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Abstract 

This research explores and examines the use of public relations (PR) tools and 

strategies in organising activism against gender-based violence (GV) in Bangladesh. It is 

an indepth study focusing on three non-government organisations (NGOs) that use PR 

tools and strategies to raise awareness amongst their target audiences about gender-based 

violence (GV), while also engaging them to act on this issue. These NGOs are Acid 

Survivors Foundation (ASF), Ain O Salish Kendra (Law and Dispute Resolution Centre – 

ASK) and Naripokkho (Pro-woman).  

Globally, GV is a serious health and human rights problem with severe negative 

health impacts on women and their children (Ellsberg; 2006; Heise, Ellsberg & 

Gottmoeller, 2002; Nakray, 2013). It is also a social problem in Bangladesh with high 

rates of violence across families and society (Chowdhury, 2007; Hadi, 2005; Huq, 2003; 

Hossain, at al., 2012; Sultana & Islam, 2009; Zaman, 1999). A survey carried out by the 

Bangladesh Bureau of Statistics in 2015, for example, showed that among the 19,987 

married women interviewed, 49.6% experienced physical violence and 27.3% faced 

sexual violence in their lifetime. GV thus affects the lives of women significantly. 

Consequently, NGOs and their activists seek to address this issue in their social change 

programmes. Scholarly literature suggests that they organise activism with various PR and 

communication activities to promote awareness about GV prevention, intervention, and its 

impacts. However, empirical and indepth knowledge about how PR is being used as a 

method of activism to stop GV is very limited, particularly in a social development 
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context. Therefore, the study was launched to investigate the use of PR in activism that 

addresses GV in a real world setting in Bangladesh.  

To investigate the use of PR in this activism, the study has advanced with three 

key research questions. It utilised a qualitative methodology to understand the voices of 

activists and their conventional and unconventional PR practices. The study followed the 

interpretative and social constructionist paradigms with a qualitative case study design. To 

provide an indepth and qualitative interpretation of the data, the language used in texts, 

talks, contexts and activists every actions and practices were analysed using thematic and 

discourse analysis techniques.  

The study found that PR has emerged as a tool for addressing structural problems 

such as inequality, marginalisation and GV in a context where resources are limited. The 

activists of these NGOs developed and used various PR methods in organising campaigns, 

communicating their organisation’s stories, raising funds, and garnering public support for 

their activism. Through these processes they sought to raise awareness amongst audiences 

about the impacts of GV, primary prevention methods, and legal measures, while also 

providing support to victims in their reintegration into their respective communities. PR 

was also used to engage GV victims, marginalised women, village level people and 

stakeholders including government officials, journalists, donors and local opinion leaders.  

The PR campaigns and activities of these NGOs appeared to change the attitudes 

of audience members towards GV, the status of women, and victims, while also helping to 

enact new laws to prevent and stop GV. By responding to three research questions, the 

study has sought to conceptualise and theorise about an approach to PR that recognises the 
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voices and PR practices of activists. Their PR actions and practices are strategic, dialogic, 

informative, discursive and resistive to changing the myths that perpetuate GV and to 

developing community engagement to act on this problem. Thus, this study has revealed 

that PR has been developed and used as a tool within social development and 

humanitarian work to facilitate a complex social change process as it relates to GV. This 

process largely goes unrecognised in the dominant literature on PR and communication. 

Based on the findings, two PR models are proposed in this thesis for activists and 

professionals working in social development and human service sectors.  
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Chapter 1: Introduction 

This research focused on exploring the use of various public relations (PR) tools 

and strategies in organising activism against gender-based violence (GV) in Bangladesh. 

Three non-government organisations (NGOs) that use PR tools and strategies to provide 

human services to prevent GV were examined indepth to understand how PR tools are 

used to raise awareness amongst target audiences and engage them to act on this issue. 

Whilst the experiences of the audience are important to understand from a PR perspective, 

the researcher did not examine the effectiveness of these programmes.  

The thesis is a unique study that explores PR as a practice in community-based 

NGOs that aim to address complex social issues of acid violence and GV. PR is the main 

focus of inquiry and its application in the Bangladesh context. This thesis has broader 

implications beyond this context extending to the wider social development and 

humanitarian context when addressing ‘wicked problems’ such as GV. 

Rationality for this study  

Gender-based violence (GV) is a serious and widespread social problem globally 

affecting 1 in 3 women (WHO, 2013). In developing countries such as Bangladesh, GV 

awareness is often low, and where the problem is recognised, there is much stigma. It has 

severe negative impacts on the wellbeing of women and their children, as well as having 

broader social and economic costs (Ellsberg, 2006; Heise, Ellsberg, & Gottmoeller, 2002; 

Nakrey, 2013). It entails “physical, sexual or psychological harm or suffering to women, 

including threats of such acts, coercion or arbitrary deprivation of liberty, whether 



 

 

2 

 

occurring in public or in private life” (Article 1, United Nations (UN) Declaration on the 

Elimination of Violence against Women, 1993, see United Nations, December 1993), as 

well as sexual assault, rape, acid violence, female genital mutilation, dowry, family 

violence and human trafficking (Baker, 2007; Burgess, 2012; Chowdhury, 2007; Cole & 

Phillips, 2008). Data from United States (US) and Australian organisations indicates that 

about 1 in 5 women in the US is raped in her lifetime (Black et al., 2011) while in 

Australia, 87,800 women were sexually assaulted in 2011 (Cox, 2015). A study published 

in 2005 by the World Health Organisation (WHO) shows that in Japan, among 1,276 

respondents, 15% reported physical and sexual violence with their partners, while in 

Bangladesh, among 1373 respondents, 53% experienced such violence with their partners 

(Garcia-Moreno, Jansen, Ellsberg, Heise, & Watts, 2006). These statistics show the 

extensive nature of the problem in a developing nation like Bangladesh and in highly 

developed countries like Australia, Japan and the US.  

GV has historically remained a hidden and often unrecognised problem. The 

seriousness and social consequences of the problem have become evident primarily due to 

activism that creates community and political awareness. GV activism is organised, 

addressed and communicated through everyday interactions and campaigns that seek to 

change public behaviour and inform wider society about the problem (Anwary, 2007; 

Baker, 2007; Clark et al., 2017; Cole & Phillips, 2008). Various grassroots, national and 

international organisations, civil societies and news media have produced reports, case 

studies, research-papers and different campaign materials to create discourses regarding 

GV, which highlight that it is a human rights abuse and a concern for public health, 



 

 

3 

 

requiring a community response to stop it (Deo, 2012; Huq, 2003; Kabeer, 2003; Mehta & 

Gopalakrishnan, 2007; Usdin, Scheepers, Goldstein, & Japhet, 2005; Zhang, 2009a). Both 

in developed and developing nations, the problem has been kept hidden by personal and 

family affairs because of the unequal status of women in family and social life (Ellsberg, 

2006; Ellsberg & Heise, 2005; Heise et al., 2002). This has resulted in physical, 

psychological and economic abuse of women (Ellsberg & Heise, 2005). Consequently, 

feminists, women activists and social workers in various parts of the world have used PR 

activities to speak out against and raise awareness about this problem in different 

historical and contemporary periods (Aggarwal & Gupta, 2001; Anwary, 2007; Baker, 

2007; Deo, 2012; Huda, 1997; Matthews, 1994; Zhang, 2009b). Their activism has turned 

into community action, underpinned and organised under voluntary and non-government 

organisations (NGOs) to change behaviour of target groups, to mobilise communities, and 

to engage national and international stakeholders to act on this issue (Abramsky et al., 

2014; Benecke & Oksiutycz, 2015; Usdin et al., 2005; Yoshihama & Tolman, 2015; 

Zhang, 2009a).   

Scholarly discussions from social sciences, social work, public health, 

criminology, development studies, activism and PR suggest that the activists and their 

organisations across the globe use various conventional and unconventional PR methods 

to educate people about this problem, influence public policy, engage stakeholders, and 

challenge the myths that perpetuate GV (Anwary, 2007; Baker, 2007; Chowdhury, 2007; 

Cole & Phillips, 2008; Deo, 2012; Grewal, 2008; Huda, 1997; Huq, 2003; Levy, 2008; 

Matthews, 1994). However, much of the literature does not explicitly articulate the use of 
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PR by NGOs and their activists, and thus the limitation of empirical knowledge is 

apparent in this field. This unexplored area has triggered my interest in investigating how 

activists apply PR in their activism against GV.  

This study has focused on Bangladesh, taking the cases of three NGOs to examine 

their PR strategies for addressing GV. These NGOs are Acid Survivors Foundation (ASF), 

Ain o Salish Kendra [Law and Dispute Resolution Centre – ASK] and Naripokkho [Pro-

woman]. Bangladesh is a patriarchal society where different types of GV are evident 

across family and social levels (Chowdhury, 2007; Hadi, 2005; Hossain, Al-Amin, & 

Alam, 2012; Huq, 2003; Sultana & Islam, 2009). Rape, acid violence, dowry, family 

violence and human trafficking are the prevalent forms of GV in Bangladesh (Ain o Salish 

Kendra, 2016; Alam, 2014; Anwary, 2007; Mahtab, 2007). A survey carried out by the 

Bangladesh Bureau of Statistics in 2015 shows that of the 19,987 married women 

interviewed, 49.6% experienced physical violence and 27.3% faced sexual violence in 

their lifetime (Bangladesh Bureau of Statistics, 2016). In a recent study (n= 9753), carried 

out by Young and Hassan (2016), 61.69% of women reported that they experienced 

violence related to dowry while 77.01% women reported that they experienced domestic 

violence. Further, a report published by Ain o Salish Kendra (2016) documented that in 

2016, 724 women became victims of rape of which 37 were killed after rape, and eight 

committed suicide because of being raped. In the same year, 394 women were the victims 

of torture within the family while 187 cases were filed on this issue. The organisation 

attributed the increase in reporting to rising awareness amongst victims and service 

providers about GV. 
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A variety of factors contributes to GV, such as poverty, value systems, traditions 

and cultural beliefs (Das, Alam, Bhattacharyya, & Pervin, 2015; Hadi, 2005). In addition 

to these factors, existing unequal power relationships between men and women are a 

central cause of GV in Bangladesh (Hadi, 2005) and elsewhere. NGOs in Bangladesh have 

begun using activism to address GV and other social development issues (Anwary, 2007; 

Chowdhury, 2007; Huq, 2003; Kabeer, 2003, 2011). Such activism overlapping with 

social development programmes on preventing GV contemporarily emerged from the 

objective of achieving Millennium Development Goals (MDGs). In this context, local 

NGOs and International Nongovernment Organisations (INGOs) focus on empowering 

women, preventing GV and ensuring women’s access to health services in order to create 

a more equal, participatory, democratic and sustainable community (Ellsberg, 2006; 

Nazneen & Sultana, 2014; WHO, 2005). Since the independence of the country, 

Bangladeshi NGOs have operated as individual development entities providing financial 

and educative supports to develop the socio-economic status of men and women living in 

poverty. Further, as a result of the women’s movement on acid violence and human 

trafficking in Bangladesh in the 1990s, some NGOs responded by raising awareness of 

GV issues and engaging like-minded activists and stakeholders around their agendas and 

objectives (Anwary, 2007; Chowdhury, 2007; Huq, 2003). 

Numerous social change activities by NGO activists are based on various 

conventional and unconventional PR methods. These methods have utilised face-to-face 

communication, advocacy campaigns, media relations, workshops and lobbying to educate 

people about the negative impact of GV and thereby persuade them to act to stop this 
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problem in communities (Anwary, 2007; Chowdhury, 2007; Huq, 2003). In addition, these 

NGOs have campaigns to secure support for GV victims, make them aware of their rights, 

and educate them to protest against GV in their local areas (Anwary, 2007; Chowdhury, 

2007; Huq, 2003; Kabeer, 2003, 2011). In their activism they utilised PR to intervene in 

these situations and address myths that perpetuate or instigate GV. 

While it is evident that PR is used by NGOs in Bangladesh to address GV, there is 

little research on how their PR practices, activities and methods are used to bring about 

changes in relation to GV or in organising activism against GV in Bangladesh. This study 

provides an indepth analysis of NGOs’ PR strategies and methods to highlight the 

application of PR in a social development sector. The study is important because 

knowledge about the use of PR by GV activists is still limited as a result of the dominant 

trend in PR research to study the progression of corporate sectors (Demetrious, 2013; 

Falkheimer & Heide, 2016; Holtzhausen, 2000). Advancing knowledge in this area will 

help support the development of PR activism and influence how PR can be applied to 

similar issues and in similar contexts. 

Study aims 

Since the objective of the study is to explore the use of PR in organising activism 

against GV, the focus of data collection was on the tools, techniques, events, sites, genres, 

messages and overall impact of these PR materials in organising campaigns against GV by 

three NGOs. By investigating this topic, the study explored if PR is being used as a 

community action technique for organising campaigns against GV in Bangladesh. Of 
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particular interest was how, where and why PR was used in organising activism against 

GV.  

Study research questions 

The objective of this research was to explore how PR is used by NGOs to prevent 

and eliminate GV in Bangladesh by addressing three major questions:  

1. How is PR used by NGOs to organise activism against GV in Bangladesh? 

a. How do NGOs use PR to communicate their stories?  

b. How do NGOs use PR to organise campaigns to change public attitudes 

and public policy on gender-based violence?  

c. How do NGOs manage their organisational activities on GV, such as 

recruiting volunteers, raising funds and networking with like-minded 

organisations and people? 

2. How do NGOs garner public support for activism against GV? 

3. What successes do participants perceive have resulted from the use of PR 

strategies by NGOs? 

Definitions of key terms 

The following paragraphs provide definitions of key terms that are used 

throughout this thesis. In particular, the following key terms are defined: activism, 

advocacy, gender-based violence (GV), non-government organisations (NGOs), public 

relations (PR), social norms marketing, salish and fatwas.  
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In this thesis, the term activism has been used to describe a process in which 

various PR methods are used by NGO activists to prevent and eliminate GV. Activism can 

be understood as a method that activists use to change people’s behaviour and societal 

attitudes towards issues like GV. It is a strategic method requiring, “the active 

participation of individuals in group behavior for the purpose of creating change—in 

attitudes, knowledge, behavior, and/or symbols” (Chambers & Phelps, 1993, p. 20). 

Activists seeking to bring about change by, in part, organising themselves within 

NGOs or non-profit organisations (NPOs). This enables them to promote their causes and 

communicate their messages to larger audiences. In their strategies, these activists apply 

“education, compromise, persuasion, pressure, tactics, or force” (Grunig, 1992, p. 504) to 

influence other people or target groups. They use various communication methods such as 

drama, songs, advocacy, social media and news media to achieve these objectives (Dutta, 

2011; Weaver, 2014). In the context of GV, activism itself has emerged as a PR process, 

where activists strategically apply various PR methods by organising, networking, 

coalescing, forming identity, and framing issues that form and promote activism against 

GV (Ali, Boddy, O'Leary, & Ewart, 2016). 

The term advocacy has been primarily understood as “the act of publicly 

representing an individual, organization, or idea with the object of persuading targeted 

audiences to look favorably on - or accept the point of view of - the individual, the 

organization, or the idea” (Edgett, 2002, p. 1). The findings in this study suggest that 

activists use this method in meetings and campaigns with different stakeholders and 

audiences. In advocacy meetings, activists discuss, inform and persuade stakeholders 
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about their issues and demands. At the same time, these activists are likely to be 

persuaded by the opinions and knowledge of the stakeholders. Similar to advocacy 

meetings, advocacy campaigns are used by GV activists. In these campaigns, the activists 

serve as sources of information and knowledge, which are aimed at educating audiences 

about preventing GV. In the context of advocacy campaigns, the activists assume audience 

members are unaware of GV and prevention whereas in advocacy meetings, the audience 

members or stakeholders are assumed to possess considerable knowledge about GV issues 

and prevention. In this study, the application of advocacy has emerged as a method of 

meeting and campaigning in varying contexts.  

The term gender-based violence (GV) has been used in this study as a generalised 

word to reflect various forms of GV such as rape, domestic violence, family violence, acid 

violence, child marriage and human trafficking. However, the term GV also complements 

the phrase 'violence against women (VAW)', because both of them express discrimination 

against women and the physical, sexual and psychological sufferings caused by 

discrimination. Since there is no clear definition of GV, it is reasonable to rely on the 

United Nations (UN) Declaration on the Elimination of Violence against Women (United 

Nations, December 1993) definition of violence against women (VAW). It outlines 

violence against women as “any act of gender-based violence that results in, or is likely to 

result in, physical, sexual or psychological harm or suffering to women, including threats 

of such acts, coercion or arbitrary deprivation of liberty, whether occurring in public or in 

private life” (Article 1). This definition is intended to include “physical, sexual and 

psychological violence within the family, child sexual abuse, dowry-related violence, 
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marital rape, female genital mutilation, rape and sexual abuse, sexual harassment in the 

workplace and educational institutions, trafficking in women and forced prostitution” 

(Bott, Morrison, & Ellsberg, 2005, p. 8). These parameters of the definition of GV also 

cover domestic violence, family violence, acid violence, and human trafficking, because 

all of them cause physical, mental and sexual abuse of women. Acid violence is also a 

form of GV because the majority of perpetrators are men while women and children are 

the majority of victims. In regard to this thesis, it is important to state that rape, acid 

violence, dowry, family violence and human trafficking are the prevalent forms of GV in 

Bangladesh (Mahtab, 2007). While providing services to the public and organising PR 

campaigns, NGOs focus on the above issues individually or jointly depending on the 

contexts and their objectives. The term “GV” has been used as an overarching term to 

investigate the PR activities that are used to prevent the various types of GV described 

above. 

The term non-government organisations (NGOs) and non-profit organisations 

(NPOs) refers to organisations that provide support voluntarily to disadvantaged people 

who are subjected to inequality, social injustice, environmental degradation, human rights 

abuse and economic disempowerment (Hewison & Rodan, 1996; Martens, 2002). NGOs 

are groups “who do not hold the political appointees of government agencies, and do not 

have the profit motivation of corporations” (Bowen, Rawlins, & Martin, 2010, p. 121). 

NGOs operate from social work, humanitarian and social change approaches to identify 

social change issues and provide solutions to these issues through discussions with like-

minded activists and organisations. This is also similar to the context of GV in which 
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NGOs are organising activism against GV in Bangladesh (Ali et al., 2016). To achieve 

their objectives, NGOs mobilise their activists and resources, organise different 

campaigns, conduct research, monitor social development issues and facilitate lobbying 

and advocacy with policymakers and stakeholders. These NGOs operate as advocacy and 

social change organisations with the aim of empowering men and women economically, 

while raising awareness about various social issues including GV (Hossain et al., 2012; 

Kabeer, 2003, 2011; Sultana & Islam, 2009). Through organising activities at local, 

national and international levels, these organisations aim to improve the status of women, 

attitudes of men towards women and women’s equal participation in the social 

development processes. 

The term public relations (PR) has been operationalised in this thesis to describe 

communicative methods used by GV activists. In the context of this thesis, finding a 

reliable definition of PR is challenging, because PR is predominantly defined, theorised 

and taught as “the management of communication between an organization and its 

publics” (Grunig & Hunt, 1984, pp. 6-7). This functional approach to PR reflects the use 

of PR for managing relationships between corporate organisations and their stakeholders. 

This approach does not consider how activists use PR to organise activism on social 

causes (Demetrious, 2013; Holtzhausen, 2000).  

To understand the use of PR at diverse levels, PR can instead be understood as 

“the art and social science of analyzing trends, predicting their consequences, counseling 

organization leaders, and implementing planned programs of action which will serve both 

the organization’s and the public’s interest” (Mexican Statement, 1978, cited in Wilcox & 
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Cameron, 2010, p. 6). This definition implies that PR is an analytical, creative and 

persuasive activity. A PR practitioner utilises these skills to achieve the goals of profit or 

non-profit organisations by making a link with public interests. The definition elucidates 

that PR is used to pursue public interests, however, it does not fully capture the position of 

disadvantaged people. 

In addition to the above points of view, PR is also understood from a critical 

approach which terms it as “a communicative activity used by organisations to intervene 

socially and between competing discourses in order to facilitate a favourable position 

within a globalised context” (Daymon & Demetrious, 2014, p. 3). In this approach, PR is 

understood as a tool for intervening in the struggle to create and establish discourses. 

However, this definition, along with the others, has not clearly stated how activists can use 

PR as a discursive, resistive and strategic tool for organising activism on a social issue 

such as GV (Ali et al., 2016). 

Since there is no clear definition of PR in the literature on activism, an operational 

definition of PR is used in this study. For the purpose of the research, PR is understood 

and defined as communicative and discursive practices that NGOs and activists develop 

and use to create discussions in communicative spaces or public domains to bring about 

desired changes among audiences and stakeholders on social issues such as GV. It is also 

used as a community action tool that relays to the public particular knowledge about GV, 

its impact on society and its remedial measures to engage them in a collaborative process 

to address GV.  
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The term social norms marketing has been used in this thesis when discussing the 

poster campaign in a US university and the White Ribbon Campaign (Donovan & Vlais, 

2005; Flood, 2011; Kaufman, 2001; Potter, Moynihan, & Stapleton, 2011). The term 

denotes “traditional marketing techniques, including mass media and face to face 

campaigns, that are designed to alter individuals’ perceptions about which attitudes and 

behaviors are typical or desirable in their community” (Paluck, Ball, Poynton, & Sieloff, 

2010, p. 2). The approach is used in campaigns to correct the behaviour and personal 

choices of peers by “... modeling prosocial bystander behavior and using content familiar 

to target audience members by staging and casting scenes to look similar to the people and 

situations that the target audience regularly encounters” (Potter et al., 2011, p. 971). For 

example, the university poster campaign and the White Ribbon Campaign promoted the 

role of men in campaigning against GV by involving men and boys as actors in preventing 

sexual assault and other kinds of GV (Donovan & Vlais, 2005; Flood, 2011; Potter et al., 

2011). 

The term salish has been referred to in this thesis to describe a process used in 

Bangladeshi villages to resolve disputes. It refers to “a community-based justice system in 

which small panels of influential local figures help resolve community members’ disputes 

and prescribe penalties if necessary” (Turquet et al., 2011, p. 77). In a salish, civil cases 

such as interpersonal or family conflicts, minor land disputes and mediation between 

marital relationships can be taken for arbitration while criminal cases, such as rape, human 

trafficking and GV cannot (Alam, 2014, 2015; Khondker, 2015). However, since state 

laws have limited reach in the rural areas of Bangladesh, people living in villages rely on 
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traditional customary laws created and used by the local leaders through salish (Khondker, 

2015). These customary laws are also based on fatwas which are understood as “a legal 

opinion of a lawful person or authority” (Ahmad, 2009, p. 135). Since villagers follow and 

respect the decisions of the elders and local leaders, they often take for granted the 

decisions that come through fatwas given by these leaders. However, fatwas in a salish 

have been described as a method of exploitation and used for patriarchal control of 

women. This is because local so-called political and religious leaders can misinterpret 

religious laws to control women’s bodies and punish both women and men for perceived 

misconduct. These misinterpretations of religious laws are then described in fatwas 

(Khondker, 2015). Considering the exploitative and extra-judicial nature of such rural 

customary practices, the High Court of Bangladesh declared in a verdict in 2010 that all 

extra-judicial  punishments including fatwas in any rural dispute resolution forums are 

prohibited in Bangladesh (Ahmad, 2009; Khondker, 2015).  

The structure of this thesis  

Followed by the introduction and definition of key terms, this thesis includes a 

review of literature in the second chapter. The review was conducted to explore the use 

of PR in organising activism against GV. It is apparent that knowledge on the use of PR in 

activism against GV from a PR perspective is limited. Therefore, I have reviewed papers 

largely from the areas of social work, criminology, medicine, public health and other 

disciplines to find out how PR and communication tools are applied by NGO activists in 

activism against GV. Literature from non-profit PR and activism was also reviewed to 

explore how NPOs and NGOs use PR to address social, environmental and GV issues 
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across different parts of world. It was revealed in the literature on activism and PR that 

scholars tend to conceptualise PR as a series of discursive strategies that promote the 

causes of activists. Literature on activism against GV revealed that activists and their 

organisations developed and used various conventional and unconventional PR methods in 

different sites of activism to break the silence of victims regarding GV, change the 

behaviour of target groups including men and women, and generate discussions among 

audiences about the need to prevent GV. PR was also used to alter myths that perpetuate 

GV and engage stakeholders and community members to act on this issue both in 

developed and developing world contexts. However, with the exception of two articles, 

none of the literature was written from a PR perspective, nor did it overtly acknowledge 

the methods as being related to PR. Instead the scholars described activities, in a cursory 

manner, that depict the application of PR practices. This limitation in knowledge about PR 

and activism provided a rationale for undertaking this study. Addressing this research gap 

in this study is important, in part, because the findings may improve the PR and 

communication practices of social development and human services professionals locally 

and globally. The review of literature was published in a peer-reviewed journal of public 

relations (Ali et al., 2016), attached in Appendix E of this thesis.   

The third chapter of this thesis focuses on the methodological framework for this 

study. To answer the three key research questions, the study utilised a qualitative 

methodology to understand the voices of activists and their conventional and 

unconventional PR practices. The study also followed the interpretative and social 

constructionist paradigms with a qualitative case-study design to provide an indepth 
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analysis of the data emerging from the activists, their texts and campaign sites. In view of 

the social constructionist epistemology, Bangladeshi activists were assumed to be creators 

of social realities and discourses about prevention and elimination of GV in their texts, 

talks and various PR and communicative practices. In addition, as a researcher, I 

recognised that I construct knowledge by interpreting and making sense of the data that 

came from the NGO activities, their texts and campaign sites. To provide an indepth and 

qualitative interpretation of the data, I analysed the language used in texts, talks, contexts 

and their every actions and practices using thematic and discourse analysis techniques. 

The findings from the study are reported in the fourth, fifth and sixth chapters. 

The fourth chapter describes how ASF, a community-based activist organisation, uses a 

human rights approach to mobilise communities to prevent and eliminate GV. The 

organisation aims to alter community attitudes to acid violence and GV, and provide 

support to victims and survivors for societal reintegration by engaging them in a social 

change process. In its activism against acid violence and GV, ASF raises awareness 

amongst stakeholders and audiences through school campaigns, acid sellers and users 

campaign, bazaar campaigns and campaigns involving men. These campaigns are used to 

educate audiences about the social, physical, and legal consequences of acid violence, as 

well as preventative measures including first-aid and legal measures to address this 

problem. In addition, the organisation holds an annual Ball Programme and photo 

exhibition to inform donors and stakeholders about the magnitude of acid violence and the 

need for their support. Among these three NGOs, ASF is the only organisation that 
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organises media awards to recognise the reports of journalists, which is a strategy used to 

maintain good relationships with news media and journalists in Bangladesh. 

The fifth chapter documents the findings from Ain o Salish Kendra (ASK) 

through three major themes. This organisation has moved to prevent and eliminate GV 

from legal and human rights approaches. In its activism, by utilising various PR methods, 

it focuses on raising awareness about gender relations and on promoting people’s legal 

rights to prevent and deal with different forms of GV in Bangladesh. ASK organises 

drama activism, advocacy meetings, workshops and talk shows to raise awareness about 

GV issues and to engage different stakeholders. Its drama activism or action theatre serves 

as a key PR strategy to create awareness about gender relations, possible preventative 

strategies for GV, and leadership skills on promoting gender, social justice and human 

rights issues among school students, youth groups and community members. The 

organisation creates small groups among women and men at the village level and lawyers 

at the district level with training on how these members could protest or mediate GV 

events and provide legal supports to victims. ASK also applies multiple PR strategies such 

as advocacy meetings, media releases, project proposals to establish and maintain 

relationships with news media, donors, government officials and like-minded NGOs. 

The findings from Naripokkho are represented in five key themes in chapter six. 

The organisation was found to be an issue-based feminist organisation that identifies GV 

issues, creates interventions, and then uses various PR methods to address GV issues. In 

its activism, it uses advocacy campaigns, advocacy meetings, school campaigns, drama 

campaigns and group meetings with village level women to raise awareness about 



 

 

18 

 

different forms of GV and to engage various audiences and stakeholders. This 

organisation also uses PR to bridge the information-gap between service providers and 

service-recipients on preventing GV. At a village level, the Naripokkho activists meet 

with vulnerable women and victims of GV to provide them with information about how to 

mediate or seek supports from different organisations if necessary. In addition, it organises 

advocacy meetings with relevant authorities to change the derogatory representation of 

women in advertisements in mass media and educational curriculum, while also seeking to 

improve attitudes towards women in service providing organisations. The organisation 

claimed success in these campaigns. However, its activism to stop child marriage and 

sexual violence in conjugal or married relationships was still ongoing during the write-up 

of this study. 

In the seventh chapter, findings from the indepth studies on the three NGOs are 

examined and discussed in response to each of the research questions. The key findings of 

this study were assessed by discussing the existing literature to find out how these findings 

confirm, add and advance knowledge about the use of PR by NGOs in activism against 

GV. These NGOs use various PR strategies and methods in their campaigns to raise 

awareness among different audiences about the impacts of GV, primary prevention 

methods, and legal measures. In addition, PR is also used to provide support to victims in 

their reintegration process in their respective communities. The success stories of their PR 

campaigns and activities are articulated in light of the findings with some 

recommendations to improve their existing PR strategies to make them more effective. 

This chapter correspondingly discusses the challenges that the activists faced while 
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organising campaigns and stopping GV in different sites of activism. These discussions 

laid the foundation for defining and theorising PR from a community development 

approach, underscoring its diverse use for empowering communities, organising activists 

and educating wide groups of people about preventing and stopping GV. Finally, the 

limitations of this research are articulated with recommendations for future research.    

Chapter eight further synthesises key findings from this thesis by examining key 

implications of the study. The use of PR by these NGOs was conceived finally as an 

interventional, discursive and social development tool to prevent and stop GV, promote 

the concept of equality between men and women and alter the myths and behaviours that 

perpetuate GV. The activists of these NGOs, without any background in PR and 

communication disciplines, used various conventional and unconventional methods to 

organise campaigns against GV to draw public attention to the issue and to make people 

aware of their responsibilities to prevent and stop it in their communities. However, from 

the evidence of this study, their actions and strategies can be understood as PR and 

communication methods. The study revealed that the NGO activists use their actions and 

strategies to communicate, persuade, engage and bring change to target audiences and 

their environments by using available communication channels. It also highlights that the 

PR actions and strategies of these NGOs are aimed at creating dialogue and participatory 

communication to empower or emancipate underprivileged groups such as women, men 

and GV victims. This is aligned with the work of Freire (2007), who advocated for 

dialogue and participatory communication to raise the voice of oppressed or marginalised 

people. This study has demonstrated that PR is organised and utilised intuitively by NGO 
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activists from a human rights approach to establish equality and eliminate GV from 

communities. Finally, underscoring the findings of this study, two models of PR for social 

development and human rights organisations are proposed.  
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Chapter 2: Review of literature 

Introduction  

The chapter reports findings from a literature review that explored the use of PR in 

organising activism against GV. It covers scholarly and peer-reviewed discussions on 

selected activism and campaigns regarding GV organised both in the developing and 

developed world from 1990 to 2017. It has examined the activists’ and organisational 

aims, as well as the contexts where PR methods were utilised. In addition, papers on 

activism from a PR perspective and the use of PR in NPOs were also reviewed to look 

into the application of different PR methods on issues such as GV, the environment and 

welfare. The review has laid the basis for undertaking this PhD study, outlining the PR 

methods, contexts of activism and gaps in the literature.   

The review has found that since the 1800s activists have been using PR to organise 

activism against GV and challenge the myths and behaviours that perpetuate GV. At the 

early stage of activism, PR was used as a tool to assist activist communication. Both 

conventional and unconventional tools were used to frame issues, organise activists, create 

resistances and inform audiences about their issues. Activists and their activism became 

dialogic and flexible when they needed to involve men, boys and different stakeholders. 

They also emphasised that GV occurs mainly due to unequal relationships with men and 

women as well as other associated factors (Ahmed, 2005; Butchart, Phinney, Check, & 

Villaveces, 2004; Flood & Pease, 2009; Heise, 1998; Hilliard et al., 2016; Khan, 2014; 

Kim et al., 2007). Thus, PR was strategically used to change the behaviour of target 

groups, mobilise communities, engage stakeholders, involve men and promote the 
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visibility of the activism, activists and their organisations (Amnesty International, 2016; 

Avdeyeva, 2015; Donovan & Vlais, 2005; Kaufman, 2001; Lapsansky & Chatterjee, 

2013; Robert, Paterson, & Francas, 1999; Robnik, 2010; Zhang, 2009a, 2009b). 

Review aims  

The review had three aims. First, this review aimed to understand how scholars 

from PR and communication disciplines described the application of PR in NGOs or non-

profit organisations (NPOs) unrelated to GV. Secondly, using literature from PR and 

communication, it tried to explore how scholars in these areas conceptualised PR in 

relation to activism against GV and on other issues such as genetically modified foods. 

Thirdly, it sought to understand how activists in different parts of the world are organising 

activism against GV using PR in literature from social work and human services, 

criminology, development studies, public health and other branches of social sciences. 

The review is significant in its identification of the knowledge limitations on this topic. 

Therefore, this review seeks to provide an assessment about the available knowledge 

regarding the use PR in activism against GV with seven emergent themes illuminated in 

this section. 

Search method  

Literature directly addressing the use of PR in activism and activism against GV is 

scarce. Therefore, the review has tried to incorporate scholarly papers on the use of 

various PR tools and strategies by NGOs or NPOs operating on a voluntary basis for 

social development. Broadly, it includes pieces of literature that indirectly discuss PR in 
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relation to activism and the use of PR and communication in organising activism against 

GV. Literature has been included on strategies, interventions and campaigns addressing 

GV. 

A total of 114 sources were identified and reviewed to understand how PR 

strategies have been used by activists in addressing GV. Of these, there were 53 peer-

reviewed journal articles, 12 book chapters, 3 working papers and one webpage directly 

related to activism and GV. The remaining 45 sources comprised of 30 peer-reviewed 

journal papers and 15 book chapters from PR, communication and public affairs. The 

publications relating to GV were selected from 1990 to 2017 as many nations such as 

Bangladesh, Nepal, India and other developing nations have experienced significant 

social, political and economic transformation over the last twenty-seven years.  

The peer-reviewed literature was located through systematic searches of academic 

electronic databases: JSTOR, ProQuest Central, and SAGE Journals Online. Google and 

Google Scholar were utilised to find additional literature and working papers. The search 

strategy involved a keyword search of databases using Boolean logic. A range of terms 

were used to describe gender-based violence such as violence against women, rape, 

female genital mutilation and so on, and these were combined with terms related to public 

relations, non-government and non-profit organisations and activism. Some of the papers 

relating to GV are descriptive in nature without any empirical evidence as the authors 

analysed the events and processes of activism without methodological discussion. With 

the exception of five papers (Abramsky et al., 2014; Clark et al., 2017; Khosla et al., 2013; 

Potter et al., 2011; Usdin et al., 2005), the majority of the existing studies were qualitative 
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in nature and employed structured and unstructured interviews, observations, document 

analysis and self-reflection methods (Anwary, 2007; Baker, 2007; Burgess, 2012; 

Chowdhury, 2007; Cole & Phillips, 2008; Deo, 2012; Huda, 1997; Kabeer, 2003; 

Lapsansky & Chatterjee, 2013; Peacock & Levack, 2004; Yoshihama & Tolman, 2015; 

Zhang, 2009a).  

Emergent themes 

Seven dominant themes have emerged after reviewing the literature. These are 

related to how activists have organised activism against GV as follows: (i) Examples of 

PR in NGOs from the literature on non-profit PR, (ii) Activism as an emerging area in PR 

literature, (iii) PR and activist communication, (iv) PR and target group behavioural 

change, (v) PR and men’s involvement in campaigns, (vi) PR for mobilising communities 

to act on GV, and (vii) PR and organisational visibility. The first theme reflects the use of 

PR in NGOs or NPOs for communicating and engaging stakeholders while the second one 

illuminates how PR and communication scholars view the use of PR in activism on GV 

and other issues globally. The remaining five themes reflect how scholars from different 

disciplines around the world discussed the use of PR by GV activists their NGOs to raise 

awareness of this issue and to engage stakeholders to stop this problem.     

 (i) Examples of PR in NGOs from the literature of non-profit PR.  While there 

is limited discussion about how NGOs use PR in their everyday actions and activities, 

some PR and communication scholars have explored how different NGOs use various PR 

tools and strategies to promote their causes, raise awareness amongst target groups, and 

manage relationships with donors and stakeholders. However, this literature does not 
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discuss activism against GV. Instead, it articulates the importance of PR practice by 

NGOs or NPOs in managing relationships and engaging their stakeholders, and organising 

campaigns on their issues.   

A study carried out by Dyer, Buell, Harrison, and Weber (2002) on people 

working in different non-profit organisations in the US explored the use of PR in NPOs. In 

this study, they proposed a model that highlighted how PR is used in NGOs for the 

purposes of raising funds, managing events, organising information campaigns, 

undertaking board relations and managing volunteers. The participants working in NPOs 

served various PR and communication roles. They understood PR as a management 

function that assists in making and maintaining good relationships with stakeholders and 

the public on which they rely on for their existence (Dyer et al., 2002). PR was perceived 

as a method for informing people about their services, and promoting their organisations, 

which in turn resulted in people becoming actively involved in the organisation. Thus, PR 

was used to promote the visibility of the organisation, raise awareness in communities on 

issues and recruit volunteers. The study also showed how volunteers sometimes served as 

PR workers by raising funds, donating funds and serving on the Board of Directors.        

Theoretical and historical discussions on the use of PR in NPOs also describe how 

NPOs in different countries use various PR methods and activities such as advocacy, 

lobbying, fund raising activities, community relations and public education or social 

change campaigns to promote the issues that they are working on (Dimitrov, 2008; Ioana 

– Julieta, 2010). In particular, NPOs use advocacy to promote the values that support their 

organisational goals while lobbying is used to interact and influence legislators to bring 
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about changes regarding policies or laws affecting the public good. Advocacy activities 

include participating in talk shows, making contact with government officials, writing 

editorials in newspapers and maintaining contact with members of civil societies (Ioana – 

Julieta, 2010). In NPOs, public education campaigns are understood as those which are 

framed within an education and an entertainment approach. These campaigns are planned 

with PR and social marketing tools to raise awareness about health and social issues 

among the audiences and target populations (Ioana – Julieta, 2010). Depending on the 

contexts, the organisers of public education campaigns utilise media relations, framing 

and discourse analysis, focus group discussions, video productions, application of 

different social media and alternative media tools (Dimitrov, 2008; Ioana – Julieta, 2010). 

Thus NPOs apply the available means of PR and communication to inform the public 

about their issues and raise awareness about the impact of the issues that they are working 

on.  

PR in NPOs is also used to manage relationships with stakeholders and the image 

of that organisation. A study conducted in five non-profit organisations (NPOs) in South 

Africa showed that these organisations cannot always employ professional 

communicators, and therefore, social workers or other employees in these organisations 

perform PR and communication practices (Holtzhausen, 2014). While the paper did not 

clearly articulate which PR tools were used in these NPOs, it stated that these 

organisations used PR to manage their identity by positioning themselves as organisations 

that can serve for all and address different social issues such as unemployment, poverty, 

HIV, child abuse, child protection, family issues, and so on.  
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The application of social media was also explored in a PR campaign on child 

welfare in the US. In their study, Paek, Hove, Jung, and Cole (2013) talked about a 

campaign “Every Child Is Yours”, which was organised using online applications, 

including a blog, a Facebook page, and a Twitter account. With the financial support of 

the Children’s Trust Fund of Michigan, the campaign was organised to educate the 

community about the different social consequences of stress experienced in childhood, 

and motivate volunteers to connect with child and family welfare related organisations. 

Tactics such as polls and contests were used in social media to stimulate interaction 

among audiences, inviting them to post their personal views about how they can serve on 

this issue. In this study the researchers found that the more audience members used social 

media, the more likely they were to push the ‘like’ button on Facebook, and start 

discussions about the issue while also volunteering for the organisation (Paek et al., 2013).  

The use of new media or internet-based media in promoting issues, raising funds 

and mobilising resources by activist and transnational organisation has also received the 

attention of PR and communication researchers. In their survey of over 75 transnational 

nongovernmental organisations (NGOs), Seo, Kim, and Yang (2009) demonstrated how 

these organisations used new media such as websites, weblogs, podcasts and wikis as a 

part of the PR activities on promoting their agendas and mobilising people. The study 

showed that the participant NGOs considered their websites as the most important new 

media tool followed by blogs, videocasts, podcasts and wikis. These organisations used 

new media for promoting their organisational images, while also raising funds, providing 

information to journalists and interacting with the public. The study revealed that 
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providing information through social media to journalists was a way to develop relations 

with the media. This became an important PR strategy for these organisations rather than 

relying on two-way communication with the public. Seventy percent of the participant 

organisations reported that they had lowered their dependence on traditional media since 

using newer modes of social media. 

(ii) Activism as an emerging area in PR literature. Exploration about the use of 

PR in activism is emerging in scholarly literature on PR. It is apparent that activists 

around the world are organising activism on various issues using different PR methods. 

PR and communication scholars are also concentrating on exploring what and how PR 

methods are being used by activists, and on which issues they are using these methods. In 

this theme, research undertaken by PR and communication scholars on exploring the 

application of PR methods in different forms of activism will be discussed. This theme 

also examines the contexts where PR activists have deployed PR strategies and which 

aims they seek to achieve by using these PR strategies.     

In their exploratory discussion, Ali et al. (2016) described the application of 

various PR methods in organising activism against GV, advancing knowledge in the area 

of activist public relations. By reviewing papers on GV activism both in developed and 

developing worlds, they demonstrated that activists and their organisations used face-to-

face communication, posters, audio visual materials, dramas, printed materials including 

newspapers and social media to organise activism on preventing and eliminating GV. 

Activists against sexual violence in the US and Spain, for example, used their voices in 

public places and social media to raise awareness about these issues and organise their 
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supporters, while social workers and activists in South Asia utilised their journalistic and 

advocacy skills to organise a movement to empower women and prevent GV (Baker, 

2007; Deo, 2012; Grewal, 2008; Huda, 1997; Nuñez Puente, 2011; Ray, 1999). 

Developed within the social norms marketing concept, the application of PR has 

surfaced as a campaign tool to change the behaviour of target groups. PR has been used to 

educate people about the need to involve men as bystanders to prevent GV.  For example, 

a poster campaign in a US university, and the use of boys and men in the White Ribbon 

Campaign, are examples of campaigns that educate others and raise awareness about GV 

(Donovan & Vlais, 2005; Kaufman, 2001; Potter et al., 2011). In addition, activists and 

their organisations have also used PR to frame issues, lobby for achieving their goals, 

network for expanding their activism, mobilise people to engage in protests, and involve 

the communities with their agendas. The review by Ali et al., (2016) highlighted that 

activists in different parts of the world used both conventional and unconventional PR 

strategies to inform, educate and engage community members to create a collective 

consciousness regarding GV (see for example Dutta, 2011; Weaver, 2014). In their 

discussions, in view of critical or discourse theories of PR, the authors argued that PR is 

used by GV activists and their organisations to create discourses to inform, educate and 

persuade target people and stakeholders to act on GV issues (see for example Daymon & 

Demetrious, 2014; Demetrious, 2013; Motion & Weaver, 2005; Weaver, 2014).  

Discussion about the application of PR on activism against GV from a PR 

perspective is generally issue-based and context-specific. In their paper, which describes 

PR as a tool for creating discourses, Somerville and Aroussi (2014) revealed that a group 
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of international activists used PR to lobby for the passage of the United Nations Security 

Council (UNSC) resolution 1325 in October 2000. The resolution addressed GV concerns. 

For example, it stipulated that women should be protected from sexual violence in armed 

conflict and that women should be engaged in peace-building processes. These activists 

used lobbying and face-to-face communication to persuade the UNSC members to adopt 

the resolution. In addition, they tried to form a group with similar activists to advance the 

agenda from a human rights perspective and to draw the attention of UNSC members. 

They thus used PR strategically to achieve their aim to pass this resolution at the UNSC.   

In her critical analysis, Weaver (2014) demonstrated how activists within the 

group Mothers Against Genetic Engineering (MAdGE) used PR strategically to organise 

activism to stop the production of genetically modified foods in New Zealand. Among 

various PR activities, the group organised a banquet with genetically engineered (GE) free 

food to raise funds for their activism. This was aimed at creating a positive sense of 

locally made food as healthy, tasty and emotionally flavoured. This then created a 

discursive effect encouraging attendees to avoid GE modified food. These activists also 

distributed educational toolkits, as they saw this group of women as the primary customers 

at supermarkets. They were informed through leaflets about which foods had not been GE 

and which foods had been GE. They also encouraged the women to write to companies 

firstly explaining why they had not purchased the GE products and secondly to request 

that they label the products that contain GE clearly. Coupled with other techniques, the 

activism received much public attention. Visits to the websites of MAdGE and other GE 

research organisations increased and a demonstration of 35,000 people occurred on the 
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streets of Auckland against the lifting of a GE moratorium. This contributed to ten 

supermarkets committing to stock GE-free foods.   

Similar to the group MAdGE, Greenpeace Mediterranean used PR in its advocacy 

campaign in 2012 against genetically engineered organisms (GEO) in Turkey (Özdemir, 

2012). The campaign named Yemezler was organised through its website, Facebook and 

Twitter account to raise awareness of GEO and pressurise the Federation of Food and 

Drink Industry Associations of Turkey to withdraw their application on importing 29 

genes. In this campaign, the organisation pressured brands related to GEO to withdraw 

their application for importing genes. To grab people’s attention, the organisation used a 

catchy title for the campaign, Yemezler, which means “they don’t eat it” or “I shall not be 

cheated”. The term tried to tap into common scepticism over GEO. The organisation also 

used a micro website, which was later merged with the main website of Greenpeace 

Mediterranean. The micro website contained information about the negative effects of 

GEO. It also included two videos, covering information about the health problems derived 

from GEO. To engage audiences, supporters and activists, and to motivate them to act on 

this issue, Greenpeace Mediterranean shared 54 posts on Facebook. In these posts, the 

main website of Greenpeace Mediterranean, news, articles and campaign news were 

shared to attack brands using GEO. Twitter was also used with a “call to action” as a daily 

campaign under the Yemezler hashtag. In its social media campaign, Greenpeace 

Mediterranean first asked the audiences and supporters to sign petitions. This culminated 

in 326,591 signatures in favour of the campaign. Secondly, to attack GEO related brands, 

it advised the audiences and supporters to put comments on Facebook and Twitter about 
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GEO and to contact the companies producing GEO products. As of 2012, the organisation 

had more than 20,000 financial supporters, who also promoted the message of the 

campaign to wider audiences (Özdemir, 2012). As a result of these PR and communicative 

activities, the Federation of Food and Drink Industry Associations of Turkey announced it 

would withdraw its application for importing 29 genes and it pledged to take action about 

the problems caused by GEO contamination.  

An activist organisation also serves to educate, counsel and lobby their target 

audiences to bring peace in communities. A study carried out in the US by Jiang and Ni 

(2009) described how an organisation sought to protect and extend the rights of veterans 

of US armed forces and other members of this organisation who opposed any involvement 

in wars. The organisation used PR in a non-confrontational manner to lobby stakeholders 

by informing, educating, supporting and encouraging members to influence the congress 

and government agencies about their agenda. In their PR activities, the activists used 

websites, printing materials, literature, newsletters, telephone hotlines, meetings, training 

and workshops to communicate with their members. While it was not clear in the article 

how the organisation used rhetoric and discursive activities to persuade others, it was 

evident that they did use advocacy, counselling and training programmes to educate both 

members and the external public. The organisation also lobbied the Selective Service and 

the Congress to communicate with and influence them. Through communication, the 

organisation positioned itself as a peaceful and educational organisation. 

Benecke and Oksiutycz (2015) reported that PR practitioners in South Africa also 

facilitated a project called LeadSA to educate people about violence against women, 
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environmental issues, drug abuse, traffic accidents and other social issues. The initiative 

was aimed at creating a platform called third culture to enable people from different races 

and cultures to participate in conversations about their common problems and solutions to 

those problems. While Benecke and Oksiutycz (2015) did not describe the impact of that 

campaign, they advised that tools such as Facebook, Twitter, websites, Youtube and social 

events were used to raise awareness amongst people and enable them to participate in 

dialogue. It is important to note that in their social change activism, these PR practitioners 

also organised a Stop Rape campaign in which victims were empowered to talk about their 

experiences and needs. In that campaign, they used their radio station, 702 Radio to 

inform others about the impact of rape, and motivate people to act on these issues and to 

seek assistance from different government and welfare organisations.  

(iii) PR and activist communication. It is evident in the discussions on activism 

against GV that different PR strategies have been developed and utilised as activist 

communication methods to organise the voices of activist and to communicate their issues 

to wider audiences. Activists have often been motivated by their personal and social 

circumstances to develop and use different PR strategies to organise change on GV issues.   

Activism against rape in the US, for example, highlighted that activists used both 

conventional and unconventional PR methods as tools for communicating their voices. In 

that activism, the activists became vocal in breaking the silence on rape and sexual 

harassment to talk about the social environments that keep women in a second-class status 

in the workplace, schools and in public places (Baker, 2007; Levy, 2008; Matthews, 

1994). Initially, activists talked face-to-face to share their stories, organise their goals and 
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frame unified terms and strategies for their activism. In 1975 in New York, activists 

organised an event called “speak-out” where women shared their stories of rape through 

their own voices (Baker, 2007). It was aimed at breaking the silence among the victims of 

rape in that community and demonstrating their collective response towards this issue. On 

the following day, a press conference was organised to inform news media about that 

event and the outcomes. In effect, stories were published in different news media, drawing 

civil society’s attention to the issue and bringing about changes in rape law (Baker, 2007). 

Activists also took part in workshops and in radio and television to raise awareness about 

rape. They also conducted research and developed a data bank to document incidents of 

sexual harassment, while also preparing guidelines on prevention and testifying before the 

congress about sexual harassment. The activists also volunteered to help victims by 

donating materials from their own homes. Similar to New York, a speak-out event was 

organised in Los Angeles to raise awareness about rape and the re-victimisation of women 

when making police reports (Levy, 2008). These events provided a forum for activists to 

speak about hidden sexual violence, raise consciousness and create shared meanings on 

the issue (Baker, 2007; Levy, 2008; Matthews, 1994). They also resulted in changes in 

law, improvements in support for victims from service providing organisations and the 

generation of funds for victim assistance (Baker, 2007; Levy, 2008). 

Various online media also emerged as methods of activist communication on GV. 

Examples from Spain and India highlighted that activists used online media to organise 

their voices and express their views about GV. In Spain in 2002, nine long-standing 

feminist organisations created an online portal named Red Feminista to organise their 
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collective consciousness (Nuñez Puente, 2011). This consciousness, which was developed 

in an online platform, assisted them to create offline protests and exert pressure on 

politicians. The web portal promoted interaction amongst the activists and enabled them to 

take action against GV and organise protests. Also, a section called “Opinion” included 

articles relating to the mobilisation of activism against GV. The web portal had a database 

containing information about events and victims of domestic and sexual violence, which 

was used to communicate amongst activists and organisations for the purpose of 

organising activism. In the event of any GV or secondary victimisation by the criminal 

justice system, the activists of that platform came onto the streets and also moved towards 

online activism through their own online media including Red Feminista. It is also noted 

that an Organic Law of Measures of Comprehensive Protection against GV was approved 

in 2004, and the State Observatory on Violence against Women was created in 2005 as an 

outcome of that online activism.   

In response to the gang rape and murder of a girl in India in 2012, activists and 

people from different social groups entered online media to discuss the impact of GV in 

their societies and submit online petitions to initiate a new law to prevent rape and 

guarantee a helpful criminal justice system for the victim (Patel, 2014). Further, students, 

politicians, teachers, activists and journalists protested on the streets to demand greater 

dignity, equality and rights for women (Simon-Kumar, 2014). The protest against rape or 

sexual harassment also drew the attention of news media seemingly as a domino effect of 

this country-wide activism, and the issue was subsequently raised in talk shows. For 

example, an episode of a talk show titled Neena Nayna in a Tamil TV channel in India 
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promoted the issues of women’s safety (Pongiyannan & Pugsley, 2016). Within the talk 

show a woman also talked about women’s vulnerabilities and lack of police support 

towards sexual assault victims in Indian society. 

Activists in the developing world have been using journalistic, communicative and 

advocacy skills to bring about societal attitudinal change towards women and GV since 

1800. These activists were not trained in PR or communication schools. Rather, they often 

became activists as a result of their different personal circumstances, leading them to 

utilise available methods of PR to communicate their voices to change perceptions, 

behaviours, and societal attitudes towards GV. In the Indian sub-continent, Raja Ram 

Mohan Roy, a social activist, initiated a campaign against widow-immolation (Sati), child 

marriage and polygamy in 1811 with an emphasis on educating women and creating a 

fund for widows (Deo, 2012; Huda, 1997). His activism resulted in the banning of widow-

immolation in 1817 by law in India. It is noted that Roy turned into an activist against GV 

upon witnessing the death of his sister-in-law, who was forced to die in a fire at the 

funeral of her husband (Huda, 1997). His campaign methods included publishing 

newspapers, meetings and face-to-face communication. To educate and encourage the 

public to think about the importance of freeing society from superstitions and to stand 

against racial discrimination, he published Brahmanical Magazine in English (1821), 

Sambad Kaumudi in Bangla (1821), and Mirat – Ul – Akbar in Persian (1822) (Aggarwal 

& Gupta, 2001). By using face-to-face communication, he urged the relevant quarters to 

enact laws to prevent child marriage and polygamy, calling for action for those who 



 

 

37 

 

consider women have less intelligence or inferior status in their communities (Huda, 

1997). 

In South Asia, women activists also organised activism against GV with a focus on 

promoting the equal positions of women in every part of the community. Muslim women 

activists such as Bibi Tahurnessa, Faizun Nessa Choudhurani, Karimunnessa Khanam, 

and Begum Rokeya Shakhawat Hossain came forward to establish educational institutions 

and equal rights for women during the period of British imperialism in North India and 

Bengal (Huda, 1997). In 1878, in Bengal, the National Movement Association was created 

to advocate for eradicating the disparities among men and women. Activists supporting 

the movement also used journalistic skills to promote their issues and educate people 

about the need for female education. Followed by independence from different regimes, 

the activism against GV was newly developed in South Asian countries with a focus on 

defending women’s rights, protecting the income of poor women and labour, preserving 

the natural environment and symbolising indigenous feminism (Anwary, 2007; 

Chowdhury, 2007; Grewal, 2008; Ray, 1999). Women in the newly independent country 

of Bangladesh came together to raise awareness about their legal rights and 

socioeconomic status in the new society. They were grouped through identifying issues of 

GV and organising their voices. In the 1990s women activists and their organisations 

organised activism against acid violence and human trafficking. In their activism they 

used advocacy activities aimed at involving NGO activists, media, other members of civil 

society and donor groups to jointly address their concerns (Anwary, 2007; Chowdhury, 

2007). 
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(iv) PR and target group behavioural change. Activism against GV both in 

developing and developed countries focuses on organising campaigns to change the 

behaviour of specific target groups. To achieve this aim, activist organisations or NGOs 

use face-to-face communication in campaigns, radio drama series, group discussions, 

advocacy meetings, interactive theatre, films, posters, radio and television advertisements 

(Clark et al., 2017; Robert et al., 1999; Yea, 2015; Yoshihama & Tolman, 2015). 

Considering the demographic, personal and contextual backgrounds of audiences, these 

campaigns have been designed to raise awareness among specific target groups and alter 

myths about GV.  

Equal Access, an NGO in Nepal, organised a campaign “Change” focused on 

preventing interpersonal family violence (IPV) (Clark et al., 2017). The campaign was 

aimed at changing behaviour amongst couples, family members and community leaders 

by altering attitudes that support IPV as well as norms and behaviour that are based on 

gender-imbalances. The campaign used a nine-month long weekly drama series on the 

radio, which engaged listeners through interactive voice response and short message 

service. This programme also included a discussion method by creating Listening and 

Discussion Groups that enabled male and female audiences to jointly discuss and focus on 

what they had learned in each episode. The in-group discussion was organised after each 

radio episode to make participants aware of the negative side of IPV and how they could 

prevent it by using empathy and adopting an equitable attitude towards women. The 

discussions were supported through curriculum-based processes and home-activities with 

a guided discussion. Through these processes they were encouraged to move towards 
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gender-equitable and non-violent relationships. They were also taught about the need for 

good communication, self-awareness, empathy and critical thinking. With the support of 

the facilitators, the audience members were engaged to critically reflect on how the 

concepts depicted in the episode were practically implicated in their daily lives. The 

Listening and Discussion Groups also provided the audience with financial and 

communicative resources so that they could hold awareness-raising activities in their 

respective communities. Consequently, workshops and meetings were used to train 

community leaders about preventing and responding to IPV, while street drama was used 

to engage the remaining people in the communities in 12 districts.     

Interactive theatre has also been used as a method of PR to raise awareness about 

the need of bystander intervention to prevent IPV (Yoshihama & Tolman, 2015). This 

theatre campaign followed a ‘bottom-up’ approach, as it was organised in a way that 

would allow the audience to identify and later enact solutions. The organisers used the 

Forum Theatre concept, which is based on audience participation whereby audience 

members are invited to perform on stage to identify solutions to problems (Boal, 1985; 

Stern & Seifert, 2009). For example, a community-university partnership called “New 

Visions” developed a forum theatre method to create dialogue with audiences from Asian 

populations in the Mid-Western United States on preventing IPV. In its prevention 

programme, the alliance developed an arts and activism community action team, which 

provided training to peer-educators including girls and boys. These peer educators wrote 

original scripts of dramas and performed these on stage. In these dramas, the scripts were 

written without any conclusion or solution to the problem arising. These dramas focused 
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on an IPV incident, whereby a bystander who ignored the IPV was also depicted in the 

drama. At that stage, the performance was stopped, and the audience members were 

invited to replace the character or provide a solution. The audience members performed an 

alternative solution, which in turn prompted discussion about how to prevent IPV. Thus, 

the preventive messages of the drama were not pre-determined or fixed over the traditional 

discourses of IPV prevention. Rather, through this method, audience members from 

multiple communities observed the IPV events and then they discussed the events to reach 

a feasible solution in their respective contexts.  

As a method of communication, film has also been used to raise awareness about 

human trafficking in Singapore. An NGO called Emancipasia launched this campaign by 

using a photographic exhibition, symposium and film screening. This was aimed at 

eliciting an emotional response amongst the audience to this issue, and therefore it was 

assumed that it raised awareness among them about its impact (Yea, 2015). Further, the 

discursive practices of the campaign were aimed at showing victims as objects for 

intervention while the NGO were depicted as interveners responding to the situation.   

Activism and campaigns against GV commonly seek to raise awareness amongst 

vulnerable groups so that they can avoid victimisation. They are also used to put pressure 

on policymakers to criminalise the issue. However, contrasting these objectives, 

campaigns were organised to change GV perpetrator behaviour.  For example, a campaign 

titled “Freedom From Fear” was organised in Western Australia to motivate the 

perpetrators or potential perpetrators to attend telephone counselling (Robert et al., 1999). 

In the first seven months following the campaign, telephone calls increased from 20% to 
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69%. It is important to note that this was the only discussion found where the authors 

articulated the need for “public relations” in the effort to promote the campaign and 

engage the relevant stakeholders including counsellors, women’s groups, police, and 

government departments (Robert et al., 1999). 

Activism against different forms of GV has also focused on improving the 

response of the criminal justice system towards the victims of GV. Examples from 

Slovenia, Zimbabwe, China and Lithuania demonstrate that feminists and NGO activists 

have organised advocacy meetings, training programmes and workshops with people from 

the criminal justice system to educate them about equality and the need to provide proper 

services to the victims of GV (Avdeyeva, 2015; Pickup, Williams, & Sweetman, 2001; 

Robnik, 2010; Zhang, 2009b). For example, in China, the Domestic Violence Network 

organised advocacy meetings and gender training programmes with judges, police, 

prosecutors, lawyers, media professional, hospital staff, community volunteers and others 

for improving the response towards GV (Zhang, 2009b). Musasa, an NGO in Zimbabwe, 

also conducted a participatory workshop with police professionals on how they could 

improve their response towards GV victims (Pickup et al., 2001). The nature of that 

workshop was participatory because the solutions to prevent GV were developed through 

joint discussion between the NGO staff and police officials. In that workshop, police 

officials shared their experiences of dealing with GV cases and victims (Pickup et al., 

2001).  

(v) PR and men’s involvement in campaigns. Involving men in activism against 

GV is an emerging theme in the literature. These papers tend to focus on how men can use 
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their power to prevent GV. They also discuss how men can be positioned as supporters of 

women’s activism on this issue. Since men are part of families, communities and societies, 

campaigns are organised in developed and developing nations to motivate them to be 

involved in preventing GV as a bystander, partner and human. By using posters, rallies, 

radio, television, street theatre and face-to-face discussions, these campaigns have been 

organised in educational institutions, public places and rural areas.  

For example, Potter et al. (2011) described a poster campaign “Know Your 

Power”, which was organised to prevent sexual violence at an individual level in a mid-

size north-western university in the US. The campaign used posters that were grounded in 

a social norms marketing approach to involve both men and women as bystanders in 

preventing sexual violence whenever they saw it. It was aimed at motivating them to 

intervene in safe and prosocial way when they observed sexual violence occurring or 

likely to occur. In these posters students were depicted as peers who were taking different 

preventative measures to stop sexual assault on campuses as bystanders. In the posters, 

students were depicted discussing how they should respond in a caring manner, listening 

to victims and rebuking perpetrators who yelled sexist remarks. The findings of the 

research indicated that students were more likely to intervene as bystanders in preventing 

sexual assault on other students upon seeing the posters.  

Involving boys and men in campaigns against GV is also highlighted in the “White 

Ribbon Campaign”. Similar to the “Know Your Power” poster campaign, “White Ribbon 

Campaign” also uses a social norms marketing approach. The campaign was initiated in 

Canada in 1991 and later established in Australia as a national campaign in 2003 and was 
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aimed at bringing individual and institutional change to act on GV with a particular focus 

on the need of men’s support in this activism (Donovan & Vlais, 2005; Kaufman, 2001). 

The campaign has involved men and boys “as participants in education programs, as 

targets of social marketing campaigns, as policymakers and gatekeepers, and as activists 

and advocates” (Flood, 2011, p. 359). It has used various PR events and methods such as 

rallies, discussions, posters and banners to raise awareness and disseminate information 

about GV amongst audiences, members of civil societies and media personnel.  

To raise awareness among people in Southern India about GV and HIV, an NGO 

named Breakthrough conducted a number of campaigns using television advertisements, 

songs, street drama, music and other popular culture tools. The campaign series were 

aimed at persuading men to take the role of a bystander or change maker to intervene in 

any GV incidents in the community. Lapsansky and Chatterjee (2013) reported that in its 

second and third series, the NGO used the messages that focused on involving men in the 

activism against GV. This came about in response to men typically being depicted as 

perpetrators of DV, rather than as activists standing against it, and women as victims. In 

reality, all men are not perpetrators. Men also have power to change society positively and 

to promote peace and equality. In light of this perspective, this organisation intended to 

promote the men as challenging hegemonic masculinity and as redefining manhood in 

Indian communities. A campaign titled “What Kind of Man You Are” was intended to 

inform men that their unwillingness to wear condoms led to an increase of HIV amongst 

Indian women, raising questions amongst men about their power to intervene in situations 

to prevent HIV. Another campaign, “Bell Bajao”, was organised using street drama in 
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towns and villages of Southern India to challenge GV. Mass media was used in this 

campaign to reach wider audiences. In this campaign, men rang a bell when they 

witnessed GV to stop the abuse.   

The role of men in preventing violence against women was also emphasised in a 

campaign in Papua New Guinea (PNG). The National Broadcasting Corporation of PNG 

and the Australian Broadcasting Corporation launched the “Use Your Voice” campaign in 

2011 using radio, television and mobile phones to reach audiences (Khosla et al., 2013). 

The campaign organised press conferences and held a competition on the best community-

based activism for addressing VAW in PNG. The campaign was aimed at constructing 

alternative views of masculinity that motivate men to speak out against GV and to take 

action as change-makers. A nationwide survey (n=1308) following the campaign showed 

that the campaign reached 42% of research participants (n =549). However, 52% of all 

respondents (n=685) reported that they had received information about GV in the last six 

months. The authors of the paper considered this to be an impact of the campaign (Khosla 

et al., 2013). Unfortunately, however, 41% of all respondents from the total sample 

reported that they knew very little or nothing about domestic violence. Further, 67 % of 

male respondents and 69 % of female respondents who had received information about 

GV in the last six months stated that VAW had increased in their communities over the 

previous five years. 

 (vi) PR for mobilising communities to act on GV. Activists and their 

organisations have organised campaigns to engage community members and mobilise 

them to act on GV in their communities. This method can create opinion leaders and 
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activists, who in turn disseminate messages about preventing GV in their respective 

communities. In these campaigns, target people are taught and encouraged to use available 

means of communication to promote the messages of prevention.     

With the aim of creating and mobilising five million change makers to stop GV, 

the “We Can” campaign was organised through a coalition of 600 organisations in South 

Asian countries including Afghanistan, Bangladesh, India, Nepal, Pakistan and Sri Lanka 

in 2004. Men and women were trained through workshops to influence others to recognise 

various forms of GV in communities and to create a supportive environment to stand 

against GV on behalf of women. By providing examples of activities undertaken by 

change-makers, Mehta and Gopalakrishnan (2007) provided examples in South Asian 

communities of people taking part in activism against GV. A singer and band of “We 

Can” in eastern India travelled from village to village and performed a drama to raise 

awareness about domestic violence and to mobilise people to act on this problem. A 

student in Gujrat, India, used postcards to write to his friends inviting them to stop 

harassing girls in their college and urging them to join him to stop such harassment. A 

business man in Gaibandha market in Bangladesh used shopping bags and visiting cards 

on which he printed campaign messages. As a result of this initiative, a doctor in Gazipur 

district in Bangladesh counselled women patients on the adverse health effects of GV and 

discrimination and asked questions, listened and counselled male partners of his female 

patients.   

The nature of activism and the use of PR in activism varies from context to context 

depending on the type of GV being addressed. Activists and their organisations do not 
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always rely on confrontational methods to raise awareness and motivate people to bring 

about change. Rather, by organising community mobilisation activities, they involve 

relevant stakeholders to raise their awareness about the prevalence of GV, its impact and 

the need to act to stop it. Abramsky et al. (2014) described a practical example of 

community mobilisation in Uganda where the Centre for Domestic Violence Prevention 

conducted a community mobilisation programme called “SASA! Activist Kit for 

Preventing Violence against Women”. It was aimed at creating activists and raising 

awareness about intimate partner violence. The campaign used an intervention to educate 

others about how unequal gender relations in communities can mean women are unable to 

negotiate with their partners to use condoms and the importance of their consent is not 

valued. Considering that violence occurs in the interplay of various individual, community 

and societal factors, the organisers in that programme aimed at involving a wide range of 

stakeholders that included local people, community leaders, health officials, police and 

social workers. The local people were also given training so that as part of SASA, they 

could raise awareness about intimate partner violence in their communities by using local 

news media, advocacy, communicative materials and training methods. In their 

evaluation, Abramsky et al. (2014) noted that the programme assisted 400 activists, who 

organised 11,000 communicative activities, such as community interaction, door-to-door 

discussions, film shows, training and so on. The programme reached 260,000 community 

members. Their study also found that the target population in the intervention area 

developed progressive attitudes, with a decrease of reports of violence against women.  
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To organise change at a grassroots level to prevent GV, Nijera Kori, an NGO in 

Bangladesh, mobilised men and women to take action against GV (Kabeer, 2003). The 

NGO used songs, stories, theatre and role play to educate men and women about their 

rights and entitlements with a focus on their individual situation. Men and women were 

trained in how to engage in local level arbitration and dispute resolution. This training 

motivated them to participate actively in the salish, a village level dispute resolution 

forum in Bangladesh (Kabeer, 2003, 2011). The members were also guided to form a 

collective group to address situations stemming from inequality and injustice. The training 

and group activities made their members knowledgeable and confident to challenge the 

pronouncement of salish whenever they found any injustice or wrong pronouncements 

that were based on self-made regulations by local leaders (Kabeer, 2003). 

Activism against female genital mutilation (FGM) in Ethiopia has also included 

various PR methods to raise awareness among different target groups and to challenge 

myths surrounding FGM. An Ethiopian NGO, the National Committee on Traditional 

Practices, along with the Italian Association for Women in Development, trained women, 

men, health workers, trainers, teachers and students by using multi-media materials and 

seminars (Spadacini & Nichols, 1998). In addition, radio programmes, posters, newsletters 

and leaflets were used to raise awareness among different audiences. The radio 

programmes developed in nine local languages were transmitted to 96% of schools in the 

country to raise awareness among adolescents, school students and teachers about the 

negative effects of FGM and the impact of child marriages. It can be assumed that by 

highlighting the negative social and cultural myths as factors behind FGM, the campaign 
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tried to raise awareness about the negative health consequences of FGM from a health and 

human rights approach.    

In their analysis, Usdin et al. (2005) demonstrated how different mass media and 

communication methods are used as interventional tools to bring change to people’s 

attitudes and behaviour on domestic violence in South Africa. To raise awareness among 

audiences at societal, community and individual levels, the Soul City Institute for Health 

and Development in South Africa conducted a campaign using prime time television 

drama, printed materials and advocacy programmes. At a societal level, advocacy 

campaigns and training seminars were used to ensure the execution of the Domestic 

Violence Act and to develop capacity of the stakeholders and relevant professionals to 

prevent domestic violence. In addition, media relation strategies were used to garner 

public support and to grab the attention of policymakers. At an interpersonal or 

community level, the campaign utilised mass media, drama, posters and community 

events to motivate the community to participate in dialogues to develop supportive 

behaviour and shift social norms towards a more gender-friendly community. At an 

individual level, a toll-free helpline was created to provide advice and counselling. The 

role modelling of that helpline was also depicted in the television drama. Usdin et al. 

(2005) found that the campaign increased knowledge among surveyed participants about 

where to find support for DV incidents and this resulted in women starting to recognise 

their self-worth and sense of responsibility. The campaign also influenced their attitudes, 

with 76 % of people (n = 1981) who had high exposure to the campaign disagreeing that 

domestic violence is a private matter.  
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(vii) PR and organisational visibility. Literature on GV activism highlights how 

activists and their organisations use PR techniques and methods to keep visible 

organisations and their activists’ issues. In particular, NGO activists have used victim’s 

voices and networking activities in their PR strategies to draw stakeholder attention to 

issues (Anwary, 2007; Chowdhury, 2007; Roth, 2007; Yea, 2013; Zhang, 2009a). 

In her analysis, Huq (2003) described how Naripokkho used the voice of victims in 

an advocacy workshop with the Ministers of Health and Family Welfare, Home Affairs, 

Women’s Affairs and Law, Justice and Parliamentary Affairs. In that advocacy workshop 

the survivors of acid violence attended with the support of their family members, and 

described how their experience of violence made them want to die rather than survive. 

Huq (2003) revealed how the organisation helped the victims and their families to 

generate narratives about their suffering, using their own words, so that the audiences 

would become sympathetic and take action. This is a strategy used to frame the issue of 

acid violence in front of the audience and stakeholders. Selected journalists were invited 

on the final day of the workshop where the survivors used flipcharts to highlight the 

causes and impacts of those attacks, their needs, dreams and what they wanted to achieve. 

Subsequently, the advocacy workshop was covered by national and international media, 

which promoted the visibility of that NGO and the issue of GV (Anwary, 2007; 

Chowdhury, 2007). This also drew the attention of donors and international stakeholders 

that later provided funds to support the medical treatment of victims and other activist 

activities.  
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Similar to Naripokkho’s strategy, The Body Shop’s global campaign used child 

victim framing strategy to promote awareness on stopping sex trafficking in Singapore 

(Yea, 2013). Supported by that campaign programme, MIGRANT, an NGO in Singapore 

brought a victim of sex trafficking in an advocacy programme, where the victim described 

the story of her victimisation and sufferings on the ways from Indonesia and Singapore. 

Her explanations brought tears for some of audience members taken part in that advocacy 

campaigns. In its strategy, The Body Shop’s Campaign also aimed to promote awareness 

of the issue child sex trafficking by using small booklet, screening films, developing 

website, and involving local NGOs and university students. Its partner UN Women also 

developed media liaison programme to educate them about the issues and possible 

different aspects of the coverages.    

In addition to using framing techniques, the activists and their organisation 

networked with donors to secure funds for their projects (Anwary, 2007; Chowdhury, 

2007; Zhang, 2009a). For example, NGOs dealing with the acid violence campaign and 

anti-trafficking campaigns in Bangladesh used advocacy meetings with donors such as the 

United Nation Children’s Emergency Fund (UNICEF) and United States Assistance for 

International Development (USAID) (Anwary, 2007; Chowdhury, 2007). In China, NGOs 

also developed a network with foreign donors such as the Ford Foundation to find funding 

for their projects (Zhang, 2009a). These funds were granted for projects aimed at raising 

awareness of acid violence, human trafficking and domestic violence issue, enhancing 

public education, developing capacities among legal professionals, journalists, 

administrative officials and social workers, and assisting the activists in taking part in 
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international level workshops (Anwary, 2007; Chowdhury, 2007; Zhang, 2009a). Similar 

to Ford Foundations, a European Union (EU) project provided supports to different 

women’s organisations in the fight against GV (Roth, 2007). For example, participants of 

a project called Profem in Czech Republic received EU support and organised networking 

and conferences with participants from old EU member state members on anti-violence 

policies and promoting the agenda. In 2015, The women’s coalition in that country also 

introduced a law with conservative members of the Czech parliament on addressing 

domestic violence.   

Discussion 

The available literature on activism against GV from the developed and developing 

world shows that activists develop communication methods to mobilise other allied 

activists, frame issues, create community resistance, and inform the wider community 

about GV (Baker, 2007; Deo, 2012; Huda, 1997; Levy, 2008; Matthews, 1994). 

Organising the activists resulted in alliances or formal groups, which led to protests and 

resistance movements against GV. It also meant that both targeted and non-targeted 

audiences came forward to change laws and improve supports for victims. Depending on 

the contexts, activists used face-to-face communication, media releases, talk shows, 

journalistic skills, social media, networking and framing methods to raise awareness 

among like-minded activists, community members and audiences. Thus, activists 

deployed conventional and non-conventional PR methods to create and advance 

discourses against GV with the aim of generating discussions about its impacts, 

prevention and the need for activism. In different PR materials, including media releases, 
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speeches, advocacy materials and campaign messages, “discourse is deployed as political 

resources to include public opinion and achieve political, economic and socio-cultural 

transformation” (Motion & Weaver, 2005, p. 52). Therefore, PR can be understood as a 

discursive strategy used by the activists, falling within a critical theory approach to PR 

(Daymon & Demetrious, 2014; Demetrious, 2013; L'Etang, 2005, 2008).  

It was highlighted in this review that PR is used by NGOs to raise funds, manage 

events, organise information campaigns, manage board relations, manage volunteers, 

create community awareness and engage stakeholders (Dimitrov, 2008; Dyer et al., 2002; 

Holtzhausen, 2014; Ioana – Julieta, 2010; Paek et al., 2013; Seo et al., 2009). Similarly, 

discussions in the literature on activism both from PR and GV perspectives highlighted 

that the activists and their organisations predominantly used PR for the purposes of 

dialogue, persuasion, discussion, and to engage the stakeholders, audiences and 

community with their activism (Abramsky et al., 2014; Benecke & Oksiutycz, 2015; Jiang 

& Ni, 2009; Usdin et al., 2005; Yoshihama & Tolman, 2015). An example of the use of 

PR for creating dialogue was found in South Africa where the formal PR practitioners 

came forward in an effort to organise social change (Benecke & Oksiutycz, 2015). Their 

organisation LeadSA used social media and public events including school campaigns to 

raise awareness about GV, drug abuse, road safety, and environmental problems. In that 

campaign the diverse audience members were invited to participate in conversations 

whereby common solutions to problems were identified. The participation of audience 

members was also found in a theatre campaign which was organised with Asian people in 

the Mid-Western United States (Yoshihama & Tolman, 2015). In this campaign, the 
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audience came together to identify solutions for addressing intimate partner violence.  It 

seemed that the practice of PR has become dialogic and participatory involving target 

groups in different activism against GV.  

Since PR is used by groups and their organisations to create and promote specific 

discourses (Ali et al., 2016), the application of PR in different sites of activism against GV 

can be considered as discursive and persuasive (Abramsky et al., 2014; Clark et al., 2017; 

Kaufman, 2001; Lapsansky & Chatterjee, 2013; Potter et al., 2011). By organising 

different campaigns, activists and their organisations attempted to highlight the 

importance of involving bystanders, men, boys and entire communities to act on GV. The 

poster campaign “Know Your Power” in a US university, the “White Ribbon Campaign” 

in Canada and Australia, and “What Kind of Man You Are” and “Bell Bajao” campaign 

series in India are among those examples focusing on the importance of involving men 

and boys in preventative activities against GV (Donovan & Vlais, 2005; Kaufman, 2001; 

Lapsansky & Chatterjee, 2013; Potter et al., 2011). In such campaigns men are shown as 

using their power to intervene in situations to prevent GV. With the aim of mobilising 

communities, the activist organisations or NGOs educate and persuade their target 

audience to become change makers and activists in their respective communities. Further, 

the activists sought to persuade their target audience to change gender norms, create 

awareness about the health and social impact of GV, garner public support, draw the 

attention of policymakers, and develop capacities of the service providers in implementing 

related laws against GV. Face-to-face discussion, training, printed materials, advocacy 

workshops, audio-visual materials, print media, television, radio and drama were all used 
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for this purpose. In addition, behavioural change and community mobilising campaigns in 

Nepal and Uganda are aimed at educating target population groups about the importance 

of promoting peaceful relations between men and women. Messages conveyed in these 

campaigns include sharing household activities, valuing the sexual consent of a partner, 

using condoms, and accepting the equal participation of men and women in the 

community (Abramsky et al., 2014; Clark et al., 2017). To challenge and prevent GV, 

messages were conveyed in culturally appropriate ways. 

Literature on the use of PR in NGOs highlights how NGOs use different PR 

strategies to ensure their organisation and the issues they fight for remain visible to the 

public. This is done, in part, to ensure financial donors continue to sponsor them 

(Dimitrov, 2008; Holtzhausen, 2014; Ioana – Julieta, 2010; Seo et al., 2009). It was 

highlighted that NGOs working on GV issues in Bangladesh and China used framing 

techniques, network and advocacy activities to highlight issues, maintain visibility of their 

organisations, and establish relationships with stakeholders and donors (Anwary, 2007; 

Chowdhury, 2007; Zhang, 2009a). PR scholars stated that NGOs used different forms of 

social media to promote the image of their organisation, to provide information to 

journalists and the public (Seo et al., 2009), and to motivate or involve volunteers in their 

activism (Paek et al., 2013).          

Conclusion  

It is evident from the review of literature that activists and their organisations use 

various PR methods to organise their campaigns, inform audiences about their activism 

and involve relevant stakeholders to act on GV issues. Activists use PR strategies to break 
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silences surrounding GV, to promote their issues and to create resistances in public places. 

Their activism was found to be more strategic, dialogic, participatory, persuasive, and to 

draw on non-violent forms of PR. It is important to note that these PR methods were used 

in different campaigns against GV to advance such discourses that not only focuses on 

preventing GV but also persuading the audiences to promote equality between men and 

women in every sphere of a community (Ahmed, 2005; Hilliard et al., 2016; Kabeer, 

2003, 2011; Kim et al., 2007). This meant that the activism against GV was tied up with 

the global movement for equality between men and women.  

Globally, activists and their organisations deploy different methods as 

interventional tools to raise awareness among target groups, to engage different 

stakeholders and to challenge myths that perpetuate GV in different communities. 

However, the majority of authors do not describe these actions and activities as PR. By 

focusing on particular campaigns on behaviour change and events regarding protests or 

advocacy, they describe these actions from the perspectives of public health, criminology, 

social work and other branches of social sciences. Consequently, empirical research on 

this issue from a PR approach has been very scarce. The current study on examining PR in 

organising activism against GV addresses this gap and examines the use of activism from 

a PR perspective. It is relevant to note that the review of literature of this study was 

published in a journal of public relations (Ali et al., 2016), which is attached in appendix 

E of this thesis document.        
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Chapter 3: Research methodology  

Introduction  

This study employed a qualitative methodology to interpret the voices of the 

activists, and to examine indepth how they used PR to address GV. The review of 

literature highlighted gaps in knowledge on this topic. With the exception of three papers, 

the literature did not describe how activism aligns with and uses PR. This study addresses 

these knowledge gaps. It uses a qualitative case study design to address three major 

research questions. These questions (described in detail below) seek to identify the use of 

PR and communicative strategies by three Bangladeshi NGOs and their activists in 

preventing GV. 

The study is based on the interpretative and social constructionist paradigms. The 

interpretation is guided by the social constructionist epistemology on the assumption that 

the Bangladeshi activists construct social realities and create discourses through the 

production and dissemination of PR texts and actions to bring about attitudinal change 

regarding GV. Such campaigns aim to promote the silenced voices of GV victims, educate 

people about the prevention of GV and influence public policy. In this study, as a 

researcher and instrument, I have played a sense-making role in interpreting the data 

within a social constructionist framework. An indepth examination of the PR texts, talks, 

and practices requires analysis of the language, contexts and actions of the activists. This 

necessitates the use of both thematic and discourse analyses to examine the data. The 

interpretation was guided by the theory of deconstruction from post-structuralism, leading 

me to find out similarities and dissimilarities between the PR strategies used by different 
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NGOs. The theory of deconstruction was also used to interpret the voices and texts of the 

activists and their organisations to find out what is said and what is silenced in their 

everyday actions (Chouliaraki, 2008; Leavy, 2007; Prasad, 2005).     

In this chapter, firstly, I will describe the research questions and objectives. 

Secondly, I will provide a rationale for using a qualitative research design. Thirdly, I will 

articulate the epistemological and theoretical perspectives of this study. Finally, the 

remainder of the chapter will discuss methods, analysis, ethics, validity and study 

limitations.  

Research aims and objectives. This research aims to explore various public 

relations (PR) tools and strategies used by activists in Bangladesh to organise activism 

against gender-based violence (GV). It focuses on three NGOs that use PR tools and 

strategies to prevent GV, and it examines how PR is used to achieve their aims.    

Since the objective of the study is to explore the use of PR in organising activism 

against GV, the focus of data collection is on the tools, techniques, events, sites, genres, 

messages and the impact of the PR practices and campaigns. By investigating this topic, 

the study will explore if PR is serving a role as a community action technique for 

organising campaigns against GV in Bangladesh. Of particular interest is how and where 

PR is used in organising activism against GV.  

Research questions. The objective of this research is to explore how PR is used 

by NGOs to prevent and eliminate GV in Bangladesh by addressing three major questions:  

1. How is PR used by NGOs to organise activism against GV in Bangladesh? 

a. How do NGOs use PR to communicate their stories?  
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b. How do NGOs use PR to organise campaigns to change public attitudes 

and public policy on gender-based violence?  

c. How do NGOs garner public support for activism against GV?  

2. How do NGOs manage their organisational activities on GV, such as recruiting 

volunteers, raising funds and networking with like-minded organisations and 

people?  

3. What successes do participants perceive have resulted from the use of PR 

strategies by NGOs?  

Research design  

To address the research questions of this study, a case study method was used to 

collect qualitative data from activists within three NGOs and audience members at 

campaign sites. This approach can be described as a multiple case study (Daymon & 

Holloway, 2011), because this research has attempted to investigate a single phenomenon, 

that is, the use of PR in preventing GV, across multiple sites and organisations. This 

approach assisted me in capturing various nuances, patterns, and elements used by each 

organisation in organising activism (Berg & Lune, 2012). In this study, the case study 

method has been used in combination with document analysis, observation, semi-

structured interviews, thematic analysis and discourse analysis techniques.  

This qualitative study uses an interpretive approach, which is inductive and guided 

primarily by the questions of how and where PR is used to respond to the issue of GV 

(Hennink, Bailey, & Hutter, 2011). It requires indepth examination of a given topic, its 
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natural settings and the people that are making the topic visible (Daymon & Holloway, 

2011; Denzin & Lincoln, 2013; Hennink et al., 2011). It tries to hear the silenced voices 

with the aim of capturing a complex and unexplored issue in detail (Liamputtong, 2013). 

A qualitative approach provides a process to understand how activists and NGOs use PR, 

as well as the developments of and influences on their PR approaches.  

This type of study is regarded as a kind of “social inquiry” where a researcher 

undertakes to look into the descriptive accounts of the participants to identify the 

meanings, interpretations and values that they give to their stories and actions (Holloway 

& Wheeler, 2010, p. 3). It refers to the importance of studying people’s lived experiences 

by their own words and concepts and the underlying contexts (Daymon & Holloway, 

2011; Hennink et al., 2011). An interpretative researcher tries to look into the meaning 

that comes into being through the articulation of participants’ words and actions (Hennink 

et al., 2011). A qualitative study with an interpretative approach requires the researcher to 

interpret (i) words, (ii) actions, (iii) talks, (iv) texts, (v) discourses of the activists and their 

NGOs and (vi) the contexts that may influence the process of the production, reproduction 

and distribution of these communicative components (Daymon & Holloway, 2011; 

Denzin & Lincoln, 2013; Hennink et al., 2011; Holstein & Gubrium, 2011).  

In summary, this study employed a case study method using qualitative data to 

examine the PR methods used by activists within these three Bangladeshi NGOs. This 

qualitative study is also interpretative in nature. It requires the researcher to look into the 

words and actions of participants and their working contexts. This interpretive study also 

aligns with social constructionism because their text, talks, and discourses are considered 
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to be socially constructed within specific “social, cultural, historical or personal contexts” 

(Hennink et al., 2011, p. 15). In addition, the researcher’s personal and social contexts 

shape the interpretation of the data. These aspects are discussed in detail in the following 

section on epistemology.  

Epistemology. Epistemology refers to “the nature of knowledge and how it can be 

acquired” (Ritchie & Lewis, 2003, pp. 22-23). Within this study, knowledge was 

understood as being constructed and shaped by the NGO activists, meaning knowledge is 

subjective and it receives different meanings depending on the discursive practices of the 

NGOs and their activists, their circumstances and their interpretation of experiences 

(Allen, 2005; Cuff, Sharrock, & Francis, 2006; Daymon & Holloway, 2011; Demetrious, 

2013; Falkheimer & Heide, 2016; Heide, 2009; James, 2010; Tsetsura, 2010). It was 

found in the review of literature that knowledge is often shaped by experiences, much like 

the Indian activist Roy who became a social worker after witnessing GV inflicted upon his 

sister (Aggarwal & Gupta, 2001; Huda, 1997). Such situations can influence people to 

become activists, who as a part of their activism, create discourses of change.  

Creating the discourses of change is a process of social construction, because 

activists construct and re-construct language to create meaning with the aim of influencing 

others around particular issues (Dutta, 2011). While organising a change or a campaign, 

language is utilised by activists, PR and communication professionals to create, privilege 

and sustain concepts and particular socio-political agendas (Demetrious, 2013; Motion & 

Weaver, 2005; Tsetsura, 2010). PR is thus used to construct discourses to prevent GV. 

Therefore, the philosophy of social construction has relevance to this study.  
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Thus, I have used social constructionist epistemology for two reasons:  

(1)  firstly, knowledge is constructed by the activists or participants and their 

organisations to create activism against GV; and  

(2)  secondly, as a researcher in this study, I also take part in this construction 

process by giving meaning to that knowledge and by answering the research 

questions through interpreting, constructing and deconstructing the voices, 

texts and observation of different sites and activities of activism. 

This can be understood as a reflexive approach that allows the researcher to make 

meaning from the data through their reflective analysis and construction (Falkheimer & 

Heide, 2016; Grbich, 2004; Hennink et al., 2011; Tracy, 2013).  In the following sections, 

I discuss the use of social construction and post-structuralism theories as they relate to this 

study.    

Social construction of reality. This study is grounded in the belief that meaning is 

not fixed and it varies according to an individual’s interpretation of an event, which thus 

influences the construction of knowledge and meaning (Sarantakos, 2005). PR is created 

and used by activists and institutions in their own ways to produce, reproduce and 

disseminate words, rhetoric, images, events and concepts with a view to constructing 

social realities on a given agenda or issue (Allen, 2005; Heide, 2009; Tsetsura, 2010). 

These social realities are visible in texts, producing various data, meaning and then 

knowledge depending on the nature of the interpretation of the actors. It suggests that the 

realities and knowledge are shaped, re-shaped or revised by the actors or people involved 
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in the entire construction process (James, 2010). This is also part of the process of social 

learning through observation, actions and experiences. In this construction process, the 

researcher plays the role of an actor in shaping or re-shaping the knowledge. Initially, the 

knowledge is subjective when it is found or emerged straight from the surface of texts, 

campaign sites and over the interaction with NGO activists. However, this knowledge 

takes an inter-subjective turn when I interpret the data to answer the research questions. 

For example, while discussing findings in the discussion chapter, I explored the concepts 

of the NGO’s PR campaigns and illuminate on the limitations in their strategies from my 

own knowledge in communication and PR.  

Research from a social constructionist approach aims to deal “with the practical 

aspects of what is constructed and how that construction process unfolds” (Gubrium & 

Holstein, 2008, p. 5). The NGO activists construct their messages and concepts of 

prevention by using language in their everyday activism. This language is used in the 

interactions between the activists and audience members and in the contents of their 

communicative and campaign materials, which I have analysed for this study. In this 

process, language is the tool that creates a group identity, as well as meaning and 

knowledge about GV. As Berger and Luckmann (1966) wrote, “The language used in 

everyday life continuously provides me with the necessary objectifications and posits the 

order within which these make sense and within which everyday life has meaning for me” 

(p. 21). For example, when people repetitively produce or use certain actions in their 

language or behaviour, a pattern is developed in their actions (Heide, 2009; Tsetsura, 

2010). Since these actions are used repetitively, this pattern is taken for granted as habits, 
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knowledge and institutional discourses. These habits, knowledge and institutional 

discourses develop a social world in which humans communicate and interpret meanings 

while communicating with one other (Berger & Luckmann, 1966; Heide, 2009).  

This understanding about the use of language in the social construction process led 

me to focus on the analysis of language produced during interviews with the NGO 

activists that were developed in the campaign sites and used in official documents. By 

using language, the NGOs produced verbal and textual materials to persuade the audience 

to prevent and eliminate GV. The analytical focus on language helped me explore how the 

NGO’s approached GV, which GV problems they specifically dealt with, how they 

conceptualised their interventions for ongoing activism, and how they ran their PR 

activities in their campaign sites. The analysis also helped me understand the actions, 

objectives, and approaches that different NGOs pursued. For example, analysis of the 

declaration papers and campaign materials highlighted whether an NGO used a feminist or 

a community development approach to address GV.  

The social construction of reality in PR campaigns is also informed by Bandura’s 

social learning theory (Barker 2013). In a PR campaign, activists are supposed to educate 

audiences on key concepts in order for the social construction of reality to occur. Social 

learning theory proposes that people learn new patterns of behaviour through modelling 

and observation of PR or media programmes (Baran & Davis, 2014; Kirby, 2009). They 

follow, appreciate and copy what a TV star or model does. This learning process is 

reinforced through positive modelling in peer relations. For example, if people see in a 

campaign that certain behaviours are rewarded, they imitate these behaviours or if some 
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behaviours were projected negatively, they tend to avoid such practices in their everyday 

life (Baran & Davis, 2014; Barker 2013). Ultimately, the messages and actors involved in 

a PR campaign shape the understanding of the audiences, affecting their process of 

constructing their social worlds.  

In summary, the production of this research is a social construction process, 

because as a researcher I have played a major role in making meaning or sense of the data. 

The epistemology of this study requires me to be a part of the process of interpreting the 

social construction process of the NGOs and their activists. Since the NGOs and activists 

construct their realities differently, the data which came from different sources for this 

study has been conceived as having multiple and changeable realities (Grbich, 2004; 

Tracy, 2013). Therefore, to make sense of the data, from a social constructionist 

perspective, I needed to rely on the process of constructing, deconstructing and 

reconstructing the data. In the next section, the discussion will turn to post-structuralism 

where I elucidate these aspects.  

Post-structuralism. Post-structuralism, guided by the influence of post-

modernism, argues that texts or data have multiple realities and these are socially 

constructed following specific cultural and social norms (Liamputtong, 2013; Lincoln, 

Lynham, & Guba, 2011; Tracy, 2013). Postmodern researchers tend to see society as 

having fragmented components, which have different identities depending on the situation 

and interpretation of the researcher. These ideas stemmed from structuralism, which 

considers language as “a key process in the creation and communication of meaning” 

(Grbich, 2004, p. 32). Structuralism is much influenced by the work of Swiss linguist 
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Ferdinand De Saussure (1857-1913), who argued that meaning is derived from the effect 

of binary oppositions of words such as good or bad (cited in Grbich, 2004), and depends 

on the structure, rules and conventions of the language that allows a word to signify a 

single object with a meaning. However, poststructuralist thinker Jacques Derrida (1978) 

added that meaning is not fixed over the signifier and signified. Rather, meaning is 

produced from assessing the differences and sameness of the objects in a discursive 

context (Chouliaraki, 2008; Leavy, 2007; Prasad, 2005). Consequently, in this study, 

meanings are produced in the discussion by identifying similarities and differences in 

themes and concepts that emerged from analysis of the data.  

The followers of post-structuralism often rely on discourse analysis to analyse 

texts because deconstruction is an element of discourse analysis (Chouliaraki, 2008; 

Leavy, 2007). Deconstruction is used to locate the similarities and differences of concepts 

from the data and to elucidate themes. These themes are analysed through discourse 

analysis to find out how these themes privilege the subjectivity, power, persuasion and 

ideologies of the NGO activists and their organisations (Chouliaraki, 2008; Leavy, 2007). 

Another influential post-structuralist thinker Michael Foucault articulated the concept of 

discourse and power in explaining its interaction with the production of knowledge in 

society. According to Foucault, discourses are “practices that systematically form the 

objects of which they speak” (Foucault, 1972, p. 49). Discourse relates to statements, 

talks, and texts that form objects, which become objects of knowledge formed by major 

institutions and structures in society to create discourses that exercise actions, activities 

and concepts. Fairclough (1992) illuminated this by explaining “discourse constitutes the 
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objects of knowledge, social subjects and forms of ‘self’, social relationships, and 

conceptual frameworks” (p.39). This denotes meaning, knowledge, subjectivities, 

identities and concepts are created through discourses that are influenced by societal 

institutions and their actors. Finally, the discourse-makers attain power through producing 

the discourses of change and pushing them in the communicative spaces to persuade the 

target audiences (Cuff et al., 2006).  

In this study, to frame or make sense of the concepts, policies, and PR strategies of 

the NGOs, I analysed the concepts for similarities and differences. The process of 

deconstruction assisted me in understanding the variations of meaning of a concept 

flowing from source to receiver, as well as in detecting similarities and differences among 

the PR interventions of these NGOs. The process of deconstructing the data generated a 

pattern about the socially constructed realities and experiences of the NGOs and the 

research participants, which formed the knowledge for this study. By examining the 

realities and experiences of the NGOs, the themes were developed to show how the voices 

of the NGO activists privilege certain PR strategies and concepts in their activism against 

GV and how these interventions affect audience members in their campaign sites.  

Aligned with post-structuralism, the NGOs and their activists produce discourses 

in their everyday actions to create systems of knowledge, power, subjectivity, and identity 

(Fairclough, 1992). Their PR activities can be termed as discursive struggles to prevent 

GV and transform society so that there is equality between men and women. Therefore, I, 

as the researcher examined not only the language used by participants but also the entire 

process in which social contexts, actions, values, power and persuasion affected the data 
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in order to make sense of it. In the context of this research, the NGO activists were 

understood as the creators of the discourses about prevention and elimination of GV, 

because the activists produced and distributed PR materials to bring about change. 

Therefore, the creation of discourses in different communicative spaces developed 

knowledge about preventing GV, and formed an identity or subjective position about these 

activists as social workers or lawyers. A focus on the texts, talks and actions highlighted 

how the NGOs and their activists were using PR to create social change to prevent and 

eliminate GV in Bangladesh. In this process, I sought to understand the impact of their 

social change activities by assessing the responses of the target groups or audiences who 

took part in their different campaigns.  

Self-reflection. In undertaking a qualitative study from a post-structuralist 

perspective, the self-reflection of the researcher is important (Grbich, 2004). This is 

because the researcher influences the design of the study, while also making sense of the 

data (Hennink et al., 2011; Tracy, 2013). The researcher’s experiences, perceptions and 

world views impact how they see the topic.  

I, the researcher of this study, was born and raised in Bangladesh where the data 

collection has taken place. I have been raised in a progressive and moderate Islamic family 

where my parents were supportive of one another and respectful of each other’s decisions 

to seek to make their life prosperous and happy. I am aware of my position as relatively 

higher-class man in Bangladeshi society, which is characterised by class and patriarchal 

mode of social control. I became motivated by my parent’s influence to contribute 

positively to society and the marginalised people of Bangladesh. As an example, I came to 
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know about activism upon observing the work of my father as a journalist in reporting 

news from activists on different social issues. In the same way, I had been aware of GV 

from news media and from observing violence against women perpetrated by men while 

travelling in some rural areas. I also read about incidents of GV in newspapers, while also 

observing men in rural areas laughing at the news of young women being raped. It 

appeared to me that women became victims of GV in many parts of Bangladesh and the 

problem was not being addressed properly. These experiences have shaped my 

understanding about violence and motivated me as a member of the progressive and 

privileged class to respond to GV when I was completing my undergraduate degree. From 

my understanding, the victimisation of women is portrayed in the communicative space 

regularly while their voices are silenced. As a man, I think men have a responsibility to 

address the issue of GV, and women should also be given equality in society, which will 

help to raise their voices to prevent and eliminate GV.      

My exposure to research on GV has been grounded in my field work both in my 

Honours Monograph and Master’s dissertation related to Mass Communication and 

Victimology. GV is a broad issue and therefore, as an Honours student, I decided to 

examine the communicative actions of activists of two NGOs working against human and 

sex trafficking by analysing textual materials of the organisations and interviewing the 

activists. I have also served as a Public Relations Officer in East West University, 

Bangladesh and as a Research Information Officer in a Bangladesh Garments 

Manufacturers and Exporters Association. As part of these roles, I prepared 

communicative materials for news media and organised in-house and outside educational 
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campaigns, while also conducting research and publications on PR.  These employment, 

research and educational experiences have laid the foundation for this study on the use of 

PR in organising activism against GV in Bangladesh.  

Methods: Conduct of the study 

Document analysis, observation and semi-structured interviews were used in this 

case study research, while thematic and discourse analysis techniques were employed to 

make sense of the data. Participants were recruited through a purposive sampling process. 

The approach to sampling, data collection and data analysis provided descriptive accounts 

of PR responses that highlighted the differences and similarities between these NGOs 

when organising activism against GV. The following sections will describe the sampling, 

data collection methods and data analysis in detail.   

Sampling. To select participants, I followed a purposive sampling technique. 

Purposive sampling is a process in which a researcher uses their judgement to identify and 

screen the sample in line with the research purpose and methodology (Daymon & 

Holloway, 2011). The researcher selects participants, who are considered informative and 

knowledgeable sources on the topic (Liamputtong, 2013). For this study, a two-fold 

approach was applied: firstly the organisations were selected, and secondly the activists 

and the audience members who took part in the PR campaigns of the NGOs were selected.   

Selection of the NGOs. NGOs with diverse activities but differences in their 

approach to dealing with the issue of GV in Bangladesh were selected. They were Acid 

Survivors Foundation (ASF), Ain o Salish Kendra (ASK) and Naripokkho. These three 

NGOs were chosen for this study because of their unique role in organising activism 
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against GV in different areas of Bangladesh. For example, Acid Survivors Foundation 

focuses solely on the issue of acid violence, while Ain o Salish Kendra and Naripokkho 

deal with multiple problems of GV such as domestic violence, human trafficking and 

sexual violence.  

Embarking on research on a complex issue such as GV requires the establishment 

of trust and a good working relationship with NGO activists (Daymon & Holloway, 2011; 

Liamputtong, 2013). Prior to leaving Bangladesh, I initiated face-to-face contact with the 

key NGO personnel at their offices and discussed the possibilities of carrying out research 

on this topic. This process was aimed at establishing a working relationship with each of 

these NGOs by communicating my aspiration to conduct a study on the use of PR in 

organising activism against GV. While giving feedback, they assured me verbally that 

they would provide the necessary support for this study. I had a prior relationship with an 

activist of Naripokkho based on my previous communications with the activist about my 

Masters dissertation. Relationships with the activists in the two other NGOs were built 

through the interactions I had with them before leaving Bangladesh. Later, as a part of a 

process of establishing rapport with the selected NGO personnel, communications by 

telephone and email from Australia had been maintained with the activists who deal with 

PR and awareness raising campaigns. I will further discuss the backgrounds of the NGOs 

and the factors that shaped my decision to select them below.   

Acid Survivors Foundation (ASF). For this study, Acid Survivors Foundation 

(ASF) was selected because of its specific involvement in providing service to the victims 

of acid violence and arranging campaigns on this issue. This organisation has different 
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programmes that seek to raise awareness about the impact of acid violence, and legal use 

of acid and prevention of acid violence in Bangladesh. In addition, ASF tries to empower 

and reintegrate the acid survivors into their respective communities. In its activism, ASF 

wants to involve all stakeholders from community to policymakers to assist acid survivors 

in their local community, in implementing laws regarding GV and in eliminating acid 

violence from society.  

Ain o Salish Kendra (ASK). Ain o Salish Kendra (ASK) was selected because of 

their role in organising campaigns and dispute resolutions at the district and national 

levels on various GV issues such as domestic violence, human trafficking and rape from a 

human rights perspective. The focus of ASK is aimed at educating village people, NGO 

members and district level lawyers about the availability and use of laws for dealing with 

various cases of GV and assisting the victims. Its members also provide advocacy services 

and lobby government while drafting laws regarding GV. This organisation has a number 

of units that are formed to raise awareness about GV at different levels, provide mediation 

services, and organise various PR and advocacy activities to prevent GV. 

Naripokkho. The third NGO, Naripokkho, was chosen for their role as a feminist 

organisation in addressing GV and various issues that affect the lives of women. It also 

organises campaigns at village and national levels on various GV issues. In addition to 

raising awareness against GV, this organisation lobbies for the equal treatment of women 

in media productions, educational curriculum and different social and economic sectors. 

At a grassroots level, it has developed a network with marginalised women who are 

vulnerable to GV and are victims of GV. In its activism, it raises unique issues such as 
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sexual violence in conjugal relationships. It also organises activism to improve 

government health and welfare support for victims of GV.  

Selection of the research participants. Three groups of participants were selected 

for interviewing. The first group were activists working within each of the three 

organisations, while the second group comprised of a victim-cum-activist. The third group 

included audience members who attended campaigns facilitated by the three organisations. 

NGO activists. Participants were recruited from the selected three NGOs in the 

capital of Bangladesh, Dhaka. ASF, ASK and Naripokkho participants included both 

activists of the NGOs and audience members of NGO campaigns. In the first group, the 

NGO activists were chosen because of their roles as a social worker, communication 

professional, legal advocate, campaign organiser and programme organiser to provide 

support to GV victims and prevent and eliminate GV.  

Victim-cum NGO activist. I also invited one victim of gender violence to 

participate. That victim had become an activist providing PR and advocacy services in 

ASF. Recent victims were not recruited because of the trauma they might have 

experienced as a result of GV and the risk of re-traumatisation through the interviewing 

process.  

Audience members. In order to select the audience members of the campaigns, I 

requested the NGO programme officers recommend participants from the audience. They 

advised me to interview school teachers, acid sellers, NGO professionals and lawyers in 

terms of their roles as opinion leaders in disseminating the campaign messages of these 

NGOs and in assisting their communities to prevent and eliminate GV. The NGO 
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programme officers also selected some student-audience members at school campaigns on 

the basis of their leadership role in discussing the messages about GV among their peer 

groups and family members. 

In total, I recruited 20 participants. Among them, seven were activists, one was a 

victim-cum-activist and 12 were audience members. Of the activists and victim-cum-

activists, four were women and four were men with ages ranging from 34 to 48. Of the 

audience members, three were women and nine were men. There were three male students 

among these nine men. However, no female students consented to take part in the 

interviews. The demographic information about the participants is given below in Table 1 

as well as in other tables in three chapters of this thesis that explore the research findings. 

Table 1: Participant demographic information.  

Participant (P) Organisation Gender Age Professional Role 

P1– Activist A Acid Survivors Foundation Male 35 Project Manager (NGO 

Professional) 

P2 – Activist B Acid Survivors Foundation Male 37 Victim-cum-activist and NGO 

professional responsible for PR 

P3 – Activist C Acid Survivors Foundation Female 34 Project Manager (NGO 

Professional) 

P4 – Activist D Ain o Salish Kendra Female 49 Senior Deputy Director, 

Gender Justice Unit (NGO 

Professional & lawyer) 

P5 – Activist E Ain o Salish Kendra Female 41 Senior Deputy Director, 

Mediation Unit (NGO 

Professional) 

P6 – Activist F Ain o Salish Kendra Male 38 Consultant, Communication 

Unit (NGO Professional) 

P7 – Activist G Ain o Salish Kendra Male 43 Senior Coordinator, Human 

Rights Awareness Unit (HRA), 

ASK 
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P8 – Activist H Naripokkho Female 48 Project Director on GV 

Prevention Programme and 

activist. 

P9– Audience I Acid Survivors Foundation 

Advocacy Campaign 

Male 27 Battery business man using 

acid in business 

P10 – Audience J Acid Survivors Foundation 

Advocacy Campaign 

Male 38 NGO professional in a local 

NGO 

P11 – Audience K Acid Survivors Foundation 

School Campaign 

Male 13 Student, Kishoreganj High 

School 

P12 – Audience L Acid Survivors Foundation 

School Campaign 

Male 14 Student, Kishoreganj High 

School 

P13 – Audience M Acid Survivors Foundation 

School Campaign 

Male 14 Student, Manikganj High 

School 

P14 – 

Audience/Teacher 

N 

Acid Survivors Foundation 

School Campaign 

Male 48 Headmaster, Kishoreganj High 

School 

P15 – 

Audience/Teacher 

O 

Acid Survivors Foundation 

School Campaign 

Female 40 School teacher, Manikganj 

High School 

P16 – Audience P Ain o Salish Kendra 

Advocacy Campaign 

Female 39 Advocate and activist in 

Netrokona district 

P17 – 

Audience/Student 

Q 

Naripokkho School 

Campaign 

Male 14 Student in Noakhali High 

School 

P18 – 

Audience/Teacher 

R 

Naripokkho School 

Campaign 

Male 39 School teacher in Noakhali 

High School 

P19 – Audience S Naripokkho Drama 

Campaign 

Female 34 Communication Officer in an 

NGO in Dhaka 

P20 – Audience T Naripokkho Campaign on 

Women Health 

Male 43 NGO professional 

 

Data collection methods. The data collection methods used in this study included 

document analysis, observation and semi-structured interviews. As this was a qualitative 

study, I was able to use my creativity, flexibility and self-reflection (Denzin & Lincoln, 

2013; Grbich, 2004; Hennink et al., 2011; Tracy, 2013), and therefore, I needed to choose 

methods that would be supportive in getting the entire picture of this topic in the field. 
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These qualitative methods were chosen as they would provide descriptive accounts of the 

topic. These methods are discussed in detail below. 

Document analysis. Document analysis used in this study refers to the 

examination “of existing documents, either to understand their substantive content or to 

illuminate deeper meanings which may be revealed by their style and coverage” (Ritchie 

& Lewis, 2003, p. 35). Documents included various kinds of texts which were produced 

for official purposes on websites, newsletters, media-releases, campaign materials, books 

and other printed and visual formats (Daymon & Holloway, 2011). These documents 

provide primary and additional data about newer concepts, variations and development on 

a topic by informing the researcher about the scope and nature of the field with the aim of 

collecting further data (Bowen, 2009; Sarantakos, 2005). These documents were also 

considered as socially situated products describing a particular viewpoint of the sources 

and the contexts where they were constructed and applied (Daymon & Holloway, 2011; 

Ritchie & Lewis, 2003). Therefore, before engaging in observations and interviews with 

participants, the available documents of the NGOs were analysed. This was done to ensure 

that I had a basic understanding of how PR and communicative activities in activism 

against GV were being employed by the organisation and in which contexts. In addition, I 

read the campaign materials before observing the campaigns and I analysed such materials 

upon completion of the campaigns. 

Within document analysis, Daymon and Holloway (2011) suggest developing a 

framework that focuses not only on the surface meaning of the documents, but also on the 

settings, situations and conditions under which they are produced, recorded and 
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established to ascertain the viewpoints of the producers. While first reviewing the 

collected documents, I undertook an exploratory analysis that included “identifying the 

data, comparing them, weighing their relevance and significances and recording them 

systematically” (Sarantakos, 2005, p. 294). This was done by firstly, determining the 

genre of the document. Secondly, I identified the aims and concepts that were described in 

the document to justify the actions of a particular NGO. Thirdly, the source, issues, 

contexts, trends and audience of the documents were examined. Thus, the documents 

highlighted the activities, positioning, and perspectives on GV of each of the NGOs. This 

data provided me with an initial overview of the PR activities of each organisation, 

shaping my understanding about each organisation’s activism. The data also helped me 

identify and understand the emergent issues, campaign activities and locations, campaign 

tools and campaign impacts before approaching the activists and audience members to be 

interviewed. In the final analysis, the data from the documents was triangulated and 

analysed through discourse analysis to explore aspects that unfolded through interviews 

with the activists and audience members. 

Observation. Observation entails systematically observing people’s actions and 

interactions, recording observations and reflecting on verbal, non-verbal and on textual 

surfaces (Hennink et al., 2011; Ritchie & Lewis, 2003). This method “entails the 

systematic noting and recording of events, artefacts and behaviours of informants,” 

because “they occur in specific situations rather than as they are later remembered, 

recounted and generalised by participants themselves” (Daymon & Holloway, 2011, p. 

258). By observing situations, knowledge usually arises because (i) the researcher 
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observes participants with empathy as a member of the event or setting, such as in the 

campaign sites and working locations, and (ii) the researcher notes and captures the data 

coming from the observation (Monette, Sullivan, & DeJong, 1990; Ritchie & Lewis, 

2003).  

In the context of this research, observation was employed to study the contexts, 

campaign sites and PR actions of the activists, while noting the audience feedback from 

the campaigns. In this study, I took the role of participant observer where audience 

members at campaigns were made aware of my presence and I was given permission by 

the NGOs to observe the detail and depth of their PR activities in the campaign sites and 

advocacy meetings. During the introductory period my identity was disclosed to the 

participants located within offices and campaign sites in order for them to feel comfortable 

working in my presence. As a part of this study I undertook field work by travelling to 

remote places of Bangladesh where the three NGOs organised PR campaigns and 

advocacy workshops on raising awareness of GV. I took part in campaign sites with the 

activists and NGO professionals following a formal written approval from the head office 

of each NGO. 

As part of the observation process I used a diary to take notes of the words of the 

participants. While conducting interviews, the personal and emotional feelings were noted 

when the participants described organising activism. This approach ensured that I 

understood the data from multiple realities and the two methods formed complementary 

understandings of a concept or theme (Hennink et al., 2011). The research aims directed 

my observations guiding me on what to take note of in observing the campaign. For 
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example, in order to determine the objectives, messages and tools that the activists were 

using, I observed advocacy meetings held about combating GV and the related 

communicative materials distributed therein were analysed. For the same purposes, I took 

note of the posters hung on the walls and information-flyers that the activists distributed. 

At the same time, I observed what advice the NGO professionals were providing verbally 

on preventing GV when they distributed PR materials in campaign settings.  

Semi-structured interviews. Semi-structured interviews were used to understand 

participant’s responses in an interpretative and interactive manner in a natural setting 

(Fontana & Frey, 2008; Hennink et al., 2011; Liamputtong, 2013; Ritchie & Lewis, 2003). 

Furthermore, they were useful in understanding the wide range of experiences and 

perspectives of participants and in creating a meaningful understanding about the topic of 

research (Daymon & Holloway, 2011). Consequently, semi-structured interviews were 

used in this study aligning well with a social constructionist and post-structuralist 

approach to data collection. Questions in the interview were open-ended so that 

participants could influence me towards a new understanding of the topic and research 

focus. 

Two sets of interview protocols were designed for interviewing NGO activists and 

audience members (see Appendix A). Due to the varying nature of the organisations and 

the participants, the sequencing of the questions varied across interviews, as Daymon and 

Holloway (2011) stated, “it depends on the process of each interview and responses of 

each individual” (p.25).  Hesse-Biber and Leavy (2004) have also added that this kind of 

interview, in what they have termed as indepth interview, is “flexible, iterative and 
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continuous” (p.189) because the process should be flexible in order to be responsive to 

participants. This guided me to enter indepth into the experiences and stories that the 

participants described in a pattern through responding to the key questions of the 

interview-guide (Ritchie & Lewis, 2003). Such interviews create “sharedness of 

meanings” (Fontana & Prokos, 2007, p. 71) between the researcher and a participant 

because both the researcher and participant create meaning about the research themes 

(Hennink et al., 2011, p. 109). Therefore, my role as a researcher required me to follow 

the emotions, feelings, silences and gestures of the participants. While conducting 

interviews I faced several situations of iterating and explaining the questions in different 

sequences to make them more participant-friendly in the conversation. For example, on 

the question of ‘what are the preventive PR strategies that your organisation articulates, 

reinforces and implements to eliminate GV’, a few participants requested that I repeat the 

question in a more detailed way. I then described the question by splitting it into two or 

three parts, such as firstly ‘what is meant by preventive strategies?’ and then ‘how are 

these strategies used in PR discourses or materials for raising awareness against GV?’.  

Sometimes, when a participant raised a new concept but provided little information about 

it, I sought more explanatory information by asking ‘what makes you think that?’, ‘why 

do you think that?’ and ‘how do you think that?’. This was important because this research 

focused on the voices of the activists and developed knowledge in an exploratory and 

interpretive manner. It does not mean that I sought to influence the participants, but rather, 

I tried to respond to the flow of the interview so that I could find a “deeper and fuller” 

understanding of their meanings reflected in their verbal and non-verbal responses 
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(Ritchie & Lewis, 2003, p. 141). In this context, I followed not only their narrative voices 

but also their non-verbal cues.  

The interviews were recorded in Bengali language on an audio recorder which is 

termed as “polyphonic interviewing” to capture the voices of the participants in a natural 

form (Fontana & Prokos, 2007, p. 53). Later the Bengali data were transcribed and 

translated into English as part of the transcription process which was checked by a 

government approved translator in Bangladesh before analysis commenced. Some 

interviews were quite brief, spanning from three to nine minutes. These interviews were 

brief because the participants seemed less accustomed to talking and responding to a 

researcher on a topic such as GV.  Other interviews ranged from 10 to 35 minutes 

according to the level of detail provided in response to the questions. However, these 

interviews are still considered short compared with other studies, as in Bangladesh it is 

common for meetings to be short.  

Data analysis methods. The process of data analysis was based on three steps 

including transcribing, analysing the data using both a thematic and discourse analysis 

technique and then triangulating the data analysis: 

Step 1: Transcribing. The transcribing process started after the conclusion of data 

collection. While conducting transcription, I focused not only on what was said, but also 

on how, when and in which context it was said. The recording of interviews assisted with 

transcribing intonations, clauses, phrases and commas (Drew, Raymond, & Weinberg, 

2006). The interviews were conducted in Bengali, using a digital audio-recorder and later 

transcribed into English. Notes were also taken during the interviews to identify major 
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points. A government authorised translator also checked and authenticated all the 

translated transcriptions derived from the interviews.  

Step 2: Analysis. Analysing data in a qualitative study refers to the process of 

developing a story that describes the meanings elicited from the interviews, observations 

and documents (Hennink et al., 2011). The process of analysing the documents involved 

skimming, reading and interpretation (Bowen, 2009). Interpretation of the documents is a 

key challenge in analysing the texts of these documents because it is concerned with the 

meaning attributed to words and phrases and how they are interpreted (Daymon & 

Holloway, 2011). 

In this study discourse analysis methodology was used to understand the messages, 

themes and PR strategies these organisations used to address GV. This was consistent with 

the theoretical framework for this study which sees discourses as “practices that 

systematically form the objects of which they speak” (Foucault, 1972, p. 49). The method 

“focuses on knowledge about language beyond the word, clause, phrase and sentence that 

is needed for successful communication” (Paltridge, 2006, p. 2). It is a way of analysing 

and finding the concepts, messages and themes from the qualitative and interpretative data 

because discourse analysis is concerned with texts and speech with the aim of exploring 

how concepts are constructed through the use of language in communication (Daymon & 

Holloway, 2011).  

As part of the discourse analysis, the data was analysed thematically to identify 

clusters of ideas, thoughts and concepts (Blanche, Blanche, Durrheim, & Painter, 2006). 

This means data was coded first under relevant themes, and then the data was analysed 
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through discourse analysis. In this context, “a theme captures something important about 

the data in relation to the research question and represents some level of patterned 

response or meaning within the data set” (Braun & Clarke, 2006, p. 82). In this study a 

process of coding, sorting and organising the data was undertaken (Liamputtong & Ezzy, 

2005), which started when transcribing the data. To break down and conceptualise the 

data, an open coding technique was used and the coding was done in NVivo data coding 

software. To achieve reliability on the nature and number of codes, an inter-coder 

reliability method was used. This meant that both of my supervisors checked that they 

reached the same conclusion regarding the codes in relation to a sample of interviews 

(Lombard, Snyder‐Duch, & Bracken, 2002). In most instances, there was agreement 

regarding the codes. Where differences arose, the raw data was consulted to enable the 

supervisors and me to reach consensus about data analysis. To develop the themes, focus 

was given on the patterns, clusters and key issues emerging from the codes of data as an 

inductive process. These themes served as summaries of the data reflecting recurring 

voices, concepts, strategies, issues and points on which discourse analysis was conducted 

(Blanche et al., 2006). 

Considering the theoretical framework of this study, it was recognised that 

discourses in the data comprise not only the words or texts but also the values, persuasions 

and actions of the NGOs to promote or establish an ideology of an institution. It is used as 

a communicative unit (Paltridge, 2006) to persuade, appeal, represent and establish a 

version of social reality (Gill, 1996; Potter & Wetherell, 1987). Therefore while initiating 

discourse analysis, the focus was not only on the words or short phrases, but also on 
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chunks of sentences. Daymon and Holloway (2011) used the terms ‘interpretative 

repertoire’ to describe these chunks (p. 172) as the discursive units. These units are 

marked and analysed to identify the concepts, messages and PR strategies used. The term 

“interpretative repertoire” was also found in the discussion of Potter (1996) who explained 

it as “sets of terms”, which are formed and developed with grammatical coherence in a 

specific institution to support central ideas or metaphors to form a “common-sense” on 

these ideas (p. 131).  

 While undertaking discourse analysis, investigation took place as to ‘who said 

what and why’, with the aim of looking for regularities and variations in the language of 

the texts and in the narratives of the interviews arranged under the themes through coding. 

It required reading, re-reading and going back to the texts and their patterns to locate 

“situated meaning”, as a text has surface and hidden layers of meanings. The layers of the 

meaning were peeled away by cutting texts, what is said as deconstruction of the texts, on 

the basis of events, preventative actions, persuasions, contexts, ideologies, identities and 

institutions (Mickey, 2003). For example, while peeling away the interview and textual 

data of Naripokkho about its role in establishing equal treatment of women in media 

advertisements and human services organisations, and stopping child marriage and sexual 

violence in conjugal relations, it was found that this organisation takes a feminist approach 

to combating GV and empowering women. Further, by finding similarities and differences 

in the emerging concepts, I strived to see how meanings attached to various PR campaigns 

moved from the source to the audience of the campaign or whether the audience 

understood the intended meaning of the activists. By interviewing and observing the 
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audience, I tried to understand and discover their social constructions about the concepts 

of preventing and eliminating GV as an effect of the campaign materials (Mickey, 2003). 

The analysis included the discourses from both parties: the producers of the PR materials 

who were the PR activists of these NGOs and the recipients of their PR materials and 

messages regarding the topic.  

Step 3: Triangulation. The term ‘triangulation’ denotes the technique by which a 

concept or a theme is seen and fixed from the data of multiple sources to enhance its 

accuracy and validity (Daymon & Holloway, 2011; Smith, 1996). This technique was 

used to find similar and dissimilar perspectives between the NGOs in response to the 

research questions following the deconstruction practice based on post-structuralism. 

According to Sarantakos (2005), this process is helpful in seeing a particular point of 

research from various perspectives and therefore enriches knowledge to test the validity of 

the findings with theoretical arguments. 

Source triangulation technique was used first because the primary data came from 

two sources: the activists and the audiences of their PR materials. This type of 

triangulation involves “…the use of multiple quotations from the data to confirm and 

illustrate emerging themes of interest, or the involvement of multiple participants” 

(Liamputtong, 2013, p. 31).  This technique also appeared relevant while data for this 

study was collected from secondary sources such as various printed materials including 

news releases, newsletters, campaign materials and websites.  

Secondly, methodological triangulation was used to see the similarities and 

differences of the themes and concepts. Data coming from various methods such as 
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document analysis, observation and semi-structured interviews were triangulated to 

develop the knowledge for this study (Holloway & Wheeler, 2010). 

Both triangulation techniques were helpful in describing the findings about PR 

tools, messages, impacts and techniques that the NGOs used in their activism, and in 

understanding the validity of the findings. For example, the sub-themes about the 

application of ASK’s action theatre and its impact were developed by triangulating the 

coded data from the interview with Activist G along with the text in the booklet “Self-

portrayal: ASK’s 25 years” (Ain o Salish Kendra, 2011). Also, the data on ASF’s 

advocacy campaign for acid sellers and users was triangulated through methodological 

triangulation to find the impact of that campaign. In this thesis, a triangulation method was 

used to ensure fine tuning of themes and sub-themes, thus locating the central meaning of 

a particular concept that emerged from the data from different sources.   

Validity. The concept of validity is associated with rigour and ethics, which aims 

to ensure the quality and trustworthiness of the research (Daymon & Holloway, 2011; 

Holloway & Wheeler, 2010; Liamputtong, 2013). In quantitative studies, this term is 

echoed with reliability, which means the research methods and tools are replicable and 

assumed to produce the same result in another context. In the context of qualitative 

studies, achieving reliability is difficult because the researcher is used as a tool in data 

collection and the research is based on a particular context. Other researchers who have 

different worldviews may interpret the context in different ways depending on the process 

of constructing their own social reality. However, qualitative research is “a legitimate and 

appropriate tool for studying people’s subjective experiences and understanding the 
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meanings and interpretations individuals have within the context of their lives” 

(Liamputtong, 2013, p. 23). 

To achieve validity in this research triangulation was used as described above. 

This helped achieve internal validity. Further, I also used other methods such as peer-

checking of the data upon giving a ‘thick description’ of every theme during analysis and 

showing reflexivity in every step of the research (Daymon & Holloway, 2011). Copies of 

transcription and analysis were shared with my supervisors to check and ensure that there 

was a level of consistency in identifying the themes when coding the data. This is also 

related to achieving inter-coder reliability described previously, because I and my 

supervisors individually checked the data and developed codes to ensure consistency in 

themes. This assisted in maintaining accuracy and completeness in analysis (Tracy, 2013). 

Since it was a descriptive study, ‘thick description’ was provided, where possible, 

of each theme by describing the verbal feedback of participants, their emotions, meanings 

and non-verbal expressions attached to the themes and topic of the study. In relations to 

ethnographic research, the term ‘thick description’ was first used by Geertz (1973) who 

borrowed the term from philosopher Gilbert Ryle (cited in Geertz, 1973, p. 6). Daymon 

and Holloway (2011) understand this term as  “not only a detailed description of the 

context, people and process of the research, but also the meaning and intentions of the 

participants” (Daymon & Holloway, 2011, p. 93). Thick description was used to provide 

readers with the exact pictures of the application of PR methods with nuanced 

perspectives derived from the analysis of texts, interviews and my observations of the 

research participants/campaign audiences and of activists’ PR practices.   
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Ethics. Ethics approval was granted from the Griffith University Ethics 

Committee. The ethics approval is attached in Appendix D of this thesis document. A 

recommendation letter from a project supervisor was provided attesting my role as a PhD 

candidate. This letter formally requested the support from each organisation. NGO 

activists working in head offices of the three NGOs who reviewed the letter gave me 

permission to approach their offices and campaign sites to collect data. The approval 

letters from these three NGOs are attached in Appendix C of this thesis.  

Consent. In approaching the NGOs, an application to undertake the study along with 

a supervisor’s recommendation letter was used. The recommendation letter served as the 

approval to collect textual materials from the head offices of the NGOs, to get access to the 

campaign sites, and to observe the PR activities, the activists, and the audiences. This meant 

that while observing the campaigns, additional approval from the audience members and 

activists did not need to be sought.  

Prior to conducting interviews, signed consent was sought from participants. The 

consent form included information on the research purpose, the research process, potential 

benefits and risks, the right to withdraw at any time, and the intent to publish and 

disseminate findings. Participants were assured that their involvement was voluntary and 

they were free to withdraw at any time, which would in no way affect the services they 

receive or their employment within the NGOs. It was anticipated that the topic of GV is a 

sensitive issue in the context of Bangladesh, and therefore participants might hesitate 

when signing a consent form or allowing their voice to be recorded. However every 
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participant who took part in the interview signed the consent and no one showed any 

hesitation in signing the form and allowing the interviews to be recorded.  

It was also thought that recording the interviews of the research participants would 

affect their employment. However participants were informed of the objectives of the 

study prior to receiving their written consent. Participants were also assured that their 

responses would be de-identified and would not be disclosed to other people without their 

consent.  

By describing the details of the consent form to participants, as well as the process 

of recording the interviews, participants felt confident and understood the purpose of the 

research.  It was noted that many participants conveyed excitement about being involved 

in the research and were interested that the researcher had come from Australia to conduct 

the study. I assessed that participants were able to grasp the purpose of the research and 

were able to make an informed consent to participate. The consent form and information 

sheet are attached in Appendix B of this thesis while Appendix A contains the interview 

questionnaires for NGO activists and audience participants for this study. 

Data storage. Upon receiving permission from participants, the interviews were 

recorded using a digital recorder. Electronic data was kept password protected and the 

hard copies of the transcription and the textual materials are stored securely by lock and 

key for five years under the ethics of Griffith University for research. Participant consent 

forms and identifying details are kept separately to the transcriptions. 

Potential risks. Given the sensitive nature of the research there was a potential for 

participants to become distressed.  Prior to conducting the interviews, arrangements were 
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made with NGOs for referral of participants to services. However, no one was found to 

experience any distress while taking part in an interview. Only one victim-cum-activist 

was interviewed as part of the study because of concerns that recent victims may be 

retraumatised through an interview process. 

Resources, health and safety. To conduct the process of data collection, I was 

required to stay in Bangladesh for eight and half months. The Department of Foreign 

Affairs and Trade - Australian Government (2015) had issued a cautionary notice to any 

Australian or employees working there, given continuous political violence. 

Consequently, an approval from Griffith University to travel to Bangladesh was sought. 

This approval required arrangement for a safe and secure residence, whilst also devising a 

travel plan before leaving Australia.   

Limitations. There are several limitations in the methodological part in this study. 

Firstly, the study sample size is small comprising only 20 participants. Therefore, the 

study findings cannot be generalised. Secondly, no quantitative indicators were employed 

to show the extent of behaviour change amongst the audience members at campaign sites 

and thus definitive conclusions about the impact of activist activities cannot be 

determined. Instead, understanding of the phenomena was obtained by listening to the 

narratives of NGO activists, who observed the audience members in the campaign sites. 

Audience members were also interviewed at the conclusion of the campaigns. During data 
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collection Bangladesh was facing strikes. This also obstructed visits to some remote sites 

as the NGOs needed to cancel their campaigns in these areas due to safety concerns.  

Conclusion 

This chapter has described the qualitative case study design used within this study 

with an interpretative approach. The study sought to elicit and understand the views of the 

NGO activists who organise PR campaigns against GV, the victims of GV and audience 

members. Therefore, the study required the interpretation of the talks, texts, actions and 

contexts in which the activists produce, re-produce and disseminate their PR activities. 

The study was underpinned by social constructionist and post-structural epistemology. 

The data was deconstructed from the three different organisations and analysed using 

discourse analysis. Discourse analysis was used to explore the regularities, variation and 

central meaning of the concepts and PR strategies of this activism discussed under specific 

themes.  

The process of sampling, data collection and data analysis methods have also been 

described in this chapter. In the section on sampling, I described how three NGOs in 

Bangladesh were selected for qualitative case studies. Further, three groups of participants 

were selected for interviewing: one group was from the NGO professionals (including 

both activists and a victim-cum-activist) and another from the audience members who had 

taken part in the campaigns against GV. A purposive sampling technique was used to 

select the NGOs and the participants for this research. In this chapter discussions about the 

methods of data collection and data analysis were also included and are aligned with the 
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theoretical approaches to the methodology. Since the study tried to interpret the voices of 

NGO activists, texts and campaigns in natural settings, this case study employed a number 

of qualitative methods to collect and analyse the data, including document analysis, 

observation and semi-structured interview techniques. While analysing the data using 

thematic and discourse analysis, the theory of deconstruction was followed to separate the 

concepts and notions of their PR strategies and finally reconstruct them to frame the 

themes in the findings and discussion chapters. Source and methodological triangulation 

techniques were also relied upon to find similarities, differences and patterns of the 

concepts, arguments and emerging themes from the data. 

Discussion about study validity was illuminated in this chapter. To achieve validity 

in this research the methods used were methodological triangulation, peer-checking, thick 

description of every theme and self-reflection. The study also upheld ethical principles 

related to consent, data storage, risk, resources and health and safety issues. The following 

chapters will illuminate further how these methods were used to collect and analyse the 

data from the practical grounds and the outcomes that resulted from the application of 

these methods.     
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Chapter 4: Acid Survivors Foundation 

Introduction 

This chapter reports on findings from interviews with activists at ASF, analysis of 

ASF’s written materials, observation of its campaigns and interviews with audience 

members. After triangulating the data, four major themes were identified: (1) raising 

awareness, (2) engaging survivors in reintegration and activism, (3) garnering public 

support and (4) establishing and maintaining relationships with stakeholders. Discussion 

of the findings is organised under these four themes. The first theme encompasses a broad 

range of data about how ASF organises school campaigns, advocacy campaigns for acid 

sellers and users, bazaar campaigns and campaigns involving men. In this theme data 

about the impact of the school and advocacy campaigns has been included. Analysis of the 

data in relation to the reintegration of victims and their activism is covered in the second 

theme, while the third and fourth themes cover the use of PR for garnering public support 

and for creating and managing relationships with stakeholders.    

ASF was established in 1999 in response to the growing number of acid violence 

cases in Bangladesh. As part of its activism, the organisation has developed campaigns to 

raise awareness about acid violence and to empower the victims in their respective 

communities. It also hosts meetings with policymakers and relevant administrative 

officials to look at strategies for preventing acid violence. On the ground, ASF provides 

legal assistance, training and financial support for the rehabilitation and reintegration of 

survivors. It has a 20-bed hospital where patients receive medical and psychological care.  
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Interaction with research methods. ASF adopts PR strategies and engages in PR 

activities, including publishing annual reports, providing information about acid violence, 

developing video clips, and producing newsletters and promotional materials. As part of 

preparing for interviews and observing the campaigns, the annual reports and copies of the 

ASF ‘Voice Magazine’ were read. The organisation also has its own website and 

Facebook page, which were reviewed several times to note their activities. While at the 

campaign sites, the campaign materials were read which comprised of a pamphlet, posters 

and stickers. Also the video documentaries and talks that the activists and others delivered 

to audiences were viewed. These observations were in preparation for the interviews. 

Interviewing the three activists in ASF head office was the key source of data for 

the overall findings. There was a focus on the data from Activist A, because among other 

activist-participants, he was found to conduct most of the campaign programmes and he 

provided descriptive data for the longest period of time in his interview. Activist A was 

also observed conducting the school campaign in Kishoreganj and an advocacy campaign 

for acid seller-users in Dinajpur districts. Hence, data from Activist A is mentioned 

frequently throughout the chapter. As part of data collection two school campaigns were 

observed in Kishoreganj and Manikganj district. Around 200 students and five school 

teachers took part in the Kishoreganj School Campaign where two students and the 

Headmaster were interviewed. In the Manikganj School Campaign, around 120 students 

and four school teachers attended the campaign and among them, one student and one 

school teacher were interviewed. In its campaign for youth and student groups, ASF 
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focuses on young people because this is a formative time in their understanding of equal 

relationships between men and women.  

One advocacy campaign with acid sellers and users, NGO professionals, police 

officials and journalists in Dinajpur district in northern Bangladesh were also observed. 

The acid sellers and users comprised of jewellery owners and battery workshop owners. 

The focus of the campaign was on ensuring acid sellers only sell acid in a lawful manner 

to those with the appropriate licence. Approximately 25 people took part in this campaign. 

Attendees at the campaign included acid sellers and users, battery shop owners, jewellery 

shop owners, police official, advocates, a journalist and an NGO professional. 

Table 2 lists the participant identification label, interview length, gender, age, 

professional role, and organisations of the participants who took part in the interviews, 

while Table 3 outlines the campaign locations, length of each campaign, number of 

audience members, number of interviewed participants, and materials used in these 

campaigns. In total, ten people were interviewed from ASF head office and campaign sites 

while three campaigns were observed in this study. 
Table 2: ASF participant demographic information. 

Participant ID Interview 

length 

Gender Age Professional role Organisation 

Activist – A 35 minutes Male 35 Project manager (NGO 

professional) 

ASF 

Activist – B 26 minutes Male 37 NGO professional focused on 

PR and communication. He is a 

victim-cum-activist (NGO 

professional) 

ASF 

Activist – C 15 minutes Female 34 Project manager (NGO 

professional) 

ASF 

Audience - I 10 minutes Male 27 Business man using acid in 

business 

Battery shop 
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Audience – J 11 minutes Male 38 NGO professional Local NGO 

Audience/ 

Student – K 

5 minutes Male 13 Student Kishoreganj 

High School 

Audience/ 

Student – L 

3 minutes Male 14 Student Kishoreganj 

High School 

Audience/ 

Student – M 

3 minutes Male 14 Student Manikganj 

High School 

Audience/ 

Teacher – N 

10 minutes Male 48 Headmaster Kishoreganj 

High School 

Audience/ 

Teacher – O 

4 minutes Female 40 School teacher Manikganj 

High School 

 

Table 3:  ASF campaigns. 

Campaign 

type 

Location Length Total 

audience 

members 

Interviewed 

participants 

Campaign materials and 

PR methods 

Advocacy 

campaign 

between acid 

sellers and 

users 

Dinajpur 

district 

Two 

hours 

25 people 2 (Audience I 

and J) 

(i) A video documentary 

showing impact of acid 

violence, its prevalence and 

legal measures to prevent it; 

(ii) a banner about the 

programme, (iii) a legal 

guide book, and (iv) group 

discussion/communication. 

School 

campaign 

Kishoreganj 

district 

Two 

hours 

200 students 

and five 

school 

teachers 

3 (Audience 

K, L, and N) 

(i) A video-drama depicting 

acid violence, (ii) a banner 

about the programme, (iii) a 

sticker, (iv) a pamphlet, and 

(v) group discussion/ 

communication. 

School 

campaign 

Manikganj 

district 

Two 

hours 

120 students 

and four 

school 

teachers 

2 (Audience 

M and O) 

(i) A banner about the 

programme, (ii) a sticker, 

(iii) a pamphlet, and (iv) 

group discussion/ 

communication. 

 

In the section above, an overview is provided of ASF, the research methods, 

information about the research participants and a description of the campaigns that were 

observed. In the following section the themes that emerged from this data will be 

discussed.   
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Themes  

The next sections illustrate the four major themes derived from the findings of 

data. Under these four major themes, sub-themes and minor themes are also presented. 

Raising awareness. Interviewing three activists, reading the textual materials and 

observing the campaigns of ASF revealed that ASF uses various campaigns for raising 

awareness among young people, student groups, community members, acid sellers and 

users and related stakeholders about the prevention and elimination of acid violence. This 

includes school campaigns, an advocacy campaign for acid sellers and users, bazaar 

campaign, and the involvement of male celebrities in campaigns. To understand the 

impact on audiences, I also interviewed and observed the audiences of two school 

campaigns and one acid sellers and users campaign. The next subheadings will detail these 

campaigns and the impact on audiences.  

School campaigns. Campaigns for the students received the highest priority by ASF. 

Such campaigns seek to educate students about the importance of social equality between 

men and women, and to disseminate messages related to acid violence prevention. These 

campaigns are aimed at raising awareness among young people at schools and colleges. 

Since many young people regularly attend school and college, ASF targets these institutions 

as ideal places to disseminate their campaign messages amongst young people.  

ASF started to focus on educating the youth groups following a 2013 survey, 

which revealed 45% of the survivors’ alleged perpetrators were young people and 55% of 

the survivors fell into the youth category (cited in Acid Survivors Foundation, 2013). The 

sample size and participants were not described in that document limiting the survey 
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reliability. In that Annual Report, ASF outlined that most of the acid victims fall into the 

type of young people (those between the ages 18 - 35), and therefore these people need to 

be focused through its campaigns. ASF also considers that male and female youth are at 

an influential stage of their development where they form their knowledge about gender 

relations and norms. Consequently, ASF uses school campaigns to reshape young people’s 

perceptions and promote positive gender relations, peaceful conflict resolution and social 

responsibility to prevent acid violence and GV.  

ASF organises school campaigns in different districts of Bangladesh. These 

campaigns use primarily a dialogical method to create a space where the students, teachers 

and activists discuss and debate topics. Activist A reported that he used a variety of 

techniques including face-to-face interaction, pamphlets, stickers and video-drama with 

the aim of educating the audience about how to prevent acid violence and how to provide 

primary medical support to victims. School campaigns included information about the 

consequences of violence for victims and the punishment for the perpetrators so that the 

audience could learn about why this violence occurs and the necessary response from 

various groups, government and policing agencies in that district. The data collected in the 

interviews, texts and observations implied that the aim of such campaigns is to raise 

awareness about gender equality and acid violence prevention. 

Through observing a school campaign in Kishoreganj School, it was found that 

ASF utilised two main strategies to organise the school campaign. The first strategy of the 

ASF school campaigns was to identify student’s prior knowledge about acid violence and 

in particular its impacts, causes, consequences and prevention. In Kishoreganj School 
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Campaign, this was done by administering a short-written quiz. The activists recognised 

that students, prior to their attendance at the ASF’s school campaign, might develop an 

awareness about the prevention of acid violence from different mass media, such as 

television and newspapers. This quiz stimulated the students to consider what they knew 

and what they did not know about acid violence before taking part in the school campaign.  

Following the quiz, a video drama ‘Chih-chih [Nasty-nasty]’ was shown to depict 

the story of how a girl becomes a victim of acid violence after rejecting a romantic 

proposal. The video drama also explored how the victim and offender suffered different 

consequences. For example, in the video when the perpetrator was facing legal 

consequences, no one from the community wanted to assist him. At the end of the video 

drama, Activist A and a supporting social worker facilitated discussion about the 

questions in the quiz so that all students could learn the correct answers to the questions. 

The activists also used the video, coupled with a pamphlet produced by ASF, to trigger 

discussion about primary prevention, the legal and social consequences of violence and 

the need to create a social movement to eliminate violence. The discussion phase was 

concluded by the talks from the ASF activist and Headmaster both reflecting on the need 

to eliminate violence from society. It was observed that the multi-media presentation of a 

drama as well as an interactive discussion among students and teachers were aimed at 

promoting the concept of humanity so that audience members could be inspired to prevent 

and eliminate GV and acid violence. Finally, on the basis of their responses to the quiz, 

the first three students were given prizes and all students were given special prizes for 

participation. 
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In an observation in another school campaign in Manikganj district, it was found 

that the ASF activist did not use any kind of written quiz and video-drama. The activist 

from ASF did not say anything about why they were not using these tools. However, it 

was noted that while talking about acid violence, the activist also included some 

discussion about other types of violence such as dowry and domestic violence. However, 

similar to the Kishoreganj School Campaign, students were given information about the 

prevention and elimination of acid violence verbally and in the form of an educational 

pamphlet. In discussions, the students were asked basic questions about what acid 

violence is and what types of violence women face in society. Some students were correct 

in their answers while others were incorrect. The students with correct answers said that 

they received such information from various news media including newspapers and TV.  

At both school campaigns, it was found that ASF distributed an educational 

pamphlet among the students before they began discussion, to give an overview of their 

preventive information and to educate students about the need for a social movement 

among students to eliminate acid violence. The contents of this pamphlet were aimed at 

persuading the students to create a peaceful and honourable relationship between boys and 

girls in case of rejection in love or romance and to create a social movement that promotes 

equal participation of men and women in developing society. It was seen that the activists 

of ASF also used the pamphlet in the middle and end of both campaigns to educate the 

students about how to treat acid burns including the use of water for half an hour on the 

burn areas as a first-aid to the victims, while also informing them about the importance of 

contacting a doctor. Finally, the pamphlet was used to inform students about the legal 
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consequences of acid violence, including the death penalty for perpetrators. This suggests 

that the information about punishment is possibly intended to instil fear among the 

audience about the consequences for the offender of the crime. It was emphasised in the 

discussion of these two campaigns that the community plays an important role in the 

integration process of a survivor. The students were advised through the pamphlet and 

discussions about how to assist survivors just after the acid violence incident and in the re-

integration process in communities with equal treatment. It appeared that in their 

discussions, by referring to the pamphlet, these activists tried to create a picture of the 

events and points that were highlighted in the pamphlet so that the student audience 

members could learn in a similar way as they are usually taught in schools by their 

teachers.   

Advocacy campaign for acid sellers and users. Another area of ASF activism 

includes the advocacy campaign for acid sellers and users, which is organised to stop the 

illegal sale and use of acid. Activist A distributed a legal guide-book and ‘Voice 

Magazine’ to attendees at the campaign whilst also giving a speech on the legal matters 

that regulate the purchase and distribution of acid. In this campaign, the activist showed a 

small multi-media documentary on the impact of acid violence on the victims, 

preventative measures and laws to control the sale of acid in markets. A banner showing 

the issue of preventing acid violence and the name of ASF was hung from the roof in the 

campaign room. A legal guide book and newsletter of ASF were distributed in that 

campaign. By articulating the need to use acid with legal permission from the government, 

Activist A talked about the punishment for illegal production, transportation, sales and 
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uses of acid in reference to the Acid-Offences Prevention Act 2002 and the Acid Control 

Act 2002. Additionally, the audience was informed about how acid violence occurs, its 

physical and mental impact on victims, the treatments for acid burns, and how it can be 

prevented. In that campaign the invited guests, including a police officer, lawyer and 

journalist, also talked about the need for legal uses of acid, prevention of acid violence and 

current contexts that instigate or lead to such violence. 

Bazaar campaign. ASF not only organises advocacy campaigns among acid 

sellers and users, but also organises a bazaar campaign amongst community people. 

Bazaar means a community market where people gather to not only buy and sell goods but 

to also meet each other. According to Activist A, ASF tries to identify community people 

at various levels and organise campaigns or advocacy programmes in market areas. This is 

called ‘bazaar campaigning’. Bazaar campaigns target community people because they 

assemble in good numbers in market places once or twice a week while shopping or 

visiting friends. In this context, ASF organises “Baul” song or drama or shows video clips 

to disseminate messages about the prevention of acid violence. Since the community 

people are religious, the activists try to send the message that “violence against women is 

an inhuman act” which is morally forbidden. It appears that ASF tries to persuade the 

audience by appealing to the audience members’ moral sense by using the concepts of 

social justice and humanity. 

Campaigns involving male celebrities. In addition to these campaigns, ASF 

conducted another campaign by involving men including celebrities and famous 

personalities. While discussing these campaigns, Activist B explained that ASF was the 
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first to organise a campaign by involving men to stop acid violence in Bangladesh in 

2001. It was titled “Commitment of Men” and held at the same time as International 

Women’s Day. In this campaign, men said “NO” to acid violence with a verbal 

commitment, because, according to the opinion of both Activist A and B, men are the 

throwers of acid in most incidents. This claim is consistent with the information found in 

various studies mentioned in its 2013 Annual Report (Acid Survivors Foundation, 2013). 

In view of this trend, ASF involved celebrities and known personalities whom most 

people knew and respected. In this campaign, these celebrities and known personalities 

voiced “No” to acid violence with the key message “I do not do such violence, so you will 

not do that”. As the Activist B claimed, because people follow the lifestyle of the 

celebrities, they will accept messages coming from the celebrities and known 

personalities.  

Campaign Impacts. From observation and interaction through interviews with the 

participants in school and acid sellers and users campaigns, the impacts of these 

campaigns were found in two areas: Increased understanding of violence as a social 

problem and increased understanding of the effects of acid violence.  

Increased understanding of violence as a social problem. Upon observing the 

Kishoreganj School Campaign, it was found that the participants understood acid violence 

as a social problem, which is perpetuated by drug addiction, abnormal behaviour and an 

unequal position of women in society. For example, the Student Participant K commented: 

Now, I have known that the bad guys hold the motivation of throwing acid. A 

bad guy asks a girl whether you will marry me. If she says no, then he 
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becomes angry and throws acid on her face. Those who are addicted with 

drugs, they are more likely to commit this violence. 

The student was trying to show his awareness about stalking and abnormal 

behaviour following the video documentary titled ‘Chih-chih [Nasty-nasty]’. The 

discussion by the activist on equality between men and women also influenced the 

students to re-think gender relations. They started to discuss how an attack on woman with 

acid is also linked to the unequal position of women. For example the Student Participant 

K talked about equal rights between men and women as a result of the campaign. He said:   

Women and men have equal rights. Just as men can go outside and play, so the 

women can do like that, but some bad people stalk them. So, they can’t go 

outside due to the fear of facing of similar problems. 

The above participant in the interview was a male student. However, in that 

campaign, both male and female students were observed. It was found that female students 

were more attentive than male students concentrating on the drama. This may be 

attributable to the fact that they might be more concerned by the victimisation of women 

in the drama than the male students, because it suggested a woman can be a victim of acid 

violence at any time. 

Increased understanding of the effects of acid violence. In their responses, it was 

found that the attendees in the acid sellers and users campaign and school campaigns 

understood the effects of acid violence on victims and communities. Audience Member I, 

who took part in the acid sellers and users campaign in Dinajpur, said that he felt pain 

when a drop of acid fell on his hand while working in his shop. It suggested that he too 
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was thinking about the experience of victims. In his interview, he expressed these feelings 

by saying: “When an acid victim survives, she/he survives like a dead human – this is 

what I feel. People in the society may feel worried or the children may worry after seeing 

her/his face”. He also understood that the victim may feel worried upon seeing his or her 

acid affected face. This negatively impacts victims, because, as he understood, “No one 

wants to marry her/him, no one wants to offer job, and he/she can’t move forward”.  

Audience Member I expressed that the life of the victim is just like being cursed, 

suggesting that he might have some understanding of the impact of acid violence on 

victims. Upon attending the campaign, Audience Member J from this advocacy campaign 

also expressed similar views on the impact of acid violence by stating, “The effect of acid 

violence always runs after the victim in every moment of her/his life”. 

In Kishoreganj School Campaign, the Headmaster of the school, whom I 

interviewed as Audience Member/Teacher N, talked about his new knowledge about acid 

violence and prevention upon attending the campaign. Teacher N, in an interview claimed 

that acid violence is “against humanity”, and therefore there is no way to show negligence 

when dealing with this problem. He also added that because it is perceived as a social 

problem, it also diminishes the status of Bangladeshi society when news of acid violence 

reaches national and international media outlets. Teacher N gave a speech about 

preventing acid violence and invited students to make an oath not to throw acid at others. 

He said, “We live in the age of globalisation where if we do a mistake such as acid 

violence, it is disseminated globally by the world media, but if we do good, it will not be 
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published like that”. So, he advised the students to keep away from any activities such as 

acid violence to save our image in this world.   

Increased understanding of primary responses, prevention and legal matters. The 

participation of the audience members of all campaigns enabled them to perceive acid 

violence not only as a social problem but also as an issue that should be eliminated with 

preventive and legal approaches. In these campaigns, ASF tried to educate the audience 

members about first-aid to the victims, as well as the preventive and legal measures in 

their campaigns. The interviews with the audience members at the school and acid sellers 

and users campaigns illuminated that some participants became aware of the preventive 

and legal measures to stop this violence after attending the campaigns. In an interview, the 

participant students K, L and M in the two school campaigns demonstrated that their 

participation had made them aware of the primary prevention and legal measures against 

acid violence. Student K stated: “Water should be poured over the affected areas of the 

victim for half an hour. Then upon consultation with doctors, she should be admitted to 

the hospital.” On that point, Student M responded in the same way by saying: 

 I have learnt that if any incident of acid violence happens, enough water 

should be poured, and victims should be taken to hospital as early as possible. 

People need to be united to stand against that crime so that such incident never 

happens.   

Similarly, the Teacher N stated that they did not know about the first-aid assistance 

to the victims of acid violence before taking part in the Kishoreganj School Campaign. 

Teacher N from the Kishoreganj School acknowledged this point by stating: 
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One new thing I have learnt that after occurring acid violence, it is necessary 

to put water over the affected areas for at least 30 minutes. It was not known 

to me. So, we learned that yesterday, and we will be more responsible in our 

duties.  

Similarly, the female Teacher O from the Manikganj School concurred, “I also 

didn’t know that water should be poured, and from this campaign, I learnt that what is 

needed to do speedily.” In her interview, she added that educating women is a way of 

preventing acid violence. She stated:  

Most of the people in our country are illiterate. Due to the low rate of literacy, 

women are getting victimised in many ways. In addition, they are not aware 

about their rights, and this is why they are getting victims of violence. To 

eliminate GV, firstly we need to make women literate: if women become 

literate, then it is possible to eliminate GV from this country. 

The attendance of the audience in these two school campaigns shows that the 

students and teachers had become more aware about the preventive measures than 

previously. 

Through observation, it was noticed that the concluding phases of the school and 

acid sellers and users campaigns were aimed at making the audience aware that acid 

violence is a criminal act. It appeared as though audience members took on board 

information about the legal consequences of committing acid violence when Student K of 

Kishoreganj School Campaign reflected: “No one will serve as witness for him, and he 

will be given life-term imprisonment or death penalty”. He made this response upon 
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seeing the video drama that shows that no one from the community would serve as a 

witness in support of the perpetrator, and the perpetrator may face the death penalty for 

committing the crime. While the video drama was not shown in Manikganj School 

Campaign, the ASF activist discussed legal matters in talks with the students. Upon 

attending the campaign, Teacher O provided similar views: “Our students have perceived 

that acid throwing is a crime and we have to stand-up to stop that”.  

In response to the question of the performance of the ASF activists in these 

campaigns, both teachers held the same view. Teacher N assumed that the messages of 

this campaign went beyond the school, as he found some students living in his 

neighbourhood discussing the matter of acid violence and its impact in society. While 

asking about the role of ASF, Teacher O stated: 

They (ASF) are playing a leading role. To make a well and prosperous society 

and to eliminate such social problems, they have come forward and are 

playing a leading role. Success will be achieved of course. 

It was found that the emphasis on legal matters was more pronounced in the acid 

sellers and users campaign with the aim of stopping the illegal sale and use of acid. At the 

completion of the campaign it appeared that audience members had an increased 

understanding of the legal issues associated with selling and using acid in their daily 

business. Audience Member I explained that he now understood many important aspects 

such as the importance of licences that control the selling of acid. He knew how to apply 

for and renew his licence, and he would be informing those who do not have a license to 
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get one. In this advocacy campaign, participants were advised to use diluted acid, because 

according to the response of Audience Member I: 

In fact, you can see that the acid we pour in batteries is called dilution acid. Its 

intensity is made lower and if it falls over the body, it will not make any harm. 

If it falls over any scratched areas of the body, then it will make irritation or 

burn the clothes – not more than that.   

Audience Member J showed his awareness about the importance of maintaining a 

stock register in every shop by highlighting the need for legal use of acid.  He expressed 

this by saying, 

What I have got from this meeting is the acid sellers should know about all the 

information about the buyers and for this they should maintain a register. Acid 

should not be sold to unauthorised persons – the sellers should be careful 

while selling and should have license.  

Similar to other audience members, Audience Member J seemed to have learned 

about this from a police officer who advised the participants to maintain a stock register 

with the amount of acid and to whom, so that if acid violence occurs, it can be tracked. 

These participants understood that acid sellers should be careful in selling acid so that it is 

never sold to people, who may use it violently. 

On the question of impact of this advocacy campaign Audience Member J claimed 

that the campaign raised the audiences’ awareness of acid violence. He cited the voice of 

another audience member who said: “We really need to be aware about this issue, and it is 

necessary to disseminate these at village level”. Audience J also stated, “They [other 
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audience members] also have agreed that we will maintain a stock register and they will 

not sell acid to unauthenticated customers”. It appears that after attending the advocacy 

campaign the audience started to think about the importance of maintaining a stock 

register, checking the license of acid purchasers and creating more awareness about this 

issue. Both Audience Members I and J recommended that more similar campaigns needed 

to be organised among poor and uneducated people at the village level. These campaigns 

should be aimed at informing them about the need to control acid and about the nature of 

violence so that people can prevent themselves from being attacked.  

Increased understanding of the contexts of violence and the experiences of male 

victims. The ASF campaign for the acid sellers and users served as a forum for 

highlighting the contexts that lead to acid violence, while also shedding light on the 

experiences of male victims. In the advocacy campaign amongst acid sellers and users, it 

was found in the description of the police officer, that acid violence is often used in the 

district in family feuds and property related disputes as well as political revenge. This also 

created male and child victims. He also revealed, people sometimes approached a police 

station with self-inflicted injuries making false accusations against their opponents. It 

appears that a common reason for acid violence is to weaken the opponent in a land or 

property related dispute.  

While reading the textual materials, conducting interviews and observing the 

campaigns, similar points were made about men being victims of acid violence. Activist B 

is himself a male-victim of acid violence. In his interview, he disclosed that people know 

only about the violence, but they do not know about the statistics. Consequently, many 
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people believe that acid violence occurs mainly in matters of love and marriage. However, 

current statistics given below highlights that the number of cases from land and family 

feud matters is high and women and men are both victims of that violence (Acid Survivors 

Foundation, 2013). The statistics compiled by ASF and published in its 2015 Annual 

Report informs that the dominant factor behind acid violence is land and property feud 

with 22% of total acid violence incidents in Bangladesh (Acid Survivors Foundation, 

2015). The number of male and female victims were similar in 2013 with 16 female 

victims and 14 male victims (Acid Survivors Foundation, 2013). However, the number of 

women victims was much higher from the years 1999 to 2013, with 2410 reported female 

victims (69%) and 1,102 male victims (31%) nationally (Acid Survivors Foundation, 

2013, p. 13). In addition, without any statistical graph, another record given in the same 

Annual Report informed the existence of child victims in ten districts of Bangladesh. For 

example, in Dhaka district, ASF recorded the number of men, women and children victims 

as 48, 94 and 57 from the year 1999 to 2013 (Acid Survivors Foundation, 2013, p. 11). 

The statistics and records show that the numbers of women and children victims are high 

because the perpetrators find it easy to inflict violence against women and children. At the 

same time, it is important to note that while discussing the context and number of victims, 

these statistics do not say anything about female perpetrators of acid violence. However, 

the interview with Activist B, who is a male victim of acid violence, revealed that women 

can perpetrate acid violence against men. Considering the response of that activist and the 

data of ASF, it seems that while female perpetrators are less common, acid violence 
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results in power over the victim irrespective of gender and it occurs for multiple reasons 

and in multiple contexts.  

Engaging survivors in reintegration and activism. The activism of ASF 

involves survivors. It tries to reintegrate them into their community where they were 

victimised and where they need to return for their survival in the future. In this 

reintegration process, survivors are trained to be ‘change agents’ to interact with the 

community and raise issues related to their rights. These aspects are discussed here in two 

minor themes.   

Organising reintegration. In the 2013 Annual Report, ASF highlighted the 

reintegration of acid survivors and social change initiatives of the organisation to organise 

this reintegration (Acid Survivors Foundation, 2013). This process involved rehabilitation 

for victims by providing them psychosocial support and for developing their socio-

economic status by creating earning capacity and networking opportunities. It is evident 

that reintegrating them in the community is a long-term project that requires the 

participation of the survivors and the support of the community simultaneously. In the 

reintegration process, survivors are informed about how to secure their rights and how to 

gain self-reliance by engaging in a professional career. As part of this, survivors are 

brought together in groups so that they can share knowledge and discuss what is important 

for their personal development and career. In 2012, ASF created the survivors’ groups as a 

platform for creating a collective amongst them. Now 21 groups in six districts are 

operating with 300 survivors who meet with local opinion leaders, social welfare officials 

and police officers. These groups also discuss other issues, such as saving plans in banks, 
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plantations, malnutrition and other aspects for their social development and for preventing 

GV in their communities.  

The reintegration strategy of ASF is aimed at organising the survivors in a planned 

way so that they can work effectively as a collective, as ambassadors and as change agents 

to interact with local level government, media and community to ensure their rights. To do 

this, ASF tries to develop networks with the groups that were discussed above. Since 

2012, ASF started creating an acid survivors network for prevention and inclusion in their 

societies. Activist A expected that the network would spread throughout Bangladesh 

among survivors enabling them to talk with one another about their rights, problems, 

prospects and discrimination. By using this network, it is expected survivors would find 

solutions to the problems they are likely to face. ASF created the network at upazilla [a 

lower level administrative unit that forms a district] level where the number of victims is 

high. The organisation tries to mobilise them as a group that can organise a social 

movement about how they can achieve their rights, how they can find acceptance in 

societies and how they can change their social and economic position. According to 

Activist A, a survivor/victim has the right to obtain an allowance from the District Social 

Welfare Department and the ASF activists inform these survivors about these payments. 

ASF in its 2013 Annual Report described these above activities under an empowerment 

approach which is used in the reintegration process of the survivors (Acid Survivors 

Foundation, 2013).  

Organising conferences for survivors. In its activism against acid violence, ASF 

organises district level conferences where survivors find avenues to speak before local 



 

 

113 

 

government officials, media, civil society and communities to inform them of the needs 

and problems they are facing in their reintegration. This effort ensures that platforms are 

created whereby survivors can speak-up about the rights related issues they face in their 

communities. ASF organises district level conferences with the Deputy Commissioner and 

representatives from the Police Department and the Social Welfare Department, as well as 

journalists, local union council members, acid sellers and users to discuss whether they all 

are doing their respective jobs or not on this issue. According to the opinion of Activist A, 

“When a survivor says something, it is more effective and more acceptable than what I say 

before the representatives of civil societies and general people - the reason is, their voice 

makes it clearer”. This means when the survivors talk about themselves on such 

occasions, the major issues and questions unfold. In its future plan, ASF will organise a 

national level conference with these six or seven groups and they will invite dignified 

persons such as minsters. On such occasions, survivors raise those issues that they have 

not had resolved locally.   

Garnering public support. The data from the interview with Activist A shows 

that ASF was built on public support and this organisation has used various PR activities 

in gaining that support. Currently, to achieve public support, ASF works with local 

organisations, local news media and national level news media. Activist A gave an 

example of how he organises public support on any given issue: 

Now, you can see if any woman becomes the victim of acid violence, I am not 

needed to go there. I will just advise my partner organisation to organise a 

human chain. I can arrange a human chain comprising of 500 people. 
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In the event of any acid violence or GV, the people will form a human chain in a 

public place by holding hands with one another. In such an event, they raise their voice 

with an appeal to support the victim, as well as articulate words against this crime. Such 

actions illustrate the community-wide support for ASF in organising activism against GV. 

Discussion with Activist A suggests that ASF attained this support through trust and 

acceptance of ASF among grassroots and community people. Achieving trust and 

acceptance of people has been possible by working closely with local stakeholders.   

ASF also achieves public support through maintaining relationships with donors. 

As part of this, it organises programmes to collect funds and volunteers. In his interview, 

Activist B said that ASF is a donor-based organisation and this organisation has regular 

donors. ASF also organised a Ball Programme where they invited officials from the 

embassies, foreigners, business people and industrialists of Bangladesh. Both male and 

female guests attended that programme where a cultural event with dinner and the 

auctioning of gifted items in an open tender were organised. During the programme, the 

activists use their verbal skills to appeal to the audience about the need for funding for 

their organisation. Activist A described how they appealed to guests by telling them, 

“Please, see the face of the victims: it is not only the duty of ASF, but also of you. You 

can’t avoid your social responsibility”. As an effect of that programme, someone among 

the invited guests made a commitment to donate money and someone wanted to offer a 

job for the victims. In addition, ASF also organised a photo exhibition in which famous 

photo journalists and photographers of Bangladesh donated their photos for the purpose of 

raising funds for the survivors of acid violence.  
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With the invitation from the student-clubs, ASF also organises school campaigns, 

university campaigns and college campaigns to collect volunteers, often from the English 

medium schools and private universities. In such campaigns, the students of these 

institutions collect funds and donate the funds to ASF. There are also two different 

sections in the ASF website where anyone can donate money and apply to volunteer.  

Establishing and maintaining relationship with stakeholders. The application 

of PR in ASF’s various activities, according to activists A, B and C, are also aimed at 

building and maintaining relationships with stakeholders such as news media, 

administrative people, local political representatives and opinion or community leaders 

comprising of union council members, school teachers, lawyers, journalists and well-

known personalities including high-profile community members.  

Establishing relationships. It is understood from the interviews and observing the 

public relations campaigns that ASF considers union council members, school teachers, 

lawyers, journalists and known personalities as important people in a community. Activist 

A stated that building relationships with them is an important aspect of ASF’s objectives 

because it enables them to reach general people in the effort of raising awareness of 

preventing acid violence and on supporting the reintegration of survivors into the 

community. However, according to Activist A such relationships are not built easily. Part 

of the process of establishing relationships involves the ASF activists sitting and talking 

with community leaders in their respective communities. These community leaders make 

space for the ASF activists to deliver ASF messages or to organise campaigns with 

community members. In addition, when ASF activists give a public address to 
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communities, these opinion leaders attend, which improves the responses to the messages 

delivered by ASF.  

The ASF activists combine the aforementioned strategies with attempts to establish 

formal and informal relationships with the local organisations that have been operating in 

the area for some time. These organisations are often accepted among community 

members and are able to assist with promoting the ASF objectives and dealing with acid 

violence, reintegration of victims and reporting incidents to ASF. ASF tries to use these 

relationships to reach community members to raise awareness about eliminating acid 

violence from Bangladesh. The relationship with the local organisations helps the ASF 

activists identify the issues, which in turn shapes their plans when developing specific 

messages and materials through dramas, songs or discussions depending upon the 

audiences.  

Maintaining relationships. In the discussion about PR, Activist B also emphasised 

the importance of maintaining relationships with news media, because news media outlets 

are important stakeholders in their social change activities on preventing acid violence. In 

the Annual Report 2013, ASF acknowledged the role of news media by mentioning that 

news media is a powerful tool for social change (Acid Survivors Foundation, 2013). By 

the use of print and electronic media, ASF has been able to reach wider audiences to 

communicate various interventions such as the use of water on acid victims and legal 

punishments meted out to the perpetrators. It agreed that news media has a supportive role 

in promoting their activism. Organising media awards and covering these events in their 

printed material is a part of their PR activities to maintain good relationships with news 
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media. Sometimes the media invites the ASF activists to participate in a talk show to 

describe the medical and legal issues, and rehabilitation of survivors. 

In its activism, as Activist B stated, ASF had invented a “Media Award” to 

maintain good relationships with media-persons by acknowledging their reporting on acid 

violence. In its annual reports and magazine the awards are listed. It is hoped that such 

awards will ensure that journalists know about the activities of ASF and feel motivated to 

cover these issues and raise awareness of this topic. With financial support from the 

donors, ASF organised media awards on five occasions. For this award, ASF selected the 

best reporters in electronic and print media, the best print photographer and the best print 

feature writer. In the year 2013 two new categories were added including a video 

journalist and cinematography award. Activist B also stated the broad effect of such 

programme over the journalists who cover human rights and the social issues. Sometimes 

many media journalists phone the ASF office to find out when the media award will be 

organised, and show their aspirations with eagerness by telling ASF, for example, that “I 

will submit my file”. They want to know about the timing of the awards and prepare their 

news stories with enthusiasm to take part in this competition. During such interaction with 

journalists, Activist B also advised them to keep their file of news clippings organised so 

that they could submit them before the awards closing date. Prior to organising media 

awards, ASF also organised a day-long workshop to inform media people and journalists 

about how they should write and publish new stories of acid violence before submitting 

their files for the award. In that workshop, they were advised to avoid sensational news 

stories on that issue. It can be said that in the context of Bangladesh, providing awards for 
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news reporting on a social issue like acid violence is a new PR strategy designed to 

maintain a good relationship with news media by acknowledging and rewarding their best 

work. 

In its activism against acid violence, ASF also maintains relationships with 

policymakers, lawyers, police officials and social service providers by organising national 

and local level advocacy seminars. This serves as a PR strategy to create and maintain 

relationships with policymakers and administrators and to highlight the challenges that 

ASF faces while doing activism in the practical fields of Bangladesh. My observation of 

ASF campaigns and interviews with the activists revealed that ASF considers all of these 

stakeholders as their allies in their efforts to prevent and eliminate acid violence in 

Bangladesh. The cooperative approach to this issue was highlighted by Activist B, who 

said: “Be media or be it government, no one is a competitor for each other - we all are 

friends with each other . . . We have the same aim and we work together for eliminating 

acid violence”. 

ASF also maintains relationship with its partner NGOs such as Bangladesh Rural 

Advancement Committee, ASK, Bangladesh Legal Aid and Services Trust and 

Bangladesh National Woman Lawyers' Association. A legal advisory group was formed 

among these organisations with ASF. It organises meetings with this legal advisory group 

once every three months to discuss the legal challenges that the acid victims are facing 

while reintegrating into their communities. ASF also attends meetings with the 

government’s Social Welfare Department and with the National Acid Control Council to 

ensure appropriate funds are allocated and measures are put in place to support and protect 
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victims. Further, to show unity in addressing GV, ASF took part in ‘International 

Women’s Day’, ‘16 Days of Activism’ and ‘Female Children’s Day’ with other 

organisations and stakeholders. By participating in such events with various organisations, 

ASF forms and maintains relationships with like-minded organisations. Activist C shared 

a similar view by claiming, “While the declining trend of acid violence is due to ASF, it is 

also the outcome of the involvement of various stakeholders including media, government 

and other NGOs”. Through an involvement with these organisations, ASF has been able to 

continue its activism and claimed a success when the government enacted two laws: Acid 

Control Act 2002 & Acid Crime Control Act 2002. Activist C, in her interview, praised 

this achievement by articulating such involvement and relationships with news media, 

celebrities and many like-minded NGOs, which served as pressure for this change.   

Conclusion 

ASF is a community-based activist organisation that has two main purposes. The 

first is to change community attitudes to acid violence and GV. Second it offers support 

for victims and survivors and provides a process for reintegration and engagement in 

social change. As can be seen, ASF has grown and has multiple levels of engagement 

across Bangladesh because it uses a variety of strategies and methods in PR. Its approach 

articulated by the activists, campaigns and documents shows a human rights approach 

with the vision of mobilising the community. It has organised school campaigns, acid 

sellers and users campaign, campaigns involving men and bazaar campaigns, to raise 

awareness first on the social, physical, and legal consequences of acid violence and then 

on preventive measures. In addition, the target audiences are educated about the need for 
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equality between men and women, and the need to create a social movement to eliminate 

acid violence and other forms of GV from society. 

This study has tried to understand the impact of the ASF campaigns qualitatively. 

The audience in two school campaigns and campaign for acid sellers and users came to 

understand acid violence as a social problem and that it has physical, mental and social 

impacts. The participants from the audience unfolded some newer aspects of this crime 

such as the substantial prevalence of male victims and the occurrence of falsification acid 

violence. From these campaigns the audience learned about the primary responses and 

preventative measures to this social problem and about developing a supportive approach 

to the survivors. In the interviews, the audience members also expressed empathy for the 

pain of the victims and appeared motivated to think about the need to eliminate this 

problem.  

ASF also used PR to assist survivors in becoming ‘change agents’ when they 

reintegrate themselves in their respective communities. ASF helps organise the survivors 

in different groups that enable them to discuss their rights and the problems that they are 

facing, and to develop a livelihood to break out of poverty. The organisation has also 

established a network for survivors, which is aimed at empowering them to speak about 

their rights and problems before the community, administration and news media. The ASF 

strategy at this point is to organise district level advocacy meetings and to present the 

survivors as speakers in such forums to create a bigger impact on the administrative 

people, social services providers, journalists, legal professionals and other community 

people. The survivors are taught how to notify the local administration if they face any 
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problems. These overall PR activities serve as methods of empowering the acid survivors 

in their own communities. 

PR is also used in the context of garnering public and donor supports. ASF 

previously arranged programmes such as the Ball Programme and photo exhibition to 

inform the donors and stakeholders about the extent of acid violence and the need for 

funding to support the victims and eliminating the problem from society. It also collects 

funds and volunteers from different universities through their campaigns on educational 

institutions. In addition to these aspects of ASF activism, the organisation uses various PR 

activities to establish and maintain relationships with its stakeholders. A good relationship 

with these stakeholders helps reach people living in villages who are also considered the 

target groups of the campaigns on raising awareness against acid violence. However, 

ASF’s campaigns may not be able to reach everyone in the country. For that reason ASF 

also maintains good relationships with news media by recognising the journalists with 

media awards for their reporting on acid violence. Further, ASF uses print and electronic 

media to disseminate key messages about prevention. In addition to news media and 

journalists, this organisation maintains good relationships with policymakers, like-minded 

activists and their organisations, police officials, lawyers and social service providers by 

inviting and taking part with them in various advocacy meetings and international days 

with ASF agendas to prevent and eliminate acid violence in Bangladesh. Their 

involvement, which has resulted from its PR activities, may be contributing to the decline 

of acid violence in Bangladesh. For example, the Annual Report 2013 indicates that 165 
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acid violence incidents occurred in 1999 whereas 69 incidents were reported in 2013 

(Acid Survivors Foundation, 2013, p. 9).       

Activists and their NGOs against GV in Bangladesh focus not only on acid 

violence but also on other forms of GV such as domestic violence, child marriage and 

dowry. Accordingly, the nature of activism varies from organisation to organisation when 

they address these different forms of GV. For example, organisation such as ASK 

attempts to address GV from legal and human rights approaches by creating local level 

activists, educating district level lawyers about the emergent issues and providing free 

legal services to the victims of GV. PR is also used in these activities as part of their 

activism. The following chapter will provide more information about these aspects in 

relation to ASK.   
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Chapter 5: Ain o Salish Kendra (ASK) 

Introduction  

This chapter will explore the findings from Ain o Salish Kendra (ASK). Data 

consists of interviews with ASK activists, an interview with an audience member of a 

legal advocacy campaign, observation of that campaign and review of textual materials. 

The review included their annual reports, two booklets, copies of their quarterly bulletin 

and the organisation’s website. Three major themes were identified after triangulating the 

data collected from the above sources: (1) raising awareness, (2) garnering public support 

and (3) establishing and maintaining relationships with stakeholders. The first theme 

examines the role of ASK and its use of PR tools and activities to raise awareness of 

gender relations and legal rights of GV victims. The impact of its programmes on 

awareness raising is also discussed in this theme. The second theme examines how ASK 

garners public support by creating grassroots organisations and legal services for 

marginalised people. The third theme considers how ASK establishes and maintains 

relationships with news media, donors and other stakeholders. The role of PR in 

establishing and maintaining these relationships is also addressed in this theme.       

It is evident in its textual materials that ASK, since its inception in 1986, has 

focused on GV along with different human rights issues such as child rights, labour rights, 

minority rights and many more. It has 17 different organisational units that directly or 

indirectly assist in the process of organising activism on human rights and GV. Among 

them, four units of this organisation are directly related to activism against GV. These are 
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the Human Rights Awareness Unit (HRA), Gender and Social Justice Unit (GSJ), Media 

and International Advocacy Unit and Mediation and Rapid Response Unit.   

The HRA Unit has a drama activism programme, which is used to create 

awareness amongst students and youth groups on preventing GV and human rights 

concerns. As well as that unit, the GSJ Unit also serves in raising awareness against GV 

through the development of three community and voluntary groups: Manobadhikar 

Songrokkhan Porishad (MSP), which means human rights protection associations, 

Manobadhikar Nari Samaj (MNS), which means all-women human rights protection 

organisations and Manobadhikar Ainjibi Porishad (MAP), which means human rights 

lawyers groups. Members of MSP and MAP consist of men and women whereas MNS 

comprises of women only. All groups play various roles in seeking to prevent and 

eliminate GV and are supported by ASK through training and encouragement.  

Members of the MSP and MAP monitor rights violations within the home 

including, for example, domestic violence, polygamy, child marriage and fatwa. These 

two groups work to ensure support for children and divorced women while lobbying the 

relevant authorities for ensuring swift measures on these matters. A major strategy of the 

GSJ unit is to improve processes around local mediation, “salish”. ASK also organises 

meetings with the members of MAP to inform the lawyers about the laws and available 

assistance or legal aid for victims of GV.  

The GSJ Unit visits various community members including slum-dwellers, 

villagers, advocates and social opinion leaders with the aim of identifying different forms 

of GV and informing them about the legal consequences of GV as well as prevention and 
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government and non-government support for mediation and litigation. In its advocacy 

programmes the organisation works with social opinion leaders, such as family planning 

workers, agricultural officers, retired government officials and senior personalities of the 

community to inform them about how they should address GV in their communities.  

As a part of its PR activities, the Media and International Advocacy Unit organises 

seminars, symposiums, meetings and public protests. Outside of Dhaka, the capital of 

Bangladesh, ASK activists facilitate local groups and NGOs to organise human chains to 

address issues related to GV. Its activists accompany protestors to the local administration 

to submit petitions. In addition, the organisation also produces campaign materials, posters 

and publications that the activists use as tools. ASK uses popular methods such as songs 

and lectures to draw public attention to GV and human rights issues. The organisation has 

its own website and Facebook page to inform people about its regular activities on issues 

related to GV and other human rights concerns. 

In addition to the above, the Mediation and Rapid Response Unit is also attached 

to the activism against GV. It was established with the aim of providing legal advice, 

mediation and litigation to vulnerable people including women, children and labourers. It 

also acts to ensure supplementary services such as emergency and temporary shelter and 

psychosocial support to the victims. In emergency situations, this unit takes prompt steps 

to rescue victims and inform relevant authorities to take quick action to promote recovery.   

Interaction with methods. To collect the data for this study and to understand 

more about ASK, textual materials were read and a review of its website was undertaken. 

By reading two annual reports, two booklets, a copy of its quarterly Bulletin and its 



 

 

126 

 

website, data relevant to this study was identified. To locate information regarding GV in 

textual materials, portions of information about GV were segregated from other human 

rights issues. A HR official was asked for her advice on selecting units and activists for 

this study. This ensured that only those people working to address GV were interviewed 

because this organisation deals with various human rights issues. Following the advice of 

the HR official and the readings of various textual materials, it was decided to interview 

activists from the Human Rights Awareness Unit (HRA), Gender and Social Justice Unit 

(GJG), Mediation and Rapid Response Unit and Media and International Advocacy Unit.  

Similar to other NGOs selected for this study, ASK allowed observation of a legal 

advocacy campaign to prevent GV. I went to Netrokona district to observe a district level 

legal advocacy campaign organised by ASK and its local partner organisation, Sablombi. 

The aim of the campaign appeared to be focused on raising awareness about victims’ 

experiences and the legal aids available to GV victims. In that campaign I interviewed a 

local lawyer. She took part as an audience member in that campaign and consented to take 

part in an interview for this study. In addition to that, I observed a drama activism in 

Mymensing district. The drama was used to raise awareness about preventing GV.  

Table 4 lists the participant identification number, interview time, gender, age and 

professional role of the participants who took part in the interviews. Table 5 outlines the 

campaign locations, length of each campaign, number of audience members, number of 

interviewed participants and materials used in these campaigns. In total five people who 

were interviewed related to ASK and two campaigns were observed. 
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Table 4: ASK participant demographic information. 

Participant ID/ Interview 

length 

Gender Age Professional role Organisation 

Activist – D 34 minutes Female 49 Senior Deputy Director Gender and 

Social Justice 

Unit (GSJ), ASK 

Activist – E 20 minutes Female 41 Senior Deputy Director Mediation and 

Rapid Response 

Unit, ASK 

Activist – F 16 minutes Male 38 Consultant Media and 

International 

Advocacy Unit, 

ASK 

Activist – G 8 minutes Male 43 Senior Coordinator Human Rights 

Awareness Unit 

(HRA), ASK 

Audience/ Lawyer 

– P 

9 Minutes Female 39 Lawyer Netrokona 

district area. 

 

Table 5: ASK campaigns.   

Campaign type Location Length Total 

audience 

members 

Interviewed 

participants 

Campaign materials 

and PR methods 

Legal Advocacy 

Campaign among 

judge, magistrates, 

lawyers, 

journalists, and 

social workers 

Netrokona 

district 

Two 

hours 

25 people 1 (Audience/ 

Lawyer P) 

(i) A banner about 

the programme, and 

(ii) small group 

communication. 

Drama activism Mymensing 

district. 

Three 

hours 

70 people None (i) Only the drama 

and (ii) discussions 

by the invited guests 

prior to the drama. 

 

This introduction has provided a brief overview of the services provided by ASK 

and the research methods used in this study, as well as a brief overview of the participants 

interviewed and the campaigns observed. The following sections will discuss the themes 

from the data.  
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Themes  

The next sections will illustrate three major themes derived from the findings of 

the data. Under these three major themes, sub-themes and minor themes are also 

presented.   

Raising awareness. The key element of ASK activism is focused on raising 

awareness about gender relations, human rights, legal rights and the prevention of GV at 

the community and village level. ASK raises awareness among members from MSP, MNS 

and MAP, as well as students, youth groups, local community members, journalists and 

people from district and legal administration. In particular, ASK educates students, youth 

groups and local community members using drama activism, while it uses workshops, 

advocacy campaigns and meetings for other groups including the members of MNP, MSP 

and MAP. Details about these aspects are discussed in the themes below.  

Action theatre. The HRA Unit developed “action theatre” focused on human rights 

and GV issues. Its target groups include school students and youth groups consisting of 

both boys and girls. The target groups are categorised in two different drama groups: (i) 

Biddalaya Nattya Dals (BNADs), which means school theatre teams and (ii) 

Manobadhikar Nattya Parishads (MNPs), which means union-level youth Human Rights 

(HR) theatre teams. ASK provides technical support to these two groups so that the 

members can organise and enact dramas by themselves.  

It was described in the 2014 Annual Report (Alam, 2014), booklet titled “Self-

portrayal: ASK’s 25 years” (Ain o Salish Kendra, 2011) and in discussion with Activist G, 

that such dramas are open-ended, meaning the performers perform the issues without 
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making conclusions about GV or denouncing it. For example, in their performance, the 

drama activists include an instance of child marriage. Shortly after this scene they stop 

acting and invite the audience to reflect on what they observed. The absence of concluding 

statements by the performers appears to be aimed at encouraging the audience to think 

about how to respond to GV and assist victims. A stage-facilitator invites the audience to 

reflect on what they felt or learned from the drama, whether such GV incidents takes place 

in their community and what steps they should take if it occurs. It seems that the stage-

facilitator, through leaving the scene unsettled, aims at triggering the emotional side of the 

audiences to invoke their responsibilities as a human to another human and then to 

intervene a GV incident. It creates a dialogue between the stage-facilitator and the 

audience members whereby the audience often recommends that the event be reported to 

the police, and victims should be taken to the hospital or mediation should be encouraged 

between families to prevent such problems.  

At a school level the HRA Unit conducts its supportive activities in 52 high 

schools in 13 districts of Bangladesh. A school teacher called “guide teacher” and a 

theatre activist from ASK supervise a group of 25 to 30 students from classes 7 to 10 

(with students aged 13 to16). The students act out dramas which include themes related to 

child marriage, corporal punishment in schools and political violence. For the school 

students, three annual competitions were organised by HRA in 20 districts in 2014. The 

competitions were focused on general knowledge, knowledge of science and human 

rights, debating skills, cultural skills in dancing and singing, acting and poetry recitation. 

According to the booklet “Self-portrayal: ASK’s 25 years” (Ain o Salish Kendra, 2011), 
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the HRA Unit also provides support to the members to learn not only about acting drama 

but also about writing wallpapers, debating and singing songs through which they can 

disseminate preventative messages regarding GV. A wallpaper is like a big poster that 

contains sections of the poems and proses written by the students conveying their ideas on 

preventing GV and related social problems. Such wallpapers, are colourful and are hung 

or placed in prominent or visible places within schools and other educational institutions. 

Consequently, these wallpapers draw the attention of students, guardians and visitors. The 

2014 Annual Report (Alam, 2014) states that the HRA Unit also provides support to 61 

voluntary youth groups in 13 districts in addition to school students. To motivate the 

youth groups to analyse human rights and GV related issues and create preventative 

strategies in their localities, it provides training in three areas: (a) human rights concepts 

and gender relations analysis, family law and violence against women; (b) leadership 

skills, life skills and conflict resolution skills; and (c) skills in action theatre production. In 

addition, the youth groups are also motivated to organise rallies on national and 

international human rights and anniversaries. The 2014 Annual Report adds that in total 

both drama groups performed on 989 occasions in 2014 (Alam, 2014).  

Impact of action theatre. The impact of action theatre was found to be two-fold. 

Firstly, it appears to encourage the audience to be evaluative. Secondly, it created risks for 

the lives of the activists, as the data informed that activists faced confrontation when they 

tried to resist GV incident such as salish in their locality. These impacts are illustrated in 

the next two sub-themes.   
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Audiences become evaluative. According to Activist G, action theatre allows the 

audience to reflect on and discuss remedial measures and prevention strategies for 

different human rights and GV concerns. By using this tool, he explained, they 

encouraged people to be critical and evaluative in relation to human rights and GV abuses 

so that they could take action on human rights violations, organise themselves to prevent 

such issues and raise their voice through the language of art. As Activist G claimed, 

“Through this process, people become evaluative, able to identify problems and take 

decisions to prevent problems - our unit serves this purpose”. Thus, displaying a drama 

about GV without any conclusive remarks triggers the audience to consider possible 

actions to prevent and stop such violence in their communities. It is a strategy used to 

create community action amongst people who attend the drama theatre. This activity 

seemed to engage the audience with the issues of GV and invite them to think critically on 

how it can be removed from society. The depiction of drama not only impacts audience 

members but also the drama activists and young performers, who are motivated to take the 

leading role in spreading a preventative message and in resisting GV.  

The impact of the drama activism of the HRA Unit can be understood by focusing 

on the booklet titled “Self-portrayal: ASK’s 25 years” (Ain o Salish Kendra, 2011). It 

states that the impact of drama activism is observable from the period of organising the 

drama to taking part in social change activities by the activists. The members of the 

groups are also encouraged to take part in creative activities in different context in which 

they can show their understanding of GV. To indicate the impact of that activism, the 

booklet mentioned the example of a wallpaper made by a member student of Jagatmani 
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High School. According to the description in the booklet, following the drama activism, 

the student produced his/her own thoughts in a wallpaper by reversing the traditional 

proverb about the age of women for marriage. The traditional proverb says, “women look 

old at the age of 20 [Nari kuritey buri]”. This proverb is used to justify child marriage in 

rural areas of Bangladesh. The student responded to this proverb through producing 

his/her self-reflection: “Happiness depends in this world on humans, and if men and 

women work together properly … Women are immature at 20… so, do not sit for 

marriage without your own consent”. While it is debatable whether 20 is too young to 

consent to marriage or not, the student’s comments move away from a traditional attitude 

towards women and marriage and to reflect the importance of women being able to freely 

consent to marriage. The expression denotes that women are able to freely consent and 

that marriage is not forced upon them at any age.  

Drama activism also served as a platform where people from the district 

administration as well as local respected opinion leaders were given talks on how they can 

prevent and eliminate GV to make a peaceful society. In this context the invited guests 

openly gave advice to the audience members and drama activists to prevent GV and live in 

harmony. As a part of my observation of a drama activism I went to Mymensing district to 

see how the activities took place. In this programme the activists were members of allied 

organisations. They performed dramas about various human rights issues including GV. 

The exceptional aspect was the spontaneous participation of district level high officials 

and opinion leaders in this programme, and their talks on GV issues to the audience. 

Before starting the programme, the invited guests spoke about how the citizens of the 
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country should mould their behaviour towards a more democratic, sustainable and equal 

society. At the same time one of the invited guests argued that we must not follow the 

culture of “live together”/de facto marriage, harming others and racism, which were 

presented through satellite TV culture and the internet. At the conclusion of this speech 

the audience discussed the impact of many foreign drama serials telecast on a foreign 

satellite TV channel. Two men sitting beside me also began discussing families facing 

conjugal problems after seeing television dramas on that TV channel. It appeared that they 

were talking about some families in which the partners do not trust one another and have 

extra-marital affairs upon watching the drama serials in that TV channel. The invited 

guests in the drama activism were asked to consider the different factors or reasons that 

may contribute to GV occurring in Bangladeshi context.  

Risks for activists. Engaging in drama activism, actors and activists can also face 

physical risks. In 2012 the members of Khustia district drama group tried to change public 

opinion about rape and a salish [local level judgment] on rape. At the same time a similar 

salish was being conducted nearby in Harishpur Union. The members protested vibrantly 

that salish because such judgements on rape at a local level are illegal. Consequently the 

local stalwarts backed by the Union Chairperson destroyed the houses of three members 

of the drama group and forced them away from the village. The members took shelter in 

the town which not only allowed them to be safe but to also engage the relevant people 

including civil society level people to address the issue. Later, with the support of a local 

NGO, a press conference was arranged to inform journalists, police administration, 

community leaders and others about the issues. This resulted in police arresting those who 
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were involved in the rape and the salish. However, the data was limited in relation to 

being able to identify whether any measures were taken from other side than a local NGO, 

to ensure the safety for activists.  

Workshops, advocacy meetings and campaigns. While the texts of ASK regarding 

workshops, advocacy meetings and advocacy campaigns do not explicitly discuss the 

application of PR, my observations and interviews with the activists found that the 

organisation used different PR activities in these spaces to raise awareness among the 

members of local partner NGOs, lawyers’ organisations, police, doctors and government 

officials. The next three sub-themes will show how ASK organised workshops, advocacy 

meetings and campaigns to raise awareness among different levels of people and to 

engage them on GV issues. The fourth sub-theme will also describe the impact of the GSJ 

unit on organising advocacy meetings among the lawyers, judge and victims.       

In partnership with members of local NGOs. ASK uses workshops to educate 

members of MSP and MNS, who are also the members of local NGOs about their roles in 

preventing GV. In this context, the HRA Unit and GSJ Unit work with the members of 

MSP and MNP to promote people’s awareness about their rights, whilst also bringing 

people together to protest against human rights violations and incidents of GV. This is a 

key strategy for creating grassroots activist leaders that resist and seek to prevent GV 

incidents. Success of this strategy was noted on the data indicating that PR was used as a 

community development method to train village level activists, who were successful in 

stopping child marriage and mediating in domestic violence incidents.  
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By organising workshops, advocacy campaigns or small group meetings, the GSJ 

Unit educates the MSP and MNP group members and others about the rules associated 

with salish. Salish was used in village areas by the local leaders, who used this method 

with their own interpretation of religious scripts to conduct judgment of various issues 

including GV (Khondker, 2015). It was reported that that judgements in salish were also 

male-biased because of the power of rural leaders (Khan, 2014). So, through ASK’s 

workshops, advocacy campaigns or small group meetings, the participants are informed 

that civil cases can be taken into salish for mediation, whereas criminal offences such as 

rape, trafficking, other forms of GV and killing must be referred to Judicial Magistrate 

Courts. Thus, it can only be used for mediating small family and property related 

problems. Both women and men members are taught to take criminal offences to the 

Judicial Magistrate Courts, to participate actively in salish and listen to the hearings so 

that members can protest if they think a misjudgement has been made.  

To make people aware about legal rights, Activist D gave the example of “fatwa”. 

Fatwa is legally barred in Bangladesh. However, people use this method in many parts of 

Bangladesh as a technique to punish women and men in the name of executing justice. In 

the interview with Activist D, she said that fatwa is immoral and victimises women in 

rural settings where people are ignorant of the law. Consequently, she said, ASK uses 

advocacy campaigns and small group workshops to send the message to these people that 

“fatwa” is illegal in Bangladesh by a verdict of the High Court. Thus the people who run 

salish cannot execute punishment by using fatwa.  
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In addition to these aspects, Activist E indicated that such workshops seek to 

educate people about GV in the hope that this will reduce the likelihood of repeat 

victimisation. Activist D also spoke about how they educate people at a grassroots level 

about the eradication of verbal divorce. At village level, people think that if they 

pronounce three times the word divorce with their wife, the relationship is understood as 

divorced (Hossain, 2003). This belief is based on fatwa that the local religious leaders 

develop and pronounce to justify their judgement in salish. It is also used as verbal abuse 

or threat by men to divorce when they are engaged in conflict with their wives (Hossain, 

2003; Mohajan, 2012). This is considered by the organisation to be a form of domestic 

violence because people at village level believe that if a man says to his wife three times I 

divorce you, it is considered as divorced. While talking with Activist D, it became 

apparent that in raising awareness through advocacy or local group meetings, the activists 

use their verbal skills to talk with women to raise their awareness of this issue.  

With lawyers. According to the data in the booklet “Self-portrayal: ASK’s 25 

years” (Ain o Salish Kendra, 2011) and the 2014 Annual Report (Alam, 2014), the GSJ 

Unit also establishes a link between the members of MNP, MSP and Manobadhikar 

Ainjibi Porishads (MAP). The relationship is formed because MAP comprises of district 

level lawyers who provide free of charge legal aid and referral services to the GV victims 

living in poverty. Through organising advocacy meetings and workshops, the GSJ Unit 

provides training to the lawyers’ groups about human rights and appropriate responses to 

the legal needs of people residing in rural areas living in poverty. It also informs them of 

the availability of legal aid funds from the government and how to access it. The MAP is 
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operational in 10 different areas of Bangladesh and serves as the platform where the 

lawyers provide free legal services to the victims of GV.  

With police, government officials, and doctors. ASK also organises advocacy 

meetings with senior police officer, doctors, administrative officers, legal professionals 

and members of civil society to encourage them to provide appropriate support to victims 

when they lodge a case in a police station. One such example was described in an article 

in the March 2013 ASK Bulletin, which revealed that ASK organised a seminar where 

they showed the examples of investigative reports that used discriminatory language about 

victims of GV. This information was shared in the meeting in order to create awareness 

about the need for proper reporting and investigation of GV issues. According to the 

report in the Bulletin (Ain o Salish Kendra, March 2013), the police officers often tried to 

save the perpetrator by discarding his/her name from the report. Further, it was stated that 

medical centres were often slow to provide reports about the incident to police and the use 

of discriminatory words in the context of rape or sexual assault were inappropriate. Such 

issues obstruct the way in which judgments are made. Consequently, justice is delayed 

and victims are denied proper judgments, causing them to lose faith in the integrity of the 

authorities and the Bangladeshi legal system. ASK highlights these issues in workshops 

with medical and police administration and members of civil society in order to persuade 

them to work cooperatively to protect evidence in GV incidents. In their talks, the ASK 

activists also advised them to promote accountability and use non-discriminatory or non-

stigmatising words in medical reports and to cooperate with victims while lodging the 

case in the police station.  
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Advocacy campaigns with local justice officials, lawyers and social workers. 

ASK’s GSJ Unit organises some of its activism through its partner organisation, 

Sablombi. This activism includes organising campaigns in various districts with the 

member of civil society that includes the local justice officials, lawyers and social 

workers. I observed one such activity: a campaign organised in the court building of 

Netrokona district. The advocacy campaign was organised to review the cases of two GV 

victims and to provide them with support. It served as a platform where two victims of 

dowry described their circumstances to the audience comprising of magistrates, senior 

lawyers, social workers, journalists and parental family members of the victims. These 

victims were tortured mentally and physically because of their inability to pay dowries to 

their husbands. Later, they filed cases against their husbands. Their assisting lawyers and 

social worker from Sablombi briefed the audience on their situation: one victim got a 

decree, meaning that the perpetrator was ordered by the court to pay for the maintenance 

of the victim and her children. The victim needs to file a second case to claim this 

maintenance. The victim shared that she was facing problems in filing another case 

against the perpetrator because the perpetrator was absconding for long periods of time 

and no one wanted to give a witness testimony. The lawyers and magistrates listened to 

the problem and suggested that they can reach a decision over the testimony of only one 

witness if they find it credible. The verdict for the other victim remained undecided.  

Impact of workshops, advocacy campaigns and meetings. The impacts of ASK’s 

workshops, advocacy campaigns and meetings were also identified. Upon listening to the 

victims and the status of their cases in the advocacy campaign in Netrokona district court 
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building, magistrates and senior lawyers reached a conclusion to assist them with funds 

from the National Legal Aid Services Organisation (NLASO). This service was created in 

2000 and has committees in every union, upazilla [lower level administration unit] and 

district that provide free legal support to poor and destitute people who cannot afford legal 

services due to financial problems and to receive free legal support from the lawyers. The 

magistrates and senior lawyers also agreed to explore more options for support through 

ASK and other sources. Audience Member P praised such initiatives of the Bangladeshi 

Government by saying:  

…this has brought positive outcome in our Netrokona district. The people who 

can’t come to court due to economic hardship are coming and getting the 

support of National Legal Aid Services Organisation… It is better for the 

grassroots people. 

The impact of ASK activism extends beyond the legal processes in individual 

cases to creating leadership through MSP. The booklet titled “My Work, My Voice” 

(Khan, Joarder, Parvin, & Jihadi, 2012) describes how members of MSP take action to 

mediate and resist various GV cases in village areas of Bangladesh. In a self-written story 

in that booklet, a grassroots activist depicts how she contributed to preventing GV and 

stopping a child marriage between a 15-year-old girl and a 17-year-old boy in 2012 in her 

own village, Fulkocha. By rushing to the marriage ceremony, the activist advised the 

parents to stop the marriage on legal grounds, while also highlighting the adverse 

consequences of child marriage. The activist told them that she would inform the relevant 

authorities if the marriage went ahead. Consequently, the parents stopped the marriage and 



 

 

140 

 

decided to wait till the boy and girl matured. This event, according to her description, 

served not only as a preventative action, but also as an episode that triggered discussion 

amongst the villagers about stopping child marriage and fear among those who arranged 

child marriages in that area. This initiative also increased the status of this female 

grassroots activist and she felt proud that she had stopped a child marriage in her own 

locality.  

Through its local partner organisation Sirajganj Uttaran Mohila Sangastha, the 

author felt motivated to work for people and society to advance the activism of ASK at 

village level. Earlier, the author had faced familial and social difficulties in taking part in 

any community meetings and salish. Since she is a woman, her family members felt 

uncomfortable allowing her to conduct or to take part in salish. However, by taking part in 

the training of ASK, it gave her knowledge on how to take part in activities such as salish 

to address issues regarding the prevention of GV and protecting human rights. The 

villagers and local powerful people, who conduct salish, invited her take part in salish 

because of her knowledge of the processes. They also requested her to provide advice on 

family and social problems. It appeared that she was motivated to raise her voice and 

forward arguments to stop human rights violations and GV such as child marriage, dowry 

and polygamy, which created activist movement against GV at the grassroots level in 

Bangladesh.   

Another activist of MNP also describes her story in the same booklet about how 

she played an active role in mediation in a case of domestic violence in 2007 (Khan et al., 

2012). She described that while commuting in a vehicle, she found a woman crying 
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caused by domestic violence. Her husband had assaulted her physically and abandoned her 

with three children. The activist took her to a local NGO and lodged a complaint to a 

lawyer to issue a notice to her husband and local people to arrange a salish. Thereafter, a 

salish was organised, and her husband promised that he would not beat his wife and create 

problems for her. The author added that after one year of mediation, she found that the 

woman was fine and that the woman reported her husband was behaving well. Such 

events are illustrative of ASK activism against GV, whereby training is delivered and 

implemented with grassroots activists to help them act on matters of GV and human 

rights. This activist also acknowledged that the attachment with ASK had developed her 

strength to assist poor people, and this in turn increased her acceptance in that locality. 

These above stories can be regarded as outcomes of ASK activism. The authors of these 

stories through the partnership with and training from ASK find an identity as activists, 

and later take action in their own localities to resist, stop and mediate GV related 

problems.  

Garnering public support. A review of the activities of ASK and discussion with 

their activists indicates that ASK invests heavily in building public support. This is done 

through creating networks with grassroots organisations and providing services to people 

affected by GV. 

The ASK head office facilitates the development of small organisations, providing 

support and guidance to them to engage in activism, thus creating networks with 

grassroots organisations that garner public support. As Activist D stated, by developing 

such groups, ASK has been able to expand its activism to include a number of regional 
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areas where people act upon the advice and advocacy of ASK. These small organisations 

provide supports to grassroots people in organising protests against GV and human rights 

issues. Activist D claimed: “You can see from our various annual reports that if any 

problems occur, the community people are taking action in a miniature form, they are 

sending rejoinder to the news media, they start cooperating”. It has taken considerable 

time and energy for ASK to create this level of public support at a grassroots level. 

According to Activist E, ASK’s efforts to raise awareness of legal rights and prevent GV 

has resulted in public support for the organisation. For example, support comes from the 

slum areas where ASK raises awareness by focusing on people living in poverty with a 

particular focus on women and children. ASK helps poor people through legal clinics in 

the slum areas. The activist described it as a ‘shelter’ at the door for these people where 

lawyers associated with ASK provide legal counselling on matters related to GV and 

family affairs. In effect, as the activist claimed, the slum-dwellers feel that they have a 

place where they can ask for help and know they will not be ignored. This means that 

someone will stand up for them, protect them, and talk on their behalf as needed. 

Consequently, the slum dwellers support ASK’s active role in their communities.  

Similarly, Activist D spoke about emergency services operating 24 hours for 

phone calls for GV related events. If there is a need to rescue a child or woman, then ASK 

fieldworkers immediately inform the police. In addition, they have a half-day medical 

home, called shelter home, where children and women can stay for their security. They 

also provide psychosocial support for women and children who have experienced trauma. 

Here, the victims receive services including legal support, trauma support and security 
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support. These support services delivered by ASK build acceptance of the organisation 

among community people.  

Establishing and maintaining relationships with stakeholders. The interviews 

also detailed how ASK uses PR to establish and maintain relationships with its 

stakeholders such as news media, donors, government officials and others. Despite 

Activist F describing mixed views about news media, Activist E and D talked about the 

need to nurture such relationships. The sub-themes below will describe the views of the 

activists about how ASK establishes and maintains relationships with news media. 

Establishing relationships. The 2014 Annual Report (Alam, 2014) and the booklet 

“Self-portrayal: ASK’s 25 years” (Ain o Salish Kendra, 2011) described the Media and 

International Advocacy Unit. It serves as a bridge between ASK and news media 

addressing a range of issues including GV. This led to a decision to interview Activist F 

who serves in this unit. The next sub-themes will describe how PR is used by ASK to 

establish relationship with news media, donors and volunteers.  

With news media. In his interview, Activist F stated that PR is about promoting the 

activities of the organisation through news media. However, he claimed that ASK does 

not want to develop relationships with news media to get more coverage. Rather, they 

want to develop the relationship with news media as their partners. The Activist F said, 

“Our goal is to get them as our friends and cooperative allies”. From this perspective ASK 

wants to work with media outlets together and involve them in its activism. According to 

Activist F, news media will come and cover their stories as a partner of their organisation, 

as a stakeholder of their organisation and as a part of their social responsibility. This 
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means news media will maintain the relationship with ASK by reporting the social 

problems that ASK identifies in its activism.  

Data from Activist E from the Mediation and Rapid Response Unit revealed that 

news media can become an ally of an organisation such as ASK. News media search 

organisations dealing with GV and human rights issues to make news stories while ASK 

generates reports on their issues. As a societal institution, news media also has a social 

responsibility to cover social issues. She said there is a symbiotic relationship between 

ASK and news media. ASK informs the media about important social issues and news 

media follow the direction of ASK activism to set their agenda for reporting on such 

issues. Activist E said: 

If we invite media in any advocacy programme they give very importance to 

our organisation. And when we raise voice over any injustice and this 

discrimination should not be allowed, media set their agendas on the basis of 

their priorities.  

The reciprocal relationship between ASK and news media, according to Activist E, 

goes even further: news media not only cover their news regarding human rights issues 

but also invite ASK activists as resource persons when the news media design and arrange 

programmes for women and children. The data did provide insights as to whether 

journalists request or rely on ASK activists for any advice on reporting GV issues. 

However, in the interview with Activist D, it became evident that news media not only 

develop their news agendas from ASK but also ASK depends on news media for setting 

their agendas and actions for its everyday activism. The news and information help inform 
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their approach and strategies to respond to topical issues. In her interview Activist D 

stated: 

So, every morning, we scan all the newspapers and we arrange an action 

meeting where we identify what issues have come in the media. We go with a 

direct action, we inform the media, we send press release and we follow up 

that. 

Monitoring, as part of their PR strategy, allows ASK activists to respond to all 

media reports of GV and ensures they can assist government to better respond to GV 

concerns. An example of such everyday activism is shown in the 2012 Annual Report on 

ASK’s responses towards a news coverage on fatwa (Ain o Salish Kendra, 2012). The 

case study revealed that a mother of three children was raped in 2012 in Rangpur district. 

The accused isolated her and the local chairman arranged a salish for mediation despite, 

according to the law of Bangladesh, rape is a cognizable offence and it cannot be taken for 

mediation in salish. The rape incident was published in a National Daily newspaper, 

which in turn received the attention of ASK (cited in Ain o Salish Kendra, 2012). ASK 

lawyers filed this issue in the High Court. In response, the Court issued a rule that carried 

an order for the chairman, officer in charge of that police station and victim to appear in 

the court and place their submissions. An order was also issued by the Court to ASK to 

assist the victim to submit her complaint to court. A team comprising of different units of 

ASK worked to identify the facts of the incident and took necessary steps to bring the 

victim to Dhaka, the capital of Bangladesh. The ASK texts related to this case study 

identified ASK as an “intervener”. ASK acted as an advocate and a service provider by 
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bringing the victim to Dhaka, providing shelter, covering travelling costs and providing 

daily food. ASK also submitted the petition to the Court with an investigation report. Later 

the High Court issued an order to arrest the chairman in the court premises and ordered the 

respective police station to arrest other accused people. ASK later organised the victim’s 

return to her village, and referred her to a local NGO for legal support. This case example 

shows how ASK can respond to news media by directly intervening through both 

advocating for and providing support services to the victim. It also serves to raise 

community awareness of the illegal pronouncement of fatwa in salish. This may have a 

preventive effect.  

With donors. Since ASK is reliant on funding from donor organisations, it tries to 

establish relationships with them by sending information and reports on their activities. 

The interview with Activist E showed that ASK does limited direct PR work to promote 

relationships with donors because in her opinion, donors engage by evaluating ASK’s 

programmes. Thus, the organisation arranges meetings with donors and sends reports to 

them about their activities to establish and maintain relationships.  

For recruiting volunteers. For recruiting volunteers, ASK communicates with 

university teachers who recommend volunteers from the cohorts of the disciplines such as 

Law, Journalism and Gender studies. Students from a number of universities in 

Bangladesh volunteer for ASK. A German organisation named ‘Netz’ also sends 

volunteers to ASK.  

Maintaining relationships. Discussions with the ASK activists also highlighted 

the importance of not only establishing relationships with its stakeholders, such as news 
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media, donors, government officials and similar organisations but also of maintaining 

relationships with them. Data from the interviews and annual report highlighted the ways 

in which ASK maintains relationships with their stakeholders. The next sub-themes will 

show how PR was used to maintain different stakeholders. 

With news media. In her interview Activist E emphasised the importance of 

maintaining good relations with news media, because media plays a big role in achieving 

public support for ASK. It is revealed in the Annual Report 2014 (Alam, 2014) and the 

booklet “Self-portrayal: ASK’s 25 years” (Ain o Salish Kendra, 2011) that ASK’s Media 

and International Advocacy Unit issues media releases, which are supposed to maintain 

relations with news media. This provides media with a source of information about human 

rights violations and GV issues. To highlight the progress of that unit, the report also 

claimed that in 2014, the unit issued 53 media releases for electronic, print and alternative 

media and most of the media published these. News media and journalists also connect 

with ASK by reviewing their websites, reading various textual materials and attending 

workshops and press conferences to find out information about current issues. These 

stories ultimately create awareness among the relevant authorities about issues affecting 

the public good.    

Relationships with news media is also supposed to be maintained through taking 

part in talk shows or serving as resource persons for any programmes on HR and GV 

issues. In their interviews, Activist D and E articulated that they took part in talk shows 

and were invited by news media to serve as resource persons for relevant programmes. 

Since electronic media’s impact is increasing in Bangladesh, ASK may use this method to 
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facilitate activities by taking part on talk shows on human rights and GV. In addition to 

that method, workshops were also used to maintain relationships with journalists. Activist 

D stated that ASK held a training workshop with the local and Dhaka-based journalists 

focused on how to report human rights issues by avoiding sensational treatment in the 

coverage related to GV or domestic violence. This type of workshop is assumed to serve 

as a site where activists from ASK could make and maintain relationships with journalists 

through information and knowledge sharing on GV issues. These above activities, which 

were organised in different sites and contexts of activism against GV, were to serve as 

sites for maintaining relationship with news media.  

With donors. While talking about establishing and maintaining relationships with 

donors, Activist E said that they have a Planning and Monitoring team to raise funds. ASK 

devises a five-year plan on their programmes and issues based on its activism. It shares its 

plan with the existing and new donors to receive feedback and gauge interest in it. In its 

interaction with donors ASK says it will do the work and then donors decide how much 

they can support ASK. The donors also monitor their activism and they rely on the 

response of ASK to receive reports related to human rights and GV. For example, to 

receive a complete picture of a social issue, they first approach ASK to find some 

materials or briefs so that they can reach a comprehensive view on a social issue. The 

activist stated that they do not go to the doors of the donors or use interpersonal 

communication for this purpose. ASK does not believe in this kind of PR because, 

according to Activist E, if the organisation works properly, donors will support its 
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projects. Thus, the donors find or select these organisations in which their efforts will be 

properly implemented.   

With government officials. Maintaining relationships with stakeholders is also 

facilitated by ASK’s involvement with government to promote and draft new laws 

addressing GV. According to the information given by Activist D, ASK prepares a draft 

copy of laws for the government or makes comments on the drafted laws. Further, if ASK 

sends any report to embassies or international organisations, it is shared with government. 

Government also shares reports with ASK reciprocally. It can be assumed that the 

relationship is sustained in this way. Efforts are made to maintain a supportive approach. 

To do this, ASK invites government officials as chief guests especially in any programmes 

on legal issues. In addition, the National Human Rights Commission, and Right to 

Information Commission work closely with ASK. The major achievement of the activism 

at a policy making level is that the Prevention of Oppression against Women and Children 

Act 1995 was amended in 2003 after eight years working with government. Activist E 

also claimed that due to their activism with other national organisations, the Women’s 

Policy was created by the government. This partly provides a basic platform for ASK and 

like-minded organisations to revive the dialogue on equal rights, inheritance rights and 

guardianship of women.  

With like-minded NGOs. ASK maintains relations with like-minded organisations 

or NGOs by taking part in meetings to organise different days on women’s issues and 

social development. Participants in these meetings exchange ideas and strategies for 

preventing and eliminating GV. In its 2012 Annual Report, ASK claimed that the outcome 
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from such collective advocacy efforts was the enactment of a number of laws including: 

Trafficking in Women and Children Act 1993, Prevention of Women and Child 

Repression Act 2000, Acid Control Act 2002 & Acid Crime Control Act 2002, Domestic 

Violence (Prevention and Protection) Act 2010, Human Trafficking Deterrence and 

Suppression Act 2012 and Hindu Marriage Registration Act 2012 (Ain o Salish Kendra, 

2012). It is anticipated that participating with like-minded organisations also strengthens 

their activities to prevent GV and empower women and children.  

Conclusion 

Results from this chapter are based on interviews with the ASK activists and 

audience member, observations and on the textual materials. This shows that ASK utilised 

various PR methods in organising activism against GV from legal and human rights-based 

approaches. This organisation firstly focuses on raising awareness about gender relations 

and secondly on promoting people’s legal rights to deal with GV in Bangladesh. It uses 

different PR tools and activities with different audiences. ASK uses action theatre to raise 

awareness among school students, youth groups and community members about gender 

relations, possible preventative strategies for GV, and leadership skills to promote gender 

and human rights issues. For raising awareness among the members of partner 

organisations, opinion leaders and government officials, including doctors, police and 

legal professionals, it organises workshops and advocacy activities in different sites. In its 

awareness raising activities, the organisation tries to educate the audience about stopping 

child marriage, fatwa, verbal divorce and the impact of unfair reports on victims in the 

criminal justice system.   
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The impacts of these activities were noted throughout the findings. For example, 

the action theatre was found to have an impact on its members. The textual materials 

highlighted how the school student/drama activist transformed the traditional concept of 

women’s age of marriage into his/her own language through writing on a wallpaper. That 

wallpaper may serve as a communicative tool in an institution where it is hung or put for 

public display. In another example, the impact of drama activism was also noted when the 

members faced risks to their lives following a resistance of a salish. Further, the impact of 

ASK activism was explored in the contexts where the grassroots activists practically 

resisted and mediated GV incidents. For example, the grassroots activist trained through 

the ASK programmes showed active participation in resisting child marriage in her 

locality while another member came forward to mediate a problem of domestic violence.  

The findings also showed that ASK achieves public support through its services to 

the people. The organisation goes to the doors of the marginalised people and victims to 

provide them with legal support, which garners public support for them. In its activism 

against GV, ASK also puts its effort into garnering public support by creating small 

organisations and support-services for marginalised people. Public support arises when 

members of these small organisations actively take part in protests against GV or human 

rights issues in collaboration with ASK. People also support ASK’s activism when they 

find ASK to be a supportive organisation in the face of GV or human rights violations in 

their communities.  

ASK establishes and maintains relationships with its stakeholders including news 

media, donors, government officials and like-minded NGOs in multiple ways. In 
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particular, the news media and ASK hold a symbiotic relationship that allows both to be 

seen as an ally of each other in preventing GV and human rights concerns. As a part of its 

PR activities, ASK organises press conferences and supplies media releases to the news 

media. Reciprocally, news media also invite the ASK activists to take part and give advice 

on talk shows related to GV and human rights issues. ASK depends on the daily coverage 

of news media to take action and provide direction for its activism. In addition to news 

media, ASK communicates to donors and government officials to establish and maintain 

relationships. ASK also maintains relationships with government officials by inviting 

them as chief guests or guests in its programmes and by sending the draft copy of new 

laws and human rights reports for comment. Finally, this organisation sustains its 

relationship with like-minded NGOs by taking part with them in rallies on different 

national and international days and advocacy meetings on gender and human rights. This 

participation has united them in this activism. 

It is important to note that data collected from different sites and sources of ASK 

does not illuminate what challenges they face while applying various PR strategies and 

methods in practical field level activism. The findings about drama activism revealed that 

the activists of a drama group of a village in Bangladesh faced confrontation from the 

local organisers of salish on a rape incident when they had tried to protest it. Activists 

working at grassroots and national level also may face challenges in pursuing various PR 

and associated activities to promote their issues and engage local people. However, these 

points were remained less articulated by the activists of ASK.  
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Taking into account some gaps in the data regarding ASK’s competing interests 

with other NGOs, the findings nevertheless highlight that ASK organises its activism from 

legal and human rights approaches to address domestic violence, child marriage and other 

forms of GV. In Bangladesh, activism is also organised from a feminist perspective to 

organise change against GV. In this context their activism is more analytical and issue-

based, covering the representation of women in media, ensuring supports from service 

providing organisations to the victims of GV and sexual violence in conjugal relations. 

For example, they identify GV issues, create interventions or advice and then they 

implement advocacy and campaigns to persuade stakeholders and target audiences. The 

following chapter will further explore these aspects by focusing on another NGO, 

Naripokkho.  
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Chapter 6: Naripokkho  

Introduction  

This chapter presents the findings from Naripokkho. Naripokkho is a Bengali word 

meaning pro-women or working for women. Five major themes were developed from data 

derived from the textual materials, interviews with an activist and four audience members, 

and observations of different campaigns. These themes are: (1) raising awareness, (2) 

garnering public support, (3) establishing and maintaining relationships with stakeholders, 

(4) PR is used to change representations and attitudes towards women, and (5) Creating 

protests on different GV issues. The first theme illustrates how Naripokkho uses PR 

strategies to raise awareness among the villagers, women and school students. The second 

theme shows how the organisation uses awareness raising campaigns to garner public 

support. The third theme describes how PR is used to establish and maintain relationships 

with stakeholders. The first three themes have similarities with the themes of ASF and 

ASK. However, the fourth and fifth themes of Naripokkho are unique. The fourth theme 

illustrates how PR is used to change the representations and attitudes towards women in 

various communicative spaces and public domains. The final and fifth theme describes 

how this organisation engages in GV protests.  

Naripokkho was established in 1983 as an activist organisation to empower 

women and to work towards eliminating discrimination and violence against women. The 

organisation provides a space where like-minded women can discuss and share untold 

problems. It not only supports activities that address the rights of women and 

discrimination but also identifies discrimination in laws and runs advocacy campaigns 
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about eradicating discrimination. It works with opinion leaders, government and 

policymakers at local, district and national levels. 

Interaction with research methods. Data collection efforts relied on document 

analysis, interviews and observation of campaigns. Information was analysed on the 

Naripokkho website and two Naripokkho declaration papers describing the nature and 

consequences of a specific GV issue, as well as Naripokkho’s recommendations for 

addressing the issue. In addition I read and analysed the contents of a book titled, “Durbar: 

A Story of Social Movement” (Das, 2008). Two remote villages in Sirajganj and Noakhali 

districts were visited to observe PR activities at the community and grassroots level. Five 

participants were interviewed who were involved in these activities. When I visited 

Sirajganj, I took part in an advocacy campaign organised by Naripokkho and its partner 

organisation Manusher Jonno Foundation. Two groups of people were involved in this 

campaign. One group consisted of local people who received services and the other was 

made up of various government officials and local union council members who provided 

services to local people or villagers. The campaign was organised in the local union 

council premises where people usually assemble to discuss issues regarding the 

development of their locality. After completing the visit in Sirajganj, I then went to 

Noakhali district to collect further data. Upon arrival the activists accompanied me to a 

village to see their activities with women who are victims or are vulnerable to GV. On the 

second day I went to Noakhali High School in the same district to observe a school 

campaign organised by Naripokkho. This involved a three-hour campaign in which 14 
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students and two school teachers took part. A student and a teacher who were attending 

that campaign were interviewed.    

While staying in Dhaka, the capital of Bangladesh, a live drama campaign was 

observed that Naripokkho organised on International Day for the Elimination of Violence 

against Women. In that campaign the strategies included reading a declaration paper by 

activists, reciting letters by the invited students of different institutions, and organising a 

drama on the stage. The theme of the campaign was “Prevent Child Marriage and Stop 

Violence against Women”. An audience member was also interviewed, Audience Member 

S, who took part in this drama campaign as a guest.  

A national level workshop organised by Naripokkho with another women’s health 

organisation was observed. This workshop was organised to start an open dialogue among 

NGO professionals in order to review what they have achieved in the area of sexual and 

reproductive health rights of women in Bangladesh over the last 20 years since the Beijing 

Declaration. In this campaign verbal discussions took place on adolescent sexuality, 

reproductive health and early marriage, violence and abuse against women and girls, as 

well as discussions about the difficulties experienced by the audience in accessing services 

and the inadequacies in health services. An audience member who attended this workshop 

was interviewed. Upon attending the above events and campaign sites I went to 

Naripokkho head office and interviewed Activist H.   

Table 6 lists the participant identification number, interview time, gender, age and 

professional role of the participants who took part in the interviews, whilst Table 7 

outlines the campaign locations, length of each campaign, number of audience members, 
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number of interviewed participants and materials used in these campaigns. In total, five 

people were interviewed, one of whom is an activist from Naripokkho and the others were 

audience members from three campaigns. 

Table 6: Naripokkho participant demographic information. 

Participant ID Interview 

length 

Gender Age Professional role Organisations 

Activist - H 35 minutes Female 48 Project Director on GV 

Prevention Programme/ 

Activist 

Naripokkho 

Audience/Student Q 10 minutes Male 14 Student Noakhali High 

School 

Audience/Teacher R 6 Minutes Male 39 School teacher Noakhali High 

School 

Audience - S 11 minutes Female 34 Communication 

professional 

An NGO 

Audience - T 16 minutes Male 43 NGO professional A local NGO 

 

Table 7: Naripokkho campaigns. 

Campaign type Location Length Total audience 

members 

Interviewed 

participants 

Campaign materials 

and PR methods 

Grassroots 

campaign among 

the village women 

Noakhali 

District 

One 

hour 

12 women No one was 

interviewed, but 

I observed the 

session 

Interpersonal 

communication 

School campaign Noakhali 

District 

Three 

hours 

14 students and 

two school 

teachers 

2 (Audience Q, 

R) 

(i) Drawing poster 

and (ii) group 

discussion/ 

communication 

Advocacy 

campaign 

Sirajganj 

District 

Two 

hours 

30 villagers and 

local 

administrative 

officials 

No one was 

interviewed, but 

I observed the 

session 

Group discussion/ 

communication 

Drama campaign 

on stopping child 

marriage 

Dhaka 

District 

Three 

hours 

80 people from 

various 

backgrounds 

2 (Audience S) (i) Live drama and 

(ii) recitation 

National level 

workshop 

achievement on 

sexual and 

reproductive health 

and rights 

Dhaka 

District 

Three 

hours 

75 people from 

various 

backgrounds 

1 (Audience T) Group discussion/ 

communication 
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This introduction has provided a summary of the services provided by Naripokkho 

and the research methods used in this study, as well as a brief impression of the 

participants interviewed and the campaigns observed. The following sections will 

illuminate the themes from the data.  

Themes  

Five major themes are presented below with sub and minor themes to report the 

findings derived from the data collected in this study.  

Raising awareness. It was evident from the campaign observations and analysis of 

Naripokkho texts that the organisation uses PR to raise awareness among the local and 

grassroots community members to prevent and eliminate GV. It holds campaigns for 

villagers and school students. By visiting remote communities, the activists of this 

organisation organise dialogue and face-to-face meetings between villagers and the local 

level administration that include public representatives, civil servants, health and police 

officials and community workers. Through grassroots level campaigns, the activists go to 

communities to educate the women about preventing GV and creating self-reliance in 

problematic situations. For raising awareness among the students on preventing GV and 

educating them about social responsibilities the organisation also had a small campaign 

programme for school students. The sub-themes below will explore these aspects.   

Creating dialogue with villagers. Naripokkho organises dialogue between service 

providers and service recipients in villages because they believe that many villagers or 

service recipients are unaware about their rights in regard to preventing or addressing GV. 

A dialogue, in this instance, refers to a facilitated conversation between the service 
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providers and service recipients focusing on needs and services. Naripokkho seeks to 

include service providers such as doctors, police officers, lawyers, teachers, union council 

chair and members, and other stakeholders. Naripokkho links service providers with 

victims of GV or their families so that they can hear from women and others who need 

support to address various social issues including GV. As Activist H explained, in such a 

space, the activists of Naripokkho act as advocates between the service providers and 

service recipients so that information on accessing justice and finding available facilities 

from different local offices are clarified.  

To investigate the organising process of dialogue in the natural setting, a dialogue 

organised by Naripokkho and its partner organisation was observed. This dialogue was 

facilitated using face-to-face communication through which the Naripokkho activist 

initiated the discussion. As a facilitator, the activist started the discussion by introducing 

Naripokkho staff, while the service providers such as union council members and 

government officials that included agriculture, livestock, criminal justice, medical and 

education officials introduced themselves. Upon completing the introduction, the activist 

identified the issues that the villagers raised on health, legal, education and social welfare. 

As part of this, the activist discussed the complaints from the villagers and urged the 

service providers to respond to the complaints and describe the services they provide. It 

was observed that people often raised these points revealing the barriers to easy access to 

medical supports especially for GV victims, family planning and contraception. The 

complaints and issues included that the victims of GV, pregnant women and aged people 

do not find proper supports from the government hospital, police station and from union 
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council. Also, the guardians of primary school students argued that their children 

sometimes were misguided by their teachers. It was noted in the discussion that there was 

a lack of face-to-face communication and an absence of information sharing activities 

between village people and service providers. Furthermore, since many people are 

illiterate, they are less knowledgeable about the services they are entitled to receive. This 

results in dissatisfaction among the villagers and creates a context that leads the villagers 

to blame the service providers for any social problems.  

While discussing the above points, the Naripokkho activist also asked about the 

prevalence of child marriage in that village. Villagers said they were aware of child 

marriage, but it was a challenging task for them to stop it because it was the decision of 

the family members. Consequently the Naripokkho activist sought to educate villagers 

about this issue. It was stated in that discussion that people living in poverty were driven 

to arrange the marriage of their young daughters, adversely affecting the daughter 

throughout her life. In this meeting, the members of the union council office [an elected 

body comprising of nominated public representatives from several villages] were advised 

to report cases of child marriage in their areas to police. However, the council members 

expressed hesitancy about doing this because as the heads of the family, both father and 

mother of the bride and groom decide the time, age of the girls, place, groom and the 

family with whom their girls will be married. If the union council members try to prevent 

them, the girls’ family members respond by saying “it is their family matter and so it is 

better not to interfere over their child marriage”. However, if union council members do 
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not report such incidents to police, both the council members and the family may face 

legal consequences according to the child-marriage prevention law of Bangladesh.  

Impact of the community dialogue. Observation of discussions amongst activists, 

villagers and service providers provided a context to understand the impact of this 

dialogue. In the final part, through an exchange of information, the villagers became clear 

that they should approach relevant government officials to find services that would not 

only assist them when facing GV but would also assist them with other social problems. 

They felt more vocal and engaged by the presence and participation of the activist in this 

dialogue. This became evident when the villagers discussed amongst themselves what 

they had learned through interacting with the service providers. The instance of this 

comprehension was found over the interaction between the service providers and service 

recipients. For example, the agricultural official described their services in educating the 

local people on farming in a scientific way and keeping the environment clean. The Youth 

Development Officer informed them about how a villager could acquire training from 

them on various trade and skill developing courses and find loans from the government to 

be self-reliant. When these officers asked them if they had understood these aspects, they 

replied, “yes”.  

This face-to-face meeting also served as a forum where the villagers could openly 

raise their issues in front of the service providers and other villagers. For example, it was 

noted in the discussion of preventing GV that the local people blamed the medical 

department for not delivering their services to victims properly. The villagers claimed that 

the medical officers delayed issuing medical reports or suggested to the victim’s family 
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that they should admit the victim to a private medical clinic to receive better services. This 

in turn created delays in getting justice. The police officer also acknowledged that they do 

not have sufficient human resources to deal with different problems perpetuated by GV in 

the village. For example, when any officer is working with a GV victim, he or she may be 

called on at the same time to address another incident of violence occurring in the same 

village. In this discussion, other service providers described the limitations of their 

resources and workforces. In this meeting, it had been observed that the union council did 

not have sufficient funds to support people who face GV, ageing problems and other 

social and health-related issues. However, council members appeared to be working with 

their limited resources and attempting to work collaboratively with villagers.  

At the final part of the discussion, the police officer gave his contact details, 

including his mobile telephone number, to the local people and welcomed them to report 

any problems. The Naripokkho activist also advised him to assist the GV victims in 

reaching government medical centres and in getting proper treatment there, because the 

police station is often the first place where GV victims report the events. In addition, other 

service providers also gave their contact details so that the villagers could talk with them 

if they faced emergency situations. These contact details could be used to find medical 

support or if they need information about technical education, financial loans and welfare 

support.  

Educating village women through face-to-face communication. Naripokkho 

activism against GV also includes strategies such as face-to-face communication to 

educate village women about GV, prevention of GV and self-reliance. This education 
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focused on how the women could prevent GV from their families and localities and how 

they could deal with daily life after victimisation. In organising this effort, Naripokkho 

formed a group for women, where the activists could educate group members about the 

nature of GV. The group Nari Daal [Women’s Group], currently operational with 90 

groups, was formed to work at a community level in different villages of Bangladesh. 

To observe the practical work of Naripokkho with the members of Nari Daal, I 

observed a meeting organised with women in a village in Noakhali District. This group 

was comprised of 10 women. An NGO activist from Naripokkho acted as a facilitator of 

the group to educate the women about how a victim/survivor can obtain legal aid and 

supports from government in cases of GV.  The members of this group attend once every 

month to discuss family problems and to solve them in a peaceful way. While there it was 

observed a victim of family violence attending a session to receive advice from the NGO 

facilitator. The victim and the group were advised to wait and see if her husband and his 

parents would initiate mediation, and if they did not do so then the victim was instructed 

to report the incidents to local partner NGO officials. The victim was informed about legal 

measures that could be sought from different government offices and NGOs.  

In that meeting the activists also talked about achieving self-reliance. This was 

evident when the facilitator informed the victim about how to get information about 

vocational skills training from the Office of Women’s Affairs, which can enable women to 

make an income from home. This suggests that such vocational education can empower a 

victim economically when she faces problems caused by GV or by the loss of her husband 

in an accident. At the end of that session the facilitators emphasised the importance of 
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sending male and female children to school so that they can be self-reliant before 

marriage. This empowers them not only in the event of GV but also in other situations.  

Impact of educating women. In observation, this small group served as a forum 

where less educated women came and learned how to recognise GV while also gaining 

self-reliance by receiving vocational education from the Naripokkho activist. It was 

understood that by sitting together, the women found a space to share stories, discuss 

problems and identify prospects through interaction with one another and with the 

Naripokkho activist. In that way they also learned about who was suffering from GV. This 

seemed that the interaction initiated and stimulated by the activist created a feeling 

amongst participating women and victims that they were not alone. In that discussion two 

group members said that they needed to take steps to deal with any GV situations and 

related issues in their families. It suggested that they felt motivated by the discussion to 

take the lead with their families and serve as opinion leaders to report incidents of GV to 

NGO professionals or respective authorities such as police or local union council 

members. According to Activist H, this kind of grassroots networking had been received 

positively for its impact on the village level families when making decisions about their 

daughter’s age of marriage: “When we are giving this message, we are saying that you 

can’t arrange the marriage of your daughter before the age of 18. Then, they are also 

saying no. That means a message is going to the public”. It appeared that the session with 

village women served as a forum where Naripokkho wanted to input the messages about 

preventing GV and creating self-reliance among the women. This session also served as a 
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vehicle to engage the grassroots women to spread the messages about preventing GV or 

dealing with a GV crisis in the village. 

School campaigns. The Naripokkho activism against GV also focused on 

developing youth groups and educating students about their responsibilities through 

school campaigns. As a part of collecting data I observed one campaign held in Noakhali 

High School and interviewed audience members.  

In this campaign students were firstly advised to draw a poster on a topic that 

depicted their views on their responsibilities as men and women. This led to a discussion 

between students and the activist about the empowerment of women and the elimination 

of GV. This method appeared to stimulate students to think about their responsibilities as 

a boy and girl or as a man and woman, while contributing to family, social and 

professional life. Upon completing the drawing, the activist asked questions about the 

roles of men and women in society. The students identified the need for equal 

participation. The activist also told the students that the support of women is required for 

the development of our society. Women can work as teachers, lawyers, doctors, 

policymakers, scientists, and so on. Thus, the message is that women can contribute to her 

family economically and her nation professionally and technically and are titled to 

education the same as men. At the same time men have responsibilities to work with 

women and to be respectful towards women. Thus, men should share all household work.  

The discussion about equal participation of men and women prompted the activists 

to start talking about the prevalence of different forms of GV such as domestic violence 

and stalking. To inform the students about the consequences of GV, the activist also 
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focused on the psychological and economic impact of GV on victims and their families. 

She talked about the effects of GV, including the effects of stalking, rape, dowry and 

domestic violence. In her messages, the Naripokkho activist emphasised the security of 

women at home and in public places. The activist also advised the students to ensure the 

equal position of women at home and society by stating that women are half of the society 

and they can also contribute to the development of Bangladesh. From the feedback of 

Student Q, it was found that the discussion of the Naripokkho activist persuaded the 

students to think about the above aspects. The Student Q reflected: “If we guarantee the 

security for women outside, the women of our country can work for the development of 

our country without any hesitation”. As a result of the discussion, the participants were 

able to identify the importance of supporting women’s development.  

Impact of the school campaign. Discussion in the campaign and interaction with 

the audience members in their interviews showed that the audience members had mixed 

responses to the school campaign. In an interview with Teacher R, it became apparent that 

many students were aware of the aspects of GV and equality before attending the 

campaign, because while teaching students, the teachers also focused on these matters. He 

acknowledged the impact of the campaign by saying: “The students have understood well 

through the poster presentation. They have taken part here spontaneously. It has been 

helpful for those who have attended here, and it will work in future, I think”. 

Despite the positive claims from Teacher R, some comments from students 

reinforced myths regarding GV. For example, the campaign triggered the students to 

debate the effects of women’s clothing and non-verbal actions. Two male students claimed 
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that not only males were responsible for creating GV, but also some female students were 

responsible for GV by wearing stimulating dresses and behaving in such a way that a 

young boy commits stalking and ‘eve-teasing’ or GV. Eve-teasing is understood as the 

sexiest words and sounds that are used to harass women and girls in public places or on 

the ways to school by a boy (Akhter, 2013; Nahar, Reeuwijk, & Reis, 2013). It is assumed 

that boys use sexiest words and sounds known as eve-teasing while stalking girls. To point 

out the reasons for stalking the girls, Student Q stated in the campaign:  

The reasons are make-up, their activities and their reckless behaviour. …. The 

female students of our school laugh loudly – I am not disgracing the female 

students of our school. The female students of our school laugh such as ha ha  

ha ha ha (loudly) by overlapping one another, and when they walk in the street 

like that, does it not stimulate us to disturb them? You say, will you not feel 

any stimulation then?      

This view is shared amongst many Bangladeshis, because people hold 

conservative values in which women and the female students are supposed to be advised 

by their parents to wear such dresses that do not expose their bodies and thus never make 

them vulnerable at home and outside. The practice of that societal norm was also reflected 

in the voice of Student Q when he urged, “If women put good (socially acceptable) 

dresses on and if the boys become more aware, the extent of GV will be decreased mostly. 

Rape and eve teasing will also be stopped to many extents”. 

 The discussions held by that male student depicted a victim-blaming approach to 

GV, where victims are held responsible for GV incidents. The views of Student Q 
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remained unchallenged in the campaign. Both the female students and activist were 

speechless when the male students were arguing about the girls’ dresses and their verbal 

and non-verbal actions on the streets. While these views were extremely concerning, they 

were not shared by all students. Further, the campaign provided a space where both male 

and female students talked about the shared responsibilities of men and women in society. 

At the end of the campaign it was notable that the event had been able to form a 

united recommendation by the participants and activist to adopt a culture of tolerance and 

decency to prevent GV. Finally, while concluding the campaign, the activist asked the 

teachers to monitor and take actions on the issues of stalking or eve-teasing in the school. 

The activist also requested the teachers to teach the students about these aspects in future 

classes so that they never forget easily. 

Garnering public support. According to the opinion of Activist H, Naripokkho 

earns public support by working with youth groups, people at a district, village and 

grassroots level, and with people who are at decision making levels. One aspect of the 

activism of Naripokkho is to raise awareness among these groups of people about how 

they can take part in different forums and raise their voices and demand action. This 

awareness serves as a kind of motivation that allows the villagers to think that Naripokkho 

has come to their communities for the betterment of their life, thus resulting in people 

supporting the programmes of Naripokkho. In regard to this point, Activist H claimed,  

When we work with many types of local government such as union council, 

we approach the local representatives and union members. When we work 

with them, when we bring the voices of people before them, and when we 
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motivate people to perform similar actions, then general people support our 

work.   

By attending various community level meetings with local government 

representatives, the villagers can realise that they have a space to talk and to know that 

their rights are written in the citizen charters. Before attending the programmes, many 

community members have not known about services for victims of GV. However, the 

programmes of Naripokkho raise awareness of similar issues, and this awareness in turn 

creates trust and support for Naripokkho.  

To find out more about how they achieve public support from community 

members, political leaders, social workers, opinions leaders and so on, I observed their 

activities and interviewed Activist H. An advocacy meeting was observed titled 

Bangladesh Women’s Organisations and Civil Society: Declaration on Women’s Health 

and Reproductive Rights for the Beijing Plus Twenty. Naripokkho organises advocacy 

meetings with like-minded organisations, activists and social workers to receive support 

on its issues. The activists of Naripokkho interact with the activists, offering a space to 

share their thoughts and also accommodate their recommendations in declaration papers 

for submission to relevant authorities. This type of advocacy meeting is different from 

other types of Naripokkho campaigns in terms of its aims and the nature of its audience. It 

is organised to share the voices of Naripokkho on an issue, to inform like-minded activists 

about its consequences and then to engage them with the issue. In that meeting it was 

observed that they shared their thoughts and took signatures from the guests and 

participants to urge the authorities to achieve more on the implementation of sexual and 
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reproductive health policies and programmes; adolescent sexuality, reproductive health 

education and early marriage; violence and abuse against women and girls; and difficulties 

in access and inadequacies in health services. In that advocacy meeting, it appeared that 

the interaction among the social workers, activist and other participants framed the issue 

of GV with other related concepts to draw attention from the relevant authorities.     

Establishing and maintaining relationship with stakeholders. Discussion with 

Activist H revealed that Naripokkho also used various PR tools to establish and maintain 

relationships with stakeholders that included health administration, police, journalists and 

NGO officials. The next sub-headings will explore the use of PR in meeting these 

objectives. 

Establishing relationships. From the discussion with Activist H, it became 

apparent that Naripokkho used advocacy type meetings, as well as face-to-face and written 

communications to establish and maintain relationships with different stakeholders such as 

police, health officials, like-minded organisations and volunteers. For creating 

relationships with upper level administrative people, Naripokkho used advocacy meetings 

with them on different GV issues. Citing it as ‘policy advocacy’, Activist H stated that 

Naripokkho organised similar meetings with upper level stakeholders such as police 

administration and the health ministry to build networks and relationships. The activist 

stated:  

You can see that we are working with police station, hospital, courts – these 

are the parts of government. When we work with health service, we deal with 

various ministries. And we monitor and we want to monitor the officials who 
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provide health services in various institutions at local levels. The information 

that we get through monitoring is shared with law-makers. So, the access was 

achieved through the popularity of Naripokkho, and through the ways of our 

work, we have been introduced with stakeholders.   

From the discussion with Activist H, it was apparent that relationship building 

through advocacy meetings is aimed at lobbying government officials on overcoming 

barriers to address GV. While giving an example, the activist talked about the use of 

advocacy meetings with the Inspector General of Police in the Police Headquarters in 

Dhaka. They used this meeting to lobby the police administration to get access to police 

stations in different parts of Bangladesh in order to monitor GV. As a result of the 

meeting, the Inspector General of Police circulated a letter giving access to the police 

stations where Naripokkho would like to work. This has not only created access to police 

stations but also a relationship with them.  

Activist H also added that Naripokkho organised a number of subsequent policy 

advocacy meetings with Police Headquarters. As an example, upon getting access to 

police stations, Naripokkho collected information regarding GV from Police Headquarters 

and then submitted a copy of that to the Headquarters with a format. Later, Police 

Headquarters disseminated the reports to all the police stations of Bangladesh. So, the 

process of receiving access and submitting the reports on GV required a number of 

advocacy meetings, suggesting that these meetings served as tools for establishing 

relationships with Police Headquarters.   
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In addition to using this dialogical tool, Naripokkho organises rallies, human chains 

and submitting petitions on emerging issues to express solidarity with other like-minded 

organisations on topics such as child marriage. This enhanced relationships with like-

minded organisations and news media. Sometimes, print media and electronic media cover 

the news of these organisations, especially when they saw that many people and activists 

were demonstrating about issues that affected the public good. The activists also said they 

invited journalists to programmes and demonstrations based on their personal relationships 

with them. 

Naripokkho relies on its reputation to establish relationships with financial donors. 

Furthermore, according to Activist H, Naripokkho does not strive to work closely with 

donors. The activist added, “Naripokkho has its own work on which donors show their 

interest for funding - this is not like that we have to try”. The projects of Naripokkho focus 

on victims of violence, maternal health, women’s health, GV and political empowerment 

of women. The organisation does not take donor funds in every part of these projects. The 

view of Activist H seemed to be mixed when she added that donors come to fund 

Naripokkho upon evaluating different aspects of a project. This has meant that donors fund 

partly to these projects that align with their objectives.  

Naripokkho also has activities to establish relationship with volunteers which 

enables Naripokkho to mobilise them into organising various programmes on preventing 

GV. Activist H stated that they had organised a programme titled “Alor Shoroney” that 

served as a tool to establish relationships and collect volunteers. As a part of this 

programme Naripokkho sent an announcement in the format of a notification through 
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various universities to recruit students as volunteers. The activists of Naripokkho went to 

these universities and talked with them. Subsequently, the students showing interest took 

part and assisted in their programmes as volunteers.  

Maintaining relationships. Naripokkho maintains relationships with stakeholders 

by organising policy advocacy meetings. These meetings are organised to provide 

feedback to stakeholders about their services and to recommend possible solutions for any 

problems. Naripokkho invests time in meeting with stakeholders and discussing issues 

with them, while also providing services to recipients, in order to maintain relationships 

with stakeholders. In its meetings, the information they get through monitoring is shared 

with law-makers, health and police administration. In such policy advocacy meetings, the 

activists of Naripokkho present their concerns. This sharing also contributes to 

maintaining relationships with policymakers, health and police administration by creating 

trust. 

According to its recent report (Naripokkho, 2015), Naripokkho launched a project 

aimed at connecting the officials of different service providers with Naripokkho, so they 

could share experiences and identify strategies for preventing GV. This project could be 

considered as a strategy to maintain relationships with service providing organisations. 

The report stated that Naripokkho organised five coordination meetings in Sirajganj, 

Jamalpur, Joypurhaat, Jinaidah and Noakhali districts from July to October 2015. The key 

objective of these meetings was to make relevant officials aware of the limitations in their 

supports to the victims of GV. In an effort to prevent GV, the role of Naripokkho here is 
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to find the limitations of these institutions and inform them in advocacy workshops or 

meetings at national and district levels to persuade them to improve their services.  

Naripokkho also tried to maintain relationships with like-minded grassroots 

women organisations through the network called Durbar [Unbeatable]. Before taking part 

in the 4th World Conference on Women 1995, Beijing, China, this network was developed 

under Naripokkho so that the women of different grassroots organisations could share 

their thoughts and their own agendas for the conference. In its current activism, 

Naripokkho shares information on preventing and eliminating GV with the members of 

this network. In turn, upon receiving information, the group members act as the grassroots 

activists to organise protests and take steps to prevent GV in their localities. The 

relationship is maintained by Naripokkho’s effort to engage them in its activism against 

GV. The members of this network actively serve voluntarily to assist the victims of GV in 

receiving medical and legal supports, and to create protests or arrange mediation if any 

GV issues arise at a local level (Das, 2008).   

PR is used to change representations and attitudes towards women. 

Discussion with Activist H revealed that Naripokkho had used PR as an advocacy 

campaign to change the representation of women in mass media and the attitudes towards 

women amongst different service providers such as police. They found that the 

representation of women was also negative in the educational curriculum. For example, 

women were shown in advertisements and educational curriculum working only at home, 

and in that way, the position of women was degraded. This perception had led Naripokkho 
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to organise activism with an aim of bringing a positive identity and picture of women in 

mass media and in curriculum.  

In this activism, it carried out dialogue through advocacy meetings with the 

relevant authorities to select appropriate words and representations in advertisements and 

educational curriculum. The dialogue brought changes to these representations, motivating 

the relevant authorities to use non-discriminatory words and represent women on an equal 

footing with men. While describing the representation of women in media, the activist 

stated, “When a gentleman shaves, a woman is giving him the shaving cream and also 

shaving him. It is about the status of women - that means women are used as products”. 

This representation depicts women as products in media by lowering their status to men. 

For example, when Ponds beauty products came on the market, the activists sent letters 

informing them: “…you are talking about the beauty of women, which is not correct. We 

don’t want to see woman as a product, we want to see women as human”. This activism 

brought about changes in advertising. For example, women were frequently seen in the 

past in advertisements offering men cigarettes, cooking at home or looking after children. 

Women are now portrayed working in offices as doctors and legislators. Activist H 

claimed that these changes have come about through long-term and sustained campaigns 

from Naripokkho.  

Information about such activism was also evident in its effort to prevent the use of 

discriminatory words towards women in various human service providers’ organisations. 

For example, when the organisation began its journey, activists often saw women victims 

facing discrimination from service providers in police stations and hospitals with police 
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asking questions like, “How much salary do you get? Have you been married? How does 

your husband behave with you?” During primary investigation of sexual assault cases, 

police also used to ask the victims, “Whether your pyjama or shirt was opened first?” 

Similar types of dialogue were also used in the investigation process of a GV case. The 

activist claimed that Naripokkho has played an important role in changing attitudes 

towards women victims in the human services sector. For example, to change the practice 

of using discriminatory words, Naripokkho provided training to the above institutions on 

how investigations could be done with honour and in a gender-sensitive manner. As an 

outcome of their activism, service providers recognised that women have the right to 

receive health services and other services equally with respect.   

Creating protests on different GV issues.  In its activism against GV, the most 

prominent activity of Naripokkho found in the textual materials is organising protests on 

current and historical GV issues. These efforts are aimed at raising awareness of such 

issues among audiences. In this context, the application of PR is manifested when this 

organisation focuses on a specific GV issue by publicising declaration papers and by 

disseminating its contents through organising drama and human chains marking various 

days on women’s empowerment or GV issues. The above activities try to inform and 

engage audiences. For example, the activists choose a specific GV issue such as “stopping 

child marriage” as a part of observing the days such as International Women’s Day, while 

dramas and human chains are also organised on relevant issues. 

 The declaration paper, serving as a part of their protest, is also uploaded to its 

website and Facebook page for promotion. In such activism, Naripokkho not only creates 
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statements on GV issues, but also provides demands and possible solutions to the 

problems. From their different declaration papers, it is remarked that the organisation is 

ideologically focused on achieving the rights of women and eliminating GV in a 

patriarchal mindset among people. In every declaration paper, the organisation includes a 

specific paragraph on GV stating that treating women as inferior to men is an expression 

of patriarchal control of women. To explore the PR activities and the contexts that they 

use to create protests related to the issues of GV, the examples of the activism on stopping 

child marriage and sexual violence in conjugal or married relations are given in the next 

sub-headings.  

Stopping child marriage. To mark the International Day to End Violence Against 

Women in 2014, Naripokkho selected the issue of stopping child marriage in Bangladesh. 

As a part of their PR activities to raise awareness of this issue and to make strong their 

stance on preventing and eliminating GV, Naripokkho published a declaration paper. The 

paper was uploaded to its Facebook page and a drama campaign was organised. By taking 

part in that campaign, it was noted that the content of the declaration paper was also read 

by an activist and disseminated through the drama performance. In addition, it was found 

that the audience of that drama campaign comprised of activists from other NGOs, social 

workers and a few journalists who write on women’s and social issues. 

The next three minor-themes will describe the findings from observing the drama 

campaign, reading the declaration paper and from interviewing an audience member.   

Showcasing the policy of Naripokkho on stopping child marriage. In the wake of 

observing International Day for the Elimination of Violence against Women in 2014, 
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Naripokkho tried to showcase and strengthen its activism on stopping child marriage and 

GV by organising the drama campaign and related activities. On the first phase of the 

programme, an activist read out a declaration paper, which aimed to send a message to the 

policymakers to stop child marriage in Bangladesh (Naripokkho, 2014a). In the 

declaration paper, the organisation protested against a ministry level decision that 

considered assessing the feasibility to decrease the age of marriage of men and women 

from 21 - 18 to 18 – 16 respectively. This appeared as a challenge for Naripokkho in its 

activism against GV. In Bangladesh, child marriage is an offence in the Child Marriage 

Restraint Act, 1929 (Naripokkho, 2014a). However, child marriage is widely practiced in 

rural areas in Bangladesh. Consequently, Naripokkho organised this drama to argue 

against the proposal to reduce the age of marriage. 

In its drama and textual material, Naripokkho urged the government to take action 

to stop child marriage and to allow the consent of a woman to decide whether she is ready 

for marriage and sexual intercourse. In addition, they proposed the development of a 

countrywide unique database to register birth dates to ensure the correct ages of men and 

women were recorded. This proposed database would serve as an information bank before 

registering marriage. While reading the declaration paper, the activist informed the 

audience of the need for clear instructions disallowing any affidavit. This affidavit is 

supposed to be used in increasing the ages of males and females for justifying their 

marriages at childhood stage. It was observed the aims of reading the declaration paper by 

a performer on the stage was to show the current social movement of Naripokkho against 

a component of GV and to obtain coordinated support from like-minded activists and 



 

 

179 

 

social workers from other NGOs. In presentation to these audiences, the activist urged not 

only the government but also everyone to create scholarships, organise awareness raising 

campaigns, open up options for employment for women and effectively apply existing 

laws. According to the current information while compiling the findings in November 

2015, this activism is still ongoing by Naripokkho.  

Depicting the impact of child marriage on female children. By organising the 

drama and reading the declaration paper, Naripokkho tried to highlight social attitudes 

towards women in relation to the issue of marriage. It was found that the traditional 

thinking of the senior family members is another reason behind child marriage in 

Bangladesh. For example, women are considered as property for the groom’s family, and 

therefore it is better to hand her over to them through the process of an arranged marriage. 

In a society like Bangladesh, the establishment or achievements of a woman is aimed only 

at marrying an established groom or husband. On the other hand, the establishment of a 

boy or groom is defined by achieving a good education and a good job for his family. 

Before deciding on the marriage of a girl, the girl’s family first expects from the groom an 

unwritten assurance of the physical and economic security of the girl. However, it is not 

realised that due to child marriage, their daughter may face health problems while being 

pregnant at a young age and later emotional pressure from the husband’s family.  

The second part of the programme included the recitation of the letters by the 

students from different parts of the country. In these letters, the performers wrote 

symbolic messages to their parents urging them to stop the marriage of their children. By 

reading the symbolic examples of child marriage, the students tried to inform the audience 



 

 

180 

 

about the health and mental impact of child marriage. The same contents were depicted in 

the drama during the final part of this programme. In that drama, the performers showed 

different problems that a child faces in married life. For example, when a girl becomes 

pregnant at a young age, she acquires problems in delivering the baby at the final stage of 

pregnancy. Sometimes, when they become adults, they are rejected by their partners for 

various reasons including dowry and poverty. These consequential features of child 

marriage turn the life of women into poverty and will sometimes mean she remains in the 

house of her parents at the last stage of life. With a view to ending such painful events, 

both performers of the letter-recitation and drama emphasised the importance of girls 

receiving education so they can have some basic professional qualifications before 

stepping into the stage of marriage.   

Impact of drama campaign. To understand the impact of this programme on the 

audience, Audience Member S was interviewed, who was a communication professional 

of a different NGO. The interview with that audience member revealed that the contents of 

the campaign were known to her, because she dealt with similar aspects of GV in her 

social work. She said: 

There is no new information here. What we saw in the drama is the 

consequence of child marriage. Many problems come in the life of a women or 

child after child marriage – we know about that and we perceive that. It seems 

to me that the tool would be more effective if this was used to make aware 

mass people who are not still aware about that.   
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It can be assumed that the audience in her argument recommended putting 

emphasis on the middle-class people who are facing different types of GV such as 

domestic violence or sexual violence at home. According to her views, NGOs are 

targeting their GV prevention programmes at the majority of people who are poor living in 

the villages. However, she claimed that the activists and the NGOs in Bangladesh do not 

have specific activities to raise awareness about GV among the middle-class and educated 

class living in the cities and towns. It appears that most of the projects are focusing on the 

villages rather than on the city or town areas. From her reflection, it is necessary to 

identify which groups in society are facing GV most, and then the campaign programmes 

should be devised. She praised the tool of this Naripokkho campaign by adding:  

As a tool of campaign, Naripokkho used fantastic tools from my point of view. 

If it is used for the general people, it will work more…..If you want to hold the 

general people on a topic or if you want to instil something in their head, then 

such a tool should be used.  

Following the Naripokkho drama, activism on eliminating child marriage from 

Bangladesh, the overall interaction with Audience Member S revealed some limitations in 

their programmes, suggesting the need to include the left-over communities of society in 

their campaigns.   

Protesting against sexual violence in conjugal or married relations. In addition 

to the effort of stopping child marriage, Naripokkho identified another major issue in its 

activism against GV. This was about protesting against sexual violence in conjugal or 

married relations. On the eve of marking International Women’s Day in 2014, Naripokkho 
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produced a declaration paper describing the need to address the issue of sexual violence in 

conjugal relations, to criminalise it in the law of Bangladesh, and to raise the voice of 

women to protect their rights, bodies and decisions (Naripokkho, 2014b). It was also 

uploaded to its webpage and Facebook page. It seems that they use social media in 

combination with PR methods in their activism against GV.   

Naripokkho also focused on the social attitude towards women regarding the issue 

of marriage to highlight this issue as a social problem. It identified that the social tradition 

in Bangladesh gives legitimacy to intercourse between men and women through the 

process of marriage. This declaration paper referred to a survey of the Bangladesh 

Statistical Bureau to underscore that 87% of women faced different types of GV of which 

36 % had talked about the sexual violence of their husbands. This rate is higher in the 

village areas than the town and city areas. There is no law in Bangladesh to criminalise 

sexual violence by husbands. Consequently, Naripokkho posed this question in its 

declaration. To establish supremacy over a wife, a husband may rape his wife. Even 

during pregnancy and post-delivery period, as the report states, some husbands compel 

their wives to have intercourse with them even if their wife does not want to. This forceful 

or unwanted intercourse can result in conflict in a conjugal life, which in turn creates 

divorce and abandonment of a woman. In some cases, a husband can also participate in an 

extra-marital affair. Such fears are common amongst women in Bangladesh and 

consequently many women feel compelled to accept all the demands of their husbands. 

The socialisation process of men and women in a family leads the women to accept such 

practices in different stages of their life.  
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Naripokkho appeals in its declaration paper that it is the basic right of a woman to 

protect herself from forceful sex or sexual violence. It argues that having sex in a conjugal 

relationship depends on the mutual decision of both partners. Using force in this act hurts 

women and is a form of violence. A husband cannot force his wife to have sex without her 

consent and in this context, a woman also is not obliged to give consent to her husband. 

By reflecting these aspects in its declaration paper, Naripokkho demands the government 

to enact a law to criminalise this matter. This activism, which has emerged as a challenge 

for Naripokkho, is still ongoing. Naripokkho has been able to develop an issue on the need 

to protect the rights of women on her body, personality and freedom, and to make 

progress on raising awareness of such issues among men.  

Conclusion  

The findings derived from the interview, campaigns and texts of Naripokkho 

suggest that this NGO is an issue-based feminist organisation, which identifies GV issues, 

creates interventions, and then they use various PR methods to persuade stakeholders and 

target audiences to implement their objectives. In its strategy to raise awareness of 

preventing GV, the Naripokkho activists use face-to-face or interpersonal communication 

techniques to create dialogue among grassroots people who live in the villages. In this 

dialogue villagers raise their issues and needs while dealing with GV. The service 

providers also share information about the services that they provide to the recipients. 

Consequently, by taking part in the grassroots campaign, the villagers are informed about 

the available services for the victims of GV and for other people who need support such as 

welfare funds, training and loans. Naripokkho organises informative sessions where the 
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activists can also talk about the need to stop child marriage and about its social and legal 

consequences. In their campaigns, the activists play a PR role through initiating, directing 

and concluding an interaction among villagers, service providers and NGO professionals. 

Naripokkho also organises campaigns for women who are victims of GV or 

vulnerable to GV. In this context, the organisation has formed a small network called Nari 

Daal. The grassroots women who are members of this network meet with the Naripokkho 

activists in a group session. By using interpersonal or face-to-face communication, the 

activists educate the members about reporting a GV event, taking legal action, stopping 

child marriage, engaging in mediation and improving self-reliance. In these meetings, the 

women are also encouraged to discuss their struggles and to act on achieving self-reliance 

and empowering their family members. It is observed that such campaigns motivated the 

women at village level to think about changes in their life and how they can prevent GV.   

In its activism, Naripokkho also organised a school campaign to educate the 

students about equality and preventing GV. The school campaign was organised for the 

high school students through the use of posters and interpersonal communication. The 

activist invited students to draw a poster which was then used to trigger face-to-face 

discussions about equality, gender relations and about the need to prevent GV. While 

understanding the impact, it was found that the school campaign had not been able to 

create a significant impact on all students to change their views about preventing GV. 

However the campaign was found to have triggered a discussion about equality and shared 

roles of men and women in the local area of Bangladesh.   
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In its activism, Naripokkho organised advocacy meetings with authorities to 

change the derogatory representation of women in various textual publications and the 

attitude towards women in organisations. It achieved success in receiving access to police 

stations for monitoring, in changing the portrayals of women in advertisements and in 

eliminating gender-sensitive interactions with the victims in hospitals and police stations. 

In addition to these PR activities and campaigns, Naripokkho also used drama and 

published declaration papers to raise awareness of stopping child marriage and sexual 

violence in conjugal or married relationships. These activities are organised especially on 

International Day to End Violence against Women and International Women’s Day to 

showcase its policy in eliminating GV, while also highlighting these issues as social 

problems in Bangladesh. 

It was found that the PR activities used to raise awareness among the grassroots 

and community people also created public support for this organisation. It is the outcome 

of the Naripokkho activism that has offered a space where the villagers and grassroots 

people can talk about their needs before the service-providers. It created a perception 

among the villagers that activists or an organisation will talk on their behalf, and in this 

way, people support this type of activism. In addition to interacting with village level 

people, Naripokkho organised advocacy meetings with police, health, policymakers and 

like-minded organisations to establish and maintain relationships with them. In such 

advocacy meetings, the activists shared their views and documents on a social issue, 

urging others to take action on the aspects discussed in these advocacy meetings. The 



 

 

186 

 

stakeholders also responded to the situation upon listening to the voices of the activists 

and looking into their reports from the practical fieldwork. 

It is noted that this organisation does not have PR programmes to establish and 

maintain relations with news media. It does however use various PR activities such as 

dialogue, school campaign, meeting with the village women, advocacy meeting and drama 

activism to communicate with its target groups from grassroots to policy making levels 

about its activism against GV. It also has some challenges in its activism on preventing 

child marriage, stopping rape in marriage and in ensuring support to the village level 

people from service providing organisations.  

Findings of ASF, ASK and Naripokkho individually inform about the application 

of PR methods, contexts and the GV issues for which these methods were used. However, 

to transform these findings into knowledge for this study, these findings need to be 

discussed in the context of this study’s research questions. The next chapter synthesises 

the results into a discussion by identifying the similarities and differences among the PR 

methods, concepts and contexts. The discussion chapter relates the results to existing 

literature on activism against GV and PR. This will elucidate the key contribution this 

study makes to knowledge on GV and PR. 
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Chapter 7: Discussion 

This thesis has set out to examine how PR is used by NGO activism work to stop 

and prevent GV in Bangladesh. It reveals a variety of methods, processes and 

complexities affecting GV activism. These findings bring new knowledge to the 

conceptualisation of PR as an effective tool in activism for bringing about positive change 

in GV. Historically, PR has been a corporate activity. However, this thesis provides 

evidence about how PR can be utilised as part of social enterprise and activism to 

advocate for human rights in social development contexts. The findings indicated that the 

NGOs mostly focused their PR efforts on raising awareness amongst community members 

and professionals about GV, primary prevention methods and legal measures for 

addressing GV. They also worked with victims to help them reintegrate into society, 

create self-reliance and deal with local administrators to report GV incidents. These NGOs 

used different PR strategies to garner public support and to establish and maintain 

relationships with its stakeholders. PR strategies that were used by the NGOs to educate 

audiences and engage relevant stakeholders to help them prevent and eliminate GV were 

informative, discursive and strategic.  

This chapter synthesises and discusses the findings from the case studies in 

response to the research questions. The results are discussed in relation to current 

literature to elucidate the thesis’s contribution to knowledge. The chapter is organised 

around the three main research questions:  

1. How is PR used by NGOs to organise activism against GV in Bangladesh? 

a. How do NGOs use PR to communicate their stories?  
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b. How do NGOs use PR to organise campaigns to change public 

attitudes and public policy on gender-based violence?  

c. How do NGOs manage their organisational activities on GV, such 

as recruiting volunteers, raising funds and networking with like-

minded organisations and people? 

2. How do NGOs garner public support for activism against GV? 

3. What successes do participants perceive have resulted from the use of PR 

strategies by NGOs?  

These questions are addressed by examining the tools and techniques used by 

activists, in their NGOs’ events, sites, genres and messages as well as the impact of the PR 

practices on audience members and on public policies. The chapter synthesises the results 

by offering a critique of the use of PR by the three NGOs and theorising PR definitions 

from the activists’ perspectives. Limitations of this study are discussed as well as 

suggestions for further research.   

Research Question 1: How is PR used by NGOs to organise activism against GV in 

Bangladesh? 

The first question of this study aimed to explore the application of PR to 

communicate the NGO stories, organise campaigns and garner public support in 

organising activism against GV. This question is split into three sub-questions or 

subsections that provide a particular account of each of these areas. The first section will 

discuss the strategies and tools used to communicate stories whilst the second section will 

provide accounts on how these NGOs organised campaigns against acid violence and GV. 
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Application of PR to raise funds, network with other organisations and collect volunteers 

will be discussed in the third section. Each section will also provide an analysis of new 

knowledge with a focus on how the knowledge of this study differs or affirms the existing 

literature. 

Research questions 1a: How do NGOs use PR to communicate their stories? 

ASF, ASK and Naripokkho activists used strategies such as talk shows, media awards, 

workshops and advocacy meetings to communicate their stories to wider audiences, 

inform journalists about how to responsibly report on acid violence and GV issues and to 

maintain productive relationships with news media outlets. These identified strategies add 

important knowledge on how PR can be used in activism. 

Talk shows were used by ASF and ASK to communicate their stories of activism. 

Television channels in Bangladesh invited ASF and ASK activists to attend talk shows 

where the activists would share information on their objectives, about preventing and 

eliminating GV, and about providing various supports to victims. This technical approach 

has also been used in Egypt, India and Turkey as a platform to inform and educate 

audiences about various issues, including sexual violence, FGM and women’s status 

(Pongiyannan & Pugsley, 2016; Sanli, 2011; Yamin, 2011). Such talk shows covered 

topics related to FGM, sexual and domestic violence and women's rights in light of 

religion, and safety. By linking Jürgen Habermas’ (1989) theory of the public sphere, 

Pongiyannan and Pugsley (2016) and Sanli (2011) argued that talk shows serve as a 

platform on which people from different social groups take part in public discussions and 

debate issues. For example, facilitators of the Tamil TV channel talk show in India invited 
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women to share their stories on safety, with one woman sharing her experience of three 

sexual assaults in Chennai where police ignored her complaint (Pongiyannan & Pugsley, 

2016). Pongiyannan and Pugsley (2016) do not situate this method as a PR tool for 

communicating NGO activists’ messages on preventing or stopping GV, nor do they 

comment on whether it improved audience awareness of the issue or resulted in audience 

members taking action. Instead, their work focuses on how this communicative method 

created debate and interaction among the hosts, participants and audience members on the 

safety and status of women. Results from the present study build on this literature to 

highlight how talk shows can be used as a PR tool by NGO activists to communicate their 

stories on preventing and stopping GV. However, it is also important to note that data on 

talk shows in this study was limited because the participants or activists did not discuss in 

detail the contents and contexts of the talk shows in which they participated. This suggests 

a gap in research and literature, which requires further study on the use of talk shows as a 

PR method to prevent and stop GV in developing world contexts.  

In their activism, the three NGOs appeared to value maintaining good relationships 

with journalists by organising workshops, media-awards and networking. ASF and ASK 

ran workshops with journalists to educate them about how to report news stories that do 

not expose the identities of the victims, and sensationalise the women or victims, or result 

in audience members instigating violence as a response to GV. Particularly ASF promoted 

positive relations with news media by developing a “Media Award”, which sought, in 

part, to engage journalists with issues related to acid violence and, when used in 

conjunction with media releases, sought to promote accurate media coverage. Similar to 
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ASF, China Dialogue, a non-profit Chinese media organisation, organises an annual 

Environmental Press Award to motivate journalists to report indepth stories on 

environmental issues, promote the discourses of environmental activism and engage 

public interest (Dong, 2013). Likewise, to raise awareness about responsible reporting on 

suicide prevention, NGOs in Australia, Belgium and Denmark organise awards for 

journalists (Dare et al., 2011), while Amnesty International organises a “media-award” on 

human rights issues every year (Amnesty International, 2016). In contrast to ASF and 

ASK, Naripokkho sought media coverage through their relationships and networks with 

media outlets. Research on the application of media awards and workshops with 

journalists by GV activists was limited. Thus, knowledge about the application of these 

methods in the prevention of acid violence and GV is new. Media awards and workshops 

were aimed at promoting accurate media reporting on victims of acid violence. Awards 

also built and maintained good relationships with Bangladeshi journalists. Further, the 

findings of this current study coupled with the examples from Dong (2013) and Dare et al. 

(2011) demonstrate that these methods can engage journalists as collaborators in activism 

on acid violence, GV, suicide prevention and the environment.      

This study extends knowledge related to the application of advocacy by revealing 

its use as a method for meeting with stakeholders, communicating stories and, as will be 

discussed in the next section, for campaigning against GV. In particular, ASK and 

Naripokkho used advocacy meetings to communicate their stories, objectives, issues and 

challenges to stakeholders such as policymakers and officials from the police, health 

ministry and social welfare department. From a PR perspective, advocacy is “the act of 
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publicly representing an individual, organization, or idea with the object of persuading 

targeted audiences to look favorably on - or accept the point of view of - the individual, 

the organization, or the idea” (Edgett, 2002, p. 1). In PR, the approach has been 

understood as a rhetorical and persuasive method to change the views of audiences on 

particular issues (Edgett, 2002; Heath, 2009; Toth, 2009). Yet in the context of social 

development and activism, this study found the application of advocacy was diverse, 

humanistic, educational and activist-oriented. Advocacy meetings were used to achieve 

social change on GV issues: by applying this method, ASK and Naripokkho informed 

stakeholders about the challenges and obstacles they faced when conducting awareness 

raising campaigns, dealing with cases of GV, and monitoring service providing 

institutions. By organising advocacy meetings with high level police officials, Naripokkho 

was successful in obtaining access to police stations to monitor police responses and GV 

cases. Naripokkho termed such advocacy meetings as policy advocacy, because they used 

it to inform their stakeholders about GV issues, vulnerable people, victims and service 

needs within communities. This approach, where reports were delivered to police through 

the advocacy meetings, was unique to Naripokkho. A Naripokkho activist reported this 

was useful in persuading police to change their responses towards GV victims. 

Naripokkho also organised coordination meetings with district level stakeholders such as 

police and district administration officers for the same purposes. The aims, objectives and 

approaches used in the coordination meetings were similar to those used in other advocacy 

meetings. 
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Similar to Naripokkho, ASK organised advocacy meetings with police, 

government officials and doctors to inform them about how their services at times 

obstructed justice for victims. In their documentation, ASK termed these meetings as 

seminars. However, they fall into the category of ‘advocacy meeting’, because advocates 

or activists of ASK utilised these meetings to disseminate information and stories to 

stakeholders to achieve specific outcomes on GV and to engage the stakeholders on GV 

issues (Heath, 2009; Toledano, 2016; Toth, 2009). One method described by activists 

included examples of various GV related cases and stories in which the victims had been 

deprived of proper services and treatment. These case studies served as narratives to 

promote the cause of GV and urge police, health and justice officials to improve the 

response of the criminal justice system towards the victims of GV. Such an approach is 

also evident in Lithuania and China (Avdeyeva, 2015; Zhang, 2009b). International and 

domestic NGOs in Lithuania conducted training seminars to raise awareness amongst 

judges, prosecutors and police officials about domestic violence, detention and prevention 

(Avdeyeva, 2015). Similarly, a Domestic Violence Network in China conducted similar 

advocacy meetings, which they called participatory workshops and gender training 

programmes (Zhang, 2009b). These programmes were organised with judges, police, 

prosecutors, lawyers, media professionals, hospital staff, community volunteers, women 

victims, and perpetrators to educate them about the need for equality, while also 

mobilising interventional supports to prevent GV. The Network also developed manuals 

for training people from different institutions. Related examples can also be found in 
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Slovenia and Zimbabwe, where NGOs focus mainly on police officials in the training they 

provide to improve their response to GV and victims (Robnik, 2010; Stewart, 1995).  

As reported, there has been a dearth of literature identifying advocacy as a process 

in combating GV in the developing world context. Scholars from the health and social 

sectors have recognised advocacy as a method of strategic communication used to inform 

stakeholders about issues affecting health, food security and domestic violence (Arfaoui & 

Moghadam, 2016; Atkey, Raine, Storey, & Willows, 2016; Servaes & Malikhao, 2010; 

Usdin et al., 2005). It has also been used as a tool of participatory communication, 

behaviour change communication and mass communication to achieve sustainable social 

change (Servaes & Malikhao, 2010; Usdin et al., 2005). Such scholarly discussions do not 

clearly and empirically describe the process and use of advocacy by the GV activists in a 

developing world context. This study advances awareness about the application of 

advocacy by revealing how two NGOs used meetings as a method of advocacy not only to 

share their stories but to also persuade and educate key stakeholders to establish non-

discriminatory attitudes and support for the victims of acid violence and GV. The 

Bangladeshi NGO activists used this tool to educate the criminal justice and other related 

professionals about improving their responses towards GV and victims. In such advocacy 

meetings, the activists also learnt from the stakeholders, because the meetings served as a 

platform where activists and participants interacted and shared their knowledge, 

information and recommendations on GV policies, laws and interventions. These findings 

can provide a foundation for theorising advocacy from the perspective of NGO activists 

who use this tool as a method of communication, education and engagement to bring 
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about social justice in a developing world context like Bangladesh. In this study, advocacy 

is also used as a campaign method to educate and engage audiences at a grassroots level. 

This will be illuminated in the next section, which responds to research question 1b about 

how PR is used to organise campaigns.  

Social media, information technology and print media materials were observed to 

be important platforms for the three NGOs. Here they use their websites, Facebook pages 

and various printed materials such as news releases, annual reports, bulletins, magazines, 

booklets and books to communicate their stories. Likewise, feminist organisations in 

Spain – and elsewhere – communicate messages by using websites, web-portals, blogs, 

news stories, opinion pieces and bulletins that illustrate their stories about GV action and 

activism (Nuñez Puente, 2011). The websites and Facebook pages of the three NGOs in 

this study serve as major vehicles for informing wider audiences about their activism 

against acid violence and GV. Stories, uploaded in these social media sites are assumed to 

assist in mobilising resources to organise activism against GV in Bangladesh. It can be 

perceived that the audience – including NGO professionals, social workers, activists, 

researchers and policymakers – by ‘liking’ or sharing the status updates of the activities of 

Bangladeshi NGOs, disseminate the information to more diverse audiences located 

nationally and internationally. Application of social media by these three NGOs is similar 

to what is described in the literature (see Nuñez Puente, 2011; Paek et al., 2013). For 

example, Blogs, Facebook, and Twitter were also used in a child welfare campaign in the 

US funded by the Children’s Trust Fund of Michigan (Paek et al., 2013). However, it is 

important to note that these studies were typically conducted in developed world settings 
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(Nuñez Puente, 2011; Paek et al., 2013), suggesting a gap in knowledge about using social 

media in the developing world context. The current study has tried to fill this gap 

moderately by highlighting how NGOs in a developing nation like Bangladesh can use 

websites and other social media tools to communicate their stories of activism against GV. 

Therefore, these tools can also be assumed to serve as PR methods to mobilise resources 

and engage their followers and activists in their activism against GV. Further research is 

needed to assess the level of audience engagement and behaviour change that occurs as a 

result of the social media initiatives taken by NGOs.    

Research questions 1b: How do NGOs use PR to organise campaigns to 

change public attitudes and public policy on gender-based violence? It was revealed in 

this study that by organising various campaigns on GV, the three organisations sought to 

raise awareness amongst students, youth groups, lawyers, local NGO members, criminal 

justice officials, and village men and women. For school students and youth groups, ASF 

and Naripokkho facilitated school campaigns while ASK used drama activism or action 

theatre. Among these three NGOs, ASF organised the highest number of campaigns. In 

addition to school campaigns, this organisation also conducted campaigns for acid sellers 

and users, bazaar campaigns and campaigns involving men. It can be argued that with the 

exception of ASK’s action theatre, all these campaigns can be considered as informal 

campaigns because they were organised in consideration of the availability of funds, 

favourable political situations and condition of the campaign site. However, similarities 

and differences emerged across the three NGOs in their use of campaigns. Each of these 

elements will be discussed in turn below with reference to existing literature. 
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While there were similarities in the use of drama and advocacy in campaigns 

amongst the NGOs (discussed below), differences primarily emerged in the application of 

communicative or PR methods within their campaigns. ASF, for example, used video 

drama, video clip, pamphlet, booklet, stickers, newsletters, “Baul” songs and men as 

speakers. They also used quizzes or verbal question-answer sessions, particularly in the 

school campaigns, to identify audience members’ knowledge gaps about acid violence and 

to trigger discussion. Conversely, ASK used wallpapers and the voice of victims as their 

campaign strategies, while Naripokkho invited audience members to draw posters and 

engage in small group discussions in its school campaign.   

Differences were also found in the focus of the campaigns, with ASF primarily 

focusing on acid violence instead of broader GV issues. The one exception to this was 

during the Manikganj School Campaign, where ASF activist talked about other forms of 

GV to ensure the audience was made aware of the need to promote the status and security 

of women. Campaigns on GV and associated issues have also been undertaken in schools 

in Ethiopia and South Africa (Benecke & Oksiutycz, 2015; Spadacini & Nichols, 1998). 

In these examples, communication and PR tools such as printed materials, radio, video 

and social media were used to organise campaigns on female genital mutilation (FGM), 

rape and nation-building issues. The campaign approach of ASK focused more on legal 

issues, with the aim of educating audience members about their legal rights and 

responsibilities to prevent GV and support victims. Unlike ASF and ASK, Naripokkho 

conducted ‘issue-based activism’ and, as part of this, facilitated advocacy campaigns to 

raise awareness among village women on GV to bridge the gap between service providers 
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and service-recipients and to secure non-discriminatory representation of women in media. 

Naripokkho’s approach was found to be similar to activists in China and South Africa that 

conducted monitoring, research and training as activism on securing equal employment 

opportunities and non-discriminatory representation of women in media (Byerly & Ross, 

2006; Wei, 2008).  

This study progressed knowledge of advocacy as a common campaign method at a 

community level to raise awareness about GV and to engage audience members and 

stakeholders to act on their issues. In PR, a campaign is understood from the view of 

organisational interests, highlighting it as a strategic communicative response to target 

audiences “in response to a positive or negative situation affecting the organization” 

(Heath, 2005, p. 109). However, advocacy has also emerged in this study as a campaign 

method used by NGO activists to promote community interests and to engage community 

people on social justice issues. This wider use of advocacy as a campaign method aligns 

with public communication campaigns, which are conceived as “purposive attempts to 

inform or influence behaviors in large audiences within a specified time period using an 

organized set of communication activities and featuring an array of mediated messages in 

multiple channels generally to produce noncommercial benefits to individuals and 

society” (Rice & Atkin, 2009; Rogers & Storey, 1987 as cited in Atkin & Rice, 2013, p. 

3). This suggests that activists may use mass media, popular culture, face-to-face 

communication, workshops, advertisements, social media and other methods of 

communication in their advocacy campaigns to influence the attitudes of audience 
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members on social issues and to develop community wellbeing (Reddi, 2014; Toledano, 

2016; Usdin et al., 2005). 

In its activism against acid violence, ASF organised advocacy campaigns to 

educate the acid sellers and users about the importance of legal use of acid and about 

controlling its abuse so that perpetrators cannot purchase it. In that campaign, by using a 

video-clip, booklet, and face-to-face communication, ASF strived to create awareness 

amongst police officials, lawyers, journalists, social workers and acid sellers and users to 

take responsibility to control acid sales through the application of law. To enhance support 

for victims of GV, ASK also organised advocacy campaigns with judges, lawyers, 

journalists, social workers, and partner organisations on GV cases in the Netrokona 

district. This type of advocacy campaign created a platform for informing stakeholders 

about the lived experiences of GV victims. Such advocacy campaigns can be understood 

as rhetorical, persuasive, dialogical and participatory (Edgett, 2002; Heath, 2009; Reddi, 

2014; Servaes & Malikhao, 2010; Toth, 2009; Usdin et al., 2005). In the findings, it has 

been described how ASF and ASK advocacy campaigns served as spaces in which 

audience members interacted on prevention of GV issues. These advocacy venues served 

as platforms that empowered audiences and activists to take part in community activism 

against GV, shaping advocacy as a campaign method of the NGOs on a social justice and 

empowerment issue in Bangladesh.   

Naripokkho conducted advocacy campaigns in public places for village people that 

offered an interactive space for “dialogue” in which villagers including women, students, 

men and elderly people spoke up about the issues they face in their everyday life. Issues 
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related to inadequate support for victims in police stations and hospitals and barriers to 

preventing child marriage were the points discussed in such dialogue. These advocacy 

campaigns were organised informally. This interactive platform provided options for 

service providers to inform participants about relevant village services. The example of 

Naripokkho’s dialogue with village people is innovative because it allowed both parties to 

argue for their needs. This dialogical approach of advocacy has been theoretically 

articulated in the literature of PR with its application to mediate between two groups and 

acknowledge the need or opinions of the receiver as a two-way symmetrical 

communication (Edgett, 2002; Grunig & Grunig, 1992; Toledano, 2016). It was found in a 

recent discussion on advocacy and PR that a non-profit organisation – Parents Circle - 

Families Forum (PCFF) – has similarly been using various PR methods and advocacy to 

create dialogue and establishing peace between the people of Palestine and Israel 

(Toledano, 2016). It also organised dialogue with 16 to 17-year-old students from these 

two sides of the conflict to educate them about peace and to rectify their views about each 

other. In this dialogue, the students could meet people from other sides and listen to their 

narratives and feelings, serving as a method to transform their enmity towards each other. 

This can suggest that PR professionals or advocates serve as communicators and 

mediators between groups to reach a peaceful solution. However, research is still limited 

on the application of advocacy as a dialogical method in preventing GV. This research 

elucidates how dialogical PR methods can be used to engage with ‘grassroots’ level 

people to prevent and develop support for victims of GV.     
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Naripokkho also organised issue-based advocacy campaigns. As part of this, the 

activists identified a GV issue, and then they launched an advocacy campaign on that 

issue. In such issue-based advocacy campaigns, the NGO activists sought to inform and 

engage stakeholders to act on an issue. For example, to persuade stakeholders to hold non-

discriminatory attitudes towards women, Naripokkho conducted advocacy meetings with 

mass media, the Ponds Company and the educational authority to persuade them to stop 

gender-sensitive or discriminatory representations of women in their marketing and 

educational materials. In these campaigns, Naripokkho claimed they motivated authorities 

to represent women equally with men in advertisements and in educational materials. 

Knowledge about such advocacy campaigns is also evident amongst feminist activists and 

journalists in China and South Africa, who have organised similar activism to influence 

media to encourage them to produce balanced and non-discriminatory images of women’s 

lives (Byerly & Ross, 2006; Wei, 2008). To organise such advocacy campaigns, the 

Chinese activists applied diverse methods such as media monitoring, cultural criticisms, 

workshops and awards for journalists (Wei, 2008). The South African women activists’ 

organisations also used monitoring, research and workshops to educate journals and 

management to improve women’s employment and representations in news media (Byerly 

& Ross, 2006). As part of its activism, Naripokkho is currently pursuing issue-based 

activism to stop child marriage and rape in marriage. Naripokkho activists raised their 

voices on these issues while marking International Women’s Day in 2014. Data about PR 

activities to address this issue is limited. However, this study highlighted how in their 

activism against child marriage, activists of Naripokkho promoted and raised awareness 
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about this issue through a live drama campaign organised to mark the International Day 

for the Elimination of Violence against Women in 2014.  

The study revealed that advocacy campaigns were also used to educate activists on 

taking action in situations that lead to GV. Similarly in PR literature, advocacy has also 

been used as a method to communicate, persuade, and engage audiences to act on issues 

(Edgett, 2002; Reddi, 2014; Servaes & Malikhao, 2010; Toth, 2009; Usdin et al., 2005). 

However, evidence from these three NGOs revealed that they used advocacy as a 

campaign method to educate, persuade and engage village level people to act on 

preventing GV. The act of educating target audiences emerged as an element of advocacy 

campaigns in this activism. These advocacy campaigns appeared as workshops, which 

were used by ASK to educate members of MNP and MSP about types of GV, laws to 

prevent GV, mediation, the unacceptability of fatwa and how to prevent GV before it 

occurs. These workshops can be understood as advocacy campaigns in terms of its 

application at a broad scale to train, persuade and educate village level people about how 

to respond to GV in their communities. Similar to ASK, Naripokkho used group sessions 

to educate village women about their rights and to prevent GV. To do so, Naripokkho 

formed a group of village women which was revealed as Nari Daal [Women’s Group] in 

the findings. In that group, Naripokkho activists provided them with information about 

how to report GV and receive assistance from social welfare departments. For acid 

survivors, ASF conducted training sessions to educate survivors or acid victims about how 

to gain employment and claim their rights as victims of acid violence. Kabeer (2003, 

2011) in her analyses provided an example of how Nijera Kori, an NGO, formed village 
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level groups with men and women and used training to develop a platform to prevent and 

protest GV in Bangladesh. However, these discussions provided limited analysis on the 

link between PR, advocacy, activism and campaigns to educate others about preventing 

and stopping GV. This study has advanced knowledge about advocacy by revealing that 

by using advocacy campaigns, these NGOs first raise awareness about GV issues among 

the target people and then they educate them to act on the issues of GV. This can mean 

that efforts to raise awareness and educate target audiences emerged as elements of 

advocacy campaigns to persuade them to act on preventing and stopping GV within their 

communities.  

The study highlighted how drama is used in campaigns against GV in Bangladesh 

to create awareness about GV amongst school students, youth groups and selected 

audiences. The tool was also used as a method to engage audience members to think about 

this issue and interact with one another. In its school campaign, ASF showed a video 

drama depicting an incident of acid violence and preventative measures. Discussions 

facilitated by the activists with the audience on the prevention of acid violence made the 

campaign more informative and participatory. Similarly, NGOs in India and South Africa 

have used live drama, video drama on television and radio to reach wide audiences to raise 

awareness about domestic violence and men’s violence against women (Lapsansky & 

Chatterjee, 2013; Usdin et al., 2005). However, the Indian experience in relation to the 

application of drama is a little different from ASF: the NGO Breakthrough used a mobile 

van that travelled through different towns and villages with a troupe of 20 young people of 

mixed gender. First, they screened a video drama in the mobile van and then songs and 
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interactive contests were used to attract local audiences to the programme. In contrast, 

ASF conducted a short quiz before screening a video drama to identify student knowledge 

gaps. Followed by the drama, a discussion was then organised to answer the questions in 

that quiz and to elaborate the need to prevent and stop acid violence in Bangladesh. 

Data about the use of drama in ASK and Naripokkho’s activism against GV in 

Bangladesh provided an indepth knowledge on this method, advancing the findings from 

India, South Africa and the US (Lapsansky & Chatterjee, 2013; Usdin et al., 2005; 

Yoshihama & Tolman, 2015). This contribution extends the available techniques in drama 

productions especially in social development contexts. For example, in the US New 

Visions is a community-university partnership, organised Forum Theatre or interactive 

theatre to raise awareness of IPV in Asian Communities (Yoshihama & Tolman, 2015). 

The method involves audience members taking on specific characters role in theatre to 

articulate potential solutions to IPV. Results from ASK show how to extend target 

audiences and participation by involving youth in training so they can build leadership 

skills, and creative arts amongst youth to promote concepts of equality and prevention of 

GV within their communities. As an effect of that activism, the drama activists were also 

found to stop a GV incident in a village in Bangladesh. Similar to ASK, Naripokkho also 

organised a drama campaign but it was in a short form to attract wider audience members. 

For example, on stopping child marriage, Naripokkho organised a live drama campaign to 

persuade various audience members, which included journalists, NGO activists and civil 

society members, to advocate for increasing the legal age for marriage for both boys and 

girls. Through the drama activism, they tried to encourage like-minded activists, 
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journalists and members of civil society to take steps to make the issue visible to 

policymakers and relevant stakeholders.  

This study highlighted that men also serve as activists, PR workers, interveners 

and allies of women in ASF and ASK’s campaign against acid violence and GV. ASF 

used the voices of male celebrities to speak up against acid violence with a view that men 

are more likely than women to be perpetrators of acid violence and many men are likely to 

follow the actions of celebrities. In its campaign, “Commitment of Men”, male celebrities 

articulated “NO” to acid violence with a verbal commitment. In these two NGOs, men 

also worked as activists and NGO professionals alongside women activists. Men worked 

on school and advocacy campaigns for acid sellers and users of ASF. To date, literature 

stemming from across the globe has described how men work as activists and allies of 

women in organising campaigns against GV (Donovan & Vlais, 2005; Flood, 2011; 

Kaufman, 2001; Khosla et al., 2013; Lapsansky & Chatterjee, 2013). The White Ribbon 

Campaign, for example, is organised in different western countries including Australia 

and Canada with a focus on the need to involve boys and men in campaigns against GV 

(Donovan & Vlais, 2005; Flood, 2011; Kaufman, 2001). Men and boys in these countries 

are invited and encouraged to join with varying roles such as volunteers, advocates, 

activists, donors and participants in GV awareness raising programmes (Donovan & Vlais, 

2005; Flood, 2011; Kaufman, 2001). The campaign organisers believe that both men and 

women suffer as a result of GV and therefore participation from both sides is necessary to 

eliminate this problem. Furthermore, it is expected that the involvement of men and boys 

in such campaigns will provide good role modelling for other men and boys. Rallies, 
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discussions, posters, banners and social media are used to communicate messages around 

preventing GV and the importance of participation from all.  

Involving men has emerged as a key campaign strategy to address GV in 

Bangladesh. In the discussion of Lapsansky and Chatterjee (2013), the strategy also was 

found to be used in India. Lapsansky and Chatterjee (2013) claimed that traditional 

campaigns against GV usually portray men as perpetrators and women as victims. 

However, many men are not perpetrators and they can bring positive changes to society by 

establishing equality with women. The organisation Breakthrough intended to promote 

men as challenging hegemonic masculinity and as redefining manhood in Indian 

communities (Lapsansky & Chatterjee, 2013). With this aim, a campaign titled “What 

Kind of Man You Are” was organised to educate men about the importance of wearing 

condoms to prevent HIV. By using street drama and mass media, it organised another 

campaign “Bell Bajao” where men were portrayed as both bystanders and as intervenors 

to inform others when they see or hear of GV or domestic violence. In Bangladesh, the 

groups MSP and MAP were formed by ASK at village and district levels to activate their 

activism to assist victims of GV and resist any type of GV incidents. With training and 

supports from ASK, male activists of MSP and MAP groups take action with female 

members on mediating domestic violence, stopping fatwa or illegal salish and ensuring 

there are legal support for children, divorced women and victims of GV. Discussions 

undertaken in Australian, Canadian and Indian contexts describe the importance of 

engaging men in activism against GV (Donovan & Vlais, 2005; Flood, 2011; Kaufman, 

2001; Lapsansky & Chatterjee, 2013). Moreover, it is revealed in this study that men are 
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also actively serving as activists and PR workers with women in Bangladeshi NGOs to 

campaign against GV. For example, ASK’s drama activism also confirmed the 

participation of boys in creating environment and motivation to stop GV while male 

activists of ASF and ASK were organising campaigns. As a result of the patriarchal nature 

of Bangladesh, social development contexts prioritise the involvement of men as essential 

for the message to be heard by those who may discount women’s experiences or voices on 

stopping GV. This study has advanced the knowledge of the use of men and boys as active 

participants and activists in the activism against GV in Bangladesh. 

Research Questions 1c: How do NGOs manage their organisational activities 

on GV, such as recruiting volunteers, raising funds and networking with like-minded 

organisations and people? The findings of this study showed that all three NGOs used 

PR to manage their organisational activities such as raising funds, recruiting volunteers 

and networking with like-minded originations. Among these activities, raising funds 

appeared to be an important area of focus of these NGOs, with ASF and ASK using a 

number of PR strategies to seek funding. NGOs often have limited funds to provide 

support to victims, organise campaigns, and reach wider audiences locally and globally. 

Hence, PR scholars have argued that fund raising is one of the major activities of the PR 

professional in a non-profit organisation (Diggs-Brown, 2012; Lee, 2011; Reddi, 2014). 

ASF used a Ball Programme and a photo exhibition to raise funds and to nurture their 

relationships with donors while ASK sent project plans to donors to draw donor attention 

to the NGOs objectives. These approaches add new knowledge and are discussed in 

relation to the existing literature in this section. 
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To raise funds, ASF is the only organisation that used two fund raising PR 

techniques, including the Ball Programme and a photo exhibition. The Ball Program is 

used by ASF as a site to frame the suffering of victims, establish relationships with the 

guests and seek their support. In various PR and communicative events, frames are used to 

“select and call attention to particular aspects of the reality described, which logically 

means that frames simultaneously direct attention away from other aspects” (Entman, 

1993, p. 54). Guests included officials, comprising men and women from the embassies, 

diplomatic missions, business houses and industries of Bangladesh. At the Ball, survivors 

of acid violence presented their stories to show the physical and emotional effects of acid 

violence. Strategically, ASF activists also used the victim’s narratives to describe the 

impact of acid violence on their everyday lives and then to invoke the responsibility of the 

community to respond to the victims’ needs. This is used as a framing method to attract 

audiences to donate to ASF and engage them in social change activities of that 

organisation. Such a method uses “symbols [that] are picked from the cultural framework 

and positioned in specific alignments to craft particular narratives around a specific set of 

selected events....” (Dutta, 2011, p. 231). The programme was successful in that guests 

made commitments to donate money and provide jobs for the victims. However, it is not 

clear if those attending the Ball programme followed through with these commitments. 

Further, while it is important for people to donate funds and provide employment, this 

alone is not enough to diminish inequality between men and women, which is thought to 

be the main cause of GV.  Scholarly discussions by Dyer et al. (2002), Dimitrov (2008) 

and Ioana – Julieta (2010) underlined the use of PR for raising funds for NPOs or NGOs. 
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However, discussions in the above literature do not act as examples for the voices of 

victims being used to frame the issue of acid violence in fund-raising events. The study 

revealed that ASF’s Ball Programme served not only as an event to raise funds and 

support victims but also to connect the donors with the activism of ASF. In doing so it 

empowered the victims of acid violence to pursue their survival. In this programme, 

audiences also learned about the impact of acid violence and how ASF used activism to 

respond. So, the knowledge about the application of the Ball Programme from this study 

to raise funds is innovative because it served several purposes. Consequently, other human 

services can utilise this method for the same purpose.    

In its fund-raising activities, ASF also used a photo exhibition displaying 

photographs donated by Bangladeshi journalists. These photos were auctioned to raise 

funds for the survivors of acid violence. Similar to ASF, NGOs in India used photos in 

their PR materials to draw attention to the importance of improving health, education and 

wellbeing of urban and poor children (Bhati & Eikenberry, 2016). This is aimed at raising 

funds for these organisations and creating awareness about the implementation of donor 

contributions. For example, photographs of happy children were included to communicate 

the impact and benefits of donor contributions. These campaigns were promoted through 

social media, websites, catalogues and annual reports (Bhati & Eikenberry, 2016). While 

the use of photos is similar for both Indian NGOs and ASF, the message of the photo 

might be quite different. The Indian NGO uses happy and cheerful images whereas ASF’s 

photos depict the everyday reality of acid victims thus demonstrating the devastating 



 

 

210 

 

impacts of acid violence. ASF’s photographs were donated by journalists who in all 

likelihood, covered the plight of acid victims.      

Unlike ASF, ASK’s effort to raise funds is project oriented. They do not use a 

framing technique or organise any programmes similar to the Ball Programme. They 

approach donors by sending project plans and reports on their activities. These documents 

are prepared by the Planning and Monitoring team and they draw donor attention to 

upcoming new issues and ASK projects. The project plan serves as a communicative tool 

to persuade the audience to act on certain issues. It is informed by media monitoring and 

interactions with relevant activists and financial experts to assess the feasibility of the 

plan. PR is used in the development of the plan through face-to-face communication 

amongst relevant experts and activists to prepare the project plan strategically, before it is 

communicated to donors. Their project plan approach is similar to an example from 

China, where the Director of the Women’s Law Centre presented a proposal to a meeting 

of NGO activists to address domestic violence (Zhang, 2009a). This meeting triggered 

discussions, negotiations and conferences among the activists, which led to the creation of 

the project “Domestic Violence in China: Research, Intervention and Prevention” (Zhang, 

2009a). The project was launched in 2000 as a grant-based programme co-funded by the 

Ford Foundation, the Swedish International Development Cooperation Agency (SIDA), 

Oxfam Novib, and the Norwegian Centre for Human Rights (NCHR). The NGOs in this 

study conducted donor-funded campaigns. Funding is often time-limited and aligned to 

short-term or long-term goals. While the three NGOs have a substantial history of up to 20 

years of work in campaigning against GV, their funding sources are not consistent. 
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However, data on this issue is limited, and therefore, the study has not been able to 

illuminate the extent of the short-term or long-term engagement with these three NGOs.    

To network with policymakers, stakeholders and like-minded NGO activists, ASK 

and Naripokkho activists took part reciprocally in each other’s programmes, facilitated 

seminars and rallies and organised advocacy meetings and advocacy campaigns. The 

application of various forms of advocacy meetings and advocacy campaigns has been 

discussed in previous sections. However, it should be noted that these activities are also 

used to network with others as part of managing their activities. For example, ASK used 

advocacy meetings as a method of networking with policymakers to discuss new laws or 

amend existing laws regarding GV. From a PR point of view, the application of advocacy 

meetings for such an objective can be understood as a form of lobbying, because NGO 

activists have used such a method to influence government policies and legislation on GV 

(Lee, 2011; Somerville & Aroussi, 2016). As part of this networking process, ASK sends 

the policymakers copies of proposed draft laws on GV issue, and communicates reports on 

human rights issues before disseminating these reports to international audiences. In 

addition, ASK activists and government officials invite each other in their various 

programmes and seminars to share knowledge and opinions on preventing emerging GV 

issues. As an example, ASK argued that its lobbying and networking with government 

officials for eight years resulted in amendments to the Prevention of Oppression against 

Women and Children Act in 2003. Similar approaches to networking with policymakers 

and government officials to amend or change laws regarding GV can be found in Bolivia 

(Urioste, 1998 cited in Pickup et al., 2001), with different women’s organisations working 
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with government officials to draft a law on violence against women. In their lobbying with 

government officials, the women’s organisations put forward their recommendations to 

change existing laws or propose new laws. This resulted in a new law being passed on 

domestic and family violence in 1995.  

Similar to ASK and ASF, Naripokkho developed a network called “Durbar” to 

network with grassroots organisations and to serve as a collective to prevent and stop GV. 

The aim of the network was to establish communication among grassroots organisations in 

order to obtain their thoughts on women’s issues before taking part in the Beijing 94 

Conference. As a part of its activism, Naripokkho tried to communicate their voices to the 

international forum. However, the data is limited on how the members of that group were 

organised and how their voices were promoted to that conference. As it is revealed from 

the interview and textual materials, the network served as a collective to prevent and assist 

victims of GV. Similarly, Kabeer (2003) noted that Nijera Kori, a Bangladeshi NGO, 

created village level groups with men and women to help them to become economically 

self-reliant and prevent GV, particularly as it relates to dowry, salish and child marriage. 

The group members also discuss problems together and, if necessary, they move as a 

group to protest issues such as an illegal pronouncement in salish (Kabeer, 2003). To keep 

the relationship active with village level women and to continue activism against GV, 

Naripokkho also provided the members of “Durbar” with various information about GV 

prevention and elimination. Finally, the members took the role of local level activists to 

assist victims voluntarily and to prevent different forms of GV incidents. Existing 

literature from Kabeer (2003) also found that village level networking groups among 
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women and men were organised to prevent GV, empower women and develop their socio-

economic situation. Evidence about the “Durbar” network stemmed from the current study 

confirms the existing knowledge about village level networking and groups articulated by 

Kabeer (2003) in her discussion.   

Literature in PR that examines how NGOs use networking strategies is scarce. 

This study addresses this gap by illuminating how advocacy meetings, grassroot groups, 

seminars, rallies and campaigns are used as a means of networking among GV activists in 

developing world contexts. Literature written by scholars studying NPOs or NGOs and 

third sector organisations highlight how meetings can be used as a means of 

communication, sharing information, relationship building, lobbying and developing 

networks with policymakers and like-minded organisations in Australia, US and Russia 

(Berry & Arons, 2003; Ljubownikow & Crotty, 2016; Onyx et al., 2010; Prentice & 

Brudney, 2017). However, these pieces of literature do not provide knowledge about the 

use of meetings as a means of communication or networking amongst GV activists. This 

may be because researchers have given limited attention towards networking amongst 

activists in offline settings. Instead, scholars from PR and other disciplines appear more 

interested in exploring the use of social media in developing networks and building 

coalitions amongst NPOs and NGOs (Campbell, Lambright, & Wells, 2014; Guo & 

Saxton, 2014; Seo et al., 2009; Yang & Taylor, 2015). The data on the use of social media 

to develop networking in this study is weak, as activists did not focus on this area in their 

interviews, so consequently, this highlights a further area of investigation in Bangladesh. 
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This study, however, draws attention to the offline activities used in GV activism and 

networking. 

Activists of these three NGOs also focused heavily on recruiting volunteers, 

because they serve as human resources for non-profit organisations without being paid and 

hold long-term relationships with NPOs willingly (Diggs-Brown, 2012, p. 397; Sriramesh 

& Vercic, 2003). The study showed that all three NGOs used similar methods to collect 

volunteers. For example, ASK, ASF and Naripokkho work with universities to recruit 

volunteers through recommendations from academics and university campaigns. ASF also 

uses its website to attract volunteers. Similar methods have also been described by 

scholars from the non-profit and education sectors, who suggest that civil society or non-

profit organisations can collect volunteers from schools and colleges by organising 

campaigns and using personal contacts (Begeny, Johnson, Schulte, & Ebscohost, 2012; 

Sozanska, Tosner, & Fric, 2004). In addition, social media tools such as blogs, Facebook 

and Twitter can be used to motivate volunteers to serve on a social cause (see for example, 

Paek et al., 2013). Literature on activism against GV highlights the importance of active 

participation of volunteers in China, India and the US (Baker, 2007; Milwertz, 2003). 

Volunteers come as activists to provide support to victims in victim assistance centres, by 

performing drama and conducting advocacy and research activities (Baker, 2007; Deo, 

2012; Milwertz, 2003; Yoshihama & Tolman, 2015). However, this literature does not 

provide much insight about the recruitment process of the volunteers. By generating 

awareness of the participation of volunteers in ASK’s PR activities, this study has 

progressed knowledge about the use and roles of volunteers to prevent and stop GV in a 
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developing world context. Since data on this area is limited, further research can be 

undertaken to understand more about how village level people voluntarily join such NGOs 

to perform activism against GV and to promote human service ideologies on this issue in 

Bangladesh.   

Research Question 2: How do NGOs garner public support for activism against GV?   

The finding of this study showed that these NGOs garner public support by 

providing a range of services to different population groups. The use of PR tools for this 

purpose were also identified. ASF used face-to-face communication and interaction with 

opinion leaders to create trust among village level people, whereas ASK created groups 

and networks to build a collective and provided them legal supports, which in turn earned 

public support for them. Naripokkho used face-to-face communication, advocacy 

meetings and advocacy campaigns, which served to draw like-minded activists and village 

level people together on issues and objectives aimed at preventing and stopping GV. The 

techniques of each of these organisations are explored in turn in the paragraphs below.     

ASF’s public support comes from the community and village level people. 

Activists of ASF used face-to-face communication to engage with local level opinion 

leaders, enabling them to build trust with villagers. These opinions leaders are considered 

to be important people in local communities because of their social, political and 

intellectual status. Thus, the presence of local opinion leaders creates credibility about the 

messages or voices of the activists while they speak to the village level people. For 

example, ASF described that they establish communication with the local opinion leaders. 

Before conducting any campaigns, ASF also invites the opinion leaders in the respective 
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community or village to attend an advocacy campaign. The presence of the opinion or 

local leaders creates acceptance of ASF activists among the audience and villagers, 

motivating them to listen to their words about preventing acid violence. To support their 

activism, as an ASF activist claimed, the village level or community people take part in 

awareness raising programmes, human chains and protests organised by these NGOs or 

their partner organisations. In their discussions, Clark et al. (2017) and Usdin et al. (2005) 

talked relatively little about the involvement of community or opinion leaders with other 

target audiences in campaigns against GV in Nepal and South Africa. Considering their 

acceptance in communities, these leaders were considered as amplifiers of the messages 

on preventing GV. However, discussions in the literature do not clearly articulate the use 

or role of opinion leaders to find access to a particular community or to garner public 

support for an NGO on organising activism against GV. Therefore, ASF strategies in 

accessing the community and garnering public support can be considered as a new piece 

of knowledge of PR in addressing GV. This strategy is useful to establish credibility of 

activists’ messages while conducting any advocacy campaigns in local communities 

where NGOs approach for the first time.       

Unlike ASF, ASK created small organisations and groups which provided 

informative and practical supports for creating networks at village level to prevent and 

stop GV. The organisation also set up legal clinics in slum areas to provide legal 

counselling to people who were poor. All these initiatives lead the people to feel that ASK 

is supporting them to face GV and human rights related problems. This can inspire village 

people to support ASK activism, which can in turn creates a sense of responsibility among 
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village people to act and support ASK’s activities in developing their communities. This 

can involve village people writing rejoinders to news media, taking action on relevant 

issues and cooperating with ASK on its activism. ASK’s method of group formation is 

consistent with Kabeer’s (2003, 2011) work in Bangladesh on the role of a local NGO in 

forming groups among men and women. Here local groups served as collectives for 

mobilising communities to resist GV by engaging people with the activities of that group. 

In an example, Kabeer (2003) stated that the group members organised public 

mobilisation and signature campaign to find public support for securing fair trials on 

salish. The present study addresses this gap in knowledge by elucidating ASK’s concept 

of developing local level groups to garner public support to take action to prevent and 

respond to GV.  

In Naripokkho, public support predominantly comes from like-minded social 

workers or NGO professionals stemming from advocacy meetings where activists mainly 

use face-to-face communication. This method can be understood as a PR strategy because 

it brings people together to discuss issues related to GV and to find solutions to GV 

problems. For example, at the conclusion of a Naripokkho advocacy meeting, NGO 

professionals came to an agreement to sign a petition to support the GV issues raised by 

Naripokkho. In addition to like-minded activists, village level people also provide public 

support to Naripokkho. Village people and service providers were engaged by Naripokkho 

using face-to-face communication in its dialogue and advocacy campaigns to inform them 

about their service. Face-to-face interactions with local level stakeholders and target 

audiences aimed to create a communicative space that enabled village level people to 
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listen and interact with the activists, opinion leaders and service providers. The villagers 

learned to trust the organisations because they saw how the NGOs contributed to the 

development of their lives and community, and thus felt comfortable with Naripokkho or 

ASF talking on their behalf to local administrators as needed. Literature on activism 

against acid violence and GV (Anwary, 2007; Chowdhury, 2007; Huq, 2003; Usdin et al., 

2005) briefly describes how NGOs across the globe use advocacy meetings and 

workshops to garner support from the public and like-minded activists on acid violence 

and GV. Such literature simply claims that this approach is a part of GV activism, but no 

further detail is provided to highlight how these activities relate to PR and garner public 

support. This is a limitation in knowledge in contemporary literature. This study adds 

knowledge by giving practical examples from Bangladeshi NGOs on how they apply face-

to-face communication, advocacy meetings and campaigns, secure support from opinion 

leaders, facilitate village level networking and communication to garner public support. In 

this study, it is evident that activists’ presence in rural settings and support for village 

level people created a positive relationship between these people and NGOs promoting a 

sense of responsibility amongst village level people to support GV activism.  

Research Question 3: What successes do participants perceive have resulted from the 

use of PR strategies by NGOs? 

In this section, the success stories described by the NGOs, including the impact of 

PR strategies, are elaborated upon. In addition, the views of the activists on the impact of 

their campaigns on changing the behaviour of audience members and public policy on GV 
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are assessed. Discussions on these points also provide an opportunity to analyse the 

limitations of these campaigns.    

The success stories of these NGOs’ PR strategies rest on their collective efforts 

with other organisations to organise activism against acid violence and GV. Their joint 

efforts, which involved engaging like-minded organisations and news media, provided 

impetus for lobbying governments for the enactment of laws to prevent acid violence and 

GV in Bangladesh. These laws included the Trafficking in Women and Children Act 

1993, Prevention of Women and Child Repression Act 2000, Acid Control Act 2002 & 

Acid Crime Control Act 2002, Domestic Violence (Prevention and Protection) Act 2010, 

Human Trafficking Deterrence and Suppression Act 2012 and Hindu Marriage 

Registration Act 2012. Lobbying and networking activities were held at different times 

and were facilitated by these NGOs. However, while little is known about how they 

lobbied for changes in law, it was evident from the claims of the activists that their efforts 

influenced this legislative reform.   

This study offers new knowledge about the impacts of various campaigns on acid 

violence. ASF and ASK’s school campaigns, acid sellers and users campaigns and drama 

activism created positive impacts on audience members. These campaigns provided an 

interactive space that enabled debate and dialogue to occur, creating a space for the 

discussion of ideas on preventing and eliminating GV. For example, Teacher N of 

Kishoreganj School, who was an audience member of a school campaign, advised students 

that one of the reasons acid violence should be avoided is because coverage of acid 

incidents in international news media will adversely affect Bangladesh. Such a claim 
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reflects how the impact of acid violence can go beyond the territory of Bangladesh, 

drawing the attention of international news media, which often depicts only the problems 

of third world countries.  

The ASF campaign for acid sellers and users offered an interactive space that 

triggered discussion among audience members and activists about the prevention of acid 

violence and about its recent trends. For example, when the police officer talked about the 

need for maintaining a stock register, the audience learnt for the first time that they needed 

to keep a record of acid sales. A register book records all sales and identifies who 

purchased the acid and for what purpose. This was a new initiative that arose from 

discussions with audience members in ASF’s campaign. In addition, participants of the 

campaign learned that the main cause of acid violence is no longer love or romance. In the 

1990s when acid violence was reported in Bangladesh, the majority of incidents occurred 

due to revenge from rejection in love or romance and refusal in marriage (Begum, 2004; 

Chowdhury, 2007). However, now people use acid violence in response to property feuds, 

family related disputes and political conflicts (Haque & Ahsan, 2014). Sometimes, people 

also lodge false cases by using acid on a small portion of their body as proof of violence. 

Citing these factors, the police officer claimed that women, men and children were all 

victims of acid violence as consequences of the above conflicts. The claims of the police 

officer also support the statistics published in ASF’s Annual Reports in 2013, 2014 and 

2015 (Acid Survivors Foundation, 2013, 2014, 2015). However, according to these reports 

and other scholarly literature, the majority of victims of acid violence are women while 

men and boys are the main perpetrators (Begum, 2004; Chowdhury, 2007). Therefore, 
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acid violence is still a form of GV, where women and children hold less power and are 

more vulnerable to such attacks. While the context of acid violence has changed in recent 

times drivers such as the inequity between men and women remain key factors in its 

occurrence.  

Upon seeing its impact on victims, families and communities, audience members 

of ASF’s campaigns suggested that they understood acid violence and GV as a social 

problem. The campaigns served as instruments to persuade students and acid sellers to 

think about responding to situations that lead to GV. They not only learnt about the impact 

of acid violence but also how to provide support to victims through first-aid and hospital 

admission. In addition, the students, acid sellers and teachers showed, through the 

discussions, that they had come to understand acid violence and GV as criminal offences. 

The audience members also demonstrated that they understood they had a responsibility to 

prevent acid violence and GV. Shifts in audience member views were a positive impact of 

the ASF campaigns. Literature on activism against GV and PR largely overlooks 

campaigns, whilst this study highlights the positive impacts of such campaigns on 

people’s attitudes towards GV.   

The impacts of Naripokkho’s school campaign and drama campaign on stopping 

child marriage can also be viewed positively despite the school campaign appearing to 

allow space for victim-blaming to be voiced and accepted. It was evident that the school 

campaign offered a space for discussion about preventing GV and about the equal 

participation of men and women in social development and family lives. However, one 

male student reflected a victim-blaming approach in his argument at the final stage of the 
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campaign, which remained unchallenged by the activist. In another context, Naripokkho’s 

drama campaign organised in a hall in the capital city Dhaka engaged journalists, NGO 

workers and like-minded activists to raise voices against child marriage. Whilst Audience 

Member S stated that they knew all the concepts discussed in that drama, the event served 

as a platform to create a collective voice against child marriage. It might trigger the 

consciousness of like-minded activists and journalists to act on the issue from their own 

frontiers. The use of school and drama campaigns facilitated discussion and a collective 

voice on stopping GV and child marriage.  

Similar to Naripokkho, ASK used drama as a campaign method, but it was with a 

different format. ASK’s drama activism, can be highlighted as positively impacting the 

attitudes of its school members and members of the youth Human Rights (HR) theatre 

team. It was evident that by recruiting theatre members from the community to participate 

in drama activism, ASK were able to create alternative discourses, which reinforced the 

need for the equal participation of women in the development work of Bangladesh and the 

elimination of child marriage. As an example, a student member of a theatre group tried to 

establish a discourse of equality and self-identity of a woman by writing a wallpaper about 

the need for consent in marriage. In another example of activism, the drama activists of 

youth Human Rights (HR) theatre team took part in a salish to protest an illegal judgement 

there. The salish organisers obstructed them in many ways to drive them out of the village. 

However, by organising a press conference, the activists were successful in getting the 

local administration to take action against the organisers of that salish. This study 

highlighted that drama activism can serve not only as a tool for educating and engaging 
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youth groups about preventing GV but also for understanding the importance of gender 

equality.  

 The impact of ASK’s training or advocacy campaign for the village level people 

was assessed in this study. It was evident that the training provided by ASK transformed 

village level community members as successful activists in stopping GV incidents and in 

addressing issues such as child marriage and domestic violence. In her analysis, Kabeer 

(2003) has provided a similar overview of the social mobilisation of village level men and 

women of Bangladesh, who were trained through an NGO named Nijera Kori to address 

polygamy, child marriage, dowry, salish and different forms of GV at family, community 

and societal levels. The ASK activist training programmes also developed village 

women’s knowledge about breaking their silence on GV and on protesting against GV 

incidents. As the ASK activist reported its impact: women living in the villages feel that 

someone can talk on their behalf. In addition, the male groups or local powerful leaders 

invited village level women activists in salish to hear their opinions in relevant cases. The 

local activists did not end their activism by attending a salish or stopping GV incidents; 

they also created discourses by writing stories in books about their interventions to stop 

GV incidents. These printed books are to be used to teach other activists and NGO 

professionals or social workers about the ways in which GV can be prevented practically 

at a community level. It seems from the actions and responses from the activists that such 

training programmes not only educate village level target people about GV prevention, but 

also encourage men and women to protest injustice in their communities. This study 

progressed knowledge about NGO social mobilisation processes by showing how ASK’s 
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training programme served as a method to educate, empower and transform village level 

women and men into social activists to address injustice and GV.  

The audiences in the school and acid sellers and users campaigns of ASF, ASK 

and Naripokkho recommended that men and women come together to respond to GV 

issues in communities. In addition, upon attending the campaigns, the school teachers and 

acid sellers stated that they themselves were responsible for ensuring the security of 

women and for preventing GV. From the interviews, it appeared that the school teachers 

and acid sellers developed an awareness about how women’s vulnerable position in 

society is associated with GV. These NGOs’ PR campaigns motivated the audience 

members to think about the security of women or the status of women in a patriarchal 

society. They attempted to understand the impact of the campaigns and the views of the 

audience. However, two limitations were identified within the PR campaigns. Firstly, 

these NGOs had limited campaigns for school students. For example, organising only one 

campaign during a school year by ASF or Naripokkho cannot assure that attitudinal 

changes and knowledge will be sustained overtime. Secondly, their campaigns mainly 

focused on rural or village level people while the middle-class or other segments of 

society were overlooked. Thirdly, these NGOs in this study had not conducted formal 

monitoring and evaluation exercises to understand more about effectiveness of their 

campaigns and the various methods. It was not the scope of this thesis to examine overall 

effectiveness of these NGOs’ campaigns. The findings in this section relate specifically to 

the impact on the research participants and cannot be confidently generalised to 
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campaigns in general. These issues are addressed in the conclusion chapter where 

recommendations are made.    

PR as an activist method for promoting human rights as it relates to GV  

The three research questions for this study have laid a foundation to conceptualise 

and theorise about PR in the context of activism, whereby activists use PR to facilitate 

social change to prevent and eliminate GV. Discussion regarding PR is dominated by a 

focus on the functional perspective that strives to establish PR as “the management of 

communication between an organization and its publics” (Grunig & Hunt, 1984, p. 6), 

with activists labelled as barriers to these organisations (Demetrious, 2013). The dominant 

or functional approach of PR is often used to create communication managers or 

communication technicians which are educated and trained to promote corporate interests 

and respond to activists that are seen as threats creating crises for corporate interests 

(Daymon & Demetrious, 2014; Demetrious, 2013; Falkheimer & Heide, 2016;  

Holtzhausen, 2000; L'Etang & Pieczka, 2006). However, activists and their NGOs are 

using various PR methods to bring positive changes in communities through organising 

activism, which is less acknowledged in the scholarly discussion of PR (Ali et al., 2016). 

This study, with an empirical and indepth analysis, demonstrated that NGOs and their 

activists in Bangladesh were using various conventional and unconventional PR tools to 

raise consciousness among village level people and to develop an atmosphere to prevent 

and stop GV. The application of PR has emerged with diverse and community objectives 

in this study, creating a base to theorise PR away from the traditional approach that 

conceptualises PR as the management functions of an organisation. These findings give 
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credence to the use of PR as a tool to promote human rights and bring about 

corresponding behavioural and societal change. 

The findings, discussions and arguments in this study tend to correspond with the 

critical approach to PR, which seeks to promote PR as discursive tools used by activists to 

challenge the domination of power groups, to advance social justice activism and to assist 

in the process of transforming unequal power relations that causes marginalisation among 

groups in communities (Ali et al., 2016; Daymon & Demetrious, 2014; Demetrious, 2013; 

L'Etang, 2005, 2008). Scholarly discussions from a critical approach, provide limited 

definitions, empirical evidence and frameworks to illuminate the diverse application of PR 

in community development initiatives on social justice, human rights, victim support and 

wellbeing of communities. This thesis provides new knowledge in regard to theses gaps. 

For example, in different PR campaigns and activities, the three NGOs and their activists 

constructed, reconstructed and deployed discourses to challenge discourses of male 

privilege in a patriarchal society with the aim of achieving equality between men and 

women. However, it can be interpreted from the results that the activists are using PR not 

only to create themes, discourses and resistances but also to develop a dialogue and 

promote community empowerment so that community members can implement activism 

against GV in grassroots settings. PR in this activism has been frequently used as a 

dialogical, communicative, strategic, educational and persuasive method to facilitate 

social change on GV in a setting where resources are limited.  

Evidence from this study has advanced the knowledge of PR in activism by 

revealing that PR can also be used as a tool for achieving social justice or empowering 
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women in a developing world context. NGOs organised activism using various PR 

strategies to raise awareness among different groups of people about GV, to inform wider 

audiences about their issues and objectives. This was an educative process with the aim of 

stimulating the responsibility of village level people to address GV and engage 

stakeholders to act on GV issues. Face-to-face communication, media awards, advocacy 

meetings, advocacy campaigns, school campaigns and other available PR strategies and 

tools were used in these activities to communicate activist messages and bring attitudinal 

and behavioural changes amongst audiences. In effect, these strategies prompted 

audiences to think about changing their attitudes towards women and GV victims in 

Bangladeshi society. Different laws were also enacted and amended in consultation with 

the activists of these NGOs. The new knowledge generated by this study can lay the basis 

to conceptualise PR from the perspective of NGO activists, who are developing and using 

various PR methods without any formal education in PR or communication. Nevertheless, 

activists used PR actions that can be defined as communicative, dialogic and discursive 

practices to facilitate community development and ultimately social change to empower 

victims, eliminate the current occurrence of GV and prevent it from occurring in the 

future. These actions are underpinned by the values and principles of human rights and 

social justice.  

Limitations of this study and directions for further research  

While this study has highlighted how PR can be used by activists, it has not 

focussed on the challenges that the three NGOs and their activists faced whilst organising 

PR campaigns. These challenges included the complexities that the NGOs face in 
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maintaining relationships with news media or journalists and other stakeholders. 

Anecdotally and more broadly, it was evident that GV was a sensitive socio-political issue 

and some elements within the structure of Bangladeshi society could be opposed to 

addressing GV. Future research could be undertaken to understand how these NGOs and 

their activists face these challenges. Such research could examine how to better engage 

different stakeholders to implement PR campaigns and activities with resistant 

stakeholders and communities.  

It was not within the scope of this study to examine whether these PR campaigns 

resulted in behavioural change. Whilst there were some observations about the impacts of 

campaigns, these were not empirically measured. Therefore, future research is needed to 

assess the long-term impact of PR campaigns on target population behaviour in relation to 

GV. In addition to that point, it should be highlighted that the data in this study did not 

clearly show the process of how victims turn into activists with the three NGOs. This is an 

important limitation of this study that future research should address by having specific 

research questions on this process. By way of concluding this thesis the final chapter 

provides recommendations to conceptualise PR from broader contexts that will guide 

readers to find more avenues for conceptualising, using and researching PR in more 

nuanced ways.  
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Chapter 8: Conclusion  

Introduction 

This thesis has shown how PR is used in activism against GV in Bangladesh. 

Literature in this area is limited, and consequently this research addresses this gap in 

knowledge. By using a qualitative methodology, the thesis has tried to understand and 

interpret how PR has been used by activists in three NGOs. This has been achieved by 

finding out about their everyday PR practices and the contexts where these practices were 

employed. Results provide new knowledge about how PR can be applied in similar social 

development contexts to bring about positive change to complex and sensitive social 

issues such as GV. PR in this thesis was shown to be a powerful tool to promote human 

rights and social justice.  

This chapter provides concluding analysis of the topic, whilst also outlining the 

implications of this study for NGOs using activism to stop GV. In particular, the NGO 

activists in the study showed how they used PR practices as a method in social 

development and humanitarian work. This has critical implications for how international 

development approaches to ‘wicked problems’, such as GV, might be used to bring about 

sustainable societal change. Two PR models are proposed at the end of this chapter that 

are based on the findings of the thesis. These models could guide social development 

workers, development planners and NGO activists working in various social change 

programmes. The proposed models inform readers about the emerging role of PR in 

addressing structural problems such as inequality, marginalisation and GV in 
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communities. Recommendations are also provided to improve the PR practices of the 

three NGOs featured in this research.  

Review of literature 

Several limitations were noted in the reviewed literature. Firstly, the PR and 

communication literature largely overlooked the use of PR amongst GV activists. This is 

presumably the result of the dominant focus of PR literature on corporate or government 

contexts. Therefore, a broad review of literature regarding non-profit PR and activism was 

included to explore how PR has been used by NPOs, NGOs and activists to address 

environmental and other social change issues. Emerging literature on activism and PR 

highlights how PR has shifted, and is shifting, from managing relations with stakeholders 

to creating discourses and changing behaviours of target groups in non-corporate settings.   

The second limitation identified in the reviewed literature was that the authors of 

these papers, with the exception of three, did not discuss the activists’ use of PR from a 

PR perspective. Instead, the application of PR was only discussed sporadically and in a 

cursory manner. However, the literature did suggest that the activists and their 

organisations develop and use various PR methods in activism to frame issues, raise 

awareness about GV, offer spaces for audiences to discuss prevention and resistance 

strategies and ensure their organisations remain visible. In a strategic sense, PR has been 

used as a discursive tool to create and push the discourses about activism against GV with 

the aim of attracting the attention of targeted and non-targeted audiences. However, the 

authors of these papers neither clearly articulated these strategies and actions as PR nor 

provided any theoretical opinions from a PR perspective. This poses a gap in knowledge 
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in relation to how PR and communication is overtly used in this field. Consequently, this 

research was undertaken as a scholarly response to fill this gap in knowledge.  

Methodology 

This research was developed as an inductive and descriptive study to investigate 

the use of PR in activism against GV. The study utilised a qualitative case study design, 

underpinned by the interpretative and social constructionist paradigms, to understand the 

voices of the activists and to examine indepth their roles in organising PR campaigns and 

activities to address GV. The methodology allowed me to be an embedded researcher and 

an instrument in the process of observing the actions and activities of the activists. This 

enabled knowledge to be, in part, developed through the interaction between participants 

and myself.    

The research questions sought to understand the use and process of PR in activism 

against GV. The qualitative methodology was useful in answering the questions, as there 

was a need to understand the voice of the activists, their actions, strategies and contexts, 

which were visible in their everyday PR practices, campaign sites, textual materials and 

websites. Therefore, document analysis, observation and semi-structured interviews were 

relied upon to collect data in order to conduct discourse analysis on the data. The theory of 

deconstruction was utilised to recognise the similarities and dissimilarities in the activists’ 

actions and strategies. This assisted in conceptualising their PR practices under various 

themes. The methodology was successful in this study, because by using it, I have been 

able to elicit nuanced voices amongst the NGO activists in relation to a complex issue. 

This is a strength of the methodology; that is, it has been effective in assisting to analyse 
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and explore issues, actions, and strategies used by GV activists, which predominantly go 

unrecognised and unexamined by dominant PR and communication researchers. It is 

expected that this methodology can be replicated in similar contexts examining complex 

research topics. 

PR emerges as a tool for social development  

This thesis offers important insights into how PR can be used as a tool in social 

development when responding to complex issues such as GV in developing world 

contexts. NGO activists and social workers developed and used various unconventional 

and conventional PR methods to raise awareness of GV issues. They did this by 

communicating through a variety of methods with the aim of motivating target audiences 

to engage in actions to stop and prevent GV, while also supporting and understanding 

victims. These activists did not necessarily see themselves as PR practitioners or their 

methods as PR. Granted, the existing literature hardly defines their actions in this way. 

However, the data from this study suggests that their actions and strategies fall into 

communication and PR processes, as they serve to create and communicate their messages 

through available mediums to target audiences in order to bring about changes.  

The NGO activists’ use of PR strategies and methods often appears as 

interventional, because they use face-to-face communication and networking strategies to 

educate and empower village level women to break their silence about GV. The creation 

of a grassroots women’s group by Naripokkho in particular has allowed women to discuss 

their family problems and disclose GV. By visiting their homes in remote villages, the 

Naripokkho activists use their verbal and persuasive skills to raise women’s awareness 
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about how to mediate or report a GV issue, how to find supports from various government 

offices and NGOs and how to be self-reliant through employment. Similarly, groups and 

networks were developed by ASF amongst acid victims to enable them to interact and 

support each other. ASF provided training and education to acid victims on how to 

approach local government officials to seek support, and on how to reintegrate into their 

respective communities. As part of ASF’s fund raising programme victims were also 

given space to talk before national and international audiences. These communicative 

activities, conducted by both Naripokkho and ASF, serve to bring women together and 

improve their awareness about their rights. These communicative strategies often create a 

‘power circle’ and collective identity amongst victims and women generally. This leads to 

improved confidence among the women to bargain with relevant officials and stakeholders 

in order to secure their support.  

PR is also used by all three organisations to educate target audiences about how to 

prevent GV by creating resistances where needed. As part of their social development 

programme, these NGOs seek to free society from practices that perpetuate GV. ASK, for 

example, undertook drama activism to educate and involve youth groups comprising boys 

and girls to speak out against GV and resist GV in their communities. As an effect of the 

drama campaigns, the drama activists directly resisted an illegal judgment in a salish in 

their village, and they were successful in motivating the administration to take action 

against the organisers of salish. The organisation also held advocacy campaigns to train 

people of MNP, MSP and MAP about the legal rights of GV victims, the prevention and 

elimination of GV and about how to resist GV in their respective communities. Similar to 
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the members of drama activism, the village level activists of MNP had been successful in 

stopping child marriage and mediating a domestic violence incident. Their actions and 

strategies were documented in books, which are used as educational kits to educate the 

newer group members and activists.  

It is evident from this study that PR is used as a tool to improve the wellbeing of 

communities through engaging marginalised people including village level women and 

men. Wellbeing is based on preventing and stopping GV. This is the core objective of the 

three NGOs featured in this thesis. These Bangladeshi NGOs use different methods 

depending on the contexts and audiences of the activism. Common strategies included 

organising drama campaigns, school campaigns and advocacy campaigns. These were 

used to educate target groups about issues related to gender-equality, victim support and 

involvement of men in the activism against GV. PR methods in campaigns aimed to 

change audience attitudes towards GV and women in order to create and maintain equal 

and healthy relationships. Often audience participation showed that they developed 

empathy for victims of GV and acid violence allowing them to be motivated to prevent 

these types of violence and to support victims. One of the strategies used in these 

campaigns was to target men through various PR activities. This included training 

programmes for village level men along with drama activism with boys and young men. 

Indeed across the three NGOs half of the activists were men, and they all used PR to 

engage men in activism and social development activities to stop GV and address 

underlying issues that resulted in gender discrimination. 



 

 

235 

 

PR evolves as a method for promoting the visibility of humanitarian organisations  

The study shows clearly that PR has been developed and utilised by these NGOs as 

a method of delivering their activist campaigns to prevent and intervene in GV. This 

knowledge is helpful for other humanitarian organisations wanting to bring change to a 

variety of complex social justice issues. Their activism is largely focused on preventing 

GV and providing support to marginalised women and victims of GV. To achieve this, 

they depend on public support, donor support and support from like-minded activists and 

volunteers. This support enables them to channel resources, alleviate some of the suffering 

of GV victims, and work towards preventing this problem in communities (Lugo-Ocando 

& Hernandez-Toro, 2016). Further, organisational activities were aligned with their core 

objectives. They sought to communicate with wider audiences, while also engaging 

stakeholders to prevent and eliminate GV. This study has shown that PR is a critical 

method to achieving core objectives.   

The activists in these three NGO relied on PR for communicating their messages 

to the audiences and creating relationships with donors and stakeholders. These activities 

were significant in promoting the organisations’ work. This is important, because such 

organisations are often reliant on assistance from donors and stakeholders. PR methods 

such as talk shows, printed materials, media-awards, advocacy meetings, news releases, 

various campaigns and digital media tools were used to communicate their stories to wider 

audiences. In particular, the application of PR to create and affect public policy on GV is 

evident in the activities of ASK and Naripokkho. These two NGOs used advocacy 

meetings with policymakers and officials from police, health, public administration to 
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communicate their stories, objectives, issues and challenges. PR methods were used to 

raise funds and to create relationships with donors, like-minded activists and volunteers to 

communicate the humanitarian causes underlying their NGO objectives. ASF used a 

framing technique in their Ball Programme to highlight the impact of acid violence and to 

draw donor and guest attention to the issue of GV. They did this by auctioning photos 

donated by Bangladeshi journalists to raise funds. 

PR emerged as a method for creating dialogue, debate and engagement on issues 

such as GV or victim assistance. Advocacy campaigns for NGOs became sites for 

dialogue and debate among stakeholders, audiences and local level people. GV activists 

performed the roles of mediator and communicator between villagers and government 

officials. Naripokkho’s advocacy campaign between service providers and service 

recipients was an innovative communicative initiative. It enabled service recipients or 

villagers to raise concerns, and the service providers to respond to these issues. ASF’s 

school campaigns and advocacy campaigns for acid sellers and users also emerged as 

innovative PR methods. Both campaigns offered spaces for audience members and invited 

guests to interact and put forward constructive opinions about preventing and eliminating 

GV. For example, the invited police officers in ASF’s advocacy campaign talked about 

the use of register books to record all sales of acid, while also providing information on 

the reasons for acid violence. Similarly, in the school campaign, the Headmaster 

suggested there were global implications of acid violence for Bangladesh such as damage 

to its reputation. It would appear from these PR campaigns that the messages conveyed on 
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preventing GV sought to stimulate humanism among audiences to become engaged and 

act on stopping GV and provide supports to the victims.  

Recommendations for NGOs 

Apart from generating new knowledge about PR use in social development and 

activism work, the indepth nature of this study allowed for limitations regarding the use of 

PR amongst the three NGOs to be identified. This provides opportunities for outlining 

recommendations for NGOs to improve their PR practices.  

The study revealed that these NGOs do not have any particular method to assess 

the impacts of their campaigns. Therefore it is recommended that evaluation methods and 

tools need to be developed to assess audience participation and the impact of campaigns 

on audiences. For example, it is not known if behavioural change within the community is 

sustained after exposure to the campaign. In addition, these NGOs can develop an 

assessment to evaluate how much their regular PR activities are successful in engaging 

stakeholders such as policymakers, journalists and opinion leaders. This assessment may 

help them identify limitations in their PR strategies and develop future PR strategies to 

engage wider audiences.     

The three NGOs featured in this study do not cover all parts of Bangladeshi 

society. Their campaigns were mostly aimed at educating students, youth groups, village 

level and grassroots level people. GV is a societal level problem and, for example, it 

should not be assumed that the absence of middle class people from the NGO programmes 

means that they are unaffected by GV or acid violence. Consequently, these NGOs can 

also devise their campaigns to promote messages about stopping GV across all of society. 
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Local clubs and sports organisations can also be utilised as sites for campaigning against 

GV. NGOs had limited resources for population wide campaigns. However, with more 

resourcing NGOs could expand their target populations. In addition, these NGOs should 

formulate strategies for undertaking rigorous monitoring and evaluation research of their 

PR campaigns. 

Interviews with activists showed their awareness of the need to develop campaigns 

targeted at perpetrators of GV. This might be something for future work within the NGOs. 

There are examples in the literature, such as an Australian campaign ‘Freedom From 

Fear’, which was organised to educate the perpetrators of domestic violence (Robert et al., 

1999). This was a mass media campaign aiming to educate perpetrators to seek help or 

counselling through ‘Domestic Violence Helpline’. The campaign was premised with the 

logic: “if violent men voluntarily change their violent behavior, this will not only reduce 

the incidence of violence, but reduce the fear felt by their women partners (and children)” 

(Robert et al., 1999, p. 130). This experience might be helpful for the three NGOs 

designing their own campaigns for perpetrators of GV.  

These three NGOs need to engage more stakeholders, opinion leaders, journalists 

and audiences regarding their activism against GV. However, to do this better the NGO 

activists would benefit from being trained in PR skills such as writing news stories, 

framing issues and communicating these stories to appropriate audiences. They could 

develop a PR training manual to teach activists how to address press conferences, talk in 

news media and develop and deliver messages in a culturally accepted manner through 

texts and talks at events and campaigns. Since the application of social media is 
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expanding, these NGOs can further use social media tools to promote their causes and 

engage stakeholders. The PR training manual should be tailored to educate activists on 

how they can better utilise these tools to build awareness among target and scattered 

audiences about GV to prevent and stop it in their respective communities.   

Recommendations for future policy and practices  

The study found that NGOs use a wide range of PR practices and these can be used 

to raise awareness among target audiences. These PR methods are used for the purposes of 

mobilising communities and organising activism to stop and prevent GV. It is a creditable 

approach to complex social issues such as GV in social development contexts. The 

development and application of PR underlines the need to address social injustice and the 

impact of GV, and therefore, policymakers and social workers both locally and globally 

can follow the PR methods revealed and recommended in this study to achieve sustainable 

social change in their respective communities.  

It is recognisable from this study that PR is not only relevant in social development 

work but it is also being driven by social justice values and humanitarianism. This 

emanates from the organisations’ efforts to empower or emancipate underprivileged 

groups such as women, men and GV victims. The empowering objective behind the use of 

PR relies on dialogue and participatory communication, which can be aligned with Paul 

Freire’s (2007) theory, pedagogy of the oppressed (Servaes & Malikhao, 2005; Tufte & 

Mefalopulos, 2009).  
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To highlight the use of dialogue as a method of communication and for enabling 

equal participation in that communication, Freire (2007) described the communication in a 

teacher-student relationship: 

Without dialogue there is not communication, and without communication 

there can be no true education. Education which is able to resolve the 

contradiction between teacher and student takes place in a situation in which 

both address their act of cognition to the object by which they are mediated. 

Thus, the dialogical character of education as the practice of freedom does not 

begin when the teacher-student meets with the students-teachers in a 

pedagogical situation, but rather when the former first asks herself or 

himself what she or he will dialogue with the latter about (p.93). 

His example of doing dialogue highlights the importance of a participatory process 

in communication where both senders and receivers mutually interact and define their 

problems and solutions. This theory involves communities using dialogue to raise 

consciousness among underprivileged groups so that they can identify their oppression 

and take action to overcome it. It thus enhances possibilities for wellbeing.  

To relate dialogue with emancipation, Freire also talked about “critical and 

liberating dialogue, which presupposes action, must be carried on with the oppressed…” 

(Freire, 2007, p. 65). Both NGO activists and village level activists emerged as PR 

practitioners because they developed and used PR to communicate and dialogue with 

communities. Freire also made a connection between dialogue and humanism by 

articulating: “Humanism is to make dialogue live … It is to devote oneself to the constant 
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transformation of reality” (Freire, 2013, p. 101). The dialogic use of PR by these NGOs 

has also facilitated a participatory environment in which victims of GV, village level men 

and women and different actors take part, interact and act on preventing and eliminating 

GV. PR is organised and directed to raise consciousness among village level women and 

men about stopping GV, and to transform patriarchal discourses towards an equal society. 

Overall, PR is developed and used intuitively by social change workers from a human 

rights approach to empower marginalised women, men and victims in order to establish 

equality and eliminate GV from communities. Strategically, PR is utilised as a tool of 

intervention by these NGOs to emancipate marginalised groups who suffer directly and 

indirectly from GV.    

Based on the indepth findings of this study two models of PR for social 

development and human rights organisations are proposed. As outlined in the discussion 

chapter, this prompts a new definition of PR’s use in contexts such as GV and human 

rights activism. This enables the insights of activists to be applied to work within social 

development contexts. The strength of the models is that they are based on the practical 

implications of the campaigns as elucidated by this study. Each PR model can be utilised 

by NGO activists, social workers and development planners working in developing world 

contexts, which have similar socio-cultural contexts as Bangladesh. For example, NGOs 

and social development organisations in India, Indonesia, Nepal and Sri Lanka may 

benefit by applying these two models in their prevention programmes against GV. The 

models can be adapted to different contexts depending on availability of resources. NGOs 

in these countries can use advocacy campaigns, drama activism, school campaigns, donor 
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and media relations methods, engaging men strategy, and other available methods 

illuminated in this research. The first model tries to show the entire PR process as a 

horizontal procedure that an NGO can follow and build upon. The second model focuses 

on the particular use of PR to create dialogue and engagement, as detailed by this study. It 

shows the use of PR as a participatory method to create dialogue and enable the 

engagement of marginalised people, GV victims and various stakeholders. The application 

of PR has been demonstrated throughout all stages from creating messages to undertaking 

assessments of the target audiences of different PR campaigns as part of the entire 

interventional process of activism against GV. These applications have relevance to 

numerous global contexts especially in the Asia region.   
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Source Strategy Message Channel Audience Impact

Model 1: PR for social development or humanitarian organisations.  

 

 

 

NGO activists, 

NGO 

professionals, 

social workers, 

development 

planners and 

policymakers.  

Communicative, 

dialogic, 

discursive,   

persuasive.   

using social 

marketing 

technique in 

various campaigns 

such as school 

campaigns, 

advocacy 

campaigns and 

drama campaigns, 

researching, 

monitoring, doing 

analysis and 

influencing public 

policy regarding 

GV.   

 

First-aid to 

victims, 

prevention and 

elimination of 

GV, reintegration 

supports for 

victims of GV, 

and equality 

between men and 

women.  

 

Face-to-face 

communication/ 

activists, 

talk show, radio, 

TV, social media, 

video drama, live 

drama, printed 

material such as 

books, stickers, 

banners, booklets, 

opinion leaders at 

village level, 

community and 

local level men and 

women, youth 

groups, students, 

professional such as 

doctors, teachers 

and administrators, 

health workers.   

 

Students,  

youth groups 

including children 

and young people 

of all levels in 

communities, 

adults from all 

levels, opinion 

leaders, school 

teachers, 

administrators, 

health workers, 

journalists, social 

workers, 

politicians and 

policymakers.   

To raise awareness of 

preventing and 

eliminating GV, to 

create attitudes and 

behaviours towards 

women, to bring 

equality between men 

and women, to ensure 

supports and services for 

victims, to create 

dialogue, engagement 

and debate among 

audiences on these 

issues, and to assess the 

effects of ongoing PR 

campaigns on these 

issues.   
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Model 2: Application of PR as a participatory method in creating dialogue and engaging marginalised people and 

different stakeholders. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Participation of marginalised 

people and target audience 

members 

 

 

Methods of PR to create dialogue and 

engagement 

 

Participation of different 

stakeholders 

 

Victims of GV, 

village level women,  

marginalised men and 

women, youth groups, 

students, and other people 

in communities.  

 

Opinion leaders, school 

teachers, administrators, 

health workers, 

journalists, social 

workers, politicians, 

social development 

planners and 

policymakers.  

Advocacy campaigns,  

advocacy meetings, fund-raising 

activities, using the voice of victims, 

school campaigns, workshops, 

seminars, media-awards, drama 

activism, and campaigns involving 

men.   
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The models given above as a result of this study show that PR has emerged as a 

method for addressing structural problems such as inequality, marginalisation and GV in 

communities. These NGOs and their activists appear as supportive agents utilising various 

PR strategies. In social development contexts, such as Bangladesh, resources and 

infrastructure are often constrained. There can also be problematic political commitments 

to issues such as GV and this can hamper community participation. To engage 

government and stakeholders, PR can assist them to think about GV beyond a private or 

family issue, acknowledging it as a mental and public health problem that must also be 

addressed politically. PR can be cost effective and is an efficient investment for 

community change on complex and entrenched problems such as GV not only for local 

government and NGOs but also for the UN and INGO programmes.  

The study has shown that PR is used to change the attitudes of target audiences 

and motivate them to act on preventing GV. It is also used to facilitate the complex 

process of social change for stopping GV. It is important to recognise that organising 

campaigns or using various PR materials is not enough to address this social and public 

health issue. Government, policymakers and local opinion leaders must work to ensure 

equality between men and women in every aspect of all communities. Activist campaigns 

can help create a context where governments can act both in preventative activities and to 

ensure educational, health and welfare supports to marginalised women and victims of 

GV. Since foreign donors have a stake in providing supports to many projects in 

developing countries, they also need to come forward with new knowledge, insights and 

resources to create dialogue with the government to stop GV. In addition, the participation 
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of all groups of society is required to create an interaction and environment that will 

perpetually develop respectful and equal relationships between men and women in 

communities. As part of other tools in a social development project, PR is one method that 

can help create healthy relationships among humans, bringing attitudinal and behavioural 

changes amongst target groups towards women, enabling the elimination of GV not only 

in Bangladesh, but globally.   
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Appendix A  

Interview Guide for NGO activists and audience members  

(i) English version  

(ii) Bengali Version   
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Interview Guide for NGO activists (English version) 

 

 

Appendices - 1: Stimulus questions in semi-structured interviews with the NGO 

officials and PR professionals (Before starting interview, I will briefly outline the role 

of PR in activism against GV). 

1. How does your organisation work on gender-based violence (GV)?  

2. What services does your organisation offer for GV (human services, human rights, 

health, counselling etc.)?  

3. Does your organisation take part in any activism or advocacy role in preventing GV? If 

so, what is the purpose and process of these programmes? 

4. Do you perform any kind of PR of communicative activities for your organisations (e.g. 

...)? And if so, how do these relate to your services on GV?  What tools of PR are used? 

5. Does your organisation have professional PR workers or activists employed to prevent 

GV?   

6. What are the preventive strategies that your organisation articulates, reinforces and 

implements by using PR on eliminating GV?  

7. Does your organisation use PR in fund-raising activities, and in collecting volunteer 

support for campaigning against GV?  

8. Do you think that the public relations of your organisation transform the behaviour of 

the target audience? If so, how? Do you have any evidence or indications?  

9. Do you think that the activism of your organisation affects the policy of the government 

on GV? If so, how: any examples?  

10. Do you have any questions?  

11. Do you have any additional comments?  
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Interview Guide for audience members (English version) 

 

 

Stimulus questions of semi-structured interviews with the audience of PR materials 

and campaigns (Before starting interview, I will briefly outline the role of PR in 

activism against GV).  

1. What is your name, your profession and qualifications?  

2.  How do you take part in receiving the PR materials or campaigns on GV of the 

respective NGO: as a teacher, as a local people, as an official, or as a journalist?  

3. What do you understand by gender-based violence (GV)?  

4. Do you think that it is a problem in our society? Why is it a problem in our society?  

5. Could you please tell me about the education and information you have received from 

the PR campaigns of the NGO. If so, what? 

6. If so, then how do you have the information: through mass media, or newsletter or 

campaign materials or press releases?  

7. Does the PR campaign of the NGO make any changes in your understanding or 

knowledge about GV?  

8. If you are taking part in the campaign, how do you assess the impact on the target 

audience? What are the indicators of the change: any example?  

9. As a journalist or an administrative official or a social worker or a health official, how 

do you evaluate the role of the NGO in eliminating GV?  

10. Do you think that public relations or the campaign has a positive effect on 

eliminating/preventing GV in the society and reflecting their overall activities? If so, how? 

11. Do you have any questions?  

12. Do you have any additional comments? 
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Appendix B  

Information Sheet  

(i) English version  

(ii) Bengali version  

Consent form 

(i) English version  

(ii) Bengali version  
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Information sheet (English version) 

 

 

Participant Information Form  

 

Using Public relations in Organising Activism against Gender-based Violence in 

Bangladesh: A Study of Three NGOs 

 

Researcher 

Habib Mohammad Ali      

Doctoral Candidate       

School of Human Services and Social Work 

Griffith University QLD 4222 

Gold Coast Campus, Australia    

Ph: +61 7 3382 1235, Cell: + 61 0470065670 

Bangladesh Cell no: 01849456169      

Email: habibmohammad.ali@griffithuni.edu.au 

 

Chief Investigator of the research 

Dr Jennifer Boddy 

Senior Lecturer 

School of Human Services and Social Work 

G01, Parklands Drive, Southport, QLD 4222, Australia 

Tel: 5552 7396, Fax: 5552 8562 

Email: j.boddy@griffith.edu.au 

 

Project Background 

Gender-based violence is a social problem in Bangladesh with severe negative impact on 

the well-being of women and their children. Leading non-government organisations 

(NGOs) have developed a number of public relations strategies to raise awareness and to 

influence public policy to eliminate this problem. These organisations are interested in 

changing societal attitudes toward the position of women by organising 

mailto:j.Boddy@griffith.edu.au
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activism/collective action and social movements that adopt different types of 

communication media as a part of their public relations campaigns. 

Project Aim 

This research aims to explore the use of various public relations tools and strategies in 

organising activism against gender-based violence in Bangladesh. It will focus on non-

government organisations (NGOs) that use public relations tools and strategies to provide 

human services to prevent gender-based violence. 

Benefits of the Project 

This study is the first of its kind to examine the use of public relations in the community 

and is important because of its value in improving NGO practices and thus overcoming 

GV. The study is important because it aligns with the education and health approach of 

World Health Organisation in preventing GV and HIV in various countries of the world. It 

can be assumed that the Bangladeshi NGOs are using PR as a community intervention in 

eliminating GV, and thus the results of this study will contribute knowledge to the field of 

PR and human services simultaneously.  

General Outline of the Project 

To conduct this study, the researcher will visit the selected NGO to collect the public 

relations materials, to interview the public relations and communication professionals or 

the relevant persons who perform these jobs, and to carry out observation the public 

relations activities inside the office. The researcher will also visit the campaign sites to see 

the public relations activities done by the public relations/communication 

professionals/social workers, to interview the audiences about changing their knowledge 

by the public relations efforts and to observe the information sharing and receiving 

process on raising awareness about gender-based violence. It is assumed that participants 

will speak in Bengali, thus requiring the researcher to translate the interview data 

following each interview. Since the researcher has experience in translating speeches and 

interviews, data will be translated by the researcher, and finally the translation work will 

be checked and corrected by a government approved translator available in Bangladesh.  

Participant Involvement 

Participation in the research is completely voluntary and they may decline to take part or 

withdraw at any time without providing an explanation, or refuse to answer a question. 

Participants will include both workers at the NGOs as well as recipients of NGO 

interventions. In particular, NGO activists, managers and welfare workers will be 
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recruited, along with administrative officials, magistrates, police officials, schoolteachers, 

service users, health officials and journalists who attend activities, workshops, seminars 

and campaigns organised by the NGOs to combat gender-based violence. Since this study 

is focused on gender-based violence, invitation will be extended to one or two victims 

who have become activists and have been providing advocacy service in these NGOs to 

participate in the study. New victims will not be recruited because of the trauma they may 

have experienced as a result of gender-based violence. In order to select the second group 

of participants e.g., the audience of public relations activities, the researcher will request 

the NGO officials to recommend people who they consider to be the audience of their 

public relations materials.  

If any participant is reluctant to take part in the interview due to the nature of the 

employment and confidentiality issues, the researcher will respect the decision of the 

activists or social workers.  

Confidentiality 

Only the researchers will have access to the individual information provided by research 

participants. Privacy and confidentiality will be assured at all times. The information 

collected is confidential and will not be disclosed to third parties without your consent, 

except to meet government, legal or other regulatory authority requirements. A de-

identified copy of this data may be used for other research purposes. However, your 

anonymity will at all times be safeguarded. The research outcomes will be published may 

be presented at conferences and written up for publication. However, in all these reports, 

the privacy and confidentiality of individuals will be protected. 

Privacy  

The conduct of this research involves the collection, access and / or use of your identified 

personal information. The information collected is confidential and will not be disclosed 

to third parties without your consent, except to meet government, legal or other regulatory 

authority requirements.  A de-identified copy of this data may be used for other research 

purposes.   However, your anonymity will at all times be safeguarded.  For further 

information consult the University’s Privacy Plan at http://www.griffith.edu.au/privacy-

plan or telephone (07) 3735 5585. 
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Anonymity 

Due to the need to collect information about the use of public relations in organising 

activism against gender-based violence in Bangladesh, the name and identity of the 

participants will be written in the consent form. However, please be assured that all 

reports of the research will contain no information that can identify any individual and all 

information will be kept in the strictest confidence. 

Data Storage 

Upon the permission of the participants, the interview will be recorded using a digital 

recorder. The hard copies of the transcription and the textual materials will be stored 

securely by lock and key, and electronic data will be password protected.  

Access to summary of the result  

The researcher and the chief investigator will create a mechanism of informing the result 

of the research to the participants upon completing the PhD and publishing its result in a 

peer-reviewed journal. A two-page summary of the results will be sent to participants by 

post and a copy of the published paper will be sent to each NGO with a thanks letter. 

When the researcher will go back Bangladesh after completing the PhD, he will invite the 

representative NGOs or contact person to observe a full presentation of this research so 

that they can also be aware of the result of this PhD with other scholars in this field.  

 

Ethics Committee Clearance 

The project has been approved by the Human Research Ethics Committee of Griffith 

University, Gold Coast, Australia.  

Queries and Concerns 

Queries or concerns regarding the research can be directed to the researchers whose 

contact details are at the top of this form. They welcome answering any queries. For any 

complaints, please contact with 1. the researcher by cell phone 01849456169 or by email 

at habibmohammad.ali@griffithuni.edu.au  or 2. the Manager, Research Ethics, Griffith 

University of 3735 4375 or email ethics@griffith.edu.au; 3. Dr Jennifer Boddy , Senior 

Lecturer , School of Human Services and Social Work, Griffith University , G01, 

Parklands Drive, Southport, QLD 4222, Australia, Email: j.boddy@griffith.edu.au, Tel: 

5552 7396, Fax: 5552 8562   

 

mailto:habibmohammad.ali@griffithuni.edu.au
mailto:ethics@griffith.edu.au
mailto:j.boddy@griffith.edu.au
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Consent form (English version) 

 

 

 

 

 

Statement of Consent  

By signing below, you are indicating that you: 

• Have read and understood the information sheet about this project; 

• Are willing to allow conversations and research findings to be included within 

research reports, publications and presentations, where you will remain 

anonymous.  

• Understand you are free to withdraw from any or all of the above information 

gathering at any time 

• Understand that if you have any further questions you can ask me;  

• Understand that if you have any concerns about the ethical conduct of this 

research please direct them to the Manager of Research Ethics, via phone, 373 

54375 or e-mail: research-ethics@griffith.edu.au; 

• I agree to participate in the project 

 

 

Name ________________________    

 

Signature_____________________________________________ 

 

Date ____/____/____ 

School of Human Services and 

Social Work 

 

Gold Coast campus 

Griffith University, QLD 4222 

Australia 

Telephone +61 (7) 3382 1201  

Facsimile +61 (7) 3382 1210  

 

www.griffith.edu.au 

 

mailto:research-ethics@griffith.edu.au
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Appendix C 

Approvals from three NGOs 

(i)   Approval from Acid Survivors Foundation  

(ii)  Approval from Ain o Salish Kendra  

(iii) Approval from Naripokkho  
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Appendix C 

(i) Approval from Acid Survivors Foundation 
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(ii) Approval from Ain o Salish Kendra 
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(iii) Approval from Naripokkho 
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Appendix D 

Ethics approval from Griffith University  



 

 

300 

 

Appendix E 

Published paper on review of literature  
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