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ABSTRACT 

The Hajj is the world’s largest annual religious tourism event. During the Hajj 

approximately three to four million Muslims from around the world gather in the city of 

Makkah, Saudi Arabia. The Hajj is compulsory at least once in a lifetime for Muslims who are 

both financially and physically able to attend. Pilgrims aspire to perform the Hajj in as perfect 

a manner as possible to firstly, be rewarded in heaven and secondly, after returning home to 

obtain the title “Hajji” (for males) or “Hajja” (for females). The Hajj is highly anticipated and 

prepared for over many years, is performed socially and associated with norms and status, and 

involves hardship and sacrifice; all resulting in a memorable experience. Those returning from 

the Hajj generally are expected to have strengthened their Islamic beliefs. It is also expected 

that their increased faith will impact positively on their community, friends and family. The 

extant scholarly literature discusses the Hajj from an operational, economic and political 

perspective. This literature examines operational service issues such as the quality of 

accommodation and transportation, appropriate food, health-related issues and prevention from 

any contagious diseases, communication problems and air quality in Makkah during the Hajj. 

Somewhat surprisingly, given the significance of the Hajj in the spiritual development of those 

attending, there is little discussion of the impact of Hajj experiences on the pilgrim after 

returning home. The psychological impact of the Hajj pilgrimage in daily life after returning 

home rarely is documented in scholarly journal articles. Empirical research on personal 

experiences of the Hajj experience is also limited in number; mostly being exploratory and not 

theoretically based. In particular, there has been no quantitative study examining the 

relationship between the Hajj experience and an individual’s psychological or religious 

outcomes. To address this gap, this thesis investigates the impact of Hajj experiences on the 

religious commitment of pilgrims. The literature of psychological commitment and its 

antecedents covers numerous concepts such as goal commitment, family commitment, 
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relationships commitment, organisational commitment, and lastly religious commitment. 

Recent research argues that religious commitment shares a similar psychological foundation 

as interpersonal relationship commitment. Thus, the relationship between individuals and their 

deity is considered a type of personal relationship. This study adopts as its theoretical 

foundation the Investment Model of Commitment, which claims that relationship commitment 

to a person has three antecedents; satisfaction level, quality of alternatives and investment size. 

This theory has been used to study intense attachments such as the romantic interpersonal 

relationship, commitment to an occupation, participation in sport, medical treatments and 

recently, religious commitment in a Christian context. In this study, the Investment Model of 

Commitment is applied to religious commitment in an Islamic context. The data collection for 

this study for the two Hajj types (regular and plus), was conducted in Indonesia which has the 

largest Muslim population in the world. This research applies a sequential mixed methods 

approach consisting of quantitative and qualitative phases. Phase one involves qualitative in-

depth interviews to determine memorable components of Hajj satisfaction (both positive and 

negative) as well as to develop and test scales for measurement of satisfaction and religious 

commitment. A pilot study with 103 samples was employed to test the scales and questionnaire 

wording used in this quantitative data collection. The main survey involves structured 

questionnaires with 803 Hajji who had undertaken the Hajj within the last 3 years when this 

survey was conducted in 2015. The hypothesised relationships between components of the Hajj 

satisfaction, Hajj investment and the Islamic religious commitment were examined by using 

structural equation modelling. Findings revealed that there was a significant impact of Hajj 

satisfaction to Islamic religious commitment by using the Investment Model of Commitment 

with Hajj satisfaction revealed as the strongest antecedent compared to the Hajj investment, 

for both Hajj types. However, Hajj regular was found to have greater Islamic religious 

commitment after the pilgrimage compared to the Hajj plus. This thesis has made significant 
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contributions to the body of knowledge in the literature of tourism, psychology and religious 

studies in the following areas: a) extending the Investment Model of Commitment (IMC) to 

the study of Islamic religious commitment, b) testing a modified IMC by removing the quality 

of alternatives concept which is not considered to apply in the context of the Hajj, c) identifying 

four dimensions of Islamic religious commitment instead of five as found in previous European 

studies—this is caused by merging the religious knowledge and religious experience 

dimensions and is considered to be the result of cultural differences between the German and 

Indonesian context—d) extending the HAJQUAL by including wait time as a measurement 

item, e) comparing the experiences of participants using two different Hajj pilgrimage options 

(regular and plus)1, f) developing an improved measurement scale for the Hajj investment and 

lastly, g) this is the first study to test IMC in the context of the Hajj employing mixed-methods 

(qualitative and quantitative). Practically, this thesis will provide guidance for Hajj organisers, 

the Indonesian Ministry of Religious Affairs, and Hajj tour agents handling the Hajj plus 

package to provide a better service for pilgrims that leads to an increase in their Islamic 

religious commitment. This study may benefit both individual Muslims and the Islamic 

community by providing a measure of the changes in level of Islamic religious commitment 

due to the Hajj.  

Keywords: Hajj, pilgrimage, religion, commitment, Indonesia, Makkah 

 

                                                           

1 This identified several important differences in satisfaction and religious commitment 

outcomes between these groups. For both Hajj types, satisfaction was positive and 

significantly affected Islamic religious commitment. Both types experienced an increase in 

their level of Islamic commitment after undertaking Hajj; however, the Hajj regular group 

was found to have a significantly larger increase in Islamic commitment compared to the 

Hajj plus group. 
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Chapter 1 INTRODUCTION 

1.1 Background to the research 

Approximately 83.4% of females and 79.9% of males around the world have an 

affiliation with a religion such as Hinduism, Buddhism, Islam, Christianity or Judaism (Pew 

Research Center, 2011). Adherents of these religions believe their religion provides direction 

to their lives although “different religions expect different things of their adherents” (Glock, 

1962, p. 98) . For Muslims, there is only one almighty God, named Allah, who is the creator 

of this universe. Islam shares some beliefs with the Jewish and Christian faiths but claims that 

Muhammad is the last prophet. Muslims believe in life after death whereby adherents either 

enter paradise or hell fire according to the strength of their religious commitment and devotion 

(Qur’an 2:81-82). There are five pillars in Islam (see section 2.3) that adherants must obey to 

be a Muslim. One pillar is to undertake Hajj, if they are able. 

The purpose of this study is to examine the Hajj pilgrimage and its contribution to 

Islamic religious commitment. Scholars from fields such as religion, psychology, sociology 

and health have studied religious commitment and its impacts on a person’s life (Alaedein-

Zawawi, 2015; Bower, 2000; Cornwall, 1987; Glock, 1962; Larson et al., 1992; Roof & 

Perkins, 1975). Religious scholars highlight that religious commitment influences personal and 

community relationships (Cornwall, 1987), and helps individuals to manage stress and illness 

(Pargament et al., 1990; Pargament et al., 1992). In psychology, a number of studies indicate 

that religiosity is related to personality (Maltby, 1999) and personal awareness strongly (Pancer 

et al., 1995). Sociologists have noted that religiosity influences a country’s divorce rate; for 

example, individuals with strong religious commitment tend to persist in their marriage, 

compared to less religiously committed couples or those without religious identification 

(Lehrer & Chiswick, 1993). Health research scholars have found that religious commitment 

can help patients to have a speedy recovery and in the prevention of illness (Ellison & Levin, 
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1998; Levin & Vanderpool, 1991; Matthews et al., 1998). These studies have jointly indicated 

that the consequences of religious commitment are of great importance for individuals and 

societies in general. 

Surprisingly, the dimensions of Islamic religious commitment are less well studied 

(Abu-Raiya & Pargament, 2011; Layton et al., 2011; Worthington et al., 2003), with only one 

recent study in Germany (El-Menouar & Stiftung, 2014) based on an earlier study (Glock, 

1962). Although information regarding how an individual may strengthen their religious 

commitment is available online through YouTube, Google or other websites, traditionally, 

individuals demonstrate and reinforce their religious commitment by regularly attending a 

place of worship, by reading books, and through pilgrimage (Barber, 1991; Schmidt, 2009). 

There are many different pilgrimage destinations around the world, social scientists point to 

pilgrimage’s deeper social purpose as fostering religious commitment (Eade, 1992; Haq & 

Jackson, 2009; Maclean, 2009). This study examines an Islamic form of pilgrimage, the Hajj, 

from Indonesia to investigate the impact of pilgrimage tourism on religious commitment.  

Religion, pilgrimage and travel today are complex and intertwined phenomena that 

embody many of the paradoxes of social and individual behaviour. Many researchers consider 

pilgrims and tourists as different: pilgrims travel for spiritual purposes by leaving materialism 

behind, while, tourists seek escape from their daily routine for secular purposes (Choe et al., 

2015; Shinde, 2007; Turnbull, 1981).  Yet, tourists and pilgrims share the same infrastructure 

and services such as travel agencies (Di Giovine, 2011; Fleischer, 2000), require the same 

passport (if leaving overseas), and so on. Pilgrimage travel is not purely spiritual but may be 

in part secular (Blom et al., 2016; Burns, 2007; Collins-Kreiner, 2010a, 2010b; Fleischer, 2000; 

Jafari & Scott, 2014; MacCannell, 1990; Shoval, 2000). Therefore, a tourists is half a pilgrim, 

if a pilgrim is half a tourist (Fleischer, 2000; Turner & Turner, 1978).  
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1.2 Research questions and objectives 

Indonesia is the largest Muslim country in the world. Its population was approximately 

237,641,000 in 2010, and comprised 87 percent Muslims (Elisiva & Sule, 2015). The annual 

Hajj pilgrimage to Makkah (discussed in detail in section 2.3) is of great significance in 

Indonesia. However, the carrying capacities of the religious sites in Makkah are limited, and 

the Saudi Arabian Government imposes a quota system, providing each country with a 

restricted number of the visas needed to enter Saudi Arabia. The Indonesian Ministry of 

Religious Affairs manages the quota allocated to Indonesia.  

Within the broader tourism literature, the Hajj has been studied as a form of religious 

tourism (Henderson, 2011; Rinschede, 1992). However, until now, there were no empirical 

studies in any field directly related to the impact of the Hajj pilgrimage on pilgrims’ religious 

commitment, in part because of a divide between religious and psychological-based studies 

(Grover, 2012). This study draws from both the psychology and religious tourism literatures to 

understand the consequences of pilgrims’ religious commitment to undertake the Hajj. In 

general there appears to be an assumption that their commitment to Islam must increase 

(Hassan, 2007). However, modern Hajj experiences mean that some pilgrims become more 

committed to Islam while “others return with consumer durables” (Donnan, 1995, p. 64). A 

recent provocative book written in Bahasa titled, Ketika Makkah menjadi seperti Las Vegas 

(When Makkah becomes like Las Vegas) (Kusuma, 2014) suggests that the pilgrimage has 

been commercialised. Recently, one scholar, when asking pilgrims about their activities in 

Saudi Arabia, found that shopping is an important part of the trip (Lücking, 2014).  

Following the research background in section 1.1 and identification of research gaps, 

the research question is as follows:  

How do Hajj satisfaction and Hajj investment impact on Islamic religious 

commitment? 
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Hajj satisfaction defines as the overall Hajj service quality based on pilgrims’ 

experiences. This can include tangible and intangible services such as human services, 

accommodations, etc. In addition, Hajj investment defines as the time dedicated to learning the 

Hajj such as attending the Hajj course (Hajj manasik). Lastly, Islamic religious commitment 

defines as the degree to which a person adheres to his or her religious values, beliefs, and 

practices and uses them in daily living. 

Furthermore, related hypotheses were developed to direct this thesis investigation. The 

conceptual framework for this thesis is shown in Chapter Two in section 2.9. To further 

investigate the research problem, several research subquestions are formulated below:  

1. What factors constitute to Hajj satisfaction? 

2. What factors constitute to Hajj investment? 

3. What factors constitute to Islamic Religious Commitment? 

4. How do the different Hajj groups (regular and plus) impact on Hajj satisfaction, 

Hajj investment and Islamic Religious Commitment? 

As discussed in the previous section of this paper, no published scholarly journal 

articles were found in examining the psychological impact of the Hajj experience. This thesis 

draws from social psychology theory to explore what constitutes Hajj satisfaction and Hajj 

investment and what will be their impact on Islamic religious commitment. The interpersonal 

relationship literature has found that high satisfaction and high investment with a partner can 

lead to high commitment (Rusbult, 2001; Rusbult & Van Lange, 2008). Thus, the satisfaction 

of Hajj draws from the service quality and tourism literature, and it has resulted that the Hajj 

satisfaction construct consists of several dimensions, such as length of wait, travel party, 

pilgrim to pilgrim interaction and tour quality. In addition, Hajj investment is derived from the 

literature of social psychology and refers to the time invested with partners. However, as this 

is a new concept and has never been introduced before, an exploratory study was conducted. 

Islamic religious commitment has been taken from the religious commitment theory 
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proposed by Glock (1962) and tested recently with Muslims in Germany (El-Menouar & 

Stiftung, 2014). The measurement resulted in five dimensions; basic religiosity, central 

religious duties, religious experience, religious knowledge and orthopraxis. As this 

measurement scale is relatively new, further study is needed to improve these dimensions (El-

Menouar & Stiftung, 2014). 

Research objectives were developed to guide and answer the main research questions 

for this thesis. They are formulated as follows: 

1.  To examine the influence of Hajj satisfaction (HS) on Islamic Religious Commitment 

(RC). 

2.  To examine the influence of Hajj investment (HI) on Islamic Religious Commitment 

(RC). 

3.  To examine whether underlying factors contributing to Hajj satisfaction (HS) differ 

between the two Hajj groups (Hajj regular and Hajj plus). 

4.  To examine whether underlying factors contributing to Islamic religious commitment 

(RC) differ between the two Hajj groups (Hajj regular and Hajj plus). 

5.  To examine whether the relationship of Hajj satisfaction (HS) and Islamic Religious 

Commitment (RC) differs between the Hajj regular group and the Hajj plus group. 

6.  To examine whether the relationship of Hajj investment (HI) and Islamic Religious 

Commitment (RC) differs between the Hajj regular group and the Hajj plus group. 

7.  To examine the changes in the level of religious commitment between two Hajj groups 

(Hajj regular and Hajj plus) before and after the trip. 

1.3 Justification for the research 

A review of the literature highlights two relevant streams of literature on the Hajj 

pilgrimage and religious tourism. Firstly, in the Hajj pilgrimage literature, a number of 

researchers have examined topics such as service quality (Eid, 2012; Haq & Jackson, 2009; 

Jabnoun, 2003), health-related issues,  communication (O'Connor, 2014) and logistics 

(Seliaman et al., 2013). There has been less interest in pilgrims’ experiences during the Hajj 

and the pilgrimage’s impact on Islamic religious commitment. Secondly, in the religious 
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tourism literature, numerous papers have investigated the Hajj pilgrimage mainly as a form of 

religious tourism (Gunlu & Okumus, 2010; Henderson, 2011; Raj, 2015; Rinschede, 1992; 

Timothy & Iverson, 2006). However, no studies have been found that examined individual 

pilgrim’s Hajj experiences and its psychological impact quantitatively (Clingingsmith et al., 

2009; Peters, 1994; Quranshi, 2017).  

The Hajj has impacted many sectors including travel industries and economics as well 

as politics, and thus has generated a large amount of national income for the economy and has 

helped to decrease the unemployment rate. Researchers, having studied the Pakistani Hajj 

experience (Clingingsmith et al., 2009) as well as the Hajj experience and expectations (Haq 

& Jackson, 2009) have called for more research focusing on the religious commitment and the 

need for quantitative and qualitative research involving in-depth interviews about Hajj 

experiences. Furthermore, the research into religious commitment is “still in a nascent stage, 

particularly to the period of adolescence” (Layton et al., 2011, p. 384), and the previous study 

on religious commitment using the RCI-10 measurement scale mostly applied to Christianity 

and was “scant for Muslims” (Worthington et al., 2003, p. 95). The recent study of religious 

commitment applying the Investment Model of Commitment was only conducted in the United 

States of America and only to predominantly Christian undergraduates (Wesselmann et al., 

2016). Lastly, “the field of the psychology of Islam is still in its infancy” (Abu-Raiya & 

Pargament, 2011, p. 107).  

1.4 Research methodology 

Due to the emerging nature of study on measuring religious commitment, mixed 

methods research was used to gain insight into the nature of experiences during the Hajj. 

Therefore, this study proposed to apply a sequential explanatory research design (Creswell, 

2013). There were two study phases; initially a qualitative approach in Study 1 followed by a 

quantitative approach in Study 2. In-depth interviews were employed to gain insight into 
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pilgrims’ satisfaction and investment with the Hajj and also with Islamic scholars to validate 

the measurement of the Islamic religious commitment from the previous study (El-Menouar & 

Stiftung, 2014). The results from study 1 informed the quantitative data collection and analysis, 

as shown in Figure 2.13— the conceptual framework for this study. In study 2, participants 

were asked to answer structured survey questionnaires; the participants were recruited from 

individuals who had previously undertaken the Hajj pilgrimage within the preceding three 

years (2013-2015) to ensure that their memories of their Hajj experience were the most vivid. 

This study is delimited to the Indonesian Hajji and therefore results may not be comparable 

with those based on other populations. 

1.5 Contributions of this research  

This thesis has made the following contributions:  

a) Extending the Investment Model of Commitment (IMC) to the study of Islamic 

religious commitment in the context of the Hajj pilgrimage. This is the first study which has 

combined the concept of Hajj satisfaction and Hajj investment and then measured their impact 

on Islamic religious commitment.  

b) Testing a modified IMC by removing the quality of alternatives as the Hajj is one of 

the five pillars of Islam. (As the Hajj is compulsory for all Muslims who are both healthy and 

financially capable, the concept of quality of alternatives is not applicable for this research).  

c) Identifying four dimensions of Islamic commitment (Basic Religiosity, Orthopraxis, 

Religious Experience and Central Religious Duties) instead of five (dropping one variable, 

Religious Knowledge) as found in studies conducted in Germany. This is due to the different 

history and practice of Islam in each country; for example, in Germany, Muslims are mostly 

immigrants or converts while in Indonesia, people are mostly Muslims from birth, acquiring 

their knowledge of Islam early in their lives.  

d) Extending the HAJQUAL by including wait time as an important measurement item 
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in the Indonesian Hajj context.  

e) Comparing the experiences of participants using two different Hajj pilgrimage 

options (regular and plus). This identified several important differences in satisfaction and 

religious commitment outcomes between these groups. In particular, for both Hajj types, 

satisfaction was positive and significantly affected Islamic religious commitment. Both types 

experienced an increase in their level of Islamic commitment after undertaking the Hajj for 

both Hajj types. However, the Hajj regular group was found to have a significantly larger 

increase in Islamic commitment compared to the Hajj plus.  

f) Developing an improved measurement scale for Hajj investment which is applicable 

to similar countries such as Indonesia such as Malaysia and Pakistan where Muslims are the 

majority. In addition, this is the first study to test IMC employing mixed-methods (qualitative 

and quantitative) in the context of the Hajj.  

Practically, this thesis will provide guidance for Hajj organisers, the Indonesian 

Ministry of Religious Affairs, and Hajj tour agents handling the Hajj plus package to provide 

a better service for pilgrims that leads to an increase their Islamic religious commitment. This 

study may benefit both individual Muslims and the Islamic community through in providing a 

measure of the changes in level of Islamic religious commitment due to Hajj.  

1.6 Limitation of Research 

There are three key limitations noted for this study; a) the use of Indonesians as 

respondents; b) the sample characteristics, c) the focus on Indonesian Hajji only, due to the 

time available for the study. 

The first limitation is that Indonesians are usually introverted and less expressive 

compared to the people from other cultures (Heinström, 2003; van der Kroef, 1962), leading 

respondents, especially females, to not express their true feelings during an interview. For 

example, often at the beginning of the interview session, participants tended to agree with 
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everything the researcher said. The author addressed this by using questions that made the 

situation less formal. This encouraged the respondents to be more open and express their true 

feelings.  

Secondly, the research sample consisted mostly of people between 40-59 years old, 

with a preponderance of females (Chapter 5). Indonesian females tend to be shy and less 

expressive, and during the interviews would rarely make eye contact. However, the results 

showed no gender differences (Appendix I). Finally, this research only examined Hajji from 

Indonesia and there may be differences for Hajji from other countries. While Indonesian 

pilgrims are the most numerous group in Makkah during Hajj, there is a need for further 

research on people from other countries.  

This is a cross-sectional study and was conducted only to measure the strength of 

Islamic religious commitment after undertaking the Hajj (within the last three years when this 

study was conducted in 2015). Due to the limited time and funding available during the doctoral 

studies, empirical research prior to Hajj travel could not be conducted.  

1.7 Delimitations of Research 

The boundaries of this thesis are outlined in this section. There are two delimitations 

that may affect the generalisability of the results of this thesis. The first delimitation is the 

investigation of only Islam in Indonesia. Indonesia was chosen because it has the largest 

Muslim population in the world. With approximately 225 million Muslims (87.2% of 

Indonesian population) (Pew Research Center, 2011). In terms of denomination, Islam in 

Indonesia is mostly Sunni (Burhani, 2014). In addition, the researcher’s knowledge about 

Indonesia is another reason for selecting this country.     

The second delimitation relates to the pilgrimage, Hajj. In this thesis explores only Hajj 

and not other pilgrimages such as Umroh (less pilgrimage to Makkah). The reason is because 

Hajj is the fifth pillar in Islam. Hence, it is compulsory for every adult Muslims in the world. 
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Hajj is unlike any other pilgrimages. It must be conducted within a certain times (five-day 

rituals) with the rituals describes in section 2.4.1. Therefore, Hajj is highly expected and it is 

very sacred for all Muslims.  

1.8 Definitions and abbreviations 

As there is a wide range of definitions adopted by researchers, this section provides the 

terms and the operational definitions that are used consistently throughout this thesis. The 

terms and definitions listed in Table 1.1 are the key terms for this study. 

Table 1.1 Definition of Terms 

Terms Explanation 

Grand Mosque Another name for Masjid Al-Haram which is located in Makkah, 

Saudi Arabia and Kaaba is in the centre of the Mosque (Timothy & 

Olsen, 2006). 

Hajj Islamic pilgrimage to Makkah, it is one of the oldest pilgrimages in 

the world for all Muslims. It is the fifth pillar in Islam and it is 

compulsory for all able Muslims both financially and physically 

(Haq & Jackson, 2009). 

Hajj plus Hajj plus was first available in 1987 to accommodate wealthy 

people who did not want to wait. Hajj plus has more luxurious 

services and it is offered by private tour agents with the cooperation 

of the Indonesian government in dividing the quota (Pusponegoro, 

2008). 

Ihram Loose dresses for females and the unstitched two white wrap-

around clothes for male pilgrims (Timothy & Olsen, 2006). 

Kaaba The prayer direction for Muslims all around the world. It is located 

in the centre of Masjidil Haraam (The Grand Mosque) in Makkah, 

Saudi Arabia. It is black cube in shape and it is 15 meters tall, 12 

meters long and 10.5 meters wide (Long, 1979; Peters, 1994; 

Timothy & Olsen, 2006). 

Miqat The intention of the Hajj begins on the 7th of Zulhijjah when all 

male pilgrims regardless of their nationalities put on their special 

white unstitched clothes which are called ihram (Timothy & Olsen, 

2006). 

Manasik Guide for pilgrimage to Makkah (Zwemer, 1923) 

Orthopraxis “The degree to which Islam structures the everyday life of believers 

beyond the standardised religious rituals” (El-Menouar & Stiftung, 

2014, p. 68) 

Religious Commitment 

 

“The degree to which a person adheres to his or her religious values, 

beliefs, and practices and uses them in daily living”. (Worthington 

et al., 2003, p. 85). 
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Table 1.2 Abbreviation of terms 

Regular Hajj The regular Hajj services provided by the Indonesian government 

with less cost and more quota compare to the Hajj plus (Oktora & 

Achyar, 2014). 

Sa’ee Running between al-Safa and al-Marwa hills; which symbolises 

Hagar, Abraham’s wife, when she ran into the middle of the desert 

between the two hills seeking water for her son, Ishmael, who was 

thirsty (Robinson, 1999). 

Tawaaf One of the Hajj rituals which required people to circle around the 

Kaaba seven times clockwise (Shariati, 2005). 

Wukuf The culmination of the Hajj rituals which required people to stay at 

the desert of Arafat from the sunrise to sunset (Shariati, 2005). 

Jamaraat One of the Hajj rituals which required pilgrims to stone the three 

pillars as if they stone away the devils (Shariati, 2005). 

Shawal The first month of Islamic calendar on Gregorian calendar date 

(Gatrad & Sheikh, 2005). 

Zulhijjah The last month of Islamic calendar on Gregorian calendar date 

(Gatrad & Sheikh, 2005). 

Abbreviation Term 

AVE Average Variance Extracted 

BR Basic Religiosity 

CFA Confirmatory Factor Analysis 

CR Composite Reliability 

CRD Central Religious Duties 

EFA Exploratory Factor Analysis 

HE Hajj Experience 

HR Hajj Rituals 

HI Hajj Investment 

HS Hajj Satisfaction 

IMRA Indonesia Ministry of Religious Affairs 

IN Intangible Attributes 

IMC Investment Model of Commitment 

KSA Kingdom of Saudi Arabia 

KBIH Kelompok Bimbingan Ibadah Haji (Indonesian) 

Hajj Group Guidance (English)  

KMO The Kaiser-Meyer-Olkin (measure of sampling adequacy) 

LW Length of Wait 

ORT Orthopraxis 

P2P Pilgrim to Pilgrim 

P Hajj plus 

RC or IRC Islamic Religious Commitment 

R Hajj regular 

RE Religious Experience 

SMC Squares Multiple Correlation 

SEM Structural Equation Modelling 

SISKOHAT Sistem Komputerisasi Haji Terpadu (Indonesian) 
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1.9 Thesis Outline 

This thesis is written using the American Psychological Association (APA) style 

guidelines. These include the format of figures, tables and citations. EndNote (version 7) 

software was employed in this thesis for in-text references and the reference list. The thesis is 

written following the approach suggested by Perry (1998). An outline of the thesis structure is 

shown in figure 1.1 and comprises six chapters. Chapter 1 has presented an introductory 

overview of this study. Chapter 2 provides a review of the relevant literature and identifies a 

number of research gaps. In addition, Chapter 3 discusses the methodology used to investigate 

and to answer the research questions. Next, Chapter 4 reports the qualitative findings. Chapter 

5 reports the scale development process and the quantitative analysis. Finally, Chapter 6 

discusses and concludes the key findings from the qualitative and quantitative research and 

highlights the research contribution as well as presenting information for future research. 

 Integrated Computerised Hajj System (English) 

The system to check the Hajj portion to know the departure date. 

TA Tangible Attributes 

TP Travel Party 

TQ Travel Quality 
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 Figure 1.1 Thesis Outline  

 

1.10 Summary 

The Hajj pilgrimage is one of the oldest forms of Muslim religious travel as well as the 

largest pilgrimage event in the world. Numerous studies have investigated the service quality, 

the health-related issues and the logistics of the Hajj; however, no studies could be found that 

have investigated the psychological outcome of the Hajj experience in strengthening the level 

of Islamic religious commitment. This chapter presented information regarding the background 

to the research, stated the research problem, justified the importance of the research, and 

outlined the research proposal. In the next chapter, a literature review and a conceptual 

framework to conduct this study will be presented.  

Source: Author 
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Chapter 2 LITERATURE REVIEW 

2.1 Introduction 

A literature review provides essential information about the foundation of the 

conceptual framework of a thesis and theoretical support by grounding it on former research. 

According to Boote and Beile (2005): 

A substantive, thorough, sophisticated literature review is a precondition for doing 

substantive, thorough, sophisticated research. ‘Good’ research is good because it advances our 

collective understanding; a researcher or scholar needs to understand what has been done 

before, the strengths and weaknesses of existing studies, and what they might mean. A 

researcher cannot perform significant research without first understanding the literature in the 

field (p. 3).  

This literature review identifies the research gap and areas of debate in the existing 

body of knowledge as the basis for further investigation (Perry, 1998). The first step in 

conducting the literature review was to identify original, scholarly journal articles published in 

English on the topic of the Hajj pilgrimage experience. Peer-reviewed journal articles were 

identified and retrieved by using a key word search of electronic databases in Google Scholar, 

Scopus, ProQuest, Science Direct, and Sage. Key words used for searches were ‘Hajj 

pilgrimage’ and a combination of the following terms; ‘religious tourism’, ‘service quality’, 

‘experience’, ‘motivation’, ‘satisfaction’, ‘psychology’, ‘social psychology’, ‘Islam’, 

‘commitment’, ‘engagement’, ‘involvement’, ‘spirituality’, ‘transformation’, ‘theory’, 

‘religious studies’. Peer- reviewed articles with words such as ‘umroh’, ‘religious conversion’, 

and ‘loyalty’, were excluded. As a result, sixty (60) original, peer-reviewed journal articles 

published in English that discuss the strength of Islamic religious commitment due to Hajj 

satisfaction were found.  

The strength of Islamic religious commitment from Hajj satisfaction is defined by the 

intersection of social psychology particularly in commitment, religious tourism specifically in 
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the Hajj pilgrimage and religious studies focused on Islam (see Figure 2.1). Each of these key 

concepts is discussed in this chapter. 

The scholarly peer-reviewed journal articles obtained from the database containing 

Hajj pilgrimage experience were identified, retrieved, recorded and coded in a Microsoft Excel 

spreadsheet. The coded information included: author, year of publication, title of the articles, 

journal title, disciplines, country where research was conducted, and the method used (data 

collection methods, type of data, population), key concepts, constructs, and theories as well as 

research questions. Furthermore, data collection methods in each article were categorised as 

survey, interview, focus group, participant observation, or analysis of secondary data. The 

source of data includes individuals, government officers and employees of a travel agent. The 

type of data collected was differentiated between quantitative, qualitative or both. Key 

concepts and constructs comprised satisfaction, motivation, behaviour and attitudes. This 

coding process has resulted in a rigorous database to identify the important gap for this 

research.  

2.2 Research Gap 

The salient gap identified in this literature review warrants the need for further study in 

the emerging concept of religious commitment measurement based on the Hajj experience. 

The first section of this literature review introduces the history and evolution of the Hajj 

pilgrimage. The next section investigates how Hajj has been studied in the scholarly journal 

articles and examines commitment. It then formulates the key concepts of this study and finally 

the proposed conceptual framework for this thesis as well as hypotheses. An overview of the 

structure of the literature review is presented in Figure 2.1. This section explores the Hajj 

experience by reviewing literature from the field of psychology and religious studies to identify 

the gap for this research as well as generate the conceptual framework for this study.  
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Figure 2.1 An Overview of the Structure of the Literature Review 

 

2.3 Pilgrimage 

The aim of this section is to introduce the significance of pilgrimage for the religions 

of the world. Pilgrims travel to devote themselves, seek penance, solace or a blessing according 

to their faith. According to some scholars, pilgrimage is a form of religious tourism that 

honours the land where the religion is originally from by visiting its sacred places (Rinschede, 

1992). It is important to some major religions in the world both culturally and spiritually 

including Buddhism, Hinduism, Islam, Judaism, and Christianity (Collins-Kreiner, 2010b).  

Pilgrimage is a significant travel form. The Kumbh Mela, the great Hindu pilgrimage 

festival of the Ganges at Prayaga, is conducted every twelve years and rotates among three 

cities: Haridwar, Ujjian, Nasik and Allahabad (Maclean, 2009). It attracts about seventy 

million domestic and international pilgrims (Buzinde et al., 2014). Some five million Catholic 

pilgrims travel to Lourdes in France between April and October each year (Eade, 1992). 

Society is experiencing growing travel motivated by religious or spiritual purposes (Timothy 
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& Olsen, 2006). The United Nations World Tourism Organisation (UNWTO) stated that “there 

are approximately six hundred million national and international religious and spiritual 

voyages in the world, of which 40% take place in Europe and over half in Asia” (UNWTO, 

2011, p. 1). 

Pilgrimage can be defined as “a journey both outwards, to new, strange, dangerous 

places, and inwards, to spiritual improvement, whether through increased self-knowledge or 

through the braving of physical dangers” (Barber, 1991, p. 1). Generally pilgrimage travelling 

combines religious devotion and pleasure (Choe et al., 2015; Hudman & Jackson, 1992). 

Regardless of the purpose, be it conventional or secular, pilgrimage is becoming more popular 

for many religious adherents globally (Digance, 2003). Therefore, pilgrimage influences many 

aspects such as: political, social, cultural economic and even international commerce and 

health (Collins-Kreiner, 2010a, 2010c). Despite its importance, the term ‘pilgrimage’ has 

created an ambiguity about whether to consider pilgrims as tourists, and thus, the next 

paragraph examines pilgrimage according to the previous research. 

Individuals undertaking a pilgrimage can be called pilgrims and/or tourists as the term 

relates to the definition of tourism which is “an activity dependent on three operative elements: 

discretionary income, leisure time and social sanctions permissive of travel” (Collins-Kreiner 

& Kliot, 2000, p. 56). Pilgrimage shares the same elements (Di Giovine, 2011; Smith, 1989). 

There is recent research discussing a number of reasons which motivate people to be involved 

in pilgrimages (Collins-Kreiner, 2010b; Stausberg, 2011). An example of reported research 

shows that their motivations cover: “making contact with the sacred, fulfilling a vow, seeking 

healing for physical or spiritual ailments, marking a life passage, doing penance, affirming 

cultural identity, and simple curiosity” (Dubisch & Winkelman, 2005, p. xiii).  

Pilgrimage size varies from small to large depending on the importance to a particular 

religion. There are a total of 50,000 religious organisations worldwide organising pilgrimages 

(Wright, 2007). However, regardless of its size, pilgrimage greatly impacts on economic 
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activity for the particular country and city (Barber, 1993; Vukonic, 2002). Hence, destination 

management organisation (DMO) must professionally manage the pilgrimage destination to 

benefit economically. Approximately three to four million Muslims undertake the Hajj, the 

annual pilgrimage to Makkah, on a specific date and about twenty-three percent (23%) of 

tourists visit Israel for religious purposes (Israel Ministry of Tourism, 2017), as well as other 

pilgrimages. Such mass gathering of people require professional planning and support (Collins-

Kreiner & Kliot, 2000; Singh, 2002). 

An increasing number of researchers from geography, religious studies, anthropology, 

and related disciplines have studied pilgrimages from cultural, social, political, and economic 

perspectives (Dubisch & Winkelman, 2005; Shinde, 2011; Stausberg, 2011; Timothy & Olsen, 

2006). However, little psychological research has been carried out in order to understand the 

significance and impact of pilgrimage on pilgrims (Maheshwari & Singh, 2009). In spite of the 

importance of the role of religion in the daily life. It seems obvious that psychologists lack of 

interest in researching religiosity. This is due to some reasons 1) the difficulty of studying 

spirituality and religiosity scientifically and 2) this area should not be scientifically studied 

(Miller & Thoresen, 2003). This is due to the difficulty to define religiosity in the psychological 

study (Miller, 1999). Due to this problem the concept of spirituality was introduced which 

analogue to religiosity. Hence, psychologists began to explore the importance of spirituality as 

it is related to personal experience (King et al., 1994). This is the first study to examine the 

outcome of the Hajj pilgrimage from Indonesia based on individual’s experiences. In this 

study, the author focuses on the Hajj experience to Makkah, Saudi Arabia which is the biggest 

annual international religious tourism event in the world (Aziz, 2001).  

2.4 Hajj 

The Hajj (Islamic pilgrimage to Makkah) is the annual gathering and one of the oldest 

pilgrimages in the world for all Muslims (see Figure 2.2). It is the fifth pillar in Islam and it is 
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compulsory for all Muslims who are able both financially and physically (Haq & Jackson, 

2009). It involves not only religious dedication but also travel and the related businesses of 

flights, travel agencies, catering agencies, hotels, bags, clothing, and other equipment. The Hajj 

has an influence both politically and economically due to the relationship between home 

country and the Kingdom of Saudi Arabia. The income generated from such travel impacts 

different industry sectors and provides growth to national economies (Collins-Kreiner, 2010c). 

The number of travel agencies catering to Hajj is increasing every year to accommodate the 

large and growing number of pilgrims. In Indonesia, an Islamic pilgrimage ‘industry’ facilitates 

pilgrimage travel and there are specialised private tour agencies for Hajj and Umrah 

pilgrimage. 

 

Figure 2.2 Hajj as a Spiritual Journey 

 

The Hajj is important event in religious tourism both for Muslims and non-Muslims. 

Not only is it a very important pilgrimage experience for the former group, it also is 

academically important for studying the event of international religious tourism and to enhance 
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the Hajj literature, since the study about the importance of the Hajj is sometimes overlooked 

by many researchers in travel and tourism (Aziz, 2001). In addition, understanding the Hajj for 

non-Muslims can create awareness about the Islamic tradition, as the pilgrimage symbolises 

the community and equality of individuals in front of God. The Hajj also provides some 

information about the correct practice of Islam.  

The Hajj is not just a journey; it is also an experience of a lifetime. Both enjoyment and 

hardship are part of this sacred journey. Some Muslims do not call themselves tourists when 

accomplishing the Hajj since it is the calling from Allah (Aziz, 2001; Jafari & Scott, 2014). 

During the pilgrimage people from all over the world gather in the city of Makkah with the 

same feeling. Hence, a strong sense of unity among pilgrims become so obvious. People are 

helping each other to complete the Hajj rituals otherwise their Hajj is not successful.  

Religiously motivated travelling is not a new phenomenon, and it considers the oldest 

form of non-economic travel (Jackowski & Smith, 1992). There are approximately a total of 

240 milllion people annually undertake the pilgrimage to many different destinations in the 

world (Jackowski, 2000). The increasingly religiously motivated travel contributes to the 

segment of international tourism (Bywater, 1994; Holmberg, 1993; Olsen & Timothy, 1999; 

Post et al., 1998; Russell, 1999). This is including the Hajj pilgrimage. Hence, according to 

Timothy and Olsen (2006) the Hajj is the largest tourist gathering. From the perspective of 

tourism, pilgrims and tourists share a traditional component of tourism (Aziz, 2001). 

Regardless their motivations and activites at the pilgrimage destination. Tourists are not 

necessarily seeking only for a pleasure. This is a narrow definition for a tourist as claimed by 

Digance and Cusack (2002, p. 265): “the superficial view that tourists travel solely for pleasure 

has been questioned for several decades, and it is now acknowledged that there are many 

complex reasons why people…elect to travel”. The widely accepted definition of a tourist is 

defined by UNWTO: a tourist is someone who travels away from home at least 24 hours but 

less than a year. The motivation is not important according to this definition. There are different 
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types of tourists such as volunteer tourists, business tourists and religious tourists. Scholars 

define tourists according to their types not motivation (Timothy & Iverson, 2006). Hence, from 

this perspective, undertaking Hajj for Muslims can be included as religious tourists.  

The event itself is held within five particular days in the month of Zul-Hijja, the last 

month of the Islamic lunar calendar. While the precise date of the Hajj season will vary each 

year on the Gregorian calendar date (Gatrad & Sheikh, 2005) an individual’s planning for the 

Hajj can take many years of preparation. Pilgrims stay in Makkah for more than a month 

waiting for the event which is usually during the period of the 8th to the 12th day of Zul-Hijja 

(Sy Egco, 2012). First of all, to prepare for the Hajj, one must forget about any related matters 

in order to be purely and spiritually ready (Timothy & Olsen, 2006). During the Hajj, pilgrims 

must follow certain rituals and must wear the same clothes which are called ihram; these are 

loose dresses for females and the two unstitched white wrap-around clothes for male pilgrims 

(Timothy & Olsen, 2006). The rites represent the prophet Abraham and his wife, Hagar’s 

experiences. The purpose of the rites is express submission to the God. Therefore, Hajj is 

considered a sacred journey and Muslims in the world hope to undertake this journey at least 

once in their lifetime.  

There are five pillars in Islam that are mandatory to be obeyed. Everyone who declares 

to be a Muslim must follow these five pillars. First is Shahadah which is the declaration of 

faith; second is praying five times a day; third is ‘zakat’ or giving charity to the needy, usually 

2.5 percent of annual income; fourth is fasting during the whole month of Ramadhan, usually 

either 29 or 30 days long;  and the last pillar is undertaking the Hajj pilgrimage to Makkah at 

least once in a lifetime if one has the financial means to do so (El Azayem & Hedayat-Diba, 

1994). 

Before leaving for the Hajj one must make sure to provide arrangements for his or her 

family, pay all debts and redress all wrongs and to write a will (Taylor, 2011; Timothy & Olsen, 

2006). A woman who wants to attend the Hajj must be accompanied by mahram (male 
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relatives, such as husband, brothers, father) otherwise she will be excluded from performing 

the Hajj (Taylor, 2011).  

The Hajj is the highest achievement for every Muslim. Once they have completed the 

pilgrimage they will earn the title of Hajji for male pilgrims and Hajja for female pilgrims 

(Aziz, 2001; Gatrad & Sheikh, 2005; Lücking, 2014; Timothy & Olsen, 2006). However, it is 

not just the title that the pilgrims desire. The most important thing is the Hajj experience itself. 

Pilgrims believe that by praying inside the Grand Mosque and devoting their life only to Allah 

they can erase all the sins that they have committed in their life, because when someone prays 

inside the Masjid Al-Haram its benefits will be multiplied many times compared to praying 

somewhere else (Huzaifa, 2014). Pilgrims must follow all Hajj rituals to be rewarded in this 

way. The Hajj is held over five days in the month of Zulhijjah in the Islamic calendar. In the 

next section, the author discusses the story of Hajj in the past and in the present time to inform 

non-Muslims about the importance of the Hajj pilgrimage. 

2.4.1 Hajj rituals 

The rites of the Hajj followed the prophet Abraham and his wife, Hagar. The intention 

or Miqat of the Hajj begins on the 7th of Zulhijjah when all male pilgrims regardless of their 

nationalities put on their special white unstitched clothes, which are called ihram. However, 

the female pilgrims’ dress is not necessarily white, but it must meet the Islamic dress code; that 

is, it must be loose, not tight or transparent, and the head should be covered. This type of cloth 

was worn by the prophet Abraham, and symbolises the form of purity and that the pilgrim 

leaves all materials goods behind. During the ihram, pilgrims must behave properly and not 

curse, or do anything bad to others, or have sexual relations (Qur’an, 2:197; Timothy & Olsen, 

2006). Figure 2.3 shows the five days of the Hajj rituals: On the First day (8th of Zulhijjah), 

inside the Grand Mosque of Masjid Al-Haram the pilgrims do Umrah which consist of tawaf, 

circling around Kaaba, seven times. Then, they perform one of the most important Hajj rituals, 
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Sa’ee, which is running between the al-Safa and al-Marwa hills. This symbolises Hagar, 

Abraham’s wife, when she ran into the middle of the desert between the two hills seeking water 

for her son, Ishmael, who was thirsty. Water appeared unexpectedly under Ishmael’s hand 

because of God’s permission (Robinson, 1999). 

At noon, they go to Mina and prepare for the Hajj. On the Second day (9th of Zulhijjah) 

the pilgrims go to the Plains of Arafat and during their stay in Arafat, the pilgrims ask 

forgiveness from Allah. Then, they proceed to Muzdalifah at sunset and stay there. At night, 

they collect 49+ pebbles for jamarat. On the third day (10th of Zulhijjah) in the morning in 

Muzdalifah, they throw the seven pebbles at the large pillar, Jamarat Aqaba, and then offer an 

animal sacrifice (Qurban) as well as shave or cut their hair. Later, they go to the Grand Mosque, 

Masjid Al-Haram, in Makkah to perform tawaf, which is circling around Kaaba, seven times. 

When finished they drink water from zam-zam, then, they go back to Mina. In the afternoon of 

the fourth day of Hajj (11th of Zulhijjah), after they perform dhuhur prayer, the pilgrims throw 

pebbles at all three pillars. At the small one, Jamaratul Oola, they throw seven pebbles. At the 

medium one, Jamaratul Wasata, they throw seven pebbles and at the last one which is the 

biggest one, Jamaratul Aqaba, they also throw seven pebbles. After that they will stay in Mina. 

On the fifth day or the last day of the Hajj (12th of Zulhijjah) the pilgrims throw the pebbles 

again like the day before. They must throw seven pebbles at each Jamarat (Oola, Wasata and 

Aqaba). Therefore, all 49 pebbles have been thrown. Throwing pebbles is symbolic of stoning 

devils (Uddin, 2008). Fifty years ago, pilgrims walked from one place to another during the 

five days of rituals in the desert since there was limited infrastructure. However, today pilgrims 

can travel by organised buses or walk on dedicated pedestrian ways. In 2010, the Kingdom of 

Saudi Arabia built public railways to transport pilgrims between Makkah, Mina, Muzdalifah 

and Arafat (Hughes, 2013). Therefore, it is much easier to do the rituals today compared to 

fifty years ago. Despite these improvements, Hajj rituals have remained the same since the 

time of Prophet Muhammad until the present time. 
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However, the authenticity of the rituals is now being questioned as modern facilities 

have now replaced everything since when pilgrims had to walk to complete the rituals to re-

enact the arduous journey of Hajj by Prophet Muhammad. Clearly, today’s pilgrimage has 

become less arduous. Muslims must perform all these Hajj rituals perfectly so that their Hajj 

can be accepted and be rewarded by Allah. Due to the growing number of pilgrims and for 

safety reasons, the Kingdom of Saudi Arabia (KSA) undertakes continuous and aggressive 

infrastructure development in the city of Makkah, including facilities for Sa’ee, Tawaaf and 

light rail for transporting pilgrims during the five-day rituals (Curtis et al., 2011; Fayoumi et 

al., 2011; Ilyas, 2013; Rahman et al., 2015; Tunasar, 2013).  

 

Figure 2.3 The Sacred Journey 

                                   Source: Ministry of Hajj KSA (2012) 

2.4.2 Hajj in the past  

The Hajj pilgrimage was carried out by the prophet Muhammad, the messenger of 

Allah. He was asked by Allah to announce to Muslims everywhere in the world that they should 
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perform the Hajj to Makkah using any means of transportation such as, by foot, camel, etc 

(Ambroz & Ovsenik, 2011; Qur’an, 22:27-30). However, since the order only applies to 

Muslims, non-Muslims are exempted from the calling. There are certain locations visited called 

sacred areas which are only for Muslims. These are Arafat, Mina and Muzdalifa (Robinson, 

1999).  

Performing the Hajj is visiting the house of God; in other words, the house of Allah in 

Makkah, where the Grand Mosque of Masjid Al-Haram is located and where Kaaba occupies 

the centre of the Mosque. All Muslims face in the direction of Kaaba during prayer, 

everywhere in the world. It is a cube in shape and is 15 metres tall, 12 metres long and 10.5 

metres wide (Long, 1979; Peters, 1994; Timothy & Olsen, 2006). The Grand Mosque of 

Masjidil Haram did not exist during the time of the prophet Muhammad, but the Kaaba was 

already there. Later, the mosque was built around the original site of the Kaaba. Then it became 

the Grand Mosque which is known as Masjid Al-Haram today. Figure 2.4 shows a picture of 

the Grand Mosque and Kaaba in the early 1900s.  

 

Figure 2.4 Kaaba in the Early 1900s 

Source: Verhoeven (1962) 
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The Arabs introduced Islam when they were trading in Asia. They were trading many 

kinds of goods while spreading Islam to the Asian people such as Chinese, Indians, Malaysians, 

and Indonesians. One of the famous trading routes was the silk route so called because they 

were trading silk with the Chinese. Later, that route was used to transport pilgrims to perform 

the Hajj (Ladjal et al., 2013).  

The Hajj pilgrims in the nineteenth and twentieth centuries were transported by 

steamships with British companies transporting pilgrims from Malaysia and Indonesia in the 

late 1940s (Miller, 2006). Indonesian and Malaysian pilgrims were the main customers since 

these countries had the largest Muslim populations in the world (Miller, 2006). Pilgrimage to 

Makkah by sea could take up to six months and pilgrims had to prepare themselves physically 

for this difficult journey. They usually had said ‘good bye’ to their family since they did not 

know whether they would return home or die during the trip (Metcalf, 1990). 

2.4.3 Hajj in the present day 

Today, most pilgrims travel by air to Jeddah. Some 91.7% used this as their port of 

entry into Saudi Arabia in 2009 as indicated in Figure 2.5 (Memish, 2010). Only 1.6% arrived 

by sea and the remainder (6.7%) arrived by land. The number of pilgrims has increased 

significantly between 2000 and 2014 as shown in Table 2.1. This resulted in the Kingdom of 

Saudi Arabia expanding the Masjid Al Haram in order to accommodate the increasing number 

of pilgrims (Piscatori, 2012). There are several reasons for the increase in the number of 

pilgrims. Firstly, the Muslim population in the world is increasing. According to Grim and 

Karim (2011) from the Pew Research Centre, the Muslim population is projected to increase 

so that by the year 2030, 26.4% of the world population will be Muslims. Secondly, air 

transportation is getting cheaper (Prideaux, 2000). According to the United States Department 

of Transportation, between 1995 to 2014, the annual domestic air fare declined by 20% or more 

(Bureau of Transportation Statistics, 2014), with a similar trend evident in international flight. 
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Thirdly, more Muslims can afford the expense of attending the Hajj since countries like 

Malaysia are developing rapidly (Bernama, 2014). 

Table 2.1 Hajj Statistics 

Source: General Authority for Statistics Kingdom of Saudi Arabia (2018)  

Year Local Pilgrims Foreign Pilgrims Total 

2000 549,271 1,363,992 1,913,263 

2001 590,576 1,354,184 1,944,760 

2002 610,117 1,431,012 2,041,129 

2003 592,368 1,419,706 2,012,074 

2004 629,710 1,534,769 2,164,479 

2005 700,603 1,557,447 2,258,050 

2006 724,229 1,654,407 2,378,636 

2007 746,511 1,707,814 2,454,325 

2008 679,008 1,729,841 2,408,849 

2009 699,313 1,613,965 2,313,278 

2010 989,798 1,799,601 2,789,399 

2011 1,099,522 1,828,195 2,927,717 

2012  1,400,000 1,700,000 3,161,573 

2013 700,000 1,379,531 2,079,531 

2014 700,000 1,389,053 2,089,053 

2015 567,876 1,384,941 1,952,817 

2016 537,537 1,325,372 1,862,909 

2017 600,108 1,752,014 2,352,122 
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Figure 2.5 Arrival of pilgrims in 2009 by mode of travel 

Source: Memish (2010) 

Renovation of Masjid Al-Haram to accommodate a growing number of pilgrims 

meant that in 2014 the Hajj pilgrimage visa quota was limited and some countries such as 

Malaysia and Indonesia received a lower quota (Bernama, 2014; Damayanti, 2013). This 

quota limitation is only until 2016 when the Masjid Al Haram renovation will be finished 

(Damayanti, 2013). Figure 2.6 shows the Grand Mosque since its renovation in 2014.

 

Figure 2.6 Renovation of the Masjidil Haraam (The Grand Mosque) 

Source: Hanif (2014) 
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Hajj rituals have remained the same since the time of Prophet Muhammad. Makkah is 

the centre of Islam for Muslims around the world. The pilgrimage to Makkah requires 

transport, accommodation and other preparations and these are not cheap, especially for 

ordinary Indonesians. Thus, some Muslims must save for a long time to fulfil their obligation. 

Muslims from developing countries with low incomes make sacrifices to go to Makkah. The 

Hajj in Indonesia is therefore an important topic as this country has the largest Muslim 

population in the world.   

2.4.4 Hajj in Indonesia  

This section discusses development of the Indonesian Hajj. The Hajj in Indonesia is 

influences politics, the economy and society. The first known record of the Hajj in Nusantara, 

the former name of Indonesia, was in 1482 (Chambert-Loir, 2013). There is extensive research 

about the development of the Indonesian Hajj. The period (1482-1964) has been well 

documented, often based on the personal Hajj experiences of people who shaped Islam in 

Indonesia (Chambert-Loir, 2013). Indonesia has had a very strong relationship with Makkah. 

In the past, sultans (a title like that of a King) of Indonesia often obtained this title from 

authorities in Makkah. From around the 1850s, more Indonesians were able to travel to Makkah 

(Bruinessen, 1997; Douwes & Kaptein, 1997; Tagliacozzo, 2009) often to learn about and be 

trained in Islam better. They usually stayed in Makkah for a longer period of time than just the 

Hajj season (Bruinessen, 1997).  

As technology developed, communication and especially transportation improved with 

sailing ships replaced by steamers, and later, aeroplanes. Pilgrimage to Makkah took less time, 

became more affordable and developed into the organised mass phenomenon it is today 

(Hurgronje, 2007). However, ordinary Indonesians must save for a long time to undertake the 

Hajj and some have worked temporarily in plantations in Malaya to save money for 

undertaking the Hajj. Alternatively, they must borrow some money to undertake the Hajj and 
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after completing the Hajj they usually stayed in Jeddah to work and repay the loan.  

Muslims who lived outside of Java mostly grew crops. Their increased participation in 

the Hajj occurred when there were favourable economic conditions for exports of rubber and 

coffee from Sumatra and Borneo (Vredenbregt, 1962). As a result, a class of Indonesian 

citizens emerged who owned plantations and were export farmers, and later graduated to 

occupations in industry, retail trade, money lending and the like. The economy was growing. 

These people were Muslims, and the completion of the Hajj was an obligation for them. 

Therefore, more Indonesians travelled for the Hajj. Table 2.2 summarises the different methods 

of undertaking the Haj before independence in 1945 (during Dutch colonialization). 

Table 2.2 Different Methods for Undertaking Hajj 

                               Source: Vredenbregt (1962) 

The economic condition in Indonesia was the number one factor allowing people to go 

to Makkah (Darmadi, 2013) and there is a positive correlation between the number of pilgrims 

and the country’s wealth. Western industrialisation resulted in increasing demand for raw 

materials and crops. Those engaged in agriculture enjoyed significant profits and were 

therefore able to undertake the Hajj. Other factors contributing to the growing business of the 

Hajj in Indonesia include the growing population, increasing numbers of non-Muslims 

converting to Islam, improved communication between Indonesia and Saudi Arabia, improved 

health including vaccination before the Hajj, and increased security. These factors combined 

Type of Financing Occupation Methods 

Saving Farmers Saving for 25 years 

Selling liquid asset Business People (Wealthier) Selling crops during the 

boom period 

Loans Ordinary people (Poor People) Put their property as 

collateral 

Trading Traders  Carry goods to be sold on 

the way to or in Makkah  
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to increase the attraction and desire to undertake the Hajj.  

After 1945, Indonesia became an independent country and the number of pilgrims 

increased (Tagliacozzo, 2013). During this period, pilgrims were still transported by the 

steamships owned by the European companies. These companies tried to maintain this 

profitable business but competition with non-European transport after independence increased 

and made it unprofitable (Miller, 2006). The Dutch were no longer able to influence Hajj 

regulations and from 1970, the Indonesian government was the only organization which 

handled the Hajj (Darmadi, 2013). This led to protests by private Hajj organizers since the 

government was applying the practice of monopoly. The cost of the Hajj kept increasing and 

pilgrims did not have any alternative but to pay the Hajj cost being charged by the government. 

This monopoly was causing private Hajj organizers to shut their business down, and was 

followed by closure of one of the most well-known Hajj shipping companies, The Arafat Hajj 

shipping company, in 1978 (Darmadi, 2013). The cost of the Hajj gradually increased and had 

its peak in the 1990s (Darmadi, 2013). The Hajj in Indonesia became a very profitable business 

for the government of Indonesia (Darmadi, 2013; Ichwan, 2008) which alone, organized Hajj 

passports, transportation, catering and accommodation.  

Travelling to the holy land by steamships continued but began to be less profitable 

when mass air transport for pilgrims from Indonesia to Jeddah was introduced in the 1970s 

(Tagliacozzo, 2013; Zubaedi, 2016). These flights were not direct, instead stopping in several 

cities such as Medan and Colombo (Sri Lanka) before arriving in Jeddah (Hasjmy, 1979; 

Tagliacozzo, 2013). The pilgrimage to Makkah became easier, but, an air fare was very 

expensive compared to passage on a steamship. Thus, travelling by steamship was still 

preferable although it took longer (approximately 14 days from Malaysia with a modern 

steamship) (Mat, 2011). In the 1980s, the number of pilgrims continued to grow as the 

Indonesian economy improved during Suharto’s presidency. More could afford to travel by air, 

and steamship numbers declined after 1979 (Zubaedi, 2016). Figure 2.7 depicts the number of 
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pilgrims from 1949-1973 who travelled by sea. The number of pilgrims travelling by sea 

remained under 25,000 pilgrims during this period but declined after air transport was 

introduced in 1970. 

 

Figure 2.7 Indonesian Hajj by the Sea 

Source: IMRA (2016b) 

 

Furthermore, Figure 2.8 shows the number of pilgrims travelling by air since it was 

introduced as mass transportation to Makkah from Indonesia. Since 1970 the number of 

pilgrims increased but plummeted in 1999 when there was an Asian crisis which affected 

Indonesian economics. However, it rose again after Indonesia recovered from the crisis. In 

2011 it accounted for the highest number of pilgrims, which was 199,848 pilgrims (IMRA, 

2016b). The number of pilgrims reduced by 20 percent in 2013 as the KSA cut the Hajj quotas 

due to the expansion of the Grand Mosque (Masjidil Haraam) (Damayanti, 2013; Web Team, 

2017). In 2012, Saudi King Abdullah officially launched a US$10.6 billion extension project 

of the Grand Mosque in Makkah (Riyadh, 2012). The development is scheduled to finish in 

2016 (Web Team, 2017). This development is designed to accommodate the growing number 

of Muslims in the world, particularly those travelling from Indonesia. 
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Figure 2.8 Indonesian Hajj by Airplane 

Source: IMRA (2016b) 

 

The demand for Hajj keeps increasing in Indonesia as Islam is the most popular 

religion. This popularity has spread not only to the island of Java but also to different islands. 

In 2010, a total of 204,847,000 (88.2%) Indonesians claimed to be Muslims. This huge 

percentage makes Indonesia the largest Muslim population in the world (Oktora & Achyar, 

2014; Perwita, 2007; Pew Research Center, 2011). 

Today, the problem with the Indonesian Hajj is the long waiting list (5-15 years) 

(Oktora & Achyar, 2014). Indonesia’s economy is advancing. Figure 2.9 depicts per capita 

income between 2000 and 2013. Thus, since 1987,  pilgrims can choose the Hajj plus which 

has  a special quota to accommodate wealthy pilgrims (Indonesia Ministry of Religious Affair, 

1998; Pusponegoro, 2008). The Hajj plus is more expensive (double or triple compared to the 

regular Hajj) but has the advantage of a shorter waiting period as well as better service quality 

compared to Hajj regular.  
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Figure 2.9 Indonesian per-capita Income 2000-2013 

Source: http://bps.go.id/ (Indonesia Central Bureau of Statistics, 2015) 

 

As a result, a country with the highest number of Muslims such as Indonesia must wait 

longer to perform the Hajj. Recently, the waiting list for an individual who registers in January 

2017 is 26 years for the Hajj regular (D. Septiarini, personal communication, January 27, 

2017). Alternatively, the Hajj plus applicant has to wait 7 years ("Biaya Paket Haji Khusus - 

ONH Plus 2016 (Hajj Plus Cost 2016)," 2016). 

The long waiting list is due to the limited quota imposed by the Kingdom of Saudi 

Arabia. This quota is based on the agreement at the 1986 OIC summit in Amman, Jordan. It 

was agreed to provide each country with a Hajj quota. This quota allows a country to send 

1000 pilgrims for each one million population as recorded in the national census. The largest 

Hajj quotas were given to Indonesia (211,000) and followed by Pakistan (180,000), India 

(170,000), Bangladesh (95,000), Nigeria (75,000), and Turkey (70,000) (Bianchi, 2015). It 

shows that Indonesia always has the first rank among other countries. Data in Table 2.6 show 

that in 2012, Indonesia was granted a quota for 211,000 pilgrims. This is broken down to 

194,000 Hajj regular and 17,000 Hajj plus recipients. From 2013 to 2016 this quota was 

reduced by 20 per cent due to the construction of the Masjidil Haraam (refer to Figure 2.10). 
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Figure 2.10 Indonesian Hajj Quota 

Source: IMRA (2016a) 

2.5 Literature of the Hajj 

The phenomena of the Hajj has been discussed from many different disciplinary 

perspectives, including business (Eid, 2012; Henderson, 2011; Miller, 2006; Oktora & Achyar, 

2014), tourism (Henderson, 2011; Jafari & Scott, 2014), politics (Al-Kodmany, 2009; Nikpour, 

2014), anthropology (Brack, 2011; Lavie & Rouse, 1993; Lecocq, 2012), sociology (Amiri et 

al., 2011; Delaney, 1990; Haq & Jackson, 2009; O'Connor, 2014), psychology (Alnabulsi & 

Drury, 2014; Hussain, 2013), health (Alsafadi et al., 2011; CDC, 2001; Memish & al, 2014; 

Memish et al., 2012), technology (Al-Kodmany, 2009; Amanullah, 2009) and tourism 

(Abdurrahman, 2000). 

The business literature primarily examines the service quality of the Hajj especially 

customer satisfaction (Haq & Jackson, 2009; Jabnoun, 2003; Oktora & Achyar, 2014; Othman, 

2003). Anthropology studies have examined how Hajjis are respected when they return home 

from Makkah, Saudi Arabia (Delaney, 1990). 

In the health literature, most studies view the large-scale gathering in Makkah as a site 

for infectious diseases, injuries or even death. Preparations are needed to prevent these 

problems and all pilgrims must be vaccinated against meningococcal disease before a visa can 
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be issued to avoid an outbreak (Gatrad & Sheikh, 2005; Grist, 2008). Some 2-4 million people, 

in one place for five days can be a challenging situation for health and safety issues (Eid, 2012; 

Khan & McLeod, 2012). Furthermore, travelling to Makkah can be hard for pilgrims who may 

not be used to the extreme heat (Gatrad & Sheikh, 2005; Noweir et al., 2008).  

From the sociological perspective, researchers have categorised Hajj travel as 

pilgrimage, religious, special interest, cultural or experiential tourism (Haq & Jackson, 2009). 

The Hajj is considered a formal, sacred pilgrimage (Cohen, 1992). One impact of the Hajj 

among Muslims from around the world is togetherness. This annual gathering of Muslims from 

different nations and different languages has been found to increase brotherhood and 

spirituality among pilgrims (Clingingsmith et al., 2009). The Hajj helps to strengthen their 

Muslim belief as well as reduce inappropriate behaviour such as profanity and other 

misconduct. It also increases tolerance in the Islamic world and beyond by the sharing of 

religious values (Clingingsmith et al., 2009; Gothóni, 1993).  

Interestingly, none of the existing literature has provided a psychological perspective 

(related to Islamic religious commitment) on the Hajj related to satisfaction with the experience 

and its effect on Muslim values. Therefore, this thesis will examine the impact of Hajj 

satisfaction and Hajj investment and will relate this to the pilgrims’ Islamic religious 

commitment.  

2.6 Commitment 

2.6.1 Concept of Commitment 

Sociologists and psychologists use the concept of commitment to investigate the action 

characteristics of certain kinds of individuals or groups engaged in religion, occupational 

recruitment, bureaucratic behaviour, political behaviour, power and so on (Becker, 1960). The 

sociologists’ concept of commitment examines why people engage in a “consistent line of 

activity” (Becker, 1960, p. 33). In psychology, commitment describes an individual with a 
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stable need acting consistently to maximise the possibility to satisfy that need (Becker, 1960). 

One explanation for why people undertake such consistent behaviour has been explained by 

the theory of side-bets (Becker, 1960). This theory considers that a person invests in his 

organisation or occupation— placing side bets—by investing something he values (Alutto et 

al., 1973). An individual will be more committed if he/she has more value at stake (or side-

bets) to an organisation or occupation. Thus, commitment is considered an accumulated 

investment.  

Ritzer and Trice (1969) conducted the first empirical test of side-bet theory by asking 

respondents if they would be likely to quit when given an incentive (e.g., , pay, status), and it 

was found that job commitment did not depend only on incentives but rather, it was more 

related to psychological satisfaction such as a meaningful working life (Ritzer & Trice, 1969). 

Therefore, commitment is a concept relating to the psychological feeling of an individual and 

is studied mostly in the field of psychology. Thus, in social psychology the concept of 

commitment has been well known as the most important factor for building the long-term close 

personal relationship (Adams & Jones, 1997). Additionally, it has been proven by numerous 

models (Kelley, 1983; Levinger, 1976; Rusbult, 1980, 1983); these are discussed in detail in 

section 2.5.5. Because of the importance of this concept for the daily life, commitment is then 

tested in different contexts in social psychology.  

The concept of commitment has been applied to goals (Donovan & Radosevich, 1998), 

religious activity (Anderson, 1998), families (Friedman & Weissbrod, 2005), and schools 

(Jenkins, 1995). The majority of scholarly articles have researched commitment in work places 

(Cooper-Hakim & Viswesvaran, 2005). Understanding organisational commitment has been 

found to provide a benefit to employees, organisations and society at large (Mowday et al., 

1982). 

Workplace commitment studies have found that individuals with high levels of 

commitment tend to undertake more work-related actions than those with low levels. 
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Employees with high levels of commitment are likely to receive both extrinsic (better salary 

and bonus compensation) as well as intrinsic (psychological) benefits, such as a positive 

attitude that leads to job satisfaction (Cooper-Hakim & Viswesvaran, 2005). Organisations 

seek to increase organisational commitment to reduce employee turn-over since hiring and 

training new employees is costly. 

While work-related organisational commitment is a popular topic, few articles have 

discussed religious commitment. Some studies have examined the relationship between health 

and religious commitment, particularly in Western countries where Christianity is the major 

religion (Bower, 2000). Overall there are few studies related to the psychology of religious 

commitment and there is a dearth of studies focusing on Islam (El-Menouar & Stiftung, 2014). 

Commitment has been defined variously (Meyer & Allen, 1991; Meyer & Allen, 1995; 

Meyer & Herscovitch, 2001), but here it is taken as “a willingness to persist in a course of 

action” (Cooper-Hakim & Viswesvaran, 2005, p. 241). Commitment is related to specific 

behaviours such as involvement, attachment, vocation, obligation, etc. (Becker, 1960). In 

organisations, the primary drivers of commitment are identification with the organisations’ 

goals and values, congruence between individual and organisational goals, and internalisation 

of organisational values and mission (Allen & Meyer, 1990; Meyer & Allen, 1991). Of all the 

forms of commitment, affective commitment has been found to have the strongest positive 

relationship with desirable outcomes (Eisenberger, Huntington, Hutchison, & Sowa, 1986). 

Commitment is argued to be a fundamental construct. Making a commitment means going the 

‘extra-mile’ for a person or a cause. Commitment obligates you to act. There are different 

definitions of commitment according to the context: organisational commitment, job 

commitment, career commitment, goal commitment and religious commitment. These are 

described and categorised in Table 2.3.  
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Table 2.3 Different Definitions of Commitment 

Author (Year) Definition Type of Commitment 

(Becker, 1960, p. 32) “Commitment comes into being when a 

person, by making a side bet, links 

extraneous interests with a consistent line of 

activity.” 

General Commitment 

(Salancik, 1977, p. 

62) 

 

“…a state of being in which an individual 

becomes bound by his actions and through 

these actions to beliefs that sustain the 

activities of his own involvement.” 

General Commitment 

 

 

(Scholl, 1981, p. 

593) 

“…a stabilising force that acts to maintain 

behavioural direction when 

expectancy/equity conditions are not met and 

do not function.” 

General Commitment 

 

(Oliver, 1990, p. 30) “…one’s inclination to act in a given way 

toward a particular commitment target” 

General Commitment 

 

 

(Mowday et al., 

1979, p. 226) 

 

“… the relative strength of an individual’s 

identification with and involvement in a 

particular organisation.” 

 

Organisational Commitment 

 

(Wiener, 1982, p. 

421) 

“…the totality of normative pressures to act 

in a way which meets organisational goals 

and interests” 

Organisational Commitment 

 

(O'Reilly & 

Chatman, 1986, p. 

493) 

“… the psychological attachment felt by the 

person for the organisation; it will reflect the 

degree to which the individual internalises or 

adopts characteristics or perspectives of the 

organisation.” 

Organisational Commitment 

 

(Allen & Meyer, 

1990, p. 14) 

“… a psychological state that binds the 

individual to the organisation (i.e., makes 

turnover less likely).” 

 

Organisational Commitment 

 

(Mathieu & Zajac, 

1990, p. 171) 

“… a bond or linking of the individual to the 

organisation.” 

 

Organisational Commitment 

 

(Herscovitch & 

Meyer, 2002, p. 475) 

 

“…as a force (mind-set) that binds an 

individual to a course of action deemed 

necessary for the successful implementation 

of a change initiative. “ 

Organisational Change 

Commitment 
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Source: Author 

Three major characteristics of committed individuals are identified here from the 

definitions presented in Table 2.3. First, commitment demands persistent behaviour. This 

means that if individuals have committed to a particular activity, they must turn down other 

(Rusbult & Farrell, 

1983) 

“…refers to the likelihood that an individual 

will stick with a job, and feel psychologically 

attached to it, whether it is satisfying or not” 

Job Commitment 

(Blau, 1985, p. 278) “…one’s attitude toward one’s profession or 

vocation” 

Career Commitment 

(Carson & Bedeian, 

1994, p. 240) 

“…one’s motivation to work in a chosen 

vocation” 

Career Commitment 

(Campion & Lord, 

1982, p. 268) 

“… one’s attachment to or determination to 

reach goal, regardless of the goal’s origin,” 

Goal Commitment 

(Locke et al., 1988, 

p. 24) 

“…one’s attachment to or determination to 

reach a goal, regardless of the goal origin” 

Goal Commitment 

(Rusbult, 1983; 

Rusbult & Martz, 

1995) 

An individual’s persistence to a relationship 

that is characterised of his/her likelihood to 

remain in the relationship in the future 

Romantic Relationship 

Commitment 

(Leik & Leik, 1977, 

p. 312) 

“…The feeling of each partner is that the 

current relationship is to be maintained and 

alternatives are simply irrelevant” 

Romantic Relationship 

Commitment 

 

(Worthington et al., 

2003, p. 85) 

“The degree to which a person adheres to his 

or her religious values, beliefs, and practices 

and uses them in daily living. The 

supposition is that a highly religious person 

will evaluate the world through religious 

schemas and thus will integrate his or her 

religion into much of his or her life” 

Religious Commitment 

 

(Buchanan, 1985; 

Chang & Gibson, 

2015, p. 42) 

“binding of individuals to a specific leisure 

behaviour producing emotional involvement 

and relevant roles and behaviours” 

Commitment in Tourism 

(Adams & Jones, 

1997, p. 1178) 

“an individual’s desire or intention to 

maintain his or her marital relationship” 

Marital Commitment 
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competing alternative activities. Second, commitment occurs because of prior “investments”. 

For example, people will keep their job as a painter because they have invested their time into 

learning how to paint artfully. Third, commitment involves an emotional or psychological bond 

to a particular target such as a person, goal, value or organisation. To fully understand the 

definition of commitment, the author examines three different commitment types: commitment 

in organisations, tourism and interpersonal relationships. These are then analysed to provide 

the theoretical basis for this thesis. 

2.6.2 Commitment in Organisations 

The concept of organisational commitment has been intensively researched because of 

its usefulness in predicting employees’ turnover and satisfaction (Cohen, 2007; O'Reilly & 

Chatman, 1986; Porter et al., 1974; Solinger et al., 2008). Previous studies on organisational 

commitment viewed the concept as a single dimension which was attitudinal, referring to the 

psychological attachment or affective commitment between employee and respective 

organisation as the result of his or her involvement and engagement (Porter et al., 1974). 

Employees with affective commitment feel that an organisation has the same values and goals 

as they do. As a result, an employee may remain in the same organisation for a long period of 

time. Later, organisational commitment was considered to consist of two dimensions: affective 

and continuance commitment. Continuance commitment seeks to explain the mental 

calculations involved in leaving an organisation (Meyer & Allen, 1984). Later a third 

dimension —normative commitment—was added (Allen & Meyer, 1990). The affective 

dimension is an attitudinal construct whereas both normative and continuance commitment 

correspond to behavioural constructs (Meyer & Allen, 1991).  

2.6.3 Commitment in Leisure and Tourism  

The conceptual definitions of commitment in leisure and tourism studies are derived 

from both sociology (Becker, 1960) and psychology (Buchanan, 1985; Kiesler, 1968). 



42 
 

Researchers in tourism define commitment as individuals’ binding to a particular leisure 

behaviour which produces emotional connection and related acts (Buchanan, 1985; Chang & 

Gibson, 2015). Here the role of emotional involvement is not clear and there is no compelling 

explanation of why it is salient in commitment. Buchanan (1985) suggested that commitment 

cannot be regarded as a motivational attribute.  

Studies in leisure and tourism have examined career commitment (Fiksenbaum et al., 

2008), nature-based commitment tourism industry (Zillifro, 2004), environmental commitment 

(Graci, 2008), climate change (Zeppel & Beaumont, 2012), the commitment-loyalty distinction 

in the cruising context (Li & Petrick, 2010), job satisfaction and organisational commitment in 

hotel industries (Gunlu et al., 2010), and corporate social responsibility on employees’ 

affective commitment (Anthony Wong & Hong Gao, 2014).  

2.6.4 Interpersonal Commitment 

Commitment became a focus of research during the 1960s due to the increasing use of 

divorce as a solution to unsatisfying marriages. Scholars began to study interpersonal 

commitment and its effect on marital stability and quality (Adams & Jones, 1999). Some 

studies indicated that partner satisfaction with a marriage is a good predictor of its long-term 

stability. Other research claimed that married couples remain committed to their marriage 

although they had a low degree of satisfaction. Numerous studies have since investigated the 

relationship between commitment and other characteristics of close interpersonal relationships 

(Berscheid & Reis, 1998) focusing on how to maintain the relationship as well as examining 

the antecedents of the continuation or dissolution (Le & Agnew, 2003). Therefore, problems 

related to relational quality (satisfaction) have contributed significantly to both the theoretical 

and empirical literature. For example, research has examined couple communication (Dindia 

et al., 1985; Kelly et al., 2003; Markman, 1981; Stanley & Markman, 1992), interaction 

patterns of spouses (Gottman & Krokoff, 1989; Levenson et al., 1994; Weger, 2005), conflict 
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resolution (Fincham et al., 2004; Newcomb et al., 1981; Rusbult & Zembrodt, 1983) and 

marital therapy (Baucom & Hoffman, 1986; Jacobson & Follette, 1985; Shadish & Baldwin, 

2005). These previous studies have emphasised cognitive, affective and behavioural factors 

that influence couples to seek happiness in a marriage. Commitment has been confirmed as 

one of the key factors in improving satisfaction in the marriage and has been very useful when 

applied to resolving problems in marriage. 

Interpersonal commitment can be defined as the intention to persist in the relationship 

for the long run due to a psychological bond (Rusbult, 1980, 1983; Rusbult et al., 1991). 

Scholars have also sought to apply this concept in various different areas of research: business 

to business relationships (Mavondo & Rodrigo, 2001), workplaces (Bagraim & Hime, 2007), 

family issues (Mullis et al., 2003), school teacher work (Goldstein, 2002), marketing (Jones et 

al., 2009) and the Christian religion (Wesselmann et al., 2016).  

The present study applies the concept of interpersonal commitment in an Islamic 

religious context. Recently, scholars have studied why people form religious attachment and 

how these attachments are similar to an interpersonal relationship (Granqvist et al., 2010; 

Kirkpatrick, 2005).  

Attachment theory (Bowlby, 1969) has been used to investigate various types of 

religious attitude and behaviour. This research has found that the relationship between 

individuals and their deity has the same characteristics as that to attachment figures (e.g., , 

parents, romantic partners) and provides similar benefits (Bowlby, 1969). For example, a 

strong individual relationship with their deity can help an individual mitigate loneliness 

(Cacioppo & Patrick, 2008; Rolheiser, 2007). 

2.7 The Antecedents of Commitment 

This section reviews the literature on antecedents of commitment. Scholars have 

proposed a number of factors as contributing to commitment (discussed in section 2.5). In this 
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present study, the author is examining the impact of Hajj satisfaction and Hajj investment on 

the strength of Islamic religious commitment. Interpersonal relationship commitment proposed 

by Rusbult (1980, 1983) will be adopted for this research. Three antecedents taken from 

Rusbult’s investment model of commitment are used— satisfaction level, quality of 

alternatives, and investment size. Each of these variables is further discussed below.         

2.7.1 Satisfaction level 

Satisfaction is one of the most popular antecedents in studying commitment. Early 

scholars considered satisfaction as a cognitive construct (Oliver, 1980; Olson & Dover, 1979), 

but today the concept of satisfaction is defined as an affective construct that involves an 

emotional response to product or service consumption (Giese & Cote, 2000). The response to 

a specific product or service is based on expectation and experience. Individual responses occur 

at a certain time (after consumption, after choice or based on accumulated experience) 

The satisfaction level–commitment relationship is a function of what individuals expect 

in a relationship evaluated by comparing the existing conditions and expected outcome. When 

outcomes exceed the standard comparison level, one is satisfied with the relationship; however, 

when outcomes do not meet the expected level, one will be dissatisfied. Thus, satisfaction is 

the subjective evaluation of a person’s experiences in a relationship.  

2.7.2 Quality of alternatives 

Another antecedent of human relationship commitment is the quality of alternatives. A 

current relationship will be devalued by a more attractive alternative and can lead an individual 

away from the current relationship. People have to work hard to maintain their relationship 

(Dindia & Canary, 1993). This is not an easy thing to do because it requires a specific style of 

interaction with a partner. For example, committed individuals often “bite their tongue” and 

restrict their dealings with others (Rusbult et al., 1996). Happy couples will make sacrifices to 

maintain their relationship (Murray et al., 1996; Van Lange & Rusbult, 1995). Furthermore, 
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committed partners usually ignore other potential alternatives and do not pay attention to the 

quality of alternative partners (Johnson & Rusbult, 1989; Miller, 1997). The degree of 

commitment of couples is also strengthened when the available alternatives are of less or weak 

quality.  

2.7.3 Investment Size 

The third antecedent of romantic relationship commitment is investment size. This form 

of investment can occur early in a relationship and includes spending time together or doing 

favours for each another. The motivation for this investment may be to obtain rewards in a 

relationship. In a marriage, investment size will increase in relation to the time together. 

Investment can be in the form of material possession or children and may be lost when 

separation takes place (Rusbult et al., 1994). Thus, investment results in irrevocable resources 

spent on a relationship. These consequences encourage individuals to continue their 

relationship and to become more committed. As a result, greater investment in a romantic 

relationship will lead individuals to strengthen their commitment.  

The antecedents of commitment mentioned in this chapter are at the individual or 

collective relationship level. The application of each antecedent to this study will be discussed 

further in section 2.8 in this thesis, the Hajj pilgrimage is compulsory for all Muslims; 

therefore, there are no alternatives for undertaking the Hajj to Makkah. Thus, quality of 

alternatives will not be used in this study.  

Some fruitful research in commitment is based on interdependence theory (Kelley & 

Thibaut, 1978; Rusbult, 2001; Thibaut & Kelley, 1959). This theory examined how to persist 

in a relationship. Further details of this theory are discussed in section 2.7. 

2.8 Interdependence Theory 

The historical roots of the study of commitment are in interdependence theory, first 

introduced by social psychologists Thibaut and Kelley (1959) in their book titled, The Social 
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Psychology of Group. They developed the interdependence theory by combining social 

exchange theory (Homans, 1950) and game theory (Luce & Raiffa, 1957). Social exchange 

theory emerged from behaviourist psychology, sociology and economics and focused on the 

exchange of goods (material or non-material) and on maintaining relationships (Mills & Clark, 

1982). Game theory was originally developed in computer science, economics and 

mathematics and provided tools that Thibaut and Kelly used to analyse relationships.  

Twenty years later, Kelley and Thibaut (1978) extended interdependence theory in the 

context of interpersonal relationships. This extension was to include (a) comprehensive 

analysis of interaction situations in terms of four dimensions: degree of dependence, mutuality 

of dependence, correspondence of outcomes, and basis of dependence; (b) a conceptualisation 

of psychological process in terms of transformations, including motives, cognitions, and affect; 

(c) behaviour and social interaction.  

Their research provided a theoretical framework for understanding interdependence 

and social interaction, with implications for many social psychological contexts. Since its 

inception, interdependence theory and its key concepts have been used to investigate group 

dynamics, power and dependence, social comparison, conflict and cooperation, attribution and 

self-presentation, trust and distrust, emotions, love and commitment, coordination and 

communication, risk and self-regulation, performance and motivation, social development, 

neuroscience models of social interaction (Kelley et al., 2003; Rusbult & Van Lange, 2003; 

Van Lange et al., 2007), and social interaction in many different contexts (Kelley et al., 2003).  

Interdependence theory has been used to study persistence, such as in jobs or 

relationships. Normally, persistence can be explained by positive affect either explicitly or 

implicitly. Individuals persist in particular jobs or relationships because they feel satisfied with 

them (Ajzen, 1991; Greenwald et al., 1998). The affect construct has been operationally 

defined in terms of satisfaction level, positive attitudes, and liking or attraction. However, it 

does not explain why people still persist when there are negative attitudes toward a particular 
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target (e.g., jobs, relationships). Interdependence theory examines persistence more widely, by 

referring to the conditions of an individual’s dependence. When people are more dependent on 

their jobs or relationships, they are more likely to persist in them. In relationships, dependence 

is strengthened by increased satisfaction but also by declining alternatives and increasing 

investments (Rusbult et al., 2006). 

Interdependence theory argues that relationship commitment is stronger with a partner 

when satisfaction in a given relationship is high and there is no other better alternative available 

(Rusbult et al., 2006).  

2.8.1 Investment Model of Commitment (IMC) 

The investment model of commitment (IMC) introduced by Rusbult (1980) was 

developed from interdependence theory by introducing investment size as an antecedent in 

interpersonal commitment (see section 2.7). Rusbult (1980) considered that satisfaction and 

alternatives were not entirely responsible for continuing relationships, since there is evidence 

that relationships survive even when there are better alternatives available (Rusbult, 1980; 

Rusbult et al., 1998). This suggests a third factor, investment size, referring to how much, in 

degree and value of the belongings, will be lost or will deteriorate when the relationship ends 

(Rusbult et al., 2012). Partners invest many things in order to build a relationship: investing 

their time, money and energy, sharing private information, giving valuable things. These 

investments and sacrifices create a strong foundation for hope that the relationship lasts. Hence, 

investments increase dependence since the acts of investments increase the cost of ending it. 

Investments create strong psychological motivation to keep the relationship (Rusbult et al., 

2012). The investment model suggests that commitment develops as the effect of increasing 

dependence (Rusbult et al., 1998). Dependence cannot be separated from satisfaction, poor 

alternatives and investment size, meaning that when an individual feels “tied into” any 

relationship and maintains it, (s)he is satisfied with that relationship and one of the reasons is 
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the lack of alternatives and having high investment in the relationship, so that an individual 

becomes dependent. 

The more dependent an individual, the stronger is the commitment. Commitment level 

is defined as how much individuals intend to persist in a relationship especially for the long 

run by engaging and having the psychological attachment to it (Arriaga & Agnew, 2001). 

When all three components are fulfilled (satisfied, poor alternatives, and having invested 

heavily in the relationship), commitment becomes gradually stronger so that the sense of each 

other belongings builds up and the relationship becomes better. Thus, commitment influences 

daily relationship behaviour through the impact of satisfaction, alternatives and investments. 

Rusbult and many others have investigated commitment processes such as how 

commitment develops thoughts, feelings, and actions that will make a relationship survive. 

Maintaining the relationship is very important and this will only happen when commitment is 

high. Highly committed people will keep their relationship strong. High commitment is 

evidenced when facing a challenging situation by reacting to do what is best for the relationship 

(Rusbult et al., 2012). For example, when a partner makes a mistake and fails to deliver on a 

certain promise, then high commitment individuals will find a way to respond in order to 

maintain the relationship (Kilpatrick et al., 2002; Rusbult et al., 1998; Rusbult et al., 1991) 

such as responding to the partner’s ‘dishonesty’ by forgiving them (Cann & Baucom, 2004). 

Committed people are hesitant to talk about partners’ negative qualities and instead, develop 

positive thoughts about their partners (Agnew et al., 2001; Arriaga, 2002).  

The investment model proposes that commitment and dependence are more influential 

than satisfaction (Agnew et al., 1998). Therefore, committed individuals shows more 

awareness and responsibility to their partners which in turn encourages the partners to do the 

same so that the process creates “mutual cyclical growth” (Agnew et al., 1998). For example, 

partners who have sacrificed their personal life for their spouse will perceive those sacrifices 

as their investment (Agnew et al., 1998; Wieselquist et al., 1999). 
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The investment model has been adopted by researchers in explaining how and why 

lasting relationships may be maintained. Since its development in 1998 by Rusbult and her 

colleagues, the investment model has been applied in a number of different studies involving 

respondents from many countries with diverse ethnicities (Davis & Strube, 1993; Lin & 

Rusbult, 1995), relationships of both homosexual and heterosexual individuals (Duffy & 

Rusbult, 1986; Kurdek, 1991, 1995), offensive relationships (Choice & Lamke, 1999; Rhatigan 

& Axsom, 2006; Rusbult & Martz, 1995), socially peripheral relationships (Lehmiller & 

Agnew, 2006, 2007) as well as friendship (Hirofumi, 2003; Lin & Rusbult, 1995; Rusbult, 

1980). In this thesis, the author examines the relation of Hajj satisfaction level and the strength 

of Islamic religious commitment. Since there are no alternatives to conducting the Hajj 

pilgrimage, the quality of alternatives is not used; instead, satisfaction level and investment 

size are investigated for their success in predicting the strength of Islamic religious 

commitment. 

Figure 2.11 shows the original model of the investment model introduced by Rusbult 

et al. (1998). Most of the research using the investment model examined interpersonal 

relationships. However, the model has been tested for non-relational empirical research (Le & 

Agnew, 2003). For example, organisational and job commitment (Farrell & Rusbult, 1981; 

Oliver, 1990) have been studied by using investment model constructs. The model was also 

adopted to investigate business interactions (Ping, 1993, 1997) and to study commitment to 

one’s residential community (Lyons & Lowery, 1989). Furthermore, the investment model was 

used to predict patients’ commitment to a medical procedure (Putnam et al., 1994), university 

students’ commitment to their school (Geyer et al., 1987), and commitment to engage in 

musical activities (Koslowsky & Kluger, 1986). Finally, the investment model has been used 

in a sport commitment model (Rawdeke, 1998; Schmidt & Stein, 1991) and has been applied 

to soccer and cricket players to predict their commitment to their sports (Carpenter & Scanlan, 

1998). The robustness of the investment model has been examined by Le and Agnew (2003) 
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in a meta-analysis study. They compiled quantitative data regarding the model’s performance 

from 52 studies conducted before 1999. As a result, the correlations of three constructs 

(satisfaction, quality of alternatives and investment size) in the investment model with 

commitment was strong (r+ = .68, -.48, .46 respectively). The satisfaction and commitment 

correlation was found to be significantly stronger compared to investment and other 

alternatives. Satisfaction(s), alternatives (a), and investments (i) were found to be significantly 

correlated with one another (s and a r+ = -.44; s and i r+ = .42; a and i r+ = -.25). 

 

Figure 2.11 The Original Model of Investment Model of Commitment 

Source: Rusbult (1980) 

 

The average standardised regression coefficient of commitment on satisfaction, 

alternatives and investment indicated that satisfaction was the strongest predictor (std β+ = 

.510), and alternatives and investments had similar absolute magnitude (std β+ = -.217 and .240 

respectively). Additionally, 61% of the variance in commitment (95% CI [.59, .63]) is 

explained by satisfaction, alternatives, and investments collectively. Demographics such as, 

ethnicity and relational duration factors (Le & Agnew, 2003) contributed minimally. This 
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meta-analysis has indicated the applicability of the investment model in studying commitment 

in both romantic relationships and non-romantic relationships such as, job commitment of an 

instructor supervising student (Peleg‐Oren et al., 2007). The model is shown in Figure 2.12. 

The model was also used in investigating commitment to non-person objects such as job 

changes (Dam, 2005), childcare providers’ organisational commitment and tourist brand 

loyalty (Gable & Hunting, 2001; Li & Petrick, 2008). A second meta-analysis upheld that 

commitment is the main predictor of relationship stay-leave behaviour (Le et al., 2010). 

 

Figure 2.12 The Model of Job Satisfaction Adopted from IMC 

Source: Peleg‐Oren et al. (2007) 

The investment model is applied to study foreign government policies (Zaller, 1994), 

and the commitment to the “war on terror” conducted by the U.S. government under President 

George W. Bush. The commitment to the ‘war on terror’ was strong when satisfaction with 

reported results of the war (lower threat to U.S. citizens) and investment in the war (casualties) 

were high and alternatives (diplomatic talks) were low. In contrast, the result was insignificant 

or participants were least committed to the war when satisfaction and investments were low 

and alternatives were high (Agnew et al., 2007). The investment model has proved useful and 

robust in understanding the causes and consequences of commitment in many kinds of 
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relationships and targets. 

However, the author cannot find any studies using the investment model to examine 

religious commitment in the context of the Hajj pilgrimage. This thesis is the first to study the 

impact of the Hajj experience on Islamic religious commitment by adopting the Investment 

Model of Commitment (IMC). 

2.9 Applying the Investment Model of Commitment (IMC) to the Hajj 

In this section, the constructs of the Investment Model of Commitment (IMC) are 

discussed in the context of the Hajj. 

2.9.1 Concept of Customer Satisfaction  

These are a number of approaches suggested by researchers in tourism in order to 

measure satisfaction from a service experience. Treating customers with excellent service 

ensures that leads to repeat business are satisfied and goodwill that will articulate positive 

word-of-mouth is created; thus, satisfaction is the key for the company’s success. Due to the 

importance of the concept of customer satisfaction, it has been studied in many different 

contexts such as job satisfaction (House & Wigdor, 1967; Locke, 1969), life satisfaction 

(Diener et al., 1985), guided tours satisfaction (Duke & Persia, 1996a; Geva & Goldman, 1991; 

Huang et al., 2009; Ross & Iso-Ahola, 1991), and to determine its antecedents (Bowen, 2001; 

Oliver, 1980). Generally, satisfaction is measured by “how well leisure activities are perceived 

to fulfil the basic needs and motives that stimulated the desire to participate in an activity” 

(Crompton & Love, 1995, p. 12). 

However, the concept of consumer satisfaction remains in debate (Bowen, 2001; 

Kozak, 2000; Oliver, 1997; Ryan, 1995; Yuksel & Yuksel, 2001) and there is no consensus on 

its definition (Giese & Cote, 2000). Satisfaction is generally considered as an emotional or 

cognitive state influenced by cognitive antecedents. It is the result of comparing personal 

experience and previous-based experience (Oliver, 1980). Here, consumer satisfaction is 
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defined as “a cognitive-affective state resulting from cognitive evaluations (including 

disconfirmation), as well as from emotions these evaluations evoke” (Bigné et al., 2005, p. 

835).  

For the most part, the measurement of customer satisfaction is evaluating customer’s 

opinions regarding the delivery of services. Hence, it can be said that service quality is the 

main antecedent or one of the principal dimensions in customer satisfaction (Chan & Baum, 

2007; Ko & Pastore, 2004; Shonk & Chelladurai, 2008). Service quality includes product 

attributes and dimensions. Both have the capability to satisfy which indeed creates customer 

satisfaction. Service quality can be defined as a “(...) global judgement, or attitude, relating to 

the superiority of the service, whereas satisfaction is related to specific transactions. In this 

way the two constructs are related so that incidents of satisfaction over time result in 

perceptions of service quality (…)” (Parasuraman et al., 1988, p. 16). Later research confirms 

this definition as the perception of the specific service quality can lead to global satisfaction 

and/or quality judgement (Cronin Jr & Taylor, 1994; Gotlieb et al., 1994). Another scholar 

argued that the definition was not just about specific service quality but can be applied to the 

global perspective (Lee et al., 2000). Thus, customer satisfaction can be described as the 

“customer’s evaluation of a consumption experience based on some relationship between the 

customer’s subjective perceptions vis-à-vis objective attributes of the product” (Klaus, 1985, 

p. 21).  

The dimensions of satisfaction were proposed by Swan and Combs (1976). They 

claimed two independent dimensions apply to a product’s performance; the instrumental and 

the expressive. Instrumental performance is associated with the physical performance such as 

the durability of an item. On the other hand, expressive performance is related to the 

psychological level of performance, such as the styling of an item (Swan & Combs, 1976). 

Therefore, the expressive dimension (psychological) is more important for satisfaction 

purposes to a product while the instrumental dimension (physical) has more weight for 
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satisfaction to a service (Swan & Combs, 1976).  

However, measuring tourist satisfaction is rather complex. Scholars thought that the 

expressive (psychological) performance is more important compared to the instrumental 

performance (Pizam et al., 1978). Hence, research focuses on the hospitality, the luxury and 

the comfort of the hotel when researching tourism products (Pizam et al., 1978). However, this 

would simplify the true meaning of tourist satisfaction. Tourism products are unlike regular 

products. They are intangible and heterogeneously comprised of many interconnected 

components. For example, a product such as a family holiday, will have many different 

components such as activities, accommodations, transportation, and many more. Thus, 

satisfaction and dissatisfaction may occur during the consumption of any one of these 

components. Hence, it is essential to identify and examine tourist satisfaction in each part to 

obtain global tourist satisfaction. Tourist satisfaction can be defined as “the result of the 

interaction between a tourist’s experience in the destination area and the expectations he/she 

has about the destination” (Pizam et al., 1978, p. 315). By examining the concept of satisfaction 

and the definition of tourist satisfaction from the tourism and and service literature. Hence, in 

this thesis, the dimensions of the Hajj satisfaction will be explored, and the suggested 

measurement will be discussed in the next section.  

 

2.9.2 Hajj Satisfaction 

There is little research on pilgrimage satisfaction (Gupta & Bukhari, 2016; Krešić et 

al., 2013) as the study of religious tourism is still not so popular in tourism research 

(Henderson, 2011; Vukonić, 1998). Hence, the study of the Hajj, the Islamic pilgrimage, is 

also scarce. Despite its importance as the world’s largest pilgrimage in Islam, literature on Hajj 

satisfaction dimensions are not widely available. In particular, it is even scarcer to find 

Indonesian Hajj satisfaction literature published in English. Hence, this thesis will be the first 
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to explore the Indonesian Hajj satisfaction journey from the pilgrims’ perspective.  

As discussed in section 2.2, Individuals undertaking a pilgrimage, the Hajj, can be 

called pilgrims and/or tourists (Choe et al., 2015; Collins-Kreiner & Kliot, 2000; Di Giovine, 

2011). Thus, as tourism is an amalgam of different services, consequently the issues of quality 

and productivity are common. Research in the field of services marketing are the most relevant 

in concerning such issues (Fuchs & Weiermair, 2004; Otto & Ritchie, 1996). Hence, the 

measurement in the services marketing field may be borrowed and applied to tourism (Otto & 

Ritchie, 1996). This measurement is important in knowing both the expectations and the 

intentions of tourists’ future destinations (demand side). In reality, most of the tourism research 

has only focused on the supply side (Fuchs & Weiermair, 2003).  

Travellers who are evaluating service quality in tourism are using the same dimensions 

as those used by the multi-dimensional research instrument, SERVQUAL (Parasuraman et al., 

1985). The tourism satisfaction research applied the dimensions in SERVQUAL to examine 

additional techniques (e.g., causal methods). The aim is to find out the key factors contributing 

to the overall tourism service quality such as tourist experience (Fick & Brent Ritchie, 1991; 

Otto & Ritchie, 1996). Thus, it requires valid and reliable data regarding the visual image of 

tourist satisfaction with the specific tourism activity.  

Problems encountered by SERVQUAL are categorised into three: inconsistent score, 

unstable dimensions, and different expectation perceptions (Eid, 2012). This measurement was 

developed based on the theory that service quality is the difference between the expectation 

and the actual performance (Parasuraman et al., 1988). Numerous studies have argued that 

service quality can be measured only by the performance scores (Babakus & Boller, 1992; 

Cronin Jr & Taylor, 1994); however, despite some critiques, SERVQUAL still confirms the 

inclusion of expectation scores (Parasuraman et al., 1994).  

The initial study of Hajj quality based on SERVQUAL dimensions (reliability, 

responsiveness, assurance, empathy and tangibles) was developed by Jabnoun (2003). He 
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developed measurement items for Hajj and named it HAJQUAL. The aim of this study was to 

help Hajj agents in the United Arab Emirates (UAE) to improve their services. He also claimed 

that these measurement items can be applied to other Muslim countries. The HAJQUAL has 

seven dimensions with forty-one items. The dimensions and reliabilities respectively are (1) 

Human service (0.96), (2) Makkah accommodation (0.90), (3) Mina-Arafa (0.82) (4) 

Accessibility (0.65), (5) Bathroom Accessibility (0.78), (6) Bathroom cleanliness (0.79), and 

(7) Accommodation outside Makkah (0.75). The only dimension lower than 0.70 is 

‘accessibility’ which indicates low reliability (Hair et al., 2006), but the author decided to 

include it. 

This thesis adopts some of the HAJQUAL measurement items, in addition to other 

items suggested by the literature examining Hajj satisfaction. Scholars mostly investigate the 

process of Hajj satisfaction at the destination (during the Hajj) (Eid, 2012; Jabnoun, 2003; Raj, 

2015) which relates to accommodation (Al-Harrbi, 1998), airport services (Khan, 2011), 

health-related services (Abdalla et al., 2010; Shafi et al., 2008), transportation (Tayan & Al-

Binali, 2013) and ‘after’ Hajj in terms of the relationship with travel agents (Achyar & Oktora, 

2013; Oktora & Achyar, 2014). However, none of the previous research about the Indonesian 

Hajj investigated the problems that occur before departure, such as the length of wait, which 

become the main concern for a country with a large Muslim population such as Indonesia. This 

is due to most of the research having been conducted in developed countries with no waiting 

lists, such as the United Arab Emirates, the United States, the United Kingdom and Australia.  

Saudi has established quotas for countries with large Muslim populations. Thus, a 

country such as Indonesia has a long waiting list, as explained in section 2.3.4. This problem 

also occurs in Pakistan and other major Muslim countries (Clingingsmith et al., 2009). The 

waiting list for the Hajj regular in Indonesia was about six to seven years for the 2015 Hajj 

regular when this study was conducted. It was one to two years for the Hajj plus. However, as 

the demand keeps growing, the waiting list becomes longer. The author believes that the 



57 
 

waiting time is one of the determinants in the Hajj satisfaction. However, no research includes 

this dimension, the length of wait, in examining Hajj satisfaction.  

Hence, in this thesis, exploratory research will be conducted to investigate the 

Indonesian Hajj experience. Individual interviews were conducted to explore Hajj satisfaction 

dimensions, and these will be discussed further in Chapter 3. According to the previous 

literature, tourists or pilgrims’ satisfaction in general depends on the accommodation, 

transportation and other facilities provided (Krešić et al., 2013). The six dimensions in the 

satisfaction rating of the group tour are: knowledge, escape, tour pace, social interaction, social 

security, and practical aspects (Ross & Iso-Ahola, 1991). While other research claimed four 

factors (personal enjoyment; itinerary; safety, scenery, and comfort; education and social) 

(Duke & Persia, 1996b). Furthermore, a study revealed that the role of tour leaders is important 

in the group tour (Mossberg, 1995).  
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Table 2.4 Different Dimensions of Tourist/Pilgrim Satisfaction 

Author/s (Year) Research Context 
Research 

Methodology 
Dimensions 

Pizam et al. (1978) 

 

Cape Cod, MA, USA 

(Destination 

Satisfaction) 

Survey Beach, cost, hospitality, 

eating and drinking 

facilities, 

accommodation, 

environment, and 

extent of 

commercialisation 

Crompton and Love 

(1995) 

 

Festival (Christmas 

celebration in 

Galveston, TX) 

Survey Social-Psychological 

state (mood), social 

group interaction, site 

attributes 

Danaher and 

Arweiler (1996) 

Visitors in New 

Zealand 

Survey Accommodation, 

outdoor activities, 

attraction 

Baker and Crompton 

(2000) 

 

Annual Festival Survey Perceived Quality 

Murphy et al. (2000) 

 

Canadian Destination Literature reviews Destination 

Environment 

(economics, culture, 

etc.), Service 

Infrastructure 

(shopping, food, 

accommodation) 

Kozak (2003) 

 

Visiting Mallorca 

(Spain) and Mugla 

(Turkey) 

Survey Quality of restaurant, 

accommodation, food 

at accommodation, 

service quality, 

friendliness of the local 

people, complaint 

response 
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Jabnoun (2003) 

 

 

Hajj pilgrimage Survey HAJQUAL (Human 

Service, Makkah 

Accommodation, 

Mina-Arafa, 

Accessibility, 

Bathroom 

Accessibility, 

Bathroom Cleanliness, 

Accommodation 

outside Makkah) 

Yoon and Uysal 

(2005) 

 

Destination in 

Northern Cyprus 

Survey Modern Atmosphere, 

Wide space and 

activities, Reliable 

weather, Natural 

Scenery, Different 

culture, Cleanness and 

Shopping, Night life, 

Interesting town, Water 

activities 

Alegre and Cladera 

(2006) 

Holiday experience 

(Revisit intention) 

Survey Quality of 

accommodation, 

Price, hospitality, 

cultural activities, 

tranquillity 

Chan & Baum 

(2007) 

Eco lodge Service 

Consumption 

Qualitative 

(Observation, In-

depth interviews 

 

Service Quality, 

Motivation, and 

Attitude 

Shonk and 

Chelladurai (2008) 

 

Conceptual Model of 

Quality in Event 

Sport Tourism 

Literature Review Access Quality, 

Accommodation 

Quality, Venue 

Quality, Contest 

Quality 

Chi and Qu (2008) 

 

Destination-Eureka 

Springs, AR, USA 

Survey Shopping, Activities 

and events, Lodging, 

Accessibility, 

Attractions, 

Environment, Dining 

Truong and King 

(2009) 

 

Chinese Tourists 

visiting Vietnam 

Survey Attractions, Activities, 

Accessibility, 

Accommodation and 

Amenity 

Triantafillidou et al. 

(2010) 

Pilgrimage to 

Jerusalem 

In-depth 

interviews 

Tour guide and the 

trip’s schedule and 

program 
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Source: Author 

2.9.3 Indonesian Hajj satisfaction – Key Dimensions 

In this study, the author measured the dimension of Hajj satisfaction by adopting the 

HAJQUAL (Jabnoun, 2003) and some supported literature obtained from the tourist or pilgrim 

satisfaction dimensions summarised in Table 2.4. As the original measurement in the 

Investment Model was to measure satisfaction in personal relationships, it cannot be adopted 

for this study. Additionally, another reason for non-adoption is that there is no empirical 

examination of the Indonesian Hajj satisfaction in the literature. Thus, this thesis takes the 

notion that Indonesian Hajj satisfaction is a global construct comprising of five dimensions; 

namely, 1) length of wait for the Hajj visa, 2) travel party, 3) pilgrim to pilgrim interaction and 

4) tour quality. (Some related literature of the four dimensions is discussed later.) The length 

of wait for the Hajj visa is included to know more about the pilgrim’s feeling before 

undertaking the Hajj, as people have to pay the initial deposit and leave it in the bank for many 

years until their name is called by the Indonesia Ministry of Religious Affairs. Travel party 

and pilgrim to pilgrim interaction (p2p) are included because these two dimensions are the 

Krešić et al. (2013) Pilgrimage in 

Medjugorje 

Survey The accommodation 

facilities and 

restaurants, 

transportation 

infrastructure, safety 

(Biswakarma, 2015) 

 

Tourist satisfaction 

for the Homestay in 

Nepal 

Survey Amenity and Safety, 

Reception, Local 

Cuisine & 

Accommodation, Local 

Life style & Costumes 

and Cultural 

Performance 

Della Corte et al. 

(2015) 

 

Destination-City of 

Naples 

Survey City Service (public 

transport, Local firms 

(Hotel, restaurant, 

clubs, etc.) Other 

service (Cultural 

events) 
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central dimensions in many researches that evaluate group travelling satisfaction. Lastly, tour 

quality is measured as this is important for evaluating the overall Hajj experience, including 

accommodation, transportation and services.  

Length of Wait (LW) 

Customer waiting time, either good or bad, impacts the overall customers’ experience 

and is crucial in influencing customer satisfaction (Chebat et al., 1995; Davis & Heineke, 

1998). In the marketing literature, waiting can be associated with the absence of service quality 

or service failure and leads to customer dissatisfaction (Bitner, 1990; Clemmer & Schneider, 

1993; Tom & Lucey, 1995). Waiting time can result in negative perceptions of store image 

(Houston et al., 1998; Larson, 1987).  

On the other hand, a longer waiting time may produce negative experiences (Davis & 

Heineke, 1998; Haynes, 1990) but, on the other hand, can also cause positive emotion such as 

expectancy and optimism (Allard et al., 2012). Positive emotion is a “mental state of readiness 

that arises from cognitive appraisals of events or thoughts; [...] and may result in specific 

actions to affirm or cope with the emotion." (Bagozzi et al., 1999, p. 184). When customers 

consider they have waited too long they become “irritated, bored, frustrated, and unhappy to 

various extents” (Allard et al., 2012).  

Operations management has examined waiting and queuing and incorporated 

customers’ attitudinal waiting responses to better explain customers’ emotions and feelings 

(Bendoly et al., 2006; Seawright & Sampson, 2007; Stewart, 2003; Taylor, 1995; Tom & 

Lucey, 1995; Tse, 1996). Empirical research has studied waiting experiences in banking 

(Chebat et al., 1995; Hul et al., 1997; Katz et al., 1991), airports (Dawes & Rowley, 1996; 

Folkes et al., 1987) internet web-surfing and other contexts (Dellaert & Kahn, 1999; Dube-

Rioux et al., 1989; Pruyn & Smidts, 1999; Smidts & Pruyn, 1998). Thus, the waiting time to 

obtain the Hajj visa is associated to the waiting time in the services environment that can result 
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in customer satisfaction or dissatisfaction.  

The waiting time for a Hajj visa has led to a problem over the past decades in that there 

is a long ‘regular’ waiting period of up to five to ten years from the day of the registration for 

a visa to actual travel. Pilgrims who do not want to wait may choose to go with the more 

expensive Hajj tour package, called “Hajj plus” with its own visa allocation. Since the quota 

provided for the Hajj plus is smaller than for the regular Hajj, pilgrims who want to undertake 

the Hajj plus may still wait about three to five years. A Hajj plus package is provided by a 

private tour agency. A number of studies have highlighted issues with travel arrangements for 

the Hajj, but none have examined the effect of this on Islamic religious commitment.  

No prior literature has been identified that examines the impact of Hajj pilgrimage 

waiting time on Hajj satisfaction. Waiting experiences are subjective for each person (Baker 

& Cameron, 1996; Hornik, 1984) and are not necessarily related to the actual wait time period 

(Smidts & Pruyn, 1998; Taylor, 1994). Studies have found that it is perceived wait duration 

that affects consumer experiences, evaluations, and behaviours (Barnett & Saponaro, 1985; 

Dube et al., 1991; Seawright & Sampson, 2007; Yan & Lotz, 2006).  

Travel Party (TP) 

Hajj pilgrims’ travel in a travel party composed usually of families and friends as well 

as other pilgrims with whom they interact during the pilgrimage. A travel party is defined as 

“visitors travelling together on a trip and whose expenditures are pooled” (UNWTO, 2007 

para. 28). The travel party is an important factor determining tourist behaviour (Chadwick, 

1987; Christensen & Yoesting, 1973; Dellaert et al., 1998; Fisher, 2001; Goeldner & Ritchie, 

2006). The choice of travel party can be influenced by many factors, such as a tourist’s 

individual attributes (age, gender) (Wu et al., 2011). A Hajj pilgrim can travel alone or with a 

spouse or family and friends. Previous studies have found significant relationships between the 

size of the travel party and the satisfaction with the vacation. A single tourist has more 
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flexibility to choose where to travel and what to do, whereas travelling with group, such as a 

family or group tour means less flexibility in choosing destinations as “everything is fixed, 

well-planned itineraries and minimise the novelty of the host community and maximize the 

familiarity of the guest’s home environment” (Basala & Klenosky, 2001, p. 173) and thus, 

influences satisfaction compared to individual traveller (Basala & Klenosky, 2001; Philipp, 

1994).  

The size and composition of the travel party can also influence traveller behaviour 

(March & Woodside, 2005). Researchers have examined the influence of the travel party on 

the choice of destination, duration of stay and expenditure during vacation. Travel party 

composition is likely to influence destination choice and shape travellers’ behaviour (Basala 

& Klenosky, 2001; Thornton et al., 1997). Some Hajj pilgrims travel with their whole family 

including children, which can shape behaviour and influence Hajj satisfaction levels. Travel 

party size is an explanatory variable in destination choice (Zhang et al., 2004) and in the 

interaction among members of the travel party, the activities and related decisions (Woodside 

& Dubelaar, 2002; Woodside & MacDonald, 1993).  

This thesis examines the influence of the travel party in Hajj pilgrimage satisfaction 

that eventually leads to Islamic religious commitment. The explanatory variables or indicators 

for the travel party are travel party size and its composition. 

Pilgrim to pilgrim (p2p) interaction 

Pilgrims experience customer to customer interaction (CCI) during the Hajj. A number 

of studies have focused on CCI in the last two decades (Nicholls, 2010) due to its importance 

in the service experience and its effect on satisfaction and loyalty (Moore et al., 2005). Positive 

CCI has an emotional impact and contributes to a positive experience for customers (Price et 

al., 1995). Tourist interaction while travelling can have both physical and social aspects. Three 

types of social contact during the trip: tourist-tourist, tourist-service personnel, and tourist-
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local community have been identified (Pearce, 2005) as well as an additional fourth on return: 

tourist-potential tourist (Reisinger & Turner, 2003). Previous research has studied interactions 

such as tourist-local community (Reisinger & Turner, 2003) and tourist-service personnel such 

as the interaction between the tourist and tour guide (Chan, 2003; Pearce, 1984). Some studies 

found that social group interaction plays an important role in tourist experience quality (Baker 

& Crompton, 2000; Cole & Scott, 2004). There is only limited research on tourist–tourist 

interactions (Huang & Hsu, 2009). Tourist–tourist interaction has been studied in three types 

of tourism—group tours, backpacking and cruises (Koth et al., 1984). Tourist–tourist 

interaction creates “mobile settings for tourist cultures to unfold” (Sørensen, 2003, p. 9).  

The interaction among group members in a group setting is crucial to holistic tourist 

experiences within a coach tour (Holloway, 1981). Moreover, group cohesion is an antecedent 

to customer satisfaction with a tour (Chan, 2003). Social interaction is a common reason for 

undertaking backpacking (Murphy, 2001), and has been studied for budget travellers, 

wanderers, and drifters (Riley, 1988). Cruise passengers were found to be more interested in 

enjoying nature and visiting local communities rather than social interaction with other 

passengers (Foster, 1986) although Koth et al. (1984) found that for cruising tourists to Alaska, 

the interest in nature declined after visiting the first port and when travelling back home, 

interaction among tourists and social events were attractive. Tourist-to-tourist interaction may 

lead to a feeling of “communitas” with other travellers as well as with the guide during a river 

rafting experience (Arnould & Price, 1993, p. 34).  

In this study the author attempts to investigate pilgrim to pilgrim interaction (p2p). To 

the present time, no research has been conducted to examine p2p in the Hajj pilgrimage. The 

Hajj pilgrimage involves people from many different nationalities speaking many different 

languages; therefore, it is hard for pilgrims to communicate with each other due to the language 

barriers. However, Muslims believe in developing relationships with each other, especially 

during the Hajj. Muslims feel that they are all brothers and sisters who must help each other 
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even if they cannot communicate. Thus, pilgrim interaction can play an important role during 

the Hajj. In this study, pilgrim experience is considered as “constructed as a result of interaction 

between tourists, host communities and residents, tourism providers, government bodies, and 

environmental settings” (Jennings & Nickerson, 2006, p. 14).  

Tour Quality (TQ) 

Tours for the regular Indonesian Hajj pilgrimage are provided by the Indonesia 

Ministry of Religious Affairs, while the Hajj plus pilgrimage tours are provided by private tour 

agencies appointed by the government. The Hajj plus costs more than the regular Hajj since it 

provides better accommodation, food and transportation. In this section the author examines 

previous research about the effect of service quality or tour quality and its antecedents on 

customer satisfaction. The tour quality is defined using the comparison between the expected 

and perceived services provided by the agency. 

Numerous studies in tourism journal articles have investigated the impact of 

components of a tour that influence customer satisfaction (Ap & Wong, 2001; Geva & 

Goldman, 1991; Holloway, 1981; Lee et al., 2011; Lopez, 1980; Räikkönen & Honkanen, 

2013). For the Hajj, these are expected to be: tour guides and the accommodation, food and 

transportation provided during the Hajj for Hajj regular and Hajj plus consumers. In the next 

section the construct of the Hajj Investment is discussed based on IMC.  

2.9.4 Hajj investment (HI) 

As discussed in the Investment model, investment size is defined as all resources that 

are attached to a relationship which if it is ended, decline in value (Rusbult et al., 1998). 

Resources can be time, age, family, relatives, mutual close friends, spouses or any other shared 

material such as a house, a car. In this present study, the Hajj investment is defined as the time 

dedicated to learning the Hajj. The author hypothesised that, agreeing with interpersonal 

relationship commitment (Rusbult et al., 2012), people’s investment in their Hajj excluding 
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money investment by learning from religious scholars, friends or other media will predict an 

individual’s commitment to Islam. Hence, the length of wait is related to the money spent for 

the Hajj registration as well as the duration of waiting to obtain the Hajj visa. Therefore, in this 

study the length of wait is not included as one of the dimensions of the Hajj investment 

construct because does not investigate how individuals spend their time to gain knowledge 

about the Hajj. Therefore, the length of wait is included in the dimension of Hajj satisfaction 

instead. As the concept of Hajj investment is being introduced the first time in this thesis. 

Hence, this study is the first to investigate the Indonesian Hajj investment. The final construct 

is the Islamic religious commitment and this concept is discussed based on the previous 

literature. 

2.9.5 Religious Commitment (RC) 

The study of religion and spirituality has increased significantly both within society in 

general and within the field of psychology (Worthington et al., 2003). Religion involves 

communication with God and afterlife concerns (Allen & Spilka, 1967; Hammersla et al., 

1986; Spilka et al., 1977; Worthington et al., 2003). One of the most important constructs in 

studying the psychology of religion is religious commitment (Wesselmann et al., 2016). 

Previous studies of commitment equate it to regular attendance at the place of worship 

(Wesselmann et al., 2016). Religious commitment results in wellbeing and emotional coping 

for disturbed patients (Pfeifer & Waelty, 1995, 1999). 

Religious commitment has many different meanings (Kirkpatrick & Shaver, 1990; 

Williams, 1999). It refers to involvement in religious practices, supporting any religious norms, 

beliefs, or attitudes related to a community of faith (Craigie Jr et al., 1990; Levin & Schiller, 

1987). Worthington (1988) defined religious commitment as the strength of the belief in 

religious values, beliefs, and practices. Family sociologists use the term ‘religious salience’ 

(Bahr et al., 1971; Gibbs et al., 1973; Hoge & De Zulueta, 1985). Religious commitment can 
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be defined in at least three general ways, through people’s use of symbols, observation of 

religious practice and reporting of religious thought (Clark & Worthington Jr, 1990). First, 

religious commitment can be explained by the prominence of symbols available in the family 

environment; second, through observing daily practice of religious behaviour such as: church 

attendance, bible reading or other religious behaviour; and finally, issues based on cognitive 

thinking (Clark & Worthington Jr, 1990; Markus, 1977, 1983). On the other hand, people with 

low religious commitment do not practise these thoughts and behaviours often.  

Religious commitment has been operationalised and measured in many different ways 

(Cook & Wimberley, 1983; Hammersla et al., 1986) ranging from simple statements to 

complicated sets of attitudes and beliefs (Hill & Hood, 1999) as well as behaviours such as 

service attendance (Pfeifer & Waelty, 1995; Stack & Lester, 1991; Ullman, 1982). Most studies 

consider the implication of religious commitment to daily lives (Allen & Spilka, 1967; Roof & 

Perkins, 1975; Worthington et al., 2003) and intrinsic religiosity (widely defined as the degree 

of religious belief to be central to adherents’ lives) to examine religious commitment (Burris 

et al., 1994; Kirkpatrick & Hood Jr, 1990; Williams, 1999).  

The simple religious commitment measurement items consist of ten indicators (RCI-

10) developed by (Worthington et al., 2003); these items have good reliability and validity. 

However, although RCI-10 does not measure any specific religion, the measurement items are 

suitable for measuring the general religious commitment for any denomination. Hence, these 

measurement items are not applicable for this current thesis.  

Other research measures religiosity using three dimensions: affiliation, participation 

and devotion (Ellison et al., 1989). The first dimension, affiliation, refers to membership to one 

of the religious denominations, and is self-reported to measure the strength of religiosity. The 

second dimension, participation, is regarded as the frequency of attendance at the religious 

services, including any religious community affairs. The third dimension, devotion, is related 

to (1) prayer frequency and (2) the secretiveness with God (Ellison et al., 1989). These 



68 
 

measurement items are used to measure Christianity. Thus, additional dimensions are needed 

to measure Muslim religiosity. 

Five dimensions of religious commitment were measured and their significance to 

attitudes toward premarital sexual permissiveness were tested (Cardwell, 1969). Based on 

Glock (1962), previous research found that religious commitment is multi-dimensional and 

comprised: (1) the ritualistic behaviour dimension, (2) the religious knowledge, (3) the 

religious belief, (4) the religious self-definition and (5) the religious effects. The first 

dimension is the ritual which is concerned with what people “do” rather than what they 

“believe” or “think”. The second dimension is the knowledge which relates to the basic 

knowledge about their religion. The third, religious belief, is related to something that 

considers to be a miraculous event that occurs to someone. The fourth, the self-definition, is 

how someone defines him or herself in terms of their religion. Lastly, the fifth dimension is the 

religious effect which relates to the impact of the first four dimensions on everyday life (Glock, 

1962). These dimensions are related to Muslim religiosity.  

In a later study, some of these dimensions were adopted to study Islamic religious 

commitment in Germany (El-Menouar & Stiftung, 2014). These authors argued that there are 

five dimensions in Muslim religiosity. These dimensions are (1) basic religiosity (BR), (2) 

central religious duties (CRD), (3) religious experience (RE), (4) religious knowledge (RK) 

and (5) orthopraxis (OR). Firstly, basic religiosity is related to religious belief and devotional 

practice. A Muslim who believes in the presence of Allah must perform the basic practice of 

Islam; such as, individual prayer in addition to the five daily prayers. Secondly, central 

religious duties consist of the five pillars of Islam. These are the declaration of faith, five times 

daily prayers, zakat (charity), fasting in the month of Ramadhan and the pilgrimage to Makkah 

or the Hajj. Thirdly is religious experience. This defined as the communication with Allah 

through prayers and other media. Fourthly is religious knowledge, it corresponds to the basic 

knowledge about Islam and its basic norms. The fifth, orthopraxis, was considered as a new 
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dimension in the previous research. Orthopraxis means the correct practice in Islam whereas 

orthodoxy in Christianity (El-Menouar & Stiftung, 2014) means theology, doctrine or 

understanding. This new dimension consists of all the practices related to the Quranic and the 

prophet Muhammad’s teachings; for example, whether Muslims can listen to music or not and 

whether hand-shaking between the opposite sex is allowed or not, and many more. However, 

as this dimension is still new, the author suggests that more research is needed (El-Menouar & 

Stiftung, 2014). 

Following the previous study, this thesis adopts the five dimensions of Muslim 

religiosity and applies them in the context of the Indonesian Hajj experience. The author 

assumes that when someone returns from the Hajj, his or her religiosity must be stronger than 

before undertaking the Hajj. The conceptual framework for this study will be discussed in the 

next section. 

2.10 Conceptual framework 

Scholars in many different contexts have studied hajj satisfaction. However, this study 

extends the literature by examining the impact of Hajj satisfaction from a psychological 

perspective whereas numerous studies have examined Hajj satisfaction based on their tangible 

features. Thus, this thesis is the first to examine the impact of Hajj satisfaction and Hajj 

investment on Islamic religious commitment.  

The general findings of the literature review on tourist or pilgrim satisfaction suggest 

that service quality was one primary factor in satisfaction (Eid, 2012; Fuchs & Weiermair, 

2003; Swan & Combs, 1976). Thus, the measurement of service quality was used in measuring 

Hajj satisfaction (Jabnoun, 2003; Parasuraman et al., 1988). The Investment Model of 

Commitment based on interdependence theory is used as an underpinning theory for this study. 

The Islamic religious commitment measurement items were adopted from the previous study 

(El-Menouar & Stiftung, 2014). Figure 2.13 depicts the conceptual framework for this study. 
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Figure 2.13 Conceptual Framework of this Study 

 

2.10.1 Hypotheses 

 

Hypotheses for the relationships shown in the conceptual framework (Figure 2.13) are 

given below:  

Hypothesis 1: Islamic religious commitment is significantly and positively influenced by Hajj 

satisfaction. 

Hypothesis 2: Islamic religious commitment is significantly and positively influenced by Hajj 

investment. 

Hypothesis 3a-d: There is a significant difference in the underlying factors contributing to Hajj 

satisfaction (HS) between the Hajj regular group and the Hajj plus group. 

Hypothesis 4a-e: There is a significant difference in the underlying factors contributing to 

Islamic religious commitment (RC) between the Hajj regular group and the 
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Hajj plus group.  

Hypothesis 5: There is a significant difference in the relationship of Hajj satisfaction and 

Islamic religious commitment between the Hajj regular group and the Hajj plus 

group. 

Hypothesis 6: There is a significant difference in the relationship of Hajj investment and 

Islamic religious commitment between the Hajj regular group and the Hajj plus 

group. 

Hypothesis 7: There is a significant difference in the level of Islamic religious commitment 

(RC) before and after undertaking the Hajj for both the Hajj regular group and 

the Hajj plus group.  

2.11 Summary 

Chapter Two provided a review of the previous research on the Hajj pilgrimage and 

then discussed relevant theory from social psychology (the Investment Model of Commitment) 

to provide antecedents of religious commitment. This model has been successfully explained 

interpersonal relationships in many contexts, such as careers, sports, medical treatments as well 

as the “war on terror” (Agnew et al., 2007; Le & Agnew, 2003; Rusbult et al., 2012). The 

constructs in the Investment Model of Commitment (satisfaction, alternatives and investment) 

are used to explain religious commitment. There is only one previous study of religion found 

to have used this model. However, the population was predominantly Christian and the study 

was conducted in the United States of America (Wesselmann et al., 2016). This present study 

examines the impact of the Hajj experience satisfaction on Islamic religious commitment. This 

present study will extend the Investment Model of Commitment (IMC) in a different context. 

The review of the literature has developed a conceptual model describing the formation of 

commitment resulting from both individual experience and satisfaction with someone or 

something. This is the first attempt to apply the Investment Model of Commitment (IMC) in 
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the context of the Hajj studies and explore the relationships among Hajj satisfaction, Hajj 

investment and the Islamic religious commitment. 
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Chapter 3 Methodology 

3.1 Introduction 

The purpose of this chapter is to describe the research methodology used to investigate 

the research issues introduced for this study. The chapter commences with the discussion of 

the chosen research paradigm, and this is followed by the research design that facilitates the 

present study to answer the research questions discussed in Chapter One and the proposed 

hypotheses presented in Chapter Two. The research design employed in this study, an 

exploratory mixed-method design, is then addressed. Discussions include the research methods 

such as sampling issues, the data collection process, research instruments, and questionnaire 

design. These are then outlined for qualitative and quantitative data analysis. Ethical 

considerations are described, and the chapter concludes with a summative statement. 

3.2 Research Paradigms 

This section discusses research paradigms and different approaches to conducting 

research. Research paradigms refers to how researchers’ view the world and how to solve 

problems concerning phenomena (Patton, 1990). A paradigm is "a basic set of beliefs that 

guides action" (Guba, 1990, p. 17). Paradigms are usually defined in terms of ontology, 

epistemology and methodology (Creswell, 2013; Emmons & Paloutzian, 2003). These 

elements specify what knowledge is, what we want to know and how to find the knowledge. It 

is claimed that sets of assumptions have direct implications for the nature of methodologies 

whether they are quantitative, qualitative or mixed methods. The three main research 

paradigms discussed here are positivism, postpositivism, constructivism, advocacy and 

participatory and pragmatism (Creswell, 2013; Emmons & Paloutzian, 2003; Walliman, 

2006). A brief explanation of these will be presented in Table 3.1. 
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Table 3.1 Research Paradigm  

 

Items Positivism Postpositivism Constructivism 
Advocacy and 

Participatory 
Pragmatism 

Ontology 

There is a 

single reality 

or truth  

Critical 

realism—‘real’ 

reality but only 

imperfectly and 

probabilistically 

apprehendable 

There is no 

single reality or 

truth 

Participative 

reality—subjective-

objective reality, 

co-created by mind 

and given cosmos 

Singular and 

multiple 

realities 

Epistemology 

Dualist/ 

objectivist; 

findings true 

Modified 

dualist/objectivi

st; critical 

tradition/ 

community; 

findings 

probably true 

Transactional/ 

subjectivist; 

created findings 

Critical subjectivity 

in participatory 

transaction with 

cosmos; extended 

epistemology of 

experiential, 

propositional, and 

practical knowing; 

co-created findings 

Practicality 

Axiology 
Unbiased Unbiased Biased Biased and 

negotiated 

Multiple 

stances 

Methodology 

Experimental/ 

manipulative; 

verification of 

hypotheses; 

chiefly 

quantitative 

methods 

Modified 

experimental/ 

manipulative; 

critical 

multiplism; 

falsification of 

hypotheses; may 

include 

qualitative 

methods 

Hermeneustic/ 

dialectic 

Political 

participation in 

collaborative action 

inquiry; primacy of 

the practical; use of 

language grounded 

in shared 

experiential context 

Combining 

multiple 

methods 

(Source: adapted from Creswell & Plano Clark, 2011 and Lincoln & Guba, 2000) 

3.2.1 Ontology 

Ontology defines as how the world views the reality (Sandelowski, 2000).  Positivism 

ontology seeks to explain a single reality or truth. In addition, the post-positivism ontological 

common forms is called critical realism. The constructivism, however, believed there is no 

single reality or truth. Reality is created by individuals in groups. For the advocacy and 

participatory worldview “holds that research inquiry needs to be intertwined with politics and 

a political agenda” (Creswell, 2009, p. 9). This type of research offers an opportunity for 

participants so their voice can be heard and an ability to form an agenda for a change. Lastly, 

pragmatism as ontology believed that there are both singular and multiple realities. It means 

that reality can be negotiated or debated. Researchers can have multiple interpretation for 

theories. In this present study employs the pragmatism ontological view. The pragmatists focus 
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on the research problem at hand and using varieties of different approaches to drive knowledge 

about the problem (Creswell & Clark, 2007). 

3.2.2 Epistemology 

Positivism epistemology seeks to explain and search for relationships between 

variables. The process is normally deductive. Hypotheses are proposed from relevant theories 

and verified by an appropriate research method (Creswell, 2013; Emmons & Paloutzian, 2003). 

Findings from quantitative research may be generalisable because of the large number of 

respondents involved in the research (Emmons & Paloutzian, 2003). On the other hand, 

interpretive social science is reflected through personal opinion from people who are directly 

involved in the activities (Emmons & Paloutzian, 2003). Thus, in the constructivist or 

interpretivist paradigm, qualitative research methods are applied in which participants can 

share their opinions and provide richer and deeper information than in the case of quantitative 

research. Finally, pragmatism suggests that there are many approaches to resolving a research 

question. Often, pragmatism combines both quantitative and qualitative methods to better 

answer research questions (Creswell, 2013). Thus, the pragmatism epistemology will be 

employed in this present study, data collection formats and data analysis techniques are 

adopted in mixed method studies. The primary undertaking of this research is to confirm the 

existing scales of the Hajj satisfaction and Islamic religious commitment. Hence, there will be 

two phases in the data collection. In the first phase, researcher will conduct an interview and 

followed by the second phase the quantitaitive data collection. 

3.3 Paradigm of this study 

An approach for a mixed method is considered to be the most effective for addressing 

the research questions and objectives as discussed in Chapter One. This study aims to 

determine the relationship between Islamic religious commitment and Hajj satisfaction, as well 

as Hajj investment. Given the lack of prior research, a qualitative approach is used initially to 
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determine what pilgrims experience (before and during the Hajj) that eventually strengthens 

their religious commitment after Hajj (Creswell, 2013). It also investigates quantitatively the 

relationship between the concepts identified. Thus, the chosen method is to use qualitative 

methods to collect data through in-depth interviews to inform key constructs followed by a 

quantitative study to determine their relationship and impact. Therefore, a mixed method will 

be used for this study. 

Mixed methods design, which is a combination of qualitative and quantitative methods, 

has become increasingly popular (Bergman, 2008). Mixed methods research is defined by 

Creswell and Clark (2007):  

 Mixed methods research is a research design with philosophical assumption as well as 

methods of inquiry. As a methodology, it involves philosophical assumptions that guide 

the direction of the collection and analysis of data and the mixture of qualitative and 

quantitative approaches in many phases in the research process. As a method, it focuses 

on collecting, analysing, and mixing both quantitative and qualitative data in a single 

study or series of studies. Its central premise is that the use of quantitative and 

qualitative approaches in combination provides a better understanding of research 

problems than either approach alone (p. 5). 

The advantages of mixed method research are, first, it is a way to strengthen research 

findings (Amaratunga et al., 2002). A study that integrates both qualitative and quantitative 

methods tends to provide deeper and more generalizable findings (Creswell & Clark, 2007; 

Emmons & Paloutzian, 2003). Research problems may be better understood through the 

integration of quantitative and qualitative approaches (Molina-Azorín, 2010). In addition, a 

mixed methods design offers freedom for researchers to use all suitable methods to conduct 

their research (Creswell & Clark, 2007). 
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3.3.1 Justification for a Sequential Mixed Methods Design 

The strategy to implement a mixed methods approach may be either concurrent or 

sequential (Creswell, 2013). The aim of a sequential mixed method approach is to build on the 

findings of one method with those from another. Concurrent mixed methods collect and 

analyse both quantitative and qualitative method at the same time (Creswell, 2013) in order to 

present a complete analysis of the research problem (Creswell, 2013). This thesis implements 

a sequential mixed methods approach (Albarracin et al., 2005; Aldahadha, 2013; Anthony 

Wong & Hong Gao, 2014; Creswell, 2013; Hall et al., 2009) so the results from the qualitative 

phase can be confirmed in the second phase to develop the measurement items for each 

construct (Anthony Wong & Hong Gao, 2014; Creswell, 2013).  

Creswell (2013) identified six major strategies for researchers to choose from in 

conducting a mixed-method study: (1) sequential explanatory design; (2) sequential 

exploratory design; (3) sequential transformative design; (4) concurrent triangulation design; 

(5) concurrent embedded design; and (6) concurrent transformative design. Timing, weight, 

mixing, and theorising are four factors to consider when shaping the procedure of a mixed 

methods study. Considering the pragmatic paradigm adopted for this study, the skills possessed 

by the researcher, the availability of resources (time and funding), and the research aim and 

objective proposed in this study, a mixed-method sequential research design was selected, 

where the qualitative data collection was introduced first followed by the quantitative data 

collection. The strengths of a mixed-method sequential design include it being an efficient 

design to explore a phenomenon, with the first phase of data collection providing a base on 

which to develop part of the questionnaire for the second phase of data collection (Creswell & 

Plano Clark, 2011).  
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3.3.2 Justification for a Sequential Exploratory Design 

Sequential mixed methods can use an explanatory or exploratory design as shown in 

Figure 3.1 (Creswell, 2013). An explanatory design involves quantitative followed by 

qualitative data collection and analysis. The function of qualitative data is to guide interpreting 

the findings of a quantitative study (Anthony Wong & Hong Gao, 2014; Creswell, 2013). An 

exploratory design has, as the first stage, collecting and analysing qualitative data followed by 

quantitative data collection and analysis (Creswell, 2013). On the other hand, a sequential 

explanatory design focuses on explaining the relationship among variables (Creswell, 2013). 

 

Figure 3.1 Sequential Strategies 

The aim of this study is to explore the relationship among constructs examining the 

pilgrims’ perspective of their Hajj experience. Due to lack of research on Islamic religious 

commitment, qualitative research is necessary to understand religious commitment and other 

concepts in this context. Therefore, a sequential exploratory strategy is adopted for this study 

(Creswell, 2013).  

3.4 Overview of the Research Design  

A research design is important to give an overview of how a study will be conducted. 

The principal objective in establishing a research design is to achieve the best procedures to 

answer the research objectives as unambiguously as possible (Jones, 2005). This study aims to 

understand how the satisfaction of the Hajj experience impacts the commitment to Islam. This 
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is the first study to investigate this relationship. Thus, an exploratory mixed-method research 

design is employed in which the data collection was conducted in two sequential phases 

beginning with semi-structured face-to-face interviews (qualitative data) in phase one, and 

followed by a survey questionnaire (quantitative data) in phase two. Figure 3.2 presents the 

research design of this study adopted from “A Paradigm for Developing Better Measures of 

Marketing Constructs” (Churchill Jr, 1979, p. 66). 

 

Figure 3.2 Research Design 

                                         Source: Churchill Jr (1979) 
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3.5 Phase one (Qualitative approach) 

Phase one of this study aims to verify survey items generated from the previous study. 

In addition, it will also help to develop measurements for variables, with no existing scale, for 

phase two (quantitative research) of this study. Planning and preparation before conducting the 

actual interview is important (Burns & Bush, 2010). Thus, developing interview guides, the 

respondent selection and interview procedure must be carefully considered. The participants 

for this study were people who had undertaken Hajj at least 2-3 years ago (2013-2015). This 

ensures they still remembered their Hajj experience vividly in their memory. It was found that 

respondents did recall their travel clearly due to their serious engagement in the Hajj, as it is 

once in a lifetime opportunity. 

3.5.1 Interview Protocol and Potential Bias 

There are three different types of interviews: fully structured, unstructured and semi-

structured (Saunders et al., 2007). The fully structured interview has the most structured format 

containing set of questions in the same order. This kind of interview is conducted to reduce the 

chance of bias from the interviewer. However, it is lacking to capture the new issues.  

In contrast, unstructured interviews are similar to a traditional conversation. This will 

allow participants to feel relaxed when discussing their opinion. They can discuss many 

different things including the new issues. This research will employ a semi-structured 

interviews which lying between these two approaches. It is a guided interviews but also allow 

participants flexibility to respond to some questions. 

Semi-structured in-depth interviews were used for the data collection using an 

interview protocol as shown in Appendix B. The interview protocol contained four umbrella 

questions and 21 probing questions which were used to guide the researcher in soliciting 

responses from the respondents. The interview protocol was reviewed by two academics 

experienced in qualitative research. This is important to check whether questions address the 
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research questions proposed in Chapter One. This review resulted in the deletion of four 

probing questions which were considered confusing. 

3.5.2 Pilot study in Phase 1 

Before conducting the main data collection, the researcher pilot-tested the interview 

protocol with a respondent who had undertaken the Hajj regular and another who had 

undertaken the Hajj plus. This was considered important as these two packages provide 

different experiences and levels of service and facilities. These differences are mainly in the 

quality of accommodation, distance to the Masjidil Haraam (The Grand Mosque), length of 

wait, transportation and food. Table 3.1 compares some of the features between the Hajj regular 

and the Hajj plus groups. 

Table 3.2 Different features between Hajj regular and Hajj plus 

Source: Author’s Personal Interview, 2015 

There were seven participants for the pilot study. The researcher interviewed four 

Indonesian Hajji and Hajja who live on the Gold Coast, Australia to represent the Hajj plus 

Features 

 

Hajj Regular 

 

Hajj Plus 

 

Accommodation 

 

Regular hotel  Five-star hotel 

Room sharing 

 

Six to eight people Two to four people 

 

Distance to Masjidil Haraam 

(The Grand Mosque) 

 

4-5 km Less than 500 metres 

Length of wait to obtain Hajj 

visa 

 

6-7 years (registered in 2009) 

21 years (registered in 2015) 

1-2 years (registered in 2009) 

7-8 years (registered in 2015) 

Transportation during Hajj 

rituals 

 

Public transport Provided by the travel agent 

Food Once a day in 2015 

(International menu with rice) 

Three times a day (catering 

with Indonesian cuisine) 

 

Cost 

 

US$ 2,800-3,000 US$ 9,000-15,000 
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group as they shared the same services as the Hajj plus group from Indonesia as mentioned in 

Table 3.1. In addition, three online interviews via Skype with Indonesian Hajji from Surabaya 

were undertaken to represent the Hajj regular group. Before the interview the participants were 

given the consent form that explained the research being conducted. Then the participants were 

asked to discuss their Hajj experience. Interviews lasted about 30-45 minutes. Once agreed, 

each respondent signed a consent form to confirm their willingness to participate in the 

interview and their permission to digitally record the conversation. The interviewer took notes 

during the interview process; particularly, he focused on the responses in the participant’s 

feedback to make sure the questions were easily understood, and also asked the interviewee if 

there were any need to change some of the questions to improve the clarity for the actual 

interview process. The results for the pilot test are discussed in Chapter Four. No changes were 

made to the interview protocol as a result of the initial test of the protocol.  

3.5.3 In-depth 

The qualitative study in this research employed non-probability sampling for the face-

to-face in-depth interview. A convenience sample drew from Indonesian Hajjis who had 

travelled to Makkah for the pilgrimage within the last three years (2013-2015). The duration 

of the in-depth interviews was planned not to exceed one and a half hours; otherwise both 

parties could be fatigued from the experience (Burgess, 1990). However, a shorter time would 

likely be more suitable. Although, research findings will be saturated within twelve interviews 

(Leventhal, 2006), Charmaz and Belgrave (2002) recommends that the usually accepted 

number is around 20 – 25 participants. The interviews are stopped when the findings are 

repeated and further interviews are not adding new information or when theoretical saturation 

is achieved (Bryman & Bell, 2011).  

In this study, a total of 35 participants were recruited (15 Hajj regular and 10 Hajj plus) 

plus four religious scholars. The participants were recruited during the Hajj re-union on 
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Monday afternoon in Surabaya, Indonesia. There were more females compare to males 

attending. Because it was during the working hours and mostly females had more free time as 

they were not working outside the house which is a common culture in Indonesia. Moreover, 

the male participants were mostly retiree. And the duration of the interview did not exceed an 

hour. While the interview setting was somewhat informal, there was a formal procedure 

adopted. After a respondent consented to participate in the interview, the respondent was asked 

for their permission to record the conversation and for the interviewer to take notes (Creswell, 

2013). Following this step, data gathered from the interviewees were transcribed, coded into 

themes and interpreted for meanings (Creswell, 2013). Preliminary analysis and interpretation 

were undertaken progressively. Following this process, to ensure the credibility which is 

accepted as a strength of qualitative studies (Bryman & Bell, 2011), a double interpretation 

process was used. That is, a subset of codes was cross-checked by the supervision team. The 

reports of the findings were compared to check that all the findings accurately represented the 

participants’ perspectives. The qualitative findings were then able to be utilised to develop the 

measurement scale for the quantitative stage (phase two). 

An in-depth interview was employed in phase one of this study. The purpose of phase 

one was to confirm whether the conceptual framework was applicable for this study. The 

sample for the in-depth interviews was recruited from friends, relatives, and mosques during 

the Friday prayer session and from other Hajjis. Friends and relatives who had undertaken Hajj 

were contacted personally. From the mosque, the researcher acquired the contact numbers of 

participants from the mosque from the ustadz or imam. After obtaining his permission, the 

researcher contacted these Hajji and Hajja. Husbands and wives who had travelled together 

were interviewed separately as they may have had different experiences. Before proceeding 

with the interviews, all participants were informed about the purpose of this study. Most of 

them enthusiastically agreed to participate in this study as the Hajj is a ‘once in a lifetime’ 

experience for all Muslims.  
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To recruit more participants for the Hajj regular, the researcher also contacted one of 

the Hajj group co-ordinators; the researcher contacted one of the KBIH (Kelompok Bimbingan 

Ibadah Haji) offices (Hajj Group Guidance) in Surabaya. The KBIH is an organisation that 

coordinates Hajj regular but it is not related to the government; however, the Ministry of 

Religious Affairs must approve its existence. This organisation helps Hajjis and Hajjas in 

organising their Hajj travel by providing additional Hajj courses, excluding the one that is 

provided by the Ministry of Hajj, in addition to assisting with passports, uniforms, ihrams, etc. 

Hajj regular can choose which KBIH they want to go with. To join the KBIH costs an extra 

Rp. 2.000.000 to 3.000.000 (USD 200-350); however, this participation is voluntarily. The 

KBIH Nurul Faisa in Surabaya, Indonesia was contacted due to its professionalism in 

managing the Hajj regular. This resulted in contact with 18 people and subsequent in-depth 

interviews. These Hajjis were mostly people who had undertaken the Hajj regular. Lunch and 

an AUD$10 gift card were provided after the interviews as a demonstration of the researcher’s 

appreciation of the respondent’s time and effort. To recruit Hajj plus respondents, the 

researcher initially contacted one of the Hajj plus private tour agents in Surabaya, and 

discussed the study with one of the tour leaders. The Hajj plus package is handled privately 

unlike the Hajj regular which is handled exclusively by the Indonesian Ministry of Hajj. The 

tour leader was enthusiastically supportive of this study and provided an alumni book 

containing the contact numbers of all Hajjis and Hajjas. The researcher interviewed the initial 

respondents in their homes and found the next set of participants based on referral 

recommendations or from the alumni book provided. After conducting a total of 35 interviews 

(20 Hajj regular and 15 Hajj plus), theoretical saturation was considered to be reached, as there 

was no new information of relevance emerging (Corbin & Strauss, 1990). 
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3.5.4 The Interview questions 

Interviews were classified into three types: unstructured, semi-structured and structured 

(Allen, 2013). An unstructured interview has no specific questions or uses a very limited guide. 

The interviewer asks questions that are appropriate to the participants at the time of the 

interview and depending upon the responses, the interview can lead to unexplored areas. On 

the other hand, the structured interview uses formally guided questions. Interviewees are asked 

to answer the questions in order (Aldahadha, 2013; Allen, 2013). Sitting in between these two 

extremes is the semi-structured interview. In this study, the researcher started the interview 

with specific questions. Additional questions can be customised at the time of the interview to 

seek further information if required. Therefore, a semi-structured interview provides a 

consistent theme of questions but allows for further exploration of some issues. 

This study employed the semi-structured interview because this type of interview offers 

the opportunity to ask structured questions based on constructs drawn from the literature review 

while allowing the interviewer either to skip or generate questions to participants when 

appropriate. This degree of customisation is required to explore new aspects relevant to 

pilgrims (Hajjis). Specifically, this study applied the face-to-face in-depth interview because 

it is easier to approach Hajjis in person. In addition, the non-verbal behaviour of an interviewee 

when answering questions can be obtained during face-to-face interviews (Creswell, 2013).  

The semi-structured interview questions were developed from the literature with the 

aim being to understand the concept of Hajj satisfaction, Hajj investment, and Islamic religious 

commitment. The interviews were conducted in Bahasa Indonesia (Indonesian language) 

which is the native language of the author. He is fluent in both English and Bahasa Indonesia 

and used to work as a professional interpreter for these languages. Thus, all interviews were 

conducted personally with each respondent. All the recorded interviews were then transcribed 

into English and the data were entered in NVivo 10. Table 3.2 shows the list of four umbrella 

questions being asked during the interview.  
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Table 3.3 Semi-structured face-to-face interview questions 

 

In-depth interviews were conducted from December 2014 to February 2015. The length 

of the interviews ranged from 25 to 60 minutes with an average time of approximately 30 

minutes. Most interviews were face-to-face although five were conducted with participants 

from Mataram and Jakarta over the phone or Skype. All interviews were digitally recorded 

with the permission of participants. At the beginning of each interview, the researcher gave an 

overview of the project and its purpose in accordance with the ethical approval obtained. Then, 

the questions related to occupation, age and their type of Hajj were asked. Please see Table 4.1 

for detailed information about each participant.  

3.5.5 Qualitative data analysis 

Once the qualitative interviews were completed, the digital recordings of the interviews 

were professionally transcribed and then coded using NVivo 10 software for the content 

analysis. The data coding involved approving a code for certain words or content, identifying 

their patterns, and then interpreting their meanings. The three stages in qualitative data analysis 

include data reduction, display and drawing conclusions (Miles & Huberman, 1994). The 

purpose of data reduction is to identify categories, themes and concepts. Data display helps in 

mapping categories and themes into graphical representations, and the final stage is conclusion 

drawing and verification. This stage is accomplished by constantly checking the meaningful 

Concept Scale in the existing 

literature 
Four umbrella questions 

Hajj satisfaction Development of the HajQual: 

a Marketing Research Tool to 

Measure Hajj Service Quality 

(Jabnoun, 2003) 

What factors impact your Hajj satisfaction?                           

 

What was the most memorable experience 

during your Hajj? 

Hajj investment None How did you learn about Hajj? 

Islamic Religious 

Commitment 

The Five Dimensions of 

Muslim Religiosity. Results 

of an Empirical Study (El-

Menouar & Stiftung, 2014) 

How did you practice Islam once you 

returned home from Mecca?                               
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themes that can answer the research question(s) (Krathwohl, 1998; Miles & Huberman, 1994).  

Once all the interviews had been translated from Indonesian into English, a total of 

almost 60,000 words or 125 pages of text was collected and transcribed. Using NVivo 10, 

major themes were identified using a thematic approach. Then, coding was applied to the data 

and further reviewed. To ensure reliability, recoding and multiple coding was undertaken and 

reviewed by the researcher and advisors. The results in Chapter 4 are presented based on the 

verbatim quotes of the transcription. The current study collected data within three major 

themes: Hajj Satisfaction, Hajj Investment, and Islamic Religiosity.  

The analysis begins with coding of the concepts based on the proposed conceptual 

framework; as an example, factors which impact on Hajj satisfaction. A researcher looked 

specifically for these keywords. Then, data analysis was carried out based on the specific 

themes. NVivo 10 was employed to assist with the qualitative data analysis. This software 

helps in organising the coding process; it was useful especially during the development of 

themes and subthemes. NVivo 10 is widely known in qualitative data analysis and has the 

ability to effectively manage qualitative data and assist researchers in answering the proposed 

research questions (Creswell & Clark, 2007). 

The researcher organized the coding based on the interview questions. All the coding 

(words or phrases) across the dataset were then assigned to each theme. These are based on the 

three main constructs of the study (Hajj satisfaction, Hajj investment and Islamic religious 

commitment). Then, some common themes were analyzed from the interview question. The 

process was then repeated for all thirty-five respondents. However, the researcher categorised 

the Hajj regular group and the Hajj plus group experience differently as discussed in table 3.1. 

Once completed, a new scale measuring Hajj satisfaction, Hajj investment and Islamic 

religious commitment was developed for inclusion in phase two of this study. The complete 

analysis is presented in Chapter four.  
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3.5.6 Validity and reliability 

The qualitative validity shows the strength of the qualitative study. The concept of 

validity in qualitative research is related to the instrument used. In this study, the semi-

structured interview was employed, which is an appropriate procedure for what the researcher 

aims to achieve (Smith, 2012). The face-to-face interview was carried out personally by the 

researcher. Then, all the data was transcribed, word by word, before the data analysis was 

carried out. The data analysis was conducted in consultation with the researcher’s advisors. In 

addition, during the pilot study, the participants were asked to provide feedback on the flow 

and clarity of the interview questions. 

The reliability of the qualitative data is utilised to make sure that the project is credible, 

transferable across different study, used a dependable approach and that the findings can be 

confirmed (Creswell, 2013). A step-by-step interview process was recorded by the researcher 

from day one recording details such as facial expression, time of appointment, and place of 

meeting. This strategy aims to improve the reliability of the qualitative data. All the interview 

processes were recorded in NVivo note. Furthermore, the transcript data were also checked for 

mistakes and to make sure there was no misunderstanding in the definition of the codes. This 

is also suggested by Creswell et al. (2003) to improve the reliability of the qualitative data. 

3.6 Phase two (Quantitative approach) 

Quantitative researchers use two main types of techniques to conduct their research: 

survey and experimental designs (Ambroz & Ovsenik, 2011). An experimental study is 

employed to determine whether a treatment impacts on the outcome of the experimental group 

when compared to a control group (Creswell, 2013). An experimental strategy is not suitable 

for the current research because the expected findings in this study relating to tourists’ attitude 

and behaviour would be time-consuming to gather. There are many reasons for using the survey 

method. Firstly, accuracy, reliability and validity are provided (Creswell, 2013). Next, the 
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population size of this type of study can be large and well-defined. Therefore, a survey is 

suitable to describe characteristics of a large population (Babbie, 2013). Finally, Babbie (2013) 

considers that the survey method is suitable for a study in which several questions are asked 

on a given topic and, especially, when many variables are analysed concurrently, as is the case 

in the current study. However, there are also some weaknesses when using the survey method 

and these need to be considered and minimised. For example, effective researcher skills are 

required for sampling, instrument design and data analysis. Furthermore, a survey instrument 

is fixed. That is, the instrument will remain unchanged throughout the data collection (Babbie, 

2013). Therefore, the survey questionnaire needs to be well constructed and easy for 

respondents to understand. In particular, a self-administered questionnaire method (online and 

offline) was applied in this study because it is relatively low cost and when carried out expertly 

ensures a high level of cooperation from respondents (Fowler Jr, 2014).  

The research design in phase two follows Churchill Jr (1979) approach. In his approach, 

he suggested: 1) developing a scale for the survey instrument, 2) conducting a pilot study to 

test the survey instrument, and 3) finalising the scale based on the pilot study for the main 

survey. In this study, the aim of the pilot test was to check the clarity of the instructions, item 

wording and to determine the response time for the respondents to complete the survey. The 

researcher needs to detect the potential problems related to the data collection procedure and 

technique. Lastly, the purpose of the pilot survey is to evaluate the measurement items by 

employing EFA, to purify the measurement items and to check reliability as well as construct 

validity. Next, discussion related to sample, survey instrument and data collection is presented. 

Details of data analyses are discussed in Chapter 5. 

 

3.6.1 Sample 

This phase of the current study employed non-probability convenience sampling. 



90 
 

Convenience sampling is widely used among scholars in various research areas, including 

tourism (Kozak, 2002; Rittichainuwat et al., 2008; Sangpikul, 2008). The questionnaires were 

translated from English to Bahasa Indonesia. Translation and back translation were conducted 

to ensure the validity of the questions. The samples were recruited by conducting both through 

online and offline survey from major cities in Indonesia and covered five different major 

islands in Indonesia (Java, Sumatra, Bali, West Nusa Tenggara and Kalimantan). The summary 

of all participants for both pilot and main study are presented in Chapter Five. 

Sample size 

The purpose of this study determined the sample size to cover different Hajj 

experiences from Indonesia, the proposed data analysis methods, timeline and budget. This 

current study employs structural equation modelling as the main data analysis. Therefore, a 

large sample size is needed to represent a good model (Hair et al., 2006). For running a stable 

factor analysis, it is recommended to have 100 samples or more (Hair et al., 2006). The larger 

sample size is better for generalising outcomes as it has less variability and increased stability 

when used for a complex model (Hair et al., 2006). Furthermore, it is suggested that the sample 

size ratio should be 10:1; that is 10 cases for 1 item in the questionnaire (Hair et al., 2006, pp. 

98-99) or 15-20 respondents per independent variable (Hair et al., 2006, p. 166). This study 

surveyed 103 respondents for the pilot study. For the main survey, the study collected 813 

completed responses, while 10 respondents were excluded for extreme outliers and some 

missing data. Thus, 803 responses were included for data analysis. This will be discussed 

further in Chapter Five. 

3.6.2 Instrument 

Questionnaire Design 

The instrument for this empirical study is a questionnaire. The questionnaire was 

developed based on the initial literature review and findings from the first qualitative phase of 
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the research. This instrument has three major parts. Firstly, the screening question was 

translated from English to Bahasa Indonesia and Bahasa Indonesia to English. Secondly, three 

sections examined Hajj satisfaction, Hajj investment and Islamic religious commitment. The 

final part consisted of demographic questions.  

A 7-point Likert scale was employed in most of the sections as it has the advantage of 

increased validity over a 5-point scale (Dolnicar, 2006). Respondents can choose their opinion 

according to their level of agreement in the Likert scale, ranging from “strongly disagree” (1) 

to “strongly agree” (7), apart from those measuring the level of commitment to Islam before 

and after undertaking Hajj. This level of commitment ranges from 1–10, where (1) is the lowest 

and (10) is the highest.  

Construct Development 

Before distributing the survey for the pilot study, the scale was developed based on the 

conceptual framework proposed in Figure 2.13 in Chapter 2. The scale items for ‘Hajj 

satisfaction’ and ‘Islamic religious commitment’ were generated from the literature and 

validated via interviews in phase one. However, the measurement items for ‘Hajj investment’ 

were developed purely from the qualitative research as this concept is being introduced for the 

first time. 

The construct ‘Hajj investment’ (HI) developed via the qualitative research as there is 

no previous literature specifically discussing this concept. The concept of HI refers to how 

Hajjis invested their time and energy to learn everything they desired to know about the Hajj 

such as histories, rituals, etc. excluding any monetary investment. Originally, in the Investment 

Model of Commitment (IMC), ‘investment’ refers to the quality of time invested with partners. 

Hence, in this study, ‘Hajj’ replaces ‘partner’. Therefore, in this study HI is based on this 

definition. From the interviews in phase one, the researcher found that HI has seven 

measurement items, as shown in Table 3.3. These items will later be purified via exploratory 
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factor analysis in the pilot study. 

Hajj satisfaction (HS) represents the pilgrims’ satisfaction with the services they 

received during their Hajj journey experience. This concept is conceptualised as a higher order 

construct that represents: 1) Services Attributes (SA), 2) Tour Quality (TQ), 3) Length of Wait 

(LW), 4) Pilgrim to Pilgrim’s Interaction (P2P), and 5) Travel Party (TP). These dimensions 

were adopted from previous research (Crompton & Love, 1995; Geva & Goldman, 1991; 

Jabnoun, 2003; Lopez, 1980; Wu et al., 2011). However, length of wait was derived from the 

interviews. The concept ‘length of wait’ is also found in the literature to impact customer 

satisfaction in the services environment (Antonides et al., 2002; Arnould & Price, 1993), but it 

does not fit into this study. Thus, qualitative research was conducted to better understand the 

concept for this present study.  

The construct ‘Service Quality’ (SQ) examines the services attributes quality of both 

tangible and intangible services received by the pilgrims. Seventeen measurement items out of 

forty-four were adopted from the HajQual (Jabnoun, 2003) based on the qualitative study in 

phase one. 

The construct ‘tour quality’ (TQ) measures the quality of Hajj tour (regular or plus), 

whether it has met the pilgrims’ expectation. The participants evaluated the tour quality of the 

Hajj regular provided by the government of Indonesia and the Hajj plus provided by the private 

agents. Four indicators adopted for this construct. These measurement items adopted from 

Crompton and Love (1995), as well as Lee et al. (2011). The original measurement items are 

eight questions. In this present study four items were adopted based on the qualitative study in 

phase one. 

The construct ‘length of wait’ (LW) measures the waiting time for obtaining the Hajj 

visa. To register for Hajj and provided with the Hajj portion, someone must pay the deposit of 

IDR 25.000.000 (US$ 1,886) for the Hajj plus and IDR 40.000.000 (US$ 3,018). This amount 

of money must be deposited for at least 5 years or more. During the interviews, participants 
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concern about their waiting time and how their money should be effectively allocated 

somewhere else. The deposited money considers expensive in Indonesia for the average 

people. The previous study about the waiting time was not related to the present study 

(Antonides et al., 2002). As this concept is being used the first time in the Hajj context. Thus, 

seven measurement items were derived from the qualitative research in phase one. These items 

were then purified through the exploratory analysis in the pilot study. 

The construct ‘pilgrim to pilgrim’s interaction’ (P2P) measures how Hajjis interacted 

with others, the interaction can be with other pilgrims from Indonesia or other countries. Six 

measurement items were adopted from the literature (Arnould & Price, 1993). To best suited 

in the context of the present study, five items were adopted based on the interviews. 

The construct ‘travel party’ (TP) measures the presence of the travel party during their 

Hajj journey. The measurement items were adopted from Wu et al. (2011). In the previous 

study three measurement items were included. This construct is simply asking whether their 

travel partners were supportive and helpful. Three items were adopted for this study based on 

the qualitative research. 

The construct of Hajj rituals (HR) developed via the qualitative research based on the 

previous literature (Curtis et al., 2011; Fayoumi et al., 2011; Francirosy Campos Barbosa, 

2013; Rahman et al., 2015; Schneider et al., 2011). The previous research discussed how to 

improve HR by using the computer as a simulator, but yet there are no measurement items. 

The five days HR is the most important days for Hajjis in Makkah, this is the ultimate days of 

Hajj. However, no literature investigates the HR as the dimension of the Hajj satisfaction. 

Thus, the qualitative research conducted to explore this concept and it was found that HR to be 

one of an important dimension in the Hajj satisfaction. From the interviews found that the 

concept of HR has nine measurement items. These items will then be purified via exploratory 

factor analysis for the final survey. (Raj, 2015) 

The construct ‘Islamic religious commitment’ (IRC) in this research refers to the 
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Muslims religiosity, which is describing the characteristics or norms of a pious person. The 

concept of religious commitment is mostly measured in Christianity in the western world 

(Glock, 1962; Stark & Glock, 1968). This study is adopted the measurement of the recent study 

in measuring the religious commitment in Islam (El-Menouar & Stiftung, 2014; Wan Ahmad 

et al., 2008). Based on the qualitative study the Islamic religious commitment is conceptualised 

as a higher order construct that represents 1) Basic Religiosity, 2) Central Religious Duties, 3) 

Religious Experience, 4) Religious Knowledge,5) Orthopraxis. These five dimensions are 

related to Islamic piety. To validate the measurement items, the qualitative study in phase one 

was conducted by interviewing and showing the items to Islamic scholars in Chapter 4. As the 

concept of IRC is being applied the first time in the Hajj context, thus, the items adopted from 

the previous studies and developed from the interviews were subjected to be purified and 

validated through exploration factor analysis. Please see table 3.3 for the expert panels’ 

feedback for these dimensions. 

Pooling items 

An expert of four tourism academics and three Islamic scholars reviewed the pool of 

items. The purpose of this review was to evaluate the content validity of these items. Table 3.3 

shows all the pool items (constructs and their dimensions) and the feedback from the expert 

panel for the pilot study. In table 3.3 shows some comments from experts, and consequently, 

changes in the measurement items were made accordingly to suit this study based on their 

feedback
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Table 3.4 Expert Panel Feedbacks for the Pooling items 

Construct(s) and its dimensions Original items Expert Feedbacks 

Hajj Investment 

(6 items) 

 

(Rusbult, 1980, 1983; Rusbult et al., 

2012; Rusbult et al., 1994). 

Developed based on the interviews. 

 

 

 

 

 

 

 

 

 

1) I have been learning about the Hajj since primary school. 

2) The Hajj course helped me to understand more about the Hajj and its 

rituals. 

3) How often did you take the Hajj course (manasik) before going to the 

Hajj?  

Only once☐ 

Twice☐ 

Once a week☐ 

Once a month☐ 

Other …………… 

 

4) I like to talk to friends or religious scholars who have undertaken the 

Hajj to gain knowledge about Hajj.  

5) I bought the Hajj books in order to know about the Hajj. 

6) I like to watch video on YouTube and other video applications in order 

to know about the Hajj.  

7) Overall, I have invested a great amount of time, energy, and money in 

preparing for the Hajj. 

1) I have been learning about the Hajj since 

puberty. 

2) The Hajj course (manasik) helped me to 

understand more about the Hajj and its 

rituals. 

3) Moved this item at the end of the survey 

(demographic question) 

 

 

 

 

4) No change 

 

5) No change 

 

6) No change 

 

7) No change 

 

Hajj satisfaction 

1. Service Quality 

(17 items) 

 

(Jabnoun, 2003). 

Developed based on interviews 

 

 

 

1) My accommodation during the Hajj was neat and pleasant. 

2) I shared comfortable hotel rooms during the Hajj. 

3) Tents were comfortable during the Hajj. 

4) Food provided was nice and tasty. 

5) Public toilets were clean everywhere. 

6) I could easily find public toilets everywhere during the Hajj. 

7) We were kept informed about our schedule and what to expect in our 

activities. 

1) No change 

2) No change 

3) No change 

4) Food provided was nice and tasty. 

5) No change 

6) No change 

7) No change 

8) No change 
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2. Tour Quality 

(4 items) 

(Lee et al., 2011) 

 

 

3. Length of Wait 

(7 items) 

(Antonides et al., 2002) 

Developed from based on 

interviews 

 

 

 

4. Pilgrim to Pilgrim 

(5 items) 

(Arnould & Price, 1993) 

8) Restaurants and shops were easily accessible from our 

accommodation(s). 

9) I could have access to a doctor whenever I needed it. 

10) The accommodation(s) was provided as promised. 

11) Tent(s) was provided as promised. 

12) Transportation(s) was provided as promised. 

13) Meals were served as promised. 

14) The Hajj agents were dependable in handling problems encountered 

by pilgrims. 

15) We were given individual attention by our agents. 

16) A religious scholar was always available for our inquiries. 

17) Overall, I have received the level of the Hajj services standard I 

expected. 

 

 

1) The Hajj tour has provided a memorable experience. 

2) The tour was comfortable and safe. 

3) I have had many new experiences from the tour. 

4) The Hajj tour was more valuable than its cost. 

 

1) I was dissatisfied when I had to pay for the Hajj deposit and had to wait 

for a long time. 

2) The Hajj deposit is too expensive. 

3) I could use my Hajj deposit money for something else.  

4) I did not have a problem to pay the remaining balance when my Hajj 

turn came. 

5) There was no certainty for my Hajj.  

6) I was well informed with the progress of my Hajj application. 

7) Overall, my waiting time was longer than expected. 

1) I felt in harmony with others. 

2) I interacted well with other pilgrims 

9) No change 

10) No change 

11) No change 

12) No change 

13) No change 

14) No change 

 

15) No change 

16) No change 

17) No change 

 

 

 

1) No change 

2) No change 

3) No change 

4) No change 

 

 

1) No change 

2) No change 

3) No change 

4) No change 

5) No change 

6) I could check my Hajj portion online from 

SISKOHAT 

7) No change 

1) No change 

2) No change 

3) No change 
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5. Travel Party 

(2 items) 

(Wu et al., 2011) 

 

 

 

 

 

 

 

6. Hajj rituals experience 

(9 items) 

(Raj, 2015) 

Developed from interview 

 

 

 

 

 

 

 

 

 

 

3) I made new friends from other countries during the Hajj 

4) I made new friends from different cities in Indonesia during the Hajj. 

5) Overall, I had excellent relationship with other pilgrims I met.  

 

1) I travelled with: 

☐A. Spouse (husband/wife) 

☐B. Children 

☐C. Friend(s) 

☐D. Relative(s) 

☐E. Other ………………………. 

2) My travel party supported my Hajj journey. 

3) Overall, I enjoyed with the people I travelled with. 

 

1) I was strongly emotional when I saw Kaaba as if Allah was present. 

2) I was able to pray inside the Masjidil Haram every day when I was in 

Makkah 

3) I was able to perform the Hajj rituals perfectly for: 

   A. Tawaaf 

   B. Sa’ee 

   C. Throwing jamaraat 

   D. Wukuf 

4) I remembered all compulsory du’as (invocation) for each Hajj ritual. 

5) I was able to pray at Raudah or Multazam (the sacred place). 

6) I was able to pray at the Maqam Ibrahim after completing Tawaaf. 

7) I offered animal sacrifice after completing the Hajj. 

8) I experienced a spiritual or miraculous event. 

9) Overall, I believed Allah has accepted my Hajj rituals. 

4) No change 

5) No change 

 

1) Moved this item at the end of the survey 

(demographic question) 

 

 

 

 

 

2) No change 

3) No change 

 

1) No change 

2) No change 

 

3) Break the items per ritual  

 

 

 

4) No change 

5) No change 

6) No change 

7) I offered animal sacrifice after completing 

the Hajj or paid dam 

8) No change 

9) Overall, I believed Allah has accepted my 

Hajj. 



98 
 

Islamic Religious Commitment 

(El-Menouar & Stiftung, 2014; 

Glock, 1962) 

 

1. Basic Religiosity 

(6 items) 

 

 

 

 

 

2. Central Religious Duties 

(5 items) 

 

 

 

 

 

 

 

 

 

 

3. Religious Experience  

(3 items) 

 

 

 

 

 

1) Belief in Allah. 

2) Belief in the Quran as the unchanged revelation. 

3) Belief in the existence of Jinn, Angels, etc. 

4) Frequency of personal prayer to Allah. 

5) Frequency of recitation of the Basmala. 

6) Feeling: Allah is close. 

 

 

 

 

 

1) Frequency of performing the ritual prayer. 

2) Pilgrimage to Makkah. 

3) Fasting during Ramadhan. 

 

 

 

4) Eating halal meat. 

 

5) Extra item from expert 

 

 

 

1) Feeling: Allah tells you something.  

2) Feeling: Allah is rewarding you whenever I did some good deeds. 

3) Feeling: Allah is punishing you. 

 

 

 

 

1) I believe in the existence of Allah. 

2) I believe in the Qur’an as the unchanged 

revelation. 

3) I believe in the existence of Jinn, Angels, 

etc. 

4) I remind myself to pray personally to 

Allah on the daily basis. 

5) I recite Basmala (in the name of Allah) 

before doing something. 

6) I believe that Allah is watching me all the 

time. 

1) I perform the compulsory 5 times daily 

prayers on time 

2) I want to go back to Makkah for the Hajj. 

3) I fast during the month of Ramadhan 

except if I have valid excuses (e.g., illness, 

travel, old age, or menstrual and postnatal 

bleeding). 

4) I eat only halal meat. 

5) I paid compulsory Zakat (charity) every 

year in the month of Ramadhan (extra item) 

 

 

1) I feel that Allah tells me something 

whenever I need him. 

2) I feel that Allah rewards me whenever I 

do some good deeds. 

3) I feel that Allah punishes me when I do 

something wrong in this world. 
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4. Religious Knowledge 

(3 items) 

 

 

 

 

 

5. Orthopraxis 

(6 items) 

 

 

1) Knowledge of Islam in general. 

2) Knowledge of the contents of the Quran. 

3) Knowledge of the life and actions of the prophet 

 

 

 

 

1) Avoiding shaking hands with the opposite sex. 

2) Sex segregation at marriages and other celebrations. 

3) Muslims should not listen to music. 

 

 

4-7) Extra items from expert 

 

 

1) I have good knowledge about Islam and 

apply it daily. 

2) I understand the Arabic meaning of the 

Qur’an. 

3) I follow the Prophet Muhammad’s 

Sunnah on a daily basis. 

 

1) I shake hands with the opposite sex. 

2) I like to attend any events if they separate 

between men and women. 

3) I listen to any kind of music. 

4) I took photos of Kaaba and posted on the 

social media (Facebook, Instagram, etc.) 

5) I can tolerate any problems patiently. 

6) I like backbiting (talking behind people) 

7) I have loan at the conventional bank. 
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Final Questionnaires in the main survey  

In the main survey, the questionnaire is conducted in both Bahasa Indonesia and 

English. Thus, translation and back translation were conducted before the final design of the 

questionnaire. Designing a reliable questionnaire is very important before conducting the main 

survey. Several issues need to be considered such as wording, layout of questionnaires and the 

sequence of the questions (Sarantakos, 2013; Veal, 2006; Zikmund, 2003). This is a cross 

sectional study examining Indonesian Hajj experiences. A total of 63 items after the pilot study 

were included in the main survey. The questionnaire was designed to investigate the overall 

Hajj experience such as before, during and after. Thus, they were divided into three sections. 

In phase two of this research (the main survey), the study was designed to measure the impact 

of Hajj satisfaction within four main dimensions: Hajj investment (before), Hajj satisfaction 

and Hajj rituals (during) and Islamic religious commitment (after). Each section will be 

discussed in the following sections. 

Section A 

Section A is mainly asking respondents for their pre-departure Hajj experiences. In this 

section, we started by asking two general questions (the type of Hajj package and the number 

of manasik (Hajj course) attended. Then, there were questions about how respondents had 

learnt about Hajj. In this section, the concept of Hajj investment is being introduced. 

Hajj investment 

The concept of Hajj investment has never been introduced before. This concept was 

developed via the qualitative study in phase one and has been discussed in section 3.6.2 in the 

construct development section. The concept of Hajj investment was placed at the beginning of 

the questionnaire to ascertain how interviewees had gained knowledge about the Hajj. The next 

question was self-evaluation about their Islamic commitment before undertaking the Hajj, 
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using a scale ranging from 1-10. The question was: 

How committed were you to Islamic beliefs before undertaking the Hajj? 

On a scale of 1 (low) – 10 (high) 

 

The respondents were asked to check which level best described their level of 

commitment before undertaking the Hajj. 

The Length of Wait 

This section in the questionnaire asks about the ‘feeling’ of wait. The concept of waiting 

in the literature generally impacts satisfaction in the services environment (Antonides et al., 

2002). However, it was not suitable for the context of the Indonesian Hajj. The scale used in 

this section was developed via interviews in phase one and tested in the pilot test. An initial 

group of seven items was identified during the qualitative data analysis in Chapter Four. 

However, after the pilot test, two questions were eliminated due to low communalities and low 

reliability. Finally, a group of five items was included in the main survey, as shown in Table 

3.4. 

Section B 

Hajj satisfaction 

Section B examines Hajj experiences mainly during pilgrimage. Numerous research 

have focused on the Hajj or pilgrims’ satisfaction in many different aspects, such as health and 

service quality (Alsafadi et al., 2011; Jabnoun, 2003; Memish & al, 2014; Ministry of Religious 

Affairs Republic of Indonesia, 2016; Oktora & Achyar, 2014). In this study, the concept of 

Hajj satisfaction is being explored. The respondents were being asked about the services they 

Low         High 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 ☐8 ☐9 ☐10 
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received during their Hajj. Thus, the 44 measurement items in the HajQual proposed by 

Jabnoun (2003) were adopted for this present study. Based on the pilot study, the reflective 

dimensions of Hajj satisfaction were divided into four dimensions (tangible attributes, 

intangible attributes, Hajj experiences, and length of wait). The first three dimensions were 

included in the ‘during Hajj experiences’ and one dimension, length of wait, was included in 

section A. 

Tangible attributes 

This section identifies the tangible attributes that the respondents received during the 

Hajj. The concept was introduced by Jabnoun (2003) in the HajQual. The complete instrument 

that assesses HajQual consists of 44 items that measure seven dimensions. These measurement 

items have been used by scholars in measuring satisfaction in religious tourism settings 

(Darfoon, 2013; Utomo et al., 2016). This present study has adopted this dimension based on 

the qualitative study in phase one to suit the Indonesian Hajj (nine items included). 

Intangible attributes 

This section identifies the intangible attributes during Hajj such as attention from the 

tour leader. The concept is adopted from the scale in the HajQual (Jabnoun, 2003) based on 

the dimensions of reliability, responsiveness and assurance (16 items). The qualitative research 

in phase one was conducted to fit the context of this study. Thus, some of the items were 

adopted in this study. Additionally, some items were added based on the interviews. A total of 

7 items are included in this section. 

Hajj experience 

This section measures the Hajj experience spiritually.  Previous study investigated the 

Hajj experience mainly in qualitative research (Clingingsmith et al., 2009; Haq & Jackson, 

2009; Lücking, 2014; Raj, 2015), In this current study, the Hajj experience measurement items 
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were examined using the pilgrimage experience measurement items (Raj, 2015). Eight 

measurement items were identified in the previous research (Raj, 2015). Additionally, some 

measurement items were also developed via the qualitative study in phase one to fit the context 

for this study as this study is particularly for the Indonesian Hajj. As a result, a total of nine 

items were used in this section from the qualitative data analysis and tested in the pilot test by 

using exploratory factor analysis. A group of seven items was formed after the pilot test. Two 

items were eliminated due to low communalities and reliability. Table 3.4 shows all the items. 

Hajj rituals 

Previous studies that have investigated the five days Hajj rituals mainly focused on how 

to improve the rituals, such as stoning (Fayoumi et al., 2011), tawaf (circling Kaaba seven 

times) (Curtis et al., 2011; Haghighati & Hassan, 2013) and how to train pilgrims to enact the 

rituals by using technology (Schneider et al., 2011). However, there is no quantitative research 

specifically measuring the Hajj rituals. Therefore, the measurement items for this construct 

were derived from the qualitative data analysis in phase one. From the interviews, nine items 

were identified. After the pilot study was conducted, five items were included in the main 

survey and four items were eliminated due to low communalities and reliability. 

Section C 

In this section, the objective is to know the respondents’ feelings after the Hajj. Before 

the question about the Islamic religious commitment, a self-evaluation about the level of 

commitment after undertaking the Hajj scored on a scale from 1-10 (1 for being very low and 

10 for being very high) was asked. The sample question is as follows: 
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How committed were you to Islamic beliefs after undertaking the Hajj? 

On a scale of 1 (low) – 10 (high) 

 

The respondents were asked to check which level best described their level of 

commitment after undertaking the Hajj. The following section explores respondents’ Islamic 

religious commitment. 

Islamic religious commitment 

The measurement items for Islamic religious commitment were taken from previous 

research (El-Menouar & Stiftung, 2014). In this research five dimensions of Muslim religiosity 

were identified. Based on the literature, the dimensions were basic religiosity (6 items), central 

religious duties (4 items), religious experience (3 items), religious knowledge (3 items) and 

orthopraxis (3 items). The researcher discussed these with Islamic religious scholars to validate 

this scale. As a result of the qualitative data analysis, measurement items were added in each 

dimension: basic religiosity has 6 items, central religious duties comprises 5 items, religious 

experience has 3 items, religious knowledge has 3 items and orthopraxis consists of 6 items. 

Then, a pilot study was conducted to clarify these dimensions. The final measurements item 

included in the main study can be identified in table 3.4. 

Section E. Socio-demographic information 

As Indonesians are sensitive about revealing personal information, towards the end of 

the interview the author asked some demographic questions about travel party, income, place 

of origin in Indonesia, gender, age, level of education and occupation. This suggestion was 

given by Veal (2006). The next section shows the final measurement items that were distributed 

Low         High 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 ☐8 ☐9 ☐10 
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in the main survey. 

Survey Question Items (54 items) 

Based on the pilot study, 54 measurement items were included in the main survey. 

Measurement items for each construct and their sub-dimensions are provided in Table 3.4. For 

the main survey, some of the measurement items were re-worded. Table 3.4 shows the 

comparison between the original measurement in the pilot study and the measurement used in 

the main survey for each construct.  

Table 3.5 Measurement in Pilot Test and Main Survey 

Constructs Measurement in Pilot Test Measurement in Main Survey 

Section A 

Hajj investment 

 

I like to watch videos on YouTube and 

other video applications in order to 

know about the Hajj. 

I like to talk to friends or religious 

scholars who have undertaken Hajj in 

order to gain knowledge about Hajj. 

I bought Hajj books in order to know 

about Hajj. 

The Hajj course (manasik) helped me to 

understand more about Hajj and its 

rituals. 

 

Overall, I have invested a great amount 

of time, energy, and money in preparing 

for the Hajj. 

I spent my time learning about the Hajj 

by watching YouTube and other 

applications on the internet. 

I learnt about the Hajj from friends who 

had undertaken the Hajj and Islamic 

scholars. 

 

I learnt about the Hajj by reading 

Islamic books. 

 

I learnt about the Hajj by attending 

manasik Haji. 

 

Overall, I have invested a great amount 

of time, energy, and money in preparing 

for the Hajj. 

Length of Wait I think the Hajj deposit was too 

expensive.  

I could use my Hajj deposited money 

for something else 

I was dissatisfied to pay for the Hajj 

deposit and had to wait for a long time. 

There was no certainty for my Hajj. 

 

Overall, my waiting time was longer 

than expected. 

I think the Hajj deposit was too 

expensive.  

I could use my Hajj deposited money 

for something else. 

I wish I could wait a shorter time to 

obtain the Hajj visa. 

There is no guarantee for my Hajj 

portion. 

Overall, my waiting time was longer 

than expected. 

Hajj 

Satisfaction 

(HS) 

Tangible 

Attributes 

 

Food provided was nice and tasty. 

Meals were served as promised. 

Tent(s) was provided as promised. 

I could have access to a doctor 

whenever needed. 

Tents were comfortable during the 

Hajj. 

Food provided was delicious. 

Food was served as promised. 

Tent(s) was provided as promised. 

I could see a doctor when I was sick. 
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The accommodation(s) was provided as 

promised. 

Public toilets provided during Hajj 

rituals were clean. 

I shared comfortable hotel rooms 

during Hajj. 

Tent(s) was comfortable during the 

Hajj rituals. 

The accommodation(s) was provided as 

promised. 

Public toilets provided were clean. 

 

I shared comfortable rooms in Makkah 

and Madinah. 

Intangible 

Attributes 

We were given individual attention by 

our agents. 

Hajj agents were dependable in 

handling problems encountered by 

pilgrims. 

A religious scholar was always 

available for our inquiries. 

We were kept informed about our 

schedule and what to expect in our 

activities. 

The Hajj tour has provided a 

memorable experience. 

I made new friends from different cities 

in Indonesia during Hajj. 

Overall, I have received the level of 

Hajj services standard I expected. 

We were given individual attention by 

our tour leader. 

Tour leader was dependable in handling 

any problems.  

 

A religious scholar (ustadz) was always 

available for our inquiries. 

We were kept informed about our daily 

schedule and what to expect in our 

activities. 

The Hajj has provided a memorable 

experience. 

I made new friends from different cities 

in Indonesia. 

Overall, I have received the level of 

Hajj services standard I expected. 

Hajj Experience I was able to pray at the maqam Ibrahim 

after completing Tawaf. 

I felt in harmony with others. 

The Hajj tour was more valuable than 

its cost. 

I interacted well with other pilgrims. 

 

I have had many new experiences from 

the tour. 

The tour was comfortable and safe. 

I was able to pray at the maqam Ibrahim 

after completing Tawaf. 

I felt in harmony with other pilgrims 

The Hajj was more valuable than its 

cost. 

I could communicate well with other 

pilgrims. 

I have had unforgettable experiences 

from the Hajj. 

The tour was comfortable and safe. 

Hajj Rituals I was able to perform Tawaf perfectly. 

 

I offered animal sacrifice after 

completing Hajj. 

I was able to pray at Raudah or 

Multazam (the sacred place). 

I was able to perform Wukuf perfectly. 

 

I was able to perform Sa’ee perfectly. 

 

I was able to pray inside the Masjidil 

Haraam every day when I was in 

Makkah. 

 

I was able to perform Tawaf without 

any problem. 

I offered animal sacrifice as one of the 

Hajj rituals. 

I was able to pray at Raudah or 

Multazam (the sacred place). 

I was able to perform Wukuf without 

any problem. 

I was able to perform Sa’ee without any 

problem. 

I was able to pray inside the Masjidil 

Haraam every day. 
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Islamic 

Religious 

Commitment 

(IRC) 

Basic 

Religiosity 

 

 

 

 

 

 

Orthopraxis 

 

 

 

 

 

 

 

 

 

Central 

Religious 

Duties 

 

 

 

 

 

 

 

Religious 

Experience 

 

 

 

 

 

 

 

Religious 

Knowledge 

 

 

 

I believe in the Qur’an as the unchanged 

revelation. 

I believe that Allah is watching me all 

the time. 

I remind myself to pray personally to 

Allah on a daily basis. 

I believe in the existence of Allah. 

I believe in the existence of Jinn, 

Angels, etc. 

I recite Basmala (in the name of Allah) 

before doing something. 

 

I took photos of Kaaba and posted on 

the social media (Facebook, Instagram, 

etc.). 

I listen to any kind of music. 

I have loan at the conventional bank. 

 

I like backbiting. 

 

I shake hands with the opposite sex. 

 

I can tolerate any problems patiently 

I fast during the month of Ramadhan 

except if I have valid excuses (e.g., 

illness, trave, old age, or menstrual and 

postnatal bleeding). 

I want to go back to Makkah for the 

Hajj. 

I paid the compulsory Zakat (charity) 

every year in the month of Ramadhan. 

 

I feel that Allah tells me something 

whenever I need him. 

I feel that Allah punishes me when I do 

something wrong in this world. 

I feel that Allah rewards me whenever I 

do some good deeds. 

I follow the Prophet Muhammad’s 

Sunnah on a daily basis. 

 

I eat only halal meat. 

I understand the Arabic meaning of the 

Qur’an. 

I like to attend any events if they 

separate between men and women. 

I have good knowledge about Islam and 

apply it on a daily basis. 

I perform the compulsory 5 times daily 

prayers on time. 

I believe in the holy Qur’an as the 

unchanged revelation. 

I believe that Allah is everywhere. 

 

I always remind myself to pray on a 

daily basis. 

I believe in the existence of Allah. 

I believe in the existence of Jinn, 

Angels, etc. 

I always recite Basmala (in the name of 

Allah) before doing something. 

 

I posed in front of Kaaba and posted my 

photos on the social media (Facebook, 

Instagram, etc.). 

I listen to any kind of music. 

I have a loan from the conventional 

bank. 

I like talking about people behind their 

back. 

I do not mind shaking hands with the 

opposite sex. 

I do not complain easily. 

I always fast during the month of 

Ramadhan except when I have valid 

excuses (e.g., illness, travel, old age, or 

menstrual and postnatal bleeding). 

I want to undertake Hajj one more time. 

I always contribute 2.5% of my total 

income to Zakat Fitrah (charity) every 

year in the month of Ramadhan. 

 

I feel that Allah is always with me. 

I feel that Allah punishes me when I do 

something wrong in this world. 

I feel that Allah rewards me whenever I 

do some good deeds. 

I always follow the Prophet 

Muhammad’s Sunnah on a daily basis. 

 

I always eat halal meat only. 

I know how to read Qur’an and 

understand its meaning. 

I only attend an event if they separate 

between men and women. 

I have good knowledge about Islam and 

apply it on a daily basis. 

I always perform the compulsory 5- 

times daily prayers on time. 
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3.6.3 Data Collection Procedures 

Pilot Study 

The pilot study was conducted in Indonesia with the purposive sampling of people who 

had undertaken the Hajj from Indonesia within the last two to three years (at least 2013) and 

were either male or female at least 18 years old or above. An online pilot study was designed 

by using Qualtrics software which was undertaken before launching the official survey. An 

online survey was administered between June 2016 and July 2016. The survey was conducted 

in Bahasa Indonesia which is the native language of the author. Translation and back translation 

with the help of an academic who spoke both English and Bahasa Indonesia fluently were 

completed to make sure the wordings were correct. A total of 140 emails were sent to friends, 

relatives and colleagues containing the link to the surveys to Hajjis from the major cities in 

Indonesia (Surabaya and Jakarta). Of the 140 potential respondents, 103 completed the survey 

(73.57% response rate). While scholars suggest that pilot samples should ideally be in the range 

of N = 300 (Nunnally, 1978), a sample size in the range of n = 100 to 200 will suffice (Clark 

& Watson, 1995). Empirical research has found that such a sample size of observations should 

be adequate to produce an accurate solution in factor analysis as long as item inter-correlations 

are reasonably strong (Guadagnoli & Velicer, 1988). An inspection of the inter-correlations 

within each dimension indicated that the majority of the inter-item correlations were greater 

than .50. Therefore, based on the literature and the sample data, a sample size of 103 was 

considered appropriate for pilot testing the items.  

Main Survey 

The aim of the main survey was to identify underlying factors for Hajj satisfaction, 

Hajj investment, Hajj rituals and Islamic religious commitment. The multigroup analysis was 

conducted to reveal different perceptions between Hajj regular and Hajj plus by employing 
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structural equation modelling (SEM) to test the impact of the Hajj satisfaction on Islamic 

religious commitment. A total of 803 participants were included in the survey both online and 

offline. The next discussion is related to the sample, the instrument, data collection procedures 

(online and offline), and data analysis methods. 

Online survey data collection and Potential Bias 

Today, the mail and telephone survey is regarded as obsolete for research instruments 

(Cobanoglu et al., 2001). Thus, most researchers collect data by using online survey 

(Schillewaert & Meulemeester, 2005). There are at least five benefits of using the internet as 

the method of the data collection according to Schillewaert and Meulemeester (2005). Firstly, 

online methods acquire the data more quickly and more cheaply, as the researcher does not 

have to travel to collect the data on-site (Schillewaert & Meulemeester, 2005). Secondly, the 

online survey offers less interviewer bias compared to the traditional survey as the respondents 

can complete the questionnaires at their convenience. Thirdly, the quality and accuracy of the 

web data is always improving. This is due to fewer errors in data entry especially for large 

sample sizes. Fourthly, the online survey can retain the respondents’ data such as email address 

or phone number, so the researcher can contact them again in the future for other surveys such 

as a longitudinal research. Finally, the web survey is more convenient for respondents to 

answer the questionnaires as they offer skipping patterns for conditional responses, forced 

answer prompts and audio-visual material.  

A total of 154,467 and 154,547 Hajjis departed in 2014 and 2013 respectively from 

Indonesia (Statistical Year Book of Indonesia, 2015). This section discusses the online survey 

data collection. In this research, there are two groups, the Hajj regular and the Hajj plus. The 

researcher sent the questionnaires via email and social media such as Facebook messenger and 

WhatsApp directly to the participants. The contact information was obtained from the alumni 

book provided by the Hajj travel agents and social media. In addition, Facebook and Google 
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search engines also provided additional information such as email addresses and phone 

numbers. The researchers contacted the administrators of the Facebook group or the individual 

directly, and explained the purpose of the survey. Once approved, the researcher sent the link 

for the online survey.  

The formal online surveys were conducted by using Qualtrics which allowed multi-

language options. The researcher initially sent an email invitation to participate in the survey 

with the link to a major city in Indonesia, such as Surabaya, Semarang, Bandung, Jakarta, Aceh 

and Mataram. A total of 300 emails, 200 WhatsApp and social media postings such as 

Facebook and Twitter were sent. A total of 231 respondents completed the survey online for 

Hajj regular and 272 for the Hajj plus. The total online data received 503 responses (more than 

50% response rate). Some of the participants replied to the email with positive comments and 

their willingness to participate in this study. 

Offline survey data collection and Potential Bias 

The researcher also distributed the survey offline by contacting the Hajj administrative 

offices in Surabaya. This was because Surabaya has been the departure point for a large number 

of pilgrims for both the Hajj regular and the Hajj plus (IMRA, 2016b). Firstly, the author 

explained the aim of the survey to the Hajj officers and once they agreed to help, the survey 

was sent via email and the printed copy was distributed. A total of 400 offline surveys were 

distributed. As a result, 200 completed surveys were returned for the Hajj regular and 125 

completed surveys returned for the Hajj plus. A total of 325 responses were received (more 

than 50% response rate). The offline surveys were administered mostly to the elderly who were 

not able to operate a computer.  

The results of online versus offline methods in this study did not show significant 

differences. Both methods indicated the same confidence. However, the online research has 

more flexibility for the respondents to complete the questionnaires compared to the traditional 



111 
 

one. Furthermore, there is less interference from the interviewer and as a result, less bias. In 

addition, for the online survey the respondents completed all the questionnaire items as the 

system was set up to facilitate completion by preventing incomplete being submitted. In 

contrast to the offline survey, some missing items were found; detail will be discussed in 

Chapter Five. The offline survey in this study was intended mainly for the people who do not 

have access to the internet. The data entry and accuracy for the online survey was better than 

the offline survey as the online survey was managed automatically by the computer. On the 

other hand, the offline survey required manual completion. However, both methods show 

similar results.  

3.6.4 Quantitative Data Analysis 

A quantitative data analysis was carried out by using SPSS 23 and AMOS 23. The 

SPSS 23 helps to process the raw data into a meaningful analysis such as descriptive analysis, 

ANOVA, and exploratory factor analysis (EFA). AMOS 23 helps to conduct confirmatory 

factor analysis (CFA), and structural equation modelling (SEM) to discern the relationship and 

the impact of each variable. Firstly, EFA was performed to reduce items and to know the new 

dimensions. However before conducting EFA, the raw data was cleaned and screened for errors 

such as missing values, multivariate normality and outliers that could result in errors during 

data analysis. The step-by-step process for EFA is discussed next. 

Exploratory Factor Analysis (EFA) 

The purpose of factor analysis is to reduce items and statistically suggest factor 

grouping or dimensions. However, the resulting dimensions must be able to be explained 

theoretically. Once the new factors are formed, the internal consistency or reliability of each 

item in the new dimension must be checked by using the Cronbach alpha (Churchill Jr, 1979). 

A reliability value exceeding 0.9 is excellent, above 0.8 is good, and it is still acceptable for 

values at least 0.7 and above (Field, 2013). The elimination of item(s) occurs if the value is 
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less than 0.7. Lastly, the KMO (Kaiser-Mayer-Olkin) and Bartlett’s Test of Sphericity must be 

checked to measure the sampling adequacy. Values ranging from 0.7 and 0.8 are good. 

Between 0.8 and 0.9 are better and above 0.9 are the best (Field, 2013). There are two methods 

of rotation in EFA (orthogonal and oblique) (Osborne & Costello, 2009; Yong & Pearce, 2013). 

Orthogonal rotation produces uncorrelated factors. On the other hand, oblique rotation allows 

factors to be correlated. In this research, oblique rotation was used. In extracting factors, 

eigenvalues greater than one were employed. Then, items with a factor loading of less than 0.4 

were excluded. To make sure there was no multicollinearity detected, the correlation matrix 

was scanned to identify coefficients higher than 0.9. Items with communalities less than 0.5 

were eliminated as they do not have common correlations with other items. The result of the 

EFA from the pilot study and main study were compared to decide the dimensionality of the 

constructs. Once EFA was completed, the next step was to conduct the CFA. 

Confirmatory Factor Analysis (CFA) 

All the underlying factors produced by the EFA for each construct were then checked 

for validity and reliability by employing confirmatory factor analysis (CFA). The main purpose 

of the CFA is to build the parsimonious model fit in AMOS. In this research, there are several 

steps for conducting CFA. Firstly, all the first-orders CFA were carried out separately. Next, 

the CFA for the second-order was conducted for each exogenous and endogenous construct. In 

this step, the full data were used to confirm that the constructs were second-orders, and 

represented the proposed dimensions. To obtain the desired model fit, the model was modified 

in accordance with the model fit recommendations in AMOS 23. The final step was the overall 

measurement of the CFA to determine the parameters’ validity and the model fit. 

A high factor loading on each indicator of the latent variable is preferable to achieve 

the best model fit (t-value). Then, squared multiple correlations (R2 or SMC), and composite 

reliability (CR) were generated in order to ascertain the reliability and validity of the model. A 
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higher value of SMC demonstrates high reliability (Hair et al., 2006). In addition, CR 

(composite reliability) and average variance extracted (AVE) are needed to check for 

convergent and discriminant validity.  

To proceed with the structural equation modelling, the scale developed needs to be 

validated to ensure they measure a valid measurement for an underlying construct (Clark & 

Watson, 1995). The two processes are: (a) testing for convergence across different measures 

of the same constructs (convergent validity), and (b) determining the discriminant validity 

which is shown by “predictably low correlations between measure of interest and other 

measures that are supposedly not measuring the same variable or concept” (Churchill Jr, 1979, 

p. 70). A Composite Reliability (CR) above 0.60 shows good construct validity (Bagozzi & 

Yi, 1988; Diamantopoulos & Siguaw, 2000). In addition, average variance extracted (AVE) 

above 0.5 indicates an acceptable level. However, AVE less than 0.5 is also tolerable 

(Maholtra, 1996). The AVE for each construct higher than the squared correlation coefficient 

indicates that the discriminant validity is confirmed (Fornell & Larcker, 1981). 

Structural Equation Modelling (SEM) 

The final data analysis is to build the structural equation modelling (SEM) based on the 

CFA with moderating variables of Hajj regular and Hajj plus. The moderation was undertaken 

to compare the various paths in the model and show that they were different between Hajj 

regular and Hajj plus. A Stats Tool Package was used to investigate the differences between 

the two Hajj packages (Gaskin, 2016b) based on the conceptual framework for testing 

hypotheses discussed in Chapter Two. Hypotheses testing was carried out by investigating the 

sign, magnitude and statistical significance of the structural coefficient (Baumgartner & 

Homburg, 1996). Maximum likelihood estimation (ML) was employed in SEM. ML is more 

competent and rational when the assumption of multivariate normality is met. Additionally, it 

can also give a vigorous result when the normality assumption is violated (Hair et al., 2006). 
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The researcher applied the level of Islamic religious commitment (before and after the Hajj) as 

the control variable in SEM.  

To evaluate the model fit, the following five fit indices were examined: Root Mean 

Squared Error of Approximation (RMSEA ≤ 0.08), the Goodness-of-Fit Index (GFI ≥ 0.90), 

the Tucker Lewis Index (TLI ≥ 0.95), the Normed Fit Index (NFI ≥ 0.95), the Comparative Fit 

Index (CFI ≥ 0.95) and the Standardised Root Mean Square Residual (SRMR ≤ 0.08) (Bagozzi 

& Yi, 1988; Hair et al., 2006; Hu & Bentler, 1999). Using three to four model fit indices is 

considered adequate (Hair et al., 2006). The next section discusses the pilot study for phase 

two of this research. 

Model Modification 

Model modification is deemed necessary during the data analyses as long as it is 

theoretically and practically meaningful (Baumgartner & Homburg, 1996). The undesirable 

items which had low item-total correlation as a result of either EFA or CFA were deleted from 

the model. In addition, standardised residual covariances were also checked. The final SEM 

model was presented in Chapter Five (Figure 5.2) based on both EFA and CFA outcomes. The 

next section discusses the pilot study. The result of the pilot study includes EFA analyses 

results, reliability analyses and the new dimension.  

3.7 Ethical considerations 

Ethical issues that may occur when conducting the research have been anticipated and 

several ethical principles have been considered. For example, whether there is harm to 

participants and whether there is a lack of informed consent are two important considerations. 

In addition, invasion of privacy and the involvement of deception should also be a focus 

(Bryman & Bell, 2011). This present study was granted ethical clearance by Griffith 

University’s Ethics Officer prior to commencing data collection (Appendix A). 

During the data collection, informed consent will be obtained. The potential 
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participants, Hajji and Hajja, will be recruited through face-to-face contact. To initiate contact 

with potential participants, the researcher, the questionnaire distributors and the interviewers 

will self-introduce and provide the required information before seeking consent. This enables 

potential participants to decide whether the personnel are competent and whether they wish to 

volunteer. Participants can discontinue answering the questionnaire anytime if they are not 

agreeable to participating further in the study.  

3.8 Summary 

The concept of religious commitment has been studied in the context of Christianity 

(Emmons & Paloutzian, 2003; Glock, 1962; Wesselmann et al., 2016). Thus, the existing 

measurement for religious commitment has been applied mostly for Christians. In this thesis, 

the author will examine the impact of Hajj satisfaction and Hajj investment on Islamic religious 

commitment. This present study explores the phenomenon and then investigates the 

relationship among constructs. Therefore, the best method is to apply exploratory sequential 

mixed methods. The first study conducted in-depth interviews with 35 Hajji and Hajja along 

with four religious scholars. Then, from the result of these interviews, the author developed a 

scale for quantitative study. Next, the pilot study was conducted with 103 respondents to test 

the scale and the wording on the questionnaires to check the accuracy. Lastly, the survey to 

803 Hajji and Hajja was conducted to investigate the relationships between factors that are 

likely to influence religious commitment.   
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Chapter 4 Qualitative Analysis (Phase 1) 

4.1 Introduction 

The discussion of the problem, a review of the relevant literature, and the 

methodological design are presented in the first three chapters. This chapter discusses the 

findings that emerged from the data collected and that were analysed based on the conceptual 

framework that was constructed for this study. The chapter focuses on the findings from phase 

1 of the data collection; namely, the qualitative data collection. There are four research issues 

associated with this phase of the study: 

1. To generate items for the Indonesian Hajj satisfaction scale for inclusion in Phase 2 of 

the study. 

2. To validate the existing Islamic Religious Commitment (IRC) scale items for inclusion 

in Phase 2 of the study. This is the first time that the concept of Islamic Religious 

Commitment has been applied to the study of Hajj outcomes.  

3. To generate items for a scale for Hajj investment. 

4. To examine if the relationship among Hajj investment, Hajj satisfaction and Islamic 

Religious Commitment makes sense to respondents. 

The discussion of the research design for this study was presented in Chapter Three, 

and specifically Figure 3.2 which shows the adaptation designed by Churchill Jr (1979). In this 

section, the researcher explains the stages in phase one of this study (qualitative research). The 

aim is to develop a Hajj measurement scale for satisfaction and Islamic religious commitment 

by conducting in-depth interviews with Hajji and Hajja who have undertaken the Hajj at least 

three years ago (2013 and 2015). 

4.2 Profile of Interviewees  

A total of 35 semi-structured in-depth interviews were conducted with Hajji and Hajja 

from Indonesia (Appendix K). In addition, four religious scholars were also interviewed to 

validate the scale of Islamic Religious Commitment, one from Gold Coast, Australia and the 
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others from Surabaya, Indonesia. The face-to face-interviews were conducted with Hajji and 

Hajja in Surabaya, Indonesia because this is the main embarkation point for pilgrims from 

Eastern Java and parts of East of Indonesia (Statistical Year Book of Indonesia, 2015). In 

addition, four Skypes video calls (three from Jakarta and one from Bandung) and two phone 

interviews from Mataram were also conducted with Hajji and Hajja outside Surabaya to obtain 

a range of opinions. Line video calls and phone interviews were undertaken to avoid the 

prohibitive cost of travel to conduct face-to-face interviews. Phone interviews are often used 

in qualitative research to allow studies to be conducted in remote areas (Burns & Bush, 2010; 

Gates & Jarboe, 1987). The language used for the interviews was Indonesian, the author’s 

native language. Most participants were from big cities such as Surabaya (n= 30), Mataram 

(n=2) or Jakarta (n=3). Table 4.1 shows the list of all interviewees contacted for this study.  

Table 4.1 List of Interviewees 

Code Gender Age Type of Hajj Origin 

(Indonesia) 

Occupation 

R1 F 65 Regular Surabaya Government Officer 

R2 F 60 Regular Surabaya Government Officer 

R3 M 60 Regular Surabaya Government Officer 

R4 M 65 Regular Surabaya Government Officer 

R5 M 59 Regular Surabaya Government Officer 

R6 F 55 Regular Surabaya Government Officer 

R7 F 57 Regular Surabaya Lecturer 

R8 F 41 Regular Surabaya Medical Doctor 

R9 F 55 Regular Surabaya Surgeon 

R10 F 55 Regular Surabaya Government Officer 

R11 M 60 Regular Surabaya Government Officer 

R12 F 57 Regular Surabaya Government Officer 

R13 M 55 Regular Surabaya Lawyer 

R14 F 50 Regular Surabaya Lecturer 

R15 M 52 Regular Surabaya Lecturer 

R16 M 57 Regular Surabaya Medical Doctor 

R17 F 48 Regular Surabaya Government Officer 

R18 F 49 Regular Mataram Government Officer 

R19 M 55 Regular Mataram Nurse 
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4.3 Theme 1. Hajj Satisfaction 

To address the first issue of this study, we tested items from the Hajj satisfaction scale 

used in the previous study titled “Development of HajQual: A Marketing Research Tool to 

Measure Hajj Service Quality” (Jabnoun, 2003). The complete measurement scale of the 

HajQual by Jabnoun (2003) is presented in Appendix C. The scale consists of seven dimensions 

with 41 items. The dimensions are: human service (20 items), Makkah accommodation (3 

items), Mina-Arafa (5 items), accessibility (4 items), bathroom accessibility (3 items), 

R20 M 60 Regular Surabaya Midwife 

P1 F 60 Plus Surabaya Business owner 

P2 F 50 Plus Jakarta Government Officer 

P3 M 60 Plus Jakarta Business owner 

P4 F 50 Plus Jakarta Government Officer 

P5 M 65 Plus Bandung Government Officer 

P6 M 40 Plus Surabaya Government Officer 

P7 M 50 Plus Surabaya Surgeon 

P8 M 60 Plus Surabaya Dentist 

P9 M 55 Plus Surabaya Midwife 

P10 F 57 Plus Surabaya Business owner 

P11 F 58 Plus Surabaya Business owner 

P12 M 60 Plus Surabaya Business owner 

P13 F 58 Plus Surabaya Banker 

P14 M 65 Plus Surabaya Banker 

P15 F 68 Plus Surabaya Banker 

Scholar 1 Male 55 Plus Gold Coast Imam 

Scholar 2 Male 45 Regular Surabaya Ustadz (Religious scholar) 

Scholar 3 Female 50 Regular Surabaya Ustadzah (Female Religious 

scholar) 

Scholar 4 Male 54 Regular Surabaya Ustadz (Religious scholar) 

Male (M) = 16 

Female(F) = 19 

Age 

30-40 = 1 

41-50 = 7 

51-60 = 22 

61-70 = 5 

Type of Hajj 

Regular = 20 

Plus = 15 

Scholars 

Male (M) = 3 

Female (F) = 1 

 

NOTES: 

R = Regular 

P = Plus 
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bathroom cleanliness (3 items), accommodation outside Makkah (3 items).  

To determine if the items in this scale could be used in this new context, the researcher 

asked participants four questions with follow-up probing when a respondent mentioned an idea 

similar to one of the items presented. The first question asked of participants was “How 

satisfied were you with the services on your Hajj?” and responses were given by Hajji and 

Hajja from Indonesia based on their personal experience and feelings about the actual Hajj 

services. The interviews resulted in twenty-four items from the HajQual retained for this study 

(accommodation, food and services) and half of the respondents indicated that accommodation 

was the number one factor underlying their Hajj satisfaction. Table 4.2 shows the summary of 

these findings. 

Table 4.2 Hajj Satisfaction (Qualitative Findings) 

 

The process of data analysis discussed in Chapter 3 was used. Thomas (2006) suggests 

that inductive coding is used in the qualitative data analysis which resulted in the data that is 

summarised in Table 4.2. The researcher looked for specific keywords that matched existing 

scales used to determine the factors of Hajj satisfaction. In addition, a new theme emerged 

from the interview not found in prior surveys that influence Hajj satisfaction—length of wait, 

Hajj experience and Hajj rituals. Each of these themes is summarised in Table 4.3 and 

Original Dimension (HajQual) Retained 

items 
New Dimension 

Human Service 8 items Tangible and Intangible 

Makkah Accommodation 3 items Tangible 

Mina-Arafa 5 items Tangible 

Accessibility 1 item Tangible 

Bathroom Accessibility 3 items Tangible 

Bathroom Cleanliness 3 items Tangible 

Accommodation Outside Makkah 1 item Tangible 

Emerged from the interview (not in the HajQual) None Length of wait 

Emerged from the interview (not in the HajQual) None Hajj experience 

Emerged from the interview (not in the HajQual) None Hajj rituals 
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discussed in detail below. 

Table 4.3 Themes and subthemes of Hajj satisfaction 

 

4.3.1 Subtheme 1.1 Tangible (Dimension 1) 

Based on the in-depth interviews for Hajj satisfaction, the researcher identified 

keywords related to the physical quality of the travel package (tangible) such as 

accommodation quality, food quality and meal frequency and transport comfort. 

Accommodation was the most important factor for both Hajj regular group and Hajj plus group 

in terms of pilgrim satisfaction. Important themes mentioned during interviews that appeared 

to influence satisfaction with accommodation were: cleanliness, the distance between the hotel 

and the Grand Mosque; the condition of a tent during wukuf (one of the Hajj rituals) was also 

an important factor for their satisfaction. Each of these are discussed below.  

Accommodation (Cleanliness) 

The theme of accommodation cleanliness regularly emerged as an important factor 

influencing Hajj satisfaction. These themes emerged in 25 interviews (15 Hajj plus group and 

10 Hajj regular group). Keywords mentioned in relation to cleanliness of the hotel as an 

important factor included hygienic, fresh, spotless, etc. For example: 

The hotel in Makkah was comfortable and spotless, even though I had to share the room 

with six people. I was happy as I could stay next to my wife’s room. I was thankful that 

I had arrived in Makkah (R4, male, 65, Surabaya, Hajj Regular). 

The hotel’s cleanliness was also an important indicator for Hajj satisfaction especially 

Theme 1. Hajj Satisfaction 

       Subtheme 1.1  Tangible (Dimension 1) 

       Subtheme 1.2  Intangible (Dimension 2) 

       Subtheme 1.3  Length of Wait (Dimension 3) 

       Subtheme 1.4  Hajj Experience (Dimension 4) 

       Subtheme 1.5  Hajj Rituals (Dimension 5) 
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for the Hajj plus who demanded more services as they had paid more for their travel package 

which included staying in a five-star hotel. One Hajj plus group participant indicated: 

The cleaning service was very good at my hotel; they kept the room fresh….so I could 

have a good sleep every night (P13, Female, 58, Surabaya, Hajj Plus). 

It may be concluded that Hajj regular group and Hajj plus group shared cleanliness as 

a factor in determining Hajj satisfaction. 

Accommodation (Distance between Hotel and the Grand Mosque) 

The distance between the hotel and the Grand Mosque (Masjidil Haraam) emerged as 

an important factor in determining Hajj satisfaction. One Hajj plus group participant noted: 

The stay in Makkah was one of the most enjoyable experiences that I have ever involved 

myself with. However, I felt slightly guilty as I was staying at the 5-star Dar Al Tawhid 

Hotel in front of the Masjid al-Haram whilst other pilgrims stayed in a zero-star Hotel 

with a 30 minute to one hour walk to the Grand Mosque during the hot weather (P3, 

Male, 60, Jakarta, Hajj Plus). 

In above example, the participant indicates that the distance between hotel and the 

Grand Mosque is very important as the reward to pray inside the Grand Mosque is multiplied 

by thousands of times compared to praying inside the hotel room. Indeed, they can also perform 

Umroh which includes tawaf (circling around Kaaba seven times) and Sa’ee (little run between 

the hill of Safa and Marwa) as many times as they like inside the Grand Mosque (Masjidil 

Haraam). The more Umroh they perform the more rewards they will obtain from Allah. Thus, 

the Hajj plus package is more privileged as pilgrims were only 100 metres away from the 

Grand Mosque. On the other hand, the Hajj regular stayed about 5 km away from the Masjidil 

Haraam. So, they were not able to go to the Grand Mosque every day. An example provided 
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by the Hajj regular group: 

I could not go to the Masjidil Haraam everyday as the bus was too crowded and I could 

not walk because it was too far, and the sun was very hot. I wish I could stay a bit closer 

to the mosque, the hotel was about 4-5 km away from the Masjidil Haraam. (R11, Male, 

60, Surabaya, Hajj Regular) 

This indicates that the distance between the accommodation and the Grand Mosque is 

one of the factors contributing to their Hajj satisfaction. 

Accommodation (Condition of Tents) 

Chapter Two, section 2.3.1 describes each ritual of the Hajj. During wukuf (one of the 

Hajj rituals) pilgrims must stay in a tent for at least 12 hours; this can be very hard for those 

pilgrims who are not used to staying in a tent under extreme hot weather conditions. Thus, the 

presence of air-conditioning is necessary for them. Some of the factors that emerged to explain 

these conditions were:  

It was very hot in Arafah during wukuf, no air conditioner in a tent, it was only a fan. 

It was a big challenge for me (R18, Female, 49, Mataram, Hajj Regular). 

The Hajj plus group interviewees also shared the same experience: 

We stayed in an air conditioned tent but it was still hot as there were so many holes in 

the side of the tent. I could not feel the air conditioner at all (P4, Female, 50, Jakarta, 

Hajj Plus). 

The condition of the tent emerged as an important factor in Hajj satisfaction. Although 

Hajj plus group stayed in an air conditioned tent, it was still unsatisfactory due to the tent’s 

poor condition. 
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Food quality and frequency 

The government in 2015 began providing a lunchtime meal once a day for Hajj regular 

group (personal communication, December 2015). However, this did not occur in 2016. During 

the interviews, participants kept mentioning the food and its quality, and as a result keywords 

such as meals, food, lunch, dinner were important factors determining Hajj satisfaction. For 

example: 

The meal was really nice, they provided Indonesian food in my hotel. This made me feel 

at home. (P9, Male, 55, Surabaya, Hajj plus).  

Hajj regular group shared similar feelings that food was very important for their Hajj. 

The words “tasty” and “nice” emerged many times when describing the quality of the food 

provided. 

All respondents (20 Hajj regular group and 15 Hajj plus group) indicated that food was 

an important factor in determining Hajj satisfaction. One Hajj regular group participant 

mentioned:  

Alhamdulillah (Thank God) this year is better than last year, especially as the 

government provided free food—one meal a day (R5, Male, 59, Surabaya, Hajj 

regular). 

However, for the Hajj regular group participants, food quality was not as expected. For 

example:  

The food was tasteless I did not like it, but it is still better than nothing (R9, Female, 55, 

Surabaya, Hajj regular). 

Respondents suggested that the government should provide not only lunch but also 

dinner, especially for the Hajj regular pilgrim group, as indicated by the following comment: 
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...unfortunately, only once a day, but at least it is clean (R10, Female, 55, Surabaya). 

Therefore, food (quality and frequency) was one of the factors for Hajj satisfaction. 

The respondents preferred Indonesian food instead of international cuisine. 

Comfortable transport 

Many participants were concerned about transportation. Pilgrims must move from one 

place to another during the Hajj by using public transport. Thus, they need comfortable and 

reliable transportation. There were different standards of transportation provided for the Hajj 

regular group and the Hajj plus group. During the 2015Hajj the Indonesian government 

provided free transportation from their accommodation to the Grand Mosque for the Hajj 

regular group and the Hajj plus group.  

The bus was free exclusively for Indonesian pilgrims (R15, Male, 52, Surabaya) 

The transport from Jeddah to the hotel in Makkah was free, but unfortunatelyit was 

uncomfortable as indicated by one of the respondents from the Hajj regular group: 

Transport from Jeddah was not good, it did not have air conditioning, but it took me to 

Makkah safely (R20, Male, 60 years old) 

There is also an issue in the quantity of the free bus transport provided by the Indonesian 

government for the Hajj regular group. As mentioned: 

Transport was good, but it was too crowded, some people decided to walk, if you wanted 

the free transport you had to wait longer. If I wanted to be fast I had to pay (R18, 

Female, 49, Mataram). 

Transportation was not an issue for the Hajj plus group as vehicles provided by the 

private Hajj travel agent transported them. One participant indicated that 
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…We were on the first-class bus everywhere. Except from Mina to Arafah it was 

organised by the Kingdom of Saudi Arabia (KSA), but from Medina to Makkah, the bus 

was provided by the Labaik Company and it was very comfortable (P3, Male, 60, 

Jakarta). 

4.3.2 Subtheme 1.2 Intangible (Dimension 2) 

Intangible factors that were found to influence Hajj satisfaction included individual 

attention, services, and politeness. These keywords were then grouped into one theme and 

labelled as Intangible. The author then compared the original items in the HajQual 

measurement tool with the interview responses. The result of the interview analysis changed 

the dimension of human service in the HajQual as it was clear that the items consisted of many 

different items which included not only intangible but also tangible attributes (20 items). 

Hence, during the interviews in this research the author only looked for specific keywords 

which mentioned the intangible attributes. The qualitative analysis resulted in individual 

attention being the most important factor in Hajj satisfaction. 

Individual attention 

One important theme that matched the HajQual intangible factors were personal caring 

by the Hajj organiser. In this study, both Hajj regular group and Hajj plus group demand good 

services personally. Keywords that emerged from intangible services were mainly services 

from the Hajj providers such as documentation services (passport, visa) and guidance during 

Hajj by the religious scholars (Mutawwif). For example: 

The tour Guidance Group Hajj (KBIH) Nurul Faisa did everything for me. They helped 

me with my passport and they also had a Hajj course every month, so we could get to 

know each other very well before we departed to Makkah. They also provided us with 

ihram and uniform. They gave us individual attention (R15, Male, 52, Surabaya).  
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On the other hand, the Hajj plus group demand more attentive services such as the 

travel agent responding to all questions quickly. For example:  

…services were good but there was a lack of training and communication. They did not 

respond to my text immediately when I asked about my Hajj visa (P12, Male, 60, 

Surabaya). 

Personal services influenced the satisfaction of the Hajj plus group as they had paid 

more for their travel. The Hajj plus participants required more frequent Hajj courses and 

expected agents to be responsive in responding to questions. Participants in the Hajj plus group 

demanded more services.  

4.3.3 Subtheme 1.3 Length of Wait (Dimension 3) 

The HajQual did not include the waiting list in the measurement items as the survey 

was conducted in UAE (United Arab Emirates). However, this concept is a serious issue in 

Indonesia and may influence Hajj satisfaction. Thus, this concept of length of wait emerged 

from the qualitative study. The author asked the question: “How long did you have to wait to 

go for Hajj?” and the probing question “How did the waiting period affect your Hajj 

satisfaction?”  Most of the respondents related their waiting time to the money that they had 

deposited to get the Hajj portion. Some keywords that emerges were deposit, too expensive 

and too long. This was similar for Hajj regular group and Hajj plus group. Although, Hajj plus 

group had wait shorter times than the Hajj regular group. This is also related to the next issue. 

Hajj Deposited money 

There are a total of 2.68 million Indonesians in 2015 registered for Hajj (Ministry of 

Religious Affairs Republic of Indonesia, 2015). As a result, there is a long waiting list to 

undertake Hajj from Indonesia as the normal quota allocated by the Kingdom of Saudi Arabia 

is only 211,000 pilgrims (IMRA, 2016a). In January 2017, the current waiting time was 26 
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years (D. Septiarini, personal communication, January 27, 2017). The long waiting time the 

Hajj satisfaction of all pilgrims. Pilgrims must pay a deposit of Rp.25,000,000 (US$2000) to 

be given the Hajj portion, and some pilgrims require at least 5-10 years to save this amount (H. 

Dibtasari, personal communication, 20th December, 2015). This creates some dissatisfaction. 

For example: 

I think the Hajj deposit was too expensive, especially I had to wait for 7 years. But now 

the waiting time is longer up to 20 years (R17, Female, 48, Surabaya, Hajj Regular). 

4.3.4 Subtheme 1.4 Hajj personal experience (Dimension 4) 

During the interviews, half of the respondents mentioned that they had personal 

experience. The original question from the semi-structured interview was “How were you 

satisfied with your Hajj?” When the respondent responded to the question, some keywords 

emerged; such as, friendship, harmony, brotherhood or sisterhood among pilgrims and lastly 

praying at the sacred place outside of the Hajj rituals as they believe that Allah will always 

listen to their prayers. The researcher then grouped these as their personal experience. These 

are statements from the participants about the harmony and the praying at the sacred place 

(Multazam) inside the Grand Mosque. These items were not included in the HajQual, and are 

considered here as a new dimension impacting Hajj satisfaction.  

Harmony with others 

Pilgrims are from different nationalities but respecting and helping each other is a must 

during Hajj. One participant mentioned: 

The brotherhood and sisterhood of people from all over the world come together in 

respect (R10, Female, 55, Surabaya). 

The massive gathering of the Hajj in Makkah creates harmony among Muslims. The 
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words ‘brotherhood and sisterhood’‘indicated that they respect each other as Muslims. 

Praying at the most sacred place 

The most important Hajj personal experience for participants was being able to pray at 

the Multazam (the most sacred place) inside the Masjidil Haraam (the Grand Mosque). This 

sacred place is located between the black stone (Hajar Aswad) and the Kaabah door. Another 

sacred place mentioned was the maqam Ibrahim (Ibrahim’s footprint). It is a sacred place as 

Allah guarantees to grant all their wishes when they make prayers there. The keyword was the 

multazam. For example: 

I cried as I could not believe myself I was front of Kaaba, the multazam, it was such a 

miracle (R2, Female, 60, Surabaya). 

4.3.5 Subtheme 1.5 Hajj Rituals (Dimension 5) 

During the interviews, one probing question to the respondents was: “What did you get 

from the Hajj rituals?” Surprisingly, many different responses were forthcoming and the Hajj 

rituals emerged as one important factor for Hajj satisfaction and Islamic Religious 

Commitment. Thirty-two participants agreed that the perfect rituals lead to Hajj satisfaction 

and increase their commitment to Islam. Participants were trying to remember how they did 

the rituals. Some of them were excited to explain the five days’ rituals, and some of them had 

tears in their eyes to remember those days. Although the five days’ rituals were all important, 

the keywords that emerged most frequently were Tawaaf, Sa’ee and Wukuf. The keywords 

such as: rituals, successfully, and accepted indicated their Hajj satisfaction. One respondent 

mentions that:  

People were doing Tawaaf amazingly. We were circling the Kaaba 7 times and it was 

such a wonderful experience. I could do all the rituals successfully without any 
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problems, hopefully Allah accepted my Hajj and [will] forgive all my sins (R1, Female, 

65, Surabaya). 

The researcher found the word Sa’ee was mentioned repeatedly by the respondents. 

One participant mentioned Sa’ee excitedly: 

We were running back and forth seven times from Safa and Marwa to do Sa’ee and 

people were helping each other. No one was trying to hurt each other. It was such a 

perfect harmony (P5, Male, 65, Bandung) 

 

The most memorable experience during Hajj was when they were doing Wukuf in the 

plain of Arafah. One participant indicated this experience with tears in her eyes.  

I was crying as I remembered all my past sins during the wukuf. We stayed there for at 

least 12 hours in a tent. I kept on reciting Qur’an and asked Allah for giving me health 

and prosperity in this world. (R18, Female, 49, Mataram). 

4.4 Summary 

The concept of Hajj satisfaction in this study is based on the measurement items of the 

HajQual (Jabnoun, 2003). However, not all items from the HajQual scale are relevant for the 

Indonesian Hajjis. The result of the qualitative study was that some items from HajQual were 

combined to form new dimensions called tangible attributes, intangible attributes, and length 

of wait, Hajj experience as well as Hajj rituals. The dimensions of tangible and intangible were 

extracted from the HajQual and grouped as a result of the qualitative study. Furthermore, the 

new dimension of length of wait, Hajj experience and Hajj rituals emerged from the interviews. 

The next theme addresses the second issue of this study. 
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4.5 Theme 2. Islamic Religious Commitment 

This section addresses the second issue of the qualitative data analysis; namely, to 

validate the existing scale of Islamic Religious Commitment (IRC) items for inclusion in phase 

2 of the quantitative study. The five dimensions of Islamic Religious Commitment in the 

previous study are basic religiosity, central religious duties, religious experience, religious 

knowledge, and orthopraxis (El-Menouar & Stiftung, 2014) as shown in Table 4.4. The 

following section discusses each dimension and validates them by using the qualitative data. 

While talking to religious scholars, the researcher showed them the existing scale to validate 

the five dimensions (Appendix B3). The dimensions are Basic Religiosity, Central Religious 

Duties, Religious Experience, Religious Knowledge and Orthopraxis. The last dimension, 

Orthopraxis, is the new dimension that was being introduced for the first time in a previous 

study that investigated Islamic Religious Commitment in Germany. However, it resulted in 

low reliability and suggested some improvement in its scale development was required. (El-

Menouar & Stiftung, 2014). Hence, the author reviewed the previous study and conducted the 

qualitative study with the religious scholars to improve the items in the Orthopraxis dimension. 

Furthermore, some new items emerged as a result from these interviews.  

Table 4.4 The Five Dimensions of Islamic Religious Commitment 

4.5.1 Subtheme 2.1 Basic Religiosity (Dimension 1) 

This first dimension is fundamental belief in Islam manifested by personal prayer and 

belief in the existence of Allah. The item is characterised by the statement that: “There is no 

doubt that Allah does exist”. This dimension distinguishes between believing and disbelieving 

Original Dimensions Original Items Retain Items Confirmed or Changes 

Basic Religiosity 6 items 6 items Confirmed 

Central Religious Duties 4 items 4 items One item added  

Religious Experience 3 items 3 items Confirmed 

Religious Knowledge 3 items 3 items Confirmed 

Orthopraxis 3 items 3 items Four items added  
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Muslims. The six original items from the previous study were retained as a result of the 

interviews with respondents. 

Table 4.5 Basic Religiosity Items 

Source: El-Menouar and Stiftung (2014) and author’s personal interviews.  

Note: R=Hajj regular group and P=Hajj plus group 

 

Based on these statements, the researcher can conclude that the items in the dimension 

of Basic Religiosity can be used for inclusion in the phase 2 (Quantitative) study. 

4.5.2 Subtheme 2.2 Religious Duty (Dimension 2) 

The second dimension concerns the five pillars of Islam; for example, the 5 times daily 

prayers, fasting in the month of Ramadhan, and pilgrimage to Makkah. In addition, there will 

be some basic norms such as eating only halal food. Based on the interviews, all items were 

retained and there was one item added to this dimension—the compulsory zakat (charity) in 

the month of Ramadhan. 

 

 

 

No. Original item Representative statement 

1. Belief in Allah. I have a stronger belief that Allah controls this 

universe, everything happens with his permission 

(R5, Male, 59, Surabaya). 

2. Belief in the Qur’an as the unchanged 

revelation. 
All the words in Qur’an are true and could be proven 

scientifically (R14, Female, 50, Surabaya). 

3. Belief in the existence of Jinn, Angels 

etc. 
Allah had created different things in this universe 

other than human beings such as Jinn, Angels, etc. 

(R20, Male, 60, Surabaya). 

4. Frequency of personal prayer to 

Allah. 
Once I returned from Hajj, I never skip 5 times daily 

prayers, and I also pray personally whenever and 

wherever I can (R8, Female, 41, Surabaya).  

5. Frequency of recitation of the 

Basmala. 
I usually recite Basmala before doing any activities 

(P2, Female, 50, Jakarta)  

6.  Feeling: Allah is close. I feel that Allah is always watching me wherever I go 

(R1, Female, 65, Surabaya). 
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Table 4.6 Central Religious Duties Items 

Source: El-Menouar and Stiftung (2014) and author’s personal interviews. 

Note: R=Hajj regular group and P=Hajj plus group 

 

4.5.3 Subtheme 2.3 Religious Experience (Dimension 3) 

The religious experience in Islamic commitment has three items. These three items 

correspond with the qualitative data collection of the Indonesian Hajjis and Hajjas. Three items 

were retained, as indicated below. 

Table 4.7 Religious Experience Items 

Source: El-Menouar and Stiftung (2014) and author’s personal interviews. 

Note: R=Hajj regular group and P=Hajj plus group 

 

No. Original item Representative statement 

1. Frequency of performing the ritual 

prayer. 
I never skip the daily prayers after I returned from 

Hajj (R6, Female, 55, Surabaya). 

2. I paid compulsory Zakat (charity) 

every year in the month of Ramadhan. 
Additional item emerged from qualitative data 

Paying zakat in the month of Ramadhan is 

compulsory to purify your fasting (R8, Female, 41, 

Surabaya). 

 

 

3. Fasting during Ramadhan. 

 

 

I always fast during the month of Ramadhan except 

when I am travelling (P3, Male, 60, Jakarta). 

 

4. Pilgrimage to Makkah. If possible, I want to do Hajj twice in my life; it was 

such an amazing experience (R10, Female, 55, 

Surabaya). 

 

I want to come back to Makkah for another Hajj if 

possible (R20, Male, 60, Surabaya). 

5. Eating halal meat.  I’d rather not be eating[sic] if the meat [is] not halal 

(P8, Male. 60, Surabaya) 

No. Original item Representative statement 

1. I feel that Allah tells me something 

whenever I need him. 
I was so worried to lie or to do something bad to 

people after Hajj, it seems that Allah reminds me all 

the time (R5, Male, 59, Surabaya). 

2. I feel that Allah rewards me whenever 

I do some good deeds. 
……miracle always come to me after I helped 

someone (P1, Female, 60, Surabaya). 

3.  I feel that Allah punishes me when I 

do something wrong in this world. 
……be good to others or else Allah punishment is 

worst (R11, Male, 60, Surabaya). 
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4.5.4 Subtheme 2.4 Religious Knowledge (Dimension 4) 

All three items in the previous scale were included in the present study. These were 

confirmed by the qualitative data based on the interviews with Hajjis and Hajjas. Some 

examples of the interview statements are: 

Table 4.8 Religious Knowledge Items 

Source: El-Menouar and Stiftung (2014) and author’s personal interviews 

Note: R=Hajj regular group and P=Hajj plus group 

 

4.5.5 Subtheme 2.5 Orthopraxis (Dimension 5) 

This dimension was tested for the first time in a previous study of Muslim religiosity 

in Germany (El-Menouar & Stiftung, 2014). Orthopraxis is a concept in religious norms and 

is related to orthodoxy in Christianity. The qualitative data confirmed that all previous items 

were retained and some more items were added to phase 2 for the quantitative study. Examples 

of the interviews are indicated below. 

Table 4.9 Orthopraxis Items 

No. Original item Representative statement 

1. Knowledge of Islam in general. I have learned Islam from the childhood, so I think I 

know about Islam (R10, Female, 55, Surabaya). 

 

2. Knowledge of the contents of the 

Qur’an. 
I know Qur’an in general, but I still need to learn 

more (R9, Female, 55, Surabaya). 

3. Knowledge of the life and actions of 

the prophet. 
Prophet Muhammad taught us how to behave 

according to sharia law (R12, Female, 57, 

Surabaya). 

No. Original item Representative statement 

1. Avoid shaking hands with the 

opposite sex. 
I don’t mind shaking hands with males as I want to 

respect them professionally (P4, Female, 50, 

Jakarta).  

 

…. shaking hands can be avoided by put[ting] my 

hand together closely as a signal (R8, Female, 41, 

Surabaya). 

2. Sex segregation at marriages and 

other celebrations. 
It is not a custom in Indonesia to separate between 

men and women in the wedding party (P10, Female, 

57, Surabaya). 
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Source: El-Menouar and Stiftung (2014) and author’s personal interviews. 

Note: R=Hajj regular group and P=Hajj plus group 

 

4.6 Theme 3. Hajj Investment 

The third issue in the qualitative study is to develop a scale for Hajj investment. The 

concept of Hajj investment is introduced for the first time in this study. The Hajj investment 

I rarely attend this kind of celebration, although some 

people did it but not yet accustomed to in Indonesia 

(R5, Male, 59, Surabaya). 

 

I agree with this idea, but I rarely attended one (R10, 

Female, 55, Surabaya). 

3. Muslims should not listen to music I am actually still listen[ing] to music although I tried 

to reduce it. (R2, Female, 60, Surabaya). 

 

I still listen to music, but I listen more to religious 

songs (R11, Male, 60, Surabaya). 

 

Listening to music is forbidden in Islam (Scholar1, 

Male, 55, Plus, Gold Coast). 

4. I took photos of Kaaba and posted on 

the social media (Facebook, 

Instagram, etc.). 

We took group photos in front of Kaaba (P7, Male, 

50, Surabaya). 

 

Taking photos and posted on social media for 

showing off are not allowed especially when you are 

doing Hajj (Scholar 1, Male, 55, Plus, Gold Coast). 

 

Your good deeds are not accepted by Allah if you 

show them off to people including Hajj (Scholar2, 

Male, Regular, 45, Surabaya). 

5. I like to talk about people behind him 

or her. 
Sometimes, I am still talking about people behind 

them although I tried to avoid it after returning 

[from]Hajj (R8, Female, 41, Surabaya). 

 

Talking about people is forbidden especially their 

bad behaviour (Scholar3, Female, 50, Regular, 

Surabaya).  

6. I can tolerate any problems patiently. Individual must be patient in handling any obstacles, 

being angry is forbidden (Scholar1, Male, 55, Plus, 

Gold Coast). 

7. I have a loan at the conventional bank. Riba (interest from loan) is forbidden (Scholar2, 

Male, 45, Regular, Surabaya). 

 

Having loan from conventional bank is forbidden as 

you have to pay interest (riba) (Scholar1, Male, 55, 

Plus, Gold Coast). 
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refers to the time and energy invested to gain knowledge about the Hajj. It corresponds to the 

theory of Investment Model of Commitment (Rusbult, 1980, 1983). Thus, the investment is 

referring to the time investment instead of the material investment. The question asked 

regarding this concept is: “How did you learn about Hajj?” Keywords emerged from this 

question; such as, religious scholars, internet, imam, ustadz, friends, Hajji, YouTube, and 

books. The most frequent keywords (20 participants out of 35) mentioned imam, ustadz, and 

Hajji friends. So, these can be grouped as religious scholars and Hajji. Additionally, the 

internet, YouTube and books were the second-most mentioned (10 participants out of 35). 

These are examples of interview statements 

4.6.1 Subtheme 3.1 Learning about the Hajj 

Investing time to learn about the Hajj before leaving for Makkah is very essential. 

People usually want to know the history of the Hajj and how to do the rituals correctly. This is 

not easy for some Indonesians as all the prayers are in Arabic and most of them are over 50 

years old. However, because the Hajj is a once in a lifetime opportunity, they put some effort 

into learning them. People learn about the Hajj in many ways. They usually talk to religious 

scholars. For example: 

I talked to imam and ustadz at the mosque and attended the Hajj course. I wanted to 

make sure my Hajj was accepted by Allah (R10, Female, 55 years old, Hajj Regular). 

They also read books, websites and watch YouTube. One participant indicated: 

I watched YouTube from my smartphone and download[ed] an app for the Hajj (R8, 

Female, 41 years old, Hajj Regular). 
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4.7 The relationship between Hajj satisfaction, Hajj Investment, and Islamic 

Religious Commitment. 

This section examines whether the relationship among Hajj investment, Hajj 

satisfaction, Hajj rituals and Islamic Religious Commitment make sense. To address the fourth 

issue, the author conducted interviews with participants and analysed these relationships. First, 

the author asked the respondents “How did satisfaction to the Hajj help you increase your 

commitment to Islam?” 

Some respondents indicated that Hajj satisfaction helped them increase their 

commitment to Islam. Keywords such as nice Hajj experience indicated Hajj satisfaction and 

strongly believing in Allah indicated Islamic Religious Commitment. For example: 

….after returned home from Hajj my faith in Islam is growing. I had a very nice Hajj 

experience. Everything went smoothly. Now I am strongly believer in the existence of 

Allah and I feel that Allah watched me all the time. I never skipped any five times daily 

prayers and even I helped poor people more often (R13, male, 55, Surabaya, Hajj 

Regular). 

 

The concept of Hajj investment refers to the effort to learn about the Hajj (section 4.6). 

This study examines the relationship between Hajj investment and Hajj satisfaction. The 

relavant interview question to the respondent was “How would learning about the Hajj impact 

your performance of Hajj?” Learning was related to Hajj investment and perfect to Hajj 

satisfaction. For example: 

I learned a lot about Hajj by talking to an Imam at the nearest mosque from my house, 

he taught me many things about Hajj and its rituals step by step patiently. Otherwise, 

my Hajj would not be perfectly done. (P10, female, 57, Surabaya, Hajj Plus). 
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The relationship between Hajj investment and increase in Islamic Religious 

Commitment was also examined. An example interview question was “What led to an increase 

in Islamic commitment after learning about the Hajj?” Keywords identified included 

knowledge, pilgrimage, and Qur’an. For example: 

The more knowledge about Hajj gave me some insight about the importance of the 

pilgrimage and made me learn Arabic so I could read and understand Qur’an. (R9, 

female, 55, Surabaya, Hajj Regular). 

From the qualitative data analysis, the Hajj rituals emerged as an important factor 

influencing Islamic Religious Commitment. Some keywords such as wukuf, tawaaf indicated 

the Hajj rituals and keywords such as Allah is close, ritual prayers indicated the Islamic 

Religious Commitment. For example: 

One of the most memorable experience was wukuf, I felt so close to Allah I feel that I 

had done so many sins, that experience made me never skip the ritual prayers” (R18, 

female, 49, Mataram, Hajj Regular). 

The qualitative data analysis confirming the relationship between Hajj Investment, Hajj 

satisfaction, and Islamic Religious Commitment all made sense. As a result, these constructs 

can be included in phase 2 of this study. The summary of findings for the qualitative study can 

be found in Table 4.10. 
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Table 4.10 Summary of Research Questions and Findings (Phase 1) 

Source: Author 

4.8 Summary 

Chapter 4 reported findings of the qualitative study (Phase 1), and furnished an 

understanding of Hajj satisfaction and its dimensions. In addition, the qualitative study also 

validated the existing Islamic Religious Commitment scale (El-Menouar & Stiftung, 2014). 

The qualitative interviews validated use of the Investment Model of Commitment (Rusbult, 

1980) as a basis for the conceptual framework, the first time that this theory has been used in 

the context of the Hajj. Interview findings identified Hajj satisfaction antecedents and the 

expectation of Hajji once they returned home. Phase 1 findings helps to understand Hajj 

satisfaction specifically for Indonesians. Findings support the conceptual model proposed in 

Chapter 2.  

Based on Phase 1, a pilot test and main survey (Phase 2) were conducted to empirically 

test the dimensionality of Hajj satisfaction, Hajj investment, and Islamic Religious 

Commitment. This next phase also examines the difference between the Hajj regular group 

and Hajj plus group. The next chapter (Chapter 5) reports on Phase 2 of this study. 

Research Questions Research Propositions Findings 

What are the 

constituents of Hajj 

satisfaction? 

Hajj satisfaction has six 

different dimensions 

according to HAJQUAL 

There are five dimensions developed for 

Indonesian Hajj satisfaction. 

What do the 

dimensions 

constitute to Hajj 

investment? 

Hajj investment can have 

impact on Islamic religious 

commitment? 

There are four indicators in the Hajj 

investment that can impact on Islamic 

religious commitment 

What do the 

dimensions reflect on 

Islamic religious 

commitment? 

Islamic religious 

commitment has five 

dimensions 

There are five dimensions in Islamic 

religious commitment that will be 

included in the QUAN study 
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Chapter 5 Quantitative Research (Phase 2) 

5.1 Introduction 

This chapter discusses findings from Phase 2 (quantitative research) of this study. There 

are two groups of participants in this research; those undertaking Hajj regular and those 

undertaking Hajj plus. The differences between these two groups were discussed in Chapter 2 

(section 2.3.4) and in Chapter 3 (Table 3.1). Phase 2 of this study focused on the following 

objectives: 

1. To examine the impact of Hajj satisfaction (HS) on Islamic Religious Commitment 

(RC). 

2. To examine the impact of Hajj investment (HI) on Islamic Religious Commitment 

(RC). 

To achieve these aims, exploratory and confirmatory factor analyses were performed 

to establish the measurement scales for the key constructs, and structural equation models were 

performed to examine the relationships. In addition, since the two Hajj types (Hajj regular 

group and Hajj plus group) are distinctive, a group comparison using two different approaches 

was conducted to give an insight into the different Hajj groups’ experiences. Therefore, the 

following objectives are formulated: 

3. To examine whether underlying factors contributing to Hajj satisfaction (HS) differ 

between the two Hajj groups (Hajj regular and Hajj plus). 

4. To examine whether underlying factors contributing to Islamic religious commitment 

(RC) differ between the two Hajj groups (Hajj regular and Hajj plus). 

5. To examine whether the relationship of Hajj satisfaction (HS) and Islamic Religious 

Commitment (RC) differs between the Hajj regular group and the Hajj plus group. 

6. To examine whether the relationship of Hajj investment (HI) and Islamic Religious 

Commitment (RC) differs between the Hajj regular group and the Hajj plus group. 

7. To examine the changes in the level of religious commitment between the two Hajj 

groups (Hajj regular and Hajj plus) before and after the trip. 
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To address these seven research objectives, a survey, both online and offline, targeted 

Hajji and Hajja from Indonesia who had undertaken the Hajj between 2013 and 2015.  

This chapter comprises seven main sections. Following this introduction (section 5.1), 

the demographic profile and the result of the pilot study are discussed in section 5.2. Section 

5.3 discusses the results of the main study and includes participants’ profiles, descriptive 

statistics, and EFA and CFA results. In section 5.4, Islamic religious commitment is examined 

in relation to Hajj satisfaction. Section 5.5 examiners the relationship between Hajj investment 

and Islamic religious commitment. In Section 5.6, the differences between the two Hajj 

packages as a moderating variables are examined using a paired sample t-test of the 

commitment before and after undertaking the Hajj. Finally, this chapter will be summarised in 

section 5.7.  

5.2 Pilot Study Results 

5.2.1 Profile of Respondents 

An online pilot test was conducted between June and July 2016 (see Chapter 3 for 

details of the methodology). This section summarises the profile of the respondents during the 

pilot study (Table 5.1). The total sample comprised 103 respondents (60 Hajj regular group 

and 43 Hajj plus group). Most of the respondents lived in Surabaya and Jakarta, Indonesia. 

About half of the respondents were over 50 years of age, in professional employment (medical 

doctors, educators and bankers) and held a university degree. The majority were married with 

a monthly income between IDR 5-10 Million (US$ 450-1000). 
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Table 5.1 Demographic information of two Hajj packages in the pilot study (N = 103) 

Source: Author 

5.2.2 Descriptive Statistics 

The complete descriptive statistics for the pilot study are provided in Appendix E1 and 

E2. More than fifty percent of the measurement items for all three constructs were estimated 

above the middle point of the Likert scale (3.5), indicating high Islamic religious commitment 

Characteristics/Group 

 

Hajj Regular 

n=60 

Hajj Plus 

n=43 

Gender 

   Male 

   Female 

 

38.83% (40) 

19.42% (20) 

 

24.27% (25) 

17.48% (18) 

City of Origin 

   Surabaya 

   Jakarta 

 

65.00% (38) 

35.00% (35) 

 

15.00% (15) 

15.00% (15) 

Age 

   40-49 

   50-59 

   60-69 

 

4.85% (5) 

43.69% (45) 

14.45% (15) 

 

4.85% (5) 

24.27% (25) 

7.77% (8) 

Occupation 

   Academic 

   Medical Doctor 

   Employee  

   Self-employed 

   Retired 

 

14.56% (15) 

9.71% (10) 

29.13% (30) 

4.85% (5) 

4.85% (5) 

 

7.77% (8) 

14.56% (15) 

4.85% (5) 

9.71% (10) 

- 

Education 

   Senior High School 

   Diploma 

   Bachelor 

   Master 

   PhD 

 

9.71% (10) 

14.56% (15) 

24.27% (25) 

14.56% (15) 

4.85% (5) 

 

- 

4.85% (5) 

14.56% (15) 

9.71% (10) 

2.91% (3) 

Monthly Income 

   < IDR 5 Million (<US$ 450) 

   IDR 5-10 Million (US$ 450-1000) 

   > IDR 10 Million (>US$ 1000) 

 

1.94% (2) 

48.54% (50) 

9.71% (10) 

 

- 

14.56% (15) 

25.24% (26) 

Marital Status 

   Single 

   Married 

   Divorce 

   Widowed 

 

- 

48.54% (50) 

9.71% (10) 

4.85% (5) 

 

- 

19.42% (20) 

17.48% (18) 

- 
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(IRC) which translates into positive representation of the relationship between Hajj investment 

and Hajj satisfaction. 

In relation to the items measuring Hajj satisfaction, the highest rated items were: ‘I was 

strongly emotional when I saw Ka’bah as if Allah was present’ (HR), ‘I was able to perform 

Tawaaf (circling Kaaba seven times)’ (HR), ‘I was able to perform Sa’ee (travel back and forth 

seven times between Safa and Marwah hills)’ (HR), ‘I offered animal sacrifice after completing 

Hajj’ (HR), ‘Overall, I had excellent relationship with other pilgrims I met’ (P2P), with mean 

values of 6.29, 5.90, 5.89, 5.87, and 5.87 respectively. These items measure Hajj rituals and 

pilgrim to pilgrim interaction of participants towards commitment to Islam. The initial analysis 

indicated that respondents want to focus on their Hajj rituals as every step during the ritual is 

very important in undertaking the Hajj. Pilgrims want their Hajj to be accepted and rewarded 

by Allah. In addition, they also want to have a good relationship with other pilgrims. The lowest 

rated items were: ‘There was no certainty for my Hajj’ (LW), ‘I remembered all compulsory 

du’as (invocation) for each Hajj ritual’ (HR), ‘Food provided was nice and tasty food’ (SQ), I 

could use my Hajj deposited money for something else. (LW), ‘Public toilets provided during 

Hajj rituals were clean’ (SQ), with mean values of 4.08, 3.92, 3.83, 3.58, and 3.49 respectively.  

The two lowest rated items measured the service quality (SQ) and the length of wait 

(LW). The service quality (SQ) in relation to the public toilet cleanliness rated the lowest (3.49) 

as the majority of pilgrims thought that the availability of toilets was more important than their 

cleanliness, and perhaps they understood how hard it was to maintain cleanliness among 

millions of pilgrims. The second lowest is the length of wait (LW) and this ranking was related 

to Hajj deposit money (3.58); respondents did not want to use their money for something else, 

and so they did not mind waiting (5-10 years) and willingly paid the deposit. The next lowest 

item concerns the taste of the food (SQ) which was rated 3.83. Most respondents were 

dissatisfied with the food quality; the food provided was not as expected. In this pilot study, 
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respondents noted they had difficulty remembering all the compulsory du’as (invocations) for 

each ritual and therefore, this item received the fourth lowest score (3.92). The fifth lowest 

score concerned the lack of certainty in their Hajj portion (4.08). Respondents were mostly 

optimistic that they had certainty in obtaining their Hajj visa as they had paid the deposit 

money. Among 44 items that measured Hajj satisfaction, service quality and length of wait 

were rated mostly low, below 5.0. The reason for this low mean is that these two constructs 

were the most important factors in determining Hajj satisfaction. Mostly, pilgrims want to have 

shorter waiting times and expect high service quality. However, performance on these two 

factors still did not meet their expectation. 

For the Hajj investment construct, more than seventy-five percent of the items were 

well above the mid-point (4.0). The highest item was rated 5.93 and concerned the ‘manasik 

(Hajj course)’. In addition, more than half of the respondents thought that the Hajj course 

helped them in gaining knowledge about the Hajj. The second highest item was how they 

learned about the Hajj, which was rated 5.59. Other than attending a Hajj course, participants 

were learning Hajj with the religious scholars and talking to friends who had undertaken the 

Hajj by sharing experiences. The lowest item was rated 4.47; this item asked whether 

respondents had been learning Hajj since they were in primary school. The majority said that 

they did not learn Hajj during their early years. The second lowest item was rated 4.86 and 

referred to how much they had invested time and energy to learn about the Hajj. As the 

respondents were mostly workers who had their daily jobs, they did not fully learn the Hajj 

everyday although the mean score is considered high (4.86). This means that they were 

motivated to learn the Hajj during their busy lives. In total, there were six measurement items 

for Hajj investment.   

Considering the Islamic religion commitment (IRC) construct, the majority of mean 

values are above the mid-point (3.5) which indicates strong Islamic religious commitment after 
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the Hajj. The highest five rated items were: ‘I remind myself personally to Allah on the daily 

basis’ (BR), ‘I believe in the existence of Jinn, Angels, etc.’ (BR), ‘I recite Basmala (in the 

name of Allah) before doing something’ (BR), ‘I believe that Allah is watching me all the time’ 

(BR), ‘I took photos of Kaaba and posted on the social media (Facebook, Instagram, etc.) 

(OR)’. The mean scores for these items were 6.18, 6.01, 6.00, 5.88, and 5.58 respectively. The 

majority of the highest rated items measure the ‘Basic Religiosity’ (BR) construct. In the pilot 

study, respondents showed that their basic religiosity increased after undertaking the Hajj. 

Interestingly, there is one item in the Orthopraxis construct that was rated high; it is taking 

photos in front of Kaaba. Although, it is unusual, the finding in the pilot study shows that in 

the modern Hajj with smartphones equipped with cameras, pilgrims want to have memories of 

their Hajj in front of Kaaba. Respondents took photos and shared them with families and 

friends to motivate others to come to Makkah and undertake the fifth pillar of Islam. The lowest 

rated item was: ‘I listen to any kind of music’ (3.60), which indicates that after undertaking 

Hajj, people do not listen to any music. Perhaps they are more selective in their choices of 

music such as religious songs, etc. Overall, the pilot study result indicates that respondents 

have a stronger commitment to Islam after undertaking Hajj.  

In the pilot study, the respondents were also asked to rate their level of commitment 

before and after Hajj, from level 1-10. The finding indicated a significant difference (p-value 

< 0.05) in the level of commitment. The mean values before Hajj and after Hajj were (6.62) 

(8.14) respectively. The result of this pilot study has confirmed that there is an increase in the 

commitment to Islam after Hajj, as discussed before. 

One-way ANOVA 

In this section, the result of the one-way ANOVA analysis from the pilot study will be 

discussed. This study examined two different groups (Hajj regular and Hajj plus). As these two 

packages had different experiences (see Chapter 2), one-way ANOVA was utilised to 
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investigate these differences. The ANOVA analysis is in Appendix E3. 

Regarding Hajj investment, there is a significant difference in the amount of time 

invested in preparing for the Hajj. The significant value indicated 0.013 (P<0.05) between Hajj 

regular and Hajj plus. The respondents in the pilot study showed that the two packages required 

different efforts in gaining knowledge about the Hajj. One explanation is that Hajj plus 

comprised mostly wealthy people with limited time compared to the Hajj regular cohort. 

Another significant difference in the ANOVA analysis was in the Hajj satisfaction (HS) 

construct in the dimension of length of wait (LW). The analysis showed a significant difference 

in the item ‘I was dissatisfied to pay for Hajj deposit and had to wait for a long time’ (0.00) 

which is less than 0.05. As the two packages paid different Hajj deposits, the Hajj plus deposit 

was more expensive than the Hajj regular. Hence, the Hajj plus pilgrims felt that they should 

not have to wait as long. 

Furthermore, in Hajj satisfaction (HS), there is also a significant difference in the 

dimension of Service quality (SQ). The ANOVA analysis showed a significant difference in 

the item ‘Meals were served as promised’ (0.13). People with the Hajj plus group received 

three meals a day. On the other hand, the Hajj regular group received only one meal a day, and 

sometimes the time the meal was served was not as promised. This criticism was mentioned 

during the qualitative study in Phase One. Another item was ‘the accommodation(s) was 

provided as promised’ (0.04), which had a significant value (p < 0.05). It indicated that the two 

Hajj packages received different accommodations. The two packages had been promised 

different accommodations by the travel agent. In the pilot study, the respondents, either Hajj 

regular or plus confirmed that their accommodation was significantly different. 

In the Islamic commitment construct (IRC), the significant difference is in the 

dimension of religious knowledge (RK) in the item ‘I understand the Arabic meaning of the 

Qur’an’ (0.006) which was less than .05. Thus, in the pilot study, there was a difference in the 
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level of understanding Arabic between Hajj regular and Hajj plus respondents. 

The ANOVA analysis gives useful information in the pilot study regarding the 

differences in the two Hajj packages. Whether this result will be taken into consideration for 

the main survey will be discussed in the next section about the main study. However, before 

the main survey discussion, the exploratory factor analysis (EFA) for the pilot study will be 

discussed. 

Pilot Study (Exploratory Factor Analysis) 

Data screening and cleaning were conducted before the exploratory factor analysis 

(EFA) in the pilot study. This procedure was to ensure there were no missing values during 

data analysis. Factor analysis and Cronbach’s alpha of 74 items were performed during the 

pilot study. Firstly, EFA was carried out for all independent variables (Hajj satisfaction 44 

items and Hajj investment 6 items, respectively). The next step examined the dependent 

variable Islamic Religious Commitment (24 items). The exploratory factor analysis (EFA) was 

conducted by employing Maximum Likelihood estimation with oblique rotation; the reason for 

this method was that the outcome factors were expected to be correlated. The number of factors 

was unconstrained. A factor loading cut-off point of 0.4 was applied for the convergent validity 

consideration. In addition, factors were required to have at least three variables (Yong & 

Pearce, 2013). Using these criteria, the EFA for Hajj satisfaction (HS) resulted in five factors 

totalling 26 items. Then, EFA for Hajj investment (HI) generated only one factor solution (5 

items), and for the Islamic religious commitment (IRC), a five factor solutions with 23 items. 

Details of these items are presented in Table 5.2. Furthermore, the complete results of the EFA 

for the pilot study (Hajj investment, Hajj satisfaction, and Islamic religious commitment) 

reporting factor loadings, Eigen-value, variance explain and reliability coefficient, Bartlett’s 

Test of Sphericity and KMO results are presented in Appendix E4.  
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Hajj satisfaction 

Five factor solutions were generated as a result of the exploratory factor analysis. The 

factor proposed to measure services attributes, tour quality, and pilgrim to pilgrim’s interaction 

loaded onto two underlying factors. Thus, the researchers renamed them differently in 

accordance with the relevant items that were loaded into these factors. The first factor was 

named tangible attributes as they only measured tangible services and the second factor was 

named intangible attributes as they only measured intangible services. Next, pilgrim to pilgrim 

interaction, tour quality and travel party were loaded onto one underlying factor, and as a result 

this factor was named Hajj experience, as it described the individual’s Hajj experience. 

Furthermore, Hajj rituals were loaded into one underlying factor during EFA. Lastly, the length 

of wait was also loaded onto one underlying factor. All the new dimensions have Cronbach’s 

alphas more than 0.7 which indicates the internal consistency of the measurements (Field, 

2013). Table 5.2 summarises these new dimensions. 

Hajj investment 

Six items as exhibited in table 5.2 for the ‘Hajj investment’ (HI) construct were 

included in the pilot study. The EFA was not necessary for HI as it only had one factor solution. 

The reliability result for all six items was (0.722). The SPSS suggested the deletion of one 

item: ‘I have been learning about Hajj since primary school’ in order to obtain higher reliability 

(Cronbach’s Alpha 0.722) which indicates good internal reliability. As a result, one item was 

deleted, and only five items were selected for the main survey.  

Islamic religious commitment 

Five factor solutions were produced as a result of the exploratory factor analysis as 

shown in table 5.3. Two dimensions, religious knowledge and orthopraxis, were loaded onto 

one factor and this dimension was called religious knowledge. As a result, the five factors were: 

‘basic religiosity’ (BR), ‘orthopraxis’ (OR), ‘religious experience’ (RE), ‘central religious 
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duties’ (CRD), and religious knowledge (RK). The extraction method used maximum 

likelihood with a KMO value of 0.785 and Bartlett’s Test of Sphericity had significant value 

(p<0.001). Total variance explained 53.52%. Once the pilot study was completed, some items 

were modified based on the EFA result in the pilot test, and some items were added back to 

the main survey, namely the orthopraxis dimension, as this was a new dimension and had only 

been tested once (El-Menouar & Stiftung, 2014). The next step discusses the main survey. 
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Table 5.2 Resulting Dimension from the Pilot Study – Hajj Satisfaction and Hajj Investment  

No 

Hajj Satisfaction (HS) – Main construct 

Dimension 1 

Tangible Attributes (8 items) 

Source(s)  F. Loading Decision 

1 Food provided was nice and tasty.  (Jabnoun, 2003) 0.834 Retained 

2 Meals were served as promised  (Jabnoun, 2003) 0.790 Retained 

3 I could have accessed to a doctor whenever I need.  (Jabnoun, 2003) 0.714 Retained 

4 Tent(s) was provided as promised.  (Jabnoun, 2003) 0.697 Retained 

5 Tents were comfortable during Hajj.  (Jabnoun, 2003) 0.686 Retained 

6 The accommodation(s) was provided as promised.  (Jabnoun, 2003) 0.679 Retained 

7 Public toilets provided during Hajj rituals were clean.  (Jabnoun, 2003) 0.673 Retained 

8 I shared comfortable hotel rooms during Hajj.  (Jabnoun, 2003) 0.632 Retained 

9 My accommodation during Hajj was neat and pleasant.  (Jabnoun, 2003) - Deleted (Factor loading <0.4) 

10 I could easily find public toilets everywhere during Hajj.  (Jabnoun, 2003) - Deleted loading <0.4) 

11 Restaurants and shops were easily accessible from our accommodation(s).  (Jabnoun, 2003) - Deleted (Factor loading <0.4) 

12 Transportation(s) was provided as promised.  

 

(Jabnoun, 2003) 

 

 

- Deleted (Factor loading <0.4) 
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 Dimension 2 

Intangible Attributes (4 items) 

Source(s)  F. Loading Decision 

1 We were given individual attention by our agents.  (Jabnoun, 2003) 0.928 Retained 

2 A religious scholar was always available for our inquiries.  (Jabnoun, 2003) 0.849 Retained 

3 Hajj agents were dependable in handling problems encountered by pilgrims. (Jabnoun, 2003) 0.836 Retained 

4 Overall, I have received the level of Hajj services standard I expected.  (Jabnoun, 2003) 0.658 Retained 

5 We were kept informed about our schedule and what to expect in our activities. (Jabnoun, 2003) - Deleted (Factor loading <0.4) 

No. Dimension 3 

Length of Wait (4 items)   

 

1 There was no certainty for my Hajj. Interviews 0.751 Retained 

2 Overall, my waiting time is longer than expected. Interviews 0.710 Retained 

3 I was dissatisfied to pay for Hajj deposit and had to wait for a long time. Interviews 0.596 Retained 

4 I think Hajj deposited was too expensive.  Interviews 0.420 Retained 

5 I could use my Hajj deposited money for something else.  Interviews - Deleted (Factor loading <0.4) 

6 I did not have a problem to pay the remaining balance when my Hajj turn came. Interviews - Deleted (Factor loading <0.4) 

7 I could check my Hajj portion online from SISKOHAT.  Interviews - Deleted (Factor loading <0.4) 
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No Dimension 4 

Hajj Rituals (5 items) 

Source(s)  F. Loading Decision 

1 I was able to perform Tawaf perfectly.  Interviews 0.833 Retained 

2 I was able to perform Sa’ee perfectly.  Interviews 0.751 Retained 

3 I was able to perform Wukuf perfectly.  Interviews 0.668 Retained 

4 I was able to pray inside the Masjidil Haraam every day when I was in Makkah.  Interviews 0.665 Retained 

5 I was able to pray at Raudah or Multazam (the sacred place).  Interviews 0.595 Retained 

6 I was strongly emotional when I saw Ka’bah as if I Allah was present. Interviews - Deleted (Factor loading <0.4) 

7 I was able to perform jamaraat perfectly. Interviews - Deleted (Factor loading <0.4) 

8 I remembered all compulsory du’as (invocation) for each Hajj ritual. Interviews - Deleted (Factor loading <0.4) 

9 I was able to pray at the Maqam Ibrahim after completing Tawaaf. Interviews - Deleted (Factor loading <0.4) 

10 I offered animal sacrifice after completing Hajj or paid dam Interviews - Deleted (Factor loading <0.4) 

11 I experienced spiritual or miraculous event. Interviews - Deleted (Factor loading <0.4) 

12 Overall, I believed Allah has accepted my Hajj rituals. Interviews - Deleted loading <0.4) 
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No Dimension 5  

 (Hajj Experience) (5 items) 

Source(s)  F. Loading Decision 

1 I felt in harmony with others.  (Jabnoun, 2003), 

Interviews 

0.528 Retained 

2 The Hajj tour was more valuable than its cost. (Crompton & Love, 

1995), Interviews 

0.464 Retained 

3 I interacted well with other pilgrims. (Crompton & Love, 

1995), Interviews 

0.440 Retained 

4 I have had many new experiences from the tour. (Crompton & Love, 

1995), Interviews 

0.427 Retained 

5 The tour was comfortable and safe. 

 

(Crompton & Love, 

1995), Interviews 

0.400 Retained 

No Hajj Investment (5 items) – Main construct Source(s)  F. Loading Decision 

1 I like to watch video on YouTube and other video applications to know about 

Hajj.  

Interviews 0.765 Retained 

2 I like to talk to friends or religious scholars who have undertaken Hajj to gain 

knowledge about Hajj.  

Interviews 0.637 Retained 

3 I bought Hajj books to know about Hajj.  Interviews 0.611 Retained 

4 Overall, I have invested a great amount of time, energy, and money in preparing 

for the Hajj.  

Interviews 0.533 Retained 
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Table 5.3 Resulting Dimension from the Pilot Study - Islamic Religious Commitment 

5 Hajj course (manasik) helped to understand more about Hajj and its rituals. Interviews 0.434 Retained 

6 I have been learning about Hajj since puberty Interviews - Deleted (Factor loading <0.4) 

No Islamic Religious Commitment (IRC) – Main construct 

Dimension 1 

Basic Religiosity (6 items) 

Source(s)  F. Loading Decision 

1 I remind myself to pray personally to Allah on the daily basis.  (El-Menouar & 

Stiftung, 2014) 

0.895 Retained 

2 I belief in the Qur’an as the unchanged revelation.  (El-Menouar & 

Stiftung, 2014) 

0.886 Retained 

3 I belief in the existence of Jinn, Angels, etc. (El-Menouar & 

Stiftung, 2014) 

0.870 Retained 

4 I belief that Allah is watching me all the time.  (El-Menouar & 

Stiftung, 2014) 

0.856 Retained 

5 I belief in the existence of Allah. (El-Menouar & 

Stiftung, 2014) 

0.765 Retained 

6 I recite Basmala (in the name of Allah) before doing something.  (El-Menouar & 

Stiftung, 2014) 

0.671 Retained 

 Dimension 2 

Orthopraxis (3 items) 

   

1 I listen to any kind of music. (El-Menouar & 

Stiftung, 2014) 

0.917 Retained 

2 I took photos of Kaaba and posted on the social media (Facebook, Instagram, 

etc.).  

Interviews 0.592 Retained 

3 I shake hands with the opposite sex. (El-Menouar & 

Stiftung, 2014) 

0.582 Retained 
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 Dimension 3 

Religious Experience (5 items) 

Source(s)  F. Loading Decision 

1 I feel that Allah punishes me when I do something wrong in this world. (El-Menouar & 

Stiftung, 2014) 

0.821 Retained 

2 I feel that Allah rewards me whenever I do some good deeds.  (El-Menouar & 

Stiftung, 2014) 

0.753 Retained 

3 I feel that Allah tells me something whenever I need him.  (El-Menouar & 

Stiftung, 2014) 

0.714 Retained 

 Dimension 4 

Religious Knowledge (4 items) 

   

1 I want to go back to Makkah for Hajj not Umroh. (El-Menouar & 

Stiftung, 2014) 

0.858 Retained 

2 I paid compulsory Zakat (charity) every year in the month of Ramadhan. (El-Menouar & 

Stiftung, 2014) 

0.699 Retained 

3 I eat only halal meat.  (El-Menouar & 

Stiftung, 2014) 

0.572 Retained 

 Dimension 5 

Religious Experience (5 items) 

   

1 I have good knowledge about Islam and apply it daily.  (El-Menouar & 

Stiftung, 2014) 

0.613 Retained 

2 I follow the Prophet Muhammad’s Sunnah on a daily basis.  (El-Menouar & 

Stiftung, 2014) 

0.509 Retained 

3 I can tolerate any problems patiently. (El-Menouar & 

Stiftung, 2014) 

0.461 Retained 
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5.3 Main Survey Results 

5.3.1 Profile of samples 

Table 5.4 shows the demographic information for each Hajj type group in Indonesia. 

Table 5.4 reveals that respondents are mostly female in both Hajj groups (54.1% in Hajj regular 

group and 51.9% in Hajj plus group). They live in the island of Java and the majority live in 

Surabaya for the Hajj regular group (37.8%) and in Jakarta for the Hajj plus group (36.6%). 

More than fifty percent of participants are between 50-59, Hajj regular group (42.2%) and Hajj 

plus group (46.8%), mostly employees working in industries such as banking, automotive, etc. 

(42.22% Hajj regular group and 31.72% for the Hajj plus group). The largest proportion of 

Hajj regular group respondents hold a Diploma (21.1%) while the largest proportion of the 

Hajj plus group hold a Master Degree (45.2%). Some 50.8% of Hajj regular group participants 

have a monthly income between IDR 5-10 million (AUD 500-1000). On the other hand, 68.5% 

Hajj plus group participants earned above IDR 10 million (>AUD 1000). The majority of both 

groups were married (83.1% and 82.5% respectively). 

Table 5.4 Demographic information for the two Hajj groups (N = 803) 

Characteristics/Group 

 

Hajj Regular  

(n=431) 

Hajj Plus 

(n=372) 

Gender: 

Male 

Female 

45.9% (198) 

54.1% (233) 

48.1% (179) 

51.9% (193) 

Island of Java: 

Bandung 

Bogor 

Jakarta 

Kediri 

Malang 

Semarang 

Sidoarjo 

Solo 

Surabaya 

Yogyakarta 

 

0.50% (2) 15.1% (56) 

0.50% (2) - 

2.60% (11) 36.6% (136) 

0.50% (2) 0.30% (1) 

0.70% (3) - 

12.3% (53) - 

0.70% (3) - 

0.70% (3) 34.1% (127) 

37.8% (163) 4.60% (17) 
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Island of Sumatra: 

Aceh  

Padang 

Palembang 

1.40% (6) - 

7.00% (30) - 

- 1.10% (4) 

Island of Bali: 

Denpasar 0.50% (2) - 

Island of West Nusa Tenggara: 

Bima 

Mataram 

12.3% (53) - 

12.3% (53) 5.60% (21) 

Island of Kalimantan: 

Banjarmasin 

Makassar 

Pontianak 

- 1.60% (6) 

- 1.10% (4) 

9.30% (40) - 

Age 

20-29 

30-39 

40-49 

 

50-59 

60-69 

70 or above 

1.16% (5) - 

1.62% (7) - 

30.2% (130) 27.4% (102) 

37.6% (162) 40.3% (150) 

26.7% (115) 29.6% (110) 

2.78% (12) 2.68% (10) 

Occupation 

Academic 

Medical Doctor 

 

Employee  

Self-employed 

Retired 

17.40% (75) 11.30% (42) 

12.76% (55) 22.31% (83) 

42.22% (182) 31.72% (118) 

17.63% (76) 31.45% (117) 

9.98%  (43) 3.23%  (12) 

Education  

Primary 2.80% (12) - 

Junior High School 

Senior High School 

16.9% (73) 

20.2% (87) 

2.20% (8) 

7.30% (27) 

Diploma 21.1% (91) 13.4% (50) 

Bachelor 18.8% (81) 37.1% (138) 

Master 16.2% (70) 45.2% (168) 

PhD 2.6%  (11) 0.80% (3) 

Monthly Income 

< Rp. 5 Million (<AUD 500) 27.8% (120) - 

Rp. 5-10 Million (AUD 500-1000) 50.8% (219) 30.9% (115) 

> Rp. 10 Million (>AUD 1000) 

 

 

20.6% (89) 68.5% (255) 
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Source: Author 

5.3.2 Descriptive Statistics 

The descriptive statistics (valid samples, means and standard deviations) for all 

measurement items are depicted in Table 5.5. In descending order of mean values, the scores 

present the three main constructs of the respondents’ level of agreement with each of these 

items. Among the items measuring the first order construct of Islamic religious commitment, 

three items measuring basic religiosity are the highest rated items: ‘I believe in the existence 

of Allah’ (BR), ‘I believe in the Qur’an as the unchanged revelation’ (BR), and ‘I believe in 

the existence of Jinn, Angels, etc.’ (BR) with mean values of 6.60, 6.58, and 6.55 respectively. 

This result is consistent with the pilot test indicating that respondents’ main motivation for 

undertaking the Hajj was to increase their religious commitment. 

The lowest rated items in the Islamic religious commitment are the items measuring 

religious knowledge: ‘I understand the Arabic meaning of the Qur’an’ (RK), with a mean value 

of 3.48; this is slightly different from the pilot test with a mean value 4.69. The main survey 

had more respondents— the main reason for this was that Arabic was not the respondents’ 

native language and most of the respondents were above 40 years of age, hence, it was hard 

for them to learn Arabic. Thus, to understand the meaning, they must look for the translation. 

These lowest rated items are followed by items measuring orthopraxis: ‘I took photos of Kaaba 

and posted on the social media (Facebook, Instagram, etc.)’ (OR) and ‘I have loan at the 

conventional bank’ (OR) with mean values of 3.98 and 4.00 respectively. These items are rated 

low as these practices are not allowed in Islam. 

In the first order construct of measuring Hajj satisfaction, one item measuring the Hajj 

Marital Status 

Single 1.20% (5) 0.80% (3) 

Married 83.1% (358) 82.5% (307) 

Divorce 7.70% (33) 6.70% (25) 

Widowed 6.50% (28) 8.90% (33) 



158 
 

experience has the highest ranking: ‘The Hajj tour was more valuable than its cost’ (HE) with 

a mean value of 5.84. This is followed by two items measuring the Hajj rituals: ‘I was able to 

perform Tawaaf’ (HR) and ‘I was able to pray inside the Masjidil Haram’ (HR) with mean 

values of 5.75 and 5.72 respectively. The lowest rated items are items measuring the Hajj 

investment: ‘I learnt Hajj by watching YouTube and downloaded other applications from the 

internet’ with a mean value of 4.21. Overall, respondents are optimistic in their Hajj journey 

and they feel that undertaking the Hajj is a lifetime opportunity to increase their Islamic 

religious commitment. It is shown in Table 5.5 that the mean values are rated high in the first 

order construct of Islamic religious commitment.  

Table 5.5 Descriptive Statistics – Main Survey 

Measures 

Islamic Religious Commitment 

Mean Std. Deviation 

I believe in the existence of Allah. 6.60 0.615 

I believe in the Qur’an as the unchanged revelation. 6.58 0.624 

I believe in the existence of Jinn, Angels, etc. 6.55 0.687 

I eat only halal meat. 6.30 0.834 

I believe that Allah is watching me all the time. 6.19 1.032 

I feel that Allah tells me something whenever I need him. 6.11 0.910 

I want to go back to Makkah for Hajj not Umroh. 6.07 0.972 

I paid compulsory Zakat (charity) every year in the month of 

Ramadhan 

6.06 0.910 

I remind myself to pray personally to Allah on the daily basis. 6.06 1.144 

I feel that Allah punishes me when I do something wrong in this 

world. 

5.94 0.983 

I fast during the whole month of Ramadhan except when I have valid 

excuses (e.g., illness, travel, old age, or menstrual and postnatal 

bleeding). 

5.91 1.189 

I feel that Allah rewards me whenever I do some good deeds. 5.90 1.035 

I recite Basmala (in the name of Allah) before doing something. 5.88 1.381 

I follow the prophet Muhammad’s sunnah on a daily basis. 5.65 1.174 

I like to talk about people behind him or her. (R) 5.40 1.392 

I perform the compulsory 5 times daily prayers on time. 5.32 1.267 

I can tolerate any problems patiently. 4.89 1.122 

I shake hands with the opposite sex. 4.60 1.489 

I listen to any kind of music. 4.23 1.572 
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N=803 Note: all items used a 7-Likert scale (1 = ‘strongly disagree’ to 7 = ‘strongly agree’). 

R= recode items (items negatively phrased in the questionnaire) 

I like to attend any events only if they separate between men and 

women. 

4.21 1.219 

I have a loan at the conventional bank. 4.00 1.748 

I took photos of Kaaba and posted on the social media (Facebook, 

Instagram, etc.) 

3.98 1.568 

I understand the Arabic meaning of the Qur’an. 3.48 1.325 

Measures 

Hajj Satisfaction 

Mean Std. Deviation 

The Hajj tour was more valuable than its cost. 5.84 0.960 

I was able to perform Tawaaf. 5.75 0.872 

I was able to pray inside the Masjidil Haram every day when I was in 

Makkah. 

5.72 1.159 

I have had many new experiences from the tour. 5.70 0.944 

I was able to perform Wukuf (halt in Arafat). 5.70 0.893 

I was able to perform Sa’ee (small run back and forth seven times 

between Safa and Marwah hills). 

5.68 0.906 

I offered animal sacrifice after completing Hajj. 5.58 1.040 

Overall, I have received the level of Hajj services standard I expected. 5.54 0.968 

I felt in harmony with others. 5.51 0.932 

The Hajj tour has provided a memorable experience. 5.50 1.003 

I shared comfortable hotel rooms during Hajj. 5.47 1.129 

I was able to pray at Raudah or Multazam (the sacred place) 5.45 0.948 

Meals were served frequently as promised. 5.41 1.077 

Tents were comfortable during Hajj. 5.36 1.295 

We were kept informed about our schedule and what to expect in our 

activities. 

5.36 1.025 

The accommodation(s) was provided as promised. 5.36 1.116 

My Hajj portion was giving me certainty when I can go for Hajj. 5.36 1.030 

I could easily find public toilets everywhere during Hajj rituals 5.31 1.195 

Tent(s) was provided as promised. 5.31 1.136 

A religious scholar was always available for our inquiries. 5.29 1.119 

I interacted well with other pilgrims from all over the world. 5.24 1.203 

I met new friends from all over Indonesia in Makkah. 5.23 0.950 

I was able to pray two rakaat at the Maqam Ibrahim. 5.21 1.083 

Food provided was nice and tasty. 5.19 1.259 

Hajj agents were dependable in handling problems encountered by 

pilgrims. 

5.17 1.007 

We were given individual attention by our agents. 5.09 1.141 

I could have accessed a doctor /hospital whenever I needed to. 4.93 1.069 

Public toilets provided during Hajj rituals were clean. 4.34 1.446 
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N=803 Note: all items used a 7-Likert scale (1 = ‘strongly disagree’ to 7 = ‘strongly agree’).  

Measures 

Hajj Investment 

Mean Std. Deviation 

Hajj course (manasik) helped me to understand deeply about the Hajj 

and its rituals. 

5.55 0.954 

I like to talk to friends or religious scholars who have undertaken the 

Hajj. 

5.51 0.947 

I like to buy Hajj books in order to understand about Hajj and its 

rituals. 

5.10 1.098 

I learnt Hajj by watching YouTube and downloading other 

applications from the internet. 

4.21 1.486 

N=803 Note: all items used a 7-Likert scale (1 = ‘strongly disagree’ to 7 = ‘strongly agree’).  

Table 5.6 Descriptive Statistics – Level of Commitment (Before and After Undertaking the 

Hajj) 

N=803 Note: all items used a 7-Likert scale (1 = ‘strongly disagree’ to 7 = ‘strongly agree’).  

In addition, the descriptive statistics for the self-evaluation of the Islamic commitment 

before and after undertaking the Hajj show increasing mean values of 5.33 and 8.30 

respectively as shown in Table 5.6. This result is consistent with the pilot study. The next 

section, results of factor analyses are presented. It commences with EFA, followed by first-

order CFA and then second-order CFA for each of the three main constructs. 

5.3.3 Exploratory Factor Analyses (EFA) 

The EFA in the main survey for all items, Hajj satisfaction and Hajj investment 

respectively, resulted in solutions consistent with the result from the pilot test. This consists of 

Hajj satisfaction with five factor solutions and Hajj investment with only one factor solution. 

I feel that I have paid a too expensive Hajj deposit. 4.30 1.291 

I feel that my Hajj deposited was being held too long. 4.12 1.447 

I could have used my Hajj deposited money for something else. 3.76 1.359 

Overall, my waiting time is exactly as promised according to the Hajj 

portion. 

3.61 1.297 

Measures 

Level of Commitment 

Mean Std. 

Deviation 

How committed were you to Islamic belief before undertaking the Hajj? 5.34 2.038 

How committed were you to Islamic belief after undertaking the Hajj? 8.30 1.308 
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The total variance explained 73.64% of the total variance. KMO was 0.933 and Bartlett’s Test 

of Sphericity was highly significant (p<.000) which indicates the robustness of the analysis. 

Details of the EFA are shown in Table 5.7. 

EFA of Hajj Satisfaction and Hajj Investment 

An EFA of Hajj satisfaction treated as a first order construct resulted in a five-factor 

solution. These five factors were tangible attributes (7 items), intangible attributes (7 items), 

length of wait (5 items), Hajj experience (7 items) and Hajj rituals (4 items). These factors 

were identical to the EFA conducted in the pilot test. The reliability coefficient values of the 

five factors were: tangible attributes (0.925), intangible attributes (0.924), and length of wait 

(0.900), Hajj experience (0.909) and Hajj rituals (0.835). These reliability coefficients are 

greater than 0.7 indicating excellent internal consistency (Field, 2013). All items composing 

these factors have factor loadings more than 0.4. Hence, all items were included in the CFA.  

The EFA generated a one factor solution for the Hajj investment construct consisting 

of 4 items. The reliability coefficient for this construct was 0.841. All factor loadings have 

values of more than 0.4, and were included in the CFA.
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Table 5.7 EFA Results for the Main Survey – Hajj Satisfaction and Hajj Investment respectively 

Factor/Item Loading Eigen-

value 

Variance 

Explained 

Reliability 

Alpha 

Hajj Satisfaction – Main Construct 

Tangible Attributes 

  

12.245 

 

40.95 

 

0.925 

Tents were comfortable during Hajj  

I shared comfortable hotel rooms during Hajj  

Meals were served frequently as promised  

Food provided was nice and tasty  

Tent(s) were provided as promised  

The accommodation(s) was provided as promised  

I could easily find public toilets everywhere during Hajj rituals 

0.891 

0.842 

0.826 

0.817 

0.749 

0.747 

0.739 

 

 

 

 

 

 

  

Intangible Attributes 

 

 4.735 12.45 0.924 

A religious scholar was always available for our inquiries  

We were given individual attention by our agents  

The Hajj tour has provided a memorable experience  

Hajj agents were dependable in handling problems encountered by pilgrims  

We kept inform about our schedule and what to expect in our activities  

Overall, I have received the level of Hajj services standard I expected  

I made new friends from all over Indonesia in Makkah  

0.860 

0.826 

0.825 

0.824 

0.812 

0.739 

0.694 

   

Length of Wait 

 

 3.818 9.24 0.900 

I could have used my Hajj deposited money for something else  

I feel that my Hajj deposited was being held too long  

I feel that I have paid a too expensive Hajj deposit.  

Overall, my waiting time is exactly as promised according to the Hajj portion  

My Hajj portion was giving me certainty when I can go for Hajj  

0.901 

0.856 

0.805 

0.696 

0.672 
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N = 803 

KMO = 0.933; Bartlett’s Test of Sphericity: Approx. Chi-Square = 16290.875 df=351; Sig. 0.000; Total Variance Explained = 73.635; Extraction 

Method: Maximum Likelihood; Rotation Method: Promax with Kaiser Normalization.a. Rotation converged in 7 iterations.

Hajj Experience  2.403 6.835 0.909 

I offered animal sacrifice after completing Hajj  

I was able to pray at Raudah or Multazam (the sacred place)  

The Hajj tour was more valuable than its cost  

I was able to pray two rakaat at the Maqam Ibrahim  

I have had many new experiences from the tour  

I felt in harmony with others  

I interacted well with other pilgrims from all over the world  

0.835 

0.832 

0.825 

0.806 

0.787 

0.784 

0.517 

   

Hajj Rituals 

 

 1.083 4.011 

 

0.835 

I was able to perform Sa’ee (small run back and forth seven times between Safa and Marwah hills)  

I was able to perform Tawaaf  

I was able to perform Wukuf (halt in Arafat)  

I was able to pray inside the Masjidil Haram every day when I was in Makkah  

0.826 

0.785 

0.735 

0.603 

   

Hajj Investment – Main Construct 

 

 1.027 

 

3.804 0.841 

 

Hajj course (manasik) helped me to understand deeply about Hajj and its rituals.  

I like to talk to friends or religious scholars who have undertaken Hajj.  

I like to buy Hajj books in order to understand about Hajj and its rituals.  

I learn Hajj by watching YouTube and downloading other applications from the internet. 

0.832 

0.750 

0.749 

0.666 
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EFA of Islamic Religious Commitment Items 

The same process was used for the Islamic religious commitment construct (N=803) 

and resulted in a five factor solution, explaining 54.63% of the total variance. The KMO 

(0.812) and Bartlett’s test of sphericity was significant (p<0.001) indicating that the EFA 

solution fits the data. The five factors are basic religiosity, orthopraxis, religious experience, 

religious knowledge and central religious duties. The factors proposed to measure basic 

religiosity as well as orthopraxis loaded into one factor. The third factor had three dimensions 

(religious experience and religious knowledge and central religious duties). The fourth factor 

also was composed of three dimensions (religious knowledge, orthopraxis, and central 

religious duties). The fifth factor ‘central religious duties’ was one-dimensional. These factors 

explained 54.63% of the variance and Cronbach’s alpha was more than 0.7 indicating internal 

reliability for the measurement items. Table 5.8 summarises the EFA for Islamic religious 

commitment.  
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Table 5.8 EFA Result of the Islamic Religious Commitment - main survey 

Factor/Item Loading Eigen-

value 

Variance 

Explained 

Reliability 

Alpha 

Islamic Religious Commitment 

Basic Religiosity (6 items) 

I believe in the Qur’an as the unchanged revelation. (BR2) 

I believe that Allah is watching me all the time. (BR6) 

I remind myself to pray personally to Allah on the daily basis. (BR4) 

I believe in the existence of Allah. (BR1) 

I believe in the existence of Jinn, Angels, etc. (BR3) 

I recite Basmala (in the name of Allah) before doing something. (BR5) 

Orthopraxis (5 items) 

I took photos of Kaaba and posted on the social media (Facebook, Instagram, etc.). (OR4) 

I listen to any kind of music. (OR3) 

I have a loan at the conventional bank. (OR7) 

I like to talk about people behind him or her. (OR5) 

I shake hands with the opposite sex. (OR1) 

Religious Experience (5 items) 

I feel that Allah tells me something whenever I need him. (RE1) 

I feel that Allah punishes me when I do something wrong in this world. (RE3) 

I feel that Allah rewards me whenever I do some good deeds. (RE2) 

I follow the prophet Muhammad’s Sunnah on a daily basis. (RK3) 

I fast during the whole month of Ramadhan except when I have valid excuses (e.g., illness, travel, old age, or 

menstrual and postnatal bleeding). (CRD4) 

Religious Knowledge (4 items) 

I understand the Arabic meaning of the Qur’an. (RK2) 

I like to attend any events only if they separate between men and women. (OR2) 

I have good knowledge about Islam and apply it on a daily basis. (RK1) 

I perform the compulsory 5 times daily prayers on time. (CRD1) 

 

 

 

0.782 

0.738 

0.721 

0.717 

0.707 

0.700 

 

0.815 

0.799 

0.760 

0.720 

0.625 

 

0.781 

0.733 

0.706 

0.686 

0.605 

 

 

0.778 

0.757 

0.634 

0.625 

 

 

5.304 

 

 

 

 

 

 

2.978 

 

 

 

 

 

2.772 

 

 

 

 

 

 

2.307 

 

 

 

 

 

 

54.631 

 

 

 

 

 

 

50.128 

 

 

 

 

 

42.113 

 

 

 

 

 

 

31.689 

 

 

 

 

 

 

0.869 

 

 

 

 

 

 

0.854 

 

 

 

 

 

0.755 

 

 

 

 

 

 

0.818 
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N= 803  

KMO= 0.812; Bartlett’s Test of Sphericity: Approx. Chi-Square=8451.327, df=253, Sig=.000; Total variance explained = 54.631; Rotation Method: Maximum Likelihood with 

Kaiser Normalisation. Rotation converged in 5 iterations. 

 

 

 

 

 

 

 

 

 

 

 

Central Religious Duties (3 items) 

I want to go back to Makkah for Hajj not Umroh. (CRD3) 

I paid compulsory Zakat (charity) every year in the month of Ramadhan. (CRD2) 

I eat only halal meat. (CRD5) 

 

0.870 

0.754 

0.717 

1.036 

 

 

20.916 0.790 



167 
 

 

The above EFA results are similar to those of the pilot test. Some dimensions were 

slightly different: the dimension orthopraxis resulted in more items (5 items) compared to the 

pilot test (3 items). The orthopraxis dimension with five items had a Cronbach’s alpha of 0.854 

indicating excellent internal reliability. The main survey EFA contained some dimensions that 

loaded onto one factor, while in the pilot test there were more than one factor. This indicates 

the main survey produced more thorough measurement items than the pilot test. 

5.3.4 Confirmatory Factor Analysis (CFA) 

First-Order CFA of Hajj Satisfaction 

A CFA for the five-factor solution produced from EFA was performed (N=803). The 

main construct, Hajj satisfaction, has five latent variables, with each having items as indicators 

(Table 5.9). To be retained for further analysis, tests must have a factor loading of 0.5 or higher 

(preferably 0.7 or higher) (Hair et al., 2006). Table 5.9 shows the result of CFA of the Hajj 

satisfaction construct.  

The fit indices for the model (Chi-square=2038.737, df=381, p<0.05, GFI=0.857, 

AGFI=0.826, CFI=0.907; RMSEA=0.074) are good. All five dimensions (tangible attributes, 

intangible attributes, Hajj experience, and length of wait and Hajj rituals) had CR values above 

0.8 (0.928, 0.924, 0.909, 0.901 and 0.835 respectively). This result indicates excellent internal 

validity for these factors (Hair et al., 2006).  

The next step was to check the model fit of the sample data by examining whether there 

were large values of standardised residuals in the measurement items. The standardised 

residuals are essentially tests of model fit (Gaskin, 2011). The residuals can be used as a guide 

to model modifications as an alternative to modification indices suggested by AMOS 23. 

However, it must be guided by theoretical underpinning (Gaskin, 2011; Hu & Bentler, 1999). 

For example, if there are more than 20 residuals, it is expected that at least one will have a 
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value above 1.96, even if the model is correct. Any values larger than 2.58 on an absolute scale 

were considered for removal from the measurement (Hu & Bentler, 1999; Kline, 2015). 

Appendix G1 shows the decision whether to keep or delete the items due to these constraints. 

Table 5.9 First-Order CFA of Hajj Satisfaction Measurement items  

Factor/Item Factor 

Loading 

SMC t-value CR 

Hajj Satisfaction 

Tangible Attributes (7 items) 

Tents were comfortable during Hajj (TA6) 

I shared comfortable hotel rooms during Hajj (TA2) - D 

Meals were served frequently as promised (TA1) - D 

Food provided was nice and tasty (TA3)  

Tent(s) were provided as promised (TA5) - D 

The accommodation(s) was provided as promised (TA4) 

I could easily find public toilets everywhere during Hajj rituals (TA7) - 

D 

Intangible Attributes (7 items) 

A religious scholar was always available for our inquiries (IN2)-D 

We were given individual attention by our agents (IN1) 

The Hajj tour has provided a memorable experience (IN6) 

Hajj agents were dependable in handling problems encountered by 

pilgrims (IN3) - D 

We kept inform about our schedule and what to expect in our activities 

(IN4) - D 

Overall, I have received the level of Hajj services standard I expected 

(IN7) 

I made new friends from all over Indonesia in Makkah (IN5) – D 

Length of Wait (5 items) 

I could have used my Hajj deposited money for something else (LW3) 

I feel that my Hajj deposited was being held too long (LW1) 

I feel that I have paid a too expensive Hajj deposit (LW2) 

Overall, my waiting time is exactly as promised according to the Hajj 

portion (LW5) - D 

My Hajj portion was giving me certainty when I can go for Hajj (LW4) 

- D 

Hajj Experience (7 items) 

I offered animal sacrifice after completing Hajj (EX5) - D 

I was able to pray at Raudah or Multazam (the sacred place) (EX7)-D 

I felt in harmony with others (EX1) 

I have had many new experiences from the tour (EX2)  

The Hajj tour was more valuable than its cost (EX3) 

I was able to pray two rakaat at the Maqam Ibrahim (EX4) – D 

I interacted well with other pilgrims from all over the world (EX6)-D 

 

 

 

0.844 

0.833 

0.847 

0.849 

0.835 

0.794 

0.615 

 

 

0.793 

0.710 

0.846 

0.821 

 

0.866 

 

0.825 

 

0.706 

 

0.809 

 

0.943 

0.809 

0.694 

0.752 

 

0.780 

0.870 

0.795 

0.769 

0.834 

0.758 

0.636 

 

 

 

0.713 

0.694 

0.717 

0.721 

0.698 

0.630 

0.378 

 

 

0.630 

0.504 

0.716 

0.675 

 

0.751 

 

0.680 

 

0.497 

 

0.654 

 

0.889 

0.654 

0.482 

0.566 

 

0.609 

0.756 

0.633 

0.592 

0.695 

0.575 

0.405 

 

 

 

18.765 

18.577 

18.815 

18.756 

18.445 

17.908 

- 

 

 

- 

23.549 

26.806 

29.560 

 

27.559 

 

28.845 

 

21.272 

 

23.766 

 

27.866 

23.747 

21.581 

n/a 

 

21.726 

26.254 

23.923 

- 

24.574 

21.176 

18.252 

 

   

0.928 

 

 

 

 

 

 

 

 

0.924 

 

 

 

 

 

 

 

 

 

 

0.901 

 

 

 

 

 

 

0.909 

 

 

 

 

 

 

 

 



169 
 

N=803 D=Deleted (see Appendix G1) 

χ2 = 2038.737; df=381; p<0.05; GFI =0.857; AGFI = 0.907; CFI = 0.907; RMSEA = 0.074 

 

Second-Order CFA of Hajj Satisfaction 

The data (N=803) was used to test the second-order CFA of the Hajj satisfaction. The 

measurement model included the five first-order factors along with their indicators. The factor 

loadings for the five factors were significant (0.75, 0.67, 0.70, 0.79 and 0.68 respectively). The 

second-order factors showed that the five latent variables converged on a common underlying 

construct (Cadogan et al., 1999). The SMC for the five factors were 0.52 for tangible attributes, 

0.47 for intangible attributes, 0.49, for Hajj experience, 0.62 for the length of wait and 0.45 for 

the Hajj rituals. This indicates that the latent construct explains 52%, 47%, 49%, 62% and 45% 

of the variances of the five dimensions respectively. The factor loadings were all above 0.5 for 

the first-order indicators and each indicator had a t-value of more than 7.0 (p<0.001). These 

figures show that the indicators were valid and reliable measurement for the Hajj satisfaction 

construct (Hair et al., 2006). The second-order model indicates good model fit (Chi-

square=1977.410, df= 383, p<0.001, CMIN/DF= 5.163, GFI=0.862, CFI=0.911, 

RMSEA=0.072). The second-order model was more parsimonious on indices (PNFI=0.786, 

PCFI=0.802, PRATIO=0.880). The composite reliability (CR) for the second-order constructs 

were higher than 0.80 (Cadogan et al., 1999). The model indicates excellent convergent validity 

of the construct. Table 5.10 shows the measurement of the second-order of the Hajj 

satisfaction.  

 

Hajj Rituals (4 items) 

I was able to perform Sa’ee (small run back and forth seven times 

between Safa and Marwah hills) (HR3)  

I was able to perform Tawaaf (HR2) 

I was able to perform Wukuf (halt in Arafat) (HR4) 

I was able to pray inside the Masjidil Haram every day when I was in 

Makkah (HR1) - D 

 

0.749 

0.773 

0.744 

0.721 

 

0.562 

0.597 

0.554 

0.519 

 

19.961 

20.386 

- 

18.586 

0.835 
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Table 5.10 Measurement Models of Hajj satisfaction – Second Order 

N=803 

Chi-square=1977.410; df= 383; p<0.001; CMIN/DF= 5.163; GFI=0.862; CFI=0.911; 

RMSEA=0.072 

 

CFA Analysis of Hajj investment 

A CFA was conducted (N=803) for the one factor solution (4 items) from EFA. The 

model fit analysis for Hajj investment construct showed good model fit indices, namely, 

CMIN=2.509; df=2; CMIN/df=1.254; p-val=0.285; RMSEA=0.018; CFI=1.0; GFI=0.998; 

AGFI=0.998; TLI=0.999; NFI=0.998. These indices indicate an acceptable model fit and 

convergent and discriminant validity. Table 5.11 provides the measurement model for Hajj 

investment as a result of the CFA analysis. Appendix G1 exhibits the final measurement items 

for the Hajj investment. 

 Table 5.11 Measurement Model of Hajj Investment 

N=803 

Chi-square=2.509; df=2; CMIN/df=1.254; p-val=0.285; RMSEA=0.018; CFI=1.0; 

GFI=0.998; AGFI=0.998; TLI=0.999; NFI=0.998. 

 

 

Factor/Item Std. 

loading 
t-value SMC AVE CR 

Hajj satisfaction 

Tangible Attributes 

Intangible Attributes 

Length of Wait 

Hajj Experience 

Hajj Rituals 

 

0.75 

0.67 

0.70 

0.79 

0.68 

 

- 

11.673 

12.331 

12.621 

12.095 

 

0.518 

0.468 

0.618 

0.488 

0.446 

0.493 

0.650 

0.636 

0.649 

0.590 

0.558 

0.828 

0.928 

0.924 

0.901 

0.909 

0.835 

Factor/Item Factor 

Loading 

SMC AVE CR 

Hajj Investment   0.569 0.841 

Hajj course (manasik) helped me to understand deeply about 

Hajj and its rituals.  
0.81 0.638   

I like to talk to friends or religious scholars who have 

undertaken Hajj.  
0.77 0.586   

I like to buy Hajj books in order to understand about Hajj and 

its rituals.  
0.72 0.525   
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First-Order CFA of Islamic Religious Commitment 

Table 5.12 exhibits the result of the CFA model for the Islamic religious commitment. 

As shown in Table 5.12, factor loadings were all above 0.5 and each indicator t-value was also 

above 7.0 (p<0.001). The statistics indicate good measurement for the dimension of Islamic 

religious commitment. CR values demonstrated excellent internal consistency: basic religiosity 

(0.86), orthopraxis (0.86), religious experience (0.83), religious knowledge (0.79) and central 

religious duties (0.818). The model fit for the first-order CFA shows good fit (Chi-

square=1278.280, df=217, p<0.001, CMIN/DF=5.891, GFI=0.897, CFI=0.872, 

RMSEA=0.078). 

Table 5.12 Measurement items of Islamic religious commitment – First-Order 

Factor/Item Factor 

Loading 

SMC t-value CR 

Basic Religiosity (6 items)    0.863 

I believe in the Qur’an as the unchanged revelation. 

(BR2) 

0.822 0.676 n/a  

I believe that Allah is watching me all the time. (BR6) 0.683 0.467 20.450  

I remind myself to pray personally to Allah on the 

daily basis. (BR4) - D 

0.668 0.447 18.878  

I believe in the existence of Allah. (BR1) 0.807 0.651 24.084  

I believe in the existence of Jinn, Angels, etc. (BR3) - 

D 

0.728 0.530 22.139  

I recite Basmala (in the name of Allah) before doing 

something. (BR5) -D 

0.568 0.323 16.097  

Orthopraxis (5 items)    0.858 

I took photos of Kaaba and posted on the social media 

(Facebook, Instagram, etc.). (OR4) 

0.832 0.693 19.181  

I listen to any kind of music. (OR3) 0.857 0.735 27.184  

I have a loan at the conventional bank. (OR7) 0.779 0.607 24.316  

I like to talk about people behind him or her. (OR5)-D 0.646 0.418 19.181  

I shake hands with the opposite sex. (OR1)-D 0.557 0.311 16.070  

Religious Experience (5 items)    0.830 

I feel that Allah tells me something whenever I need 

him. (RE1) 

0.778 0.650 n/a  

I feel that Allah punishes me when I do something 

wrong in this world. (RE3) 

0.728 0.530 19.435  
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N=803, Chi-square=1278.280, df=217, p<0.001, CMIN/DF=5.891, GFI=0.897, CFI=0.872, 

RMSEA=0.078; SMC= squared multiple correlation; CR= composite reliability D=Deleted 

based on standardised residual covariance (Appendix G1) 

 

Two indicators ‘I recite Basmala (in the name of Allah) before doing something’ within 

the dimension of Basic Religiosity, and ‘I shake hands with the opposite sex’ within the 

dimension of Orthopraxis’ had SMC values of only 0.323 and 0.311 respectively. However, 

the construct validity for both constructs are above 0.8 and fit indices did not improve 

significantly when the two indicators were removed. Hence, they were retained in order to 

maximize the reliability and to fully represent the construct.  

In order to have a good model fit, the author was checking the standardised residuals 

covariance. By employing the same procedure as discussed above when examining the 

standardised residuals in the first-order CFA of Hajj satisfaction. Appendix G1 summarises the 

decision whether to keep or delete the items. 

I feel that Allah rewards me whenever I do some good 

deeds. (RE2) 

0.704 0.496 18.832  

I follow the prophet Muhammad’s Sunnah on a daily 

basis. (RK3)-D 

0.675 0.456 18.056  

I fast during the whole month of Ramadhan except 

when I have valid excuses (e.g., illness, travel, old age, 

or menstrual and postnatal bleeding). (CRD4)-D 

0.627 0.627 16.731  

Religious Knowledge (4 items)    0.791 

I understand the Arabic meaning of the Qur’an. (RK2) 

- D 

0.720 0.519 n/a  

I like to attend any events only if they separate 

between men and women. (OR2) -D 

0.705 0.498 16.320  

I have good knowledge about Islam and apply it on a 

daily basis. (RK1) - D 

0.673 0.453 15.791  

I perform the compulsory 5 times daily prayers on 

time. (CRD1) – D 
0.691 0.477 16.093  

Central Religious Duties (3 items)     0.818 

I want to go back to Makkah for Hajj not Umroh. 

(CRD3) - D 

0.840 0.706 n/a  

I paid compulsory Zakat (charity) every year in the 

month of Ramadhan. (CRD2) 

0.748 0.559 20.295  

I eat only halal meat. (CRD5) 0.732 0.536 19.960  



173 
 

Second-Order CFA of Islamic Religious Commitment 

The second-order CFA model of Islamic religious commitment included all five 

dimensions (Table 5.13). Results show that religious knowledge has the lowest factor loading 

(0.19) with SMC of 0.04 and t-value of less than 7.0. (p<.01). In addition, construct reliability 

(CR) and AVE for the main construct is 0.545 and 0.348 respectively which is below the 

recommended level of 0.70 and 0.50 and an insignificant result (Hair et al., 2006). Thus, the 

‘religious knowledge’ dimension was removed. The low factor loading on ‘religious 

knowledge’ may be because this dimension has similar items to the religious experience 

dimension. Table 5.13 summarises all the factor loadings for the Islamic religious commitment 

second-order CFA.  

Table 5.13 CFA Measurement model fit Islamic Religious Commitment – Second Order 

N=803 Chi-Square=99.632; df =38; p-value<0.01; GFI=0.978; CFI=0.989; RMSEA=0.045 

 

In summary, the outcome of EFA, and first and second-order CFA indicated that 

Islamic religious commitment in the context of Indonesian Hajj is a higher order construct 

comprised of five dimensions: 1) basic religiosity, 2) orthopraxis, 3) religious experience, 4) 

central religious duties. These dimensions differ slightly from the five dimensions of Islamic 

religious commitment found in the literature.  

5.3.5 Overall Measurement Model 

The factor analyses (EFA, first and second-order CFA) support two second-order 

constructs and one first-order construct. Hence, there are two exogenous and one endogenous 

Factor/Item 

N=803 

Std. 

Loading 

t-value SMC CR AVE 

Islamic Religious Commitment    0.769 0.464 

Basic Religiosity (3 items) 0.737 n/a 0.543 0.854 0.661 

Orthopraxis (3 items) 0.692 14.102 0.479 0.936 0.830 

Religious Experience (3 items) 0.488 10.473 0.538 0.880 0.711 

Religious Knowledge (Deleted) 0.190 6.112 0.040 0.545 0.348 

Central Religious Duties (2 items) 0.700 12.640 0.490 0.845 0.732 
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constructs respectively. The outcomes examined whether Hajj individual satisfaction is a 

second-order construct comprised of 1) tangible attributes, 2) intangible attributes, 3) length of 

wait, 4) Hajj experience and 5) Hajj rituals. Hajj investment is only a first-order construct with 

four indicators, and Islamic religious commitment is a second-order construct composed of 1) 

basic religiosity, 2) orthopraxis, 3) religious experience and 4) central religious duties. These 

results support the proposed theoretical framework model in Chapter 2 but with some 

differences in terms of the number of dimensions.  

Following the factor analyses (EFA and CFA) of all of the main constructs for the 

proposed model, the overall measurement model was tested using structural equation 

modelling (SEM). In the overall measurement model (Figure 5.1), Hajj satisfaction was 

defined as a second order construct consisting of five dimensions: 1) tangible attributes, 2) 

intangible attributes, 3) Hajj experience, and 4) length of wait, and 5) Hajj rituals. Furthermore, 

Islamic religious commitment was specified as a second order construct comprising four 

dimensions: 1) basic religiosity, 2) orthopraxis, 3) religious experience, and 4) central religious 

duties. Finally, Hajj investment was designated as a first-order construct with three observed 

variables. The overall CFA measurement model allowed for correlation among all three key 

constructs and presented a baseline to assess the fit of the structural model (Hair et al., 2006).  

Table 5.14 presents the inter-correlation, CR and AVE of the main constructs. Results 

show that Hajj investment and Hajj satisfaction constructs have good composite reliability 

(0.88 and 0.79 respectively). Both constructs have AVE values exceeding 0.50, indicating good 

convergent validity and are higher than the squared correlation estimates between each pair of 

construct, which is evidence of good discriminant validity.  
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Table 5.14 Inter-Correlation, CR and AVE of the Main Constructs  

Note: Values in parenthesis are squared correlations. 

 

Figure 5.1 exhibits the overall measurement model. The model indicates that both 

exogenous constructs (Hajj satisfaction and Hajj investment) are correlated with an 

endogenous construct (Islamic religious commitment), with correlation coefficients of 0.79 and 

0.55 respectively. In addition, the two exogenous constructs are correlated with the coefficient 

value being 0.88, but collinearity is not violated as the cut-off point for collinearity is 0.90 or 

higher (Hair et al., 2006). The model presents good fit of the data (Chi-Square = 1385.626, df 

= 365, CMIN/df = 3.796, GFI = 0.894, CFI = 0.936, NFI = 0.915, RMSEA = 0.059). Hence, 

the results indicated a satisfactory fit for the overall measurement model (Hu & Bentler, 1999). 

 

 

Factor/Item 

N=803 

Hajj 

Investment 

Hajj 

Satisfaction 

Islamic 

Religious 

Commitment 

CR AVE 

Hajj Investment 1   0.876 0.703 

Hajj Satisfaction 0.880 

(0.527) 

1  0.790 0.553 

Islamic Religious 

Commitment 

0.550 

(0.328) 

0.790 

(0.572) 

1 0.739 0.522 
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N=803 Chi-Square = 1385.626, df = 365, CMIN/df = 3.796, GFI = 0.894, CFI = 0.936, NFI = 0.915, 

RMSEA = 0.059 

Figure 5.1 Overall Measurement Model 

 

 

Table 5.15 shows the detailed result of the overall model and includes the composite 

reliability (CR) and the average variance extract (AVE). Thus, the result presents a satisfactory 

fit for the sample data.  
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Table 5.15 Convergent and Discriminant Validity for the Overall Measurement Model 

 

 

 

Construct / Dimensions Std. 

Loading 

Factor 

AVE CR SMC 

Hajj Satisfaction – Main construct     

Tangible Attributes  0.741 0.895  

TA6. Tents were comfortable during Hajj  0.85   0.717 

TA4. The accommodation was provided as promised 0.89   0.799 

TA3. Food provided was nice and tasty 0.84   0.707 

Intangible Attributes  0.701 0.875  

IN1. We were given individuals attention by our agents 0.74   0.553 

IN6. The Hajj tour has provided a memorable experience 0.85   0.720 

IN7. Overall, I have received the level of Hajj service 

standard I expected 

0.91   0.828 

Length of Wait  0.680 0.864  

LW1. I feel that my Hajj deposited was being held too long 0.83   0.695 

LW2. I feel that I have paid too expensive Hajj deposited 

money 

0.80   0.646 

LW3. I could have used my Hajj deposited money for 

something else. 

0.84   0.701 

Hajj Experience  0.683 0.866  

EX1. I felt in harmony with others. 0.88   0.777 

EX2. I interacted well with other pilgrims from all over the 

world. 

EX3. I was able to pray at Raudah or Multazam (the sacred 

place) 

Hajj Rituals 

HR4. I was able to perform Wukuf (halt in Arafah) 

HR2. I was able to perform tawaaf (circling Kaaba 7 times) 

HR3. I was able to perform Sa’ee (small run between Safa 

and Marwah hills). 

Hajj Investment – Main construct 

HI1. Hajj course (manasik) helped me to understand deeply 

about Hajj and its rituals. 

HI2. I like to talk to friends or religious scholars who have 

undertaken Hajj. 

HI3. I like to buy Hajj books in order to understand about 

Hajj and its rituals. 

0.77 

 

0.82 

 

 

0.90 

0.91 

0.89 

 

 

0.90 

 

0.83 

 

0.78 

 

 

 

 

0.805 

 

 

 

 

0.703 

 

 

 

 

0.925 

 

 

 

 

0.876 

0.596 

 

0.679 

 

 

0.801 

0.826 

0.787 

 

 

0.804 

 

0.694 

 

0.611 
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Notes: n=803, χ2 =1385.626 (p<0.001, df=365); χ2/df=3.796; GFI=0.894; CFI=0.936; 

NFI=0.915; RMSEA=0.059; SRMR=0.0732; AVE=average variance extracted; 

CR=composite reliability; SMC= squared multiple correlation. 

 

Table 5.15 exhibits good model fit (χ 2= 1385.626, df = 365, CMIN/df = 3.796, GFI = 

0.894, CFI = 0.936, NFI = 0.915, RMSEA = 0.059) for all items in the overall model. The 

result shows good convergent and discriminant validity for the model. This can be seen from 

the values of both CR (above 0.7) and AVE (above 0.5) (Maholtra, 1996).  

5.3.6 SEM Model 

The final SEM model is shown in Figure 5.2. This final model produced a good fit for 

the sample data. The model fits are Chi-Square- 1389.876, df=366, CMIN/df=3.797, p<0.001, 

GFI=0.89, CFI=0.93, NFI=0.91, TLI=0.92, RMSEA=0.59 and SRMR=0.0741. This model is 

deemed to be fit based on the model fit cut-off criteria (Hu & Bentler, 1999).  

Construct / Dimensions Std. Loading 

Factor 

AVE CR SMC 

Islamic Religious Commitment – Main construct     

Basic Religiosity  0.661 0.854  

BR1. I believe in the existence of Allah. 0.85   0.714 

BR2. I believe in the Qur’an as the unchanged 

revelation. 

0.81   0.661 

BR6. I believe that Allah is watching me all the time. 0.78   0.609 

Orthopraxis  0.830 0.936  

OR4. I took photos of Kaaba and posted on the social 

media (Facebook, Instagram, etc.). 

0.95   0.912 

OR3. I listen to any kind of music. 0.89   0.795 

OR7. I have a loan at the conventional bank. 0.89   0.786 

Religious Experience  0.712 0.880  

RE1. I feel that Allah tells me something whenever I 

need him. 

0.88   0.777 

RE2. I feel that Allah rewards me whenever I do some 

good deeds. 

0.88   0.787 

RE3. I feel that Allah punishes me whenever I did 

something wrong in this world. 

0.76   0.570 

Central Religious Duties  0.733 0.895  

CRD 2. I paid compulsory zakat (charity) every year 

in the month of Ramadhan 

0.83   0.680 

CRD 5. I eat only halal meat 0.89   0.785 
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Figure 5.2 Final SEM Model 

Hypothesis Testing 

The previous section discussed the overall measurement model, and as it has been 

accepted to fit the structural equation modelling, the proposed hypotheses will be examined in 

this section. The measurement for the structural model consisted of two exogenous variables 

(Hajj satisfaction and Hajj investment), and one endogenous variable (Islamic religious 

commitment). The structural model aimed to answer the research objective discussed in section 

5.1. Table 5.16 depicts the path coefficient in the structural model (SEM). The table shows that 

all paths have a positive and significant impact at the 0.001 level. This section addresses 

research objective one and research objective two. The hypotheses to be examined are as 

follows: 
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Hypothesis 1: Islamic religious commitment is significantly and positively affected by Hajj 

satisfaction. 

Hypothesis 2: Islamic religious commitment is significantly and positively affected by Hajj 

investment. 

Table 5.16 Path Coefficients in the Structural Model 

*** Significant at the 0.001 level n=803  

 

Table 5.16 indicates that Hajj satisfaction (HS) is a strong predictor of Islamic religious 

commitment compared to Hajj investment. It is evident in the value of the standardised 

coefficient estimate or loading factor of 0.78 and 0.53 respectively. Hence, the influence of 

Hajj satisfaction (HS) on Islamic religious commitment (RC) is positive and significant. Thus, 

the first hypothesis (H1) is accepted. Hajj satisfaction (HS) explains 64% of the variance of 

Islamic religious commitment (RC). The difference between Hajj groups (Hajj regular group 

vs. Hajj plus group) is investigated further by examining the influence of the moderating 

variable (Hajj groups) in section 5.3.7 (multigroup analysis). 

 

 

Path Standardised 

Coefficient 
SMC t-value P 

Hajj Investment  Islamic Religious Commitment 0.53 0.64 10.844 *** 

Hajj Satisfaction  Islamic Religious 

Commitment 
0.78 0.64 13.703 *** 

Hajj Satisfaction  Tangible Attributes 0.65 0.42 14.023 *** 

Hajj Satisfaction  Intangible Attributes 0.69 0.48 15.140 *** 

Hajj Satisfaction  Length of Wait 0.73 0.53 12.639 *** 

Hajj Satisfaction  Hajj Experience 0.81 0.65 14.023 *** 

Hajj Satisfaction  Hajj Rituals 0.76 0.55 14.992 *** 

Religious Commitment  Basic Religiosity 0.80 0.64 12.427 *** 

Religious Commitment  Orthopraxis 0.65 0.41 14.154 *** 

Religious Commitment  Religious Experience 0.67 0.45 10.371 *** 

Religious Commitment  Central Religious 

Duties 
0.64 0.41 12.427 *** 
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Furthermore, there is a significant positive relationship between Hajj investment and 

Islamic religious commitment explaining 0.53 of total variance. Hence, the second hypothesis 

(H2) is accepted. There is a positive and significant impact of Hajj investment on Islamic 

religious commitment.  

5.3.7 Group Comparison (Hajj regular vs. Hajj plus) 

Two groups were investigated in this study—the Hajj regular group and the Hajj plus 

group. Based on the literature review discussed in Chapter 2 section 2.3.4 and in Chapter 3 

(Table 3.1), these two groups were claimed to have different features. Two different 

approaches were used to gain insight into the two different Hajj types of on-site experiences. 

The first was an independent sample t-test, while the second was a model comparison using 

measurement model invariance. This group comparison section addresses research objective 

three, four, five and six mentioned in section 5.1 

Independent sample T-test 

The different experiences between the two Hajj types were examined by using 

independent sample t-tests. The purpose of this test was to compare the perceived satisfaction 

of Hajj experiences, their Hajj investment and the self-perceived religious commitment of the 

two groups. Independent sample t-tests were conducted at the factor level for two Hajj types. 

There were three constructs being examined ‘Hajj satisfaction’, ‘Islamic religious 

commitment’ and ‘Hajj investment’. The purpose of examining the ‘Hajj satisfaction’ was to 

determine which of the two Hajj had experienced better ‘tangible attributes’, ‘intangible 

attributes’, ‘length of wait’. ‘Hajj experiences’, and ‘Hajj rituals’. The discussion of each item 

appears in detail in Chapter 2.  

Furthermore, an independent sample t-test was used to test which Hajj group had 

stronger or better ‘Islamic religious commitment’ after undertaking Hajj. There were four 

dimensions being investigated: ‘basic religiosity’, ‘orthopraxis’, religious experience’ and 
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‘central religious duties’. Lastly, whether the Hajj regular group and Hajj plus group is 

significantly different in the ‘Hajj investment’ experience was tested. 

Hajj Satisfaction dimensions 

To test the hypotheses (H3at, H3bt, H3ct, H3dt and H3et) that the Hajj regular group 

and the Hajj plus group were having significantly different on-site experiences in the ‘Hajj 

satisfaction’ dimensions, the hypotheses were as follows: 

H3at:  The Hajj regular group and the Hajj plus group rate Tangible Attributes (TA) differently.  

H3bt: The Hajj regular group and the Hajj plus group rate Intangible Attributes (IN)   

differently. 

H3ct: The Hajj regular group and the Hajj plus group rate Length of Wait (LW) differently. 

H3dt: The Hajj regular group and the Hajj plus group rate Hajj Experience (HE) differently. 

H3et: The Hajj regular group and the Hajj plus group rate Hajj Rituals (HR) differently. 

 

The grand mean and standard deviation scores rated by the Hajj regular group (n=431) 

were 4.72 (SD=1.35), 4.56 (SD=1.24), 5.82 (SD=0.95), 5.02 (SD=1.48) and 5.89 (SD=1.15) 

respectively for ‘tangible attributes’, ‘intangible attributes’, ‘length of wait’, ‘Hajj experiences’ 

and ‘Hajj rituals’. In contrast, the grand mean and standard deviation scores rated by the Hajj 

plus group (n=372) were 5.72 (SD=1.25), 4.70 (SD=1.20), 4.18 (SD=0.90), 5.78 (SD=1.40) 

and 5.10 (SD=1.10) respectively. Independent sample t-test showed a significant difference in 

terms of tangible attributes, length of wait, and Hajj experiences, as well as Hajj rituals as 

indicated in Table 5.17; however, there was no significant difference in terms of intangible 

attributes. It is concluded therefore, that the Hajj plus group had better experiences on four 

dimensions of the Hajj satisfaction. Hence, hypothesis (H3at, H3ct, H3dt and H3et) were 

accepted; however, Hypothesis H3bt was not accepted. 
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Table 5.17 T-test for Underlying Factors of Hajj Satisfaction  

Note: * Indicates a significant difference (α < 0.05 at 95% level) 

 

Islamic Religious Commitment dimensions 

Table 5.18 presents t-tests for underlying factors of Islamic religious commitment. 

Perceptions of Hajj plus samples were compared to perceptions of Hajj regular samples. Thus, 

hypotheses were formulated as follows: 

H4at: After completing the Hajj, the Hajj regular group and the Hajj plus group rate their Basic 

Religiosity (BR) differently. 

H4bt: After completing the Hajj, the Hajj regular group and the Hajj plus group rate their 

Orthopraxis (OR) differently. 

H4ct: After completing the Hajj, the Hajj regular group and the Hajj plus group rate their 

Religious Experience (RE) differently. 

H4dt: After completing the Hajj, the Hajj regular group and the Hajj plus group rate their 

Central Religious Duties (CRD) differently. 

 

To examine the above hypotheses, the grand mean scores for all items are presented in 

Table 5.18. This shows the grand mean scores rated by Hajj regular were 6.36 (SD=1.62), 5.82 

(SD=1.73), 5.89 (SD=1.48) and 6.07 (SD=1.15) for basic religiosity, orthopraxis, religious 

experience and central religious duties respectively. On the other hand, the grand mean scores 

rated by the Hajj plus were 5.39 (SD=1.52), 4.68 (SD=1.62), 4.88 (SD=1.35) and 5.02 

Items Hajj 

Regular 

(n=431) 

Hajj 

Plus 

(n=372) 

Mean 

Diff. 
t-value Sig. 

Tangible Attributes 4.72 5.72 1.00 7.03 0.00* 

Intangible Attributes 4.56 4.70 0.14 5.02 0.46 

Length of Wait 5.82 4.18 1.64 2.58 0.00* 

Hajj Experiences 5.02 5.78 0.76 7.29 0.00* 

Hajj Rituals 5.89 5.10 0.79 0.87 0.00* 
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(SD=1.10) respectively. Independent sample t-tests determined that there was a significant 

difference in terms of all four dimensions within the two groups, as described in Table 5.18. 

Hence, hypotheses (H4at, H4bt, H4ct and H4dt) were all supported.    

Table 5.18 T-test for Underlying Factors of Islamic Religious Commitment 

Note: * Indicates a significant difference (α < 0.05 at 95% level) 

Hajj Investment 

It was hypothesised that Hajj investment differed between the Hajj regular and the Hajj 

plus groups as follows: 

H5t: The Hajj regular group and the Hajj plus group rate their Hajj investment 

differently.  

Table 5.19 presents t-tests for Hajj investment for the two groups. The grand mean 

score rated by the Hajj regular was 6.25 (SD=1.22) while the Hajj plus score was 5.54 

(SD=1.12). Results indicated that there was significant difference between the Hajj regular 

group and the Hajj plus group. Hence, the hypothesis (H5t) was accepted. 

Table 5.19 T-test for Hajj Investment  

Note: * Indicates a significant difference (α < 0.05 at 95% level) 

 

Items Hajj 

Regular 

(n=431) 

Hajj 

Plus 

(n=372) 

Mean 

Diff. 
t-value Sig. 

Basic Religiosity 6.36 5.39 0.97 2.12 0.02* 

Orthopraxis 5.82 4.68 1.14 3.62 0.00* 

Religious Experience 5.89 4.88 1.01 2.63 0.00* 

Central Religious Duties 6.07 5.02 1.05 2.52 0.00* 

Items Hajj 

Regular 

(n=431) 

Hajj 

Plus 

(n=372) 

Mean 

Diff. 
t-value Sig. 

Hajj investment 6.25 5.54 0.71 4.12 0.00* 
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Multigroup Analysis using CFA and SEM - Measurement Model Invariance 

Next, , the measurement items that form the scales were compared for Hajj regular and 

Hajj plus to make sure the multi-group analysis in the SEM was valid across the two groups 

(Byrne & Watkins, 2003). If these scales do not function equivalently, then we cannot be 

certain that the same construct is being measured in all groups, and therefore group 

comparisons are not valid (Widaman & Reise, 1997). Measurement invariance testing requires 

the measurement model to be estimated separately for each group, firstly by constraining all 

parameters to be equal across the groups and unconstrained to test for different levels of 

invariance (Cheung & Rensvold, 2002; Steenkamp & Baumgartner, 1998).  

Configural invariance must be tested as the first step in measuring invariance (Horn et 

al., 1983). The basic requirement is that the same measurement items must have the same latent 

factor in each group; however, the factor loadings can differ across groups. When this level of 

invariance is obtained, (similar, but not identical), then the existence of similar latent variables 

can be confirmed (Widaman & Reise, 1997). The second level of invariance is factor loading 

invariance. Factor loadings represent the strength of the linear relation between each factor and 

its associated items (Bollen, 1989). When the loading of each item on the underlying factor is 

equal in two groups, the unit of measurement of the underlying factor is similar (Chen et al., 

2005).  

Rarely have studies undertaken a second-order invariance analysis (Chen et al., 2005)  

There are some benefits for the second-order analysis, such as obtaining a more parsimonious 

model with fewer parameters for testing the hypotheses and being easier to be analyse 

(Adeyemi et al., 2013; Chen et al., 2005). The steps required to test the second-order model 

are: 1) Both the first-order and the second-order factors are tested for the factor loading 

invariance by constraining their paths; 2) Both the measured variables and first-order factors 

are tested for intercept invariance; 3) The first-order factor means are a function of the 
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intercepts of the measured variables and the first-order factor-loadings and means; the second-

order factor mean is a function of the intercepts of the first-order factors, and second-order 

factor loadings and means. Finally, in addition to testing the invariance of the residual variance 

of the observed variables, the invariance of the disturbances (specific factors) of the first-order-

factors must also be tested (Chen et al., 2005). When this level of invariance is achieved, it 

means the disturbances of the lower order factors are equivalent across the groups. Table 5.20 

and Table 5.21 present the first and second-order model invariance respectively. 

Hajj Satisfaction dimensions 

Measurement invariance test results are presented in Table 5.20 and Table 5.21. The 

measurement models nested within the baseline configural model 1 were used to test for Hajj 

type measurement invariance. The hypothesised models were then compared by examining the 

values of chi-square and goodness of fit indices. A significant result in chi-square indicates a 

poor fit and also a large sample size can cause the chi-square test to reject the model (Hu & 

Bentler, 1999). Three fit indices were reported such as RMSEA, RSRM and CFI. RMSEA 

values of 0.05 or less indicated a close fit and .008-0.05 an adequate fit (Hu & Bentler, 1999). 

RSRM of less than .08 indicated a good fit (Hu & Bentler, 1999). CFI values of 0.90 or greater 

indicated an adequate fit (Hu & Bentler, 1999). These series of tests were administered to test 

for both first-order and second-order factor model invariance. Models 2 to 4 in Table 5.20 and 

Table 5.21 represent different level of constraints (factor loading, intercept, and residual).  
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Table 5.20 First-Order Model Invariance – Hajj Satisfaction 

RMSEA = root mean squared error of approximation; SRMR = standardised root mean square 

residual; CFI = Comparative fit index. N=803; 431 vs. 372 

 

Table 5.21 Second-Order Model Invariance – Hajj Satisfaction 

  

RMSEA = root mean squared error of approximation; SRMR = standardised root mean square 

residual; CFI = Comparative fit index. N=803; 431 vs. 372 

 

A similar measurement model was tested for the two Hajj groups (see Appendix H1). 

Here, the unconstrained models were tested, thus, allowing parameters to be freely estimated 

and used as the base model. Model 1 in Table 5.20 has the values for χ2 = 507.2; df=175; 

RMSEA=.052; CFI=.96 and in Table 5.21 χ2= 789.7; df=184; RMSEA=.064 and CFI=.93. The 

results are presented in model 1 in both Table 5.20 and Table 5.21 which indicate that the 

model is invariant across the two Hajj groups. 

 

Model Model 1 Model 2 Model 3 Model 4 

χ2 507.2 602.8 628.2 673.8 

df 160 175 189 202 

RMSEA .052 .055 .055 0.56 

SRMR .05 .06 .06 .07 

CFI .96 .95 .97 .98 

∆χ2 NA 95.6 121 166.6 

∆df NA 15 29 42 

Sig. Level NA .001 .001 .001 

Invariant? YES NO NO NO 

Model Model 1 Model 2 Model 3 Model 4 

χ2 789.73 825.67 853.67 853.84 

df 184 195 199 201 

RMSEA .064 .064 .064 .064 

SRMR .06 .07 .07 .08 

CFI .93 .92 .93 .94 

∆χ2 NA 35.94 63.94 64.11 

∆df NA 11 15 17 

Sig. Level NA .001 .001 .001 

Invariant? YES NO NO NO 
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Next, the factorial invariance (model 2) was tested. This level of variance was nested 

within model 1. In this model both the first order and second order factor loadings were 

constrained (Appendix H2 and Appendix  H3) for both Hajj regular and Hajj plus. Results are 

shown in Table 5.20 and Table 5.21. The chi-square difference test was ∆χ2=15 and ∆χ2=35.94 

respectively. Both have significant p-value < .001. These results indicated that first-order factor 

loadings and second-order factor loadings were not invariant across the Hajj regular and Hajj 

plus.  

Intercept invariance (model 3) was then further nested within the baseline first-order 

and second-order factor models. The structural weights (intercepts) for both factor models were 

also constrained to be equal between Hajj regular and Hajj plus. The chi-square difference test 

in Table 5.20 and Table 5.21 in model 3 are 121 and 63.94 respectively and were found to be 

significant p < .001. The tests indicated no measurement invariance across the Hajj regular 

group and the Hajj plus group.  

Lastly, with similar baseline model structure maintained for both Hajj regular and Hajj 

plus, in model 4 more constraints were added to the nested model 4. In this case, the 

measurement weights, the structural weight, and the intercepts in both the first and second 

order model and residual variances of the measured variables were constrained as equal across 

groups. The results for both the first and second order models were significant. This indicated 

no measurement invariance across groups.  

The second-order factor model of Hajj satisfaction fit the Hajj regular and Hajj plus 

groups adequately. The series of tests of measurement invariance indicated that all first and 

second order factor loadings, intercepts of the measured variables and first-order factors, and 

disturbances of the first-order factors were not the same across the Hajj regular groups and the 

Hajj plus groups. Hence, a multigroup analysis on each path can be conducted. The 

hypothetical multigroup differences between Hajj types (Hajj regular group vs. Hajj plus 
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group) on the five dimensions of Hajj satisfaction (HS) were examined based on hypotheses 

H3a, H3b, H3c, H3d and H3e. These hypotheses were empirically tested as follows: 

H3a: The effect of Tangible Attributes (TA) on Hajj Satisfaction (HS) is significantly different 

between the Hajj regular group and the Hajj plus group.  

H3b: The effect of Intangible Attributes (IN) on Hajj Satisfaction (HS) is significantly different 

between the Hajj regular group and the Hajj plus group.  

H3c: The effect of Length of Wait (LW) on Hajj Satisfaction (HS) is significantly different 

between the Hajj regular group and the Hajj plus group.  

H3d: The effect of Hajj Experience (HE) on Hajj Satisfaction (HS) is significantly different 

between the Hajj regular group and the Hajj plus group.  

H3e: The effect of Hajj Rituals (HR) on Hajj Satisfaction (HS) is significantly different 

between the Hajj regular group and the Hajj plus group.  

 

To test the above hypotheses, all path estimates were compared to investigate whether 

the model paths (Appendix H1 and H2) were different between the Hajj regular and the Hajj 

plus groups. The critical ratios for differences and a pairwise comparison matrix was produced 

with values compared for the two models (Hajj regular and Hajj plus). The result is a Z-score 

(the significant indicator) (Gaskin, 2016b) shown in Table 5.22. It reveals that there are 

significant differences in the four dimensions (tangible attributes, length of wait, Hajj 

experience and Hajj rituals) between the two Hajj types in terms of path coefficients p (Gaskin, 

2016b), except for the intangible attributes. These findings are supported the four hypotheses 

(H3a, H3c, H3d and H3e) but not H3b. 
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Table 5.22 Path Estimates with Z-Scores for Path Differences for Hajj regular and Hajj plus 

Furthermore, to know whether the underlying dimensions had a stronger impact on 

their perceived Hajj Satisfaction in one group than in another, the values of the coefficient 

estimates or factor loadings for all five Hajj satisfaction dimensions were examined. Table 5.23 

summarises the factor loadings for the two Hajj types from Appendix H7 and Appendix H8. 

This table reveals tangible attributes, length of wait, and Hajj experience to have a stronger 

impact on the Hajj plus group perceived Hajj satisfaction, whereas Hajj regular group regards 

the Hajj Ritual as having a stronger impact on their perceived ‘Hajj Satisfaction’. 

 

      Hajj Regular  Hajj Plus     
      Estimate P Estimate P Z-score   
RC <--- HS 0.86 0.000 0.73 0.000 -4.954**   
RC <--- HI 0.70 0.000 0.57 0.118 -5.801**   
TA <--- HS 0.77 0.000 0.85 0.000 -3.593**   
IN <--- HS 0.72 0.000 0.75 0.000   1.886   
LW <--- HS 0.78 0.000 0.95 0.000 5.963**   
HE <--- HS 0.75 0.000 0.85 0.000 0.156**   
HR <--- HS 0.89 0.000 0.75 0.000 0.374**   
BR <--- RC 0.89 0.000 0.75 0.000 -4.654**   

ORT <--- RC 0.82 0.000 0.70 0.000 4.016**   
RE <--- RC 0.63 0.000 0.55 0.000 -0.218**   
CRD <--- RC 0.80 0.000 0.70 0.000 5.022**   
 

RC: Islamic Religious Commitment; HS: Hajj Satisfaction; HI: Hajj Investment; TA: Tangible Attributes;  

IN: Intangible Attributes; LW: Length of Wait; HE: Hajj Experience; HR: Hajj Rituals; BR: Basic 

Religiosity; ORT: Orthopraxis; RE: Religious Experience; CRD: Central Religious Duties. 

Notes: ** p-value < 0.01; * p-value < 0.05 
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Table 5.23 Factor Loadings of Hajj satisfaction dimensions – Hajj regular vs. Hajj plus 

Note: HS=Hajj satisfaction; TA=Tangible Attributes; IN-Intangible Attributes; LW=Length of 

Wait; HE= Hajj experience and HR= Hajj rituals. ** Significant at 99% level * Significant at 

95% level. 

 

Islamic Religious Commitment 

The importance of measurement model invariance has been discussed in the previous 

section. Since it is very important in determining whether the two groups are different, an 

assessment of measurement invariance was conducted across the Hajj regular and Hajj plus 

group for the second-order construct of Islamic religious commitment.  

A series of measurement invariance tests were conducted for ‘Islamic religious 

commitment’ as presented in Table 5.24 and Table 5.25. The measurement models nested 

within the baseline configural model 1 were used to test for Hajj type measurement invariance. 

These tests were conducted to test for both first-order and second-order factor model 

invariance. The models 2 to 4 in Table 5.24 and Table 5.25 represent different levels of 

constraints.  

Hypotheses Z-Score Hajj regular group vs. 

Hajj plus group 

 

Hypotheses Factor Loadings 

 

Regular  Plus 

HSTA (H5a) -3.593** There is a significant 

difference in Tangible 

Attributes dimension. 

Supported 0.77      0.85 

HSIN (H5b) 1.886 There is a significant 

difference in Intangible 

Attributes dimension. 

Not Supported 0.72      0.75 

HSLW (H5c) 5.963** There is a significant 

difference in Length of 

Wait dimension. 

Supported 0.78      0.95 

HSHE (H5d) 0.156** There is a significant 

difference in Hajj 

experience dimension. 

Supported 0.75       0.85 

HSHR (H5e) 0.374** There is a significant 

difference in Hajj rituals 

dimension. 

Supported 0.89      0.75 
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Table 5.24 First-Order Model Invariance – Islamic Religious Commitment 

Note. RMSEA = root mean squared error of approximation; SRMR = standardised root mean 

square residual; CFI = Comparative fit index. a N=803; 431 vs. 372 

 

Table 5.25 Second-Order Model Invariance – Islamic Religious Commitment 

Note. RMSEA = root mean squared error of approximation; SRMR = standardised root mean 

square residual; CFI = Comparative fit index. a N=803; 431 vs. 372 

 

Model 1 is shown in both the first and second order factor models (Appendix H4). A 

similar measurement model was tested for the two Hajj groups. Here, the unconstrained models 

were tested, thus, allowing parameters to be freely estimated and this was used as the base 

model. Model 1 in Table 5.24 has the values for χ2 = 164.2; df=76; RMSEA=.038; CFI=.96 

and in Table 5.22 χ2= 193.6; df=80; RMSEA=.042 and CFI=.98. The results are presented in 

the model 1 appearing in both Table 5.24 and Table 5.25 indicating that the model is invariant 

Model Model 1 Model 2 Model 3 Model 4 

χ2 164.2 200.5 236 278 

df 76 87 102 118 

RMSEA .038 .040 .042 .42 

SRMR .05 .06 .06 .07 

CFI .96 .97 .97 .97 

∆χ2 NA 36.3 71.8 113.8 

∆df NA 11 26 42 

Sig. Level NA .001 .001 .001 

Invariant? YES NO NO NO 

Model Model 1 Model 2 Model 3 Model 4 

χ2 193.6 330.1 345 357 

df 80 91 103 107 

RMSEA .042 .057 .057 .057 

SRMR .06 .07 .07 .08 

CFI .98 .96 .96 .96 

∆χ2 NA 136.5 151.7 163,4 

∆df NA 11 23 27 

Sig. Level NA .001 .001 .001 

Invariant? YES NO NO NO 
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across the two Hajj types. 

Model 2 was tested for factorial invariance. In this model both the first order and second 

order factor loadings were constrained for both Hajj regular and Hajj plus (Appendix H5 and 

H6). Results are shown in Table 5.24 and Table 5.25. The chi-square difference test results 

were ∆χ2=36.3 and ∆χ2=136.5 respectively. Both have significant p-values < .001. These 

results indicate that first-order factor loadings and second-order factor loadings were not 

invariant across the Hajj regular and Hajj plus.  

Intercept invariance (model 3) was then further nested within the baseline first-order 

and second-order factor models. The structural weights (intercepts) for both factor models were 

also constrained to be equal between Hajj regular and Hajj plus. The chi-square difference test 

in Table 5.24 and Table 5.25 in model 3 are 71.8 and 151.7 respectively and were found to be 

significant p < .001. The tests indicate no measurement invariance across Hajj regular group 

and Hajj plus group.  

Lastly, with similar baseline model structure maintained for both Hajj regular and Hajj 

plus, in model 4 more constraints were added to the nested model 4. In this case, the 

measurement weights, the structural weights, the intercepts in both the first and second order 

model and residual variances of the measured variables were constrained equal across groups. 

The results for both the first and second order models were significant. This indicates no 

measurement invariance across groups. The second-order factor model of Islamic religious 

commitment fist the Hajj regular and Hajj plus groups adequately. The series of tests of 

measurement invariance indicated that all first and second order factor loadings, intercepts of 

the measured variables and first-order factors, and disturbances of the first-order factors were 

not the same across the Hajj regular groups and the Hajj plus groups. Hence, a multi-group 

analysis on each path can be conducted. The hypothetical multigroup differences between Hajj 

types (Hajj regular group vs. Hajj plus group) on the four dimensions of Islamic religious 
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commitment (RC) were examined based on hypotheses H4a, H4b, H4c, and H4d. These 

hypotheses are empirically tested as follow: 

H4a: There is a significant difference in Islamic religious commitment dimension after Hajj, 

and the Hajj regular group deems that Basic Religiosity (BR) has a stronger impact on 

perceived Islamic religious commitment (RC). 

H4b: There is a significant difference in Islamic religious commitment dimension after Hajj, 

and the Hajj regular group deems that Orthopraxis (OR) has a stronger impact on 

perceived Islamic religious commitment (RC). 

H4c: There is a significant difference in Islamic religious commitment dimension after Hajj, 

and the Hajj regular group deems that Religious Experience (RE) has a stronger impact 

on perceived Islamic religious commitment (RC). 

H4d: There is a significant difference in Islamic religious commitment dimension after Hajj, 

and Hajj regular group deems that Central Religious Duties (CRD) has a stronger 

impact on the perceived Islamic religious commitment (RC). 

The hypotheses can be answered by referring to Table 5.22. This table shows that there 

are significant differences (Z-scores) between Hajj regular and Hajj plus in all four dimensions 

of Islamic religious commitment after undertaking the Hajj. Then, to know which Hajj group 

has a stronger impact on the underlying four dimensions of Islamic religious commitment, 

factor loadings need to be examined. Table 5.26 exhibits the factor loadings value derived from 

Appendix H7 and Appendix H8. 
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Table 5.26 Factor Loadings of Islamic Religious Commitment–Hajj regular vs. Hajj plus 

Note: BR= Basic Religiosity; OR=Orthopraxis; RE=Religious Experience; CRD= Central 

Religious Duties; RC= Islamic Religious Commitment. ** Significant at 99% level  

* Significant at 95% level 

 

 

 

The findings presented in Table 5.26 support all hypotheses for this study (H4a, H4b, 

H4c and H4d). Thus, it can be concluded that the Hajj regular group deems that ‘basic 

religiosity’, ‘orthopraxis’, ‘religious experience’ and ‘central religious duties’ have a stronger 

impact on perceived Islamic religious commitment (RC) after undertaking the Hajj. This may 

be due to several reasons; however, one important reason is that individuals who undertook the 

regular Hajj package have been saving a long time for this journey. In addition, hardships are 

still involved in Hajj rituals, but less for the Hajj plus group.  

The different impact on the relationship of Hajj satisfaction on Islamic religious 

commitment (Hajj regular group vs. Hajj plus group) 

Furthermore, the fifth hypothesis tested the main path between Hajj satisfaction and 

Islamic religious commitment. The aim was to investigate whether the impact of Hajj 

satisfaction on Islamic religious commitment is stronger on the Hajj regular group or on the 

Hajj plus group. Hence, it was hypothesised as follows: 

Hypothesis 5: The relationship of Hajj satisfaction and Islamic religious commitment is 

stronger in Hajj regular than Hajj plus. 

To test Hypothesis 5, the original SEM latent construct (Figure 5.2) was converted into 

a path diagram. In order to do this, composite variables were created by imputing factor scores 

Hypotheses Z-Score Hajj regular vs.  

Hajj plus 

 

Hypotheses Factor Loading 

 

Regular  Plus 

RCBR  -4.654** Significantly different Supported 0.89      0.75 

RCOR  4.016** Significantly different Supported 0.82      0.70 

RCRE  -0.218** Significantly different Supported 0.63      0.55 

RCCRD  5.022** Significantly different Supported 0.80      0.70 
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in AMOS 23 (Gaskin, 2012). Appendix H7 and Appendix H8 present the path diagram for Hajj 

regular and Hajj plus. Then, by using the multigroup analysis feature of AMOS 23, the 

hypothesised models (Figure 5.3 and Figure 5.4) were produced and analysed using SEM. The 

aim was to compare the path (HS  RC) between the unconstrained and constrained models 

using Chi-Square, degree of freedom and the significance value (p-value). The unconstrained 

model indicated a relatively good model fit as evidenced by Chi-Square=155.211; df=11; 

p=0.000; CMIN/DF=3.797; GFI=0.893; AGFI=0.873; CFI=0.936; TLI=0.929; 

RMSEA=0.059. The model fit is acceptable, having only two indicators just below the 

acceptable level (GFI and AGFI with values of 0.893 and 0.873 respectively). However, due 

to the complexity of the model and the existence of the second order construct, this model was 

deemed to be appropriate (Baumgartner & Homburg, 1996; Fornell & Larcker, 1981). The next 

step was to constrain a single path between Hajj satisfaction (HS) and Islamic religious 

commitment (RC) to be equal between the two Hajj types (b6_2=b6_3) as presented in Figure 

5.3 and Figure 5.4 (Gaskin, 2016a). The result was Chi-Square=17.611; df=1; p=0.000; 

CMIN/DF=3.70; GFI=0.853; AGFI=0.825=CFI=0.910; TLI=0.900; RMSEA= 0.041. The 

difference was calculated between the two models resulting in Chi-Square=137.6; df=10; 

p=0.000 (p-value<0.001) at the 99% level; hence, there was a significant difference. Therefore, 

the model indicated differences between Islamic religious commitments for these two Hajj 

types. To determine which Hajj type had the stronger impact on Islamic religious commitment, 

factor loadings of the two models were examined. Appendix H7 and Appendix H8 show the 

factor loadings comparison for the two Hajj groups. Table 5.27 presents the factor loadings 

derived from Appendix H7 and Appendix H8. As shown in Table 5.27, Hajj regular group and 

Hajj plus group have factor loadings of 0.86 and 0.73 respectively. Hence, the fifth hypothesis 

(H5) was accepted.  
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Table 5.27 The relationship of Hajj Satisfaction on Islamic Religious Commitment  

 

 

n=431 Chi-Square=17.611; df=1; p=0.000; CMIN/DF=3.70; GFI=0.853; 

AGFI=0.825=CFI=0.910; TLI=0.900; RMSEA= 0.041 

 

Figure 5.3 The constrained path for Hajj Regular 

Hajj Types Factor Loading (HS-RC) Impact on RC 

Hajj Regular (n=431) 0.86 Stronger 

Hajj Plus (n=372) 0.73 Weaker 
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n=372 Chi-Square=17.611; df=1; p=0.000; CMIN/DF=3.70; GFI=0.853; 

AGFI=0.825=CFI=0.910; TLI=0.900; RMSEA= 0.041 

 

Figure 5.4 The constrained path for Hajj Plus 

 

The different impact of Hajj investment on Islamic religious commitment (Hajj 

regular group vs. Hajj plus group) 

By referring to Figure 5.3 and Figure 5.4, this section tests Hypothesis six: a group 

comparison (Hajj regular vs. Hajj plus) on the relationship between Hajj investment and 

Islamic religious commitment. Thus, the hypothesis was formulated as below: 

Hypothesis 6: The relationship of Hajj investment and Islamic religious commitment is 

stronger in the Hajj regular than the Hajj plus group. 

To test Hypothesis six the path between HI and RC had to be constrained (b5_2 = b5_3) 

as presented in Figure 5.3 and Figure 5.4 resulting in Chi-Square = 24.099; df=1 and p=0.000. 

On the other hand, the unconstrained model had Chi-Square = 155.211; df=11 and p=0.000. 

The difference in these two models was 131.112; df=10 and p=0.000 (p-value<0.001) at 99% 
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level, demonstrating a significant difference. Furthermore, to answer Hypothesis six, factor 

loadings from Appendix H7 and Appendix H8 were compared. This revealed that Hajj regular 

had a factor loading of 0.70 and Hajj plus had a factor loading of 0.57. Therefore, the 

relationship of Hajj investment on Islamic religious commitment is stronger on the Hajj regular 

group. In this case, Hypothesis six is accepted. Table 5.28 summarises the factor loadings from 

the multigroup analysis taken from Appendix H7 and Appendix H8. 

Table 5.28 The relationship of Hajj Investment on Islamic Religious Commitment 

 

5.3.8 The level of Islamic religious commitment before and after undertaking Hajj 

This section discusses the changes in the religious commitment before and after 

undertaking the Hajj based on the survey. Due to the limited time and funding, this survey was 

conducted at the same time (after Hajj). Hence, the hypothesis for research objective seven 

was: 

Hypothesis 7: There is a significant difference in Islamic religious commitment before and 

after undertaking the Hajj.  

A paired sample t-test was performed as the author was using the same sample (N=803) 

in this thesis (Rundle et al., 2000). The author treated each of the 803 cases as a replicate to 

measure the increase in the Islamic religious commitment before and after undertaking the 

Hajj. The mean score is shown in Table 5.29. A paired sample t-test confirmed that 

commitment to Islam after undertaking the Hajj (M=8.30, SD=2.31) was significantly higher 

than before performing the Hajj (M=5.34, SD=2.24), t(802) = -40.035, p < 0.001. Hence, 

Hypothesis 7 is accepted. 

Hajj Types Factor Loading (HI-RC) Impact on RC 

Hajj Regular (n=431) 0.70 Stronger 

Hajj Plus (n=372) 0.57 Weaker 
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Table 5.29 Islamic Religious Commitment Before and After Undertaking Hajj (N=803) 

** p < .001 

Next, the analysis was conducted separately for Hajj regular and Hajj plus groups. The 

aim was to discern if the magnitude of the change in religious commitment was different 

between these two Hajj groups. Table 5.30 presents a paired sample t-test for Hajj regular 

(n=431). There was an increase in Islamic religious commitment between before (M=4.25, 

SD=2.12) and after undertaking the Hajj (M=8.91, SD=2.29), t (430) =-25.32, p<0.001. Thus, 

the hypothesis is accepted as there was a significant change in individuals’ religious 

commitment in those who had been on the regular Hajj type.  

Table 5.30 Islamic Religious Commitment Before and After (Hajj Regular Group n=431) 

** p < .001. 

 

Furthermore, Table 5.31 analyses changes in religious commitment before and after 

undertaking Hajj for people who had been in the Hajj plus group. The commitment before 

(M=4.05, SD=1.73) and after (8.16, SD=1.61); t (371) = -34.18, p<0.001 indicates a significant 

change in Islamic religious commitment (before and after) for the Hajj plus package. 

Table 5.31 Islamic Religious Commitment Before and After (Hajj Plus Group n=372) 

 Before Hajj  After Hajj     

Outcome M SD  M SD N t df Sig.  

 5.34 2.24  8.30 2.31 803 -40.04** 802 0.00 

 Before Hajj  After Hajj     

Outcome M SD  M SD n t df Sig  

 4.25 2.12  8.91 2.29 431 -25.32** 430 0.00 

 Before Hajj  After Hajj     

Outcome M SD  M SD n t df Sig  

 4.05 1.73  8.16 1.61 371 -34.18** 371 0.00 
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Summary 

These results suggest that undertaking Hajj does increase Islamic religious commitment 

for both Hajj groups (regular and plus). The self-evaluation indicates that people return home 

from Makkah with a significantly increased commitment to Islam. Interestingly, the Hajj 

regular group had the greater increase in commitment (by 4.66 or from 4.25 to 8.91) compared 

to the Hajj plus group (by 4.11 or from 4.05 to 8.16).  

The results indicated a lower level of Islamic commitment for the Hajj plus group 

before undertaking the Hajj. This may be due to the lack of time for the Hajj plus group to 

learn about Islam prior to travel to Makkah. The Hajj plus group only waited for one to two 

years to undertake the Hajj. The Hajj regular participants were in a waiting list for about 6 to 

7 years on average. Hence, they had more opportunities to learn about Islam. Moreover, in the 

Hajj plus group, more than 50% were business owners (31.45%) and medical doctors (22.31%) 

who did not have regular working hours and are busy people. On the other hand, the Hajj 

regular group comprised mostly employees (42.22%) with regular working hours.   

5.4 Chapter Summary 

Chapter 5 discussed the results of the phase two quantitative analysis including results 

of the pilot test and main survey. An EFA and CFA analysis were used to build the final SEM 

model based on the overall measurement model with two exogenous variables and one 

endogenous variable. These paths were: 1) from Hajj satisfaction to Islamic religious 

commitment, and 2) from Hajj investment to Islamic religious commitment. The goodness of 

fit for this model was acceptable.  

In addition, the two Hajj groups were compared using two different approaches 

(independent sample t-test and measurement model invariance). An independent sample t-test 

for the ‘Hajj satisfaction’ dimensions indicated that the Hajj plus group reported better on-site 

satisfaction with ‘tangible attributes’, ‘length of wait’, and ‘Hajj experiences’ as well as ‘Hajj 
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ritual’. Furthermore, there was also a significant difference between the two groups (Hajj 

regular group and Hajj plus group) in their ‘Islamic religious commitment’ in all four 

dimensions (Basic religiosity, Orthopraxis, Religious experience and Central Religious Duties) 

after undertaking the Hajj. In addition, the measurement model invariance tests indicated that 

the two groups were dissimilar. The coefficient estimates indicated differences in ‘Hajj 

satisfaction’ as well as ‘Islamic religious commitment’ after undertaking the Hajj.   

In this research, respondents were asked to rate their level of Islamic religious 

commitment ‘before’ and ‘after’ undertaking the Hajj in the same questionnaire (Appendix F). 

Results of a paired sample t-test indicated that both Hajj groups increased in their level of 

Islamic religious commitment. These findings confirmed that both Hajj types had strengthened 

their Islamic religious commitment after returning home. Findings from Chapter 5 indicated 

that Hajj satisfaction has a greater impact on religious commitment than Hajj investment. Next, 

Chapter 6 discusses these results and their contribution to the existing literature as well as the 

implications of the findings for theory and practice. 
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Chapter 6 Discussion and Conclusion 

6.1 Introduction 

The aim of this chapter is to discuss the main findings and contributions of this thesis 

presented in Chapter 4 (Qualitative) and Chapter 5 (Quantitative). This current chapter 

discusses the findings, primarily drawing upon the quantitative findings as well as the 

qualitative findings for support. These findings are related to the previous literature and 

implications for both theory and practice are provided. This Chapter consists of six main 

sections. Following this introduction (section 6.1), section 6.2 discusses the findings as per 

research objectives. The contributions of the study are presented in section 6.3; limitations of 

research are outlined in section 6.4, then suggestions for future research are presented in section 

6.5. Lastly, the conclusion is presented in section 6.6.  

6.2 Discussion of Results in Relation to findings per Research Objective 

Table 6.1 depicts the summary of the research objectives, hypotheses and the main 

findings of the study. The summary table shows that all hypotheses were supported except for 

hypothesis H5b. Further discussion of each research objective is provided below, based on the 

data analysis in Chapter 5. There were two Hajj types in this research (Hajj regular and Hajj 

plus) and the differences between these two Hajj types were examined. These types are 

employed as a moderating variable in this study. The differences of the Hajj groups are 

described in Chapter 2.   

Table 6.1 Summary of Research Objectives, Hypotheses and Findings 

No. Research Objectives  Research 

Hypotheses 

Findings Hypotheses 

Test 

1. The influence of Hajj 

satisfaction (HS) on 

Islamic Religious 

Commitment (RC). 

 

H1: Islamic 

religious 

commitment is 

significantly and 

positively 

influenced by Hajj 

satisfaction. 

There is a positive and 

significant impact of 

Hajj satisfaction on 

Islamic religious 

commitment. 

 

 

Supported 
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2. To examine the influence 

of Hajj investment (HI) on 

Islamic Religious 

Commitment (RC). 

 

H2: Islamic 

religious 

commitment is 

significantly and 

positively 

influenced by Hajj 

investment. 

There is a positive and 

significant impact of 

Hajj satisfaction on 

Islamic religious 

commitment. 

 

Supported 

3. To examine the differences 

of Hajj types (regular or 

plus) on the five Hajj 

satisfaction (HS) 

dimensions 

H3a, b, c, d, and e: 

There is a 

significant 

difference in the 

five Hajj 

satisfaction (HS) 

dimensions (TA), 

(IN), (LW), (HE) 

and (HR) between 

the two Hajj 

groups (Hajj 

regular group vs. 

Hajj plus group) 

1. H3a: There is a 

significant difference 

in Tangible Attributes 

dimension.  

2. H3b: There is a 

significant difference 

in Intangible 

Attributes dimension. 

3. H3c: There is 

significant difference 

in Length of Wait 

dimension 

4. H3d: There is 

significant difference 

in Hajj experience 

dimensions 

5. H3e: There is a 

significance different 

in Hajj rituals 

dimension 

Supported  

 

 

 

Not Supported 

 

 

 

Supported 

 

 

 

Supported 

 

 

 

Supported 

 

4.  To examine the differences 

of Hajj types (regular or 

plus) on the four of Islamic 

religious commitment 

(RC)  

H4a, b, c, d:  

There is a 

significant 

difference in 

Islamic religious 

commitment after 

Hajj, and Hajj 

regular deems  

(1) BR (H6a) 

(2) OR (H6b) 

(3) RE (H6c) 

(4) CRD (H6d) 

has stronger 

impact on 

perceived IRC 

1. H4a: Hajj regular 

deems Basic 

Religiosity (BR) has 

stronger impact on the 

perceived Islamic 

religious commitment. 

2. H4b: Hajj regular 

deems Orthopraxis 

(OR) has stronger 

impact on the 

perceived Islamic 

religious commitment. 

3. H4c: Hajj regular 

deems Religious 

Experience (RE) has 

stronger impact on the 

perceived Islamic 

religious commitment. 

4. H4d: Hajj regular 

deems Central 

Religious Duties 

(CRD) has stronger 

impact on the 

perceived Islamic 

religious commitment. 

Supported 

 

 

 

 

Supported 

 

 

 

 

 

Supported 

 

 

 

 

 

Supported 
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Note:  

HS=Hajj satisfaction; TA=Tangible Attributes; IN-Intangible Attributes; LW=Length of Wait; 

HE= Hajj experience and HR= Hajj rituals. 

BR= Basic Religiosity; OR=Orthopraxis; RE=Religious Experience; CRD= Central Religious 

Duties; RC= Islamic Religious Commitment. 

 

The relationship between the Wait time and Islamic Religious Commitment 

The findings revealed that Hajj regular has stonger increased in the Islamic religious 

commitment compare to the Hajj plus. One of the reasons was because of the longer waiting 

time for the Hajj regular. The average waiting time for the Hajj regular is nine years in 2015. 

In addition, there are so many uncertainties during the waiting time such as death, illness, 

financial difficulties, etc. These things could happen before they departed to Makkah.  

Pilgrims undertake the Hajj regular usually an ordinary people, they worked very hard 

and saved their money for many years. Hence, it is higly expected. In constrast, people with 

the Hajj plus is usually wealthier. This type of Hajj only has to wait one year in 2015 when 

5. To examine the differences 

of Hajj types (regular or 

plus) whether stronger or 

weaker on the relationship 

between Hajj satisfaction 

(HS) and Islamic Religious 

Commitment (RC). 

H5: The impact of 

Hajj satisfaction 

on Islamic 

religious 

commitment is 

stronger for Hajj 

regular than Hajj 

plus. 

Hajj satisfaction has 

stronger impact on 

religious commitment 

for the Hajj regular 

group. 

 

Supported  

6. To examine the differences 

of Hajj types (regular or 

plus) whether stronger or 

weaker on the relationship 

between Hajj investment 

(HI) and Islamic religious 

commitment (RC) 

H6: The impact of 

Hajj investment on 

Islamic religious 

commitment is 

stronger for Hajj 

regular than Hajj 

plus. 

Hajj investment has 

stronger impact on 

religious commitment 

in the Hajj regular 

group 

Supported 

7. To examine the strength of 

Islamic religious 

commitment before and 

after undertaking Hajj  

H7: There is a 

significant 

different in the 

Islamic religious 

commitment 

before and after 

undertaking Hajj 

for both types of 

Hajj. 

Both Hajj types 

(regular and plus) 

have a significant 

increase in Islamic 

religious commitment.  

Supported 



206 
 

this research was conducted. The significant differences in the waiting time between the Hajj 

regular and the Hajj plus are making the Hajj regular has stronger Islamic religious 

commitment. During the waiting time, they learnt more about Hajj including the history of the 

Hajj and its rituals. So, they feel more prepared during the pilgrimage.  

Pilgrims are so grateful when they arrived in Makkah. This was supported in the 

qualitiative findings: 

After a long waiting time, I was finally in Makkah. I was doing all the Hajj rituals 

carefully and did not want to miss anything. It was a privilege to be there. After 

undertaking Hajj, I never missed any prayers (R9, Female, 55, Hajj Regular) 

The Hajj experience made pilgrims have stronger Islamic religious commitment. They 

perceived Hajj as once in a lifetime opportunity.  

This thesis applied the Investment Model of Commitment (IMC) in the context of the 

Hajj and adopted it. The original model of IMC had three antecedents (Investment, Quality of 

Alternatives and Satisfaction) (Rusbult, 1980, 1983). However, one construct, the Quality of 

Alternatives, was dropped after qualitative interviews were conducted as the Hajj is 

compulsory for all Muslims. Thus, in this thesis, only two antecedents (Satisfaction and 

Investment) were tested. Each will be discussed further below. 

6.2.1 The influence of Hajj Satisfaction on Islamic Religious Commitment 

The first research objective of this study was to identify the influence of Hajj 

satisfaction on Islamic religious commitment (RC). The findings from this study indicated 

there is a significant positive relationship between Hajj satisfaction and Islamic religious 

commitment. This result is consistent with the findings from the face-to-face interviews with 

Hajji and Hajja in phase one (Chapter 4). Hajj satisfaction includes tangible and intangible 
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attributes; that is, the length of wait, Hajj experience and Hajj rituals which are all the 

dimensions of the Hajj satisfaction in this study. Hence, pilgrims would like to make sure they 

received the standard level of services. As one interviews stated:  

I remembered all my past sins during the Hajj rituals and that made me more afraid to 

[of] Allah and his punishment (R4, Male, 65, Hajj regular). 

Undertaking Hajj was not only a lifetime experience, but also often life changing.  

This thesis is the first study that examined the influence of Hajj satisfaction on Islamic 

religious commitment. Previous study has examined the impact of Hajj satisfaction in a 

qualitative study (Clingingsmith et al., 2009). In this prior study, it was found that Hajj 

satisfaction increased the level of tolerance among Muslims. However, quantitatively, this 

thesis found that both Hajj types (regular and plus) had increased in their level of Islamic 

religious commitment, although, Hajj regular were found to have stronger commitment 

compared to Hajj plus. One of the reasons is due to the length of wait. Hajj regular waited 

longer (6-7 years) compared to the Hajj plus (2-3 years) when this study was conducted. Hence, 

this study found that the longer wait time resulted in stronger commitment. This is because 

during the waiting time, people experienced some unexpected circumstances such as sickness 

or death. Thus, a Hajj regular Hajii being able to perform Hajj after waiting for 6-7 years was 

a dream come true. Interestingly, however, findings in this thesis differ from those in a non-

religious context where a longer waiting time causes dissatisfaction, and results in lower 

commitment or loyalty to a particular services (Bielen & Demoulin, 2007; Tom & Lucey, 

1995) due to increased levels of uncertainty which can be unpleasant (Maister, 1985; Taylor, 

1994). Thus, research in the services area normally associates dissatisfaction with lower loyalty 

or vice-versa (Hallowell, 1996; Kasper, 1988). The findings in this research also suggest the 

usefulness of the concept of commitment when studying loyalty in services research. 
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Wait time as an important dimension of satisfaction 

The findings revealed that Hajj satisfaction in Indonesia was determined by the wait 

time for a visa—a shorter wait time (2-3 years) improved their Hajj satisfaction (Hajj plus 

group). This was supported in the qualitative study. For example: 

 I wish that the waiting list was shorter because I am not young anymore and I want to 

undertake Hajj to repent all my sins and pray to Allah in Masjidil Haraam (R11, Male, 

60, Hajj regular).  

Previous studies using SERVQUAL to measure Hajj satisfaction did not identify wait 

time as one of indicators as they were conducted in developed countries where there was no 

waiting time for undertaking Hajj; for example, the United Arab Emirates, the UK or the USA 

(Eid, 2012; Jabnoun, 2003). This thesis has identified a significant dimension of satisfaction 

(wait time) not previously discussed. Hence, research in similar countries with a large Muslim 

population such as Pakistan, Malaysia should include the length of wait as one of the Hajj 

satisfaction dimension. 

6.2.2 The influence of Hajj investment on Islamic Religious Commitment 

The second research objective was to examine the influence of Hajj investment on 

Islamic religious commitment. Results indicated that Hajj investment (as measured by the time 

spent in learning about Hajj with the community) has a significant positive relationship with 

Islamic religious commitment. The more time people spent in learning about Hajj rituals, 

history, etc. the greater Islamic religious commitment they demonstrated when they returned 

home. This finding supports previous research that individuals who had invested time in his or 

her religious community would have an increase in their religious commitment (Wesselmann 

et al., 2016). In this thesis, people did invest their time to learn about Hajj with the community, 

which can be religious scholars or friends who had undertaken the Hajj.  
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One interviewed mentioned that:  

I learnt a lot about Hajj from the Hajji or religious scholars and that helped me when I 

was doing the Hajj rituals and now I never skip[ed] my daily prayers and I felt[feel] 

the existence of Allah (R17, Female, 48, Hajj regular).  

Based on the qualitative findings, Hajj investment measurement items were developed. 

Previous studies of religious commitment using the investment model of commitment (IMC) 

predicted that religious commitment bears a resemblance to interpersonal relationship 

commitment (Wesselmann et al., 2016). However, the context of the prior study was a 

community rather than pilgrimage. Hence, the measurement scale used in the previous research 

was adopted for this study although as a result, the author developed new Hajj investment items 

(Chapter 4).  

Dimensions of Islamic religious commitment 

This study identified the dimensions of religious commitment in the context of the Hajj 

in Indonesia. The initial study of religious commitment was in the context of Christianity 

(Glock, 1962) and was based on five dimensions (Belief, Ritual, Devotion, Experience and 

Knowledge). A later study modified the dimensions of religious commitment to fit Islamic 

religiosity in Germany (El-Menouar & Stiftung, 2014), but this also resulted in five dimensions 

(Basic Religiosity, Central Religious Duties, Religious Experience, Religious Knowledge and 

Orthopraxis). In this thesis, further testing conducted within the Indonesian Muslim population 

in Indonesia found only four dimensions of Islamic Religious Commitment (Basic Religiosity, 

Orthopraxis, Religious Experience and Central Religious Duties). One dimension, Religious 

Knowledge, was dropped as a result of the quantitative study in Chapter 5. In the present study, 

the items included in Religious Knowledge were combined into the dimension of Religious 

Experience. This difference may be cultural (Abdurrahman, 2000; Lücking, 2014) due to 
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differences in practising Islam in Indonesia compared to Germany. Indonesia is a Muslim 

country and a majority of the population were born Muslims; thus, Indonesians develop their 

knowledge of Islam from early childhood supported by parents, resulting in strong beliefs in 

Islam that permeate daily life (French et al., 2008; Hassan, 2007; Riddell, 2001). On the other 

hand, Muslims in Germany are either Turkish immigrants (Doomernik, 1995) or Germans who 

converted to Islam, and therefore they need to learn about Islam. Hence, religious knowledge 

is a different and more important factor in Germany (El-Menouar & Stiftung, 2014).  

6.2.3 The differences of Hajj types (regular or plus) on the Hajj satisfaction (HS) 

dimensions 

The third research objective examined differences in the service received by Hajj group 

(regular or plus) participants as a measure on five Hajj satisfaction dimensions: 1) tangible 

attributes, 2) intangible attributes, 3) length of wait, 4) Hajj experience and 5) Hajj rituals. Four 

hypotheses were supported, and one was not.  

This study found that the Hajj plus group were more satisfied with tangible attributes 

compared to Hajj regular pilgrims. This was supported by interviews from the qualitative 

study:  

I stayed in a five-star hotel with 24-hour room service and delicious food, so I do not 

have to cook and worry about food (P5, Male, 65, Hajj plus). 

 On the other hand, a Hajj regular respondent reported:  

We shared a room with five other people, and we had to cook every night as a meal was 

provided by the Indonesian government only once a day (R12, Female, 57, Hajj 

regular). 

 These quotes suggest differences in satisfaction with tangible attributes of their trip 

between Hajj regular and Hajj plus participants.  
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On the other hand, there were no significant differences in intangible attributes such as 

the responsiveness of the Hajj agents and the guidance provided from the religious scholars 

during the Hajj rituals. Both Hajj types had no significant differences in intangible attributes 

in this sample of the study. It was clear that some improvements had been made by the Hajj 

regular provider. This finding was confirmed by the study of Hajj regular satisfaction 

conducted by the Indonesia Central Bureau Statistics which found that the satisfaction index 

had increased by 1.16 in 2016 to become 83.33 from 82.67 in 2015 (Statistics Indonesia, 2016).  

The qualitative study also supported these findings. One respondent Hajj respondent 

mentioned that the  

…services provided were excellent from the registration all the way to Makkah; they 

were so courteous and responsive in handling all issues (R8, Female, 41, Hajj regular).  

Furthermore, a Hajj plus pilgrim related:  

We had no issues in the services, the leader guided us nicely and responsibly (P15, 

Female, 68, Hajj plus). 

 It appears that both Hajj groups may have received equal intangible services. However, 

the Hajj plus group produced higher factor loadings in the model, indicating that in comparison 

of the two Hajj groups, Hajj plus group had higher satisfaction with intangible attributes 

although not significantly so.  

Pilgrims’ satisfaction with the length of wait was significantly different between the 

two Hajj groups. In 2016 when this study was conducted, the length of wait for the Hajj plus 

group was approximately two to three years, while for Hajj regular group it was six to seven 

years. Previous research found that the waiting time was due to the limited quota imposed by 

the Kingdom of Saudi Arabia (Ibrahim et al., 2016). In the qualitative interviews, one 

respondent mentioned that  



212 
 

The Hajj deposit was too expensive, thus, I had to take a loan from the bank, government 

needs to solve the waiting time as it is getting longer, (R6, Female, 57, Hajj Regular).  

In addition, a Hajj plus group respondent noted:  

I would rather use my money for something else, as I had to pay cash but still need to 

wait for 2 years to go to Makkah, (P4, Female, 50, Hajj plus).  

Respondents were concerned about the waiting time as despite paying their deposit, 

there was still no certainty about when they would travel. Clearly, the length of wait is an 

important problem for Indonesian pilgrims.  

The Hajj experience between Hajj regular group and Hajj plus group was significantly 

different. The Hajj regular group was able to interact more with other pilgrims from different 

countries, as they did not take other non-Hajj tours. The Hajj plus group pilgrims stayed a 

shorter time in Makkah in part because of these extra tours:  

We had tour and did not have time to interact with other pilgrims other than our group. 

(P13, Female, 58, Hajj plus).  

This supports a previous study that suggested the Hajj had been commodified and the 

authenticity of the Hajj pilgrimage reduced (Quranshi, 2017). There is some evidence that the 

Hajj is becoming less spiritual travel (Burns, 2007) especially for the Hajj plus group.  

The last dimension of Hajj satisfaction was Hajj rituals where there were significant 

differences between Hajj regular group and Hajj plus group. The five-day Hajj rituals were 

less satisfactory for Hajj plus group compared to Hajj regular group pilgrims:  

We stayed in an air-conditioned tent and transported by a coach from one point to 

another during the rituals, so it was very smooth and comfortable for us, but we could 

not experience the real meaning of the Hajj rituals. (P10, Female, 57, Hajj Plus).  
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In comparison, a Hajj regular pilgrim noted:  

The five-day rituals were very hot as there was no air-conditioned in our tents and 

sometimes we had to walk when the bus was crowded otherwise I had to wait for a long 

time to go from one point to another. However, the hardships during the five-day Hajj-

rituals made me stronger and more committed to Islam today (R6, Female, 55, Hajj 

regular). 

 Hajj plus pilgrims experienced less hardship during the five-day rituals. These findings 

are similar to those from a study comparing the experiences of Australians (who received a 

similar standard of service to those on Hajj plus) and Pakistani pilgrims who experienced the 

Hajj regular services (Haq & Jackson, 2009).  

6.2.4 The differences of Hajj groups on the four Islamic Religious Commitment 

Dimensions 

There were four Islamic religious commitment dimensions identified in this study: 1) 

Basic Religiosity, 2) Orthopraxis, 3) Religious Experience and 4) Central Religious Duties. 

Previous studies of Islamic religious commitment conducted in Germany suggested a need for 

research to examine the reliability of the Orthopraxis dimension (El-Menouar & Stiftung, 

2014). This study found that the Orthopraxis had good reliability of 0.94.  

To further test the Islamic religious commitment dimension, a comparison was made 

between the Hajj regular group and the Hajj plus groups. Findings indicated significant 

differences between the religious commitments of these two Hajj groups, with Hajj regular 

group having stronger Islamic commitment after the Hajj in all four dimensions. The Hajj 

regular group reported stronger commitment. Hence, they were more likely to adhere to Islamic 

obligations after undertaking Hajj compare to the Hajj plus group. 



214 
 

6.2.5 The differences of Hajj groups (regular or plus) in whether the relationships 

between Hajj satisfaction (HS) and Islamic Religious Commitment (RC) are 

stronger or weaker 

Respondents were divided into two groups according to their Hajj types (Hajj regular 

or Hajj plus). Membership of these two groups was used as a moderating variable in the model. 

Results showed that both Hajj groups experienced an increase in their Islamic religious 

commitment. However, the findings revealed that Hajj regular group had a greater increase in 

their Islamic commitment compared to the Hajj plus group. Interviews from the qualitative 

study supported this finding:  

I am happy with all the facilities provided, thus, it can improve my Hajj rituals and help 

me to have a stronger commitment to Islam (R15, Male, 52, Hajj Regular).  

On the other hand, Hajj satisfaction was higher for the Hajj plus compared to the Hajj 

regular. This was supported in the interview with P10  

I lived only 50 to 100 metres from the Masjidil Haraam, so I can walk closely and as a 

result of that routine I never skipped my five times daily prayers (P10, Female, 57, Hajj 

plus).  

Several reasons why Hajj regular participants have stronger commitment to Islam may 

be proposed. Firstly, Hajj regular group pilgrims are on average less wealthy and have little 

travel experience, with the Hajj often being their first time travelling overseas. Therefore, they 

are not expecting luxurious hotel rooms and instead are appreciative of infrastructure in 

Makkah that helped them to perform the Hajj. On the other hand, people who travelled with 

the Hajj plus are usually wealthier and have experience in travelling overseas and therefore 

had higher expectations of luxurious hotel rooms and delicious cuisine. Despite this, some Hajj 

plus participants noted benefits apart from luxury for staying in a hotel close to the Haraam.  
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I stayed in a luxurious hotel room not too far away from the Masjidil Haraam. So, I can 

go to the mosque every day and repent to Allah, I want to be a better person after Hajj 

(P7, Male, 50, Hajj plus).  

A previous study has compared the experience of pilgrims using different Hajj types, 

and this study suggests that use of Hajj plus or in the previous research it was called the 

branded-Hajj may result in less perceived authenticity and a weaker spiritual experience in 

Makkah (Quranshi, 2017). However, in the present study it is argued that Hajj satisfaction is 

an important factor to increase Islamic commitment.  

6.2.6 The differences of Hajj type (regular or plus) in whether the relationship 

between Hajj investment (HI) and Islamic Religious Commitment (RC) are 

stronger or weaker 

The sixth objective examined differences in Hajj types (regular or plus) on the 

relationship between Hajj investment and Islamic religious commitment. This study found that 

Hajj investment is higher for the Hajj regular compared to Hajj plus. This may be because 

people learn about the Hajj differently. Some use technology such as the internet and others 

use smartphone applications (Al-Aidaroos et al., 2013; Fathnan et al., 2010; Jamil & Kadir, 

2016) or more traditionally, by read books, attend Hajj courses or talk to Islamic scholars (Haq 

& Jackson, 2009; Sarif, 2015). However, prior research does not differentiate between the Hajj 

types in this regard. Hence, this study extends previous research by employing Hajj groups in 

the model. 

6.2.7 The strength of Islamic religious commitment before and after undertaking 

Hajj  

Both Hajj regular group and Hajj plus group participants reported an increase in their 

Islamic religious commitment after undertaking the Hajj. This is consistent with previous 

research that found that undertaking Hajj is a life-changing journey (Haq & Jackson, 2009; 
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Raj, 2015; Schmidt, 2009). These findings are also supported by qualitative data from both 

Hajj regular group and Hajj plus group. The Hajj regular group mentioned,  

I am more afraid to commit any sins after Hajj, I feel that Allah is everywhere and watch 

(es) me all the time, (R4, Male, 65, Hajj regular).  

Furthermore, one Hajj plus group respondent noted,  

I did not want to lie to people about my products. I just want to do an honest business 

especially after Hajj, (P1, Female, 60, Hajj plus).  

6.3 Contributions 

Table 6.2 presents the summary of the findings and contributions for this current study.  

Table 6.2 Contributions to the Body of Knowledge 

No. Contributions 

1. Modified the Investment Model of Commitment (IMC) for the context of Hajj. The original 

model of IMC has three antecedents (Investment, Quality of Alternatives and Satisfaction). 

However, the author removed the Quality of Alternatives as there is no alternative in 

undertaking the Hajj for Muslims. Thus, in this thesis, only two antecedents (Investment 

and Satisfaction) were tested. 

2.  Tested the dimensions of Religious Commitment in the context of Hajj in Indonesia. An 

initial study of religious commitment, applied to Christian respondents (Glock, 1962), 

adopted five dimensions (Belief, Ritual, Devotion, Experience and Knowledge). A later 

study, modified to fit Islamic religiosity in Germany (El-Menouar & Stiftung, 2014), 

resulted in a different set of five dimensions (Basic Religiosity, Central Religious Duties, 

Religious Experience, Religious Knowledge and Orthopraxis). In this thesis, religious 

commitment was studied within the Muslim population in Indonesia. The findings of this 

study showed four dimensions of Islamic Religious Commitment (Basic Religiosity, 

Orthopraxis, Religious Experience and Central Religious Duties). The dimension of 

Religious Knowledge used in previous studies was combined into the dimension of 

Religious Experience. This may be due to the different experiences and cultures of those 

practising Islam in Indonesia compared to Germany.  

3. Extended the Investment Model of Commitment (IMC) in the context of Religious 

Community Commitment in a pilgrimage context (Wesselmann et al., 2016). Previous 

research focused on using IMC in the context of a community. This thesis, however, applied 

IMC to the Hajj pilgrimage to examine the resulting increase in Islamic religious 

commitment.  

4. Extended HAJQUAL by including wait time as a measurement item (Jabnoun, 2003). This 

thesis was the first study to include this concept and to measure it quantitatively. 

5. Tested the effect of Hajj types (regular and plus) as moderating variables. Both Hajj types 

have increased in their Islamic religious commitment. Hajj regular demonstrated a greater 
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6.3.1 Theoretical Contributions 

This thesis has made significant contributions to the literature of tourism, psychology 

and religious studies in the following areas:  

a) Extending the Investment Model of Commitment (IMC) to the study of Islamic 

religious commitment. Previous studies have applied IMC in a mixed religious community 

(Wesselmann et al., 2016). This thesis applied IMC in the context of Hajj and measured the 

outcome by relating it to Islamic religious commitment. However, only satisfaction and 

investment were used in this study as there is no alternative to undertaking Hajj for Muslims 

(Jafari & Scott, 2014). This is the first study to combine the two concepts, Hajj satisfaction and 

Hajj investment, and measure their impact on Islamic religious commitment. An Islamic 

religious commitment scale was adopted from the previous study conducted in Germany (El-

Menouar & Stiftung, 2014). 

b) Identifying four dimensions of Islamic commitment instead of five, as found in prior 

studies in Germany, and by merging the religious knowledge and religious experience 

dimensions. This difference is considered to be the result of cultural differences between the 

Germany and the Indonesian context. 

increase in Islamic religious commitment compared to the Hajj plus. On the other hand, 

Hajj satisfaction was higher for the Hajj plus compared to the Hajj regular. Hajj investment 

is higher for the Hajj regular compared to the Hajj plus. 

6. Developed a Hajj investment measurement scale. Previous studies of religious commitment 

using the investment model of commitment (IMC) predict that religious and interpersonal 

relationships are similar in quality (Wesselmann et al., 2016). The pilgrimage context is 

different from that of a community used in prior research and the measurement scale used 

in the previous research needed redevelopment. The Hajj investment scale developed for 

this study can be found in Chapter 4.  

7. Tested the effect of demographic variables (gender, level of education, age group and level 

of income). This indicated no differences in satisfaction and other constructs. The lack of 

effect of income may be because income does not reflect personal wealth, or money 

obtained from parents or money inherited.  

8. Methodological contribution: 

This is the first study to test the IMC in the Hajj context.  
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c) Extending the HAJQUAL by including wait time as a measurement item. The 

concept of the wait time is being introduced the first time in this thesis. The original scale was 

developed in United Emirates Arab (UAE) with no waiting time.  

d) Comparing the experiences of participants using two different Hajj pilgrimage 

options (regular and plus). This identified important differences in satisfaction and religious 

commitment outcomes between these groups. In particular, for both Hajj groups, Hajj 

satisfaction is positive and significantly affects Islamic religious commitment. Both types 

experienced an increase in their level of Islamic commitment after undertaking the Hajj for 

both Hajj types. However, the Hajj regular group was found to have a significantly larger 

increase in Islamic commitment compared to the Hajj plus. 

e) Developing an improved measurement scale for the Hajj investment. The Hajj 

investment is introduced the first time in this thesis. Previous study was measuring this concept 

in a romantic relationship. It is found that Hajj investment is significantly affected the Islamic 

religious commitment. 

6.3.2 Practical Contributions 

Practically, this thesis may enable pilgrims to strengthen further their Islamic religious 

commitment after undertaking the Hajj by learning the correct Islamic orthopraxis prior to 

travel. The findings also provide information for Hajj organisers, the Indonesian Ministry of 

Religious Affairs, and Hajj tour agents handling the Hajj plus package in providing a better 

service for pilgrims to increase Hajiis’ Islamic religious commitment. In addition, the results 

may be of use to the Kingdom of Saudi Arabia (KSA) in developing better Hajj experiences 

for pilgrims especially during the Hajj rituals as these rituals were found to be the most 

important factor that affects Hajj outcomes. Indonesia has the largest Muslim population in the 

world and hence the highest demand for the Hajj. The Hajj is big business in Indonesia and the 

Indonesian Government has a significant role to play in improving pilgrim satisfaction. 
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Managing the Hajj however should lead to desired spiritual outcomes, here considered as 

increased Islamic commitment. This current research has developed an initial framework for 

Hajj psychological outcomes to address the issue that prior research has focused only on the 

physical attributes affecting satisfaction of pilgrims (Jabnoun, 2003; Quranshi, 2017). Pilgrims 

should gain Hajji status and also strengthen their Islamic commitment.  

Moreover, the economic benefit of the Hajj for both the Kingdom of Saudi Arabia and 

the Hajj private agents in the origin countries encourage them to deliver the best services 

possible. Thus, they desire pilgrims to be satisfied with the services arrangements of their trip. 

This leads to a paradox, as undertaking Hajj must be a purely spiritual undertaking and pilgrims 

must leave all their materialism behind. Thus, the present study provides an initial theoretical 

framework for the impact of Hajj satisfaction on Islamic religious commitment by applying a 

psychological theory—the Investment Model of Commitment.  

However, it does appear that the paradox remains. Infrastructure developments in the 

holiest city for Muslims are designed to better serve pilgrims. Hajj organisers around the world 

together with the Kingdom of Saudi Arabia seek to satisfy pilgrims by improving services. 

However, does satisfaction increase the pilgrim’s spirituality? Is the massive transformation of 

Makkah affecting pilgrim’s spirituality and leading to commodification and secularisation? 

There is a critical need for research in this area to ensure undertaking the Hajj remains 

submission to Allah and increases Islamic religious commitment.  

6.4 Future Research 

The findings of this study have provided a useful understanding of the research 

questions and objectives mentioned in Chapter 1. However, there are unexplored areas that 

need to be investigated further. Hence, this section provides a guide for future research 

direction. These are: 
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 a) to further explore Umrah, the lesser pilgrimage to Makkah for its impact on religious 

commitment  

b) to study the impacts of the Hajj on different nationalities such as Pakistani Muslims, 

Saudi Muslims, etc. 

c) to further investigate the reason for the different levels of religious commitment  

d) to further expand and conduct the longitudinal study to investigate prior, and during, 

as well as after undertaking the Hajj travel empirically. 

Firstly, it would be useful to investigate the impact of Umrah on Islamic religious 

commitment. Umrah is an optional pilgrimage to Makkah, in Saudi Arabia and can be 

undertaken at any time of the year. Due to the long waiting list for undertaking the Hajj, 

Indonesians often choose to undertake Umrah as an alternative. This however, does not mean 

that Umrah can replace Hajj, thus making Umrah an interesting context in which to study 

religious pilgrimage satisfaction and commitment. This thesis found that Hajj satisfaction has 

five dimensions, and this could be confirmed in Umrah. There are interesting parallels and 

differences between the Hajj and Umrah. For example, the increasing demand for the Hajj and 

Umrah has led tour agencies to compete on price. Umrah tour agents offer similar VIP and 

regular packages as they do for Hajj, as well as add-on tours to other countries. Future studies 

of Umrah may also include the original ‘quality of alternative’ construct back into the Islamic 

religious commitment model developed here, as undertaking Umrah is not compulsory and 

thus alternatives are available. 

Secondly, this study was conducted with Indonesian pilgrims and future research could 

be conducted with Muslims from other countries such as Pakistani Muslims. Then, compare 

and contrast the results between Indonesian and Pakistani Muslims. Additionally, the 

respondents for this study were mostly above fifty years old, and a future study could select 

younger pilgrims (30-39 years old) and investigate their Islamic religious commitment after 

undertaking the Hajj. Lastly, this thesis found that Hajj satisfaction leads to an increase in 
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Islamic religious commitment, although the two Hajj types (regular and plus) increased by 

different amounts. The reasons for this difference in change in religious commitment needs to 

be further explored using an ethnographic study.  

Thirdly, many scholars have suggested that travel leads to increased health, happiness, 

and reduced stress (Bailey & Russell, 2010; Bauer, 2005; Nawijn et al., 2013; Thal & Hudson, 

2016). The findings of this study indicated that people who anticipate or plan a trip for a longer 

time will have increased religious commitment. Future studies may explore whether this 

relationship between a greater amount of anticipation (due to the longer wait time) and 

increased religious commitment is also reflected in the relationship between wait time and 

increased wellbeing after a holiday.  

Finally, as this is a cross-sectional research, the survey was conducted after the Hajj 

experience. Hence, this study can be further expanded to be a longitudinal study to include a 

prior-Hajj survey and later compare the result to those resulting after undertaking Hajj. Thus, 

the findings will be more comprehensive. Furthermore, future research can be exploring the 

time decay of the Islamic religious commitment over time. The purpose is to make sure Hajjis 

sustain to their stronger Islamic commitment. 

6.5 Conclusion 

The Hajj is the world’s largest annual pilgrimage event for all Muslims in the world. It 

is compulsory for all adults Muslims who are healthy and financially capable. Those returning 

are expected to have increased in their Islamic commitment. Hence, this study has adopted and 

tested the Investment Model of Commitment (IMC) as its theoretical foundation. This thesis is 

the first to apply this model in the Hajj context to examine its applicability to Hajj satisfaction, 

Hajj investment and Islamic religious commitment. The results found positive and significant 

findings among all constructs. These results may benefit individual Muslims, the Islamic 

community as well as Hajj service providers.  
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INFORMATION COVER SHEET (INTERVIEW) 

INFORMASI HALAMAN MUKA (WAWANCARA) 

GU Ref No: 2015/796 

Conducted by: 

Peneliti: 

Sulistyo B. Utomo 

Griffith Business School 

Griffith University 

Gold Coast Campus 

 

Phone Contact:   

0422 819 411 

 

Email Contact:   

s.utomo@griffith.edu.au 

 

Professor Noel Scott 

Griffith Institute for Tourism  

Griffith Business School 

Griffith University 

Gold Coast Campus 

 

Phone Contact:   

07 55528586 

 

Email Contact: 

noel.scott@griffith.edu.au 

Dr Xin (Cathy) Jin 

Griffith Business School 

Griffith University 

Gold Coast Campus  

 

Email Contact:  

x.jin@griffith.edu.au 

 

Research Purpose: This research is being undertaken to generate new insights into tourism 

experience development in Islamic pilgrimage, the Hajj. 

Tujuan Penelitian: Penelitian ini bertujuan untuk mendapatkan masukkan tentang 

pengalaman berwisata khususnya ibadah Haji. 

 

Research Objective: This research seeks to better understand the outcome of Hajj pilgrimage 

from Indonesia 

Obyektif Penelitian: Penelitian ini bertujuan untuk lebih mengetahui hasil dari ibadah Haji 

dari Indonesia. 

 

Participant Involvement: By agreeing to take part in this research, you will be required to 

participate in a 30-minute interview and you will be given $10 in the form of a gift certificate. 

The information that the researchers will request through the interview will be based on your 
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Hajj experience. The information obtained through the interview will not identify any 

individual or organization and, therefore, your participation will remain anonymous throughout 

the entire process.  

Keterlibatan peserta: Dengan setujunya anda untuk ikut aktif di dalam penelitian ini, anda 

akan berpartisipasi selama 30 menit sesi wawancara dan anda akan diberikan insentif sebesar 

$10 dalam bentuk voucher hadiah. Informasi yang akan diminta berdasarkan pengalaman 

ibadah Haji anda. Informasi yang diperoleh melalui wawancara tidak akan mempunyai 

identitas baik individu atau organisasi, oleh karena itu, partisipasi anda akan selalu 

dirahasiakan di dalam keseluruhan proses wawancara ini. 

 

The basis by which participants will be selected: Travellers who undertake Hajj pilgrimage 

from Indonesia.  

Dasar pemilihan peserta: Semua orang yang sudah pernah menjalankan ibadah Haji dari 

Indonesia 

 

Risk to participants: The risks involved in participating in this research are no greater than 

that those arising from daily living. 

Resiko terhadap peserta: Resiko yang ada di dalam wawancara ini tidak lebih besar 

daripada kehidupan sehari hari. 

 

Confidentiality: During an interview, respondents are asked to provide their attitudes and 

opinions about their Hajj experience in Mecca. The conduct of this research involves the 

collection, access and/or use of your identified personal information. The information collected 

is confidential and will not be disclosed to third parties without your consent, except to meet 

government, legal or other regulatory authority requirements.  A de-identified copy of this data 

may be used for other research purposes. However, your anonymity will at all times be 

safeguarded. For further information consult the University’s Privacy Plan at 

http://www.griffith.edu.au/about-griffith/plans-publications/griffith-university-privacy-plan 

or telephone +61(0)7 3735 4375. 

Kerahasiaan: Selama proses wawancara, peserta akan ditanya tentang sikap dan pendapat 

mereka selama pengalaman ibadah Haji di Mekah. Proses wawancara ini akan mengambil 

data pribadi anda. Informasi yang didapat akan dirahasiakan dan tidak disebarkan kepada 

pihak ketiga tanpa persetujuan anda, kecuali untuk keperluan hukum atau pemerintahan. 

Salinan data ini hanya digunakan untuk keperluan penelitian ini saja. Namun kerahasiaan 
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anda akan tetap dijaga. Untuk informasi lebih lanjut harap menghubungi Universitas tentang 

kerahasiaan privasi di http://www.griffith.edu.au/about-griffith/plans-publications/griffith-

university-privacy-plan or telephone +61(0)7 3735 4375. 

 

Participation in this research is completely voluntary: As a result, at any time you may 

change your mind and are, therefore, free to withdraw from the study without comment or 

penalty. 

Partisipasi di dalam penelitan ini adalah secara sukarela: Oleh karena itu, anda bisa berhenti 

kapan saja tanpa adanya suatu konsekuensi. 

 

Ethical Conduct: Griffith University conducts research in accordance with the National 

Statement on Ethical Conduct in Research Involving Humans. If prospective participants have 

any queries or subsequent complaints in relation to the project concerning the ethical conduct 

of the research, they should contact the Manager, Research Ethics to +61 (0)7 3735 4375 or 

research-ethics@griffith.edu.au. 

Masalah Etis: Griffith University melakukan penelitian sesuai dengan National Statement on 

Ethical Conduct in Research Involving Humans. Jika anda ada pertanyaan atau keluhan 

tentang penelitian ini harap disampaikan kepada Manajer, Etis penelitian +61 (0)7 3735 4375 

or research-ethics@griffith.edu.au. 

 

Feedback: A summary of this research will be available to you on request. You will be 

required to provide your email address where a lay summary of the results of the research can 

be forwarded. 

Umpan balik: Kesimpulan dari penelitian ini tersedia bila anda menginginkannya. Bisa di 

kirimkan melalui alamat e-mail.   

 

Data storage and deletion: As required by Griffith University, all audio recordings will be 

erased after transcription. However, other research data (interview transcripts and analysis) 

will be retained in a locked cabinet and/or a password protected electronic file at Griffith 

University for a period of five years before being destroyed 

Penyimpanan data dan penghapusan: Sesuai dengan yang disyaratkan Griffith University, 

semua rekaman suara akan dihapus setelah transkripsi. Namun, data yang lain (transkrip 

wawancara dan analisa) akan ditahan di dalam cabinet terkunci dengan kata sandi secara 

elektronik di Griffith University selama lima tahun dan akan di hancurkan setelah lima tahun. 

mailto:research-ethics@griffith.edu.au
mailto:research-ethics@griffith.edu.au
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Expected benefits of research: The findings of this research will help inform the Indonesian 

government about better ways to manage the annual Hajj pilgrimage. 

Keuntungan yang diharapkan dari penelitian: Penemuan dari penelitian ini akan membantu 

pemerintah Indonesia di dalam manajemen ibadah Haji tahunan dengan lebih baik 

 

Questions/further information: If you have any questions or require additional information 

about this research, you should contact the researcher listed at the top of this information sheet. 

Pertanyaan/Informasi lebih lanjut: Jika anda mempunyai pertanyaan yang lebih lanjut 

tentang penelitian ini, anda bisa menghubungi peneliti yang tertera di atas dari surat informasi 

ini. 
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CONSENT FORM (INTERVIEW) 

FORMULIR IJIN (WAWANCARA) 

GU Ref No: 2015/796 

Conducted by: 

Peneliti: 

Sulistyo B. Utomo 

Griffith Business School 

Griffith University 

Gold Coast Campus 

 

Phone Contact:   

0422 819 411 

 

Email Contact:   

s.utomo@griffith.edu.au 

 

Professor Noel Scott 

Griffith Institute for Tourism  

Griffith Business School 

Griffith University 

Gold Coast Campus 

 

Phone Contact:   

07 55528586 

 

Email Contact: 

noel.scott@griffith.edu.au 

Dr Xin (Cathy) Jin 

Griffith Business School 

Griffith University 

Gold Coast Campus  

 

Email Contact:  

x.jin@griffith.edu.au 

 

 

I confirm that I have read and understood the information sheet and in particular, have noted 

that: 

Saya setuju bahwa saya telah memahami informasi yang tercantum di dalam kertas informasi, 

dan mengerti bahwa: 

 I understand that this activity forms part of the research carried out by Professor 

Noel Scott, Sulistyo B. Utomo and Dr Xin Jin (Griffith University)  

 Saya mengerti bahwa penelitian ini dilakukan oleh Professor Noel Scott, Sulistyo 

B. Utomo and Dr Xin Jin (Griffith University) 

 I understand that my involvement in this research will include participation in an 

interview regarding my Hajj experience  

 Saya mengerti bahwa keterlibatan saya di dalam penelitian ini termasuk partisipasi 

wawancara tentang pengalaman ibadah Haji saya 

 I have had all questions answered to my satisfaction 

 Saya telah mengetahui semua dan tidak ada keraguan 
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 I understand the risks involved 

 Saya mengerti resiko yang akan terjadi 

 I have made the researchers aware of any emotional condition that may affect my 

ability to participate in this interview regarding my Hajj experience 

 Saya telah memberi tahu peneliti tentang kondisi emosional saya yang akan terjadi 

karena berpartisipasi di dalam wawancara tentang ibadah Haji saya ini 

 I understand that I will receive $10 in the form of a gift certificate to participate in 

this interview; 

 Saya mengerti bahwa saya akan menerima $10 (IDR 100,000) di dalam bentuk 

voucher belanja. 

 I understand that my participation in this research is voluntary and if during the 

interview I experience emotional distress, I will be referred to the local Islamic 

leader, Ustadz Imron, contact number +62 838 5335 4619 for support  

 Saya mengerti bahwa keikutsertaan saya adalah sukarela dan jika secara 

emosional saya merasa terganggu, saya akan menghubungi masjid terdekat, 

Ustadz Imron, dengan nomor +62 838 5335 4619 untuk dukungan. 

 I understand that if I have any additional questions I can contact the researcher 

 Saya faham bahwa jika saya ada pertanyaan tambahan saya akan menghubungi 

peneliti 

 I understand that I am free to withdraw at any time, without comment or penalty 

 Saya faham bahwa saya bisa menghentikan wawancara ini kapan saja tanpa ada 

denda apapun 

 I understand that in accordance with Griffith University policy, the research data 

will be retained for 5 years 

 Saya faham bahwa sesuai dengan kebijaksanaan Griffith University, data 

penelitian akan di simpan selama 5 tahun 

 I understand that confidentiality will be maintained throughout the entire research 

process and at all times, I will remain anonymous 

 Saya faham bahwa kerahasiaan akan tetap dijaga selama proses penelitian, dan 

nama saya tidak ditampakkan 

 I agree to participate in the project 

 Saya setuju untuk berpartisipasi di dalam penelitian ini 

 I understand that participation in the survey will be accepted as an expression of 
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consent 

 Saya faham bahwa partisipasi saya akan dimulai setelah saya menanda tangani 

surat persetujuan 

 I can contact the Manager, Research Ethics on +61 (0)7 3735 4375 or at research-

ethics@griffith.edu.au on any ethical conduct for this research or local contact at 

Manager, Department of Religion in Indonesia at +62(31) 8686014 E-mail: 

kanwiljatim@kemenag.go.id. 

 Saya bisa menghubungi Manajer Etik penelitian di +61 (0)7 3735 4375 or at 

research-ethics@griffith.edu.au  terkait masalah etis penelitian ini atau Manajer 

local di Departemen Agama di Indonesia di +62(31) 8686014 E-mail: 

kanwiljatim@kemenag.go.id. 

 

 

 

 

 

 

 

 

 

 

 

 

 

______________________       ____________________               Date: ____/____/ 

Name (Nama)                             Signature (Tanda tangan)             (Tanggal) 

 

 

  

mailto:research-ethics@griffith.edu.au
mailto:research-ethics@griffith.edu.au
mailto:kanwiljatim@kemenag.go.id
mailto:research-ethics@griffith.edu.au
mailto:kanwiljatim@kemenag.go.id
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INFORMATION COVER SHEET (SURVEY) 

INFORMASI HALAMAN MUKA (SURVEY) 

GU Ref No: 2015/796 

Conducted by: 

Peneliti: 

Sulistyo B. Utomo 

Griffith Business School 

Griffith University 

Gold Coast Campus 

 

Phone Contact:   

0422 819 411 

 

Email Contact:   

s.utomo@griffith.edu.au 

 

Professor Noel Scott 

Griffith Institute for Tourism  

Griffith Business School 

Griffith University 

Gold Coast Campus 

 

Phone Contact:   

07 55528586 

 

Email Contact: 

noel.scott@griffith.edu.au 

Dr Xin (Cathy) Jin 

Griffith Business School 

Griffith University 

Gold Coast Campus  

 

Email Contact:  

x.jin@griffith.edu.au 

 

Research Purpose: This research is being undertaken to generate new insights into tourism 

experience development in Islamic pilgrimage, Hajj. 

Tujuan Penelitian: Penelitian ini bertujuan untuk mendapatkan masukkan tentang 

pengalaman berwisata khususnya ibadah Haji. 

 

Research Objective: This research seeks to better understand the outcome of Hajj pilgrimage 

from Indonesia. 

Obyektif Penelitian: Penelitian ini bertujuan untuk lebih mengetahui hasil dari ibadah Haji 

dari Indonesia. 

 

Participant Involvement: By agreeing to take part in this research, you will be required to 

participate in completing questionnaires regarding your Hajj experience; the survey will take 

approximately 10-15 minutes. The information obtained through this survey will not identify 

any individual or organization and, therefore, your participation will remain anonymous 
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throughout the entire process.  

Keterlibatan Peserta: Dengan setujunya anda ikut terlibat di dalam penelitian, anda 

diharuskan mengisi kuesioner tentang pengalaman Haji anda; survey ini akan membutuhkan 

kurang lebih 10-15 menit. Informasi yang di dapatkan melalui survey ini tidak akan 

mengidentifikasi seseorang atau organisasi, oleh karena itum partisipasi anda tetap aman dan 

tidak bernama selama dalam keseluruhan proses. 

 

The basis by which participants will be selected: Travellers who undertake Hajj pilgrimage 

from Indonesia.  

Dasar pemilihan peserta: Semua orang yang sudah pernah menjalankan ibadah Haji dari 

Indonesia 

 

Risk to participants: The risks involved in participating in this research are no greater than 

that those arising from daily living. 

Resiko terhadap peserta: Resiko yang ada di dalam wawancara ini tidak lebih besar 

daripada kehidupan sehari hari. 

 

Confidentiality: During an interview, respondents are asked to provide their attitudes and 

opinions about their Hajj experience in Mecca. The conduct of this research involves the 

collection, access and/or use of your identified personal information. The information collected 

is confidential and will not be disclosed to third parties without your consent, except to meet 

government, legal or other regulatory authority requirements.  A de-identified copy of this data 

may be used for other research purposes. However, your anonymity will at all times be 

safeguarded. For further information consult the University’s Privacy Plan at 

http://www.griffith.edu.au/about-griffith/plans-publications/griffith-university-privacy-plan 

or telephone +61(0)7 3735 4375. 

Kerahasiaan: Selama proses wawancara, peserta akan ditanya tentang sikap dan pendapat 

mereka selama pengalaman ibadah Haji di Mekah. Proses wawancara ini akan mengambil 

data pribadi anda. Informasi yang didapat akan dirahasiakan dan tidak disebarkan kepada 

pihak ketiga tanpa persetujuan anda, kecuali untuk keperluan hukum atau pemerintahan. 

Salinan data ini hanya digunakan untuk keperluan penelitian ini saja. Namun kerahasiaan 

anda akan tetap dijaga. Untuk informasi lebih lanjut harap menghubungi Universitas tentang 

kerahasiaan privasi di http://www.griffith.edu.au/about-griffith/plans-publications/griffith-

university-privacy-plan or telephone +61(0)7 3735 4375. 
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Participation in this research is completely voluntary: As a result, at any time you may 

change your mind and are, therefore, free to withdraw from the study without comment or 

penalty. 

Partisipasi di dalam penelitan ini adalah secara sukarela: Oleh karena itu, anda bisa berhenti 

kapan saja tanpa adanya suatu konsekuensi. 

 

Ethical Conduct: Griffith University conducts research in accordance with the National 

Statement on Ethical Conduct in Research Involving Humans. If prospective participants have 

any queries or subsequent complaints in relation to the project concerning the ethical conduct 

of the research, they should contact the Manager, Research Ethics to +61 (0)7 3735 4375 or 

research-ethics@griffith.edu.au. 

Masalah Etis: Griffith University melakukan penelitian sesuai dengan National Statement on 

Ethical Conduct in Research Involving Humans. Jika anda ada pertanyaan atau keluhan 

tentang penelitian ini harap disampaikan kepada Manajer, Etis penelitian +61 (0)7 3735 4375 

or research-ethics@griffith.edu.au. 

 

Feedback: A summary of this research will be available to you on request. You will be 

required to provide your email address where a lay summary of the results of the research can 

be forwarded. 

Umpan balik: Kesimpulan dari penelitian ini tersedia bila anda menginginkannya. Bisa di 

kirimkan melalui alamat e-mail.   

 

Data storage and deletion: As required by Griffith University, all audio recordings will be 

erased after transcription. However, other research data (interview transcripts and analysis) 

will be retained in a locked cabinet and/or a password protected electronic file at Griffith 

University for a period of five years before being destroyed 

Penyimpanan data dan penghapusan: Sesuai dengan yang disyaratkan Griffith University, 

semua rekaman suara akan dihapus setelah transkripsi. Namun, data yang lain (transkrip 

wawancara dan analisa) akan ditahan di dalam cabinet terkunci dengan kata sandi secara 

elektronik di Griffith University selama lima tahun dan akan di hancurkan setelah lima tahun. 

 

Expected benefits of research: The findings of this research will help inform the Indonesian 

government about better ways to manage the annual Hajj pilgrimage. 

mailto:research-ethics@griffith.edu.au
mailto:research-ethics@griffith.edu.au


261 
 

Keuntungan yang diharapkan dari penelitian: Penemuan dari penelitian ini akan membantu 

pemerintah Indonesia di dalam manajemen ibadah Haji tahunan dengan lebih baik 

 

Questions/further information: If you have any questions or require additional information 

about this research, you should contact the researcher listed at the top of this information sheet. 

Pertanyaan/Informasi lebih lanjut: Jika anda mempunyai pertanyaan yang lebih lanjut 

tentang penelitian ini, anda bisa menghubungi peneliti yang tertera di atas dari surat informasi 

ini. 
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CONSENT FORM (SURVEY) 

FORMULIR IJIN (SURVEY) 

GU Ref No: 2015/796 

Conducted by: 

Peneliti: 

Sulistyo B. Utomo 

Griffith Business School 

Griffith University 

Gold Coast Campus 

 

Phone Contact:   

0422 819 411 

 

Email Contact:   

s.utomo@griffith.edu.au 

 

Professor Noel Scott 

Griffith Institute for Tourism  

Griffith Business School 

Griffith University 

Gold Coast Campus 

 

Phone Contact:   

07 55528586 

 

Email Contact: 

noel.scott@griffith.edu.au 

Dr Xin (Cathy) Jin 

Griffith Business School 

Griffith University 

Gold Coast Campus  

 

Email Contact:  

x.jin@griffith.edu.au 

 

I confirm that I have read and understood the information sheet and in particular have noted 

that: 

 I understand that this activity forms part of the research carried out by Professor 

Noel Scott, Sulistyo B. Utomo and Dr Xin Jin (Griffith University);  

 Saya mengerti bahwa penelitian ini dilakukan oleh Professor Noel Scott, 

Sulistyo B. Utomo and Dr Xin Jin (Griffith University); 

 I understand that my involvement in this research will include participation in 

completing survey regarding Hajj experience;  

 Saya mengerti bahwa keterlibatan saya di dalam penelitian ini termasuk 

mengisi survey tentang pengalaman ibadah Haji saya; 

 I have had any questions answered to my satisfaction; 

 Saya telah mengetahui semua dan tidak ada keraguan; 

 I understand the risks involved; 
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 Saya mengerti resiko yang akan terjadi; 

 I have made the researchers aware of any physical and emotional condition that 

may affect my ability to complete this survey regarding my Hajj experience;  

 Saya telah memberi tahu peneliti tentang kondisi emosional saya yang akan 

terjadi karena berpartisipasi di dalam wawancara tentang ibadah Haji saya 

ini; 

 I understand that there will be no direct benefit to me from my participation in 

this research; 

 Saya faham bahwa tidak ada keuntungan secara langsung kepada saya atas 

partisipasi di dalam penelitian ini; 

 I understand that my participation in this research is voluntary and if during 

interview I experience emotionally distress I will be referred to local Islamic 

leader, ustadz Imron, contact number +62 838 5335 4619 for support;  

 Saya mengerti bahwa keikutsertaan saya adalah sukarela dan jika secara 

emosional saya merasa terganggu, saya akan menghubungi masjid terdekat, 

Ustadz Imron, dengan nomor +62 838 5335 4619 untuk dukungan. 

 I understand that if I have any additional questions I can contact the researcher 

 Saya faham bahwa jika saya ada pertanyaan tambahan saya akan 

menghubungi peneliti 

 I understand that I am free to withdraw at any time, without comment or penalty 

 Saya faham bahwa saya bisa menghentikan wawancara ini kapan saja tanpa 

ada denda apapun 

 I understand that in accordance with Griffith University policy, the research 

data will be retained for 5 years 

 Saya faham bahwa sesuai dengan kebijaksanaan Griffith University, data 

penelitian akan di simpan selama 5 tahun 

 I understand that confidentiality will be maintained throughout the entire 

research process and at all times, I will remain anonymous 

 Saya faham bahwa kerahasiaan akan tetap dijaga selama proses penelitian, 

dan nama saya tidak ditampakkan 

 I agree to participate in the project 

 Saya setuju untuk berpartisipasi di dalam penelitian ini 

 I understand that participation in the survey will be accepted as an expression 
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of consent 

 Saya faham bahwa partisipasi saya akan dimulai setelah saya menanda tangani 

surat persetujuan 

 I can contact the Manager, Research Ethics on +61 (0)7 3735 4375 or at 

research-ethics@griffith.edu.au on any ethical conduct for this research or local 

contact at Manager, Department of Religion in Indonesia at +62(31) 8686014 

E-mail: kanwiljatim@kemenag.go.id. 

 Saya bisa menghubungi Manajer Etik penelitian di +61 (0)7 3735 4375 or at 

research-ethics@griffith.edu.au  terkait masalah etis penelitian ini atau 

Manajer local di Departemen Agama di Indonesia di +62(31) 8686014 E-mail: 

kanwiljatim@kemenag.go.id. 

 

 

 

 

 

 

 

 

 

 

 

 

______________________       ____________________               Date: ____/____/ 

Name (Nama)                             Signature (Tanda Tangan)            Tanggal 

 

 

 

 

mailto:research-ethics@griffith.edu.au
mailto:kanwiljatim@kemenag.go.id
mailto:research-ethics@griffith.edu.au
mailto:kanwiljatim@kemenag.go.id
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Appendix B: Interview Guide for a Semi-Structured Interview   

(English and Bahasa Indonesia Version) 

B1. Interview Guideline (English) 

Introduction: 

I am a PhD Candidate from Department of Tourism, Sport and Hotel Management Griffith 

University, Australia specialising in religious tourism. I am conducting interviews for my PhD 

thesis, which are to learn about the outcome of Indonesians Hajj pilgrimage experience, and 

how this outcome impacts their Islamic religious commitment. 

This interview is confidential. I, as a researcher, am interested in your Hajj experience. There 

are no right or wrong answers. 

Questions: 

1. General Questions (About Hajj) 

1. Did you undertake regular Hajj or Hajj plus? 

2. What is your occupation? 

3. Please tell me about your Hajj experience? Since the day of registration. 

2. Hajj Satisfaction 

1. How did you like the hotel/accommodation? 

2. What do you think of the transportation? 

3. What about the travel services? 

4. How did the travel agent treat you? 

5. Did they always give you what you want? 

6. Did they respond to problems promptly? 

7. Were you satisfied with the services of your Hajj? 

8. What were your favourite parts and the least favourite parts of your Hajj journey? 

1.1. Tour Quality 

1. Were you satisfied with the tour quality? 

2. What have the Hajj travel agents/governments done to satisfy you? 

(In terms of tour guide, Hajj course, accommodation, food, other services) 

 3.  What were other factors that you liked on your Hajj travel? 
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1.2. Travel Party 

      1. Whom were you going with?  

      2. How did you like going with her/him? In relation to Hajj satisfaction 

 

1.3. Pilgrims to Pilgrims Interaction 

       1. How did you like to interact with other pilgrims? 

1.4. Length of Wait 

1. How did you feel about waiting to obtain the Hajj visa? 

2. How did you feel about paying the Hajj deposit but still waiting for a long time to 

obtain the Hajj visa? 

3. Hajj Investment (The effort to gain the Hajj knowledge) 

1. How did you learn Hajj? 

2. How was YouTube helping you to learn Hajj? 

4. Islamic Religious Commitment 

Interviewed with Islamic Scholars and verified the existing scale 

1. How do you think of this dimension (Basic Religiosity)? 

2. How do you think of this dimension (Central Religious Duty)? 

3. How do you think of this dimension (Religious Experience)? 

4. How do you think of this dimension (Religious Knowledge)? 

5. How do you think of this dimension (Orthopraxis)? 
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B2. Interview Guideline (Bahasa Indonesia) 

Perkenalan: 

Saya adalah kandidat PhD dari Department of Tourism, Sport and Hotel Management Griffith 

University, Australia yang sedang meneliti tentang pariwisata agama. Saya mengadakan 

wawancara untuk thesis PhD saya, yang meneliti tentang dampak pengalaman ibadah Haji 

terhadap komitmen agama Islam. 

Wawancara ini bersifat rahasia, Saya sebagai peneliti ingin mengetahui pengalaman ibadah 

Haji anda. Tidak ada jawaban yang salah atau benar. 

Pertanyaan: 

1. Pertanyaan Umum (Seputar tentang Haji) 

1. Apakah anda berangkat dengan Haji regular atau Haji plus? 

2. Apakah pekerjaan anda? 

3. Harap ceritakan pengalaman Haji anda? Dimulai sejak pendaftaran. 

2. Kepuasaan Haji 

1. Jelaskan mengenai hotel/akomodasi yang anda tempati? 

2. Jelaskan tentang transportasi selama Haji secara umum? 

3. Bagaimana pelayanan yang diberikan oleh pihak travel? 

4. Bagaimana pihak travel memperlakukan anda? 

5. Apakah mereka selalu memberikan yang anda minta? 

6. Apakah mereka bisa menyelesaikan masalah secara cepat? 

7. Apakah anda puas dengan pelayanan yang diberikan? 

8. Dimanakah tempat favorit anda selama berhaji? Dan dimana tempat yang kurang anda 

sukai? 

1.1. Kualitas Tour 

1. Apakah anda merasa puas dengan kualitas tour? 

2. Apakah yang dilakukan pihak travel / pemerintah untuk membuat anda selalu puas? 

(Di dalam hal memberikan tour, kursus Haji, akomodasi, makanan, servis yang lainnya) 

  3.  Faktor apakah yang anda sukai selama perjalanan ibadah Haji? 

 

1.2. Teman seperjalanan 

      1. Dengan siapa anda melakukan perjalanan Haji? 

      2. Apakah anda suka dengan teman seperjalanan anda selama Haji? 
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1.3. Interaksi dengan sesame jamaah Haji 

       1. Bagaimana anda berinteraksi dengan jamaah lain? 

1.4. Waktu menunggu 

1. Apakah yang anda rasakan selama menunggu visa Haji? 

2. Apakah yang anda rasakan membayar uang muka Haji namun anda tetap menunggu 

lama? 

3. Investasi Haji (Cara untuk mempelajari Haji) 

1. Bagaimana anda mempelajari semua hal tentang Haji? 

2. Bagaimanakah YouTube membantu anda dalam mempelajari Haji? 

 

4. Komitmen terhadap Islam 

Wawancara dengan ahli agama Islam dan memverifikasi nilai ukur yang ada 

1. Bagaimana menurut anda tentang dimensi ini (Basic Religiosity)? 

2. Bagaimana menurut anda tentang dimensi ini (Central Religious Duty)? 

3. Bagaimana menurut anda tentang dimensi ini (Religious Experience)? 

4. Bagaimana menurut anda tentang dimensi ini (Religious Knowledge)? 

5. Bagaimana menurut anda tentang dimensi ini (Orthopraxis)? 
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Construct(s) and 

its dimensions 

Original items Experts Feedbacks for Pilot Study (Phase 2) 

Islamic Religious Commitment 

(El-Menouar & Stiftung, 2014; Glock, 1962) 

1. Basic 

Religiosity 

(6 items) 

1) Belief in Allah. 1) I believe in the existence of Allah. 

 2) Belief in the Quran as 

the unchanged revelation. 

2) I believe in the Qur’an as the unchanged 

revelation. 

 3) Belief in the existence of 

Jinn, Angels, etc. 

 3) I believe in the existence of Jinn, Angels, 

etc. 

 4) Frequency of personal 

prayer to Allah. 

4) I remind myself to pray personally to Allah 

on a daily basis. 

 5) Frequency of recitation 

of the Basmala. 

5) I recite Basmala (in the name of Allah) 

before doing something. 

 6) Feeling: Allah is close. 

 

6) I believe that Allah is watching me all the 

time. 

2. Central 

Religious Duties 

(5 items) 

1) Frequency of performing 

the ritual prayer. 

1) I perform the compulsory 5 times daily 

prayers on time. 

 2) Pilgrimage to Makkah.  2) I want to go back to Makkah for Hajj. 

 3) Fasting during 

Ramadhan. 

3) I fast during the month of Ramadhan except 

when I have valid excuses (e.g. illness, 

travel, old age, or menstrual and postnatal 

bleeding). 

 4) Eating halal meat. 4) I eat only halal meat. 

  5) I paid compulsory Zakat (charity) every year 

in the month of Ramadhan 

3. Religious 

Experience  

(3 items) 

1) Feeling: Allah tells you 

something. 

1) I feel that Allah tells me something 

whenever I need him. 

 2) Feeling: Allah is 

rewarding you whenever 

I do some good deeds. 

2) I feel that Allah rewards me whenever I do 

some good deeds. 

B3. Experts Feedback on Islamic Religious Commitment for the Pilot 

Study 
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 3) Feeling: Allah is 

punishing you. 

3) I feel that Allah punishes me when I do 

something wrong in this world. 

4. Religious 

Knowledge 

(3 items) 

1) Knowledge of Islam in 

general. 

1) I have good knowledge about Islam and 

apply it on a daily basis. 

 2) Knowledge of the 

contents of the Quran. 

2) I understand the Arabic meaning of the 

Qur’an. 

 3) Knowledge of the life 

and actions of the 

prophet. 

3) I follow the Prophet Muhammad’s Sunnah 

on a daily basis. 

5. Orthopraxis 1) Avoiding shaking hands 

with opposite sex. 

1) I shake hands with the opposite sex. 

 

(6 items) 2) Sex segregation at 

marriages and other 

celebrations. 

2) I like to attend any events if they separate 

between men and women. 

 3)  Muslims should not 

listen to music 

3) I listen to any kind of music. 

 

  4) I took photos of Kaaba and posted on the 

social media (Facebook, Instagram, etc.). 

  5) I like to talk about people behind him or her.  

  6) I can tolerate any problems patiently. 

7) I have a loan at the conventional bank. 
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Appendix C: Original HajQual Measurement Items 

Hajj Satisfaction 

HajQual based on SERVQUAL  

Tangible items 

No. Before 

1. Accommodation in Makkah was neat and pleasant 

2. Accommodation in Madinah was neat and pleasant 

3. Rooms in Makkah were comfortable 

4. Rooms in Madinah were comfortable 

5. Mina tents were clean and pleasant 

6. Arafa tents were clean and pleasant 

7. Food served was healthy and nutritious  

8. Food was served at warm temperature 

9. Bathrooms in Mina were consistently clean 

10. Bathrooms in Arafa were consistently clean 

11. Bathrooms in Muzdalifah were consistently clean 

Accessibility items  

No Before 

1. The Haram in Makkah was easily accessible from our accommodation 

2. The Haram in Madinah was easily accessible from our accommodation 

3. The Jamarat was easily accessible from out tents in Mina 

4. Restaurants and shops were easily accessible from our accommodation in Makkah 

5. Restaurants and shops were easily accessible from our accommodation in Madinah 

6. Restaurants and shops were easily accessible from our accommodation in Mina 

7. Bathrooms were easily accessible to us in Mina 

8. Bathrooms were easily accessible to us in Arafa 

9. Bathrooms were easily accessible to us in Muzdalifah 

10. Our Hajj agents were accessible to us at any time during our Hajj trip 

11. A religious scholar was always available for our inquiries 

12. The accompanying medical doctor was always available for us 
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Reliability items  

Responsiveness items  

 

Assurance items  

Empathy items  

 

 

 

 

 

No. Before 

1. Accommodation in Mecca was provided as promised 

2. Accommodation in Medina was provided as promised 

3. Accommodation in Mina was provided as promised 

4. Tents in Arafa were as good as promised 

5. We were kept inform about our schedule and what to expect in our activities 

6. Transportation was provided as promised 

7. Transportation was provided at the promised times 

8. Meals were served as promised  

9. Meals were served at the promised times 

10. Hajj agents were dependable in handling problems encountered by pilgrims 

No. Before 

1. Our agents provided us with prompt services 

2. Our agents were consistently willing to help us 

3. Our agents did not look aloof or too busy to respond to our requests 

No. Before 

1. Our agents were consistently courteous  

2. Our agents instilled confidence in us 

3. We trusted the competence of our accompanying Medical doctor 

4. We trusted the competence of our accompanying religious scholar 

No. Before 

1. We were given individual attention by our agents 

2. Our agents dealt with us in a caring fashion 

3. Our agents had their customers’ interests at heart 

4. Our agents understood the needs of their accompanying customers 
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Appendix D: Pilot Study Survey Instrument Package  

(English and Bahasa Indonesia Version) 

 

Pilot Study (English) 

 

 

INFORMATION COVER SHEET (SURVEY) 

GU Ref No: 2015/796 

 

I am currently undertaking a doctoral research study at Griffith University, Australia. My 

research topic investigates the outcome of the Hajj. 

It would be greatly appreciated if you would be willing to spend 15-20 minutes to complete 

this questionnaire based on your Hajj experience. There is no right or wrong answer, and it 

would be helpful if you can complete all survey items, in order to understand your Hajj journey.  

Please note that completion of the survey questionnaire will be accepted as evidence of your 

consent to participate in this study. All your answers will remain completely confidential. 

The completed questionnaires will be analysed at Griffith University and reported in my PhD 

thesis. 

Please note that your participation is voluntary, and you may withdraw at any time. You 

are welcome to discuss your participation in this study with the researcher (Mr. Sulistyo B. 

Utomo, phone: 61 4 22819411 during business hours, or email: 

sulistyo.utomo@griffithuni.edu.au), or his PhD principal supervisor (Prof. Noel Scott, phone: 

61 7 55528586, email: noel.scott@griffith.edu.au), at Griffith University, Australia. If you 

would like to speak to an officer of the University not involved in the study, you may contact 

the Ethics Officer on phone: 61 7 373 54375. 

Your participating in this survey is very valuable.  

 

Thank you for your contribution to this study on Hajj experience 

 

mailto:sulistyo.utomo@griffithuni.edu.au
mailto:noel.scott@griffith.edu.au


274 
 

1. Hajj Investment (HI) - 6 

 

How committed were you to Islamic beliefs before undertaking Hajj? 

On a scale of 1 (low) – 10 (high) 

 

2. Please describe the feeling you have about waiting for your Hajj (LW) - 7 

What year did you register for the Hajj? ………………………….. 

What year did you actually undertake Hajj? ………………………. 

No. Items 
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1 I have been learning about Hajj since 

primary school. 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. Hajj course (manasik) helped me to 

understand more about Hajj and its 

rituals. 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. I like to talk to friends or religious 

scholars who have undertaken Hajj in 

order to gain knowledge about Hajj. 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. I bought Hajj books in order to know 

about Hajj. 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. I like to watch video on YouTube and 

other video applications in order to know 

about Hajj.  

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. Overall, I have invested a great amount of 

time, energy, and money in preparing for 

the Hajj. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

Low         High 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 ☐8 ☐9 ☐10 
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3. Please describe with whom you were travelling (TP) - 2 
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1. I was dissatisfied to pay for the Hajj 

deposit and had to wait for a long time. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. The Hajj deposit is too expensive. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. I could use my Hajj deposited money 

for something else.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. I did not have a problem to pay the 

remaining balance when my Hajj turn 

came.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. There was no certainty for my Hajj.  ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. I was well informed with the progress 

of my Hajj application. 
☐1 ☐2 ☐3 ☐4 ☐5 ☒6 ☐7 

7. Overall, my waiting time was longer 

than expected. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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1. My travel party supported my Hajj 

journey. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. Overall, I enjoyed with the people I 

travelled with.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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4. Please describe the accommodation, food and services during Hajj (SQ) - 17 
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1. 
My accommodation during Hajj was 

neat and pleasant. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. 
I shared comfortable hotel rooms 

during Hajj.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. 
Tents were comfortable during Hajj.  

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. 
Food provided was nice and tasty food. 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. 
Public toilets provided during Hajj 

rituals were clean. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. 
I could easily find public toilets 

everywhere during Hajj. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

7. 
We were kept informed about our 

schedule and what to expect in our 

activities. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

8. 
Restaurants and shops were easily 

accessible from our accommodation(s). ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

9. 
I could have accessed to a doctor 

whenever I need. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

10. 
The accommodation(s) was provided as 

promised. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

11. Tent(s) was provided as promised. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

12. 
Transportation(s) was provided as 

promised. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

13. 
Meals were served as promised. 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

14. 
Hajj agents were dependable in 

handling problems encountered by 

pilgrims. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

15. 
We were given individual attention by 

our agents. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

16. 
A religious scholar was always 

available for our inquiries. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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17. 
Overall, I have received the level of 

Hajj services standard I expected. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 

5. Please describe your interaction with other pilgrims during Hajj.  (p2p) - 5 

 

6. Please describe your Hajj rituals experience. (HR) - 9 
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1.  I felt in harmony with others. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. I interacted well with other pilgrims. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. I made new friends from other countries 

during Hajj. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. I made new friends from different cities 

in Indonesia during Hajj. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. Overall, I had excellent relationship 

with other pilgrims I met.   
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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1. I was strongly emotional when I saw 

Ka’bah as if Allah was present.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. I was able to pray inside the Masjidil 

Haram every day when I was in 

Makkah. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. I was able to perform Hajj rituals 

perfectly for: 
       

 A. Tawaaf                                                                                            ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 B. Sa’ee ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 C. Throwing jamaraat ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 D. Wukuf ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. I remembered all compulsory du’as 

(invocation) for each Hajj ritual. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. I was able to pray at Raudah or 

Multazam (the sacred place). 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. I was able to pray at the Maqam Ibrahim 

after completing Tawaaf. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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7. Please describe the tour Quality of your Hajj (TQ) - 4 

 

 

8. How committed were you to Islam after Hajj 

On a scale of 1 (low) – 10 (high) 

 

Low         High 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 ☐8 ☐9 ☐10 

 

9. After returning from Hajj, did all these things apply to you? (24 items) 
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 Dimension 1 (Basic Religiosity) - 6        

1 I believe in the existence of Allah. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. I believe in the Qur’an as the unchanged 

revelation. 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

7. I offered animal sacrifice after 

completing Hajj.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

8. I experienced spiritual or miraculous 

event. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

9. Overall, I believed Allah has accepted 

my Hajj rituals.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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1.  The Hajj tour has provided a 

memorable experience. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. The tour was comfortable and safe. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. I have had many new experiences from 

the tour. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. The Hajj tour was more valuable than 

its cost. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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3. I believe in the existence of Jinn, Angels, 

etc. 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. I remind myself to pray personally to 

Allah on the daily basis. 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. I recite Basmala (in the name of Allah) 

before doing something.  

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. 
I believe that Allah is watching me all the 

time. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 
Dimension 2  

(Central Religious Duties) - 5 
       

1. I perform the compulsory 5-times daily 

prayers on time. 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. I paid compulsory Zakat (charity) every 

year in the month of Ramadhan. 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. I want to go back to Makkah for Hajj ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. I fast during the whole month of 

Ramadhan except when I have valid 

excuses (e.g. illness, travel, old age, or 

menstrual and postnatal bleeding). 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. I eat only halal meat. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 Dimension 3  

(Religious Experience) - 3 
       

1. I feel that Allah tells me something 

whenever I need him. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. I feel that Allah rewards me whenever I 

do some good deeds. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. I feel that Allah punishes me when I do 

something wrong in this world. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 Dimension 4 

(Religious Knowledge) - 3 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

1. I have good knowledge about Islam and 

apply it on a daily basis. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. I understand the Arabic meaning of the 

Qur’an 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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3. I follow the prophet Muhammad’s 

Sunnah on a daily basis. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 Dimension 5 (Orthopraxis) - 7 ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

1. I shake hands with the opposite sex. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. I like to attend any events if they separate 

between men and women.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3.  I listen to any kind of music. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. I took photos of Kaaba and posted on the 

social media (Facebook, Instagram, etc.). 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. I like to talk about people behind his or 

her back. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. I can tolerate any problems patiently. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

7. I have a loan at the conventional bank. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 

Demographic Questions 

1. Which type of Hajj did you undertake? 

A. ☐Regular 

B. ☐Plus 

2.  How much did you pay for your Hajj? Rp ………………..... 

3.  Which part of Indonesia are you from ……………………… 

4. Gender 

A. ☐Male 

B. ☐Female 

5. Monthly Income (IDR = Indonesian Rupiah) 

A. ☐Below 5 Million  

B. ☐5-10 Million 

C. ☐Above 10 Million 

6. What year were you born ………………………………….. 

7. What is your Occupation? 
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8. What is your highest level of education?  

A. ☐Primary School 

B. ☐High School 

C. ☐Associate Degree (Diploma): D1; D2; D3; D4 

D. ☐Bachelor 

E. ☐Master 

F. ☐PhD 
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Pilot Survey Bahasa Indonesia (Indonesian Language) 

 

 

INFORMASI PENELITIAN (SURVEI) 

GU Ref No: 2015/796 

Assalamu’alaikum Wr. Wb. 

Bapak Haji dan Ibu Hajjah yang saya hormati, 

Demi perbaikan kualitas Haji di Indonesia, mohon bantuannya untuk mengisi kuesioner ini.  

Partisipasi bapak dan ibu sangatlah berharga, oleh karena itu survey ini tanpa nama dan 

semua jawaban akan kami rahasiakan. Mohon untuk meluangkan waktu kurang lebih 5-10 

menit. Di dalam survey ini tidak ada jawaban yang benar atau salah, dan mohon agar 

semua pertanyaan bisa di isi semuanya dengan jujur agar peneliti lebih bisa memahami 

pengalaman Haji anda.  

Kesediaan anda untuk mengisi kuesioner ini adalah sekaligus bukti partisipasi anda di dalam 

penelitian ini. Kuesioner yang telah komplit akan di analisa di Griffith University, Australia 

dan akan di laporkan di dalam bentuk disertasi/thesis peneliti. 

Jika anda mempunyai pertanyaan lebih lanjut tentang penelitian ini, berikut nama-nama 

peneliti: Sulistyo B. Utomo, no hp: +61 4 22819411 pada jam kerja atau email: 

sulistyo.utomo@griffithuni.edu.au dan pembimbing utama di Griffith University, Australia 

Professor Noel Scott, no telpon: +61 7 55528586, email: noel.scott@griffith.edu.au. Jika anda 

ingin berbicara dengan komisi etik universitas yang tidak ada kaitan dengan penelitian ini harap 

hubungi +61 7 373 54375. 

Jazakumullah Khoiran Katsira 

Wassalamu’alaikum Wr. Wb. 

 

 

 

 

 

mailto:sulistyo.utomo@griffithuni.edu.au
mailto:noel.scott@griffith.edu.au
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1. Cara mempelajari Haji 

 

 

Kualitas level ke Iman-an SEBELUM menunaikan ibadah Haji 

Harap pilih salah satu kotak dibawah ini dalam skala 1 (rendah) – 10 (tinggi)  
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1 Saya belajar Haji sejak masih Sekolah 

Dasar. 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. Manasik Haji membantu saya untuk 

mengerti tentang ibadah Haji dan tata 

cara pelaksanaannya.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. Saya belajar dengan teman atau 

pemuka agama yang telah menunaikan 

Haji untuk mendapatkan pengetahuan 

tentang Haji. 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. Saya suka membeli buku tentang Haji 

agar lebih mengerti makna ibadah Haji 

dan ritualnya. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. Saya mempelajari ibadah Haji dengan 

cara melihat Youtube dan mengunduh 

aplikasi lainnya dari internet. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. Saya menghabiskan banyak tenaga dan 

energy untuk mempersiapkan ibadah 

Haji ini. 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

Rendah         Tinggi 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 ☐8 ☐9 ☐10 
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2. Jelaskan apa yang anda rasakan saat menunggu giliran Haji 

Tahun pendaftaran? ………………………….. 

Tahun keberangkatan? ………………………. 

 

 

3. Jelaskan dengan siapa anda berangkat 
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1. Saya merasa setoran awal Haji yang 

saya bayarkan ditahan terlalu lama.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. Saya merasa setoran awal Haji yang 

saya bayarkan terlalu mahal.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. Saya seharusnya bisa menggunakan 

setoran awal Haji untuk hal yang lain. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. Saya tidak ada masalah untuk 

membayar pelunasan biaya Haji pada 

saat nama saya dipanggil. 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. Tidak ada kepastian keberangkatan 

Haji saya.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. Saya selalu diberitahu tentang 

kemajuan ibadah Haji saya. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

7. Secara keseluruhan, saya menunggu 

sesuai dengan porsi Haji yang 

dijanjikan. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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1. Teman perjalanan saya selalu 

mendukung ibadah Haji saya. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. Secara keseluruhan, saya senang 

dengan teman seperjalanan saya. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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4. Jelaskan tentang akomodasi, makanan and pelayanan selama Haji 
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1. Akomodasi saya rapi dan bagus. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. Saya berbagi kamar yang enak di 

hotel selama Haji. 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. Tenda nya nyaman selama ibadah 

Haji 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. Makanan yang disediakan lezat dan 

enak. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. Toilet umum yang disediakan selama 

ritual Haji bersih.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. Saya bisa menemukan toilet umum 

dimanapun selama Haji. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

7. Kita selalu di informasikan setiap 

jadwal dan kegiatan yang akan 

dilakukan.  

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

8. Restoran dan toko-toko dapat mudah 

dijangkau dari pemondokan. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

9. Saya bisa menemui dokter kapanpan 

saya inginkan. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

10. Akomodasi seperti yang dijanjikan. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

11. Tenda yang disiapkan seperti yang 

dijanjikan. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

12. Transportasi yang disiapkan seperti 

yang dijanjikan. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

13. Makanan yang disediakan seperti 

yang dijanjikan. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

14. Agen Haji bisa diandalkan untuk 

mengatasi masalah yang dihadapi 

oleh jamaah. 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

15. Kita diberikan perhatian secara baik 

oleh agen Haji. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

16. Pemuka agama selalu siap untuk 

menjawab setiap pertanyaan. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

17. Secara keseluruhan, saya 

mendapatkan level standard Haji 

yang diharapkan. 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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5. Apa yang anda rasakan saat ber-interaksi dengan jamaah lain. 

 

6. Apa yang anda rasakan saat melakukan ritual ibadah Haji 
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1. Saya sangat emosional pada saat saya 

melihat Ka’bah seolah olah Allah ada 

disana. 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. Saya bisa sholat di dalam Masjidil 

Haram setiap hari pada saat di Mekah. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. Saya bisa menjalani ritual Haji 

dengan baik pada saat: 
       

 A. Tawaaf                                                                                            ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 B. Sa’ee ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 C. Lempar Jumrah ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 D. Wukuf ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. Saya ingat semua doa wajib saat ritual 

Haji. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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1.  Saya merasakan kerukunan dengan 

jamaah yang lain. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. Saya bisa berinteraksi secara baik 

dengan jamaah Haji dari seluruh 

dunia. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. Saya berkenalan dengan jamaah lain 

dari berbagai negara. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. Saya berkenalan dengan jamaah lain 

dari Indonesia. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. Secara keseluruhan, saya bisa 

menjalin hubungan baik dengan 

jamaah lain yang saya temui. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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5. Saya bisa sholat di Raudah atau 

Multazam. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. Saya bisa sholat di Maqam Ibrahim 

setelah selesai Tawaaf. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

7. Saya berkurban setelah selesai ritual 

Haji. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

8. Saya mengalami peristiwa yang ajaib 

saat Mekah. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

9. Secara keseluruhan, saya yakin Allah 

menerima ibadah Haji saya. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 

7. Jelaskan kualitas Tour yang anda rasakan 
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1.  Tour selama Haji sangat tidak 

terlupakan. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. Tour Haji sangat aman dan nyaman ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. Saya mendapatkan pengalaman baru 

saat tour. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. Haji ini sangat berharga daripada uang 

yang saya bayarkan. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 

8. Level ke Iman-an SETELAH menunaikan ibadah Haji 

Harap pilih salah satu kotak dibawah ini dalam skala 1 (rendah) – 10 (tinggi)  

 

Rendah         Tinggi 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 ☐8 ☐9 ☐10 
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9. Sekembalinya dari Haji, Apakah beberapa hal ini berlaku bagi anda? (24 items) 
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 Dimension 1 (Basic Religiosity) - 6        

1 Saya menjadi yakin bahwa Allah itu ada. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. Saya menjadi yakin bahwa Al-Qur’an 

adalah wahyu langsung dari Allah. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. Saya yakin tentang adanya Malaikat, Jin 

dan makhluk Allah lainnya.  ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. Saya mengingat kan diri saya sendiri 

agar berdoa kepada Allah setiap saat. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. Saya membaca Bismillah (atas nama 

Allah) sebelum melakukan sesuatu. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. Saya yakin Allah selalu melihat apa yang 

saya perbuat. 

 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 Dimension 2  

(Central Religious Duties) - 5        

1. Saya melaksanakan sholat wajib 5 kali 

sehari tepat pada waktunya. (tepat 

setelah panggilan adzan) 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. Saya menunaikan zakat fitrah pada bulan 

Ramadhan. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. Saya ingin kembali ke Mekah untuk 

menunaikan ibadah Haji (bukan ibadah 

Umroh). 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. Saya berpuasa sebulan penuh selama 

bulan Ramadhan kecuali ada halangan 

(sakit, perjalanan jauh, lanjut usia, 

menstruasi atau nifas). 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. Saya hanya makan daging yang halal. 

 

 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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 Dimension 3  

(Religious Experience) - 3 
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1. Saya merasa Allah membantu saya pada 

saat saya membutuhkan. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. Saya merasa Allah memberikan pahala 

pada saat saya berbuat baik. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. Saya merasa Allah menghukum saya 

pada saat saya berbuat salah di dunia ini. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 Dimension 4 

(Religious Knowledge) - 3 ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

1. Saya mempunyai dasar ilmu agama 

Islam yang kuat dan menjalankannya di 

kehidupan sehari-hari. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. Saya mengerti Bahasa Arab dan bisa 

menterjemahkan Al-Qur’an. 

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. Saya mengikuti Sunnah Nabi 

Muhammad dan mempraktekkannya 

dalam kehidupan sehari-hari. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 Dimension 5 (Orthopraxis) - 7        

1. Saya berjabat tangan dengan lawan jenis. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. Saya akan menghadiri suatu acara bila 

antara laki-laki dan perempuan dipisah. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3.  Saya mendengarkan segala jenis musik. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. Saya mengambil foto di depan Ka’bah 

dan mengunggahnya di sosial media 

(Facebook, Instagram, etc). 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. Saya membicarakan kejelekan seseorang 

dibelakang orang tersebut. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. Saya bisa mentoleransi semua masalah 

dengan sabar. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

7. Saya mempunyai pinjaman di bank 

konvensional. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☒7 
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Demografis: 

1. Tipe Haji yang anda ambil 

                   ☐ Regular 

☐ Plus 

 

2. Berapakah biaya Haji yang anda bayarkan? Rp………………… 

3. Bagian Indonesia sebelah mana anda berasal ………………...... 

4. Jenis Kelamin: 

☐ Laki-Laki 

☐ Perempuan 

 

5. Pendapatan per bulan (Dalam Rupiah): 

☐ Dibawah Rp. 5 juta  

☐ Rp. 5-10 juta  

☐ Diatas Rp. 10 juta 

 

 

6. Tahun kelahiran anda ……………………. 

7. Apakah pekerjaan anda? …………………. 

8. Pendidikan terakhir: 

     ☐ Sekolah Dasar (SD) 

     ☐ Sekolah Menengah Pertama (SMP) 

     ☐ Sekolah Menengah Atas (SMA) 

     ☐ Diploma (D1/D2/D3/D4) – Harap dilingkari salah satu. 

     ☐ S1 

     ☐ S2 

     ☐ S3  
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Appendix E: Results of Pilot Study 

 

E1. Descriptive Statistics – Pilot Results (N=103) 

Measures Mean Std. 

Deviation 

I was strongly emotional when I saw Ka’bah as if Allah was present 6.29 0.85 

I was able to perform Tawaaf perfectly 5.90 0.85 

I was able to perform Sa’ee perfectly 5.89 0.86 

I offered animal sacrifice after completing Hajj 5.87 0.94 

Overall, I had excellent relationship with other pilgrims I met.   5.87 0.88 

I have had many new experiences from the tour. 5.83 0.92 

Overall, I enjoyed with the people I travelled with. 5.77 0.87 

I was able to pray at Raudah or Multazam (the sacred place). 5.69 0.92 

I was able to pray at the Maqam Ibrahim after completing Tawaaf 5.68 0.87 

My travel party supported my Hajj journey  5.68 0.91 

The Hajj tour has provided a memorable experience 5.68 1.11 

I was able to perform Wukuf perfectly 5.64 0.93 

I was able to pray inside the Masjidil Haram every day when I was in Makkah 5.62 0.93 

The Hajj tour was more valuable than its cost 5.62 0.86 

The tour was comfortable and safe. 5.57 1.15 

I was well informed with the progress of my Hajj application 5.53 0.94 

I felt in harmony with others 5.52 0.93 

I made new friends from different cities in Indonesia during Hajj 5.47 0.86 

I interacted well with other pilgrims. 5.46 1.15 

I was able to perform Jamaraat perfectly 5.45 0.94 

I want to go back to Makkah for Hajj. 5.44 0.93 

I like to talk to friends or religious scholars who have undertaken Hajj in order 

to gain knowledge about Hajj  

5.42 1.04 

Overall, I believed Allah has accepted my Hajj rituals 5.31 0.88 

Restaurants and shops were easily accessible from our accommodation  5.30 1.00 

We were given individual attention by our agents 5.23 0.95 

I did not have a problem to pay the remaining balance when my Hajj turn came 5.20 0.93 
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Measures Mean Std. 

Deviation 

My accommodation during Hajj was neat and pleasant 5.14 1.04 

Overall, I have received the level of Hajj services standard I expected 5.08 0.88 

Transportation(s) was provided as promised 5.07 1.00 

I could easily find public toilets everywhere during Hajj. 5.07 0.95 

I shared comfortable hotel rooms during Hajj 4.97 1.05 

The accommodation (s) was provided as promised 4.87 1.11 

Tent(s) was provided as promised. 4.63 1.13 

I was well informed with the progress of my Hajj application. 4.58 1.40 

I was able to pray at the Maqam Ibrahim after completing Tawaaf 4.47 0.98 

I made new friends from other countries during Hajj. 4.30 1.04 

The Hajj deposit is too expensive 4.30 0.98 

I was dissatisfied to pay for Hajj deposit and had to wait for a long time 4.25 0.96 

Tents were comfortable during Hajj 4.21 1.16 

Meals were served as promised 4.19 1.04 

I could have accessed to a doctor whenever I need 4.16 1.05 

Overall, my waiting time is longer than expected 4.10 0.90 

There was no certainty for my Hajj 4.08 1.31 

I remembered all compulsory du’as (invocation) for each Hajj ritual 3.92 1.31 

Food provided was nice and tasty food 3.83 1.53 

I could use my Hajj deposited money for something else.   3.58 1.45 

Public toilets provided during Hajj rituals were clean 3.49 1.25 
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E2. Descriptive Statistics Islamic Religious Commitment – Pilot Results (N=103) 

Measures Mean Std. 

Deviation 

I remind myself to pray personally to Allah on the daily basis. 6.18 0.92 

I believe in the existence of Jinn, Angels, etc. 6.01 1.02 

I recite Basmala (in the name of Allah) before doing something. 6.00 0.89 

I believe that Allah is watching me all the time. 5.88 1.01 

I took photos of Kaaba and posted on the social media (Facebook, Instagram, 

etc.). 

5.58 1.20 

I eat only halal meat. 5.45 1.24 

I perform the compulsory 5-times daily prayers on time. 5.28 1.31 

I have good knowledge about Islam and apply it on a daily basis. 5.22 1.46 

I have a loan at the conventional bank. 5.08 1.15 

I paid compulsory Zakat (charity) every year in the month of Ramadhan 5.07 1.60 

I feel that Allah punishes me when I do something wrong in this world. 4.85 1.24 

I feel that Allah tells me something whenever I need him. 4.79 1.55 

I understand the Arabic meaning of the Qur’an. 4.69 1.75 

I follow the prophet Muhammad’s Sunnah on a daily basis. 4.50 1.87 

I fast during the whole month of Ramadhan except I have valid excuses (e.g. 

illness, travel, old age, or menstrual and postnatal bleeding) 

4.39 1.79 

I feel that Allah rewards me whenever I did some good deeds. 4.19 1.26 

I believe in the existence of Allah. 4.17 1.35 

I believe in the Qur’an as the unchanged revelation.   

I want to go back to Makkah for Hajj. 4.17 1.34 

I like to talk about people behind his or her back. 3.93 1.17 

I like to attend any events if they separate between men and women. 3.92 1.55 

I shake hands with the opposite sex. 3.91 1.26 

I can tolerate any problems patiently. 3.81 1.21 

I listen to any kind of music. 3.81 1.48 
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E3. One-Way ANOVA Pilot Study (N=103) 

Hajj Investment (HI) 

HI Factors Hajj Regular Hajj Plus df F p 

Mean SD Mean SD 

I have been learning about 

Hajj since primary school. 

4.40 1.58 4.48 1.13 102 0.074 0.787 

Hajj course (manasik) 

helped me to understand 

more about Hajj and its 

rituals. 

5.79 1.29 6.15 0.74 102 2.542 0.114 

I like to talk to friends or 

religious scholars who 

have undertaken Hajj in 

order to gain knowledge 

about Hajj. 

5.51 0.914 5.68 0.94 102 0.797 0.374 

I bought Hajj books in 

order to know about Hajj. 

4.87 1.21 4.98 1.05 102 0.192 0.662 

I like to watch video on 

YouTube and other video 

applications in order to 

know about the Hajj.  

4.71 1.67 5.13 1.45 102 1.633 0.204 

Overall, I have invested a 

great amount of time, 

energy, and money in 

preparing for the Hajj. 

4.57 1.58 5.33 1.27 102 6.431 0.013 

Length of Wait (LW) 
LW Factors Hajj Regular Hajj Plus df F p 

Mean SD Mean SD 

I was dissatisfied to pay for 

Hajj deposit and had to 

wait for a long time. 

4.32 1.77 5.28 1.57 102 7.82 0.006 

I could use my Hajj 

deposited money for 

something else. 

3.46 1.50 3.78 1.63 102 1.00 0.318 
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The Hajj deposit is too 

expensive. 

4.27 1.52 4.35 1.56 102 0.07 0.797 

I did not have a problem to 

pay the remaining balance 

when my Hajj turn came. 

5.17 0.95 5.25 1.03 102 0.14 0.707 

There was no certainty for 

my Hajj. 

4.08 1.49 4.08 1.39 102 0.00 0.988 

I was well informed with 

the progress of my Hajj 

application. 

4.43 1.36 4.53 1.24 102 0.13 0.718 

Overall, my waiting time 

was longer than expected. 

4.22 1.54 3.90 1.53 102 1.07 0.302 

 

Hajj Satisfaction (HS) 

SQ factors Hajj Regular Hajj Plus df F p 

Mean SD Mean SD 

I could easily find public 

toilets everywhere during 

Hajj. 

4.81 1.22 5.17 1.04 102 2.051 0.155 

We were kept informed 

about our schedule and 

what to expect in our 

activities. 

5.66 0.97 5.31 1.18 102 2.702 0.103 

Restaurants and shops were 

easily accessible from our 

accommodation(s). 

5.25 0.99 5.31 1.07 102 0.100 0.752 

I could have accessed to a 

doctor whenever I need. 

4.03 1.18 4.37 1.21 102 0.637 0.427 

My accommodation during 

Hajj was neat and pleasant. 

5.12 1.06 5.20 1.13 102 0.092 0.763 

I shared comfortable hotel 

rooms during Hajj.  

4.76 1.08 5.00 1.02 102 0.971 0.327 

Tents were comfortable 

during Hajj.  

4.14 1.09 4.37 1.16 102 0.190 0.664 

Food provided was nice 

and tasty food. 

3.69 1.38 4.03 1.40 102 0.335 0.564 

Public toilets provided 

during Hajj rituals were 

clean. 

3.27 1.29 3.83 1.01 102 3.019 0.085 
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The accommodation(s) was 

provided as promised. 

4.42 1.02 4.86 1.03 102 3.934 0.040 

Tent(s) was provided as 

promised. 

4.58 0.87 4.51 0.95 102 0.084 0.772 

Transportation(s) was 

provided as promised. 

5.07 0.96 4.97 1.01 102 0.129 0.720 

Meals were served as 

promised. 

3.92 1.25 4.60 1.11 102 6.445 0.013 

Hajj agents were 

dependable in handling 

problems encountered by 

pilgrims. 

5.24 1.04 5.29 1.22 102 0.510 0.477 

We were given individual 

attention by our agents. 

5.19 1.09 5.20 1.23 102 0.089 0.766 

A religious scholar was 

always available for our 

inquiries. 

5.49 1.10 5.26 1.14 102 0.997 0.320 

Overall, I have received the 

level of Hajj services 

standard I expected. 

5.00 0.85 5.20 1.13 102 2.055 0.155 

 

Islamic Commitment 

RC factors Hajj Regular Hajj Plus df F p 

Mean SD Mean SD    

Dimension 1 (Basic Religiosity) 
 

I believe in the existence of 

Allah. 

6.47 0.77 6.54 0.65 102 0.090 0.764 

I believe in the Qur’an as the 

unchanged revelation. 

6.58 0.67 6.31 0.79 102 1.203 0.275 

I believe in the existence of 

Jinn, Angels, etc. 

6.56 0.65 6.26 0.85 102 0.100 0.752 

I remind myself to pray 

personally to Allah on the 

daily basis. 

6.53 0.70 6.29 0.78 102 0.934 0.336 

I recite Basmala (in the name 

of Allah) before doing 

something.  

6.37 0.76 6.26 0.78 102 1.892 0.172 

I believe that Allah is 

watching me all the time. 

6.54 0.70 6.49 0.65 102 0.749 0.389 
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Dimension 2 - (Central 

Religious Duties) 

 

I perform the compulsory 5- 

times daily prayers on time. 

5.39 1.31 4.83 1.40 102 0.013 0.910 

I paid compulsory Zakat 

(charity) every year in the 

month of Ramadhan. 

6.29 0.83 6.03 0.89 102 1.143 0.288 

I want to go back to Makkah 

for Hajj 

6.36 0.76 5.83 1.17 102 0.218 0.642 

I fast during the whole month 

of Ramadhan except when I 

have valid excuses (e.g. 

illness, travel, old age, or 

menstrual and postnatal 

bleeding). 

5.75 1.22 5.00 2.02 102 0.152 0.697 

I eat only halal meat. 6.12 0.966 6.09 0.85 102 1.648 0.202 

 Hajj Regular Hajj Plus df F p 

Dimension 3  

(Religious Experience) 

Mean SD Mean SD    

I feel that Allah tells me 

something whenever I need 

him. 

6.08 0.97 6.06 0.80 102 0.499 0.481 

I feel that Allah rewards me 

whenever I do some good 

deeds. 

5.95 1.02 6.06 0.96 102 0.582 0.447 

Dimension 4 

(Religious Knowledge) 

 

I have good knowledge about 

Islam and apply it on a daily 

basis. 

5.68 1.04 5.40 0.84 102 2.338 0.129 

I understand the Arabic 

meaning of the Qur’an 

3.92 1.30 3.69 1.62 102 7.823 0.006 

I follow the prophet 

Muhammad’s Sunnah on a 

daily basis. 

5.59 0.93 5.66 0.68 102 0.267 0.606 

Dimension 5 (Orthopraxis)  

I shake hands with the 

opposite sex. 

4.47 1.25 4.51 1.14 102 0.042 0.837 

I like to attend any events if 

they separate between men 

and women.  

4.19 1.16 4.40 1.21 102 1.085 0.300 

I listen to any kind of music. 4.69 1.11 4.63 1.19 102 0.262 0.610 
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I took photos of Kaaba and 

posted on the social media 

(Facebook, Instagram, etc.). 

4.10 1.04 4.40 1.35 102 1.143 0.288 

I like to talk about people 

behind him or her. 

3.32 1.37 2.74 1.44 102 0.812 0.370 

I can tolerate any problems 

patiently. 

4.58 1.08 4.94 1.02 102 0.424 0.516 

I have a loan at the 

conventional bank. 

3.88 1.37 3.63 1.71 102 0.000 0.985 
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E4. EFA Result of the Pilot Study  

Factor and Items                   Loading     Eigen-   Variance Reliability 

                              Value  Explained  (α) 

           (%) 

Tangible Attributes      12.620  37.94   0.92 

Tents were comfortable during Hajj.   0.90 

I shared comfortable hotel rooms during Hajj. 0.84 

Meals were served frequently as promised.  0.82 

Food provided was nice and tasty.   0.82 

Tent(s) were provided as promised.   0.75 

The accommodation(s) was provided as promised. 0.75 

I could easily find public toilets everywhere   0.74 

during Hajj rituals. 

Intangible Attributes      3.735      12.44 0.92 

A religious scholar was always available   0.86 

for our inquiries. 

We were given individual attention by our agents. 0.83 

The Hajj tour has provided a memorable   0.83 

experience. 

Hajj agents were dependable in handling   0.82 

problems encountered by pilgrims. 

We kept inform about our schedule and   0.81 

what to expect in our activities. 

Overall, I have received the level of Hajj   0.74 

services standard I expected. 

I made new friends from all over Indonesia   0.70 

in Makkah. 

Hajj Experience         2.818         9.24          0.91 

I offered animal sacrifice after completing Hajj. 0.84 

I was able to pray at Raudah or Multazam   0.83 

(the sacred place). 

The Hajj tour was more valuable than its cost. 0.83 

I was able to pray 2 rakaat at the Maqam Ibrahim. 0.81 
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Factor and Items        Loading    Eigen- Variance Reliability 

                  Value Explained  (α) 

         (%) 

 

I have had many new experiences from the tour. 0.79 

I felt in harmony with others.    0.78 

I interacted well with other pilgrims from all  0.51 

over the world. 

Length of Wait      1.403     4.01  0.90 

I could have used my Hajj deposited money for  0.90 

something else. 

I feel that my Hajj deposited was being held   0.86 

too long. 

I feel that I have paid too expensive Hajj   0.81 

deposited money. 

Overall, my waiting time is exactly as promised  0.69 

according to the Hajj portion. 

My Hajj portion was giving me certainty   0.67 

when I can go for Hajj. 

Hajj Rituals         1.025          3.80            0.89 

I was able to perform Tawaaf perfectly.  0.82 

I was able to pray inside the Masjidil Haram   0.79 

every day when I was in Makkah. 

I was able to perform Sa'ee perfectly.   0.74 

I was strongly emotional when I saw    0.60 

Ka’bah as if Allah was present. 

N=103 

KMO = 0.715 

Bartlett’s Test of Sphericity; Approx. Chi-Square= 2774.865, df=1035, Sig=0.000; 

Total variance explained=41.888 

Rotation Method: Maximum Likelihood. Rotation converged in 7 iterations. 
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Appendix F: Main Study Survey Instrument Package 

(English and Bahasa Indonesia) 

 

Main Survey (English) 

 

 

INFORMATION COVER SHEET (SURVEY) 

GU Ref No: 2015/796 

 

I am currently undertaking a doctoral research study at Griffith University, Australia. My 

research topic investigates the outcome of the Hajj. 

It would be greatly appreciated if you would be willing to spend 15-20 minutes to complete 

this questionnaire based on your Hajj experience. There is no right or wrong answer, and it 

would be helpful if you can complete all survey items, in order to understand your Hajj journey.  

Please note that completion of the survey questionnaire will be accepted as evidence of your 

consent to participate in this study. All your answers will remain completely confidential. 

The completed questionnaires will be analysed at Griffith University and reported in my PhD 

thesis. 

Please note that your participation is voluntary, and you may withdraw at any time. You 

are welcome to discuss your participation in this study with the researcher (Mr. Sulistyo B. 

Utomo, phone: 61 4 22819411 during business hours, or email: 

sulistyo.utomo@griffithuni.edu.au), or his PhD principal supervisor (Prof. Noel Scott, phone: 

61 7 55528586, email: noel.scott@griffith.edu.au), at Griffith University, Australia. If you 

would like to speak to an officer of the University not involved in the study, you may contact 

the Ethics Officer on phone: 61 7 373 54375. 

Your participating in this survey is very valuable.  

 

Thank you for your contribution to this study on Hajj experience

mailto:sulistyo.utomo@griffithuni.edu.au
mailto:noel.scott@griffith.edu.au
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1. Which type of Hajj did you undertake? 

A. ☐Regular 

B. ☐Plus 

 

2. How often did you attend the Hajj course before undertaking Hajj? 

A. ☐Once 

B. ☐Twice 

C. ☐Three times 

D. ☐Four times 

E. ☐Five times 

F. ☐More than five times 

1. Hajj Investment (5 items) 

No. Items 
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1 Hajj course (manasik) helped me to 

understand more about Hajj and its 

rituals.  

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. I like to talk to friends or religious 

scholars who have undertaken Hajj in 

order to gain knowledge about Hajj.  

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. I bought Hajj books in order to know 

about Hajj. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. I like to watch video on YouTube and 

other video applications in order to know 

about Hajj.  

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 

How committed were you to Islamic beliefs before undertaking Hajj? 

On a scale of 1 (low) – 10 (high) 

 

Low         High 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 ☐8 ☐9 ☐10 
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2. Please describe the feeling you have to wait for your Hajj (Length of Wait) – (5 items) 

What year did you register for the Hajj? ………………………….. 

What year did you actually undertake Hajj? ………………………. 
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1. I was dissatisfied to pay for Hajj deposit 

and had to wait for a long time. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. I could use my Hajj deposited money 

for something else.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. I think Hajj deposited was too 

expensive.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. There was no certainty for my Hajj.  ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. Overall, my waiting time is longer than 

expected.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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3. Please describe the accommodation, food and services during Hajj 

Tangible Attributes – 9 items 
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1. 
Meals were served as promised.  

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. 
Food provided was nice and tasty.  

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. 
Tent(s) was provided as promised. 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. 
I could have accessed a doctor /hospital 

whenever I needed to.  ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. 
Tents were comfortable during Hajj.  

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. 
The accommodation(s) was provided as 

promised.  ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

7. 
Public toilets provided during Hajj 

rituals were clean.  ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

8. 
I shared comfortable hotel rooms 

during Hajj.  ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

9. 
I could easily find public toilets 

everywhere during Hajj rituals  ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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Intangible Attributes – 7 items 
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1. 
We were given individual attention by 

our agents.  ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. 
A religious scholar was always 

available for our inquiries.  ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. 
Hajj agents were dependable in 

handling problems encountered by 

pilgrims.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. 
We were kept informed about our 

schedule and what to expect in our 

activities. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. 
Overall, I have received the level of 

Hajj services standard I expected. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. 
The Hajj tour has provided a 

memorable experience.  ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

7. 
I made new friends from different cities 

in Indonesia during Hajj.  ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 

4. Please describe your Hajj experience (New Factors) – 7 items 
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1. I felt in harmony with others.  ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. I interacted well with other pilgrims.  ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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3. 
I was able to pray at Raudah or 

Multazam (the sacred place).  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. 
I was able to pray at the Maqam 

Ibrahim after completing Tawaaf.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. 
I offered animal sacrifice after 

completing Hajj.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. 
I have had many new experiences 

from the tour. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

7. The Hajj tour was more valuable 

than its cost.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 

5. Hajj Rituals – 4 items 
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1. I was able to pray inside the Masjidil 

Haram every day when I was in 

Makkah.  

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. I was able to perform Tawaaf (circling 

Kaaba seven times).  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. I was able to perform Sa’ee (travel back 

and forth seven times between Safa and 

Marwah hills). 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. I was able to perform Wukuf (halt in 

Arafat). 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 

 

 

How committed were you to Islam after Hajj? 

On a scale of 1 (low) – 10 (high) 

 

Low         High 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 ☐8 ☐9 ☐10 
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6. After returning from Hajj, did all these things apply to you? 
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 Dimension 1 (Basic Religiosity) -6        

1 I belief in the existence of Allah. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. I belief in the Qur’an as the unchanged 

revelation. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. I belief in the existence of Jinn, Angels, 

etc. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. I remind myself to pray personally to Allah 

on the daily basis. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. I recite Basmala (in the name of Allah) 

before doing something.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. 
I belief that Allah is watching me all the 

time. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 
Dimension 2  

(Central Religious Duties) - 4 
       

1. I perform the compulsory 5 times daily 

prayers on time. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. I paid zakat (charity) annually  ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. I want to go back to Makkah for Hajj ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. I fast during the whole month of Ramadhan 

except when I have valid excuses (e.g. 

illness, travel, old age, or menstrual and 

postnatal bleeding). 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. I eat only halal meat. 

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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 Dimension 3  

(Religious Experience) - 3 
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1. I feel that Allah tells me something 

whenever I need him. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. I feel that Allah rewards me whenever 

I do some good deeds. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. I feel that Allah punishes me when I 

do something wrong in this world. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 Dimension 4 

(Religious Knowledge)  - 3 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

1. I have good knowledge about Islam 

and apply it on a daily basis. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. I understand the Arabic meaning of 

the Qur’an 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. I follow the prophet Muhammad’s 

Sunnah on a daily basis. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 Dimension 5 (Orthopraxis) - 6 ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

1. I shake hands with the opposite sex. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. I like to attend any events if they 

separate between men and women.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3.  I listen to any kind of music. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. I took photos of Kaaba and posted on 

the social media (Facebook, 

Instagram, etc.). 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. I like to back-bite.  ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. I can tolerate any problems patiently. ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

7. I have a loan at the conventional bank ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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Demographic Questions 

1.  How much did you pay for your Hajj? IDR. ………………..... 

2.  Which part of Indonesia are you from ……………………… 

3. Gender 

C. ☐Male 

D. ☐Female 

4. Monthly Income (IDR = Indonesian Rupiah) 

D. ☐Below 5 Million  

E. ☐5-10 Million 

F. ☐Above 10 Million 

5. What year were you born ……………………………….. 

6. What is your highest level of education?  

A. ☐Primary School 

B. ☐High School 

C. ☐Associate Degree (Diploma): D1; D2; D3; D4 – choose the one that applies 

C. ☐Bachelor 

D. ☐Master 

E. ☐PhD 

7. What is your occupation? ………………………………… 
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Main Survey Bahasa Indonesia (Indonesian Language) 

 

 

 

INFORMASI PENELITIAN (SURVEI) 

GU Ref No: 2015/796 

 

Assalamu’alaikum Wr. Wb. 

Bapak Haji dan Ibu Hajjah yang saya hormati, 

Demi perbaikan kualitas Haji di Indonesia, mohon bantuannya untuk mengisi kuesioner ini.  

Partisipasi bapak dan ibu sangatlah berharga, oleh karena itu survey ini tanpa nama dan semua 

jawaban akan kami rahasiakan. Mohon untuk meluangkan waktu kurang lebih 5-10 menit. Di 

dalam survey ini tidak ada jawaban yang benar atau salah, dan mohon agar semua 

pertanyaan bisa di isi semuanya dengan jujur agar peneliti lebih bisa memahami pengalaman 

Haji anda.  

Kesediaan anda untuk mengisi kuesioner ini adalah sekaligus bukti partisipasi anda di dalam 

penelitian ini. Kuesioner yang telah komplit akan di analisa di Griffith University, Australia dan 

akan di laporkan di dalam bentuk disertasi/thesis peneliti. 

Jika anda mempunyai pertanyaan lebih lanjut tentang penelitian ini, berikut nama-nama peneliti: 

Sulistyo B. Utomo, no hp: +61 4 22819411 pada jam kerja atau email: 

sulistyo.utomo@griffithuni.edu.au dan pembimbing utama di Griffith University, Australia 

Professor Noel Scott, no telpon: +61 7 55528586, email: noel.scott@griffith.edu.au. Jika anda 

ingin berbicara dengan komisi etik universitas yang tidak ada kaitan dengan penelitian ini harap 

hubungi +61 7 373 54375. 

Jazakumullah Khoiran Katsira 

Wassalamu’alaikum Wr. Wb. 

 

mailto:sulistyo.utomo@griffithuni.edu.au
mailto:noel.scott@griffith.edu.au
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1.  Apakah jenis paket Haji yang anda ambil? 

A. ☐Regular 

B. ☐Plus 

 

2.  Berapa kalikah anda mendapatkan manasik Haji sebelum berangkat? 

☐ Satu kali 

☐ Dua kali 

☐ Tiga kali 

☐ Empat kali 

☐ Lima kali 

☐ Lebih dari lima kali 

1. Tentang ibadah Haji  
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1. 
Manasik Haji membantu saya untuk 

mengerti tentang ibadah Haji dan 

tata cara pelaksanaannya.  

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. 
Saya suka belajar dengan ustadz 

atau teman yang sudah pernah 

menunaikan ibadah haji.  

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. 
Saya suka membeli buku tentang 

Haji agar lebih mengerti makna 

ibadah Haji dan ritualnya. 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. 
Saya mempelajari ibadah Haji 

dengan cara melihat Youtube dan 

mengunduh aplikasi lainnya dari 

internet. 

  

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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Kualitas level ke Iman-an SEBELUM menunaikan ibadah Haji 

Harap pilih salah satu kotak dibawah ini dalam skala 1 (rendah) – 10 (tinggi)  

 

Rendah         Tinggi 

☐1 
☐2 ☐3 ☐4 ☐5 ☐6 ☐7 ☐8 ☐9 ☐10 

 

Informasi Umum 

Tahun pada saat mendaftar Haji …………………………………… 

Tahun pada saat berangkat Haji………………………………….…. 

Jumlah setoran awal yang anda bayarkan per orang saat itu Rp..……………………..  

Biaya Haji (BPIH) yang anda bayarkan per orang saat itu Rp………………………. 

Asal kota …………………………………… 

2. Masa Tunggu 
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1. 
Saya merasa setoran awal Haji 

yang saya bayarkan ditahan terlalu 

lama.  

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. 
Saya merasa setoran awal Haji 

yang saya bayarkan terlalu mahal.  

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. 
Saya seharusnya bisa 

menggunakan setoran awal Haji 

untuk hal yang lain. 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. 
Porsi Haji memberikan kepastian 

kapan saya bisa berangkat. 

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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5. 
Secara keseluruhan, saya 

menunggu sesuai dengan porsi 

Haji yang dijanjikan.  

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 

3. Pelayanan Haji – Yang nampak 
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1. 
Kondisi pemondokan yang 

disediakan seperti yang dijanjikan.  

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. 
Saya berbagi kamar yang nyaman 

selama ibadah Haji.  

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. 
Makanan yang disediakan lezat dan 

enak. 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. 
Frekuensi makanan yang diberikan 

sesuai dengan yang dijanjikan. 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. 
Kondisi tenda yang disediakan 

seperti yang dijanjikan. 

  

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. 
Saya berada di dalam tenda yang 

nyaman.  

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

7. 
Saya bisa dengan mudah 

menemukan toilet umum 

dimanapun selama ritual Haji.  

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

8. 
Toilet umum yang disediakan 

selama ritual Haji bersih.  

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

9. 
Saya bisa mengunjungi Rumah 

Sakit / dokter setiap saat.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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3.1 Pelayanan Haji – Yang tidak nampak 
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1. 
Setiap jamaah mendapatkan 

perhatian khusus oleh KBIH.  

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. 
Pembimbing selalu siap menjawab 

setiap pertanyaan yang ada.  

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. 
KBIH sangat bisa diandalkan untuk 

menangani semua masalah yang 

dialami oleh jamaah.  

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. 
KBIH selalu menginformasikan 

jadwal aktifitas per hari dan apa 

yang harus dikerjakan.  

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. 
Saya bertemu teman baru dari 

seluruh Indonesia di Mekkah. 

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. 
KBIH memberikan perjalanan 

ibadah Haji yang tidak terlupakan. 

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

7. 
Secara keseluruhan, saya telah 

mendapatkan pelayanan sesuai 

dengan apa yang saya harapkan.  

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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4. Pengalaman selama beribadah Haji 
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1. 
Saya merasakan kerukunan dengan 

jamaah yang lain.  ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. 

Saya bisa berinteraksi secara baik 

dengan jamaah Haji dari seluruh 

dunia.  
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. 
Saya bisa sholat di dalam Raudah 

atau Multazam (tempat yang sakral). 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. 
Saya bisa sholat 2 rakaat di Maqam 

Ibrahim.  ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. 
Saya berkurban setelah 

menyelesaikan ritual ibadah Haji.  ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. 

Saya mendapatkan banyak 

pengalaman baru dari ibadah Haji 

ini. 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

7. 
Ibadah Haji ini lebih berharga dari 

uang yang saya bayarkan.  

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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5. Ritual Haji 

 

 

 

No. 
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1. 
Saya bisa melaksanakan sholat di dalam 

Masjidil Haram setiap harinya ketika 

saya di Mekah. 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. 
Saya bisa melaksanakan Tawaaf 

(mengelilingi Kabah 7 kali) dengan 

lancar. 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. 
Saya bisa melaksanakan Sai (berlari 

kecil antara bukit Safa dan Marwa 

sebanyak 7 kali) dengan lancar. 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. 
Saya bisa melaksanakan Wukuf 

(bermalam di Arafat) dengan nyaman. 
 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

 

 

 

Level ke Iman-an SETELAH menunaikan ibadah Haji 

Harap pilih salah satu kotak dibawah ini dalam skala 1 (rendah) – 10 (tinggi)  

 

Rendah         Tinggi 

☐1 
☐2 ☐3 ☐4 ☐5 ☐6 ☐7 ☐8 ☐9 ☐10 
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6. Setelah Haji (Apakah hal dibawah ini berlaku bagi anda)? 

 

No. 
Pertanyaan 
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1 
Saya menjadi yakin bahwa Allah itu ada. 

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. 
Saya menjadi yakin bahwa Al-Qur’an 

adalah wahyu langsung dari Allah. 

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. 
Saya yakin tentang adanya Malaikat, Jin 

dan makhluk Allah lainnya.  

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. 
Saya mengingat kan diri saya sendiri agar 

berdoa kepada Allah setiap saat. 

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. 
Saya membaca Bismillah (atas nama 

Allah) sebelum melakukan sesuatu. 

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. 
Saya yakin Allah selalu melihat apa yang 

saya perbuat. 

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

II. 
        

1. 
Saya melaksanakan sholat wajib 5 kali 

sehari tepat pada waktunya. (tepat setelah 

panggilan adzan) 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. 
Saya menunaikan zakat fitrah pada bulan 

Ramadhan. 

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. 
Saya berpuasa sebulan penuh selama 

bulan Ramadhan kecuali ada halangan 

(sakit, perjalanan jauh, lanjut usia, 

menstruasi atau nifas). 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. 
Saya ingin kembali ke Mekah untuk 

menunaikan ibadah Haji (bukan ibadah 

Umroh). 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. 
Saya yakin pendapatan yang saya peroleh 

dari sumber yang Halal. 

 

 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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III. 
        

1. 
Allah memberikan petunjuk pada saat 

saya membutuhkan-Nya. 

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. 
Saya memperoleh balasan pahala dari 

Allah setelah melakukan suatu kebajikan. 

 ☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. 
Allah menghukum saya bila saya berbuat 

kesalahan di dunia ini. 

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

IV. 
        

1. 
Saya mempunyai dasar ilmu agama Islam 

yang kuat dan menjalankannya di 

kehidupan sehari-hari. 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. 
Saya mengerti Bahasa Arab dan bisa 

menterjemahkan Al-Qur’an. 

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

3. 
Saya mengikuti Sunnah Nabi 

Muhammad dan mempraktekkannya 

dalam kehidupan sehari-hari. 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

V. 
        

1. 
Saya berjabat tangan dengan lawan jenis. 

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

2. 
Saya akan menghadiri suatu acara bila 

antara laki-laki dan perempuan dipisah. 

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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3.  
Saya mendengarkan segala jenis musik. 

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

4. 
Saya mengambil foto di depan Ka’bah 

dan mengunggahnya di sosial media 

(Facebook, Instagram, etc). 

 

☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

5. 
Saya membicarakan kejelekan 

seseorang dibelakang orang tersebut. 

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

6. 
Saya bisa mentoleransi semua masalah 

dengan sabar. 

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 

7. 
Saya mempunyai pinjaman di bank 

konvensional. 

 
☐1 ☐2 ☐3 ☐4 ☐5 ☐6 ☐7 
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Pertanyaan Demografis: 

 

1. Saya pergi ibadah Haji dengan (harap pilih yang sesuai): 

 

☐A. Suami 

☐B. Istri 

☐C. Anak  

☐D. Saudara 

☐E. Teman 

☐F. Lainnya ………………………. (sebutkan) 

2. Jenis Kelamin: 

☐ Laki-Laki 

☐ Perempuan 

3. Status pernikahan: 

☐ Belum menikah 

☐ Menikah 

☐ Cerai 

☐ Duda/Janda 

4. Usia saat ini: ……………………….. 

5. Pendapatan per bulan (Dalam Rupiah): 

☐ Dibawah Rp. 5 juta  

☐ Rp. 5-10 juta  

☐ Diatas Rp. 10 juta 

6. Pendidikan terakhir: 

A. ☐ Sekolah Dasar (SD) 

B. ☐ Sekolah Menengah Pertama (SMP) 

C. ☐ Sekolah Menengah Atas (SMA) 

C. ☐ Diploma (D1/D2/D3/D4) – Harap dilingkari salah satu. 

D. ☐ S1 

E. ☐ S2 

F. ☐ S3 

 

7. Apakah pekerjaan anda?...............................  
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Appendix G: Summary of Standardised Residual Covariance 

For any values of larger than 2.58 on an absolute scale consider to be dropped from the 

measurement (Gaskin, 2011; Hu & Bentler, 1999; Kline, 2015). 

Factor/Item 

 

Hajj Satisfaction and Hajj Investment 

Standardised 

Residual 

Covariance 

Values 

Retained/ 

Deleted 

I could easily find public toilets everywhere during Hajj. 
Mostly > 2.58 Deleted 

I shared comfortable hotel rooms during Hajj. 
Mostly > 2.58 Deleted 

Food provided was nice and tasty food. 
Mostly below 2.58 Retained 

The accommodation(s) was provided as promised. 
Mostly below 2.58 Retained 

Public toilets provided during Hajj rituals were clean. 
Mostly > 2.58 Deleted 

Tents were comfortable during Hajj. 
Mostly below 2.58 Retained 

Meals were served frequently as promised 
Mostly > 2.58 Deleted 

We were kept informed about our schedule and what to expect in 

our activities. 

Mostly > 2.58 Deleted 

A religious scholar was always available for our inquiries.  
Mostly > 2.58 Deleted 

We were given individual attention by our agents.  
Mostly below 2.58 Retained 

The Hajj tour has provided a memorable experience.  
Mostly below 2.58 Retained 

Hajj agents were dependable in handling problems encountered 

by pilgrims.  

Mostly > 2.58 Deleted 

We were kept informed about our schedule and what to expect in 

our activities.  

Mostly > 2.58 Deleted 

Overall, I have received the level of Hajj services standard I 

expected.  

Mostly below 2.58 Retained 

I made new friends from all over Indonesia in Makkah.  
Mostly > 2.58 Deleted 

I offered animal sacrifice after completing Hajj. 
Mostly > 2.58 Deleted 

I was able to pray at Raudah or Multazam (the sacred place). 
Mostly > 2.58 Deleted 

The Hajj tour was more valuable than its cost. 
Mostly below 2.58  Retained 

I was able to pray two rakaat at the Maqam Ibrahim. 
Mostly > 2.58 Deleted 

I have had many new experiences from the tour. 
Mostly below 2.58 Retained 

I felt in harmony with others. 
Mostly below 2.58 Retained 

I interacted well with other pilgrims from all over the world. 
Mostly > 2.58 Deleted 

I could have used my Hajj deposited money for something else.  
Mostly below 2.58 Retained 

I feel that my Hajj deposited was being held too long.  
Mostly below 2.58 Retained 

I feel that I have paid a too expensive Hajj deposit.  
Mostly below 2.58 Retained 
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Overall, my waiting time was exactly as promised according to 

the Hajj portion. 

Mostly > 2.58 Deleted 

My Hajj portion was giving me certainty when I can go for Hajj. 
Mostly > 2.58 Deleted 

I was able to perform Sa’ee (small run back and forth seven times 

between Safa and Marwah hills). 

Mostly below 2.58 Retained 

I was able to perform Tawaaf. 
Mostly below 2.58 Retained 

I was able to perform Wukuf (halt in Arafat). 
Mostly below 2.58 Retained 

I was able to pray inside the Masjidil Haram every day when I 

was in Makkah. 

Mostly > 2.58 Deleted 

Hajj course (manasik) helped me to understand deeply about Hajj 

and its rituals.  

Mostly below 2.58 Retained 

I like to talk to friends or religious scholars who have undertaken 

Hajj.  

Mostly below 2.58 Retained 

I learn Hajj by watching YouTube and downloading other 

applications from the internet.  

Mostly > 2.58 Deleted 
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Factor/Item 

 

Islamic Religious Commitment 

Standardised 

Residual 

Covariance 

Values 

Retained/ 

Deleted 

Basic Religiosity (6 items) 
  

I belief in the Qur’an as the unchanged revelation. (BR2) 
Mostly below 2.58 Retained 

I belief that Allah is watching me all the time. (BR6) 
Mostly below 2.58 Retained 

I remind myself to pray personally to Allah on the daily basis. 

(BR4) - D 

Mostly > 2.58 Deleted 

I belief in the existence of Allah. (BR1) 
Mostly below 2.58 Retained 

I belief in the existence of Jinn, Angels, etc. (BR3) - D 
Mostly > 2.58 Deleted 

I recite Basmala (in the name of Allah) before doing something. 

(BR5) - D 

Mostly > 2.58 Deleted 

Orthopraxis (5 items) 
  

I took photos of Kaaba and posted on the social media (Facebook, 

Instagram, etc.). (OR4) 

Mostly below 2.58 Retained 

I listen to any kind of music. (OR3) 
Mostly below 2.58 Retained 

I have loan at the conventional bank. (OR7) 
Mostly below 2.58 Retained 

I like to talk about people behind him or her. (OR5) – D 
Mostly > 2.58 Deleted 

I shake hands with the opposite sex. (OR1) - D 
Mostly > 2.58 Deleted 

Religious Experience (5 items) 
  

I feel that Allah tells me something whenever I need him. (RE1) 
Mostly below 2.58 Retained 

I feel that Allah punishes me when I do something wrong in this 

world. (RE3) 

Mostly below 2.58 Retained 

I feel that Allah rewards me whenever I do some good deeds. 

(RE2) 

Mostly below 2.58 Retained 

I follow the prophet Muhammad’s Sunnah on a daily basis. (RK3) 

- D 

Mostly > 2.58 Deleted 

I fast during the whole month of Ramadhan except when I have 

valid excuses (e.g., illness, travel, old age, or menstrual and 

postnatal bleeding). (CRD4) - D 

Mostly > 2.58 Deleted 

Religious Knowledge (4 items) 
  

I understand the Arabic meaning of the Qur’an. (RK2) – D 
Mostly > 2.58 Deleted 

I like to attend any events only if they separate between men and 

women. (OR2) – D 

Mostly > 2.58 Deleted 
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I have good knowledge about Islam and apply it on a daily basis. 

(RK1) – D 

Mostly > 2.58 Deleted 

I perform the compulsory 5 times daily prayers on time. (CRD1) 

– D 

Mostly > 2.58 Deleted 

Central Religious Duties (3 items) 
  

I want to go back to Makkah for Hajj not Umroh. (CRD3) -D 
Mostly > 2.58 Deleted 

I paid compulsory Zakat (charity) every year in the month of 

Ramadhan. (CRD2) 

Mostly below 2.58 Retained 

I eat only halal meat. (CRD5) 
Mostly below 2.58 Retained 
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Appendix H: Group Comparisons  

(Measurement Model Invariance and Hajj Groups Comparison) 

Measurement Model Invariance 

H1. First-order model Invariance (Unconstrained) – Hajj Satisfaction (Hajj regular vs. 

Hajj plus group) 

 

N = 803 (Hajj regular group = 372; Hajj plus group = 431)  

χ2 = 507.2; df = 160; RMSEA = .052; CFI = .96; SRMR = .05 

Note. RMSEA = root mean squared error of approximation; SRMR = standardised root mean 

square residual; CFI = Comparative fit index. a N=803; 431 vs. 372 
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 H2. First-order model Invariance (Constrained) – Hajj Satisfaction  

Hajj regular group = Hajj plus group 

 

 

N = 803 (Hajj regular group = 372; Hajj plus group = 431)  

χ2 = 602.8; df = 175; RMSEA = .055; CFI = .95; SRMR = .06 

Note. RMSEA = root mean squared error of approximation; SRMR = standardised root mean 

square residual; CFI = Comparative fit index. a N=803; 431 vs. 372  
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H3. Second-order model Invariance (Constrained) – Hajj Satisfaction  

Hajj regular group = Hajj plus group 

 

 

 

N = 803 (Hajj regular group = 372; Hajj plus group = 431)  

χ2 = 825.67; df = 195; RMSEA = .064; CFI = .92; SRMR = .07 

Note. RMSEA = root mean squared error of approximation; SRMR = standardised root mean 

square residual; CFI = Comparative fit index. a N=803; 431 vs. 372 
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H4. First-order model Invariance (Unconstrained) – Islamic Religious Commitment  

(Hajj regular vs. Hajj plus group) 

 

N = 803 (Hajj regular group = 372; Hajj plus group = 431)  

χ2 = 825.67; df = 195; RMSEA = .064; CFI = .92; SRMR = .07 

Note. RMSEA = root mean squared error of approximation; SRMR = standardised root mean 

square residual; CFI = Comparative fit index. a N=803; 431 vs. 372 
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H5. First-order model Invariance (Constrained) – Islamic Religious Commitment 

 (Hajj regular group = Hajj plus group) 

 

N = 803 (Hajj regular group = 372; Hajj plus group = 431)  

χ2 = 200.5; df = 87; RMSEA = .040; CFI = .97; SRMR = .06 

Note. RMSEA = root mean squared error of approximation; SRMR = standardised root mean 

square residual; CFI = Comparative fit index. a N=803; 431 vs. 372  
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H6. Second-order model Invariance (Constrained) – Islamic Religious Commitment  

Hajj regular group = Hajj plus group 

 

 

 

 

N = 803 (Hajj regular group = 372; Hajj plus group = 431)  

χ2 = 330.1; df = 91; RMSEA = .057; CFI = .96; SRMR = .07 

Note. RMSEA = root mean squared error of approximation; SRMR = standardised root mean 

square residual; CFI = Comparative fit index. a N=803; 431 vs. 372  
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H7. Hajj Regular Factor Loadings (n=431) 

 

n=431 Chi-Square=17.611; df=1; p=0.000; CMIN/DF=3.70; GFI=0.853; 

AGFI=0.825=CFI=0.910; TLI=0.900; RMSEA= 0.041 
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H8. Hajj Plus Factor Loadings (n= 372) 

 

 

n=372 Chi-Square=17.611; df=1; p=0.000; CMIN/DF=3.70; GFI=0.853; 

AGFI=0.825=CFI=0.910; TLI=0.900; RMSEA= 0.041 
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Appendix I: Test of Demographic Differences 

 

The results of this test find no significant differences between male and female respondents. 

Hence, it is not reported. 

Test of Demographic Differences (One-Way ANOVA) 

By Gender 

 

  

 
Male 

 (n=377) 
 

Female 

 (n=426) 
  

 

Outcome M SD  M SD n P-value Description 

Tangible 

Attributes 
5.06 1.32  5.06 1.28 803 0.675 

Not Significant 

Intangible 

Attributes 
5.18 1.26  5.19 1.31 803 0.784 Not Significant 

Length of 

Wait 
5.74 1.02  5.76 0.92 803 0.283 Not Significant 

Hajj 

Experience 
5.12 1.36  4.97 1.41 803 0.747 Not Significant 

Hajj Rituals 5.89 1.21  5.89 1.11 803 0.424 Not Significant 

Hajj 

Investment 
3.77 1.74  3.76 1.16 803 0.273 Not Significant 

Basic 

Religiosity 
5.37 1.06  5.35 1.13 803 0.248 Not Significant 

Orthopraxis 4.86 1.15  4.80 1.26 803 0.223 Not Significant 

Religious 

Experience 
6.34 1.20  6.30 1.34 803 0.222 Not Significant 

Central 

Religious 

Duties 

6.13 1.08  6.10 1.41 803 -0.052 Not Significant 
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By Age 

 
20-29  

(n=5) 
 

30-39  

(n=7)          

40-49 

(n=232) 

50-59 

(n=312)    

60-69 

(n=225) 

70-above 

(n=22) 

Outcome M SD  M SD M   SD M   SD M   SD M   SD 

Tangible 

Attributes 

 

5.13 1.09  5.23 0.95   

 

5.00 1.23 

 

5.08 1.43 5.16 1.17 4.62  1.51 

Intangible 

Attributes 
4.40 0.43  2.90** 1.71 4.98 1.26 5.29 1.27  5.34 1.24 5.09  1.20 

Length of 

Wait 
5.73 0.27  4.85 1.43 5.70 0.81 5.71 1.12 5.87 0.91 5.87   0.60 

Hajj 

Experience 
4.80 1.04  4.97 1.41 5.12 1.29 5.03 1.54  5.03 1.54 4.21** 1.79 

Hajj Rituals 6.40 1.78  5.89 1.11 5.89 1.21 5.96 1.21 5.85 1.08 5.69   1.73 

Hajj 

Investment 
3.80 0.68  3.76 1.16 3.77 1.56 3.76 1.80  3.85 1.76 3.63   1.56 

Basic 

Religiosity 
5.37 1.85  5.35 1.13 5.37 1.01 5.42 1.10 5.37 1.02 4.56   1.38 

Orthopraxis 4.66 1.52  4.80 1.26 4.86 1.10 4.90 1.27 4.88 0.99 3.95   1.59 

Religious 

Experience 
6.66 0.74  6.30 1.34 6.34 1.22 6.29 1.20 6.32 1.20 4.98   1.67 

Central 

Religious 

Duties 

5.40 2.24  6.10 1.41 6.13 1.14 6.13 1.12 6.07 1.19 5.06   2.07 

P < 0.001 
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By Level of Education 

 

  

 

Primary 

 

(n=12) 

 

High School 

 

(n=195)          

Diploma 

 

(n=141) 

Bachelor 

 

(n=219)    

Master 

 

(n=222) 

PhD 

 

(n=14) 

Outcome M SD  M SD M   SD M   SD M   SD M   SD 

Tangible 

Attributes 

 

5.40 1.20  5.14 1.80   

 

5.20 1.12 

 

5.08 1.50 5.15 1.17 5.20  1.60 

Intangible 

Attributes 
6.20 1.15  6.10 1.21 6.25 1.15 6.45 1.50  6.50 1.24 6.55  1.30 

Length of 

Wait 
6.20 1.25  6.15 1.50 6.50 1.16 6.71 1.10 6.60 0.91 6.70   1.60 

Hajj 

Experience 
5.12 1.15  5.30 1.60 5.15 1.28 5.22 1.14  5.28 1.54 5.20   1.85 

Hajj Rituals 5.30 1.55  5.45 1.20 5.30 1.15 5.96 1.25 5.70 1.08 5.80   1.50 

Hajj 

Investment 
4.60 1.60  4.70 1.30 4.50 1.50 4.76 1.70  4.50 1.76 4.55   1.60 

Basic 

Religiosity 
6.77 1.70  6.60 1.50 6.37 1.45 6.60 1.15 6.40 1.02 6.50   1.20 

Orthopraxis 5.54 1.60  5.30 1.60 5.66 1.60 5.70 1.30 5.60 0.99 5.70   1.15 

Religious 

Experience 
5.67 1.50  5.40 1.15 5.34 1.40 5.45 1.15 5.22 1.20 5.30   1.17 

Central 

Religious 

Duties 

6.30 1.80  6.10 1.30 6.23 1.14 6.25 1.13 6.20 1.19 6.15   1.20 
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By Level of Income (IDR – Indonesian Rupiah) 

P < 0.001 

 

  

 
< 5 Million 

(n=120) 
 

5-10 Million 

(n=339)          

>10 Million 

(n=344) 

Outcome M SD  M SD M       SD 

Tangible Attributes 

 
4.89 1.47  5.04 1.30   

 

5.25     1.07 

Intangible 

Attributes 
5.06 1.31  5.15 1.33 5.35     1.19 

Length of Wait 5.91 0.91  5.66 1.05 5.67     0.96 

Hajj Experience 5.29 1.35  4.83 1.43 5.01     1.32 

Hajj Rituals 5.97 1.00  5.81 1.41 5.87     1.70 

Hajj Investment 4.41 1.70  3.04 1.28 3.30     1.24 

Basic Religiosity 5.44 1.07  5.12 1.22 5.37     0.96 

Orthopraxis 4.04 1.93  4.51 1.35 5.84**   1.24 

Religious 

Experience 
6.40 1.17  6.02 1.42 6.32     1.17 

Central Religious 

Duties 
6.30 1.90  5.78 1.46 6.05     1.20 
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Appendix J: Documentations (Conference Paper Acceptance Letter) 
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“ COMMITTEE 

INTERNATIONAL CONFERENCE ON MANAGING SUSTAINABLE TOURISM 

“INDIGENOUS, AUTHENTIC AND HALAL TOURISM” 

UNIVERSITAS MATARAM 

Secretariat: FEB - Universitas Mataram 

 Jl. Majapahit No. 62 Mataram – Tel: (0370) 631935, Fax: (0370) 631802 

PAPER ACCEPTANCE LETTER 

24th August 2017 Dear Author, 

On behalf of the Committee, we are pleased to invite you to attend the 1st International Conference 

on Managing Sustainable Tourism which will be held at Aruna Resort Senggigi Lombok Indonesia on 

2nd-4th October 2017. 

 

We are pleased to inform you that the following paper has been accepted for presentation at this 

conference. 

Primary Author: Sulistyo Utomo 

Paper Title: Indonesian Hajj Satisfaction Dimensions Reference No 43 

Please confirm that you will attend the conference to present your paper by sending us your 

completed registration form along with proof of payment no later than 15th September 2017. We 

suggest you to submit your presentation file along with the submission of your full paper or 

registration form. 

Details on the conference, guidelines for full paper and presentation, registration, and payment, can 

be found at http://icoht2017.issconference.net or http://lombokconference.issconference.net. If you 

have any question regarding this conference, please contact at lombokconference@gmail.com, or 

Lalu Adi Permadi (+62-878- 656-928-39) or Elin Erlina Sasanti (+62-811-391-027, WhatsApp only). 

We look forward to meeting you in Lombok, Indonesia. Regards, 

 

Akhmad Saufi, Ph.D. Chairman  

http://icoht2017.issconference.net/
http://lombokconference.issconference.net/
mailto:lombokconference@gmail.com
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Appendix K: Documentations  

(Photos during Interviews and Hajj contributed by respondents) 

 

Interview with scholars (Author’s property) 

 

 

A respondent signing a consent form  
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During Interviews (Author’s property) 

 

 



342 
 

Photo supplied by the permission of Arminareka Perdana Hajj Plus agents and respondents 

  

 

 

 

In front of the hotel room for the Hajj Plus 

Tawaaf (Circling Kaabah seven times) 
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Wukuf in Arafah Plain (The Peak of Hajj) 

Women’s tent 

Wukuf in Arafah Plain (The Peak of Hajj) 



344 
 

 

 

 

 

 

Wukuf in Arafah Plain (The Peak of Hajj) 

Men’s tent 

In the tunnel of Mina for Jamarat (One of 

the Hajj rituals) 
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Collecting pebbles for Jamaraat  
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Photos supplied by KBIH Nurul Faizah Hajj Regular  

 

 

 

 

 

Inside the airplane (Garuda Indonesia) 

Before departure to the holy land 



347 
 

 

 

Hotel for the Hajj regular 




