretionary 

funds. As the children become older and move toward independence, 

parents are freer to make decisions that reflect their own leisure needs 

(Kelly, 1990). 

 

It is generally acknowledged that caravanning provides inexpensive 

access to holidays. However, cost does not fully explain the reasons for 

repeat visitation displayed among repeat caravanners. For example, a 

family that permanently resides in Brisbane could easily make the choice 

to holiday at the Gold Coast one year and the Sunshine Coast the next 

year. In this example, the distance from the city of Brisbane to the north 

(Sunshine) and south (Gold) coasts is generally comparable. As such 

there would be little reason to differentiate between the holiday cost at 

either destination. Therefore it is necessary to establish whether there is a 

link between the family life stage, cost and the decision to repeatedly 

choose to holiday at the same caravan park. This then reinforces the 

suggestion that place and community attachment may be factors in the 

destination choice and that holiday decisions are being made on emotional 

rather than economic grounds. 
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2.3.5 Decision-making 
 

How people select their holiday is of importance to tourism researchers. 

The benefits of understanding the decision-making process are pertinent 

in the context of identifying target markets and refining both the 

interpretative and advertising materials which aim to attract new visitors, 

while encouraging and maintaining a core group of tourists from which 

repeat visitors are drawn. Product development of the destination is 

thereby enhanced when the reasons for selection are understood.  

 

Several issues are involved when people are making decisions about 

where and when to holiday. Among the factors that influence holiday 

choice are the individual or group motivations. Other issues include travel 

type, destination choice, experience of previous travel episodes, 

perceptions of risk, and cost. Cost and family life stage and the need to 

satisfy the requirements and expectations of all group or family members’ 

also impact on decisions of travel type (Crompton, 1992; Um & Crompton, 

1990; Woodside & Lyonski, 1989).  

 

Access to information about destination alternatives and the evaluation of 

this information are seen to be the key elements in destination choice and 

may be influenced by previous travel experiences and the perceptions of 

risk (Sonmez & Graefe, 1998). These decisions then influence travel 

behaviour and are important in predicting future travel behaviour and 

understanding the travel decision-making process. 
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Decision-making studies have focused on decision modelling and choice 

sets. Among these are the models proposed by (Moutinho, 1986; Um & 

Crompton, 1990; Woodside & Lyonski, 1989). Um and Crompton’s (1990) 

model identified three choice sets and five decision processes. The choice 

sets include the awareness set (all destinations), the evoked set (all 

feasible destination alternatives) and the travel destination. The five 

decision processes include perception of destination, decision to 

undertake a pleasure trip, evolution of an evoked set from the awareness 

set, perceptions of destination through information and selection of 

destination.  

 

The model considers attitudes to a destination, situational variables and 

characteristics of the individual. Perceived inhibitors and facilitators are 

recognised as motives. Ankomah et al., (1996) and Crompton & Ankomah, 

(1993) later identified further choice sets in the decision process. An early 

consideration set, a late consideration set and an action set between the 

awareness and final destination sets were included.  

 

The early consideration set consists of the possible destinations that may 

be considered by the tourist. This information is passively sought. The 

second consideration stage has three possible outcomes, identified as the 

reject set, inert set and late set. At this stage the tourist may reject the 

destination (reject set), or view the destination neither positively or 

negatively because the tourist does not have enough information to make 

an evaluation (inert set). Finally, the late set consists of probable 
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destinations, although the destinations are unlikely to have equal 

preference to the tourist. This late set leads either to the inaction set or the 

action set. The action set leads to the final destination choice.  

 

While it is important to understand the decision-making process, Crompton 

(1992) points out that choice sets are most applicable when the purchase 

task is new or modified, and further that these situations require high-

involvement decisions. Low-involvement decisions are characterised by a 

lack of information seeking, both about the final destination and alternative 

destinations. The purchaser also undertakes little comparison and 

evaluation between the destinations and may have no special preference 

for a destination.  

 

While these underpinning areas of tourism research have provided insight 

into the decision-making process of tourists in general, the author 

suggests that these models fail to take into account the decision-making 

process in selecting a tourism destination based on emotional attachments 

developed over time to the place, community and the neo-tribe. Therefore, 

they may have less explanatory power when considering the decision-

making process of repeat visitors. Moutinho & Trimble (1991, p. 443) 

assert that repeat visitors only face two decisions – “to repeat or not to 

repeat”. Therefore, those who repeatedly choose to holiday at the same 

destination will have already decided on the type of holiday they will take, 

in this instance caravanning, as well as the destination. Repeated 

purchasing of a product implies either loyalty to that product or a 
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disinterest in searching for alternatives. In this instance it relates to travel 

type and destination choice. The repetitious nature displayed by repeat 

caravanners, suggests that this segment may make decisions in a 

different way to other tourists.  

 

While the decision-making process that tourists go through is an frequently 

investigated area of inquiry, the repeated nature of the caravanning 

tourists choices suggest that the traditional steps involved in decision-

making may be overlooked by repeat caravanners when in the context of 

destination and accommodation choice, duration of stay and choice of 

holiday period. These tourists display a remarkable stability in their 

decisions. This is not to say that a decision-making process is not 

undertaken but rather that this process is reduced or condensed, making it 

of less importance. So while there are many available and affordable 

alternatives, in terms of destination selection at least, there is little reason 

to suggest that this group either investigates or considers these 

alternatives. Thus the research questions of interest that pertain to these 

tourists are centred on the questions of motivation with respect to the 

habitual pattern of the tourist behaviour.  

 

2.3.6 Repeat Visitation 
 

Repeat visitation is considered to promote growth and survival of a 

destination or attraction and increase revenue. It is also considered to be 

less expensive to attract repeat visitors than to attract new visitors (Fakeye 
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& Crompton, 1991; Gitelson & Crompton, 1984; Moutinho & Trimble, 1991; 

Oppermann, 1998b; Reid & Reid, 1993). Therefore understanding the 

motives, behaviours and perceptions of the repeat visitor can provide 

valuable insights for destination and attraction managers particularly in 

consideration of marketing strategies and forward planning. 

 

Repeat visitation is a growing area of interest in tourism research. One of 

the earliest studies of repeat visitors was conducted by (Gitelson & 

Crompton, 1984) who recognised that many destinations and attractions 

rely heavily on repeat visitors. They indicated beaches, resorts and theme 

parks as examples where high levels of repeat visitation occurred.  

 

Many of the studies of repeat visitation have compared repeat and first-

time visitors. Repeat visitors have generally been found to be older 

(Gitelson & Crompton, 1984; Romsa & Blenman, 19989; Ryan, 1995b; 

Sampol, 1996); visit fewer destinations and attractions (McKercher & 

Wong, 2004; Oppermann, 1997; Wang, 2004); seek relaxation rather than 

activity (Gitelson & Crompton, 1984; Pyo, Song, & Chang, 1998) and have 

an increased destination awareness and a more favourable destination 

image than first-time visitors (Fakeye & Crompton, 1991; Milman & Pizam, 

1995; Sampol, 1996). Strong links have been made between the VFR 

(visiting friends and relatives) market and the repeat visitor market 

(Gitelson & Crompton, 1984; Lau & McKercher, 2004; McKercher & Wong, 

2004) accounting for the tendency to seek relaxation rather than 

participating in tourist activities. Similarly, repeat visitors spend more time 
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shopping and dining (Lau & McKercher, 2004; McKercher & Wong, 2004; 

Wang, 2004) and therefore the economic impact on the local destination is 

more significant. Repeat visitors have also been found to utilise 

information from friends and family and word-of-mouth sources rather than 

the tradition information sources used by tourists (Chen & Gursoy, 2000; 

Pyo et al., 1998).  

 

While these studies have facilitated an understanding of the motives and 

behaviours of repeat visitors and have provided an insight into the profile 

of the repeat visitor, few studies have explored the emotional bonds that 

an individual develops to the holiday place and community to which they 

revisit. Similarly little attention has been paid to examining the differences 

among repeat visitors. While the emotional links that repeat visitors have 

to destinations have been noted by Fakeye & Crompton (1991) and Ryan 

(1995b) these have been cursory and concentrated efforts to provide 

insight into the affective factors that influence repeat visitation have 

centred on destination loyalty.  

 

The investigation of destination loyalty has its roots in the concepts of 

consumer and brand loyalty based on repeat purchasing behaviour and 

brand loyalty. These concepts have been evident in marketing theory for 

some time, but have had little attention from the field of tourism (Gitelson 

& Crompton, 1984; Niininen & Riley, 1998; Oppermann, 1997, 1998a; 

Pritchard & Howard, 1997; Reid & Reid, 1993). It has been argued that 

repeat purchase and brand loyalty have been hampered by definition and 
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measurement problems (Jacoby & Chestnut, 1978; Pritchard & Howard, 

1997; Shoemaker & Lewis, 1999), however it is now widely recognised 

that the definition of loyalty incorporates both an emotional attachment to 

the product or service and repetition of purchase (Griffin, 1995; Niininen & 

Riley, 1998; Shoemaker & Lewis, 1999). 

 

In an attempt to overcome the problems of measurement, Jacoby & 

Chestnut (1978) identified three categories. These include measurement 

of behavioural variables, attitudinal variables and a composite of both. 

Behavioural variables are centred on frequency of purchase, probability of 

repeat purchase and brand switching. Attitudinal measurement attempts to 

identify psychological attachment to a brand. The final category is a 

measurement approach that combines both behavioural and attitudinal 

variables (Jacoby & Chestnut, 1978; Niininen & Riley, 1998; Pritchard & 

Howard, 1997). 

 

In terms of tourism, brand loyalty is associated with the destination or 

service provider. Repeat purchase is indicative of repeat visitation. 

However, a repeat visitor may simply be someone who has previously 

been to that destination. This event may have occurred many years before 

the repetition, satisfying the definitional criteria for repeat visitation but 

giving little weight to the concept of destination loyalty. On the other end of 

the continuum is the person who regularly holidays at the same 

destination year after year. In this case both the criteria for the repeat 

visitation and destination loyalty are satisfied. Therefore repeat visitation 
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may be viewed as being a component of the broader issue of loyalty. 

Loyalty would be displayed where repeat visitation has occurred over a 

long period of time, suggesting that intensity of place and community 

attachment would be greater for this group. 

 

Previous tourism and leisure research has drawn on intent to return to 

explain destination loyalty (Ostrowski, O'Brien, & Gordon, 1993), while 

others have examined past experience with a destination (Fakeye & 

Crompton, 1991; Kuentzel & McDonald, 1992; Trafimow & Borrie, 1999). It 

has been suggested that these studies are flawed in two ways. They do 

not address tourists’ attitudes, or assume that satisfactory prior 

experiences will lead to repeat visitation (Oppermann, 1998b; Pritchard & 

Howard, 1997). In fact some visitors will not repeat, regardless of 

satisfaction and previous experience, because they seek variety.  

 

Oppermann (1998b) refers to studies which categorise tourists as 

continuous repeaters (risk averse) and continuous switches 

(variety/novelty seeking). Loyalty to a product or service may be a result of 

habit. Thus, over time, active decisions become habit (Beatty & Kahle, 

1988) and the decision making process with respect to destination choice 

may be quite limited or not take place at all with tourists who regularly visit 

the same place (Niininen & Riley, 1998; Oppermann, 1998a).  
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A few researchers have recognised that regular visitation to specific 

destinations occurs, but observe this in passing while investigating other 

tourism phenomena (Hay, 1998; Jordan, 1980; Murphy, 1985; Ryan, 

1995b). Oppermann (1998a) argues that while previous experience with a 

destination has been investigated and incorporated in some destination 

choice models, the issue of multiple repeat travel is relatively unexplored.  

 

Building on the suggestion of Gitelson & Crompton (1984) that the repeat 

visitor market might be subdivide into infrequent, frequent and very 

frequent repeat visitors, Oppermann (1997) developed a tentative 

destination loyalty typology based on number of visits. His work was 

among the first to distinguish between one previous visit and multiple 

visits, however this typology was not tested empirically. Fakeye & 

Crompton (1991) noted that repeat visitors had stronger social networks 

and were more aware of social opportunities, indicating that they were 

more involved in the destination community than first-time visitors. Ryan 

(1995b) also noted that long term repeat visitors identified with the place. 

He found a high number of repeat visits to the island of Majorca and 

noted, “that there was a strong sense of identification with the island and 

what it had to offer” (p. 210). Thus, it would seem likely that repeat 

visitation would be an indicator of place and community attachment and 

may have implications to this research.  
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2.4 Place Attachment, Community Attachment and Neo-Tribes 
 

This section reviews the three concepts of place attachment, community 

attachment and tribalism. These constructs are based in the premise that 

humans develop emotional connections to places and social groups, 

which instil a sense of belonging and identity in individuals.  

 

The underlying argument of this thesis is that repeat caravanners develop 

emotional attachments to the caravan park and the caravan park 

community, and that these emotions inform the decision to revisit the 

caravan park. Emotional attachments are founded in the memories of past 

experience and are demonstrated by feelings of belonging, both to the 

place and the community that forms within that place. The more frequent 

the visitation, the stronger the emotional bonds; therefore those who 

repeatedly visit the same destination would be expected to display a 

strong intensity of emotional attachment. Where repeat visitation has been 

consistent for generations the collective generational experience informs 

these emotional attachments to the caravan park, the caravan park 

community and the neo-tribe. The author suggests that these emotional 

bonds to places and people may facilitate a deeper comprehension of the 

reasons that repeat caravanners return to the same caravan park for their 

annual Christmas holiday. 
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2.4.1 Perspectives of Place Attachment 
 

Central to the theme of place attachment is that the interaction of human 

kind and place should be perceived in terms of emotions. Rather than 

simply perceiving a place as the physical space in which activities occur, 

the individual endows the place with personal meaning (Tuan, 1974b).  

 

Many research disciplines have incorporated place attachment in their 

research and consequently there has been a lack of uniformity in the 

nomenclature and subtle differences are evident in the definitions applied. 

Among the most commonly used terms are ‘sense of place’ (Buttimer & 

Seamon, 1980; Relph, 1976; Tuan, 1974b, 1977), ‘place attachment’ 

(Brunson & Shelby, 1993; Moore & Graefe, 1994; Tuan, 1974a; Williams, 

Patterson, Roggenbuck, & Watson, 1992), ‘place identity’ (Ittleson, Franck, 

& O'Hanlon, 1976; Proshansky et al., 1983), and ‘place dependence’ 

(Stokols & Shumaker, 1981).  

 

Table 2.2 provides a brief summary of the major terms and definitions 

used in place attachment theory. This thesis adopts the terminology of 

place attachment.  
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Table 2.2 Place Attachment Terms and Definitions  
 
TERMINOLOGY DEFINITION 

Sense of place • “Place may be said to have a spirit or personality, but 
only human beings can have a sense of place” (Tuan, 
1974b, p. 235). 

• “What begins as undifferentiated space becomes place 
as we get to know it better and endow it with meaning” 
(Tuan, 1977, p. 6). 

Place attachment • “The emotional and affective bond between individuals 
or groups and a place” (Tuan, 1974a, p. 4). 

Rootedness • “Rootedness is an unreflective state of being in which 
the human personality merges with its milieu” (Tuan, 
1980, p. 6). 

• Note: Particular reference is made to indigenous groups. 
Place identity • “Place identity cognitions express and reflect the 

physical settings and their properties that support and 
are directly relevant to the social roles and attributes that 
define who the person is, how he or she is to behave, 
and what he or she is worth” (Proshansky et al., 1983, p. 
80). 

Place 
belongingness 

• “The individual’s strong desire for and emotional 
attachment to home and its related physical settings” 
(Proshansky et al., 1983, p. 76). 

• Note: Particular reference is made to the childhood 
home.  

Place 
dependence 

• “The degree to which occupants perceive themselves to 
be strongly associated with and dependent on a 
particular place or a category of functionally similar 
places” (Stokols & Shumaker, 1981, p. 445). 

 

The concept of place attachment was brought to the forefront of theoretical 

debate via the discipline of geography, initially through the works of Tuan 

in the 1970s. His contention was that physical space becomes place when 

we attach meaning to it. Thus any space can transcend to place endowed 

with a strong sense of meaning whether it be an armchair, home, 

neighbourhood, city or nation. Place therefore is a construct of experience 

and the centre of meaning in our lives (Tuan, 1974a). Thus, “what begins 

as undifferentiated space becomes place as we get to know it better and 

endow it with meaning” (Tuan, 1977, p. 6).  
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It is usual for the home to be defined as the main point of reference for 

personal attachment to place. Thus the primary focus has been on the 

feelings of emotional connections to places that are developed over time, 

particularly through the length of residency and an individual’s age 

(Buttimer, 1980; Relph, 1976; Seamon, 1979). The major thrust of the 

literature from geography is that people respond to places, not only from 

within a sensory context but also through an emotional context. This 

enables a person to form emotional attachments to places which then 

engenders a feeling of belonging, gives purpose to their lives, develops a 

sense of self.  

 

Buttimer (1980) extends this concept indicating that any place can have 

symbolic, emotional, cultural, political, and biological meanings ascribed to 

it. The terms, ‘public symbol’ and ‘field of care’ were used by Tuan (1974b) 

to help differentiate between the ways in which people perceive a place. 

Public symbol sense of place relates to sacred places, formal gardens and 

monuments. These sites encourage brief visitation during which the 

beauty of the site can be appreciated. It involves a lower emotional 

investment from the individual but has high imageability. Within this 

context, researchers have pointed to the meanings people attached to 

both places and physical structures (Meinig, 1979; Relph, 1976; Schreyer, 

Jacob, & White, 1981). Among the examples given of the national symbols 

from which people derive a sense of belonging are Niagara Falls, Red 

Square, the Acropolis and Disneyland. Therefore a sense of identity can 
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develop from physical landscapes and built structures of cultural or historic 

significance. 

 

Field of care sense of place occurs when affective bonds to a place occur 

in a social context. It requires contact with a place for a considerable time. 

Thus, home and the neighbourhood would be characterised as places 

where field of care would apply. Places as fields of care lack visual identity 

and as such have low imageability, but require a deeper personal 

investment on the part of the individual. 

 

Environmental psychologists and sociologists use the term place 

attachment to describe personal sentiments and symbolism associated 

with places (Feldman, 1990). Two main constructs have been developed. 

These are ‘place-dependence’ and ‘place-identity’. Place dependence and 

place identity can be distinguished based on the value attributed to the 

place. The valuing of a place for emotional/symbolic reasons is place 

identity, while place dependence is a based on functional (activity-related) 

reasons (Moore & Graefe, 1994).  

 

Place Dependence 

Place dependence refers to the assessment of a place in terms of its 

ability to satisfy the needs and goals of the individual. It brings forth the 

concepts of substitution of one place for another, and argues that an 

individual may become place-dependent when that place best supports 

their goals (Stokols & Shumaker, 1981). Substitution of another place is 
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therefore not acceptable to the individual because it does not satisfy their 

behavioural needs or activities as successfully as does the current place.  

 

Place dependence has also been linked to migration (Johnson & Burdge, 

1974; reed, Payton, & Bond, 1998; Steinberg & Clark, 1999) and the 

distress experienced by people forced to relocate. Today’s postmodern 

developed world tends to be more mobile than it has been in the past, and 

as such several places may influence us over our lifetime. Twigger-Ross & 

Uzzel (1996, p. 211) refer to ‘place-congruent continuity’ as “the ‘fit’ 

between the environment and the residents’ desires and values”. This 

definition highlights the characteristics of places that are transferable from 

one place to another. It builds on the work of Feldman (1990) that 

investigated the coping strategies for the residentially mobile. She 

suggested that people build bonds to generic types of settlements when 

they move regularly, citing migrating between suburbs as an example.  

 

Stokols & Shumaker (1981) differentiate between ‘generic place 

dependence’ and ‘geographic place dependence’. Generic place 

dependence would encompass the migration between similarly structured 

suburbs, while geographic place dependence refers to places that hold an 

emotional significance to a person. However, it has already been noted 

that people can have a deep emotional attachment to places that they do 

not have regular contact with (for example, the childhood home).  
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In the context of place dependence, the relevance to tourism and 

recreation studies is an obvious one. If an individual feels that a place or 

setting that they visit possesses unique qualities that fit their behavioural 

needs, then they are unlikely to voluntarily substitute that place with 

another. Place dependence has been explored in the leisure and 

recreation fields in the context of recreational activities and hobbies such 

as horse riding and fishing (Watson, Niccolucci, & Williams, 1994; 

Williams, Anderson, McDonald, & Patterson, 1995; Williams, McDonald, 

Riden, & Uysal, 1995). The favoured fishing hole or riding trail evokes, for 

example, an emotional response that cannot be duplicated in a substitute 

place.  

 

Williams & Roggenbuck (1989) showed that outdoor recreationists do form 

attachments to particular settings, and used three distinct dimensions; 

place identity, place dependence, place indifference. However, they were 

unsure as to whether these three dimensions were actually separate 

constructs, or were subcomponents of the one construct (place 

attachment). Williams et al., (1992) have also identified that tourists and 

recreationists become more concerned about the management of these 

sites as they have a vested interest in the place.   

 

Within the context of repeat visitation in tourism studies, place 

dependence is based in the notion that only one destination will fully 

satisfy the requirements of the tourist. Thus the destination becomes a 
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‘must visit’ site and alternative destinations will not be sought out while 

access to the place of dependence is available. 

 

Place Identity 

Place identity was initially defined by (Proshansky, 1978) and refers to 

those dimensions of the self that define the individual’s personal identity in 

relation to the physical environment. Reflecting a psychological approach, 

it focuses on the development of the individuals’ self identities and 

incorporates the places and settings where this development takes place 

(Proshansky et al., 1983). In other words, place identity states that the 

development of self-identity is not solely dependent on the relationships 

with others, but is also dependent on the physical surroundings in which 

these relationships occur. Thus, self-identity becomes a function of the 

interaction between the individual and their physical environment. Place 

attachment and self-identity are inextricably linked as the person identifies 

with the place and uses that as a reference for their self-identity. Korpela 

(1989), further developed this concept by suggesting that the physical 

environment is important in itself for the individual. Therefore a place may 

be viewed as an essential part of one’s self and not merely a resource for 

satisfying behavioural and experiential goals (Williams et al., 1992). 

Proshansky et al., (1983) proposed that place identity often takes the form 

of ‘place belongingness’.  
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Ittleson et al., (1976) proposed five different modes of experiencing one’s 

surroundings namely; environment as external physical place, self, social 

system, emotional territory and setting for action. Moore & Graefe (1994) 

link the category of emotional territory to Proshansky’s et al., (1983) 

definition of place belongingness. This would encompass the emotional 

attachments that many people feel towards favourite places, such as 

childhood homes.  

 

Therefore place identity may prove to be of particular interest when 

investigating the tourist who repeatedly visits one place over an extended 

period of time. The concept rests on the premise that the person has an 

emotional or symbolic attachment to the place – they have a feeling of 

being at home. In terms of repeat caravanners who maintain a tradition of 

holidaying at the same caravan park, place identity theory may also prove 

to be useful.  

 

2.4.1.1 Place Attachment in a Tourism Context 
 

While place attachment has been an important area of investigation for 

geographers and others over a long period of time, it is a relatively new 

area of inquiry within the tourism discipline. Some work has been 

conducted in the recreation and leisure fields, building on the work of 

geographers and environmental psychologists. Nevertheless it is an area 

that has received little attention despite its potential to offer insights into 

repeat visitation. Tuan (1974a) suggested that visitor perceptions were 
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superficial when compared to residents because they evaluate the 

environment aesthetically, and overlook aspects that are not immediately 

evident. He argues that, “a special effort is required to identify with the 

lives and values of the inhabitants” (Tuan, 1974a, p. 64). In other words, it 

is extremely likely that while the visitor may become enthusiastic about the 

sights of a place, they will largely remain unaware of how the inhabitants 

live and the problems that they face in their work, family and societal lives.  

 

Parallels can be drawn to the concepts of frontstage and backstage 

(MacCannell, 1976) and the tourist gaze (Urry, 1990). The frontstage is 

where the tourist typically interacts with the host community and indicates 

a level of commercialisation of the tourist product. In contrast, the 

backstage tends to be set aside for host community interactions. 

Therefore, unless the tourist can move to the backstage they are unlikely 

to gain an insight into the day-to-day living in that environment. Urry (1990, 

p. 2) argues that the tourist gaze “is constructed in relationship to its 

opposite, to non-tourist forms of social experience and consciousness”. In 

this way, the tourist gazes upon the work and home lives of the host and 

the contrast is facilitated. He draws on the theory of deviance to suggest 

that by looking at the departures from everyday life, the tourist becomes 

the vehicle for examining the norms of society by highlighting the contrasts 

between the tourist and the non-tourist experience.  

 

Tuan (1974a, p. 65) concedes that the tourist’s view is not necessarily 

invalid and that in fact “the visitor is often able to perceive merits and 
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defects in an environment that are no longer visible to the resident”. Thus 

the visitor might have a heightened sensitivity for certain things whereas 

repeated exposure and adaptation could dull the residents’ sensitivity. So 

visitor perceptions might not necessarily be superficial or trivial, especially 

if the visitor has developed an emotional attachment to the place through 

frequent visitation. In contrast, the superficiality may rest more comfortably 

with the local who has ceased to ‘see’ by virtue of the fact that the 

experience has entered the realm of everyday life where the ability to 

perceive the contrast has been diminished. In contrast, the visitor who 

escapes their everyday life may perceive more clearly.  

 

Sense of place has been applied to recreation studies and is usually 

termed place attachment. Schreyer et al., (1981) related place attachment 

as being a user’s valuation of the recreation setting. A recreation site can 

thus be valued as a ‘good’ place to undertake a particular activity, or 

perhaps valued as a ‘special place’ for emotional reasons. Therefore, 

while some people may be attracted to a recreation site because of the 

activities it offers, others will be attracted to the same site because it holds 

memories of previous trips and they value the place from a nostalgic 

perspective. Thus, substitutability and place dependence becomes 

important in place selection.  

 

Williams et al., (1992) studied the relationship between place attachment 

(valuing the setting as an end in itself) and wilderness attachment (valuing 

a setting as a member of a class of settings). The results showed that 
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people are often attached to both place and wilderness, and that those 

who were unwilling to substitute the place displayed more intense place 

attachment than those who were willing to substitute. Differences were 

highlighted between place and wilderness attachment in the area of 

substitution, and socio-demographic characteristics. Place attachment was 

linked to a lower socio-economic background (education and income), 

whereas wilderness attachment was linked more to lifestyle 

(organisational memberships).  

 

The nature of place attachment based on frequency of visitation, was 

explored by Moore & Graefe (1994). Length of association was related to 

place identity but not place dependence. While it takes a relatively short 

time for the development of place dependence, it takes longer to develop 

the emotional-symbolic meanings characteristic of place identity. Contrary 

to the traditional view that place attachment was attributed to residency 

Stewart et al., (1998) found that people who have short stay experiences 

do develop place attachments. This supports the earlier argument that 

tourists’ views should not be assumed to be entirely superficial.  

 

Hay (1998) developed five groups in respect to sense of place based upon 

residential status and race. This model represents a hierarchy of intensity 

of sense of place from lowest to highest and includes superficial, partial, 

personal, ancestral and cultural. 
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• Superficial - tourists and transients; virtually no sense of place, brief 

visitation; 

• Partial - long-term campers; holiday home owners (cottagers) and 

resident children; developing sense of place but still weak; average 

one month length of stay; 

• Personal: - new residents without roots in the place; increased sense 

of place dependent on years of residency; 

• Ancestral: - residents with roots; those raised in the place; greater level 

of sense of place but no differentiation evident due to race when 

indigenous residents do not have tribal roots; 

• Cultural: - Indigenous residents with both roots in the place and 

spiritual ties, as affirmed by culture; strongest sense of place. 

 

While Hay’s work focused on residential status, age and adult pair bonds, 

it is applicable to tourism in that the region studied (Banks Peninsula, New 

Zealand) had a large number of seasonal visitors. These were primarily 

long-term campers and holiday homeowners. He reported that, on 

average the seasonal visitors had been coming to the region for 20 years, 

with one camper having visited for 35 years and another for 63 years. Hay 

(1998) found that “all of the campers expressed an attachment to the 

camping area”, but when compared to permanent and Maori residents 

their intensity of place attachment was weaker because none of the 

regular seasonal visitors intended to move permanently to the area. Thus, 

while acknowledging that repeat visitors developed strong place 

attachments, Hay negated the intensity of these bonds based on the level 
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of commitment and participation in the broader community. He did not 

address place attachment in the context of the micro community that 

operated within the campgrounds.  

 

2.4.2 Perspectives of Community Attachment 
 

Communities are recognised as social constructions organised within a 

spatial framework and are the forums where everyday life is conducted. As 

communities imply groups of individuals, then some commonality between 

individuals must exist for communities to develop and for individuals to 

derive both group and personal identities. In its simplest form, these 

commonalities may occur on a spatial level. However, living in geographic 

proximity of others does not necessarily create a community (Long, 

Perdue, & Allen, 1990).  

 

Environmental psychologists and sociologists have incorporated the 

concept of community attachment into the theory of place attachment. So 

in the same way that individuals ascribe symbolic meaning to geographic 

spaces they also develop emotional attachments to communities 

(Buttimer, 1980; Buttimer & Seamon, 1980; Relph, 1976; Seamon, 1979). 

It has been demonstrated that place identity can be important in the 

formation of community and group identity, and incorporates the tribalism 

that is formed through identifying and belonging to a group. This notion 

has also been cited as a major factor in maintaining cultural identity 

(Schreyer et al., 1981; Wellman, 1987). Stokols & Shumaker (1981) 



Chapter 2: Literature Review 

Kathy Marles – Repeat Visitors to Australian Caravan Parks 62 

referred to ‘social field’ in a similar way as Tuan referred to ‘field of care’, 

namely the affective bonds to a place in a social context. 

 

Social Networks 

Communities are groups of people that share personal ties based around 

culture and life-style. It involves a complex set of relationships that reflect 

individual friendship and kinship networks. These networks may be formal 

or informal and are evinced through ties to family and other social 

processes (Halseth, 1993; Hunter, 1978; Kasarda & Janowitz, 1974; 

Kornblum & Williams, 1978; Stokowski & Lee, 1991). It is within the 

community group that individuals conduct much of their lives, binding them 

to others and facilitating a sense of belonging and personal identity 

(Broom & Selznick, 1968; Crysdale & Beattie, 1973; Halseth, 1993).  

 

Close personal ties and solidarity are considered the foundations for the 

formation and maintenance of communities (Huang & Stewart, 1994). In 

this way, communities satisfy members’ needs and influence members’ 

behaviour, leading to solidarity, feelings of belonging and self identity. “It 

also raises expectations of loyalty, support, social cohesion and 

affirmation” (Gilchrist, 2004, p. 2). Thus, communities provide security for 

the individual. McCool & Martin (1994) define community attachment as 

the “extent and pattern of social participation and integration into the 

community, and sentiment or affect toward the community”. 
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Geographically based social research linking community attachment and 

location has been addressed in migration studies (Brown, 2002; Hasleth, 

1993; Johnson & Burdge, 1974; Speare, Korbin, & Kingkade, 1982) and in 

studies linking place, space and social structures (Goudy, 1990; Hillery, 

1972; Hummon, 1992; Kasarda & Janowitz, 1974; Relph, 1976). These 

studies have focused on relationships and experiences in place-bound 

community structures. However, it is increasingly recognised that social 

networks extend beyond geographical boundaries and the recent trend is 

to investigate communities based on group interests rather than location. 

For example communities can revolve around work, religion or one’s 

hobbies (Gilchrist, 2004).  

 

It is argued that research into communities has been constrained by the 

traditional space-bound view and that modern society permits new 

definitional concepts. Given that the technological advances of the modern 

world enable communication and interaction with others regardless of 

spatial distance, this concept is gaining attention. Additionally, the 

increased mobility of today’s society influences the types of communities 

formed. The focus now incorporates ‘communalities’ rather than place-

bounded communities (Bender, 1978; Coppack & Russwurm, 1988; Lee, 

1982; Lyon, 1987; McClenahan, 1946; Webber, 1963). Individuals now 

feel they belong to several communities concurrently. Thus, their social 

networks are flexible so that “community takes on a hybrid form, 

containing contradictory and reflexive features that flow through people’s 
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lives, mingling different aspects of their experience and affiliations” 

(Gilchrist, 2004, p. 4). 

 

These new perspectives of communities allow researchers to look past the 

neighbourhood as being the major source of community. Part of the 

attraction of holidaying at a regular place is undoubtedly the ease that 

repetition affords the repeat visitors interaction with the environment and 

the destination host community. Another aspect may be that the repeat 

caravanner becomes socially involved with others in the caravan park and 

hence they form a community of their own.  

 

While this community is by nature a temporary one, it could be suggested 

that regular visitation by the same families over an extended period of time 

facilitates the formation of a community. These families are likely to have 

shared common values and emotions toward the place, and thus over a 

period of time they develop a sense of belonging to a group that gives rise 

to a group identity. In some cases, this group identity may display tribal 

characteristics or neo-tribalism where the community is not necessary 

blood related but share common values and emotions about the place and 

the people in that place. While tourism communities are intrinsically place-

bound, they can be examined from the micro level and small communities 

such as those that exist within the caravan park come into focus. 

 

 

 



Chapter 2: Literature Review 

Kathy Marles – Repeat Visitors to Australian Caravan Parks 65 

Social Identity 

The concept of community attachment is premised on social identity. 

Social identity theory seeks to explain the relationships that individuals 

have with each other in a group context. It is based on the principle that 

people desire to belong to groups and that in so doing they derive 

significance. Tajfel, (1978, p. 63) defined social identity as “that part of an 

individual’s self-concept which derives from his knowledge of his 

membership in a social group (or groups) together with the value and 

emotional significance attached to that membership”. Identifying with a 

group enables individuals to make social comparisons so that a distinction 

can be made between the in-group and the out-groups. By being a group 

member an individual achieves a positive and distinct position for their 

group (Taylor & Moghaddam, 1994). Therefore, social identity is a 

relationship between distinctness and opposition.  

 

Social Boundaries 

Distinctness is the element whereby the group can identify who is a 

member and who is not, thus enhancing group identity. Gilchrist (2004, p. 

3) states, “such ‘badges of belonging’ reinforce community boundaries and 

can help identify ‘friends’ and ‘allies’”. Opposition also enhances group 

identity as opposition to group norms or deviance may result in the group 

electing to reject certain members. For example this is evinced in general 

society where criminals are incarcerated and isolated from the community, 

therefore “groups establish their identity by whom they reject” (Degenne & 

Forse, 1999, p. 188). Community groups therefore rely on cohesion, 
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mutual recognition, and adherence to rules and norms as well as deviance 

and rejection to establish their communal identity. 

 

Conflicts within the group are inherent and not all relationships are 

beneficial. “Communities are sometimes elitist, ‘tribalist’ and oppressive” 

(Gilchrist, 2004, p. 9), and can thereby negatively influence identity. 

Conflict is also inherent between groups. Where social cohesion is at risk 

the community often polarises and responds defensively (Gilchrist, 2004). 

The group challenges the source of the conflict in an attempt to retain the 

social boundaries and traditions that define them. This may be pertinent in 

small insular communities such as caravan parks. Recent trends away 

from caravan and camping sites towards cabins and units have created 

tensions between repeat caravanners and caravan park managers. The 

group can become a focal point for dissention as repeat caravanners 

attempt to lobby for the retention of their caravanning and camping roots. 

 

Social Capital 

Conforming to the group or community norms brings benefits apart from a 

sense of identity and belonging. Communities are also a resource from 

which the collective may draw benefits. Social capital recognises that 

there is value for both the individual and the broader society in the network 

of relationships of its members. Social capital is a potential resource that 

individuals “invest” in by building their social networks and relationships 

over time (Herreros, 2004, p. 6).  
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Bourdieu, (1985); Coleman (1988) and Putnam (2000) are credited with 

bringing social capital into focus. Putnam (2000) identified bonding and 

bridging social capital. Bonding encompasses familial and other close 

relationships that are based around mutual commitment. Bridging refers to 

the connections made by people through overlapping interests. Social 

capital theory also makes a distinction between ‘weak’ and ‘strong’ ties 

(Degenne & Forse, 1999; Gilchrist, 2004). 

 

Trust is an integral ingredient of social capital. However, Herreros (2004) 

based on the work of Putnam, proposes a more complex definition of 

social capital in which trust, although crucial, is simply one element. He 

says, “social capital, then, is not trust or networks but the obligation of 

reciprocity that can be derived from the participation in social networks” (p. 

7). Central to this concept is that information is a resource that the 

individual can access from the group collective, however the quantity and 

quality of the information is not necessarily ensured by group membership.  

 

Therefore communities are a resource of social capital whereby 

individuals can access social relationships. The benefits attained from the 

information and social networks accumulated as social capital are to an 

extent dependent on the strength of the social ties. With respect to repeat 

visitors to caravan parks, bonding capital is the most relevant as it deals 

with familial and close social networks. 
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2.4.2.1 Community Attachment in a Tourism Context 
 

People seeking tourism and leisure experiences often do so as part of a 

group, usually family or friends (Stokowski & Lee, 1991). Therefore these 

pursuits are predicated in a social context that reinforces personal identity, 

group solidarity and behavioural norms, displaying the characteristics of a 

community. Similarly the caravan park constitutes a community where 

relationships are established with family and other caravanners from 

neighbouring sites. With the formation of these relationships comes a 

sense of belonging to a community. This would indicate that a level of 

community attachment might be a factor in repeat visitation to caravan 

parks.  

 

Studies of conflict between long term tourists and newer tourist groups are 

evidence of the intensity of feeling that tourists have toward their habitual 

recreation place (Hawkins & Backman, 1998). A similar intensity of feeling 

has been shown when tourists regular holiday places come under threat 

from outside influences. In some cases tourists have joined with locals to 

form lobby groups to halt developments (Hawkins & Backman, 1998; 

Kaltenborn, 1998; Steinberg & Clark, 1999). 

 

However, the formation of these communities has its basis in the semi-

permanent nature of the annual summer gathering and ultimately these 

communities are a temporary construction that might only be of moderate 

importance in the overall relationships of its member’s daily lives. 
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Therefore the link between community attachment and sense of place may 

have some explanatory power to this investigation. 

 

Prentice, Witt, & Wydenbach (1994) investigated the concept of 

endearment of tourists through their interaction with the host community. 

Endearment was defined as the benefit to the tourist while sense of place 

was defined as emotional attachment. Their study found that the process 

of endearment did not seem to have taken place as a result of the tourists’ 

involvement in community activities. Therefore, while tourism was causing 

contact with the host community, contacts that were already established 

with friends and relatives facilitated tourism. This study also had a high 

incidence of repeat visitation and nearly half the repeat visitors maintained 

contact with locals between visits. Prentice et al., (1994) argued that a 

distinction needed to be drawn between endearment to place and 

endearment to friends or relatives resident in that place. The broader 

concept of place attachment does not draw this distinction. Rather, the 

development of place attachment is seen to be a complex interaction of 

emotions based on experience of a place from both a spatial and social 

perspective. The author suggests that within the confines of a caravan 

park setting these interactions can be extended to include relationships 

with other caravanners, as opposed to the tribal community which may in 

fact be less superficial than the interactions with the broader regional host 

community. 
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2.4.3 Perspectives of the Neo-Tribe 
 

Individuals who have attachment to places through their indigenous 

heritage have been attributed with having a far deeper sense of place 

(‘rootedness’) to their spiritual and native homelands than others, 

regardless of the length of residency or their age (Hay, 1998; Tuan, 

1974a, 1974b, 1977, 1980).  This is primarily due to the way indigenous 

cultures interact with their environment from a spiritual rather than 

commodity viewpoint. The place in which they live is considered to be an 

extension of their physical being, and not merely the basis from which they 

derive their food and shelter.  

 

Tribal rituals, customs and legends are also derived from this space. This 

indicates that these emotional bonds to place are not merely a matter of 

time spent in that place, and that the attachment is in someway transferred 

through the collective generational experience. Tuan (1980, p. 4) 

attributed rootedness as applying mostly to Aboriginal societies, whereas 

a sense of place “implies a certain distance between self and place that 

allows the self to appreciate a place”. Thus, rootedness cannot be created 

over time, whereas a ‘sense of place’ can. 

 

As previously mentioned, communities can manifest into tribal groups. 

Implicit in contemporary cultural literature is the acknowledgment that 

tribes and tribalism, in the modern context, extend beyond the kinship 

relationships traditionally observed from an anthropological and 
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indigenous perspective. Indeed tribes are described as new forms of 

sociality that function outside traditional identity structures (Bennett, 1999, 

2000; Blackman, 2005).  

 

Neo-tribes and Subcultures 

Michel Maffesoli has emerged as an influential theorist in the postmodern 

discourse on contemporary social structures. He uses the terms ‘tribe’ and 

‘neo-tribe’ to describe micro-cultures and presents tribes as small-scale 

groups that are nebulous and fluid. Therefore an individual can belong to 

several tribal groupings simultaneously and move between tribes at will, 

facilitating plural tribal identities. It is the group’s commonality of interests 

that formulates the tribe and as tribal membership is both intentional and 

elective, the individual takes precedence over the group. The tribe 

therefore is constantly in flux and to an extent unstable (Maffesoli, 1988, 

1996). In contrast, traditional tribal groups are centred on kinship 

relationships and particularly refer to indigenous populations. Membership 

is a function of birth and the tribe is defended and centred (St. John, 

1997). 

 

Maffesoli’s concept of the modern day tribe has been adapted by 

subsequent researchers. However, the nomenclature within the literature 

vacillates between tribes, subcultures, and neo-tribes and there is some 

debate as to which is the most appropriate terminology (Muggleton & 

Weinzierl, 2003b). Prominent among the literature are studies of youth 

subcultures (Bennett, 1999, 2000; Blackman, 2005; Heath, 2004) ethnic 
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groups (Fortier, 1999) and Internet communities (Johnson & Ambrose, 

2006). Examples of tourism and allied academic fields can be found in 

studies of sports fans, spectators and participants (Gibson, Willming, & 

Holdnak, 2002; Giulianotti, 2002; Green & Chalip, 1998; Ogden & Hilt, 

2003) new age travellers (Hetherington, 1996) and festivals (Matheson, 

2005; St. John, 1997). Irrespective of terminology, the commonality among 

all is that they draw on the concepts of individual and group identity and 

social networks as inherent goals of the individual’s participation in the 

group. Although it should be noted that Maffesoli’s argument is essentially 

one of de-individualization.  

 

Where the authors’ works have relevance to the study of repeat visitors is 

in the concept that repetitive actions performed within groups strengthen 

affective attachments to the tribe. Such performances manifest as 

traditions and rituals that confirm a sense of belonging, identity and 

solidarity.  

 

Tradition and Ritual 

Both tradition and ritual imply an historical past and a repetition of 

behaviour. Tradition refers to the generational transference of customs 

and beliefs and implies the concepts of teaching and learning (Eliade, 

1987b), p. 1) whereas ritual usually encompasses repetitive behaviour that 

is ascribed a symbolic or sacred status (Eliade, 1987a), p. 405).  
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Traditions embody the memory of the society and are objectified as signs 

and symbols recognised by the collective that affirm individual belonging 

and identity. They represent the history of knowledge of the common 

group and evolve over time as that knowledge accumulates. Therefore 

unlike rituals, traditions are not rigid as they are constantly being created 

and incorporated into the knowledge base from which the group draws 

(Berger & Luckmann, 1966).  

 

Rituals on the other hand are relatively rigid and stylised as they take 

mundane actions and elevate them to the sacred. As defined by the 

Penguin Dictionary of Psychology ritual is: 

“A culturally or socially standardized set of actions dictated 
by tradition (usually religious, magical or nationalistic), rather 
precisely defined and revealing little or no variation from 
occurrence to occurrence. ………. An oft-repeated pattern of 
behaviour which tends to occur at appropriate times, e.g. the 
morning ritual of washing, grooming dressing, etc.” (Reber, 
1995, p. 649). 

 

Maffesoli refers to ritual in the neo-tribal context as being self-perpetuating 

- a “variety of routine and everyday gestures” (Maffesoli, 1996, p. 17) that 

act as “specific signs of recognition” (Maffesoli, 1996, p. 93). Ritual has 

several purposes; it confirms the tribe as an entity, establishes confidence 

between members, serves as the collective memory and strengthens the 

smaller group from the large, enabling it to resist uniformity with the mass. 

Therefore the tribe maintains continuity through the collective identity and 

shared common history. Butler (1990; 1993) posits that repetitious and 

ritualistic actions are the codes that ‘announce’ the community or group 
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and that the performance of these rituals within subcultures is an 

expression of identity.  

 

In the more classic sense ritual is the process by which people move from 

everyday life into limbo and return to mundane life having been altered by 

the process. The limbo or liminal phase reflects the threshold between the 

secular and profane worlds and is the arena where performance takes 

place. The liminal phenomena are performed in privileged spaces and 

times and are of particular interest to tourism studies as this is where 

factual and commonsense systems dissolve into play (Turner, 1988, p. 

25). The limen, from an individual perspective is where the transformation 

from mundane life takes place. From a community perspective it is the 

place and time where the society comes into being (St. John, 1997). 

 

Turner’s definition of ritual encompasses both spatial and temporal 

elements and suggests that it is a process of sacralization. Therefore the 

places where rituals are performed and the times that they occur are 

transformed to the sacred or symbolic. In this context, caravan parks may 

become sacred sites and holidays become sacred times. Within a 

Christian religious framework Christmas is clearly a symbolic time. 

However it may be suggested, in the case of repeat caravanners, that the 

Christmas holiday period takes on a symbolism that is separate and 

independent of the religious through the repetitious performance of the 

holiday and the annual confirmation of traditions, rituals and the tribe.  
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The relationship between Christmas and holidays in Australia is an 

obvious one. Christmas occurs during the summer months and is the 

period of the longest school holidays. The Christmas celebration also 

confirms our links to the past. As Bella (1989) states “rituals of Christmas 

were valued because they symbolised connectedness and relationship 

between people, including connectedness with absent parents and 

grandparents”. In her book, the Christmas Imperative, Bella (1992) 

associates the importance of family Christmas traditions and rituals with 

the affirmation of the family as an identity and the expression of caring. 

“By cooking the same foods from year to year, by 
exchanging gifts with the same people, by using the same 
decorations, and by engaging in the same activities people 
reproduce the celebration called Christmas. And…….when 
family and friends participate together in reproducing 
Christmas they reproduce the family itself, strengthening the 
relationships between family members and affirming the 
family’s identity as a family.” (Bella, 1992, p. 230). 

 

Thus feelings of connectedness and belonging from which we derive our 

self identity are not solely based in places or social networks but also in 

family traditions and rituals that revolve around special holidays such as 

Christmas.  

 

Literature concerning the key variables dealt with in this study are 

summarised into a contextual framework in the next section. 
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2.5 Conceptual Framework 
 

This section conceptualises the theoretical foundations of the research 

into a framework from which propositions about the phenomenon of 

interest can be established. The research aims to provide a definitional 

foundation that distinguishes between repeat visitor groups by 

incorporating attachment to places, communities and tribes and rituals.  

 

The first premise on which this research is based is that people form 

emotional attachments to holiday destinations and develop a place 

attachment for that specific locale. Secondly, the destination (specifically 

the caravan park) is the setting about which a community develops as 

individuals interact socially within the geographic bounds of the caravan 

park. Thus, the attachment to community reinforces the feelings of place 

attachment. The third premise is that the holiday is sacralized or ritualised 

through the process of repetition and therefore has symbolic meaning 

which intensify the feelings of place, community and tribal attachment. In 

summary it is these affective bonds that influence repeat visitation.  

 

Numerous other variables are also likely to influence repeat visitation to 

caravan parks. Availability of sites within the destination may be of 

importance and other situational variables such as distance from 

residence, regional knowledge, life stage, risk aversion and cost may also 

prove to be factors in the reasons that people revisit holiday destinations.  

 



Chapter 2: Literature Review 

Kathy Marles – Repeat Visitors to Australian Caravan Parks 77 

The diagram presented in Figure 2.1 (see the end of this section) 

illustrates the proposed relationships between the attachment theories 

(place attachment, community attachment and attachment to tribe), and 

the factors that impact on the decision to revisit the caravan park. Five 

domains are presented. These are; individual factors, situational factors, 

place community and tribe. Each domain further displays a set of variables 

that are likely to influence the creation of that domain. The variables within 

each domain interact as a web of relationships. Lines that connect the 

variables of the domain indicate this web, however these variables can 

also exist in isolation.  

 

The individual factors domain identifies characteristics of the individual 

that influence the reasons for repat visitation to caravan parks. For 

example, a family’s income may influence the level of risk that the 

individual is prepared to take in selecting a holiday. As the family needs to 

cater for possible conflicting needs within the group, risk may also be 

influenced by life stage. Income will also directly relate to the cost of the 

holiday, which is also effected by the distance from residence. Thus, 

individual and situational variables interact upon each other and influence 

the decision to revisit.  
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Situational factors are beyond the control of the individual but influence 

and are influenced by the personal characteristics of the individuals 

making the decisions. As the concentration of the research is on affective 

attachments to place, community and tribe, the situational and individual 

factor domains are not intended to represent an exhaustive list of 

variables, but rather provide the context for the examination of the 

attachment theories as they apply to repeat caravanners.  

 

Past experience in places informs our knowledge of the place and in some 

cases, leads to destination loyalty. Through previous experiences people 

may also begin to identify with the place and depend on it as the site of 

their activities. In this way attachment to places are formed and may 

influence the reasons for revisitation.  

 

Places are not simply geographic spaces but are the sites where 

communities are formed. Therefore the community and place domains are 

linked. As the intensity of attachment to one increases then the intensity of 

attachment to the other will also increase. Communities are the social 

fabric of our lives and the development of feelings of belonging to a 

community begins the process of community attachment. This domain 

highlights the factors that emerge as communities form and strengthen. 

These are social network, social identity, social capital and community 

boundaries.  
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The final domain incorporates the factors that interact when a community 

forms into a tribe. The tribe is a special community and as such the social 

fabric of the community informs the formation of the tribe. Therefore the 

community domain is linked to the tribe domain. The factors of identity and 

social ties are implicit in the tribe domain, but it is distinguished from 

community by ritual. Under some circumstances places are important to 

tribal ritual performance and therefore the tribe domain is linked to the 

place domain. 

 

The visitor may identify on a personal level with the place, community and 

the tribe and the affective attachments that are formed by influence repeat 

visitation to the caravan park. 
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2.6 Research Questions 
 

Three broad research problems were posed. 

1. To determine the extent of the repeat visitor phenomenon to 

caravan parks;  

2. To assess the affective bonds that repeat caravanners form to the 

place, community and the tribe; 

3. To segment the repeat visitor market based on intensity of affective 

bonds; and 

4. To consider the implications of the above to managers of caravan 

parks.  

These research problems will be addressed via the following research 

questions: 

1. What is the magnitude of the repeat visitor market in Australian 

caravan parks?   

2. What do managers of caravan parks perceive as being the advantages 

and disadvantages of the repeat visitor market? 

3. What are the visitation patterns of repeat caravanners? 

4. Do more regular repeat visitors experience higher levels of place 

attachment and community attachment than less regular repeat 

visitors? 

5. To what extent does intergenerational repeat visitation resemble 

tribalism? 

6. If tribalism is evident, how is it manifested and how important is this 

ritual aspect of the holiday to repeat visitors to caravan parks?   
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CHAPTER THREE 

Research Approach 
 

3.1 Introduction 

 

This chapter presents an overview of the approach of this research. It is 

divided into four sections. Section 3.2 reviews the mixed method approach 

that was adopted throughout this research and is followed by a brief 

discussion of its relevance to tourism studies in section 3.3. The rationale 

for the adoption of the mixed methodology design in this research of 

repeat visitors to Australian caravan parks is described in section 3.4. 

Finally, a brief overview of the three research phases that were conducted 

is presented in the section 3.5 of this chapter.  

 

3.2 Mixed Methodology  

 

While a debate about the ontological, epistemological and methodological 

approaches of the positivist versus the constructionist research 

approaches is beyond the scope of this research, the author is of the view 

that is necessary to provide a synopsis of the mixed methodology 

approach and to describe the rationale for its adoption in this research.  

 

Mixed methods are emerging more commonly in social and behavioural 

research, however the nomenclature, definitions and typologies are still 
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somewhat inconsistent. Tashakkori & Teddlie (1998; 2003) have been at 

the forefront of the discussion of more accurately defining mixed method 

research, building on the work of other authors (Campbell & Fiske, 1959; 

Cresswell, 1988; Denzin & Lincoln, 1994; Patton, 1990). They suggest that 

mixed method research is emerging as the third methodological 

movement; providing a much needed counterbalance to the purely 

qualitative or quantitative methodologies. Based on the philosophical 

paradigm of ‘pragmatism’ they describe the “pragmatically oriented 

theorists and researchers” who refer to mixed methods as those “which 

contain elements of both the quantitative and qualitative approaches” 

(Tashakkori & Teddlie, 1998, p. 5). They assert that the ‘utility’ or 

advantage of mixed method research is threefold. 

• “Mixed method research can answer research questions that 

the other methodologies cannot. 

• Mixed methods research provides better (i.e., stronger) 

inferences. 

• Mixed methods provide the opportunity for presenting a greater 

diversity of divergent views.” (Tashakkori & Teddlie, 2003, p. 

14). 

 

The mixed methodological approach places the focus on the research 

questions rather than on any specific paradigm. Tashakkori & Teddlie 

(2003) also distinguish between mixed method studies and mixed model 

studies. This distinction is based on the various stages within a study.  
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“Mixed methods combine qualitative and quantitative approaches in 
the methodology of a study (such as in the data collection stage), 
while mixed model studies combine these two approaches across 
all phases of the research process (such as conceptualisation, data 
collection, data analysis, and inference)” (Tashakkori & Teddlie, 
2003, p. ix). 

 

3.3 Use of Mixed Methodology Approach in Tourism 

 

Since the emergence of specific tourism related research, the positivist 

approach has typically been adopted (Cohen, 1988; Decrop, 1999; Riley & 

Love, 2000; Walle, 1997) however qualitative research has gained 

acceptance as the tourism field has developed (Cohen, 1988; Dann & 

Phillips, 2000; Decrop, 1999; Veal, 1997). The merging of both 

approaches as mixed methodology research is increasingly being 

represented (McIntosh, 1998; Oppermann, 2000; Richins, 1999; Riley & 

Love, 2000). 

 

Parallel to the paradigm debate in the social and behavioural sciences, 

tourism researchers have also criticised the nature of research conducted 

in their field of study (Dann, Nash, & Pearce, 1988; Decrop, 1999; Small, 

1999; Walle, 1997). Much of this criticism has been levelled at the intrinsic 

differences between quantitative and qualitative research methods, and 

the divergence between the positivist and constructivist approaches. The 

nexus of the debate revolves around the need to establish academic 

rigour and to relate theory more fully to method. While these criticisms 

might be valid, the nature of tourism rests in a complex network of 
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constructs which often require an interdisciplinary understanding of the 

underlying theories which relate to the tourist experience. Essentially the 

debate centres around whether tourism researchers should do more than 

simply create a database of statistics or describe a particular phenomenon 

of visitation through satisfaction surveys and the like. Given this argument, 

it is evident that one of the roles of tourism research should be to examine 

the underlying feelings and emotions of the tourist so as to understand the 

motivations used to make their tourism choices.  

 

Walle (1997) points to tourism scholars embracing qualitative research 

techniques in order to “cope with the multiplicity of research problems and 

issues” (p. 526) and asserts that tourism should be viewed as a broad and 

distinct field capable of “embracing a variety of appropriate research 

strategies” (p. 535). While much of the research in the tourism arena has 

relied upon quantitative research methods, it has been argued that 

significant contributions have emerged from qualitative research studies  

(Cohen, 1988; Decrop, 1999; Riley, 1996; Riley & Love, 2000) and that the 

plethora of quantitative studies has provided a series of statistics that has 

failed to bring insightful comment into the tourist experience (Cohen, 1988; 

Dann et al., 1988).  

 

Both qualitative and quantitative research in tourism has been criticised for 

its individual limitations. Critics of the quantitative approach point to the 

reliance on the objective and tangible nature of the research and the focus 

on statistical generalisation and prediction (Decrop, 1999) while critics of 
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the qualitative methodologies draw attention to the lack of academic 

rigour, validity and definitional inconsistencies (Cohen, 1988; Decrop, 

1999). What has emerged is an argument for alternative research 

strategies that do not rely solely on one single approach. In an attempt to 

counter the limitations associated with quantitative and qualitative 

research methods, triangulation and mixed methodology research 

approaches have been advocated (Hartmann, 1988; McIntosh, 1998; 

Oppermann, 2000; Richins, 1999). These arguments centre on the need 

to broaden the research approach thereby enhancing understanding of the 

tourist and the tourism systems in which they operate. Richins (1999) 

argues that the mixed method approach adds depth and richness to the 

information received and subsequent study results.  

 

This approach encourages tourism researchers to study tourists from 

several perspectives. The researcher incorporating his or her personal 

experiences may achieve a more complete interpretation of the tourist 

activity.  

 

3.4  Rationale for Research Approach 

 

In this research there was a need for both quantitative and qualitative 

research approaches. Firstly, while there were various statistics on the 

caravan park sector of the tourism industry, none specifically addressed 

repeat visitation. No data was available as to the extent of this business or 
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its impact on the management of caravan parks. It was therefore important 

to establish a statistical database of repeat visitor numbers so that the 

magnitude of the phenomenon could be quantified. Similarly there was no 

empirical data describing the visitation patterns of repeat caravanners or 

the reasons for their repeated visits to the same caravan park. A 

quantitative approach was considered essential to firstly enumerate the 

size of the repeat visitor phenomenon occurring in caravan parks, and 

secondly to characterise the repeat visitor and describe their visitation 

patterns. 

 

However this research aimed to explore repeat visitation in more depth. 

Quantifying the extent of repeat visitation to caravan parks and describing 

the characteristics of repeat caravanners was the initial step and provided 

a context from which the phenomenon could be further observed. As this 

research progressed, it became evident that there was a group of repeat 

caravanners who had been revisiting the same caravan park for many 

years. Some had been visiting over several family generations. The author 

considered that in this instance the ritual performance, and attachments to 

place, community and tribes would benefit by employing a qualitative 

research approach. Ritual and attachment are emotional influences on the 

reasons that people revisit destinations, and are emotional ties are 

especially likely to be stronger where a pattern of repeat visitation over 

generations has been established. An analysis into factors requires the 

respondent to draw on underlying feelings and emotions that may not be 

immediately evident to them.  
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3.5  Research Phases 

 

Several populations were targeted. Firstly, information was sought from 

the managers of caravan parks so the size of the phenomenon could be 

quantified. Secondly, repeat visitors were targeted to provide information 

about the emotional attachments that they make to places and 

communities. Thirdly, to explore the influence of long held family traditions 

and the ritual performances of the repeat visitor within a tribal setting, 

intergenerational repeat visitors were interviewed. As these research 

populations contain quite distinct research subjects, the research was 

conducted in three stages.  

 

Using the Tashakkori & Teddlie (1998; 2003) definitions of mixed 

methodology research described in Section 3.1, research incorporating 

several stages of both quantitative and qualitative approaches would be 

classified as a mixed model research. An example of a mixed method 

research is a survey instrument with both quantitative and qualitative 

questions. In this research of repeat visitors to Australian caravan parks 

three distinct research phases were conducted targeting the three 

populations outlined above. Thus the research in its totality is categorised 

as a mixed model research. Where survey questionnaires were used, both 

closed and open-ended questions were employed. Therefore, these 

instruments would be categorised as mixed methods studies. Given this 

distinction, both mixed methods and mixed models were employed in this 

research. 
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The first two phases of the research used quantitative survey methods 

with both closed and open-ended questions, whereas the third phase of 

used the qualitative method of in-depth interviews. With the aim of 

establishing the magnitude of the repeat visitor phenomenon in Australian 

caravan parks and investigating the implications to managers, the first 

phase provided a baseline from which to draw a sample of high repeat 

visitation caravan parks for the second research phase. This second 

phase investigated the patterns of visitation and the attachment of 

caravanners to place and community. While conducting this phase it 

became evident that there was a group of repeat caravanners who had 

been enacting the same visitation patterns over more than one generation. 

This group was the focus in the third research phase. Figure 3.1 outlines 

the three research phases identifying the objectives, subjects and 

research instruments that were employed. The major variables are also 

identified. 
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Figure 3.1 Mixed Model Research Approach

Phase One - Survey of Caravan Park Managers

Method: Mixed method Instrument: Mail questionnaire
Single cross-sectional research

Objectives Subjects Variables Measured

1., Magnitude of repeat • Caravan park • Proportion of repeat visitors
visitor market managers • Advantages of repeat visitation

as perceived by managers
2, Advantages and • Disadvantages of repeat

disadvantages as visitation as perceived by
perceived by managers
managers • Caravan park characteristics

+
Phase Two - Survey of Repeat Caravanners

Method: Mixed method Instrument: Personal interview
Cross-sectional research questionnaire

Objectives Subjects Variables Measured

3" Visitation patterns of • Repeat • Visitation patterns
repeat caravanners caravanners in • Place attachment

selected high • Community attachment
4" Place and repeat visitation • Demographics

community caravan parks
attachment levels of
repeat visitors

+
Phase Three - Intergenerational Repeat Caravanners

Method: Qualitative Instrument: In-depth interviews

Objectives Subjects Variables Measured

5, Tribal behaviour • Intergenerational • Tribe membership
repeat • Place attachment

6" Manifestations and caravanners • Community attachment
importance of • Ritual and tradition
tribalism

Kathy Maries - Repeat Visitors to Australian Caravan Parks 90



Chapter 3: Research Approach 

Kathy Marles – Repeat Visitors to Australian Caravan Parks 91 

The mixed model and mixed method nature of the research design, as 

discussed earlier in Chapter 1.4 and Chapter 3.4, are driven by the 

research questions rather than any particular methodological paradigm. 

While the research phases build on the results of the previous research 

phase in this research, each phase stands independently and as such is 

presented individually.  

 

The next three chapters present each of the three individual research 

phases of this research. Rather than present a full description of the 

methods of the three research phases simultaneously in one chapter, 

followed by the results in the subsequent three chapters, both the 

methodology and results are discussed in each phase.
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CHAPTER FOUR

Phase 1 - Survey of Caravan Park Managers

4.1 Introduction

Both the methods and results of the first phase of research in this research

of repeat caravanners are presented in this chapter. A single cross-

sectional survey, utilising a mail questionnaire, was used to establish the

magnitude of repeat visitation in caravan parks in Queensland, New South

Wales and Victoria and to investigate positive and negative management

issues that arise from servicing this market segment.

This chapter is divided into two main sections. The details of the methods

used to gather and analyse information obtained from caravan park

managers are described in section 4.2. These are organised around the

subjects, measurement instrument, operationalisation of variables and

procedures. The results of this analysis are presented in section 4.3"

Figure 4.1 summarises these methods.

Figure 4.. 1 Overview of Phase One Methods

Phase One - Survey of Caravan Park Managers

Method: Mixed method Instrument: Mail questionnaire
Single cross-sectional research

Objectives Subjects Variables Measured

3. Magnitude of repeat • Caravan park • Proportion of repeat visitors
visitor market managers • Advantages of repeat visitation

as perceived by managers
4 .. Advantages and • Disadvantages of repeat

disadvantages as visitation as perceived by
perceived by managers
managers • Caravan park characteristics
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4.2 Phase One Method 
 

The subjects of enquiry in this chapter are the managers of caravan parks. 

In particular, it was the repeat visitation patterns of their clients and the 

management issues associated with this phenomenon that was of interest. 

The enquiry from the caravan park managers’ perspective was critical for 

the several reasons.  

 

An examination of the magnitude of the repeat visitor phenomenon was 

important as it would provide a baseline from which further research into 

repeat caravanners could be conducted. This information was more easily 

obtained from managers of caravan parks. More importantly, as 

researchers of the ‘business of tourism’, the management perspective was 

paramount in integrating the knowledge gained from the repeat 

caravanners into the successful operation of profit driven organisations 

that to some extent depended on and fostered repeat visitation. Therefore 

an indication of the positive and negative impacts of repeat visitation on 

the management of caravan parks was sought.  

 

4.2.1 Description of Subjects 
 

The managers of caravan parks in Queensland, New South Wales and 

Victoria were the population for the initial stage of this research. The 

investigation focussed on all caravan parks in the three eastern States of 

Australia and drew on information provided by caravan park managers 
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about the levels of repeat visitation in their parks during the Christmas 

holiday season. Phase one data collection was conducted during 

September, October and November of the year 2000. 

 

A listing of caravan park businesses was obtained from the Caravan, RV & 

Accommodation Industry of Australia Ltd. (CRVA)1. This is the national 

industry body to which caravan park operators register their voluntary 

membership. Each State in Australia also has an industry body. The State 

organisations are the foundation for the membership of the CRVA, which 

is the umbrella National industry association. While the National and State 

organisations work co-operatively, registration in one organisation does 

not provide automatic registration in the other organisation. There is a cost 

of membership and several pricing structures provide different levels of 

services2. The database provided by the CRVA contained a list of current 

members and was supplemented with a list of State registered industry 

members and additionally incorporated potential members. This database 

was limited to accommodation establishments within the industry; other 

non-accommodation caravan industry businesses were excluded. As 

membership registration was voluntary and the additional listings provided 

by the CRVA were not automatically updated, it was likely that the CRVA 

database did not fully encompass the entire population of interest in this 

first phase of the research.  

 

                                                 
1 Formerly Caravan Industry of Australia Ltd.  (CIA) 
2 Personal communication – Ron Chapman CIA Qld. 
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Sampling frames are rarely entirely free from bias and where possible 

other measures should be taken to verify the totality of such a database. In 

an effort to secure a comprehensive listing of caravan parks across the 

three States additional sources were sought. Each of the State 

organisations publishes caravan park directories on an annual basis. 

Other listings of caravan park operators are available through 

accommodation guides, (e.g.: the Australian Automobile Associations of 

each state; BIG 4 Holiday Villages directory) and telephone directories. 

The CRVA database was cross-referenced with these other sources.  

 

A small amount of error was identified in the database provided by the 

CRVA. Errors included double entries of caravan parks, businesses no 

long operating, non-accommodation based caravan businesses that had 

not been eliminated from the database, and local shire councils. No new 

unlisted businesses were found from the additional accommodation 

sources. The final database identified a total of 1,794 caravan park 

businesses in Queensland, New South Wales and Victoria.  

 

Further validation of the finalised database of caravan parks was sought 

via a comparison with statistics from the Australian Bureau of Statistics 

(ABS). The ABS collects data related to caravan park establishments as 

part of the quarterly Survey of Tourist Accommodation (STA) and these 

are presented in Table 4.1.  
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Table 4.1 Comparison of Caravan Parks with STA 2000 
 
Source New South 

Wales 
Victoria Queensland Total 

STA March Quarter 2000 571 428 365 1,364

STA June Quarter 2000 572 428 363 1,363

STA September Quarter 2000* 567 424 362 1,353

STA December Quarter 2000 568 423 363 1,354

CRVA Database 684 609 501 1,794

Difference 117 185 139 441 

* Indicates the ABS survey period that corresponded with the Survey of Caravan  
  Park Managers 
 

There was a significant discrepancy in the number of caravan parks 

reported by the ABS compared to the database provided by the CRVA. 

This inconsistency can be accounted for in several ways: 

 

• The ABS restricts their data collection to caravan parks with 40 or more 

powered sites and cabins, flats, units and villas. This excluded caravan 

parks offering predominantly unpowered sites, smaller caravan parks 

and other specialised accommodation establishments that catered for 

limited numbers of caravanners such as farmstays. 

 

• All caravan parks in Australia are required to provide some sites for 

tourist accommodation. Therefore caravan parks that predominantly 

cater to the permanent residential accommodation market were 

included in the CRVA database. These caravan parks are not included 

in the STA survey as they normally provide less than 40 powered sites 

for tourist activity. 
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• The CRVA database included non-permanent overflow parks. Overflow 

parks encompass showgrounds, APEX parks, public reserves, 

foreshore reserves, recreation areas, camping reserves and bush 

camps. These are public spaces that are temporarily opened to cater 

for large tourist influxes during the peak summer holiday season. 

Generally they are managed by local and shire councils and in some 

cases by the State National Parks organisations and State Forestry 

Commissions. Within the CRVA database a total of 81 non-permanent 

overflow parks were identified (NSW –25; Qld – 17; Vic – 38). The 

decision was made to retain these parks in the database as contact 

addresses were available and anecdotal and newspaper evidence 

suggested that repeat visitation occurred in these spaces. 

 

4.2.2 Measurement Instrument 
 

A mail survey was used to collect the data for the Survey of Caravan Park 

Managers. While it is acknowledged that the response rate may be 

compromised in a mail survey, the size of the population being studied 

and the geographical dispersion of the subjects made the alternatives of a 

telephone or personal interview survey inappropriate. The relative ease of 

administration and the capacity to accommodate the large size of the 

population were major factors in favour of the choice of a mail survey 

(Cooper & Emory, 1995; Neuman, 1997; Veal, 2005).  
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It is generally accepted that there are several measures that can be taken 

to enhance the response rate in a mail survey. The measures employed in 

this research incorporated the inclusion of reply-paid envelopes, survey 

sponsorship from both Griffith University and the CRVA, a cover letter 

explaining the research and guaranteeing anonymity and the specification 

of deadline dates. 

 

In addition, the CRVA published an article in their industry news magazine 

(refer Appendix A) that detailed the objectives of the research, 

emphasised the relevance of the research to caravan park managers and 

recommended participation of its members in the research. Secondly, 

permission was gained from both the CRVA and Griffith University to use 

their logos in conjunction with the covering letter (refer Appendix B). These 

steps affirmed the legitimacy of the research from both the University and 

Industry’s perspective. The questionnaire (refer Appendix C) was 

designed to be relatively short (only 2 pages in length) so that caravan 

park managers would not be deterred due to its size or the time required 

completing the questions. The wording of the questions was 

straightforward and the layout was designed to reduce clutter and 

encourage cooperation. The option of faxing the completed questionnaire 

to the author was also provided.  

 

The instrument was pre-tested by sending the questionnaire to industry 

experts, academics and local caravan park managers. In all, 20 people 

participated in the pre-testing phase. All pre-test respondents returned the 
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questionnaires and only minor modifications in wording and definitions 

were necessary. The finalised questionnaire was sent to the managers of 

caravan parks in August 2000.  

 

4.2.3 Operationalisation of Variables  
 

As the target information being sought was directly related to tourist 

activity, the first question on the instrument was a screening question 

designed to eliminate permanent residential caravan parks from the 

survey. The questionnaire was then divided into two sections.  

 

The first section comprising ten questions collected data about regular 

repeat Christmas visitation patterns and the second section comprising 4 

questions concentrated on the characteristics of the caravan park. 

Respondents who indicated that their caravan park did not experience 

repeat visitation during the Christmas holiday season or who were unsure 

about repeat visitation at that time of the year were directed to the second 

section of the questionnaire so that caravan park characteristics could be 

collected.  

 

The majority of questions were structured as closed questions because it 

is easier and quicker for the respondent to answer and the fixed response 

also tends to reduce question ambiguity for the respondent. Two open–

ended questions were included to elicit a response concerning the positive 

and negative aspects of regular repeat visitation from a management 
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perspective. This unstructured, free response questioning enabled the 

managers of caravan parks to express these perceptions in their own 

words and did not predetermine the scope of answers. Many respondents 

wrote additional information on the questionnaire.  

 

Caravan Park Characteristics 

These questions addressed the site capacity of the caravan park, mode of 

ownership, age of the caravan park and the number of years the current 

managers had operated the caravan park. 

 

Regular Repeat Visitation 

Respondents were asked to report whether repeat visitation occurred in 

their caravan park and the proportion of sites occupied by regular repeat 

and intergenerational repeat visitors during the Christmas holiday season. 

Some respondents who did not retain records of this type of information 

would have estimated these proportions. As such some response error 

may have occurred. To gain an indication of trends over time respondents 

were also asked whether the proportion of regular repeat visitation 

bookings had changed in the last five years (1996-2000). 

 

Booking Procedures  

Caravan park managers were asked about the booking procedures for site 

allocations during the Christmas holidays. The aim was to establish 

whether regular repeat visitors pre-booked their sites and how far in 

advance these sites could be reserved. Advanced bookings have 
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management implications in that it permits an element of forward planning 

for the caravan park managers but reduces the availability of sites for new 

and potential customers.  

 

Positive and Negative Aspects of Repeat Visitation 

As one of the objectives of this research was to identify the impact of 

repeat visitation on the management of caravan parks, respondents were 

given the opportunity to identify positive and negative aspects from the 

caravan park managers’ perspective. These questions were structured as 

open-ended questions. 

 

Data Analysis 

With the objective of estimating the extent of the repeat visitor 

phenomenon and its implications to managers of caravan parks 

descriptive and inferential statistics were analysed. Data entry, data 

cleaning, and statistical analysis were conducted using SPSS (Statistical 

Package for the Social Sciences) for Windows Version 11.5. Open-ended 

questions were thematically grouped. The variety of responses received 

by caravan park managers was deemed to be small enough to be 

analysed using a manual system. Responses were listed and grouped 

based on thematic similarity and dissimilarity of content. These preliminary 

results were then distributed to industry experts and academics for 

validation. Minor changes were made where appropriate. These were then 

quantified using multiple response percentages.  
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A series of logarithmic and square root transformations were conducted in 

an attempt to normalize the data. Logarithmic transformations were 

performed on size of the caravan park, the number of management years 

and the proportion of sites occupied by intergenerational repeat visitors. 

The age of the caravan park was transformed via a square root. The 

standardized skew was still significant for the number of management 

years but its distribution was much improved by the transformation. The 

other transformed variables significantly approximated normal 

distributions. The proportion of sites occupied by repeat visitors was not 

transformed, as there was no significant skew or kurtosis observed in this 

variable. The inferential statistical procedures of Analysis of Variance 

(ANOVA), Correlation and Regression utilized the transformed data. 

 

Both State and mode of ownership were treated as dummy variables. 

Dummy variables permit prediction of the dependent variable when the 

independent variable(s) are nonmetric. The number of dummy variables is 

one less than the number of levels in the nonmetric independent variable 

(Pedhazer, 1997). In this research, two nonmetric variables were present; 

mode of ownership and State. Mode of ownership was recoded into a 

singular dummy variable, so that caravan parks were categorized as 

operating either under public or private management.  As data was 

collected across the three States of Queensland, New South Wales and 

Victoria, two new dummy variables were created. Queensland was used 

as the comparative State as it showed the lowest average occupancy for 

both regular repeat visitors and the transformed intergenerational repeat 
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visitors. In addition the ANOVA showed no significant difference between 

New South Wales and Victoria. This permits comparison between 

Queensland and New South Wales and Queensland and Victoria, but 

significant differences between New South Wales and Victoria cannot be 

assessed.  

4.2.4 Procedures 
 

Following the initial inventory of caravan parks and the finalisation of the 

questionnaire instrument, the survey process commenced. The article 

explaining the research and encouraging the participation of CRVA 

caravan park managers was placed in the July, 2000 edition of the CRVA 

news magazine. The 1,794 questionnaires were mailed in mid August and 

replies were requested for return by the end of September.  

 

Follow-up contact was established by telephone and was conducted in the 

months of October and November 2000. A response rate of 42% (765 

questionnaires) was realized. Of these, 54 caravan parks identified 

themselves as permanent residential caravan parks and were eliminated 

from any further analysis.  

 

4.3 Phase One Results 
 

Data are presented with the objective of providing an overview of the 

repeat visitor phenomenon in caravan parks and the management 

responses to this segment of holidaymakers.  
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4.3.1 Sample 
 

A total of 1,794 questionnaires were mailed to every caravan park in 

Queensland, New South Wales and Victoria. An overall response rate of 

40% was achieved accounting for 711 responses. This level of response 

rate is within the generally accepted range for mail surveys (Veal, 2005). 

Table 4.2 shows the breakdown of mailed questionnaires and the 

response rates in each State.  

 
Table 4.2 Response Rates by State 
 
State  Total 

surveyed 
(No.) 

Total 
surveyed 

(%) 

Total 
responses

(No.) 

Total 
response by 

State 
(%) 

Overall total 
responses 

(%) 

NSW 684 38 272 40 38 

QLD 501 30 201 40 28 

VIC 609 34 238 39 34 

TOTAL 1,794 100 711 40 100 

 

Response rates across the three States were very similar. However many 

of the Queensland caravan park managers inserted comments on their 

questionnaires indicating that repeat visitation was more significant during 

the winter season and predominantly comprised the ‘grey nomad’ 

caravanners. Especially in tropical North Queensland, the summer holiday 

season is climactically less favourable for tourism than the winter season 

as it is dominated by high temperatures, high humidity and monsoonal 

rains.  The ‘grey nomad’ group of repeat visitors was not pursued for 

investigation in this research as the population of caravanners was 

deemed to be different. Typically these visitors are retired couples, and 
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represent a different population to the family groups that traditionally 

holiday in caravan parks in the southern part of Queensland, New South 

Wales and Victoria during the summer season. 

4.3.2 Caravan Park Characteristics 
 

Data on the nature and structure of the responding caravan parks are 

presented in the Table 4.3. These include the size of the caravan park 

enumerated by the number of sites within the park, age of the caravan 

park, the number of years under current management and mode of 

ownership.  

 

Size of Caravan Park 

Caravan park size, as measured by the site capacity, showed 

considerable variation, with the largest caravan park reporting 1,487 

available sites. The average number of sites provided by caravan parks 

was 124 (sd=118.44), however the distribution shows a strong positive 

skew (Skewness = 4.434; Std. Error of Skewness = 0.093) indicating that 

there were some very large caravan parks within the sample. The 

confidence interval showed that 95% of caravan parks provide between 

114 and 133 sites. Quartile groupings of size are presented in Table 4.3. 

In this sample 12.8% of caravan parks provided less than 40 

accommodation sites. This figure may provide an explanation of the 

different numbers of caravan parks reported by the ABS as compared to 

the CRVA database used in this research.  
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Table 4.3 Characteristics of Caravan Parks 
 
Characteristic Category Frequency Percent (%) 
Size  0-55 173 24.3 
 56-94 175 24.6 
 95-150 179 25.2 
 > 150 162 22.8 
 Missing 22 3.1 
 Total 711 100.0 
Age  Less than 25 yrs  230 32.3 
 25-< 50 yrs 353 49.6 
 50 yrs or more 80 11.3 
 Don’t Know/Missing 48 6.8 
 Total 711 100.0 
Current  Less than 1 year 42 5.9 
management years 1- < 5 yrs 261 36.7 
 5- < 10 yrs 164 23.1 
 10- < 20 yrs 156 21.9 
 20 yrs or more 70 9.8 
 Missing 18 2.5 
 Total 711 100.0 
Mode of ownership 
mode 

Owner/operator 471 66.2 

 Local Government 121 17.0 
 State Government 48 6.8 
 Other 57 8.0 
 Missing 14 2.0 
 Total 711 100.0 

 

Age of Caravan Park 

The age range of caravan parks was also considerable with the average 

being 31 years old (sd=14.44). The confidence interval indicated that 95% 

of caravan parks were aged between 29 and 32 years. Three Local or 

State government owned caravan parks reported being older than 100 

years. The youngest caravan park was 3 years old. Given the definition of 

regular repeat visitation being based on the last 5 year period, a caravan 

park under three years would be expected to have no repeat visitation, 

and the younger caravan parks generally may show a lower occurrence of 

repeat visitation. The age of the caravan park is also important in terms of 
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intergenerational repeat visitation, given that the caravan park must be at 

least as old as one generation for intergenerational repeat visitation to 

occur. If a generation were assumed to represent 25 years, then caravan 

parks under this age category would be expected to have very little 

incidence of intergenerational repeat visitation. On this set of propositions, 

caravan parks were grouped into 25-year categories as presented in Table 

4.3 above. Eleven percent of caravan parks were aged 50 years or more 

indicating that intergenerational repeat visitation of two or more 

generations could occur in approximately 10% of caravan parks.  

 

Years of Current Management 

As with the size and age characteristics, the number of years under 

current management also demonstrated a considerable range. The 

average length of current management reported by responding caravan 

park managers was 8.22 years (sd=8.13). The longest period under 

current management was 45 years and the shortest less than one year. It 

may be possible that caravan parks with stable management report 

greater incidences of both repeat visitation and intergenerational repeat 

visitation. This may occur for two reasons. Firstly, caravan park managers 

who have been at a caravan park for a longer period of time are more 

likely to be aware of the incidences of repeat visitation than newer caravan 

park managers and reporting of these figures may be less subject to recall 

bias. Secondly, caravan parks with continuity in management may by the 

very fact of their stability foster an environment that encourages repeat 

visitation.  
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Mode of Ownership Mode of Caravan Parks

Two thirds (67%) of sample respondents reported that their caravan parks

were privately owned and managed by an owner/operator. Public caravan

parks provided by Local and State governments owned 17% and 7%

respectively. The ABS does not collect statistics on mode of ownership of

caravan parks so no comparison can be made to the STA. Independent

sample t-tests were conducted about the possibility of there being a

significant difference in the age, size and management years of privately

owned compared to public caravan parks. Both the size and age of public

caravan parks were significantly different than public caravan parks,

however no significant difference was found in the number of years under

current management (refer Table 4..4)" Public caravan parks tended to be

larger and older than privately operated caravan parks.

Table 4..4 Public and Private Caravan Park Characteristics

Mode of Std"
ownership Std, error

Characteristic mode N Mean deviation mean P

Size Private 463 102,,97 76,,84 3,,57

Public 167 183,,55 185,,84 14,,38 <,001

Age Private 453 27.44 11.,38 0,,54

Public 152 40,,36 18,,10 1..47 <,001

Current Private 471 8,,79 7.,96 0,,37

management years Public 167 9..28 13,,54 1.,05 ,,659
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In summary, the information obtained about repeat visitation has been 

mainly gained from owner operators with five or more years management 

experience in caravan parks that have been operating for more than 25 

years. The average caravan parks serviced approximately 124 

accommodation sites.  

 

4.3.3 Repeat Visitation to Caravan Parks 
 

Caravan park managers were initially asked to report whether regular 

repeat visitation and intergenerational repeat visitation occurred at their 

caravan park during the Christmas holidays. They were then asked to 

estimate the proportion of sites occupied by these visitors.  In order to gain 

an indication of growth within the repeat visitor market, they were also 

asked to reflect on repeat visitation trends over the last five years.  

 

4.3.3.1 Regular Repeat Visitation 

Occurrence of Regular Repeat Visitation 

Regular repeat visitation was reported as occurring by 463 caravan park 

managers, accounting for 65% of sample respondents. Therefore nearly 

two thirds of caravan park managers indicated that regular repeat 

visitation occurred over the Christmas holiday period at their caravan park.  

 

Proportion of Sites Occupied by Regular Repeat Visitors 

On average 46% (sd=30.57%) of caravan park sites were occupied by 

regular repeat visitors, however a broad range was observed in the 
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sample. The distribution was slightly positively skewed (skewness = 0.067; 

St. Error of Skewness = 0.117) indicating that there are a few caravan 

parks where a very high proportion of sites were occupied by regular 

repeat visitors. This is borne out from the groupings of the proportion of 

sites occupied by regular repeat visitors presented in Table 4.6. Nearly a 

third (31.3%) of the sample reported low proportions (25% of less) of site 

occupancy by regular repeat visitors. However half the caravan parks 

reported that regular repeat visitors occupied 50% or more of the available 

sites during the Christmas holidays, indicating a substantial level of 

occupation by repeat visitors. With 95% confidence it can be shown that 

regular repeat visitors occupy between 43% and 50% of available sites in 

caravan parks where the phenomenon occurs. 

 

Table 4.5 Proportion of Sites Occupied by Regular Repeat Visitors 
 

Proportion of Sites occupied by 
Regular Repeat Visitor  

Frequency
(No.) 

Percent
(%) 

 
0-24% 145 31.3 

25-49% 59 12.7 

50-74% 117 25.3 

75-100% 115 24.8 

Don’t Know 6 1.3 

Missing 21 4.5 

Total 463 100.0 

 

4.3.3.2 Repeat Visitation Trends  
 
Caravan park managers were also asked whether they had observed 

changes in the occurrence of regular repeat visitation over the last five 



Chapter 4: Phase 1 - Survey of Caravan Park Managers 

Kathy Marles – Repeat Visitors to Australian Caravan Parks 111 

Christmas seasons (1995-1999). Most reported that the repeat visitation 

trends within their caravan parks had remained stable (35.6%) or were 

increasing (33.0%). Decreases in the levels of repeat visitation were 

reported by only 16.4% of caravan park managers.  

 

4.3.3.3 Intergenerational Repeat Visitation 
 

Some regular repeat visitors to caravan parks originally holidayed as 

children and have returned to holiday in the caravan park again in their 

adult life with their own children. These second and third generation 

visitors are referred to as intergenerational repeat visitors. Respondents 

were asked to specify whether repeat visitors had been regularly 

holidaying in their caravan park during the Christmas holiday season for 

more than one generation. As indicated earlier, the occurrence of 

intergenerational repeat visitation was expected to be lower especially at 

the younger caravan parks. An investigation of intergenerational repeat 

visitation was important because it would provide an indication of whether 

repeat visitation was a recent phenomenon. Respondents were also asked 

to indicate the proportion of sites occupied by intergenerational repeat 

visitors.   

 

Occurrence of Intergenerational Repeat Visitation 

Intergenerational repeat visitation was reported by 320 caravan park 

managers, accounting for 45% of sample respondents. This indicates that 
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repeat visitation has been occurring in almost half of the responding 

caravan parks for at least one generation.   

 

Proportion of Sites Occupied by Intergenerational Repeat Visitors 

 
Table 4.6 Proportion of Sites Occupied by Intergenerational Repeat Visitors 
 

Proportion of Sites occupied by  
Intergenerational Repeat Visitor  
 

Frequency
(No.) 

Percent 
(%) 

0-24% 162 50.6 

25-49% 38 11.9 

50-74% 33 10.3 

75-100% 9 2.8 

Don’t Know 27 8.1 

Missing 54 16.3 

Total 320 100.0 

 

When repeat visitation was specified to those with generational visitation 

patterns, occupancy within the caravan park predominantly occurred in 

less than 25% of the available caravan park sites. The average proportion 

of sites occupied by intergenerational repeat visitors was 22% (sd=22.24).  

The 95% confidence interval estimated that intergenerational repeat 

visitors occupy 19% - 25% of sites. 
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4.3.4 Models of Regular Repeat and Intergenerational Repeat 

Visitation 

Correlations, ANOVA and Regressions were performed in order to further 

establish the relationship of regular and intergenerational repeat visitation 

with caravan park characteristics. 

 

Correlations 

The proportion of sites occupied by regular repeat visitors was positively 

correlated to the age (r = .211) and size (r = .301) of the caravan park. 

Thus the older and larger caravan parks showed slightly higher rates of 

site occupancy by regular repeat visitors. These relationships was also 

found to be significant at the 0.01 level with the proportion of sites 

occupied by intergenerational repeat visitors (Age: (r = .194); Size: (r 

=.181)). While the number of years of management did not significantly 

influence the proportion of sites occupied by repeat visitors, it was found to 

have a significant relationship with the proportion of sites occupied by 

intergenerational repeat visitors. In both instances the relationship was 

negative. Therefore there was slightly more evidence of repeat visitation in 

caravan parks with more recent management, which contradicted the 

assumptions made earlier that management stability might be an indicator 

of repeat visitation. Table 4.7 shows the correlation statistics for the 

proportion of sites occupied by regular and intergenerational repeat 

visitors.  
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Table 4.7 Correlations of Size, Age and Management Years with the 
Proportion of Sites Occupied by Regular and Intergenerational 
Repeat Visitors 

 
  Size Age Current 

management 
years 

Proportion of sites 
occupied by  
Regular Repeat 
Visitors  
 
(Pearson Correlation) 
 

 
.301** 

 
.211** 

 
-.066 

Proportion of sites 
occupied by  
Intergenerational 
Repeat Visitors  
 
(Pearson Correlation) 

 
.181** 

 
.194** 

 

 
-.193** 

**Correlation is significant at the 0.01 level (2-tailed) 

 

ANOVA 

Analysis of Variance was used to observe the relationship between the 

proportion of sites occupied by regular and intergenerational repeat 

visitors and the mode of ownership of the caravan park and State. A 

significant difference was observed in the proportion of sites occupied by 

regular repeat visitors in the three States (F(2, 433) = 7.272, p = .001). 

New South Wales showed a higher average with 51.78% of sites occupied 

by regular repeat visitors compared to 36.94% in Queensland and 44.98% 

in Victoria. This relationship did not show significance when compared 

with intergenerational repeat visitors (F(2, 239) = 1.289, p = .277). Public 

caravan parks showed significantly higher levels of occupancy by both 

regular repeat visitors (F(1, 431) = 15.113; p <.001) and intergenerational 

repeat visitors (F(1, 238 = 15.148; p < .001) than private caravan parks.  

 



Chapter 4: Phase 1 - Survey of Caravan Park Managers 

Kathy Marles – Repeat Visitors to Australian Caravan Parks 115 

Regression Models 

Regular Repeat Visitors 

Although significant, the regression models for predicting the proportion of 

sites occupied by regular and intergenerational repeat visitors had weak 

predictive power. Scores that were found to be influential were removed 

based on Cook’s Distance (Tabachnick & Fidell, 2001). In the prediction of 

the proportions of sites occupied by regular repeat visitors, 17 points were 

identified as influential scores. Using the gap criterion four points 

appeared to clearly be separate from the rest. These four points were 

removed individually and the regression analysis re-run. Removal 

significantly impacted on the analysis and therefore these four cases were 

removed. An additional three scores were identified as outliers using 

studentized residuals and were also removed. The regression examined 

the predictive relationship with size of the caravan park, age of caravan 

park, the number of years under current management, State and mode of 

ownership.  

 

Table 4.8 Model Summary for Regression Analysis of the Proportion of Sites 
Occupied by Regular Repeat Visitors 

 
Unstandardized 

Coefficients 
Standardized 
Coefficients 

CorrelationModel 

B Std. Error Beta t Sig Part 

Constant -29.697 10.239  -2.900 .004  

Size 22.565 4.589 .245 4.917 .000 .226 

Management Years  -6.923 3.031 -.109 -2.284 .023 -.105 

Age 3.420 1.187 .143 2.880 .004 .133 

Mode of Ownership 3.021 3.195 .048 .945 .345 .043 

Qld/Vic 10.183 4.049 .166 2.515 .012 .116 

Qld/NSW 14.236 1.079 .233 3.490 .001 .161 
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Overall 17.2% of the variance in the proportion of sites occupied by 

regular repeat visitors was explained by the age and size of the caravan 

park, management years, State and mode of ownership (F(6, 390) = 

13.58, p < .001). Inspection of the Beta weights showed five predictors to 

be significant. These were the size of the caravan park (β = .245, p < 

.001), age of the caravan park (β = .143, p = .004), years in management 

(β = -.109, p = .023), the relationship of Queensland to Victoria (β =.166, p 

= .012), and the relationship of Queensland to New South Wales (β = .233, 

p = .001). The significant beta weights for the State relationships indicated 

that after controlling for size, age, years in management and mode of 

ownership, the mean proportion of sites occupied by repeat visitors in 

Queensland was significantly less than in Victoria and New South Wales. 

This provides some support for the proposition that the differences 

observed in Queensland were not as a result of the other variables and 

may add weight to the argument that seasonality was an influence.  

 

Larger, older caravan parks with newer managers predict a higher 

proportion of sites occupied by repeat visitors to caravan parks during the 

Christmas holiday period. Squared semi-partial correlations showed that 

the best predictor was size of the caravan park (sr2 = .051), indicating that 

5.1% of the variability in the proportion of sites occupied by repeat visitors 

was uniquely predicted by the size of the caravan park. Less important 

were age of the caravan park (sr2 = 2.0%) and years under current 

management (sr2 = 1.2%). Refer to Table 4.8 above. 
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Intergenerational Repeat Visitors 

 

Table 4.9 Model Summary for Regression Analysis of the Proportion of Sites 
Occupied by Intergenerational Repeat Visitors 

 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

CorrelationModel 

B Std. Error Beta t Sig Part 

Constant .039 .272  .145 .885  

Size .197 .113 .120 1.739 .084 .108 

Management Years  -.195 .066 -.202 -2.964 .003 -.185 

Age .055 .026 .143 2.142 .033 .133 

Mode of ownership .102 .070 .104 1.458 .146 .091 

Qld/Vic .382 .102 .386 3.751 .000 .234 

Qld/NSW .315 .101 .323 3.134 .002 .195 

 

Eight influential scores were removed on the basis of Cook’s Distance, 

Leverage and Mahalanobis D2 distance in order to predict the proportion of 

sites occupied by intergenerational repeat visitors regression.  Each point 

when individually removed changed the analysis enough to warrant 

exclusion. Again the model was significant but had weak predictive power. 

Overall 18.5% of the variance in the proportion of sites occupied by 

intergenerational repeat visitors was explained by the six predictors (F(6, 

210) = 7.940, p < .001). Four predictors were found to be significant. 

These were the age of the caravan park (β = .143, p = .033), years in 

management (β = -.202, p = .003), the relationship of Queensland to 

Victoria (β =.386, p = .000) and the relationship of Queensland to New 

South Wales (β = .323, p = .002).  
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4.3.5 Booking Procedures  
 

Site booking procedures vary among caravan parks. Some caravan park 

managers permit booking of sites up to one year in advance and others 

have more restricted reservation regulations. Regular repeat visitors often 

request the same site each year and so it was important to get an 

indication from the mangers as to how many of their regular repeat visitors 

reserved sites and how far in advance they were able to make these 

reservations.  

 

Just over 80% of caravan park managers responded that the majority of 

their repeat visitors reserved their accommodation sites in advance. Of 

these 77% of regular repeat visitors reserved caravan park sites as soon 

as bookings opened. Over one half (55.30%) of caravan park managers 

opened bookings for the 2000/2001 Christmas season approximately one 

year in advance; either December 1999 (31.97%) or January 2000 

(23.33%). However the earliest possible reservation could be made up to 

2 years in advance. A small percentage of caravan park managers 

(5.83%) indicated that bookings could be made at any time and were 

‘always open’. 

 

The fact that managers of caravan parks operate site bookings far in 

advance of the repeat visitors arrival supports the magnitude of the 

phenomenon supports the earlier finding that the repeat visitor market 

represents a substantial portion of the Christmas holiday trade.  
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4.3.6 Caravan Park Managers’ Perspectives of the Repeat Visitor 
Market 

 

Having substantiated the size of the repeat visitor market, caravan park 

managers’ perspective of the impact of repeat visitation to their operations 

was explored. Respondents were asked to report on the positive and 

negative aspects of regular repeat visitation. The majority made at least 

one comment (positive, 84.4%; negative, 77.3%) and some reported as 

many as four management issues associated with the positives and 

negatives of catering to a regular repeat visitor market segment.  

Examples of statements are presented below and give a direct insight into 

the management issues expressed by caravan park managers.  

 

4.3.6.1 Positive Aspects of Repeat Visitation 
 

Three themes emerged concerning the positive aspects of repeat 

visitation. These included facilitating interpersonal relationships where 

managers reported that the caravan park atmosphere, the managers of 

caravan parks knew their clients and the clients knew the management 

rules. The second theme was improved service provision where managers 

of caravan parks perceived that they were providing a good service or the 

park was located in a good position and, their customers were satisfied 

and appreciated any changers made to the caravan park. Finally repeat 

visitation made the management and administration of the caravan park 

easier as they provided guaranteed bookings and good word-of-mouth 

promotion.  
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Table 4.10 Positive Aspects of Repeat Visitation  
 
Theme Positive Aspect Frequency

(No.) 
Percent of 
responses 

(%) 

Percent 
of cases 

(%) 
Know Clients 100 15.9 25.4 
Improved atmosphere 
in caravan park 

93 14.8 23.7 
Interpersonal 
Relationships 

Customers know rules 
and expectations 

79 12.6 20.1 

Providing a good 
service 

73 11.6 18.6 

High customer 
satisfaction 

66 10.5 16.8 

Good location of 
caravan park 

56 8.9 14.2 

Service 
Provision 

They appreciate 
changes to the 
caravan park 

7 1.1 1.8 

Guarantees 
income/bookings 

89 14.1 22.6 Management 
Positives 

Provides word of 
mouth advertising 

66 10.5 16.8 

Total 
Responses 

 629 100.0 160.1* 

* Percentages will not add to 100% as respondents were able to provide multiple  
answers.   
 

Interpersonal Relationships 

Caravan park managers appreciated that over time they knew their clients 

and many expressed that personal friendships developed between the 

staff and their customers. Some examples of this benefit follow: 

“You know your customers more personally” 
 
“[It] Makes running the park more pleasant, friendlier… we build a 
rapport with them” 
 
“We think it’s great seeing the same families each year and 
watching the kids grow up.” 
 
“Regulars with their own vans are like family – [you] get to know 
them” 
 
“Yes, you know what to expect and develop rapport with guests – 
some regulars we look forward to seeing each year – some have 
become friends” 
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Relationships are also built with other guests, improving the atmosphere in 

the caravan park for both clients and managers. This creates a friendly 

and family oriented experience. Caravan park managers reported “greater 

camaraderie” and the “development of a community spirit”. Some stated 

that repeat visitation creates a family atmosphere within the caravan park.  

“Everyone knows everyone – makes for a happy park “ 
 
“Good atmosphere in caravan park – like a reunion every year” 
 
“Everyone knowing each other – it’s a bit busy yet very smooth 
time – like one big family” 
 
“Good atmosphere – friends meet every year and new people find 
it friendly” 

 

In addition, the atmosphere was also improved because the security in the 

caravan park was enhanced. As the visitors were better acquainted with 

each other they become more aware of who might be out of place in the 

caravan park, a “neighbourhood watch” mentality tended to develop. This 

encompassed both property and personal security within the caravan park 

and mention was especially directed at the caravan parks being a “safe 

environment for children”. 

 

Caravan park managers also felt that interpersonal relationships with 

repeat visitors enabled them to better address the needs of their regular 

clients. For example caravan park managers commented on “knowing 

what they expected” and “understanding the needs of their clients”. Some 

caravan park managers referred to there being less “problems” with repeat 

visitors indicating that they could also be confident in their customers’ 

behaviour. Example quotes include: 
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“Get to know them and only rebook well behaved visitors” 
 
“We know they are unlikely to cause any disruption” 
 
“Known (accepted) friends return – no extra vetting required.” 
 
“Get to know regulars – weed out the pests” 

 

Service Provision 

Caravan park managers perceived that repeat visitation indicated that they 

were providing a good service and as such they had satisfied customers. 

An element of providing the right service was the location of the caravan 

park. Caravan park managers highlighted their caravan parks as being in 

the “perfect location” and drew attention to the natural assets such as the 

beach, river, fishing and the native flora and fauna as being positive 

attractions for repeat visitors.  It was also observed that repeat visitors 

were aware and appreciative of changes in the caravan park. Many 

observed that they had the “right product and staff” and that their guests 

were “contended” and “happy”. Example quotes are provided: 

“Return visits equals satisfaction with our service/facilities/staff – 
returnees are happy and easy to deal with” 
 
“With guests continually returning we know they are satisfied” 
 
“Position of park – beachfront” 
 
“Shade and access to the river” 
 
“Enjoy and notice any improvements we make” 
 
“Guests appreciate work done and any improvements” 

 

Management Positives 

Two major management aspects were raised. These related to repeat 

visitation providing a known client base from which to forecast revenue, 
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control cash flows and manage budgets. Many noted that repeat visitation 

provided “consistent”, “reliable” and “assured” income.  

“Assured income – repeat business means definite bookings” 
 
“Guaranteed occupancy/income base” 
 
“Easy budgetary provision and know staffing levels required” 
 
“Ability to control cash flow and capital expenditure” 

 

Reference was also made to the positive word of mouth advertising that 

was generated by repeat visitors, which enabled them to be less reliant on 

more expensive marketing and advertising strategies.   

“Repeat business and good word of mouth – these people are our 
business.” 
 
“Regular guests have a sense of ownership and promote the park 
as if their own” 
 
“Most repeat visitors are in groups on multiple sites. The groups 
tend to get larger year to year (extended family/friends and 
neighbours families). Result is good “word-of-mouth” (free and 
effective) advertising” 
 

4.3.6.2 Negative Aspects of Repeat Visitation 
 

Of the 463 caravan park managers who reported the occurrence of repeat 

visitation in their establishment, 77.3% (385 caravan park managers) 

entered a response when questioned about the negative aspects from a 

management perspective. However, just over half of these (51.68%, 185 

caravan park managers) responded by stating that they perceived repeat 

visitation posed no problems for their business. Such responses included 

the following type of statements. 
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“No – better the devil you know.” 
 
“None that I can think of” 
 
“No negative aspects” 
 
“There aren’t any negatives” 

 

Examining those caravan park managers who identified aspects with 

negative connotations would therefore provide a more accurate 

representation of the disadvantages of regular repeat visitation from a 

management perspective. In total there were 173 caravan park managers 

(37.37% of those reporting the occurrence of repeat visitation) who 

identified that repeat visitation posed difficulties for the management of 

their business. As with the positive aspects, multiple responses were 

provided and these were grouped around two themes; Client Attachment 

and Management. 

 

Table 4.11 Negative Aspects of Repeat Visitation  
 
Theme Negative Aspect Frequency 

(No.) 
Percent of 
responses 

(%) 

Percent 
of cases 

(%) 
Same site 
phenomenon 

32 14.4 17.7 

Sense of 
ownership 

35 15.8 19.3 

Client Attachment 

Averse to change 25 11.3 13.8 
Inhibits new 
clients 

68 30.6 37.6 Management 
Negatives  

Increased client 
expectations 

62 27.9 34.3 

Total Responses  222 100.0 122.7* 
* Percentages will not add to 100% as respondents were able to provide multiple answers. 
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Client Attachment 

Customers were reported as feeling that they ‘owned’ the caravan park, 

which impacted upon caravan park managers’ decision-making abilities. In 

particular, regular repeat visitors were reported to be “possessive” and 

“territorial” about the sites they requested and were insistent on retaining 

the same site year after year. Caravan park managers observed that 

repeat visitors were particularly sensitive about what they perceived were 

“their” sites. Example quotes are provided below: 

“Some regulars are very possessive about their sites – we have 
had some even measure their sites each year to ensure they have 
their right amount of space – each demands the same site every 
year.” 
 
“The only negative is the same families get the prime sites” 
 
“Sites are looked upon as being owned by the repeat visitors and 
outsiders (other visitors) can’t get them. The attitude is; the only 
way to get onto the site is by death”  
 
“People don’t get the best waterfront sites until someone dies and 
stops coming” 
 
 

Repeat visitors also displayed a tendency toward ownership of the 

caravan park in general and in some cases, this impacted negatively on 

the relationship between the client and the caravan park managers as 

reported below:  

“They think they own the place.” 
 
“Customers become territorial and longer term clients feel they are 
partners in your business” 
 
“An attitude of ownership on the basis of once a year visitation”  
 
“Some think they have shares in the park” 
 
“They try to dictate to management” 
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One aspect of the repeat visitors’ identification with the caravan park 

manifested in an aversion to any changes that management might try to 

implement. In particular, this encompassed changes to tariffs, sites and 

caravan park rules.  

“They become very very disgruntled with changes in prices or 
sites.” 
 
“Makes it difficult to change price structure and booking conditions 
– not receptive to change” 
 
“Don’t like to see more sites being taken for the use of on-site 
accommodation – cabins!!”  
 
“Makes changes/renovations hard to establish” 
 
“Regular visitors dislike change” 
 
“Lose one – lose them all” 

 

Management 

One concern expressed by caravan park managers was the impact of 

regular repeat visitation on new and potential customers. Some indicated 

they felt they were “turning new tourists away” or “missing out on new 

custom”, while others felt that the regulars did not embrace new customers 

creating an “us and them” culture within the caravan park. The ‘same site 

phenomenon’ was also a concern for caravan park managers as it was 

perceived to impact new clients who were relegated to the “back blocks” of 

the caravan park. 

“Squeezes out new customers during these times [Christmas 
holidays].” 
 
“Not letting new patrons who may be better potential customers 
over the full year get in”  
 
“Expect to have priority over new holidaymakers” 
 
“New customers can be made to feel inferior” 
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“Can become cliquey with other regulars” 
 
“Denies use of prime sites to wider community – seen as 
favouritism” 
 
“New visitors are not able to access/book popular sites as they are 
already taken” 

 

Other difficulties expressed by caravan park managers concerned the 

regular repeat visitors being “more demanding” and taking liberties with 

the rules of the caravan park on the basis that they were ‘friends’ with the 

management or somehow had more rights than newer visitors. In 

particular, it was suggested that they expect discounts, failed to pay 

deposits on time and generally had increased expectations of caravan 

park managers and staff. 

“Some long term patrons (ie: repeat bookings) assume rights and 
special conditions” 
 
“Some regulars expect special treatment” 
 
“Sometimes they think that special favours will be granted to them 
with regard to noise, visitors and car parking” 
 
“If people know you too well they feel they can flout the rules and 
they feel they can tell others what they should and shouldn’t do” 
 
“Some repeat visitors expect a lot of freebies or special treatment” 
 
“Complacent about their deposit payments” 
 
 

4.3.6.3 Managers Perceptions and Place and Community 
Attachment and Tribalism 

 

While the initial intent was not to ask caravan park managers about their 

perceptions of repeat visitors affective attachments it is nonetheless 

interesting to note the issues they identify in relation to repeat visitation 
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and are important when discussing the notion of attachment to place, 

community and the tribe.  

 

For example, the ‘same site phenomenon’ and ‘sense of ownership’ that 

caravan park managers perceived suggests that place attachment 

develops within the repeat visitor group. Caravan park managers indicated 

that these affective bonds to the place could have negative impacts in that 

repeat visitors were apt to interfere in the management of the caravan 

park or expect preferential treatment. In particular, the ‘same site 

phenomenon’ causes concern among managers of caravan parks 

because it limits the site availability to new and prospective clients. 

 

Similarly, the improvement of interpersonal relationships indicated a sense 

of community within the caravan park and relate to the importance of 

social capital within the sector. While caravan park managers saw this as 

a positive aspect of repeat visitation it also had the potential to manifest 

into a negative aspect where repeat visitors demonstrated emotional 

attachments to the place and community that were then directed toward 

management aspects of the caravan parks. Caravan park managers 

expressed concern as to how to facilitate these place and community 

related strategies while maintaining service provision to all their 

customers.  

 

Caravan park managers also indicated that regular repeat visitors did not 

always interact with other caravan park visitors, citing that they could form 
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cliques and behave in a superior manner to newer clients. While this 

would seem to counter the suggestion that the caravan park atmosphere 

was improved, it does indicate that social boundaries may be evident 

within the broader caravan park community and that some repeat visitors 

display tribal behaviours. 

 

4.4 Summary 
 

The phenomenon of repeat visitation to caravan parks in Queensland, 

New South Wales and Victoria was found to be fairly prevalent. Almost 

two thirds of caravan park managers responding to the survey reported 

the occurrence of regular repeat visitation and nearly half reported 

intergenerational repeat visitation. The rates of occupancy by 

intergenerational repeat visitors were smaller than those reported for 

regular repeat visitors. On average, just under one half of sites were 

occupied by regular repeat visitors and around one quarter by 

intergenerational repeat visitors. These results indicate that the repeat 

visitor is an important market segment of the industry. It also appears from 

phase one that the phenomenon is either stable or increasing, with 70% of 

caravan parks reporting the same or increasing occupancy levels by 

repeat visitors in the previous five year period. Pre-booking or reserving 

sites in advance was also observed among repeat visitors, with the 

majority of repeat visitors (80%) booking sites in advance as soon as 

bookings opened. Typically caravan park managers opened bookings for 

the next Christmas holiday season one year in advance. 
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The older, larger and public caravan parks showed higher occupancy 

levels for both regular repeat visitors and intergenerational repeat visitors. 

The number of years under current management was also significantly 

related to the proportion of sites occupied by intergenerational repeat 

visitors. However the relationship was negative indicating higher repeat 

visitation rates in caravan parks with newer caravan park managers. There 

was a significant variation in the proportion of sites occupied by regular 

repeat visitors in New South Wales when compared to Queensland and 

Victoria. Queensland reported the lowest average occupancy with 37% of 

sites occupied by regulars. New South Wales caravan park managers 

reported occupancy rates of just over 50% and Victorian caravan parks 

had 45% of sites occupied by regular repeat visitors. The lower occupancy 

levels in Queensland may be explained to some extent by seasonality 

factors. In much of Tropical North Queensland the peak season occurs in 

the winter months, this research specifically asked about repeat visitation 

during the Christmas holiday period which occurs in the summer months. 

 

Regression models, although significant, explained less than 20% of the 

variation in the proportion of sites occupied by both regular and 

intergenerational repeat visitors. However the age of the caravan park was 

a significant predictor in both instances, with size and State showing 

predictive power for regular repeat visitation and the number of years 

under current management showing significant predictive power for 

intergenerational repeat visitation. Thus in terms of predicting regular and 

intergenerational repeat visitor occupancy levels the relationship is not 
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well modelled using the variables of age, size, management years, state 

and mode of ownership. 

 

The managers of caravan parks overwhelmingly reported more positive 

aspects of repeat visitation than negative aspects. However, they did 

acknowledge that this group impacted upon their management of the 

caravan park both in a positive and negative way. From the positive 

perspective, caravan park managers articulated that repeat visitation was 

an advantage in three broad areas; interpersonal relationships, service 

provision and management positives. Among the negative impacts 

perceived by caravan park managers were client attachment, particularly 

to specific sites and more generally to the caravan park, and ensuing 

management problems associated with this heightened sense of 

attachment.  

 

In summary, the caravan park managers felt that there was an advantage 

in knowing their clients and that as the caravanners got to know them and 

the other caravan park visitors, the overall atmosphere of the caravan park 

became friendlier. There were also fewer problems associated with repeat 

visitors in the sense that they knew the rules within the caravan park and 

the expectations of the caravan park managers. However these two 

aspects were also raised as negative impacts. Some caravan park 

managers reported a tendency of repeat visitors to form exclusive cliques 

which isolated newer visitors, and that there was sometimes an 

expectation on behalf of the regulars that favours would be granted to 
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them by the caravan park managers as a consequence of their closer 

relationship.  

 

Many caravan park managers expressed that repeat visitation also gave 

them a confidence in their product and service provision and that their 

customers were satisfied. Linked with this, was a perception by caravan 

park managers that their caravan park was receiving positive word of 

mouth advertising that reduced their reliance on more costly forms of 

advertising. This confirmed Reid and Reid (1993, p. 3) assertion that 

repeat visitors act as information channels to potential visitors. Others 

pointed to the management advantages from a financial perspective. In 

particular advance bookings enabled them to plan for the future in terms of 

budgeting, staffing and infrastructure requirements.  

 

On the negative side, caravan park managers perceived that repeat 

visitors developed a sense of ownership over the caravan park that 

manifested itself in several ways. The primary concern was that caravan 

park managers could see potential in new visitors that may never be 

achieved due to the fact that the caravan park was already booked or the 

regulars occupied the best sites. In the long term, these newer customers 

may turn out to be regular visitors at other times of the year when it is 

more difficult to achieve full occupancy.  

 

Secondly there was the ‘same site phenomenon’, where regulars 

demanded the same and often prime sites. Caravan park managers’ felt 
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this inhibited the opportunities for newer guests and established a site-

based hierarchy within the caravan park. Some sites are taken out of the 

pool of available accommodation options for other guests.  

 

Another negative aspect reported was that regular repeat visitors were 

resistant to change and/or expected a role in the decision making process. 

Most notable among these were changes in tariffs, deposit payments for 

reserved sites and infrastructure changes especially associated with the 

development of cabins. The sense of ownership that repeat visitors have 

toward the caravan park made it difficult to make any changes to the 

caravan park without encountering some level of opposition from the 

regular repeat visitors. Thus strategies to facilitate the positive rather than  

 

the negative aspects of place and community attachment and change 

management strategies are important issues facing managers of caravan 

parks which cater to repeat visitors. 
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CHAPTER FIVE

Phase 2 - Survey of Repeat Caravanners

5.1 Introduction

Both the methods and results of the second phase research of repeat

caravanners are presented in this chapter. A cross-sectional survey,

administered via a personal interview questionnaire, was used to establish

the level of place and community attachment of repeat caravanners and

their visitation patterns.

The chapter is divided into two main sections. Section 5.2 details the

methods used to gather and analyse information obtained from repeat

caravanners are described. These are organised around the subjects,

measurement instrument, operationalisation of variables and procedures.

Section 5.3 presents the results of this analysis. Figure 5.1 provides an

overview of the phase two research.

Figure 5.1 Overview of Phase Two Methods

Phase Two - Survey of Repeat Caravanners

Method: Mixed method Instrument: Personal interview
Cross-sectional research questionnaire

Objectives Subjects Variables Measured

5.. Visitation patterns of • Repeat • Visitation patterns
repeat caravanners caravanners in • Place attachment

selected high • Community attachment
6 .. Place and repeat visitation • Demographics

community caravan parks
attachment levels of
repeat visitors
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5.2 Phase Two Method 
 

The first phase of this research, the Survey of Caravan Park Managers, 

established that repeat visitation was indeed a phenomenon of magnitude 

and that in some cases caravan parks had very high proportions of sites 

occupied by repeat caravanners. In order to examine the repeat visitor 

phenomenon in more depth a second research phase was undertaken. 

Phase two of the research targeted repeat caravanners staying in caravan 

parks during the Christmas holiday seasons of 2000/2001 and 2001/2002. 

This research aimed to differentiate repeat caravanners into 

heterogeneous groups based on frequency of visitation and the intensity of 

their attachment to place and community. A secondary aim was to explore 

the characteristics and visitation patterns of the repeat caravanner.  

 

5.2.1 Description of Subjects 
 

While repeat caravanners were the subjects for data collection in the 

phase two of this research, selected caravan parks were identified as 

survey sites from which to draw the sample of repeat visitors. The 

identification of survey sites drew on the information gained in phase one.  

 

Survey Site Selection 

The phase one Survey of Caravan Park Managers (chapter 4) revealed 

463 establishments that reported regular repeat visitation of caravanners 

during the Christmas holiday period.  These caravan parks located in 
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Queensland, New South Wales and Victoria were therefore the potential 

pool of caravan parks from which the survey sites could be drawn. 

Surveying repeat caravanners in all caravan parks that reported regular 

repeat visitation was not possible because: 

• Some caravan park managers reported low levels of regular repeat 

visitation and sampling of repeat caravanners within these caravan 

parks would provide an inadequate number of respondents, and 

• The number and geographic dispersion of these caravan parks meant 

that personal interviews could not be conducted within the time 

constraint of the Christmas holiday period. This period encompasses 

approximately five weeks in December and January. 

 

To ensure an adequate number of respondents could be obtained, 

caravan parks with high levels of repeat visitation were the primary targets. 

The selection of caravan park establishments as survey sites for the 

second phase of the research was based on the proportion of sites 

allocated to regular and intergenerational repeat visitors and the size of 

the caravan park. 

 

Initial investigation from phase one established that 27 caravan parks 

reported that repeat visitation occurred at 80% or more of caravan park 

sites and intergenerational repeat visitation occurred at 50% or more of 

caravan park sites during the Christmas holiday season. As the method of 

investigation was to be personal interviews and the geographical 
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distances involved in covering the three eastern states of Australia, this 

number of survey sites was deemed to be too large to be practicable.  

 

Thus the criteria were narrowed to selecting caravan parks that reported 

regular and intergenerational repeat visitation occupancy in at least 90% 

of sites. This revealed six caravan parks and provided a total number of 

799 sites. Of these, three caravan parks were in New South Wales, two 

were in Victoria and one in Queensland. However, the Queensland 

caravan park was small (70 sites) and so the criteria were further modified. 

By reducing the intergenerational repeat occupancy to 80% or more of 

caravan park sites, one extra caravan park was identified. This was a 

large caravan park in Queensland and permitted the elimination of the 

smaller Queensland caravan park while still maintaining representation 

across the three States.  

 

Therefore, six caravan parks were selected as the final survey sites, 

providing a total of 929 sites. The final criteria for selection of survey sites 

were caravan parks that reported: 

• ≥ 90% site occupancy of regular repeat visitors;  

• ≥ 80% site occupancy of intergenerational repeat visitors; and 

• caravan parks with ≥ 100 sites. 
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The Queensland caravan park that was eliminated on the basis of size 

was located within 35 kilometres of the author’s residence and was used 

as the survey site for pilot testing the questionnaire instrument.   

 

Characteristics of Survey Sites 

All three states of Australia were represented in the final selection of 

survey sites. The caravan parks ranged from 8 to 70 years of age and the 

current managers had operated the caravan park from 3 to 15 years. 

Three of the caravan parks were government owned (either state or local 

government), two of which were under the operating management of the 

government and the third being leased from the Victorian State Forestry 

Department (refer to Table 3.1).  

 

Table 5.1 Characteristics of Caravan Park Survey Sites 
 
State % 

regular 
repeat 
visitor 
sites 

% 
intergenerati
onal repeat 
visitor sites 

Size 
of 

park 

Age 
of 

park 

Management 
Years 

Ownership 
Type 

Qld 90 80 200 32 5 Private 
NSW 99 90 142 70 15 Local Gov’t 
NSW 95 98 124 8* 3.5 Private 
NSW 95 90 104 30 10 Private 
Vic 99 99 200 15 15 State Gov’t 
Vic 90 90 159 40 3 State Gov’t 
* This caravan park replaced the Council caravan park that had been operating for 36 
years. 
 

Sampling Procedures 

Sampling is the systematic selection of subjects for inclusion in a research 

study. The quality of the sample determines the accuracy of generalizing 

the results of the survey sample to the population of interest. Selecting 
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subjects in a way that all population members have an equal and 

independent chance of selection is known as random sampling and is 

considered the most appropriate way to obtain a sample that is fully 

representative of the population (Gay & Diehl, 1992). Probability sampling 

is based on random selection of subjects and reflects the equal probability 

of each population member being selected within the sample. Sampling 

techniques that do not use random selection of subjects are called 

nonprobability sampling and results of these studies are representative of 

the sample only and do not attempt to reflect the situation in the larger 

population. Several techniques for the selection of both probability and 

nonprobability samples are available to the researcher (Neuman, 1997).  

 

Even when using probability sampling techniques, sampling error may 

occur. Sampling error is the deviation of the sample results from the 

population due to random variations within the sampling process and 

reflects the influence of chance in drawing sample members (Cooper & 

Emory, 1995; Moser & Kalton, 1993). Therefore it is possible to draw a 

non-representative sample from the population even when random 

selection methods are used. To overcome the influence of random chance 

in the selection of a sample, researchers use more sophisticated methods 

than simple random selection. Among these is systematic probability 

sampling and stratified probability sampling (Cooper & Emory, 1995; Gay 

& Diehl, 1992; Neuman, 1997). 
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Systematic probability sampling selects every kth member of the 

population after randomly selecting the first or starting member. That is, 

the first subject is randomly selected and then selection skips to the kth 

subject and so on until the population has been exhausted. It has the 

advantage of being both simple and flexible. However using this method 

has disadvantages in that the selection of subjects is not independent as 

the starting point predetermines their selection or non-selection. Other 

concerns with systematic sampling involve the possible exclusion of 

subgroups within a population. For example, if selecting subjects based on 

surname, some ethnic groups with names that group under certain letters 

such as Z, may be under-represented in the sample (Cooper & Emory, 

1995; Gay & Diehl, 1992; Neuman, 1997). Given that the six survey sites 

were all caravan parks with high levels of repeat visitors, this periodic 

effect was not considered to be a likely problem within this research.  

 

 A further probability sampling method is stratified random sampling. The 

population is divided into subgroups or mutually exclusive strata, and 

sampling is conducted within each stratum. The method is used especially 

where the strata are internally homogeneous and externally 

heterogeneous. Proportionate stratified random sampling ensures that the 

size of the stratum to be represented is based on its share of the 

population, thus compensating for different sizes of strata. This method is 

considered to increase the statistical efficiency of the sample (Moser & 

Kalton, 1993).  
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This research used both proportional stratification and systematic 

sampling procedures to draw the sample of repeat caravanners from the 

six survey sites. The population was firstly stratified on the basis of the six 

survey sites and was followed with systematic random sampling using a 

proportional allocation of 1:3 from a different random start within each 

stratum, namely every third (k=3) population member was selected in the 

sample. This method was chosen to ensure full representation of the 

population within the sample.  

 

Sample Size 

The appropriate size of a sample is a subject of some debate among 

social and business researchers. It is suggested that the sample size 

should be based on a proportional relationship to the population such that 

the sample size reflects 10 to 20 percent of the population (Gay & Diehl, 

1992). However some researchers assert that the absolute size of the 

population is more important and that the level of precision required 

should determine the sample size (Cooper & Emory, 1995; Veal, 2005). 

Considerations of sample size must also include the budgetary and time 

constraints imposed on the research project. A further consideration is that 

enlisting willing participants can be problematic.  

 

With proportional representation of 1:3, an expected sample of 310 would 

have been achieved with a 100% response rate. A representation of 1:2 

would have produced a maximum sample size of 465 sites and 1:4 a 

sample size of 233 sites. Given that the data collection would be carried 
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out over 3,500 kilometres in a time frame of five weeks, the proportional 

allocation of 1:3 was accepted as being able to produce a reasonably 

large enough sample size to ensure adequate representation of the 

population. Providing there was a response rate in the order of 65% to 

80% a sample size of between 200 and 250 was achievable.   

 

Data collection began in the week before Christmas in the year 2000 and 

continued until the Australia Day weekend (26 January) in 2001. This is 

the traditional school holiday period, with most schools returning after the 

Australia Day weekend. At the end of this period a sample size of only 105 

had been achieved. It was decided that a second data collection would be 

necessary to ensure the anticipated sample size. This was carried out 

during the equivalent Christmas period in the following year of 2001/2002. 

An additional 121 responses were achieved in the second season of data 

collection, making a total sample size of 226.  

 

5.2.2 Measurement Instrument 
 

The survey of repeat caravanners was undertaken using personal 

interviews for several reasons. Firstly, surveying a sample via personal 

interview questionnaire potentially offers a greater response rate than the 

alternative methods of mail or telephone. During personal interviews a 

rapport between the interviewer and respondent develops thereby 

facilitating participation of respondents (De Vaus, 1991) and developing 

trust. Personal interviews also have the advantage that they provide an 
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opportunity for interviewers to clarify questions and probe for answers, 

thereby reducing respondent error and missing data (Gay & Diehl, 1992; 

Veal, 2005). A further advantage of personal interviews is that interviewers 

are able to use visual aids and record additional information and 

observations about the respondents (Neuman, 1997). Personal interviews 

also permit longer questionnaires and the design can be less ‘user-

friendly’ (Veal, 2005). A further reason for adopting a personal interview 

approach in this research was the absence of a database of respondent 

contact details. Privacy issues meant that the address and telephone 

contact details of repeat caravanners held by the caravan park managers 

were unavailable to the author. Therefore access to the population of 

repeat caravanners was only possible at the caravan park. While 

questionnaires could have been mailed to the managers of caravan parks, 

this approach would have placed the administrative responsibility of the 

survey onto caravan park managers and would most likely have produced 

a lower response rate.   

 

A limitation of personal interview surveying is that they offer less 

anonymity to the respondent and the face-to-face contact between 

respondents and interviewers may promote a desire in the respondent to 

please the interviewer (Veal, 2005). Perhaps, more importantly is the fact 

that a personal interview method is more expensive than other forms of 

surveying. This was a particular consideration in this research given both 

the time restrictions of the Christmas holiday period, and the geographical 

dispersion of the research sites. However, it was decided that personal 
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interviewing would provide a better data collection method and a higher 

response rate than the alternatives and was therefore adopted in this 

phase. With the permission of caravan  park managers, respondents were 

approached at the caravan park, and provided with an explanation and 

authorised evidence for the research, and were invited to participate. 

 

The final instrument used in phase two was a structured questionnaire 

designed to conduct personal interviews with repeat visitors to caravan 

parks (refer to Appendix D). The questionnaire was divided into sections. 

The first two sections (A and B) asked questions about present and 

previous visitation patterns. Sections C and D gathered data relating to 

place and community attachment. Section E addressed the demographic 

characteristics of the caravanners. Only repeat visitors to the caravan park 

were interviewed. 

 

Section A of the questionnaire gained information about the current trip 

and included questions about booking procedures, distance from 

permanent residence, purpose of visit and site selection. Information was 

also gathered on the number of persons in the party and the family 

structure of the party. Section B investigated the visitation patterns to the 

caravan park in the previous years and included number of visits, date of 

last overnight stay and a history of visitation to the caravan park. A 

combination of closed and open-ended questions was used in these 

sections of the instrument. Section C consisted of 36 questions that 

investigated the level of place and community attachment. Questions were 
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also asked about childhood memories. This section employed 5-point 

Likert scale responses. Demographics were collected in section D of the 

questionnaire and included variables such as age, level of education, 

occupation, marital status and gender.  

 

A pilot test of 60 respondents was undertaken in two caravan parks during 

the September school holiday period in the year 2000. Two caravan parks 

were selected for the pilot survey and were located in Queensland in close 

proximity to the author. The first pilot survey site was the Queensland 

caravan park that had been eliminated from the main survey on the basis 

of size, and the second site was a local caravan park on the Queensland 

coast. The sampling method as described previously was used in the pilot 

survey. No significant problems were identified with the question wording 

or the sequencing of the questions, however some respondents indicated 

that they felt the survey was quite lengthy. Minor modifications were made 

to reduce the length of the survey and correct any confusion identified in 

the pilot survey.  

 

5.2.3 Operationalisation of Variables  
 

The main variables of interest in this survey of caravanners were past and 

present visitation patterns, place attachment and community attachment. 

The details of the procedures for the measurement of these variables are 

outlined below.  
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Visitation Patterns 

In order to compile a profile of the visitation patterns of repeat visitors, 

information was sought about the current and previous visit, including 

childhood visits. The data gathered included duration of stay, years of 

visitation, number of visits per year and timing of the visits. In addition 

information was sought about the booking and site selection procedures 

and the purpose of the visit. This information was gathered in sections A, 

B and C of the instrument.  

 

Place and Community Attachment 

There was no standardised instrument revealed from the literature to 

measure place and community attachment. Some researchers have 

approached these issues using qualitative research methods (Backman, 

Backman, Petrick, & Norman, 1998; Hawkins & Backman, 1998; Hay, 

1998) while others have preferred quantitative methods (Kaltenborn, 1997; 

Lee, 2000a, 2000b, 2000c).  

 

Dan Williams in collaboration with other researchers developed one 

quantitative approach that has been adapted in some studies (Williams & 

Vaske, 2003; Williams, Anderson et al., 1995; Williams, McDonald et al., 

1995; Williams & Roggenbuck, 1989). Initially, the measurements were 

based on 13 place attachment questions and used a five point Likert scale 

ranging from “strongly disagree” to “strongly agree”. Moore & Graefe 

(1994) and Williams et al., (1992) used modified versions of these 

statements in later research. This research was replicated based on the 
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Williams & Roggenbuck (1989) place attachment scales but were slightly 

modified to reflect the subjects of investigation; caravanners.  

 

Demographic Variables 

Marital status, age, level of education, and gender were measured to 

enhance the profile of the repeat caravanner and to determine whether 

these variable were related to the levels of repeat visitation and 

attachment to place and community. Information was also sought on the 

place of permanent residence and its distance from the caravan park 

destination, and the size and family/relationship structure of the party. 

 

Data Analysis 

Several data analysis techniques were applied in order to obtain results 

from the phase two Survey of Repeat Caravanners. Descriptive analysis 

was used to provide an overview of the characteristics of the repeat 

caravanner and their visitation patterns.  Multivariate analysis was used to 

answer the two major objectives. 

 

• Identify the place and community attachment levels of repeat 

caravanners and the data reduction technique of principal components 

analysis was used. This method empirically summarizes the 

correlations among a large number of variables so that a smaller set of 

underlying factors can be identified (Jolliffe, 2001; Tabachnick & Fidell, 

2001).  
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• Determine the relationship between attachment levels and the 

frequency of repeat visitation, so that repeat caravanners could be 

grouped into heterogeneous categories. To achieve this a discriminant 

function analysis was used. This statistical method predicts group 

membership of the dependent variable based on a set of independent 

variables (Hair, Anderson, Tatham, & Black, 1998; Johnson & Wichern, 

1998). Discriminant function analysis is similar to regression analysis in 

that it is a linear combination of measures to predict a single variable, 

however discriminant analysis is used when the dependent variable is 

categorical or nonmetric and regression analysis is used when the 

dependent variable is metric (Hair et al., 1998; Tabachnick & Fidell, 

2001). Tabachnick & Fidell’s advice was followed in writing up the 

results of the data analysis. 

 

5.2.4 Procedures 
 

On identification of the six research sites, permission was sought from 

each caravan park manager to survey within their caravan park during the 

Christmas period. This approach was made directly to the caravan park 

managers by telephone and was followed with a confirmation letter (refer 

to Appendix E). All caravan park managers provided their support for the 

research. Arrangements were made in relation to the approximate timing 

of the visits by the author. On arrival at the caravan park, the author 

approached the managers and confirmed their willingness to participate. 

Caravan park managers were informed of the procedures that would 
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follow and were assured that all care would be taken to create as little 

disturbance as possible within the caravan park and that the research 

sites would not be identified in any way other except State and the 

caravan park characteristics (size, age, ownership type and management 

years) that had been provided in phase one. Caravan park managers 

provided maps of the caravan park that enabled the location of caravan 

site reference numbers. 

 

Respondents were approached based on the sampling procedures 

described above. The sample unit was caravan park sites and one adult 

respondent from each sample site was asked to participate in the survey. 

The author wore a Griffith University Identification Card that was visible to 

all respondents.  

 

The research was conducted over two consecutive Christmas holiday 

periods of 2000/2001 and 2001/2002. Interviews took place from 

December 26 to January 27. Table 5.2 shows the response rates in the six 

survey sites. 

 
Table 5.2 Response Rates of Survey Sites 
 
State Size 

of 
Park 

Sample  
Number 

1:3 

Response 
Number 
Year 1 

Response 
Number 
Year 2 

Total 
Response 
Number 

Response 
Rate 
(%) 

Qld 200 67 26 21 47 70.1 
NSW 142 47 26 16 42 87.2 
NSW 124 41 17 14 31 75.6 
NSW 104 35 13 0 13 37.1 
Vic 200 67 14 30 44 65.7 
Vic 159 53 9 40 49 92.5 
Total 929 310 105 121 226 72.9 
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As previously mentioned, the first year of data collection did not yield a 

large enough sample, therefore sampling was carried over to the 

subsequent Christmas holiday period in 2001/2002. There were several 

possible reasons for the low response rate in the first year of data 

collection. The major reason was that the distances between the survey 

sites did not permit data collection at any one survey site for more than a 

few days. If holidaymakers had returned home or had not yet arrived for 

their vacation, then they would automatically be missed.  

 

Secondly, the trend toward spending the entire Christmas break of five 

weeks in the caravan park may have declined to spending only a couple of 

weeks. A further problem encountered in the 2000/2001 Christmas period 

was a very steep increase in petrol prices. This particularly impacted on 

one caravan park where the primary recreation activity for this tourist 

region was water-skiing. With the cost of petrol for speedboats being in the 

order of $80 per day, many of the holidaymakers reported cutting their 

vacation short. A secondary problem for this caravan park was that there 

had been a drought in the region and the water levels in the lake were low 

compared to normal conditions. This adversely affected the water quality 

and made water-skiing a less attractive activity. Caravanners also reported 

that this has been a factor for many families to shorten the length of their 

visit.  
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Other problems were encountered in terms of locating site reference 

numbers. Where caravan parks predominantly provide accommodation 

sites for caravans, the caravan park is laid out in blocks and locating site 

reference numbers is comparatively easy. However, two of the survey 

sites had large camping areas where campers were permitted to locate 

their tents/trailers in an unstructured order and site reference numbers 

were not available. At these two locations the researcher approximated 

block divisions and assigned site numbers. Systematic random sampling 

was then conducted to select sites for inclusion in the survey, however the 

sampling procedures were compromised to some extent.   

 

In order to achieve an adequate overall sample size, and given the 

restraints of time and geographic dispersion of the survey sites, 

respondents in the second year of data collection were selected based on 

a convenience sampling method. While the decision to move to a 

nonprobability sampling technique impacts on the generalizability of the 

results to the population, an appropriate sample size was considered to be 

imperative to ensure enough data would be available to investigate the 

aims of the research. As this research is essentially exploratory in nature, 

statistical considerations were traded-off in favour of the quantity of data.  

 

To attain a sample with relatively equal response representation across 

the six survey sites, the order of survey sites was reversed in the second 

year. During the Christmas period of 2000/2001 the survey sites had been 

surveyed from north to south, i.e. Queensland to Victoria. As responses 
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were particularly low in the Victorian survey sites these were approached 

first in the second survey year and the Queensland caravan park was 

surveyed last.  

 

Data collection was impeded in the 2001/2002 year of the survey due to 

bushfires of some coastal New South Wales areas. While it was possible 

to reach two of the survey sites in New South Wales, the fire destroyed 

one survey site and research in that caravan park during the Christmas 

period of 2001/2002 was not possible. Additionally, there was 

unseasonably cold weather in Victoria, with summer snowfalls being 

recorded on the mountains. This affected one survey site in Victoria and 

respondents indicated that some caravanners had delayed their arrival as 

a consequence of the weather conditions. 

 

Thus, the collection of data over the two years, across three states, 

covering over 3,000 kilometres, was not without its trials and tribulations. 

Never-the-less, all attempts were made to maintain the quality of surveying 

procedures while achieving a reasonable response rate.  

 

5.3 Phase Two Results 

5.3.1 Survey of Repeat Caravanners  
 

This section presents the results of the analyses undertaken to address 

the research objectives of the Survey of Repeat Caravanners and is 

organised into three main sections. Firstly a general overview of the 
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results in descriptive terms is presented providing a demographic profile of 

repeat caravanners, their visitation patterns and responses to place and 

community attachment. The principal components analysis, which 

identified five component groupings, and the discriminant function 

analysis, which predicts group membership of frequency of visitation with 

the five predictor components follows this introductory analysis. 

5.3.2 Repeat Caravanners Profile  
 

Descriptive statistics were calculated in order to profile the demographic 

characteristics of the repeat caravanner and their visitation patterns. An 

overview of the general responses to place and community attachment 

were also explored as preliminary steps to the multivariate analysis. 

 

The dominant profile of repeat caravanners is of family groups with 

children, composed of two to six people. The majority are married or 

defacto couples with a household income of $1,000 or more per week. 

Table 5.3, 5.4 and 5.5 display the demographic characteristics of the 

sample of repeat caravanners. 
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Table 5.3 Family Type, Marital Status and Number in Group 

 
Variable Category Percent 

(%) 
Cumulative 

Percent 
(%) 

Family Type Family with children 43.8 43.8 

 Family with children and other family 6.2 50.0 

 Family with children and other friends 10.2 60.2 

 Other family with children 1.3 61.5 

 Working couple without children 15.5 77.0 

 Working couple without children and others  8.0 85.0 

 Retired couple without children 6.6 91.6 

 Retired couple without children and others  3.5 95.1 

 Friends 1.8 96.9 

 Single person 3.1 100.0 

Marital Status Married/Defacto 84.1 84.1 

 Widowed/ Divorced/ Separated 9.3 93.4 

 Never Married 6.6 100.0 

No. of persons 1 3.1 3.1 

 2 26.5 29.6 

 3 12.8 42.5 

 4 22.1 64.6 

 5 18.6 83.2 

 6 9.3 92.5 

 More than 6 7.5 100.0 

 
 
In the sample of repeat caravanners in Table 5.3, 95% were family groups 

with 61.5% containing dependent children. Retired couples accounted for 

10% of the sample and nearly one quarter (23.5%) were working couples 

without dependent children. Married or defacto couples headed the 

majority of families (84.1%). Four or more persons occupied over one half 

of the sites surveyed, and just over one quarter (26.5%) was occupied by 

two persons. 
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Table 5.4 Weekly Household Income 
 

Weekly Household 
Income 

Sample 
(%) 

2001 Census* 
(%) 

$1-$299  2.6 11.7 

$300-$499  6.2 16.4 

$500-$699  6.6 11.7 

$700-$999  8.4 14.3 

$1,000-$1,499  21.7 16.3 

$1,500-$1,999  12.8 10.1 

$2,000 or more  7.1 8.2 

Refused 22.6 11.3** 

Don’t Know 11.9 N/A 

Total 100.0 100.0 

 
Median household 
income 

 
$1,000-$1,499 

per week 

 
$700-$799  
per week 

*Excludes Negative/Nil income 
** Includes Partial income stated and All incomes not stated 
 

An income comparison with the Australian 2001 Census of Population and 

Housing is shown in Table 5.4. Median household income was higher for 

this sample of repeat caravanners than was calculated by the 2001 

Census. Over one third (41.6%) of the sample of repeat caravanners 

reported a household income of $1,000 or more per week. Refusal rates 

with income questions are often high and 22.6% of the sample refused to 

answer and a further 11.9% responded by indicating that they did not 

know their household income. This compared with the Census refusal and 

partial reporting of income at 11.3%.  
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Table 5.5 Age and Education of Respondent and Spouse 
 

Respondent 
 

Spouse 
(%) 

Variable Category 

% Cum % % Cum % 
Age 15-24 2.7 2.7 0.0 70.0 

 25-34 11.5 14.2 7.2 7.2 

 35-39 14.6 28.8 14.2 21.4 

 40-44 18.6 47.3 14.6 35.9 

 45-49 17.3 64.6 15.0 50.9 

 50-54 14.6 79.2 15.9 66.8 

 55-59 10.6 89.8 8.0 74.8 

 60-64 5.3 95.1 4.0 78.8 

 65-69 2.7 97.8 3.5 82.2 

 70 and over 2.2 100.0 2.7 84.9 

 N/A   13.3 98.2 

 Missing   1.8 100.0 

Education  < Grade 10 13.7 13.7 14.2 14.2 

Qualifications Grade 10 19.0 32.7 18.6 32.8 

 Grade 11 8.8 41.6 3.5 36.3 

 Grade 12 11.1 52.7 16.4 52.7 

 Trade Certificate 12.8 65.5 7.5 60.2 

 Diploma/Certificate 15.9 81.4 10.6 70.8 

 Degree or above 18.1 99.6 13.2 84.0 

 Refused 0.4 100.0 0.9 84.9 

 N/A   12.8 97.7 

 Missing   2.2 100.0 

 

Approximately 75% of respondents were aged between 35 and 59 years, 

reflecting the profile of repeat caravanners being family groups with 

dependent children. Education qualifications were fairly evenly 

represented across the sample. Spouses showed a similar but somewhat 

lower education trend. There were slightly more female respondents 

(52.2%) than male respondents (47.8).  
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5.3.3 Visitation Patterns 
 
Distance Travelled to Caravan Park 

The average, as indicated by the median distance travelled, was 170 

kilometres and 80% of the sample respondents travelled less than 300 

kilometres to holiday in the caravan park. The distribution of distance 

travelled from place of residence to the caravan park showed a strong 

positive skew (4.067) with the maximum distance travelled being 1700 

kilometres. However the majority or repeat caravanners travelled within a 

few hours from their reported place of residence. Table 5. 6 shows the 

quartile ranges for distance travelled from place of residence. 

 

Table 5.6 Distance Travelled from Place of Residence 
 
Distance Travelled  Frequency Percent (%) Cumulative 

Percent (%) 
0-<120 km 51 22.6 22.6 

120-<170 km 67 29.6 52.2 

170-<280 km 50 22.1 74.3 

280km or more 58 25.7 100.0 

Total 226 100.0  

 

Duration of Stay 

The majority of repeat caravanners stayed for less than 3 weeks. A typical 

duration of stay, as measured by the number of nights holidayed in the 

caravan park, also showed a significant positive skew (8.470), with the 

maximum stay being seven weeks. Table 5.7 shows the duration of stay 

for the current visit. 
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Table 5.7 Duration of Stay (Current Visit) 
 
Duration of stay  Frequency Percent (%) Cumulative 

Percent (%) 
< 1 week 57 25.2 25.2 

1-<2 weeks 48 21.2 46.4 

2-<3 weeks 41 18.1 64.5 

3 weeks or more 80 35.4 100.0 

Total 226 100.0  

 

Booking Procedures  

Phase one of this thesis indicated that more than one half (55.3%) of 

repeat caravanners booked their sites for the Christmas holiday season 

one year in advance. This trend of booking sites one year in advance was 

confirmed in phase two, with 77% of repeat caravanners stating that they 

booked their sites at the time of their previous Christmas holiday.  

 

Caravan Park managers in phase one also reported that there was a 

strong desire by repeat caravanners to book the same site that they had 

occupied on previous visits. In this sample of repeat caravanners four out 

of every five respondents (82.4%) indicated that they requested the 

specific site that they occupied during the survey period. To further explore 

the nature of the ‘same site’ phenomenon that had been identified in 

phase one of the research respondents were asked to elaborate on why 

they requested this specific site. Qualitative responses were grouped and 

then numerically analysed.  

 



Chapter 5: Phase 2 - Survey of Repeat Caravanners 

Kathy Marles – Repeat Visitors to Australian Caravan Parks 159 

Table 5.8 shows the results of this analysis. Four major themes emerged 

from the responses about the reasons that repeat caravanners request 

specific sites. These included place attachment, aesthetic and functional 

reasons and community attachment. 

 

Table 5.8 Reasons for Booking Specific Site 
 
Theme Reason Frequency 

(No.) 
Percent of 
Responses 

(%) 

Percent 
of Cases 

(%) 
Place 
Attachment 

Always request this site 72 32.3 66.7 

Close to beach/river 61 27.4 56.5 
Shady/breezy    
Protected from weather    

Aesthetic 

Like this site    
Close to amenities 52 23.3 48.1 
Size of site    
Private/quiet    

Functional 

Powered    
Near family/friends 38 17.0 35.2 Community 

Attachment Know neighbours    
Total 
Responses 

 223 100.0 206.5* 

* Percentages will not add to 100% as respondents were able to provide multiple answers. 
 
 
Respondents indicated attachment to place, citing that they ‘always book 

this site’ and that they ‘liked this site’. Specific sites were also requested 

based on aesthetic reasons, which logically relate to place attachment. 

Among these reasons was proximity of the site to the beach or river, and 

protection from the weather. Sites that were located so that they received 

cool breezes or were provided with shade from nearby trees were also 

raised as reasons for requesting specific sites within the caravan park. 

Functional reasons for requesting specific sites were primarily about the 

location of the site within the caravan park. Major issues were proximity to 



Chapter 5: Phase 2 - Survey of Repeat Caravanners 

Kathy Marles – Repeat Visitors to Australian Caravan Parks 160 

amenities (in particular the toilet blocks, laundry and BBQ areas) and 

privacy of the site. Size of the site was also a topic raised especially where 

extra parking for cars or recreational boats was required. Some sites in 

caravan parks are unpowered and this was an issue specifically 

addressed in these cases. Community attachment was also evident as 

respondents expressed a desire to be close to other family and friends 

within the caravan park. 

 

Reasons for Holidaying at Caravan Park 

To further investigate the reasons for repeatedly visiting the same caravan 

park, the respondents were asked to indicate the level of importance they 

placed on eight reasons for holidaying in the caravan park. These eight 

reason categories were compiled after testing a qualitative question about 

the reasons for holidaying in the caravan park in the pilot survey. Table 5.9 

presents the data pertaining to the importance of these categories in their 

decision to revisit the caravan park. 

 

Table 5.9 Importance of Reason for Holidaying in the Caravan Park 
 
Reason  Mean SD Not at all 

important
 

(%) 

Unimportant
 
 

(%) 

Average 
importance 

 
(%) 

Above 
average 

importance 
(%) 

Very 
important

 
(%) 

Relaxation 4.76 0.65 0.9 0.4 4.9 9.7 84.1 
VFR (park) 4.72 0.66 0.5 1.4 5.0 12.2 81.0 
Nature 4.50 .78 0.4 0.9 12.4 20.4 65.8 
Lifestyle 4.36 0.85 1.3 0.9 13.8 28.4 55.6 
Activities  3.73 1.18 5.4 9.5 24.9 26.7 33.5 
Cost 3.60 1.20 6.8 9.1 31.8 21.8 30.5 
New people 3.11 1.13 7.6 21.5 37.2 19.3 14.3 
VFR (region)  2.41 1.59 48.2 10.6 11.5 11.5 18.1 
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Three categories were related to community attachment; visiting friends 

and relatives within the caravan park, visiting friends and relatives in the 

region and meeting new people. The importance placed on visiting friends 

and relatives in the caravan park was far higher than that placed on 

visiting friends and relatives in the region or meeting new people. It is 

likely that many repeat visitors did not have social contacts within the 

broader regional community and that most of their social networking takes 

place within the confines of the caravan park. While meeting new people 

was ranked of average importance, the trend was clearly toward 

continuing relationships with family and friends within the caravan park, 

providing further evidence of community attachment among repeat 

caravanners and of the tribal nature of the phenomenon. Lifestyle, rest 

and relaxation and the natural environment were all rated of high 

importance. Much less importance was placed on activities and cost. 

 

The reasons for holidaying in the caravan park appear to indicate that both 

place and community attachment were important considerations to repeat 

caravanners. However community attachment was elevated in importance 

when compared to place attachment. The community focus was directed 

within the caravan park community rather than externally and maintaining 

established social networks was of far more importance than establishing 

new relationships. Place attachment was evident through the appreciation 

of the natural environment and the activities that could be conducted, but 

was not rated as highly as the community attachment variables. 
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5.3.3.1 Comparison of Annual and Short Term Lease Holders 
 

Caravan parks offer a range of tenancy types with some caravan parks 

catering predominantly to annual leases. Caravanners who have annual 

leases have unlimited access to the caravan park throughout the year and 

their visitation patterns varied when compared to those who held short-

term or holiday leases. In this sample 39.8% of respondents were annual 

lease holders. Because of the difference in access, the frequency of 

repeat visitation was differentiated between those caravan parks that 

predominantly provided annual leases and those that predominantly 

provided short-term leases. Respondents were asked about their 

frequency of visitation in the previous one and five year time periods. 

Table 5.10 presents the typical visitation patterns for the different tenancy 

types. 

 

Table 5.10 Frequency of Visitation in the Last 12 months and Last 5 years 
 

Type of Caravan Park 
Short-term lease 

 
Annual lease 

 
 
Statistic 

Last 12  
Months 

Last 5 
 Years 

Last 12  
Months 

Last 5  
Years 

Mean 1.15 4.98 10.02 45.01 
Median 1.00 5.00 6.00 30.00 
St. Dev 0.543 2.6020 9.353 42.579 
Skew 3.203 1.797 1.621 1.563 
Minimum 0 0 1 1 
Maximum 4 20 49 225 
Quartiles 25 
                50 
                75 

1.00 
1.00 
1.00 

3.00 
5.00 
5.00 

3.75 
6.00 

15.00 

12.00 
30.00 
60.00 

Total N 136 136 90 90 
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Repeat visitors leasing short-term sites, visited the caravan park on 

average once a year with the maximum number of annual visits being four. 

As expected, the frequency of visits for repeat caravanners leasing sites 

on an annual basis was much higher. Some visited as many as 49 times 

during the previous year, however the median number of visits was six 

times per year. One quarter of the sample visited less than four times in 

the previous year and 12 times in the previous five year period.  The 75th 

percentile indicated that one quarter of those leasing annual sites visited 

15 times or more per annum.  

 

Last Overnight Visit 

Table 5.11 Last Overnight Visit 
 

Type of Caravan Park  
Last Overnight Visit Short-term lease 

(%) 
Annual lease 

(%) 
< 12 months ago 14.2 77.5 

12 months ago 75.4 4.5 

> 12 months ago 10.4 18.0 

Total  100.0 100.0 

 

The visitation trend of repeat caravanners who lease annual sites visiting 

the caravan park more regularly was again confirmed when examining the 

most recent visit. Over three quarters (77.5%) last visited the caravan park 

within the previous 12 month period, whereas a similar proportion (75.4%) 

of repeat caravanners leasing short-term sites last visited the caravan park 

at the same time in the previous year. 
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Duration of Visits 

Tables 5.12, 5.13 and 5.14 present the findings of typical duration of visit, 

Christmas holiday patterns and family visitation patterns for short-term and 

annual lease holders. 

 
Table 5.12 Usual Duration of Visit 
 

Type of Caravan Park  
Duration of Visit Short-term lease 

(%) 
Annual lease 

(%) 
<1 wk 3.7 70.0 

1 wk 20.2 10.0 

>1wk - <2 wks 5.5 10.0 

2 wks - < 1 mth 63.3 10.0 

1 mth - < 2 mths 6.4   0.0 

2 mths or more 0.9   0.0 

Total  100.0 100.0 

 

The pattern of usual length of visit was markedly different for those repeat 

caravanners leasing annual sites and those leasing short-term sites. 

Annual site holders tended to visit for shorter periods of time, usually less 

than one week (70.0%), whereas short-term site holders usually visited for 

either one week (20.2%) or two to four weeks (63.3%).  

 

Christmas Visitation Patterns 

Table 5.13 Christmas Visitation 
 

Type of Caravan Park  
Christmas Visitation Short-term lease 

(%) 
Annual lease 

(%) 
Never missed a Xmas 67.9 78.3 

Have missed a Xmas 32.1 21.7 

Total  100.0 100.0 
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When prompted as to whether the respondents had ever missed coming 

to the caravan park for a Christmas season, the majority revealed a highly 

stable holiday pattern. Annual lease holders were however slightly more 

stable in their visitation over the Christmas holiday period than were 

holders of short-term leases. 

 

Family Visitation Patterns 

Table 5.14 Family Visitation Patterns 
 

Type of Caravan Park  
Family Visitation Patterns Short-term lease 

(%) 
Annual lease 

(%) 
All family has same 
visitation pattern 

54.8 55.7 

Father/some family 
commute due to work 

14.8 10.2 

Older 
children/grandchildren 
come and go 

15.6 12.5 

Older children do not visit 2.6 0.0 
All family have different 
visitation patterns 

11.3 17.0 

Other 0.9 4.5 
Total  100.0 100.0 

 

Family visitation patterns across the two groups of lease holders were 

remarkably similar, with over half of the family visiting the caravan park at 

the same time. Some family members, particularly the father, commuted to 

the caravan park on weekends due to work commitments and some of the 

older children tended to be more transient in their visitation patterns. 
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5.3.3.2 Comparison of Caravan Park and Region 
 

Respondents were asked about their childhood visitation to the caravan 

park and the destination region. Additional information was gained about 

the visitation patterns of the spouse. Only 22% of respondents or their 

spouses had visited the caravan park when a child and 34% had visited 

the region as children. Therefore there was slightly more evidence of 

childhood links with the region than the caravan park. Respondents did not 

show strong differentiation between their preference for the caravan park 

over the region, indicating in relatively equal proportions their likelihood to 

continue (45%) or not continue (50%) holidaying in the region if they could 

not stay in the caravan park. When asked whether the caravan park or the 

region was the most important factor in their holiday decision, 67% of 

respondents did not differentiate, indicating that both were of equal 

importance.  

5.3.4 Place and Community Attachment 
 

Place and community attachment items were based on a five-point Likert 

scale (1=strongly disagree; 5=strongly agree). The mean and standard 

deviation are detailed for place attachment in Table 5.15 and community 

attachment in Table 5.16. 
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Table 5.15 Place Attachment 
 
Statement  Mean SD 

I would enjoy the things I do here just as much at another place 2.80 1.11

I holiday here because it is the only thing available 1.79 0.76

I feel like this place is a part of me 3.60 1.09

I like to holiday in familiar places 3.07 1.04

I know what to expect when I holiday here 4.21 0.68

I feel that I know this place well 4.29 0.67

No other place can compare to this place 2.94 1.08

I can identify easily with this place 3.97 0.72

This place is special to me 3.95 0.93

I like to holiday here as I know the type of people who holiday in this place 4.00 0.86

This place says a lot about who I am 3.28 0.98

I feel emotionally attached to this place 3.38 1.13

I wouldn’t substitute any other place for doing the types of things I do here 2.81 1.11

This place means a lot to me 3.78 0.97

It is easy to holiday here as I am familiar with the place 4.13 0.76

I feel safe in this place 4.19 0.61

I holiday here because it is affordable 3.86 0.82

This place is the best place for undertaking the activities that I like to do   3.62 0.93

I get more satisfaction out of visiting this place than visiting any other place 3.00 1.04

I feel I get value for money by holidaying here 3.84 0.79

I could not afford to holiday for this length of time in any other place 2.92 1.17

 

Agreement ratings of the statements showed above average responses in 

most cases. Statements with elements of familiarity with place and the 

social group and known expectations rated highly. Statements related to 

affordability and availability were rated low on the scale. Respondents also 

seemed to have difficulty when the place was to be compared or 

substituted and generally rated these items lower on the scale. 
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Table 5.16 Community Attachment 
 
Statement  Mean SD 

I make new friends while on holiday in this place 3.47 0.92

I would be sorry if I could not see the people in this place in the future 3.38 1.06

By the end of my holidays here, I am looking forward to going home 2.78 1.23

I share good times with the people in this place 4.07 0.71

I have friends in this place, with whom I share my holiday 3.86 1.07

I feel a part of a community in this place 3.61 0.98

To holiday in this place is part of our family tradition 3.81 1.17

I feel like I belong in this place 3.63 1.00

I do more activities with my family while on holiday in this place  3.28 1.12

I have an emotional attachment to the people who visit this place 3.32 1.04

I feel at home with the other visitors in this place 3.81 0.76

I renew friendships when I holiday in this place 3.72 0.98

I spend more time with my family/partner while on holiday in this place  2.96 1.10

What happens to the people who visit this place is important to me 3.54 0.86

I identify with the lifestyles and values of the people who come here 3.72 0.78

 

All items rated above average except the statement referring to going 

home and the statement referring to spending more time with partners. At 

the time of interview some respondents indicated that their partner was 

preoccupied with recreation activities in which they did not participate, 

such as boating, skiing and fishing. Noticeably high among the community 

attachment items was the statement about sharing good times with the 

people in the place. 

 

5.3.4 Principal Components Analysis  
 

There were 36 items initially measuring place and community attachment 

which were reduced using a principal components analysis with oblique 

rotation. This rotation was used rather than other options as it was 
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expected that the attachment variables of place and community would be 

correlated. To confirm this decision, a Varimax rotation was conducted but 

as expected, several items were complex across the components.  

 

Five items were removed, three showed low communalities (< .3) and one 

showed a low individual KMO (<.5). The final item removed did not 

significantly load on any component. Initial analysis was run using the 

eigenvalues >1 criteria: six components were identified and accounted for 

65.49% of the variance. Inspection of the rotated component loadings for 

the sixth component identified two complex items that loaded more 

significantly on one component. Consequently a solution was extracted 

with five components on the remaining 31 items.  

 

All other principal component analysis assumptions were met, including 

communalities which were all greater than .5 and sampling adequacy 

which was high (KMO = .933). Inspection of the component correlation 

matrix showed significant correlations (r>.3) between components, 

confirming that the use of the oblique rotation was appropriate. 

 

The five component solution accounted for 62.24% of the variance, which 

is acceptable for a principal component analysis in the social sciences 

(Hair et al., 1998, p. 104). The rotated component identified 10 items for 

component 1 (place), 11 items for component 2 (community), 3 items for 

component 3 (cost), 3 items for component 4 (risk aversion), and 4 items 
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for component 5 (family activity). Table 5.17 shows the components and 

their component loadings for the each question.  

 

Table 5.17 Component Items and Component Loadings 
 
Place Community Cost Risk 

Aversion 
Family Activity 

Feel emotionally 
attached to 
place  
(.846) 

Sorry not see  
people in future 
(.764) 

Affordable 
 
(.820) 

Know place 
well 
(.693) 

More time with 
family 
(.401) 

Place means  
a lot  
(.795) 

Emotional attachment 
to people 
(.756) 

Value for 
money 
(.645) 

Know what to 
expect 
(.672) 

More activities 
with family 
(.730) 

Place is  
special 
(.788) 

Renew  
friendships 
(.733) 

Afford length 
of holiday 
(.638) 

Familiarity 
 
(.405) 

Best place for 
family activities 
(.608) 

Place is part  
of me 
(.783) 

Feel at home with 
others 
(.729) 

  More satisfaction 
with this place 
(.480) 

Identify with  
place 
(.605) 

Part of a  
community 
(.705) 

   

Wouldn’t  
substitute place 
(.602) 

Identify with lifestyles 
of others 
(.659) 

   

Can’t compare 
place 
(.597) 

Make new  
friends 
(.657) 

   

Place says a lot 
about me 
(.565) 

People are important 
to me 
(.647) 

   

More satisfaction 
with this place 
(.505) 

Friends in this place 
 
(.631) 

   

Belong to  
place 
(.480) 

Share good 
times 
(.619) 

   

 Know the type of 
people  
(.538) 

   

Eigenvalues     
12.284 2.905 1.494 1.423 1.187 

% of Variance     
39.625 9.372 4.821 4.590 3.830 

Cumulative %     
39.625 48.997 53.817 54.408 62.238 
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One item loaded on component one and component five. This question 

was expected to be complex as it could be seen as a measure of both 

place attachment and family activity, and therefore was included in both 

the components. The five components were used to create five new 

variables. Reliability analysis using Cronbach’s Alpha was calculated for 

each of the five components as seen in Table 5.18. Component one and 

two showed very high reliability, and components four and five good 

reliability whereas component three was below the generally acceptable 

reliability level of .7, although this may decrease to .60 in exploratory 

research (Hair et al., 1998, p. 118).  

 

Table 5.18 Cronbach’s Alpha 
 

Statistic Component 
1 
 

Place 

Component 
2 
 

Community

Component 
3 
 

Cost 

Component 
4 
 

Risk 
Aversion 

Component 
5 
 

Family 
Activity 

Reliability - 
Cronbach’s 
Alpha 

 
.925 

 
.916 

 
.630 

 
.742 

 
.753 

Mean 3.47 3.68 3.54 4.21 3.22 
 

Standard 
Deviation 

.78 .68 .71 .57 .79 

 

A mean score was calculated for each component rather than just 

summing the items because of the different number of items that loaded 

on each component and by creating a mean score the value could be 

compared on the Likert scale of 1 to 5 (strongly disagree to strongly 

agree). Table 5.18 shows the component means and standard deviations. 

All components showed above average agreement.  
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5.3.5 Discriminant Function Analysis  
 

Regression analysis using the five component variables (place, 

community, cost, risk aversion and family activity) as the independent 

variables and longevity of visitation (number of years visited the caravan 

park) as the dependent variable were considered, however inspection of 

longevity of visitation showed a severe positive skew (Zskew = 8.14). 

Square root and log transformations failed to normalise the data 

sufficiently for further analysis therefore it was decided to recode the 

variable into groups. Natural cut-offs were used to divide the variable into 

three approximately equal repeat visitation groups based on low, medium 

and high longevity of visitation as indicated in Table 5. 19 below.    

 
Table 5.19 Longevity of Visitation 
 
Visitation Groups  
(number of years visited) 

Frequency 
(Number) 

Percent 
(%) 

Cumulative Percent 
(%) 

Low [0-4 Years] 69 30.5 30.5 

Medium [5-10 Years] 69 30.5 61.1 

High [>10 Years] 88 38.9 100.0 

Total 226 100.0  

 

Because the dependent variable was categorical, discriminant function 

analysis was the most appropriate technique to analyse the relationship 

between the attachment variables and visitation (Tabachnick & Fidell, 

2001). The five attachment components were used as independent 

variables to predict group membership based on longevity of visitation. As 

longevity of visitation was grouped into three categories, a three-group 

discriminant function analysis was used to cater for the multiple variates. 
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Normality checks were undertaken using visual inspection of histograms 

and box plots as well as standardised measures of skew and kurtosis. 

Because the sample size was approaching 250, a critical level for 

standardised skew and kurtosis of 3.29 (p=.001) was considered 

appropriate (Hair et al., 1998). The results showed that there was no 

problematic skew, kurtosis or outliers for place, community, cost and 

family, however Standardized measures of skew (Zskew = -6.88) showed 

risk aversion was significantly negatively skewed at the p=.001 level of 

significance (therefore most rated security very highly but some also 

showed no concern with risk aversion). This skew was considered 

problematic and transformations were applied to the data in an attempt to 

normalise this variable. A reflected square root transformation significantly 

normalised the risk aversion data and consequently the transformed risk 

aversion variable was included in the discriminant function analysis. 

However, for descriptive purposes risk aversion scores were based on the 

original untransformed data to allow for comparison with other 

components. 

 

Several measures were calculated to verify that the assumptions 

associated with a discriminant function analysis were satisfied. Calculation 

of Malhanobis Distance scores did not locate any problem scores and the 

assumption of multivariate normality was met. Inspection of scatterplots 

between the predictors showed the assumption of linearity was also met. 

Tolerance values for the predictors ranged between .319 and .780 

indicating no multicollinearity within the data. The final assumption of 
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homogeneity of covariance was examined using a Box’s M and showed 

that this assumption was also satisfied. Therefore no cases were deleted 

on the grounds of normality, linearity, multicollinearity or homogeneity of 

covariance, and the evaluation of the assumptions showed no threat to the 

multivariate analysis. 

 

A direct discriminant function analysis was performed and two discriminant 

functions were calculated. Wilks’ Lambda showed the first discriminant 

function was significant χ2(10) = 59.95, p<.001. However the second 

discriminant function was not statistically significant χ2(4) = 2.65, p=.618 

and contributed no worthwhile information to group membership. It is 

commonly the case that the first one or two discriminant functions account 

for the majority of the discriminating power making the remaining functions 

redundant (Hair et al., 1998; Tabachnick & Fidell, 2001). Therefore this 

analysis addresses the first discriminant function only. 

 

The squared canonical correlation equalled .238 indicating that 23.8% of 

the variability in visitation group membership was accounted for by the five 

component predictors of place, community, cost, risk aversion and family 

activity.  Four of the five variables significantly discriminated between the 

three visitation groups (refer Table 5.20). Cost was the only variable not to 

significantly predict group membership, indicating that cost had no 

relationship to the number of years that respondents had been visiting the 

caravan park.  
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Table 5.20 Tests of Equality of Group Means 
 
 Wilks’ 

Lambda 
F df1 df2 Sig 

Place .850 19.70 2 223 .000 

Community .887 14.20 2 223 .000 

Cost .998  0.25 2 223 .778 

Risk aversion 

(transformed)

.894 13.24 2 223 .000 

Family .967  3.78 2 223 .024 

 
 
Table 5.21 shows that the intensity of place attachment, community 

attachment and the awareness of risk aversion increased as the years of 

visitation increased.  Cost showed a very small decreasing linear trend 

and there was an increase in the family activity component in the greater 

than 10 years group compared to the other two groups. 

 
Table 5.21 Repeat Visitation Groups for Components 
 

Longevity of Visitation 
0-4 Years 5-10 Years >10 Years 

 

Mean St. Dev Mean St. Dev Mean St. Dev 
Place 3.11 .66 3.38 .74 3.82 .75 

Community 3.42 .64 3.61 .60 3.95 .67 

Cost 3.58 .70 3.55 .71 3.50 .73 

Risk aversion* 3.98 .60 4.19 .48 4.41 .54 

Family 3.11 .69 3.09 .79 3.39 .84 
*Untransformed means are presented for descriptive comparison 

 

The loading matrix of correlations between the predictors and the 

significant discriminant function showed that the best predictor for 

discriminating among longevity groups was place attachment (r=.771) 

followed by community (r=.653) and then risk aversion transformed (r=-

.633). The loading for family activities (r=.299) while significant was less 
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than .5 which indicated that it was not an important predictor. Cost was not 

a significant predictor (refer Table 5.20 above).       

 
Table 5.22 Loading Matrix of Correlations 
 
 Discriminant 

Function 1 
Place .771 

Community .653 

Risk aversion (transformed) -.633 

Cost -.087 

Family .299 

 

Predictability was powerful for the 0-4 yrs and >10 yrs repeat visitation 

groups but poor for the middle group (refer Table 5.23). Classification 

accuracy was highest in the >10 yrs group with 75% of people correctly 

classified. This was 36.1% above chance. Classification accuracy for the 

0-4 year repeat visitation group was also significant at 27.5% above 

chance, accounting for 58.0% of correct classification within that visitation 

group. However the middle visitation group of 5-10 years showed poor 

classification accuracy (18.8%) which was not significantly better than 

chance. This indicates that this group shows variability in their intensity of 

feeling to the five predictive components. This might be explained by the 

number of years visited being insufficient for the majority of the group to 

form a dominant perception of their feelings. Therefore the discriminant 

function analysis permits prediction of the group membership for the low 

and high visitation groups but not for the middle visitation group of 5-10 

years. 
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Table 5.23 Classification Results 
 

Predicted Group Membership  
Repeat Visitation Groups 0-4 Yrs 5-10 Yrs >10 Yrs 

 
Total 

0-4 Yrs 58.0 20.3 21.7 100.0 

5-10 Yrs 37.7 18.8 43.5 100.0 

>10 Yrs 15.9 9.1 75.0 100.0 

 
 

5.4 Summary 
 

This chapter has attempted to quantify the phenomenon of repeat 

visitation by understanding the perceptions of repeat caravanners. The 

majority of repeat caravanners were family groups headed by married or 

defacto couples. Typically the family comprises two to six people and 

includes children. Ages of respondents and their spouses reflected this 

family life stage. Household income was slightly higher for repeat 

caravanners when compared to the national average. Educational 

qualifications were relatively evenly distributed across the sample.  

 

Repeat caravanners tend to travel within a few hours drive from their place 

of residence, the majority staying within a 300 kilometre range. Most 

booked sites in advance and requested a specific site. The reasons for 

choosing the site were based on functional and aesthetic reasons as well 

as place and community attachment. The main reason for visiting the 

caravan park was for social interaction with family and friends in the 

caravan park. Rest and relaxation was also a high priority indicating the 

escapism element of the holiday. Lifestyle was also important, although 
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this was expected as people who choose to caravan park accommodation 

are likely to be somewhat attached to that type of lifestyle. The majority of 

repeat caravanners visited the caravan park for three weeks or more 

during the Christmas holiday period. 

 

The type of tenancy within the caravan park characterised the visitation 

patterns of repeat caravanners. There was a distinct difference between 

annual lease holders when compared to short-term lease holders. Annual 

lease holders visit more frequently but stay for shorter periods of time. 

Most repeat caravanners showed a remarkable consistency in their 

visitation patterns to the caravan park during the Christmas holiday period. 

While some variations of visitation patterns among family members were 

evident, the majority of family members maintained the same visitation 

patterns. 

 

Data reduction techniques elicited a five component model that explained 

62.24% of the variation within the sample. The five components identified 

were place, community, risk aversion, cost and family activity. The 

component means showed that the level of place attachment, community 

attachment and risk aversion increased as the years of visitation 

increased.  

 

The discriminant function analysis showed that a relationship could be 

made between these five predictor components and the three groupings of 

visitation based on the number of years that repeat caravanners had been 
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visiting the caravan park. The only component found not to be a significant 

predictor was cost, indicating that cost is not a factor for revisitation. 

Prediction was best for the low and high visitation groups (0-4 years and 

more than 10 years), however the predictive ability for the medium 

visitation group (5-10 years) was poor. This indicates that repeat 

caravanners display wavering attachment within that time period and may 

indicate that it is within this time period that emotional attachment to place 

and community are being reassessed.  
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CHAPTER SIX

Phase Three - Intergenerational Repeat Caravanners

6.1 Introduction

This chapter presents the methods and results of the third and final phase

of this research of repeat caravanners. With the aim of exploring holiday

traditions, rituals and tribalism, oral histories were obtained from family

members of intergenerational repeat visitors. These in-depth interviews

were conducted with 18 respondents representing six family groups that

had been holidaying at the same caravan park for more than one

generation. Data was collected over two consecutive Christmas holiday

periods in the year 2001/2002 and 2002/2003.

There are two sections presented in this chapter. Section 6.2 describes

the qualitative research methods and procedures. These are briefly

outlined in Figure 6.. 1.. Section 6.3 presents and discusses the results of

phase three.

Figure 6.. 1 Overview of Phase Three Methods

Phase Three -Intergenerational Repeat Caravanners

Method: Qualitative Instrument: In-depth interviews I
Objectives Subjects Variables Measured

5. Tribal behaviour • Intergenerational • Tribe membership
repeat • Place attachment

6. Manifestations and caravanners • Community attachment
importance of • Ritual and tradition
tribalism

Kathy Maries - Repeat Visitors to Australian Caravan Parks 180
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6.2 Phase Three Method 
 

6.2.1 Intergenerational Repeat Visitors 
 

During the second phase of this research, some respondents indicated a 

long association with the caravan park that had continued for several 

generations. These people stood out from other repeat visitors in that they 

reported patterns of repeat visitation that had sustained over many years. 

Multiple family generations had shared in the annual summer sojourn to 

the caravan park, some indicating that they had holidayed there each 

Christmas all their lives. People who had holidayed in the caravan park as 

children were returning as adults, continuing the tradition that had been 

established by their parents and grandparents. Some of these family 

groups were especially large. In these cases, the families occupied a 

significant proportion of the sites within the caravan park and always 

returned to stay at exactly the same sites at the same time of year. The 

following passage is the most telling example of generational visitation 

history that was reported to the author by a 52 year old male during phase 

two: 

“I’ve been coming to this caravan park for Christmas holidays 
since I was 2 months old. I haven’t missed a year. Our family has 
13 sites in this caravan park – my 2 brothers are here, 5 cousins, 
my parents, nephews and daughter. This is our family’s gathering 
place. This Christmas was small – we only had 40 of us here for 
Christmas day lunch. Usually we have more, up to 80 of us – all 
sitting here on the banks of the river – beautiful. My grandparents 
used to come here. They were the first. They came in the days 
when there was no bridge and they used to pile onto the punt. 
We’ve been coming here ever since - 50 maybe 55 years. My 
sister lives in Alaska now, but every two to three years she comes 
back to have Christmas in the caravan park at…. [location deleted].”  
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In this case, there was evidence of repeat visitation among an extended 

family group over four generations that had continued for more than 50 

years. This response was heard frequently during the phase two formal 

interview data collection process that the author questioned respondents. 

While not all family groups were as large, or had been visiting for as long 

as the family described above, it became evident from these personal 

interactions that there was a group of repeat caravanners that displayed a 

particularly consistent pattern of repeat visitation. While some evidence of 

this may be found among those tourists visiting friends and relative, the 

tourism literature reviewed in chapter 2 indicated that such consistency of 

visitation was not typical of most holiday experiences. 

 

These observations raised several issues. Intergenerational repeat 

caravanners displaying such longevity of association with the caravan 

park, might be a distinct group who were more intensely attached to place 

than repeat visitors who had shorter associations with the caravan park. 

Similarly, especially where the groups were large in number, the prime 

communal focus may be to the immediate social group rather than the 

broader caravan park community. The perpetuation of the traditional 

annual family Christmas holiday at the caravan park over several 

generations, may indicate that the holiday was as much an expression of 

family solidarity and belonging as an escape from the routines of daily life. 

Therefore, the affective attachments of intergenerational repeat 

caravanners might extend beyond those of place and community to 

include attachment to the tribe.  
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6.2.2 Description of Subjects 
 

Because of these observations in phase two, a third research phase was 

undertaken with the primary aim of investigating the role of tribal 

attachment to account for intergenerational repeat visitation. Family 

groups who had consistently revisited a caravan park for at least two 

generations were the subjects of investigation. Oral histories of the repeat 

visitation patterns were taken to explore the attachments to place, 

community and tribe of the intergenerational repeat caravanner. 

Respondents were volunteers who replied to a call for subjects from media 

releases and radio interviews. In total 18 people were interviewed 

representing six family groups.  

 

A purposive sampling procedure was employed for this phase of the 

research. One major area where qualitative research departs from 

quantitative research is in the considerations of the randomness and 

representativeness of a sample to the entire population. Qualitative 

research focuses on the broader observation rather than being concerned 

with numbers, random selection and generalizations to the populations. It 

provides the possibility of identifying latent, underlying or unobvious 

concepts.   

 

A qualitative research approach was adopted in phase three for several 

reasons. Most importantly, the objective was not to quantify the extent of 

intergenerational repeat visitation but rather to gain interpretive insight into 
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the behaviour and the deeper meanings that the participants attached to 

that behaviour. Secondly, the nature of the research questions and the 

reasons sought were exploratory. No research was uncovered that 

specifically addressed repeat visitors who displayed such consistent 

visitation patterns over generations. A qualitative approach was therefore 

deemed the most appropriate. 

 

6.2.3 Measurement Instrument 
 

In-depth personal interviews were chosen as the qualitative method for 

pursing the underlying reasons for intergenerational repeat visitation and 

to explore the deeper meanings that these repeat caravanners associated 

with their annual Christmas holiday. In-depth interviewing provides an 

opportunity for the researcher to probe more deeply than is possible within 

the structured format of a questionnaire based interview (Malhotra, 1999; 

Veal, 2005).  

 

Rather than a formal questionnaire, the researcher approaches the 

interview with general concepts that are to be explored, but the direction of 

the interview is guided by the responses of the interviewee. This facilitates 

an interaction between the interviewer and respondent and enables 

concepts to be explored and developed during the course of the interview.  

One advantage of using qualitative in-depth interviews is that they 

engender a level of flexibility and fluidity. Researchers often bring a 

checklist of topics for discussion (Veal, 2005) rather than a structured 
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listing of questions. Known as semi-structured interviewing this approach 

ensures that all concepts under investigation are covered in the interview, 

however the order of inquiry is flexible enabling the discussion to flow with 

minimal direction from the interviewer.   

 

In–depth personal interviews were conducted with family members of 

intergenerational repeat visitors. Each interview was conducted with at 

least two people in an attempt to maintain reliability and consistency of the 

story and to gain a greater richness from the data. These interviews were 

carried out during the Christmas holiday periods of 2001/2002 and 

2002/2003.  

 

Conversations were recorded and took approximately two hours. All but 

one interview was conducted within the caravan park setting. 

Respondents were assured that the interview could be terminated at any 

point and that the tape recorder could be turned off at their request. These 

interviews were later transcribed for data analysis. Consistent with a 

qualitative research approach, the discussion was conversational, but at 

the same time analytical; seeking to hear about respondents experiences, 

but also seeking to understand the nuances and meanings. A written list of 

discussion points was formulated based on the theories of tribalism, place 

attachment, and community attachment. Notes were also taken during the 

interview as a back up to the recorded conversations.  
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6.2.4 Procedures 
 

A statement of the research and call for subjects was prepared and 

released to the media in November 2001 and November 2002 (refer 

Appendix F). Several radio and newsprint interviews were then conducted 

as a result of the media releases with the aim of gathering participants for 

the research.  

 

Respondents volunteered to participate in the research. In the first year of 

the research, 16 people responded to the call for participants, however 

only four interviews were completed. There were several reasons for the 

non-participation. Four of those who expressed interest in the research 

were not accessible to the researcher in terms of in situ interviews, in three 

cases a mutual time could not be arranged between the interviewer, and 

the respondents and the remainder expressed the view that they were no 

longer interested in participating in the research. In the second year, ten 

people volunteered and only two interviews were completed with similar 

reasons being given as described above. In all, six case studies were 

conducted with a total of 18 people representing six family groups.  Whilst 

six family groups may be construed as a limited and narrow sample, two 

justifications supported the final number. Firstly, the procedure reflects a 

case study approach in which detailed oral histories were collected as 

stories of repeat visitation. Neuman (1997, p. 321) supports the collection 

of “one or a few cases” where a large amount of information is examined. 

Secondly, as subsequent interviews were conducted repetition in 
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experiences were noted by the researcher indicating a level of saturation 

was likely to have been reached. 

 

Interview arrangements were made directly with the volunteers. A 

background information letter (refer Appendix G) was forwarded to the 

respondents prior to interviewing. The letter outlined the objectives of the 

research and provided a brief background of the first two research phases. 

Confidentiality was ensured and the participants signed a ‘Confidentiality 

Agreement’ (refer Appendix H) at the time of the interview. This document 

explained that responses would be reported by initials and age or case 

study number (e.g.: D.J. 54 or F5), and ensured respondents anonymity in 

terms of non-reporting of the caravan park name or location, the 

respondents site reference within the caravan park, or any references to 

other persons mentioned during the course of the interview.  

 

Interview Setting 

A semi-structured in-depth interview method was adopted. Five of the 

interviews were conducted in the caravan park where the respondents 

were holidaying, with one interview being conducted in the home of the 

respondent. Both these settings provided an environment where the 

respondents were in familiar surroundings and felt comfortable. This 

provided a setting in which the interviewees felt free to talk about their own 

and their families holiday experiences, and facilitated the relationship 

between the respondent and interviewer.  

 



Chapter 6: Phase Three - Intergenerational Repeat Caravanners 

Kathy Marles – Repeat Visitors to Australian Caravan Parks 188 

Interview Scheduling 

The timing of the interviews was mutually organised between the author 

and the respondents. Several issues impacted on the scheduling of 

interviews. Firstly, it was important to convey to the respondents that the 

author understood and appreciated that they were taking time out from 

their holiday to participate in this research. The respondents determined 

the place and time of day at which the interview was to be conducted. A 

second aspect to the negotiation of the scheduling of the interview 

involved the travel commitments of the author. Some of these interviews 

were conducted simultaneously with the phase two and the researcher 

was travelling for a six-week period across the three states of Queensland, 

New South Wales and Victoria. Therefore the date of the interview was 

somewhat predetermined by when the author was able to reach the 

various location of the six family groups.  

 

Prior to the interview, the author established rapport with the respondents 

through informal conversation about caravanning, the destination and 

holiday experiences in general. On completion of the interviews, notes 

were reviewed and the author recorded additional observations about the 

location and setting of the interview and the reactions of respondents. For 

example, some respondents displayed emotions during the interview 

process particularly when they were describing the meaning that they 

attached to the place and the traditions and rituals that they performed. 

These notes were useful in capturing the informal aspects of the interview 
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and were helpful in recreating the interview in the data analysis phase. All 

interviews were transcribed verbatim in preparation for data analysis.  

 

Data Analysis 

 
An inductive process of analysis was adopted through multiple readings 

and interpretations of the transcribed interviews. Common themes and 

processes provided a framework that summarised the primary data. The 

three major themes of attachment to the tribe, place and community, were 

used as sensitising concepts to find evidence and demonstration of 

affective attachments. Specifically, respondent oral histories were content 

analysed, with individual statements being grouped under one or more of 

these themes. These groupings were reviewed by academics familiar with 

the research and caravanning experience in order to validate them. Data 

reduction in qualitative research is an ongoing process in which the data is 

reviewed several times. It requires the researcher to make decisions about 

what is more or less important in the raw data (Miles & Huberman, 1994).  

 

Some qualitative researchers use specialist data analysis software 

packages such as NUD*IST to analyse primary data. The author did not 

adopt this approach because in this instance the author felt ‘closer’ to the 

data in its non-computerised form. Computer packages advocated for 

analysing qualitative data are regarded as having the advantage of 

analysing data more extensively and systematically and thus facilitate 

more rigorous checking (Cresswell, 1988). The counter argument presents 
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qualitative computer software packages as data management tools and 

asserts that this does not necessarily equate to improved rigour 

(Weitzman, 2000; Weitzman & Miles, 1995). 

 

6.3 Phase Three Results 
 

6.3.1 Intergenerational Repeat Visitors Results 
 

This section presents the results of the qualitative research of the research 

of intergenerational repeat caravanners. First a description of the six 

family cases is provided including a brief history of their visitation patterns, 

and is then followed by three sections that discuss attachment to the tribe, 

place and community. 

 

6.3.2 Brief Family Histories   
 

All families had a history of between three and five generations holidaying 

within the caravan park for a period of between 29 to 69 years. This 

section provides a brief history of the visitation patterns and the extended 

family groupings as told by the family representatives. A description of the 

family group respondents is provided in Table 6.1 below.  
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Table 6.1 Participants Characteristics 
 

Family 
group 
number 

No. of 
generations 
holidayed in 
caravan 
park 

No. of 
sites 
within 
caravan 
park 
held by 
the 
family 

Initials  Gender Age Number 
of years 
holidayed 
in caravan 
park 

Year 
family 
started 
holidaying 
in 
caravan 
park 

F1 4 5 RM M 69 40 1933 
   JM F 64 64  
   LM F 36 36  
   KM F 34 34  

F2 4 20 PM M 57 57 1941 
   AM M 58 58  
   LM M 58 58  
   TR M 61 61  

F3 5 5 TJ F 30 30 1952 
   RT M 49 31  
   PT F 49 49  
   SJ F 27 27  

F4 4 3 JM F 49 49 1942 
   VF F 27 28  

F5 4 5 RP M 78 44 1959 
   AP F 77 44  

F6 3 4 TS M 57 29 1975 
   CS F 56 29  

 

Family Group 1 

The parents and two of their adult children represented family group 

number 1. Initial contact for this interview had been made with the son 

who was not able to attend the interview, but corresponded via email citing 

“that this is the most important thing our family does”. The family’s 

association with the caravan park had first been established in 1933 by the 

parents of JM (64), five years before she was born.  Her parents were 

teachers and they came every year with colleagues and their families. In 

total, four generations of this family had holidayed in this caravan park. In 

the Christmas of 2001/2002 the extended family group occupied 5 sites 

within the caravan park and consisted of 22 visitors.  
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This caravan park was initially a Reserve and in the 1930’s people had 

erected holiday houses within the reserve. JM’s parents were among 

those who rented a house, other families within the original group camped 

in tents. Sometime later the houses were removed from the Reserve. By 

this time two of JM’s siblings were married and had tent sites in the 

Reserve. The third sibling moved overseas and returned to the caravan 

park only occasionally. When the houses were removed JM’s parents 

rented a house in the town, however this was short-lived and the family 

bought a caravan and moved back to the Reserve with the other children. 

The next year JM got married and they too bought a caravan and had their 

Christmas holidays in the Reserve with the rest of the family. One of the 

siblings subsequently moved to the town and no longer holidays in the 

caravan park, but both JM and her other sibling who resides in Australia 

still holiday in the Reserve at Christmas time.  

 

Family Group 2 

Four males who presented themselves as ‘the elders’ represented the 

second family group interviewed. All were related as either brothers or 

cousins. They were aged in their late 50’s to mid 60’s and were 

themselves second generation visitors. This was an extremely large 

extended family group representing four generations of visitation. They 

occupied 20 sites and 90 family members holidayed in the caravan park 

for part or all of the Christmas period of 2001/2002. The association had 

begun with their three mothers who were all sisters. Two of the sisters had 

married brothers from the same family and so the family links were 
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extremely close. All of the four ‘elders’ had lived in the same 

neighbourhood as children. 

 

The family group had moved caravan parks seven times from 1941 to 

1975, but had been stable in the one caravan park since 1976. They 

occupied 20 sites in the caravan park, however in 2000/2001 new caravan 

park managers took over the caravan park and a disagreement had 

ensued. Subsequently the majority of the group made the decision to 

relocate to a new caravan park, 6 kilometres from the original. However 

this had caused a split in the family group and some members remained in 

the old caravan park. Of the original family group, 14 sites relocated to the 

new caravan park and six remained in the old caravan park. The family 

group still interacted between the two caravan parks but contact was less 

frequent with those who did not relocate.  

 

Family Group 3 

Family group three had been holidaying in the caravan park since 1952 

and were represented by the parents and two of their adult children. The 

core family association had begun with the both sets of grandparents of 

PT (49). The family group occupied 5 caravan sites within the caravan 

park. In total five generations within this family had holidayed in the 

caravan park at Christmas time.  

 

The two children had sites of their own for the Christmas period. Extended 

family, including the second generation parents of PT (49) and in-laws 
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were in two other caravan parks in the same town and there was a lot of 

contact between all the groups. There were 5 family sites in the other two 

caravan parks. 

 

Family Group 4 

A mother and daughter represented family group 4. They had been 

holidaying in the caravan park all their lives and the family history with the 

caravan park went back 60 years. Four generations had holidayed in the 

caravan park and the extended family group occupied 3 sites. While the 

immediate family was relatively small, this family included other long time 

repeat visitors, who were not blood relatives as part of their ‘tribe’.  

 

Family Group 5 

The two respondents (husband and wife) started the family holiday 

tradition in 1959. Their great-grandchildren now holiday in the caravan 

park representing four generations of consistent visitation. These 

respondents had three adult children who each had a site within the 

caravan park. However, as the grandchildren started to get older “things 

were getting crowded” and they too were seeking sites. One grandchild 

had secured a site and two others were reported to be “begging for a 

block”. In total the extended family group occupied 5 sites within the 

caravan park. Including themselves, their descendants and spouses, 25 

family members visited the caravan park during the Christmas holiday 

period of 2002/2003.  
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Family Group 6 

With a 27-year history within the caravan park, this family represented the 

shorted period of continued visitation and referred to themselves as 

‘newcomers’. The respondents were the parents who initiated the 

caravanning holiday in 1976. All four children still return to the caravan 

park for the Christmas holidays and one married son and one married 

daughter have retained sites of their own. The son’s parents-in-law have 

also retained a site in the caravan park and have joined the family 

caravanning holiday. In total they occupied 4 sites during the Christmas of 

2002/2003. At present there are three children in the third generation, all 

under five years of age and they are being initiated into the caravan park 

holiday tradition. 

 

6.3.3 Tribalism 

There was a strong sense of tribalism within the family groups. While the 

place and caravan park community were important, the overriding affective 

bonds were to the tribe. Most referred to the holiday as “family time” and 

F2 reported, “the place is just secondary. It’s about being together”. 

Similar statements recognising the importance of the tribe sharing time 

together was reported by all family groups. This supported the findings of 

(Gibson et al., 2002) who found that family time was important among 

football fans travelling to home games.  
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For most, the tribus consisted of family members, however the family 

groups F3 and F4 had tribal affiliations that extended to other repeat 

caravanners who occupied sites in close proximity to the family groups 

caravan sites. Even though there was no blood relationship, F3 referred to 

some of their caravan park neighbours as “aunties”, “uncles” and 

“cousins”, citing that “we have adopted a few”. Similarly, the family group 

F4 considered that their immediate tribal group incorporated “about ten 

sites”. However, much like the description of neo-tribes (Maffesoli, 1996) 

these groups dissipated when outside the confines of the caravan park. 

Although it was indicated that events of family significance included these 

people. 

“We all call them aunties and uncles and cousins and stuff, but 
they’re not. Like we don’t socialise with each other at home, but we 
all go to everyone’s special occasion things. None of us miss out on 
anything.” (TM, 30, F3). 

 

“No really we don’t see them a lot – at all. But the people next door 
did our floral stuff for our wedding. The people behind came to our 
wedding. Well, actually the people here came and family didn’t. 
They were invited before we invited our own extended family. When 
our child was born they came. It was just lovely.” (VF, 27, F4). 

 

Green & Chalip (1998, p. 282) also found that female football players 

made statements about the opportunity to share occasions and activities 

together. These statements affirm both individual and group identity. 

Activities were chosen because they were enjoyable and further, make 

statements about who they are. In doing so, individuals adopt the outlooks 

and values of the tribal members, ensuring tribal cohesion. Importance 

was also placed on the annual holiday as a time for family bonding. 
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Therefore, the holiday event was elevated to greater significance because 

it was the time that the tribe gathered together, indicating as suggested by 

Turner (1974), that both time and place were important ritual factors during 

the liminal stage.  

“People are still surprised that I’m my age and I still go camping 
with the relatives. If someone gave us two weeks free in the 
Maldives, first class over Christmas, I’d say, ‘nup, I’m going on 
holidays with my family’. And I really would like to go to the 
Maldives first class, let me tell you…but I’d do this.” ( LM, 36, F1). 

 

When recalling their own childhood holiday memories, most referred to a 

feeling of freedom, and active happy times with friends and family. 

Activities such as swimming, bike riding, fishing and boating were vivid 

memories. One respondent recalled “the kids on those zippy boards… and 

they’d run up and down the sand dunes until they were exhausted” (RP, 

78, F5). Many reported that they were pleased that the current generations 

children were outside and active rather than watching television or playing 

computer games.  

 

The family groups also indicated their desire for the next generation to 

benefit from the social cohesion and sense of belonging that they had 

benefited from in their youth.  

“There’s no real generation gap, there never has been.” (TM, 61, 
F2) 

 

Some recalled these annual holidays in the caravan park as the happiest 

times of their lives, and actively sought to provide similar experiences for 

their children.  
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“It’s a conscious decision of ours that the tradition keeps going. You 
know I’m really focussed on [child aged two years] having that 
experience. And it’s a conscious decision of ours to make sure that 
it does happen. I think it’s important for our family as a whole, 
because we got so much enjoyment out of those regimes that 
we’ve had, so to carry those on, we’re hoping she will get the same 
enjoyment out of the things we’ve done.” (VF, 27, F4). 

 

“Camping provided a great way for my kids to grow up knowing 
their cousins on a day-to-day, next door tent basis, rather than the 
formal visit and sitting in the lounge room and having good 
manners. So that was very important for us actually. As a value for 
us, I mean we thought it a real plus” (AM, 58, F2) 

 

Therefore, while the holiday affirmed collective identity, these 

intergenerational repeat caravanners also displayed pride in their holiday 

tradition, lifestyle choice and the intimacy among tribal members. Pride in 

the tradition was also noted by (Gibson et al., 2002) in their study of 

football spectators. 

 

Also prominent among the respondents’ memories was the journey to the 

caravan park and the feelings of anticipation and excitement at their 

imminent arrival at the caravan park. Similarly the journey home was well 

remembered, however this was usually accompanied with feelings of 

sadness. Generational collective memories were related of their forebear’s 

journey to the caravan park. In the case of F2, the original generation 

came by horse and cart, and F3 related that the family arrived by barge 

prior to the erection of the bridge. When recalling her early journeys to the 

caravan park JM (64, F1) stated: 

 
“We didn’t have a car, we came by train. We sent all the bedding in 
a box by goods train, six weeks earlier – you know the sheets and 
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towels and things. And we had an outside copper to boil up and no 
hot water in the place. I don’t know if there were any hot showers 
on this reserve, but sometimes if we wanted a shower you’d come 
out to the public ones, and the toilet man came once a week and so 
on.” (JM, 64, F1) 

 

Daily routines were evidence of the maintenance and performance of 

traditions and ritual sublimations that serve to bind the tribe. Food was 

especially prominent among these childhood memories. One respondent, 

recalled catching, cooking and eating fish, and also eating “a lot of tomato 

and onion” JM (64, F1). Similarly, F2 recalled that a shower always 

followed the morning swim, and that lunch consisted of ham and tomato 

sandwiches: 

“Yeah, ham and tomato. We used to get sick of ham and tomatoes 
and our mum’s would say ‘well change it, we’ll go to tomato and 
ham today’. We’d all just sit in one big circle and eat ham and 
tomato sandwiches. So that would be every lunch time, and we’re 
still having it!” (LM, 58, F2). 

 

While some of these traditions and rituals had survived over time, they 

were also being continuously constructed or invented. For example F2 

referred to the New Years Eve gatherings as being a traditional gathering 

time for the tribe that has been discontinued.  

“New Years Eve’s been a bit of a one but it – the younger 
generation, the teenagers, resist sitting around New Years Eve and 
that one’s fallen to bits and I’m quite happy to see it die.” (AM, 58, 
F2). 

 

Traditions and rituals are the markers of symbols by which the individual 

identifies with the group, and by which they recognise the in group and out 

group (Hetherington, 1996).  
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“My mother’s always been the waterfront clown. All she’d have to 
do now is put her clothes on over her swimmers, stand out on the 
front and jump in, and I can assure you that there will be people 
coming out and yelling ‘it’s not a shortcut to the toilet’. Full clothes 
and umbrella in the water.” (VF, 27, F4). 

 

“It’s like trying to organise Brown’s cows. Like people come from a 
pretty stressful year and you come down here to do nothing – so 
they tend to resist any organisation within or outside the group. 
Next Saturday we’re supposedly all having a sausage sizzle up in 
the mountain up here. There’s a big lookout mountain there, we’ll 
go up there. We might do that once a year”. (PM, 57, F2). 

 

In all cases the majority of activities were conducted within the individual 

tribal groups, however there were also clear boundaries within the tribe 

and evidence of micro groups within the tribe and the creation of intimate 

space. Therefore, as suggested by Putnam (2000) there is a shared 

geographic space, which is separate yet intimate.  

“We have this rule where we all do our own thing during the day 
and meet up in the afternoon” (CS, 56, F6).  
 
“We don’t live in each others pockets” (KM, 34, F1). 

  
“You don’t go barging into each other place. So, it’s unspoken, but 
people sort of protect their privacy with that. If the kids at the next 
tent wandered in, you would sort of say ‘I think you might have 
called’ or something. No one’s ever spelt it out but that’s a tradition. 
There’s a little group within – the family group and the bigger 
group.” (PM, 57, F2) 

 

Rituals and traditions were also performed around Christmas lunch and 

present opening. The family groups were quite different in the ways that 

they approached the Christmas day festivities. Many of the families had 

never had Christmas day dinner in the family home, but F6 always 

returned to their residence on Christmas Eve to have the celebrations in 

the family home. This was possible because they did not travel far from 
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home to the caravan park. Those who had Christmas lunch in the caravan 

park indicated that they enjoyed having their meal in the open air.  

 

“We always have Christmas lunch outside, under the trees by the 
beach. That’s our spot – we have it reserved.” (RP, 78, F5). 

 

“Our Christmas dinner is not with mum and dad and this sort of 
thing. We’re all together. This year [name deleted] hired the function 
room. But usually – that’s very unusual – normally we’re out here. 
Each of us just picks up our table and goes underneath the trees. 
We sit out under the trees.” (AM, 58, F2). 

 

Individual tribal members took responsibility for different elements of the 

Christmas day formalities and had defined roles within the family. Among 

these were decorating the Christmas tree, preparing the festive meal and 

‘playing Santa’ at present opening time. Two families (F2 and F5) 

indicated that they did not put up a Christmas tree, while F1 indicated that 

decorating the tree was the specific responsibility of one of the older 

children.  

 

Some of the traditions associated with Christmas dinner had been handed 

down through the generations. However, most families while maintaining a 

similar routine were not averse to changing the Christmas day menu or 

handing responsibilities to the next generation.  

 
“The younger ones have taken over now. I used to do the full hot 
dinner, the whole box and dice, but we have salads now. Although I 
still do a Christmas pudding.” (PT, 49, F3). 
 
“I don’t do the meal any more. My kids do it now, although the 
Grandchildren are starting to assert their needs. They are good 
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cooks and are battling to take over the Christmas menu. Let them 
have it, I say.” (AP, 77, F5).  

 

Other rituals and traditions were also evident among the family groups. All 

had an oral tradition where stories of their holiday experiences at the 

caravan park were retold and remembered. Many retold the same jokes 

through the generations.  

“There's one point when you come over the hill and can see the 
ocean, and as a child my father used to say to us all,  'can you see 
the sea plane' and we'd all go 'where?'  See it plainly! And we did 
that to our kids and now to the grandkids.” (JM, 49, F4)  
 
“Camping story number 421, you know. Someone would come up 
with a yarn and, yeh, it would be 421 and we'd hear it again and 
again. It drives the younger ones mad now.” (LM, 58, F2). 

 

In F2’s case, this oral tradition was documented and written down in a 

special family book. At the time of interview it was 99 pages long and 

recorded all the names of the family of friends who came to the caravan 

park each year. It also included ‘quotable quotes’ and ‘near misses’. The 

‘quotable quotes’ were amusing quips from family members, while the 

‘near misses’ described the mishaps and disasters that occurred during 

the course of the holiday. These tribal stories had been recorded in the 

book since 1976. When the ‘keeper of the kin’ and the originator of the 

family book died in 1990, a member of the next generation took over the 

responsibility of recording the family holiday history. He was one of the 

‘tribal elders’ interviewed for this research and described what was written 

in the book: 

 
“All the funny incidents and all the quotes. Anyone who makes 
some sort of quotation, it goes in the book. Adventurous type things 
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too. Some tragedies. Like for instance, we almost got blown off the 
face of the earth, and [name deleted] tent just split in half. A lot of 
letters that [name deleted] wrote to our mother, they’re quoted in 
here.” (TM, 61, F2). 

 

All the families referred to disaster stories that they recalled regularly 

throughout the holiday and during the year when they were not at the 

caravan park. Among these disasters were severe storms, floods, 

bushfires and trees falling down in the caravan park. When recalling these 

events, all the families indicated that there was strong support from within 

the tribal group and the caravan park community. These expressions of 

the neo-tribe were a celebration of identity and supported the findings of 

Green & Chalip (1998) and Gibson et al., (2002), who also reported  

respondents sharing memories by retelling football games. While most 

were survival stories that were recalled with great humour, one family had 

experienced the death of a family member during the caravan park 

holiday. For this family the place was elevated to that of a sacred site 

rather than a site of social centrality as suggested by Hetherington (1996; 

1998). When speaking of the downing accident of her grandfather, PT (49, 

F3) said: 

“It’s an emotional thing. It’s probably an emotional thing. I mean I 
think it’s somewhere we’ve always been. We couldn’t leave here. 
It’s too much a part of us now. Grandad just loved this place”. (PT, 
49, F3).  

 

Ritualised consecration of space was also evident in F4 who related that 

the family held a spreading of the ashes ceremony at the caravan park.  

“We had dad’s funeral at home, but we brought his ashes here. We 
spread his ashes in the river. We could have spread them at the 
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family farm, but we chose to do it here. This is what he loved the 
most.” (JM, 49, F4). 

 

In another demonstration of the sacra nature of the place JM (49, F4) 

referred to her own death and her ‘resolution rock’.  While describing the 

meaning of the place the respondent became quite emotional and tearful: 

“I actually feel so strongly about this particular place that I reckon 
that if I was to die ……. I would like them to actually meet here for 
something.” (JM, 49, F4). 

 

“Every New Years Day I go down to that rock and sit there and 
think… and then I make my New Years Resolutions. One day I’m 
going to put a sign on it ‘J’s Resolution Rock’. It’s my special place.” 
JM (49, F4). 

 

There was also evidence of tribal initiations of new members, particularly 

when intergenerational caravanning children married. These rites of 

passage into the social world and collective activities facilitated tribal 

membership. Through the adoption of the repeat caravanners habits, 

spouses gained entry into the neo-tribe and further, engaged in the social 

experience and built social networks. Therefore, they became insiders and 

were afforded the protection and support of the group. These observations 

confirmed the findings of studies by Matheson (2005) and Gibson et al., 

(2002). Referring to the recent marriage of their daughter F6 related the 

initiation of the new son-in-law into the tribe as: 

“Actually the first time she brought him here, we all had to go, the 
whole family had to go to [caravan park name deleted] just for a 
weekend. We actually camped down there so that he could see 
[caravan park name deleted] and appreciate how much we loved it. I 
wonder sometimes what would have happened if he didn’t like it.” 
(CS, 56, F6). 
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“You know you’re in when mum short-sheets your bed.” (ST, 27, 
F4) 

 

In some cases new spouses were a cause of concern as to whether they 

would fit in and adopt the caravanning holiday tradition. Most made 

compromises where the in-laws were concerned in terms of Christmas 

celebrations. 

“Because when they get married, then there’s two families to 
consider, then where do they go for Christmas? It’s always been 
Christmas for us”. (LM, 57, F2). 

 

Others such as F3, F4 and F6 have incorporated the in-law extended 

family into the tribal tradition of caravanning at Christmas time. Where the 

transition of a new spouse was not smooth there were indications of in-

group and out-group dynamics. 

“She doesn’t come here every year because her husband’s not 
keen on a caravan holiday. Not keen on families. He’s allergic to 
families.” (JM, 36, F1). 

 

6.3.4 Place Attachment 
 

All six family groups showed attachment to place to varying degrees. This 

was evident in how they spoke about the caravan park and how they 

reacted to the thought that they might be forced to move. 

 

Most articulated their feelings about the place by likening the caravan park 

to home. Family groups F5 and F6 used the term ‘home’ in describing the 

place. Two of the family groups, F1 and F4, related how they had moved a 
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lot as children, and that the annual holiday in the caravan park had 

provided the one consistent place in their lives.  

“Where we lived was just the pits… this is where I feel at home…I 
don’t have a home really anywhere else. Like whereas other people 
they lived in the same place their whole life. We worked out that I’ve 
lived here more than two years. You add up all the six-week holiday 
breaks all my life – I’ve lived here more than two years. When we 
were growing up, we didn’t have a sense of belonging because we 
were always going to new places, so to have a sense of 
somewhere that you belong, that’s a family and your family holiday.” 
(KM, 34, F1).  

 

“I can’t tell you tell you what our first house looked like when I was 
four, but I can tell you what our first tent looked like. And we’ve got 
photos of those things, and I can tell you what we did on those 
holidays.” (VF, 27, F4). 

 

Family 2 was unique in that they had recently changed caravan parks and 

had a history of moving to different caravan parks. However, they had 

remained in the same general region for 60 years and the most recent 

move was only six kilometres from their previous caravan park. Therefore, 

for this family the regional place held some importance, however it was the 

tradition of holidaying together that was of most importance. 

 

The attitudes towards being forced to move from the caravan park were 

quite varied. Some took a pragmatic approach and said they would move 

to another caravan park in the region and wait until they could get back 

into the caravan park. F2 alluded to the difficulties in reaching a 

consensus and the practicalities of finding a caravan park that could 

accommodate a request for 20 sites, especially when they all wanted to be 

in close proximity to each other within the caravan park. Family group F5 
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could not conceive of the possibility of moving, stating that they were “too 

old to consider such a thing”. Two of the family groups, F1 and F3, had a 

more emotional response. They spoke about feeling ‘devastated’, 

‘displaced’ and ‘disorientated’ at the thought of having to move from the 

caravan park, suggesting that they “would have to protest. We’d have to 

chain ourselves to a tree” PT (49, F3).  

 

“No we wouldn’t even contemplate going somewhere else. It’s like 
saying ‘would you chop of your right arm?’. No I wouldn’t… this is 
what I do.” LM (36, F1) 

 

Family group 4 indicated that they would feel angry with the Shire and 

would not ever come back to the region if they were forced to move from 

the caravan park saying, “We would be hurt”.  

 

6.3.5 Community Attachment 
 

All families spoke of close social networks within the caravan park but 

clear social boundaries were evident. Most presented themselves as 

sociable and friendly to others within the caravan park, however there was 

a strong desire to protect both individual and group privacy. The depiction 

was similar to a local neighbourhood where people were friendly and 

supportive but respected each other’s space.  
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Social networks 

Generally if people were outside in open view then that was taken as an 

invitation to be social. “When I want privacy I just go to the van and close 

the door… but he’s a talker… he’ll talk to any one” AP (77, F5). Many 

spoke of social activities in the caravan park, such as BBQ’s and 

gatherings for birthdays and New Years Eve celebrations, some actively 

participated whereas others actively avoided these occasions. Both F1 

and F2 in particular, strongly avoided close contact with others in the 

caravan park. “We are insular in our way, but we’re not snobbish or rude” 

LM (58, F2). “We just don’t need anyone else” RM (69, F1).  

 

Support 

Support and solidarity form within the caravan park was highlighted as 

being one aspect of the community spirit. Especially in times of a crisis the 

caravan park groups came together and assisted each other. Particular 

reference was made to stormy weather and family emergencies. F6 

related two stories where they had both been the receiver and provider of 

this support. On one occasion TS (57, F6) was looking after 13 kids while 

parents were attending a funeral. On another occasion their own child 

needed hospital attention and the caravan park community looked after 

their other children so that both parents could go to the hospital.  Others 

referred to caravan park as being akin to neighbourhood watch system 

especially when young children were concerned. 

“The two year old took off up the street the other morning to see if 
the pool was opened at a quarter-to seven. I was watching him from 
here, and a lady who I don’t know was watching him from the front 
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of her van – worried that a two year old was running around at a 
quarter-to-seven. You know that’s what it’s like. She didn’t know 
him but she was watching just in case.” LM (36, F1). 

 

Social Boundaries 

 

Social boundaries were also evident in the relationship between the 

caravan park visitors and the local community. The exception was F4 who 

were publishing an all female over 40’s calendar to raise money for the 

local marine Rescue Service. However in most cases there was little or no 

interaction with the local residents. This was evidence of in-group and out-

group dynamics. Local residents were blamed for thefts and disruptions in 

the caravan park late at night and in some cases there was a feeling from 

the caravan park visitors that they were treated with some contempt from 

the levels. 

“That was the evils of modern life creeping in, we’re getting stuff 
stolen off campsites…..that never used to happen. Sometimes we 
think it is the outsiders who come in.” AM (58, F2). 

 

6.4 Summary 
 

These six family cases all displayed attachment to place and community. 

However, the strongest attachment was to the tribe, even when close 

blood ties were not involved. The tribe was a symbol of support, identity 

and belonging evidenced through various symbols recognisable by the 

individual members. These included oral and written tradition, initiation 

rites of passage for new members and in some cases site sacralization. 

While place and community attachment were important the tribal 
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connection was far more dominant as in most cases the annual holiday to 

a caravan park would have been adopted elsewhere and within another 

micro-community. 
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CHAPTER SEVEN 

Concluding Discussion 
 

7.1  Introduction 

 

This thesis focussed on the repeat visitor segment of the domestic tourist 

market as observed in Australian caravan parks during the Christmas 

holiday season. It was argued that while the accommodation choice of a 

caravan park might initially be cost driven and motivated by lifestyle 

choice, these considerations did not fully explain the reasons for repeat 

visitation. Instead, the factors that influenced the decision to repeatedly 

visit the same caravan park are multidimensional and complex in nature. A 

more complete understanding of the repeat caravanner would therefore be 

achieved by focussing the investigation in the emotional attachments that 

caravanners develop rather than the individual and situational 

characteristics that typically influence tourist decision-making. It was 

theorized that during the course of numerous visits to the caravan park, 

repeat caravanners developed affective attachments to the place and the 

caravan park community, and that where this visitation has continued for 

generations, these affective attachments were primarily to the immediate 

social group or what is referred to as the neo-tribe.  

 

A further aspect of this thesis was the implications of repeat visitation for 

the managers and operators of caravan parks. Tourism is a business and 
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caravan park operators are obliged to negotiate the needs of their repeat 

visitors with those of their new and potential clients. Therefore 

understanding the factors that influence their repeat visitor clientele would 

better prepare managers of caravan parks for the challenge of balancing 

the needs of all their customers.  

 

This research was conducted over three Christmas holiday seasons from 

2000/2001 to 2002/2003 and focussed on the Australian eastern seaboard 

States of Queensland, New South Wales and Victoria. Three research 

phases were conducted in order to target managers of caravan parks, 

repeat visitors, and intergenerational repeat visitors. The research was 

exploratory in that previous studies had not investigated the repeat 

visitation phenomenon in caravan parks, or the implications to caravan 

park managers. Therefore research questions rather than hypotheses 

were developed. The research questions addressed in each phase were: 

 

Phase 1 – Survey of Caravan Park Managers 

1. What is the magnitude of the repeat visitor market in Australian 

caravan parks?  

2. What do managers of caravan parks perceive as being the 

advantages and disadvantages of the repeat visitor market? 
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Phase 2 – Survey of Repeat Caravanners  

3. What are the visitation patterns of repeat caravanners? 

4. Do more regular repeat visitors experience higher levels of place 

attachment and community attachment than less regular repeat 

visitors? 

 

Phase 3 – Intergenerational Repeat Visitors 

5. To what extent does intergenerational repeat visitation resemble 

tribalism? 

6. If tribalism is evident, how is it manifested and how important is this 

ritual aspect of the holiday to repeat visitors to caravan parks?  

 

This final chapter reviews the findings of the research into repeat visitors 

in Australian caravan parks. The key findings reported in chapters 4-6 are 

firstly summarised and subsequently discussed in relation to the tourism 

literature. The contributions to the body of tourism knowledge are then 

addressed followed by the implications for the caravan park industry. 

Finally this chapter addresses the limitations of the research and 

discusses the opportunities for further research into the repeat visitor 

phenomenon.  
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7.2  Key Findings 

 

The first two research questions were addressed in phase one (refer to 

Chapter 4) and focussed on managers of caravan parks. This research 

found that the repeat visitor market during the Christmas holiday season to 

caravan parks in the eastern States of Australia was considerable, with 

65% of caravan park managers affirming the presence of regular repeat 

visitors and 45% affirming the presence of intergenerational repeat 

visitors. Trend analysis showed that the phenomenon was either 

increasing or stable and that the majority of repeat visitors book their sites 

for the following year at the first available opportunity. Site occupancy 

rates by repeat and intergenerational repeat visitors however varied 

greatly. Caravan parks that were older and larger showed higher levels of 

both regular and intergenerational repeat visitation. Statistical modelling 

showed that the caravan park characteristics of age, size, management 

years, state and ownership, although important, were not strong predictors 

of either regular or intergenerational repeat visitor occupancy levels.  

 

In respect to the second research question, the research found that 

caravan park managers perceived that there were more positive aspects 

to repeat visitation than negative aspects. Among the positive impacts 

cited by managers was that interpersonal relationships among staff and 

caravanners, and between caravanners, were enhanced and that a 

friendly atmosphere developed within the caravan park. However, repeat 
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visitors were perceived as developing a sense of ownership toward the 

caravan park that sometimes negatively impacted on other caravanners 

and the managers of caravan parks.  

 

Caravan park managers tended to interpret repeat visitation as a 

confirmation that they were providing a good service. They also reported 

that they were better able to forecast business activities such as staffing 

and budgetary requirements. Repeat visitation also reduced managers’ 

reliance on more expensive marketing strategies as word-of-mouth 

advertising from satisfied clients provided a source of new clientele. Word-

of-mouth advertising was found to be an important element of repeat 

visitation in studies by Fakeye & Crompton; (1991); Laarman & Perdue, 

(1989) and Reid & Reid (1993). In order to encourage word-of-mouth 

advertising (Fakeye & Crompton, 1991) proposed that some marketing 

promotion should be directed “to reinforce the destination so that travellers 

consider repeat visits and spread favourable word-of-mouth”. Reid & Reid, 

(1993, p. 13) also found that repeat visitors act as information channels 

indicating that “the key to managing repeat business lies in using the 

control that management has over its marketing communications efforts”. 

They suggest that tourism suppliers should stress external and internal 

marketing promotions and monitor the activities and characteristics of 

repeat visitors. 

 

The second research phase (refer to Chapter 5) addressed the third and 

fourth research questions and targeted repeat caravanners. This thesis 
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found that visitation patterns were remarkably stable with the majority of 

repeat visitors returning to the caravan park each Christmas holiday 

season. This supported the findings by Ryan (1995b) who noted that many 

of the repeat visitors to a southern Mediterranean destination showed very 

consistent visitation patterns.  

 

Repeat caravanners were predominantly family groups with dependent 

children who stayed for 3 weeks or less. While some family members 

commuted, mainly due to work commitments, over half the respondents 

reported that all family members visited at the same time. Several studies 

reported a tendency for older visitors, particularly retired visitors, to return 

to the same destination (Gitelson & Crompton, 1984; Romsa & Blenman, 

1989; Ryan, 1995b). This thesis did not confirm these findings but rather 

indicated that repeat visitors were predominantly families with dependent 

children who represented an earlier life stage.  

 

Three definitive segments within the repeat visitor market were identified 

These were based on the number of years repeat caravanners had visited 

the caravan park and included low repeat visitation (less than 4 years); 

medium repeat visitation (5-10 years) and high repeat visitation (more than 

10 years). However while predictive power for the low and high visitation 

groups was significant, this was not the case for the medium visitation 

group. Gitelson & Crompton (1984) suggested that the repeat visitor 

segment might benefit from segmentation into categories based on 

infrequent, frequent and very frequent visitation, and that future studies 
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might concentrate on the differences within these groups. The findings of 

this research confirmed that repeat visitors were not a homogenous group 

and could be segmented based on frequency of visitation. 

 

This research showed that repeat visitors develop emotional attachments 

to the place and community within the caravan park. The intensity of 

attachment increased as the number of years of visitation increased. Cost, 

risk aversion and family activities were also identified as factors that 

influenced repeat caravanners. While some studies implied a level of 

place attachment among tourists (Ryan, 1995b) none specifically 

addressed this issue. However place and community attachment among 

recreationists has been explored within the leisure field. This research, led 

by Dan Williams in conjunction with several researchers (Watson et al., 

1994; Williams & Vaske, 2003; Williams, Anderson et al., 1995; Williams, 

McDonald et al., 1995; Williams & Roggenbuck, 1989), has identified that 

place attachment develops among frequent users. Strong social links were 

also identified among repeat visitors by Fakeye & Crompton (1991) who 

reported that repeat visitors to the Lower Rio Grande Valley had a greater 

social awareness of social opportunities and had enhanced social 

networks.  

 

The final research questions focussed on intergenerational repeat visitors 

and were addressed in phase three (refer to Chapter 6). While, place and 

community attachment were evident the primary attachment was to the 

tribe. Tribal membership was reaffirmed each year over the Christmas 
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holiday period with each visit strengthening the tribe’s social cohesion. 

Social boundaries within the caravan park and the destination community 

were clearly defined and the main social focus was on the tribal group. 

The annual holiday at the caravan park was akin to a clan gathering at a 

‘sacred’ place. Intergenerational repeat caravanners enacted traditions 

and rituals that had been passed down through the generations. This was 

evident through oral traditions, initiations of new tribal members and the 

sacralization of sites. These findings supported those of Green & Chalip 

(1998) and Gibson et al., (2002), who found that footballers and football 

fans replayed the games in post match social gatherings. Matheson 

(2005) and Hetherington (1996; 1998) also indicated that ritual and 

tradition were important aspects of holiday behaviour.  

 

Although the tribal nature of the intergenerational repeat caravanners was 

evident these groups departed somewhat from the fluid nature of neo-

tribes as purported by Maffesoli (1988, 1996). The strong familial 

associations in most of these family groups means that contact is 

perpetuated outside the confines of the caravan park and the annual 

holiday. Therefore these neo-tribes usually display more stability than has 

been suggested by Maffesoli (1988; 1996). In cases where repeat 

visitation has continued over generations, tribal members are born into the 

tribe and therefore adoption of the tribal traditions and rituals are a 

birthright and an integral part of the individuals identity.  
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Finally, this thesis found that place attachment and community attachment 

take precedence over practical considerations such as cost and distance 

travelled to the caravan park. This decision is further refined when looking 

at intergenerational repeat visitors where the bonds of tribalism were 

evident. 

 

7.3 Contributions toTourism Literature  
 

The discussion of the key findings has already shown implicitly that this 

thesis has made several contributions to tourism knowledge. This section 

aims to state these contributions more explicitly. 

 

First, this research has shown that the repeat visitor segment of the tourist 

market as observed in Australian caravan parks is not a homogenous 

group and can be segmented based on frequency of visitation and 

intensity of attachments developed to place, community and the tribe.  

 

Second, this thesis contributes to the tourism knowledge by identifying 

place and community attachment as important theoretical constructs that 

influence repeat visitation. It has shown that the decision to repeatedly 

visit a destination is complex in nature and based in the emotional 

attachments that caravanners develop. 

 

Third, this research contributes to the study of tourism by incorporating the 

concept of tribalism. It has provided evidence of tribal affiliations within the 
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repeat visitor segment, and illustrated that tribal attachments will override 

practical considerations and emotional attachments to places and caravan 

park communities when holiday decisions are made. The tribe therefore, 

and the tribal gathering on an annual basis, are paramount in the 

intergenerational repeat visitor’s behaviour.  

 

Fourth, this research has shown that a more developed understanding of 

the repeat visitor segment can be achieved by examining the group in 

total. While comparative studies of repeat visitors and first time visitors 

provide valuable insights into the differences among these visitors, a more 

complete understanding of the repeat visitor is achieved by establishing 

the links between the affective bonds that repeat visitors develop to 

places, communities and their tribes.  

 

Finally, this thesis adds to the knowledge of the domestic tourism market 

which has tended to attract less attention from tourism researchers than 

the international market. While anecdotal evidence suggested that repeat 

visitation to caravan parks during the Christmas holiday was documented, 

this research confirms that these tourists are a significant segment within 

the tourism market. Furthermore, they display stable patterns of visitation 

that in some cases continues over several generations. This has 

implications not only to the managers of caravan park establishments but 

also for the local and regional managers of tourism destinations. Repeat 

visitors will access both the private and public sectors of the local 

destination. For example tourism information centres and small and 
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medium enterprises will also provide products and services to repeat 

caravanners.  

 

7.4  Implications for Caravan Park Managers 

 

This research has several implications for managers of caravan park 

establishments. Firstly, caravan parks with high repeat visitor numbers can 

focus their marketing and promotional strategies directly to the repeat 

visitor. A database of repeat visitors and their visitation patterns provide 

easy access to a fairly stable group of clients. New technologies such as 

email and the World Wide Web can further perpetuate this. Promotional 

activities can be established both within the caravan park and externally 

so that repeat visitors may be encouraged to return and promote the 

caravan park to others. Managers should concentrate their efforts on 

converting repeat visitors from infrequent and frequent to very frequent 

visitors.  

 

Secondly, while there are many positives to the repeat visitor phenomenon 

some management difficulties emerge that need to be negotiated. As 

repeat visitors develop emotional attachments to the place a sense of 

belonging develops, and in some cases manifests into a sense of 

ownership. Therefore daily management and routine business decisions 

can come under close scrutiny from these visitors. This can be problematic 

for managers who are charged with the responsibility of managing the 

caravan park for all clients and not solely repeat visitors who may return 
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for only a few weeks each year. The communal nature of the repeat visitor 

can mean that strong lobby groups form within the caravan park 

community making changes difficult to implement. Therefore change 

management, while not a direct focus of this thesis, is an essential skill 

particularly for managers of caravan parks with high numbers of repeat 

visitors.  

 

Similarly, managers need to respond to the tribal nature within the 

intergenerational repeat visitor group. Disagreements with management 

may lead to the loss of a significant proportion of regular business. 

Therefore managers of caravan parks need to be aware of the issues of 

tribal solidarity when implementing even relatively minor changes.  

 

Finally, by segmenting the repeat caravanners into low, medium and high 

repeat visitors based on frequency of visitation, caravan park managers 

can more easily identify the management issues that may arise within 

each group. For example, repeat visitors who have been holidaying for 

more than ten years in caravan park establishment are likely to have tribal 

social structures that may impact on their interaction with the broader 

caravan park community and their response to changes or new managers. 

Those repeat visitors who have been holidaying for less than five years 

offer caravan park managers the opportunity to foster longer term 

relationships with the caravan park if that is considered desirable. Similarly 

those who have been holiday between five and ten years will show varying 

levels of place and community attachment. Therefore managers of 
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caravan parks can cater their marketing and promotional strategies to 

these different groups.  

 

7.5  Further Research 
 

Several avenues for further research are opened up by this research. The 

identification of attachment variables among repeat visitors could provide 

an impetus to further efforts at investigating the repeat visitor 

phenomenon. Further research should also become more attuned to the 

complex nature of the repeat visitor and should aim to reconceptualize the 

repeat visitor as a multifaceted heterogeneous group.  

 

The complex issue of tribalism is a particularly interesting aspect within the 

repeat visitor segment. As this research has been exploratory a deeper 

understanding of the tribal influences on repeat visitation could be attained 

using observational and ethnographic research methods. These methods 

could be used to explore whether such a term has currency with other 

repeat visitors. It would also facilitate a more comprehensive 

understanding of the traditions and rituals enacted within the tribe.  

 

Similarly, there are opportunities to extend the understanding of place and 

community attachment into tourism studies generally, and more 

specifically the repeat visitor segment. For example, future research could 

target other segments of the repeat visitor market to establish the 

importance of these constructs. 
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As repeat caravanners develop strong emotional attachments to the 

caravan park, they can react adversely to change. A better understanding 

of repeat visitors would facilitate how caravan park managers incorporate 

change management into the operational aspects of their business. This is 

particularly relevant in light of the current trend toward cabins. Because 

this thesis has focussed on the repeat visitor and the reasons for the 

visitation, change management has not been explored and is a potential 

area of future research.  

 

Another avenue for further research could be to investigate whether these 

results are unique to Australia or whether they have applications in other 

national domestic markets.  

 

Finally, the conceptual framework provided by this research should be 

used to replicate, extend and refine this research. This includes replication 

in other sectors of the tourism industry as well as conducting international 

comparisons. 

 

7.6  Limitations 
 

This thesis has three main limitations. Firstly, while the response rate of 

40% achieved in phase one of the research was considered acceptable, 

60% of the potential population did not respond to the survey. No 

information was obtained about the non-respondents and this may indicate 

a biased sample which is not fully representative of the population.  
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Secondly, the sample size and data collection issues encountered in 

phase two and as detailed in Chapter 5 section 5.3, may have limited the 

generalizability of this research. For example, the probability sampling 

procedures were not continued into the second year of the phase two data 

collection in order that a reasonable sample size could be achieved. This 

was compounded by the loss of one survey site due to bushfires.  

 

Thirdly, the stage three respondents were volunteers and may not fully 

represent the characteristics of the repeat visitors described in phase two 

of this research, nor more broadly of the intergenerational repeat visitor 

segment. Self-selection as a method of obtaining respondents might 

provide a skewed and limited perspective of the intergenerational visitor. 

 

Despite the potential for these limitations to impinge on the quality of the 

research, the use of the mixed methodology approach, the variety of 

subjects and the perspectives incorporated in the study may have helped 

to minimise these limitations. 

 

7.7  Conclusion 
 

Human geographers, environmental psychologists and sociologists have 

conducted the major works in the area of place and community 

attachment. Whatever the academic perspective, the arguments 

presented under these disciplines converge to form the thesis that the 

individual or community does not exist independently of physical space. 
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Physical space means something more than merely providing the 

backdrop for activities. Hence, the individual or the group are often 

instrumental in creating their own places and as such develop emotional 

and symbolic attachments to these places. In some cases, these places 

play a large role in the way individuals define themselves and identify with 

others. The process manifests in an emotional bond to the place and the 

community; place attachment and community attachment. The theory is 

underpinned by the assumption that daily or periodic contact with a place 

is necessary to maintain a sense of place, otherwise, the sense of place 

tends toward nostalgia (Hay, 1998). 

 

This research investigated the phenomenon of repeatedly holidaying at 

the same caravan park. At the core of the enquiry were the factors that 

influenced the repetition of holiday behaviour given that the choice of 

holiday accommodation, the caravan, enables mobility. An economic 

argument surfaces immediately – that is caravan accommodations are 

clearly cheaper than the alternative accommodations of hotels, motels and 

rental properties. However, the central question of mobility is not 

addressed by this argument. The intrinsic nature of the regular or favourite 

holiday place is one of repetition - always the same place, at the same 

time of year.  

 

Several factors come to mind which may explain this phenomenon, 

including, ease with interaction of the local community and environment, 

reuniting with friends from previous visits, revisiting a place of happy 
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memories and risk aversion. This research found that these people have 

formed emotional attachments to the place that transcends the bounds of 

ease afforded by the close proximity of the destination area from their 

residence and the easy interaction with the environment and the 

community that comes with previous knowledge. 

 

The assumption has been, that those with less permanent connections to 

place; in particular – transients and tourists, have superficial attachments 

compared to persons who were born, raised and resided in the locale for a 

significant portion of their lives (Hay, 1998). This would bring forth the 

interpretation that primarily place attachment to a particular geographical 

locale is the domain of permanent and indigenous inhabitants and that all 

others have only a tentative affiliation with place making these types of 

attachments more trivial. Similarly the home community has traditionally 

been the focus of community attachment. 

 

Thus, the theory has largely disregarded the person who repeatedly visits 

a place (but does not permanently reside there) – those people who have 

a favourite holiday or recreation spot – who have a tradition of holidaying 

in the same place at intervals over an extended period of time. The theory 

of place attachment is relatively new to the tourism discipline. However, it 

can go some way in explaining the reasons why some tourists repeatedly 

visit the same place. For while they have a less permanent form of 

residency they display a degree of attachment to a place through regular 

visitation. It may even be that in some cases, people feel more attached to 
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their regular holiday or recreation place than to their community, suburban 

residence or urban world in which they interact on a daily basis. Further, it 

has been argued that the traditional sense of place (neighbourhood based 

communities) breaks down with the increased mobility of modern life and 

that non-space bound communities are being created (Proshansky, 1978). 

New technologies and increased population mobility mean that 

communities can be formed outside of spatial confines. Communities are 

no longer primarily defined spatially. This enables communities to be 

observed at a micro level and an investigation of caravan park 

communities, although impermanent and space bound benefit from this 

broader definition. The establishment of communal rules and tradition 

through repetition can be extended to the repeat caravanners who form 

communities based on the social ties within the caravan park.  

 

As with place attachment and community attachment, tribalism facilitates a 

sense of belonging and social identity in the individual. The tribe provides 

the framework from which the individual draws solidarity and support from 

the collective. However the hallmarks of any tribal group are the rules and 

traditions by which that group is defined and from which the social 

boundaries are established. With social cohesion comes the pressure to 

conform. While belonging to a tribe enables the individual to develop a 

sense of identity, dissent or deviance from the group norms can adversely 

affect that identity.  
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Given this argument, it then flows that the interaction of people with the 

natural environment will result in a multitude of perceptions, attitudes and 

values toward that environment. The feelings that people have to places 

may be expressed in its simplest form in terms of the short-lived pleasures 

associated with the appreciation of scenery to the more complex feelings 

associated with a sense of home and belonging to a place, a community 

and a tribe.  
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APPENDIX C 

PHASE 1 QUESTIONNAIRE 

 

 

 

 

 

 



    
 

CARAVAN PARK REPEAT VISITATION SURVEY  
Repeat Christmas Holiday Visitation 

 
 
Q1. Does this park offer tourist sites? 
 

Yes  1 

No 2 (Thankyou. Your response is 
                          important. Please return the  
                          questionnaire in the reply paid 

            envelope) 
 
SECTION A: REPEAT CHRISTMAS 
VISITATION 
 
Q2. Some people regularly holiday at the 
same destination each Christmas. Year after 
year they return to the same caravan park and 
many times even request the same site. Does 
this type of repeat visitation occur at your 
park? 

Yes   1 

No  2   (Go to Section B) 

Don’t Know 3   (Go to Section B) 
 
The following questions refer to regular 
visitors. A regular visitor is defined as 
someone who stayed at this caravan park, for 
at least 3 out of the last 5 Christmas school 
holidays. 
 
Q3. What proportion of your van and/or 
tent sites are used by regulars who return each 
year for the Christmas school holidays? 
 
_________% 

 
Q4. Do the majority of your regular repeat 
Christmas visitors book their sites for the next 
Christmas in advance? 
 

Yes  1 

No  2   (Go to Q7) 
 
Q5. When do/did you open bookings for 
Christmas 2000? 
 
____________Month ____________Year 
 
 

 
Q6. On average do the regular repeat 
Christmas visitors book for the next Christmas 
as soon as bookings open? 
 

Yes  1 

No  2 

Sometimes 3 
 
Q7.  Has there been a change in the 
proportion of regular Christmas visitors to 
your park in the last 5 years? 
 

Yes, it has increased 1 

Yes, it has decreased 2 

No, there has been no change 3 

Don’t know 4 
 
Q8. From your perspective as 
manager/owner, what, if anything, do you 
regard as positive aspects of regular repeat 
visitation? 
 

_____________________________________

_____________________________________

_____________________________________

_____________________________________

_____________________________________

_____________________________________ 

Q9. From your perspective as 
manager/owner, what, if anything, do you 
regard as negative aspects of regular repeat 
visitation? 
 

_____________________________________

_____________________________________

_____________________________________

_____________________________________

_____________________________________

_____________________________________



 

CARAVAN PARK REPEAT VISITATION SURVEY  
Repeat Christmas Holiday Visitation 

 

Q10. Some of these regular visitors came 
annually to the caravan park originally as 
children and now come as adults, bringing 
their families to the park for the Christmas 
school holidays. Does this type of return 
visitation occur at your park? 
 

Yes   1 

No  2   (Go to Section B) 

Don’t Know 3   (Go to Section B) 
 

Q11. Approximately what proportion of your 
van and/or tent sites are used at Christmas by 
regular repeat visitors who originally visited the 
park as children? 
 
_________% 
 
 
 
 
 
 

 

 
SECTION B: THIS CARAVAN PARK 
 
 
Q12. How many sites are there in your caravan park?    ____________ 

 
 

Q13. Please indicate the number of sites in each of the following tenancy options: 
 

Tenancy Type Number of Sites 
Permanent/Residential   
Permanent Privately Owned Holiday Van (Annuals)  
Short-term Holiday Sites  
Unpowered Sites  
Other (Please Specify) 
_______________________________________ 
 

 

 
 
Q14. How old is this caravan park?    _________(years) 
 
 
Q15. How many years have you owned/managed this caravan park?   _________(years) 

 
 

Q16. Who owns this park? 
 

Local Government 1   State Government 2 

Owner/Operator  3   Other   4  ___________________ 
__________________________________(Please specify) 
 
 
 
 
 
 

THANK YOU  
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APPENDIX D 

PHASE 2 QUESTIONNAIRE 

 

 

 



Date: ____________  Park: __________________________________ Site Number: ________________ 
 
Section A: This Trip  
 
Q1. Have you ever holidayed in this park/campground before? 

1. Yes  
2. No  (Thank Respondent and Terminate Interview) 

 
Q2.  Including yourself, how many people in total are in your party? __________________ 
 
Q3. Please describe your party _____________________________________________________________ 

(Prompt for: Age of children, Gender, Relationships) 
          
Q4. Where is your permanent residence? ______________________________ 
 
Q5. Do you know approximately how many kilometres this park/campground is from your permanent 

residence? _________________________ 
 (Prompt for: Hours of travel) 
  
Q6. How many nights will you stay here this visit? __________________________ 
 
Q7. Did you pre-book this holiday? 

1. Yes 
2. No (Go to Q11) 
3. Don’t know (Go to Q11) 
4. Annual site/Don’t need to book (Go to Q11) 

 
Q8. When did you make the booking? _________________________________ 
 
Q9. Did you request a specific site when you made your booking? 

1. Yes 
2. No (Go to Q11)  
3. Don’t know (Go to Q11) 

 
Q10. Why did you request this specific site? 
 
__________________________________________________________________________________________ 
 
__________________________________________________________________________________________ 
 
__________________________________________________________________________________________ 
 
__________________________________________________________________________________________ 
 
Q11. The following questions refer to the reasons you holiday here.  Looking at the card (SHOWCARD 1), 

could you please tell me how important the following items are to you? 
  

Item Scale 1-5 N/A 
Natural environment   
Activities available here    
Spending time with family &/or friends 
here in the park 

  

Spending time with family &/or friends 
who live in the region 

  

Rest & relaxation   
Meeting new people   
The cost of camping and caravanning   
The lifestyle   

 



 
 
Section B: Adult Repeat Visitation 
 
I am interested in people who revisit a holiday location. The next questions are about any previous visits 
you may have had to this caravan park/campground. 
 
Q12. Approximately how many times did you stay in this park in the year 2000/2001? (Including this visit if 

arrived in December 2000/December 2001) 
1. None  
2. __________ (Please specify)  

 
Q13. When was your last overnight stay in this park/campground? _______________________ 
 
Q14. Approximately how many times have you visited this park/campground in the last 5 years? 

_______________________ 
 
Q15. Could you please tell me about your visits to this park/campground? 
 
__________________________________________________________________________________________ 
 
__________________________________________________________________________________________ 
 
__________________________________________________________________________________________ 
 
__________________________________________________________________________________________ 
Prompt for  1.  How many years 

2. How many times a year 
3. When 
4. Duration of stay 
5. If stopped, when stopped and when restarted 
6. Any difference between respondent and family/group members 

 
Now, I want you to think about holidays you may have had in this general area. By this I mean, holiday 
visits to the region and excluding visits to this park/campground. 
 
Q16. Have you ever holidayed elsewhere in this region before? 

1. Yes  
2. No  (Go to Q20)  

 
Q17. Approximately how many times have you stayed overnight elsewhere in this region in the year 2000? 

1. None 
2. ________________ (Please specify) 

 
Q18. When was your last overnight stay elsewhere in this region? _______________________ 
 
Q19. Approximately how many times have you stayed overnight elsewhere in this region in the last 5 years? 

___________________________ 
 
Section C: Childhood Repeat Visitation 
 
I am also interested to know whether you holidayed here as a child. By childhood, I mean your school-age 
years.  The first three questions relate this caravan park/campground, and the next three questions relate 
to the region.  
 
Q20. Did you ever holiday in this caravan park/campground as a child? 
 1. Yes ……………………………………………………………………….Check box at Q32 

2. No (Go to Q22)                      
 
Q21. What age were you when you first visited this caravan park/campground? _______________ years old. 



Q22. Did you ever holiday in this region as a child? 
1. Yes …………………………………………………………………….Check box at Q32 
2. No (Go to Q24) 
 

Q23. What age were you when you first visited this region? ____________________ years old. 
 
 
The next questions are about your spouse/partner. They refer to his/her childhood. By childhood, I mean 
his/her school-age years. The first two questions relate this caravan park/campground, and the next two 
questions relate to the region.  
 
Q24. Did your wife/husband/partner ever holiday in this caravan park/campground as a child? 
 1. Yes …………………………………………………………………….Check box at Q32 

2. No (Go to Q26)         
3. Don’t know (Go to Q26)          

 
Q25. What age was he/she when they first visited this caravan park/campground? _____________ years old 

Prompt for: 1. Primary school- age child 
  2. Secondary school-age child 

 
Q26  Did your partner/spouse/group member ever holiday in this region as a child? 
 1. Yes …………………………………………………………………….Check box at Q32 

2. No (Go to Q28)                      
3. Don’t know  (Go to Q28)                    

 
Q27. Approximately, what age was he/she they first visited this holiday region? _______________ years old     

Prompt for: 1. Primary school- age child 
   2. Secondary school-age child
 
I’m interested to know how important this caravan park/campground is in your decision to holiday in 
this region.   
 
Q28. How likely would you be to holiday in this holiday region if you could not stay in this caravan 

park/campground? 
1. Very Likely 
2. Somewhat Likely 
3. Neutral 
4. Somewhat Unlikely 
5. Very Unlikely 

  
Q29. Which of the following is the most important factor in your decision to holiday here? 

1. The caravan park/campground  
2. The holiday region  
3. Both the caravan park/campground and the region are of equal importance.  



 
Section D: Place and Community Attachment 
 
Q30.  The following statements relate to your feelings about this place. Thinking specifically about this 
caravan park/campgound, please indicate your answer by stating the number on the card (SHOWCARD 3) 
where 1 indicates that you strongly disagree, 2 is disagree, 3 is neither agree nor disagree, 4 is agree and 5 
indicates that you strongly agree. 
 
Statement Response 
I would enjoy the things I do here just as much at another place  
I holiday here because it is the only thing available   
I feel like this place is a part of me  
I like to holiday in familiar places  
I know what to expect when I holiday here  
I feel that I know this place well   
No other place can compare to this place   
I can identify easily with this place  
This place is special to me  
I like to holiday here as I know the type of people who holiday in this place  
This place says a lot about who I am   
I feel emotionally attached to this place  
I wouldn’t substitute any other place for doing the types of things I do here  
This place means a lot to me  
It is easy to holiday here as I am familiar with the place  
I feel safe in this place  
I holiday here because it is affordable   
This place is the best place for undertaking the activities that I like to do    
I get more satisfaction out of visiting this place than visiting any other place   
I feel I get value for money by holidaying here  
I could not afford to holiday for this length of time in any other place  
 
 
Q31.  The following statements relate to your feelings about the people in this place. Again, think specifically 
about this caravan park/campgound. Looking again at the card, please indicate the number that best reflects your 
feelings.  
 
Statement Response 
I make new friends while on holiday in this place  
I would be sorry if I could not see the people in this place in the future  
By the end of my holidays here, I am looking forward to going home  
I share good times with the people in this place  
I have friends in this place, with whom I share my holiday  
I feel a part of a community in this place   
To holiday in this place is part of our family tradition  
I feel like I belong in this place  
I do more activities with my family while on holiday in this place than at any other place  
I have an emotional attachment to the people who visit this place  
I feel at home with the other visitors in this place  
I renew friendships when I holiday in this place  
I spend more time with my family/partner while on holiday in this place than at any other 
holiday place 

 

What happens to the people who visit this place is important to me  
I identify with the lifestyles and values of the people who come to this place  
 
 
 
 



Section E: Memory Attachment 
 
 
           This section is to be answered by respondents who indicated childhood visitation in Q20, Q22, Q24 

or Q26. 
 
Q32. The following statements relate to the childhood holidays you spent in this place. Just think about the 
holidays that you had at this caravan park/campground when you were at school. Looking again at the card, 
(SHOWCARD 3) please indicate the number that best reflects your feelings.  
 
Statement Response 
My family was happiest while on holiday here  
I often recall the holidays I spent as a child in this place   
I made lifelong friends from my childhood holidays in this place  
My family has had a long lasting attachment to this area  
I was happiest while on holiday here  
I have good childhood memories from this place  
 
Section F: Demographic and Situation Characteristics 
 
I am now going to ask some question about you. These questions are used when the data is analysed to 
differentiate between groups of people and the way they organise their holidays. 
 
Q33. What is your present marital status? 

1. Never married 
2. Widowed 
3. Divorced 
4. Separated but not divorces 
5. Married/Defacto 

 
Q34. Looking at Card 3 (PAUSE), which of these age groups do you fall in? _____________________ 
 
Q35. What is your highest education qualification? __________________ 
 
Q36. Looking at card 4 (PAUSE), please indicate the letter that represents the combined income of everyone 
in this household, before tax or anything else is taken out? Please include pensions and allowances from all 
sources.   ___________________________________ 
 
 
Interviewer: Record the following information 
Gender: 1. Male 

2. Female 
 
 

THANK YOU VERY MUCH FOR YOUR TIME 
___________________________________________________________________________________ 
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PHASE 3 MEDIA RELEASE 

 

 

 



Name:   Kathy Marles 
 
PhD Title: Attachment to place, community and childhood memories in the 

context of repeat visitation 
 
The study looks at repeat visitors to Caravan Parks and campgrounds during the Christmas school holidays. 
 
School   Tourism and Hotel Management 
 
Background to the research:    
 
For many Australian families, the Christmas summer holidays are spent at a caravan park or campground. These 
holidays occur each year during the Christmas school vacations; often at the same caravan park and many times, 
even at the same site location. This holiday is loyally repeated for many years, especially while the children are 
of school age. In some cases, it is repeated from one generation to the next, so that the family sojourn to the 
caravan park for the Christmas school holidays becomes a long held family tradition.  
 
This raises questions with the respect to the incidence of regular repeat visitation and to the factors that motivate 
visitors to return to the same place over and over again. 
 
Theories as to the motivation of repeat visitors: 
 
Of initial interest is the intrinsic mobility of the caravan. The accommodation choice of a caravan affords 
mobility yet these families forego this mobility for the stability of the same destination, caravan park and van 
site. These families are loyal to the caravanning lifestyle and also loyal to a specific destination, repeatedly 
choosing the same holiday rather than exercising alternative options. This loyalty is often displayed through 
emotional attachments to both the park and the holiday destination. In some cases, the tourist exhibits such strong 
feelings of belonging to a place that feelings of ownership develop. 
 
A second point of interest is that sometimes the children of these caravanning families repeat the holidays of their 
childhood when they are raising families of their own. In some cases this phenomenon has been played out over 
three or more generations. So, like the repeat visitor they display loyalty to caravanning and to the destination, 
but more importantly they repeat the vacation experiences of their youth. In addition they continue the family 
traditions established by their parents and grandparents. It may also be that the traditional family holiday to the 
caravan park or campground for the Christmas school holidays forms part of the families’ Christmas ritual. 
 
The study methodology: 
 
This is a three part research project. The first stage of the research investigated the incidence of repeat and inter-
genetrational (2nd and 3rd generation) repeat visitors in caravan parks in Queensland, NSW and Visctoria during 
the Christmas holiday season. The managers of caravan parks were approached for this information. They were 
alos asked to state the positive and negative apsects of regular repeat visitation from the management 
perspective. The second stage of the research investigated the emotional attachments that the caravanners 
develop to the place and the community in that place. The third and final stage of the research will investigate 
the influence of childhood memories in deciding to continue the family holiday traditions establisehd in their 
youth. 
 
Reason for Media Release: 
 
Kathy is looking for families who have regularly visited the same caravan park or campground for two or more 
generations who would like to participate in the final research stage. This would involve a group interview with 
family members to explore their childhood memories of holidays in the caravan park.  
 
Contacts: 
 
Telephone: (07) 5552 8359 
Email:   k.marles@mailbox.gu.edu.au 
Address:  Griffith University – Gold Coast Campus 
  School of Tourism and Hotel Management 
  PMB 50 Gold Coast Mail Centre 
  Queensland  9726 
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