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Political Influences on the Roles and Characteristics of Ethnic Tourism  

Industry Employees: A Case of Korean-Chinese Tour Guides 

 

Abstract: This study investigates the roles and characteristics of Korean-Chinese tour guides 

during the rapid socio-political changes between China and Korea. Data were obtained through 

in-depth interviews with 12 guides working in South Korea and were analyzed using the 

grounded theory framework. Open coding gave 98 conceptual labels, 30 subcategories, and 13 

main categories. This study allows us to innovatively investigate the psychological changes in 

Korean-Chinese tour guides affected by political influences. However, most of the data was 

collected from males in their 30s using cross-sectional analysis, a longitudinal study would 

therefore strengthen the value of our approach in the future.  

 

Keywords: Political influence; Korean-Chinese; Tour guides; Grounded Theory; Chinese 

group tourists.  

 

 

1. INTRODUCTION 

 

The Korean-Chinese are ethnic Koreans having Chinese nationality who mostly reside in the 

north-eastern region of China (Lee & Chien, 2017). Among these, third generation Korean-

Chinese are fluent in both Chinese and Korean language because they were born and educated 

in China, and their grandparents (first generation) and parents (second generation) use the 

Korean language at home. As the third generation Korean-Chinese grew up and were educated 

in an era when China was integrating into the global market economy, their social and 

economic status is also better than that of older generations. Their reverse migration to South 

Korea (hereafter Korea) began when previously settled parents invited them to attend a good 

international university or to get decent jobs. Contrary to their parents, they were quickly 

absorbed into the white-collar job market in Korea because of their bilingual skills and 

bicultural background (Lee, 2013). 

 

Korea began to open its doors to overseas Koreans after revising its immigration law in 2004. 

The number of foreign residents in Korea has grown by 8.5 percent annually over the past five 

years (Ministry of Justice, 2019). Korea’s neighboring country, China, contributes the largest 

group (45.2%; including Korean-Chinese), followed by Thais (8.4%), Vietnamese (8.3%) and 



3 

 

Americans (6.4%). This increase in the number of foreigners seems to be due to a continuous 

increase in the number of Korean-Chinese residing in Korea. Among the 2.2 million Korean-

Chinese scattered all over the world, about 630,000 chose to settle in Korea (Overseas Koreans 

Foundation, 2014). Korea not only opened its doors to immigrants, but it also welcomed a large 

number of tourists attracted by the overwhelming natural scenery and the world-renowned 

Korean Wave, which is a neologism describing the rapid growth in the popularity of South 

Korean culture since the late 1990s. The proportion of Chinese tourists among the foreign 

tourists visiting Korea is the highest of all. Although the number of Japanese tourists ranked 

highest in 2012, a change occurred in 2013 when the number of Chinese tourists increased and 

this source has stayed on top since then (Korea Tourism Organization, 2020). 

 

Tourists in many Asian countries like Korea, China, and Japan prefer group package tours 

(hereafter abbreviated GPT) or all-inclusive travel, especially when they choose to travel 

abroad (Wang et al., 2000). In the case of GPT for Chinese tourists to Korea, Korean-Chinese 

tour guides (hereafter K-C tour guides) are able to perform an important role not only providing 

instrumental aspects but also by working as highly performing interpreters. However, the 

Korean tourism industry and the role of K-C tour guides sharply declined after the Korean 

Government formally announced the deployment of the THAAD weapons system (Terminal 

High Altitude Area Défense, by the United States) in 2016. The political issue between the two 

countries (China and South Korea) harmfully affected the Korean tourism market because 

Chinese Government enforced “China’s ban on Korean culture” and prohibited the sale of on-

line and off-line Korea group tour products from March 2017 (Ahn, 2018; Swaine, 2017). The 

number of Chinese tourists visiting Korea was recorded as 8,067,722 in 2016, but drastically 

dropped to 4,169,353 in 2017, slightly recovered to 4,789,512 in 2018, and to 5,514,144 in 

2019 (Korea Tourism Organization, 2020). 

 

The Korean tourism market and the role of K-C tour guides have undergone a rapid change 

since the THAAD issue. This study conducts in-depth research on the role of K-C tour guides 

for the Chinese tourists who occupy a high proportion of Korea’s tourism industry. So far, 

Korean-Chinese related research has been on the diaspora and family disintegration (Kwon, 

2015), ethnic return migration (Seol & Skrentny, 2009), acculturative stress (Lee et al., 2012), 

ethnic identity (Hong et al., 2013), and discrimination (Park, 2000), rather than politics.  

Previous studies related to K-C tour guides have discussed the influence of a tour guide's 

capability on tourist satisfaction and behavioral intentions focused on Chinese package tourists 
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visiting Korea (Yang & Kim, 2014), the distortion of communication caused by the difference 

in some of historical perspectives between Chinese tour guides and Korean tourists (Paio et al., 

2013), the optimal service provided by tour guides for tourists (Chinese vs. Japanese; Hong & 

Na, 2011), and the influence of tour guide self-leadership on their subjective career success 

(Lee & Pan, 2015). Most of these studies are however from the perspective of the tourist, it is 

difficult to find in-depth studies focusing on the perspective of K-C tour guides specifically.  

 

The purpose of this study is to analyze the roles and characteristics of K-C tour guides after the 

THAAD was deployed in Korea. To achieve this goal, the researchers reviewed the prior 

literature on the characteristics of Korean-Chinese immigrants, the role of tour guides, and the 

impact of the THAAD deployment on Korea’s tourism industry. Next, individual in-depth 

interviews were conducted with 12 K-C tour guides who are currently working in Korea. After 

data collection and data analysis, suggestions about the theoretical and managerial implications 

are made based on the findings from grounded theory. This study makes a valuable addition to 

both areas by investigating the psychological changes of K-C tour guides due to the external 

factors influencing their job. 

 

2. LITERATURE REVIEW 

 

2.1. Definition and Characteristics of Korean-Chinese 

 

China is a united and multi-ethnic nation that has 56 different ethnic groups (Wang, Ye, & 

Schapper, 2016; Wu & Han, 2011).  Those 56 ethnic minority groups comprise 8.5% of the 

total China's population while the Han, the majority, make up 91.5% of the population (Kong 

& Yu, 2019; National Bureau of Statistics of China, 2010). The Korean-Chinese, are one of 

the 56 ethnic minority groups, and live in the northeastern region of China (Lee & Chien, 

2017). They have a relatively high level of education compared to other minorities in China 

and are also the only ethnic minority to have a "home country" that preserves their own 

language, customs and history (Moon, 2010). 

 

The migration of Koreans to China took place from the end of the Joseon Dynasty in the form 

of movement of labor or the independence movement for Korea, and as of 2019, 2.46 million 

descendants have been settled in the three northeastern provinces of China. These are the Jilin 

(1,047,227 Korean-Chinese), Heilongjiang (332,854 Korean-Chinese) and Liaoning (168,118 
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Korean-Chinese) provinces (Ministry of Foreign Affairs, 2020), but about 44% of the entire 

Korean-Chinese population lives in the Yanbian Korean Autonomous Prefecture in Jilin 

Province, on the border of North Korea (Sohn, 2001). Their reverse migration to Korea 

proceeded briskly when Korea and China established diplomatic relationship in 1992. In the 

beginning, many of them came for short visits under a tourist/transit (B-2) visa. However, 

Korea's high rate of economic growth in 1990s caused a labor demand, and many Korean-

Chinese laborers were incorporated into the labor market at this time (Jang & Kang, 2017; Lee, 

2014). The legal status of the Korean-Chinese in Korea became stabilized after the Overseas 

Korean Act of 2004 was passed. A total of 708,304 Korean-Chinese reside in Korea, including 

197,115 people with a work and visit visa (H2), 352,779 people with an overseas Korean visa 

(F-4), and 89,306 people with a permanent resident visa (F-5) (Ministry of Justice, 2020).  

 

The growing number of Korean-Chinese in Korea has also interested academia. Much of the 

research involving the Korean-Chinese has been conducted in recent years. Seol and Skentney 

(2009) investigated Korean-Chinese legal and social status, defining them as low-wage 

workers legally and claiming that discrimination exists on the social level. Moreover, Piao 

(2017) criticized Korea’s hierarchical citizenship status in his study. He pointed out that 

Korea’s economically oriented citizenship policy has created an internal hierarchy of 

citizenship statuses and socio-economic inequality for the Korean-Chinese minority group. 

However, recent studies have emphasized the third generation Korean-Chinese and have dealt 

with the factors in successful adaptation to Korean society. Jo & Cha (2019) studied the 

influence of Korean-Chinese restaurant owners on the Korean tourism industry in terms of the 

spread of Chinese culture through ‘Lamb Skewer’, a popular Chinese dish. Also, Lee & Chien 

(2017) mentioned that even though the Korean Government controls Korean-Chinese workers 

through its visa policies they are welcomed in the low-skilled employment market. Lee (2013) 

investigated the characteristics of 20’s to 30’s white-color Korean-Chinese. The results showed 

that third generation Korean-Chinese are contemplating further migration to Beijing or 

Shanghai in the near future for the sake of economic opportunities. 

 

2.2. The Role of the Tour Guide 

 

A tour guide refers to a person providing tour assistance and historical information to tourists 

at historical and cultural sites, museums, and any attractive sites in a country (Wikipedia, 

2020). In modern society, the role of the tour guide has its direct historic origins in the Grand 
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Tour of the 17th and 18th centuries in Europe (Brodsky-Porges, 1981) and in the beginnings 

of modern tourism which eventually superseded the Grand Tour in the 19th century (Cohen, 

1985). A cabinet-maker, Thomas Cook, created organized profitable mass touring in 1841 

(Brodsky-Porges, 1981) and this was the beginning of the Grand Tour. The Grand Tour created 

the word ‘tourist’ and needed a tour guide. Cohen (1985) outlines the four major functions that 

tour guides serve. The roles are grouped under the categories of instrumental, social, interactive 

and communicative roles. Cohen also identified four types of tour guides focusing on their 

functions: originals, animators, tour leaders, and professionals. Originals are known as 

pathfinders who perform mainly an instrumental function. The role of originals is to ensure 

that “tourists reach their destination and return safely”.  However, originals tend to point out 

objects of interest without offering detailed explanations. Next, animators perform a social 

function by friendly interacting and socializing with tourists. They often listen and respect 

tourists' preferences. On the other hand, tour leaders perform the interactive function by 

actively leading the tourists. Lastly, professionals perform the communication function by 

transferring and elaborating information, like explaining where to visit and how to enjoy that 

visit (Reisinger & Steiner, 2006). 

 

The Korean tourism industry has been greatly influenced by China and its tourists in the last 

decade. The rapid development of China's economy has increased demand for overseas travel 

and many Chinese tourists chose Korea for geographical and cultural reasons. The number of 

foreign tourists who visited Korea from 2010 to 2014 showed an annual growth rate of 12.7%, 

with the number of Chinese tourists in particular exploding. From 2013, the number of Chinese 

tourists surpassed that of Japanese tourists, and Chinese tourists took the most important 

position in the Korean inbound tourism market (Lee & Pan, 2015). In many Asian countries, 

such as Korea, China, and Japan, the Group Package Tour (GPT) and all-inclusive travel are 

popular and remain the main modes of outbound travel in many markets (Wang et al., 2000). 

Not only in the Asian countries, but also in Europe, GPTs were developed to accommodate the 

rapid growth in demand and provide trips at lower prices (Rossello & Riera, 2012; Vainikka, 

2016). The mass tourism destination is a well-known spatial category for large-scale tourism 

practices. Tourists who choose GPT pay a one-time fee to a travel agency before the trip and 

then the travel agent provides all the travel services, including food, sightseeing, lodging, 

transportation, and all kinds of tickets. During the GPT, tourists in the group depart and return 

together (Wang, Hsieh, Chou, & Lin, 2007). The main difference between GPT and other forms 

of tourism is that a tour guide accompanies GPT tourists while other types of tour find that it 
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is not necessary to have a tour guide throughout the trip (Wang, Hsieh, & Huan, 2000). The 

behavior and manners of tour guides may affect the atmosphere of the whole GPT members. 

Also, a sense of humor can create a comfortable trip for the tourists (Pabel & Pearce, 2016). 

 

On the other hand, language barriers are the critical obstacles for foreign tourists when it comes 

to choosing destinations. Most tourists are well aware of this difficulty, which may have effects 

on their choices of future tour destinations, their interactions with the locals, and the quality of 

their experience (Lee, 2013). For this reason, with the floods of Chinese tourists visiting the 

country, the demand for Chinese tour guides has also increased in Korea. The total number of 

Chinese tour guides in 2010 was recorded only 184 people, but in 2014 the number increased 

16.5 times (Tourism Knowledge & Information System, 2020). Among them, the role of third 

generation K-C tour guides is critical in terms of proving historical and cultural information to 

Chinese tourists as well as serving them as an interpreter.  

 

To become a tour guide, people should take an exam to get a certificate as a tour guide that is 

administered by the Human Resources Development Service of Korea (Tourism Promotion 

Act, 2020). There are no restrictions on eligibility for the qualification test from nationality, 

age, experience, or academic background. For Chinese tour guides, fluency in Chinese and 

knowledge of Korean history are necessary (Kang et al., 2018). The factors that make the exam 

difficult for third generation Korean-Chinese is the history part. Most of them are educated in 

China thus they may not be fully aware of Korean history (Moon, 2010). Therefore, there are 

many third generation Korean-Chinese working as tour guides without a license. In fact, 

ineligible tour guides are causing various problems such as a lack of understanding of Korean 

history and culture leading to errors in explanation, and distortion of historical facts (Yang & 

Kim, 2014). These issues relate to K-C tour guides in their studies. The employment of such 

unqualified guides can undermine the overall national image of Korea by distorting Korean 

history, by taking tourists only to the free entrance sites, and by forcing tourists to shop in 

designated outlets to get commissions, while also infringing on the work opportunities of 

qualified people (Oh & Jeon, 2013). 

 

While the research on K-C tour guides is not sufficient, there are some studies regarding tour 

guides or related topics. Bowen (2001) discovered satisfaction and dissatisfaction with guides 

from a small group of tourists by adopting a participant observation method in his study. He 

found out that the tour guide can encourage the individual tourist to become self-enhanced, 
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self-protected and self-presenting to others. On the other hand, Tsaur, Cheng, and Hong (2019) 

studied the misbehavior of tour members by using a qualitative approach and content analysis. 

They categorized the misbehavior of tour members into five areas: detrimental misbehavior 

affecting group operation, towards the tour leader, towards tour members, towards the tourism 

environment and towards tourism organizations. Also, Yen, Tsaur, and Tsai (2018) explored 

how travel leaders used their own abilities and needed to balance their job needs and resources, 

thus improving their enthusiasm and performance. This was the first to establish the concept 

of tour leader job crafting in the working environment. 

 

2.3. The Impact of the THAAD Deployment on Korea’s Tourism Industry 

 

In 2016, the Korean tourism market was in a strong growth period with Chinese tourists who 

were attracted to Korea by its natural scenery and the world-renowned Korean Wave. However, 

on July 2016, Korean Government announced that Seongju in South Korea would be the 

location of an American THAAD (Terminal High Altitude Area Défense) deployment even 

though China and Russia had strongly resisted it. China’s reaction has been strongly negative 

because the sophisticated and long-range THAAD X-band radar system could weaken China’s 

strategic deterrent (Swaine, 2017). Since this deployment the Korean tourism industry has been 

seriously damaged because of the political issues related to THAAD. The Chinese Government 

enforced “China’s ban on Korean culture” and prohibited the sale of on-line and off-line Korea 

group tour products from March 2017 (Ahn, 2018). 

 

There have been three major changes in the Korean tourism industry due to the THAAD 

deployment. First, the market experienced a huge decrease in the number of Chinese GPT. 

After THAAD deployment, the number of inbound Chinese tourists to Korea decreased by 60% 

in 2017 compared to 2016 (Figure 1). This deterioration of Korea's tourism market due to 

THAAD deployment greatly impacted tour guides in Korea. Approximately 2,000 to 2,500 

tour guides (Chinese) had obtained licenses from 2014 to 2016 (Tourism Knowledge & 

Information System, 2020). However, the number of tour guides (Chinese) who obtained 

licenses dramatically dropped to 416 people in 2018 (Table 1). Juan et al. (2017) investigated 

the constraints on Chinese tourists visiting Korea caused by THAAD using the Q-methodology. 

They identified the subjective characteristics of Chinese tourists who cancelled planned tours 

and classified Chinese tourists’ attitudes towards the THAAD issue. Based on their evaluation, 

four types of Chinese tourist attitudes were articulated, namely, patriotism, risk awareness, 
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external dependency, and sanctions on some Korean enterprises. The THAAD issue greatly 

influenced the values and beliefs of Chinese tourists. 

 

Second, a growing number of cross-border shoppers from China to Korea known as ‘Chinese 

surrogate shoppers (CSS)’ appeared (Chae & Kim, 2020; Xie, 2018). The CSS became VIPs 

to Korean duty-free shops and have completely replaced the GPTs, in recent years. The 

combined sales of the Korea duty-free shop industry reached 24.86 trillion Won (US$20 billion) 

in 2019. That is more than 31% higher than 2018 (18.96 trillion Won). The duty-free industry 

recognizes that such sales growth was due to the increased number of CSS visiting Korea. The 

CSS now account for more than 50% of duty-free shops' total sales in Korea (Money Today 

Newspaper, 2020). The CSS’s main purpose of visit to Korea is arrange for cross-border 

exporting so their successful journey would see them purchasing commodities at good prices. 

Often, there are competitions over consumer commissions between local duty-free shops to 

attract CSSs (Chae & Kim, 2020). 

 

Third, increasing numbers of Chinese FITs (Free Independent Travelers), especially the 

generations born between 1980 to 1989 and born between 1990 to 1999 are covering up the 

loss of Chinese GPTs (Yi, 2019).  The FITs are mainly a millennial generation chasing trends 

and spending heavily. Rather than a group tour, FITs are visiting Korea with family members 

or friends to go shopping or sightseeing. While not preferring package tours they want to use 

their time profitably and will search for information on their smartphones and map out tourism 

plans. In regard to shopping, they chase the clothes, cosmetics and food that appear in Korean 

dramas and movies, influenced by the Korean Wave, department stores are the preferred spot 

to shop in. For the sightseeing aspect, FITs show "personal taste consumption" that values 

individual tastes. Favored products include the street food experience, visiting Korean style 

traditional houses, the traditional market experience, and a Korean style Sauna experience. 

Since young people who want to consume certain products have entered a new tourism demand 

group, various policy changes reflecting the changed paradigm are necessary in the Korea 

tourism industry (Kim & Lee, 2019). Moreover, Wang et al., (2016) argue that it is important 

to prepare technical support related to smart tourism. Due to the rapid development of 

information and communication technology (ICT), smart tourism has gained increasing 

attention. However, with the development of smart tourism, the role of tour guides will 

inevitably be reduced. The technology related to smart tourism enabled the young Chinese 

tourists to experience FIT more easily without the help of tour guides. 
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Insert Figure 1 about here 

 

Insert Table 1 about here 

 

3. METHODOLOGY  

 

3.1. Data Collection 

 

This study conducted in-depth interviews with 12 Korean-Chinese tour guides working in 

Korea to collect data. In-depth interviews are not only able to identify the emotions, attitudes, 

and behaviors of interviewees that are normally difficult to observe (Haralambos & Holborn, 

1995) but are also able to describe and scrutinize the reality by drawing out experiences and 

thoughts (Na, 2016). In the beginning, the research questions were developed through feedback 

from current K-C tour guides to the authors. The interviews were then conducted using a 

snowball sampling method, which is a popular way of gathering participants through 

introduction by previous interviewees. Snowball sampling is often used when the population 

being surveyed is ‘hard to reach’ because of a small number of potential participants or when 

topics are sensitive (Bergeron & Senn, 1998; Browne 2005). The first interviewee was an 

acquaintance of an author of the current study who was a Korean Chinese graduate majoring 

in hotel and tourism management in an university near Seoul, Korea, and he was working as a 

tour guide by himself at the time of the interview. Therefore, he was able to introduce 

appropriate interviewees for the study through his social networks like his colleagues and 

friends, who also worked as K-C tour guides. In this selection process, the authors made efforts 

to have the interviewees selected in an objective and un-biased as possible manner to enhance 

objectivity. The interviews were held at a car park in a famous duty-free shopping center in 

Seoul and in a nearby café, where many Chinese group tourists visit, while the K-C tour guides 

were waiting for Chinese tourists who enjoyed shopping. The authors stayed in this place to 

greet each participant and asked for their consent and conducted interviews using semi-

structured questionnaires. A small gift was given to each interviewee as a token of appreciation 

for their participation.  

 

The research participants were asked to voluntarily decide whether to participate after 

explaining details of the purpose and process of the research. During the interview, we also 
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explained that participants had the right to discontinue the interview at any time and that they 

would be treated anonymously to protect their privacy and human rights (Babbie, 2013). 

Individual interviews were conducted using semi-structured questionnaires (Table 2) that had 

been reviewed by a qualitative research expert for feasibility and appropriateness. Data on the 

respondent’s personal and migration background were collected in the first preliminary survey 

and the second main survey was carried out after rapport was formed. The interview dates were 

July 10 to July 21, 2018, and the actual interview lasted between 45 to 90 minutes per person. 

The contents of all interviews were recorded and stored by the researchers after obtaining prior 

agreement from the participants. Finally, the contents were transcribed and documented for the 

analysis. In qualitative studies, it is most desirable that the appropriate number of respondents 

are determined at a level where new information no longer appears (Lincoln & Guba, 1985), 

also sample collection is terminated as new information is not being obtained (Patton, 

1990). Consequently, we limited our sample to 12 K-C tour guides in line with these rules. 

 

Insert Table 2 about here 

 

3.2. Data Analysis 

 

We analyzed the data collected through the interviews using the grounded theory. This theory 

was found to be a qualitative research method for generating theories about specific phenomena 

through systematic analysis exploring social phenomena from the perspective of symbolic 

interactions (Babbie, 2013). Because grounded theory provides specific research procedures in 

detail, unlike other qualitative research methods (Corbin & Strauss, 2008), it has the advantage 

of reducing the ambiguity in data analysis, long considered a weakness in qualitative research, 

and of reducing the room for arbitrary analysis by researchers (Kim, 2017). Grounded theory 

is carried out in three steps, open coding, axial coding and selective coding. Open coding refers 

to breaking the data apart and describing concepts that stand for blocks of raw data (Corbin & 

Strauss, 2008). Axial coding means having a process for putting data back together that has 

been broken at the open coding stage in new ways, using a paradigm model covering causal 

conditions, central phenomena, contextual conditions, intervening conditions, and 

actions/interactions and consequences (Partington, 2000). Finally, selective coding refers to 

the process of defining all categories that are unified around a core category, and any categories 

that require explication are filled in with descriptive detail (Strauss & Corbin, 1990).  
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In this study, the data was analyzed according to the three stages of research procedure in 

grounded theory, open coding, axial coding, and selective coding, using the constant 

comparison method and was conducted simultaneously with data collection. Constant 

comparison is a method of coding of qualitative data based on grounded story and is the 

analytic process of comparing different pieces of data for similarities and differences. The cases 

that are found to be conceptually similar to previously coded ones are given the same 

conceptual label and put under the same code. Each new case that is coded adds to the general 

properties and dimensions of that code, elaborating it and bringing in variation (Corbin & 

Strauss, 2008). Therefore, after repeated reading of the contents of the in-depth interviews that 

are transcribed, we continued to compare, modify, and combine the initial concepts and 

subsequent concepts. While creating concepts, researchers take the contents and group them 

into subcategories and categories. 

 

3.3. Trustworthiness 

 

This study followed four criteria, including credibility, transferability, dependability, and 

confirmability (Guba, 1981) to establish trustworthiness. Credibility is the internal validity of 

quantitative research and is an evaluation of the perception and experience of participants 

(Lincoln & Guba, 1985). In order to increase reliability, the analysis results were shown to 

three selected participants and verified as to whether the results correspond to the opinions and 

reality of the participants, namely, the experiences of those participants. Transferability is 

equivalent to the external validity or generalizability of quantitative research and refers to the 

extent to which research results can be applied in contexts or places other than research 

situations (Shenton, 2004). To meet the standards of transferability, we showed the results to 

three K-C tour guides working at other travel agencies and verified whether the results were 

meaningful and applicable based on their experiences. Dependability is equivalent to the 

concept of reliability in quantitative research, which focuses on whether research results are 

consistent when other researchers repeat questions to the same subjects in a similar context 

(Lincoln & Guba, 1985). In other words, the collection and analysis of data are used to assess 

the consistency of the results (Shenton, 2004). In this study, three professors from a university 

tourism department who had experience in qualitative research reviewed and evaluated 

dependability. Finally, confirmability is the objectivity of quantitative research, meaning bias 

should be excluded from the research process and results (Lincoln & Guba, 1985). In this study, 
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we began our research without the intention of proving any results in advance and wanted to 

maintain confirmability from a true perspective. 

 

4. FINDINGS 

 

4.1. The Characteristics of the Interviewees 

 

Of the 12 interviewees, three were female and nine were male. The largest proportion were in 

their 30s, followed by those in their 20s and 40s. The majority were long-term residents who 

had been living in Korea for 6 to 18 years. Seven interviewees had obtained tour guide licenses 

and five did not. Four interviewees had a Chinese F4 visa and two had a Chinese F5 visa. 

Furthermore, six participants became naturalized Korean citizens. 

 

Insert Table 3 about here 

 

4.2. Open Coding 

 

In the open coding phase, raw materials collected through an in-depth interview were analyzed 

in line units. As we read through the transcribed data, we were able to develop external and 

internal concepts, and categorized them into groups, resulting in a total of 98 concepts, 30 

subcategories, and 13 main categories. 

 

4.3. Axial Coding 

 

In the axial coding phase, we develop a paradigm model consisting of causal conditions, 

contextual conditions, central phenomena, intervening conditions, actions/interactions, and 

consequences taking into account the relationships between the 13 main categories derived 

through open coding.  

 

4.3.1. Causal conditions 

Causal conditions are incidents that cause or affect the central phenomena (Creswell, 2013). 

We narrowed the causal conditions as ‘decrease in the number of Chinese tourists and changes 

in the types of Chinese tourists.’ These conditions cause the central phenomena that are 

characterized as ‘lopsided role’, ‘job dissatisfaction’, and/or ‘the threat to livelihood’. 
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Insert Table 4 about here 

 

4.3.2. Central phenomena 

Central phenomena explain one or more core categories that are addressed and controlled 

through a series of actions/interactions strategies as a result of the effects of causal conditions 

(Strauss & Corbin, 1990). The central phenomena that have been emerging in the roles and 

characteristics of K-C tour guides since the THAAD deployment are shown to be ‘lopsided 

role, ‘job dissatisfaction’, and/or ‘the threat to livelihood’. The subcategories for ‘lopsided role’ 

are ‘reduced role as a tour guide’, ‘changed role as a driver for Chinese surrogate shoppers’, 

and ‘compulsory shopping pressure from travel agencies. ‘Wage dissatisfaction’ and ‘job 

insecurity’ fall under the category of ‘job dissatisfaction’. Further, the category of ‘the threat 

of livelihood’ has two subcategories that are ‘decrease in work-load’ and ‘decrease in income’.  

 

Insert Table 5 about here 

 

4.3.3. Contextual conditions 

Contextual conditions refer to the structural conditions that shape the nature of situations and 

circumstances to which individuals are responding by means of actions/interactions (Corbin & 

Strauss, 2008). The contextual conditions in this study are identified as ‘the limitations of 

tourism market’, ‘the expansion of tourism information’, ‘the increased number of uncertified 

tour guides’ and ‘weakness of government screening’. The category of ‘the limitations of 

tourism market’ consists of sub-categories such as ‘lack of tourism resources’, ‘collapse of the 

tourism market’ and ‘the harmful effects of budget tours.’ The category of ‘the expansion of 

tourism information’ consists of sub-categories such as ‘active search before the trip’, and ‘the 

expansion of information sharing’. ‘The increased number of uncertified tour guides’ consists 

of the subcategories ‘equal treatment as uncertified tour guides’, ‘unfair treatment’ and 

‘incompetence of uncertified tour guides.’ The category of ‘the weakness of government 

screening’ has sub-categories of ‘the government's indifferent attitude’ and ‘ignoring the 

importance of licenses’. Subcategories such as ‘The limitations of tourism market’, ‘the 

expansion of tourism information’, and ‘the increased number of uncertified tour guides’ 

correspond to the circumstances affecting the central phenomena ‘lopsided role’, ‘job 

dissatisfaction’, ‘the threat to livelihood’. In other words, the central phenomena are 

strengthened by the situational conditions. 
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Insert Table 6 about here 

 

4.3.4. Actions/Interactions 

Actions/interactions represent the usual or strategic response taken by individuals or groups to 

central phenomena that occur under various conditions (Strauss & Corbin, 1990). The 

actions/interactions found in this study cover ‘an effort to enhance capabilities’ and are made 

up of the subcategories of ‘capacity development’ and ‘future design’. In other words, 

participants in the study strive to enhance their capabilities as a strategy to manage and carry 

out the requirements of the central phenomenon. 

 

Insert Table 7 about here 

 

4.3.5. Intervening conditions 

Intervening conditions represent a wide range of structural conditions, including social, 

economic and political factors that promote or limit the actions/interactions strategy for central 

phenomena (Corbin & Strauss, 2008). The results of intervening conditions were ‘good 

relationships with co-workers’, ‘envious attention from others’ and ‘work values.’ ‘Good 

relationships with co-workers’ consist of sub-categories such as ‘bonding with colleagues’ and 

‘the pursuit of friendship between colleagues.’ ‘Envious attention from others’ has the sub-

categories of ‘high salary job’ and ‘a desirable occupation’. ‘Work values’ consists of the sub-

categories of ‘external value’ and ‘internal value’. Thus, intervening conditions influence 

actions/interactions to be more active or passive. 

 

Insert Table 8 about here 

 

4.3.6. Consequences 

Consequences mean the outcome of actions/interactions taken to deal with a phenomenon 

(Strauss & Corbin, 1990). Consequences in this study were shown to be ‘living as a tour guide’ 

consisting of such sub-categories as ‘remaining as a tour guide’, ‘job attachment’, and ‘self-

realization’. In this study, the central phenomenon and actions/interactions led to the 

consequences of ‘living as a tour guide’. 

 

Insert Table 9 about here 
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4.4. Selective Coding  

 

4.4.1. Core category 

The core category represents the central theme of the study (Corbin & Strauss, 2008). The core 

category of this study is shown as ‘walking into the future step by step through development 

of one's own capabilities without complacency in the current situation’. For research 

participants, a tour guide is a tool for self-realization and a means of subsistence that can 

display the bilingual skills they have. However, as the number of Chinese tourists was reduced 

and their types changed after the THAAD was deployed, their various roles were also reduced 

or changed. Adapting to such situations, participants tryto build up the professional knowledge 

and skills that are necessary. Therefore, the core category of this study is the process of standing 

up as an expert with pride in the profession of tour guide. 

 

4.4.2. Story line 

Story lines represent the process of moving from narrative to conceptualization by 

systematically associating key categories of research into different concepts or categories, 

identifying and refining these associations, and describing categories (Corbin & Strauss, 2008). 

Based on the results of open coding and axial coding, the relationship between each concept 

and category was embodied in the context of the storyline. The storyline of this research is as 

follows. China's ban on tourists to Korea following the deployment of the THAAD system in 

2016 resulted a sharp drop in the number of Chinese GPTs who used to make up the largest 

portion of the inbound tourists in Korea. The roles of K-C tour guides were also changed 

accordingly as any tourists were FITs and surrogate shoppers. Tour guides were usually 

working for Chinese GPTs, FITs and medical tourists before the THAAD deployment, 

however they were only serving FITs and surrogate shoppers after that political decision was 

made. In addition, the roles of tour guides shrank since the majority of their clients, the 

surrogate shoppers, have only one purpose in visiting Korea. The role of tour guide for the 

surrogate shoppers is to bring them to different duty-free shops located in Seoul. From the 

experience of such changes in their roles, the participants not only felt dissatisfaction and the 

insecurity of their occupation but also suffered from reduced salary.  

 

There were other obstacles. With the recent development of technology, young Chinese tourists 

started to share tourism information through social network system (SNS). Smart phones are 

gradually replacing the roles of tour guides and many Chinese FITs rely on their smart gadgets 



17 

 

when coming to Korea. On the other hand, participants in our study felt tired and were in 

financial difficulties when working for low budget tourists. They were also worried about 

creating negative images of Korean tourism being of low quality. The reason for the increase 

in low budget packages is partly due to the lack of tourism resources in Korea. Participants 

were concerned that there are not many well-known tourist spots in the country. Some research 

participants also shared their stories of putting a lot of effort into earning their licenses. They 

even complained of being treated equally with tour guides who do not have licenses. Both 

travel agencies and the Korean Government show complacent attitudes toward this issue and 

the participants believed that strengthening the screening system may solve this problem. For 

their fellowship aspect, participants were forming a strong bond with their colleagues. They 

actively create K-C tour guide networks both professionally and socially and share information. 

This networking between colleagues gives them a sense of belonging. Participants also showed 

motivation and attachment towards their occupation. Overall, they were satisfied with the job 

for several reasons like high salaries, flexible working hours, reasonable workloads and work-

life balance. In addition, they felt a sense of achievement when using their bilingual skills and 

they thus take advantage from being bicultural while they are working. Most of all, they were 

proud of being K-C tour guides working in Korea. 

 

The political factor strongly changed the roles of K-C tour guides and they had to adapt to the 

difficulties that Korean tourism sector faced. Nevertheless, they did not think of switching their 

jobs but tried harder to become competitive tour guides in Korea. Those who currently do not 

have licenses said they will pass the exams to become certified tour guides. Moreover, most 

participants showed a desire to expand their capabilities further. They have learnt the lesson of 

not depending solely on Chinese tourists. Some of the participants are willing to learn English 

to recruit English speaking tourists since they comprise a larger proportion of Korea’s tourism 

market overall. The government’s announcement of the deployment of THAAD was a critical 

factor that negatively affected and brought rapid role changes to K-C tour guides in Korea, but 

it also provided them with an opportunity to look back and leap forward.   

 

5. DISCUSSION AND CONCLUSION  

 

5.1. Discussion  
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The main purpose of this study was to examine the roles and characteristics of Korean-Chinese 

(K-C) tour guides after the THAAD deployment in Korea. The study analyzed the data 

collected from K-C tour guides in Korea through in-depth interviews based on grounded 

theory. In summary, the results of open coding were grouped into 98 conceptual labels, 30 

subcategories, and 13 main categories. The results of axial coding indicated that the causal 

conditions were ‘the decrease in number and change in the types of Chinese tourists in Korea’. 

The central phenomena that have been emerging in the roles and characteristics of K-C tour 

guides since the THAAD issue are ‘the lopsided roles’, ‘job dissatisfaction’, and ‘the threat to 

livelihood’. Contextual conditions are ‘the limitations of the tourism market’, ‘the expansion 

of tourism information’, ‘the increased number of uncertified tour guides’, and ‘the weakness 

of government screening’. The intervening conditions are ‘the good relations with co-workers’, 

‘envious attention from others’, and ‘work values’. Actions/interactions are ‘an effort to 

enhance capabilities’ and the consequences are ‘living as tour guide’. Finally, according to the 

results of selective coding the core category is ‘walking into the future step by step for the 

development of one's own capabilities without complacency in the current situation’. 

 

5.2. Theoretical Contributions 

 

This study provides several theoretical contributions. First, the tourism sector is an industry 

that is sensitive to political and environmental factors. Most previous studies have shown 

changes in tourism demand due to external factors such as earthquakes, terrorism, disease, 

financial crises, and so on (Huang & Min, 2002; Kubickova, Kirimhan, & Li, 2019; Kuo et al., 

2008; Tung & Chao, 2011). However, this paper significantly contributes the first attempt to 

investigate the psychological changes in tour guides due to external political factors such as 

THAAD. Second, the contribution of tour guides to the development of the tourism industry 

through their role is huge. In particular, as the inbound market for Chinese tourists grows in 

the Korean tourism sector, the number of K-C tour guides are also rapidly increasing. Yet, little 

research has been done on the specific topic of the K-C tour guide, thus this paper can be used 

as basic data for understanding K-C tour guides who play an important role in the Korean 

tourism market. Third, this study conducted qualitative research to raise our multi layered and 

in-depth understanding of the main roles and characteristics of K-C tour guides. In other words, 

the current study could not only identify the emotions, attitudes, and behaviors of interviewees 

but also scrutinize reality by drawing out experiences and thoughts to build a analytical 

framework for these. 
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5.3. Practical Implications  

 

The current study also discusses the managerial implications for securing the job market for 

K-C tour guides and the future development of the tourism industry in Korea. First, it is 

important to build up market resilience to cope with external variables such as the political 

issues of decisions like THAAD. To do so, the government needs to set up an institutional 

mechanism so that tour guides’ livelihoods are not threatened in any unexpected circumstances. 

For example, providing financial support for travel agencies that are hiring certified tour guides 

as full-time employees or giving benefits, such as bonus vouchers or other incentives, and by 

evaluating excellent travel agencies will help tour guides become financially stable. Second, it 

is necessary to thoroughly monitor the tour guide certificate system because many travel 

agencies still hire unqualified and uncertified tour guides in Korea. This can have a serious 

impact on the Korean tourism market because tour guides without any expertise can damage 

the country’s image by delivering incorrect information such as distorted history to foreign 

tourists. Thus, penalties on travel agencies hiring tour guides without a license should be 

strengthened. Third, the tourism industry must detect the negative factors arising from the 

budget tour business. For example, obsession with the commission fee given by duty-free shops 

can lead to ignorance of the original role of a tour guide. 

 

5.4. Managerial Implications  

 

Currently, the Korean tourism industry is greatly affected by its political factors and has a 

volatile structure that is biased toward shopping rather than tourism. From a broader 

perspective, it is important to ensure that Korea tour industry is less affected by the 

unpredictable political implications and to boost the fundamental tourism market. Therefore, 

this study is providing insightful managerial implications as now discussed. First, it is 

necessary to diversify the inbound market, such as reducing dependence on China in relation 

to the tourism sector. In fact, most Korean duty-free shops are making efforts to “diversify 

source markets of customers” in Korea. They also try hard to “diversify business markets” to 

reduce their over-dependence on China and overcome uncertainties by constant opening stores 

overseas such as Jakarta Airport (Indonesia), Da Nang Airport (Vietnam), Changi Airport 

(Singapore), Chek Lap Kok Airport (Hong Kong), Macau Airport (Macau) and so on.  
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Second, it is important to develop alternative tourism attractions instead of relying only on the 

Korean Wave such as K-pop stars and K-drama. Korea has recently suffered from lack of new 

tourism resources to keep attracting overseas inbound tourists. Thus, it is crucial to develop 

hands-on tourism products that make tourists want to experience authentic Korean food, culture, 

and history and become repeat visitors to Korea by developing experience-oriented tourism 

products. It should be reborn as an attractive tourist destination where you want to create new 

attractions and foods, such as Temple Stay, and Korean food-making experiences. Third, each 

local government needs to develop authentic and differentiated tourist attractions, tourism 

products and regional festivals so that foreign tourists, who are currently concentrated only in 

certain places such as Seoul and Jeju Island, can be spread to other parts of Korea. Finally, it 

would be necessary to develop experience-related tourism contents by facilitating a smart 

tourism system so that independent tourists can travel conveniently using the Internet and 

smartphones in line with changes in communication and methods of service in tourist 

destinations. 

 

5.5. Limitations and Further Research 

 

This study was analyzed using a cross-sectional rather than a longitudinal approach. However, 

political and environmental factors such as THAAD may differ in the degree of their influence 

over time. Therefore, if we instead study the role changes of K-C tour guides through a 

longitudinal approach, we believe that more meaningful research results will be produced. 

Finally, most of the data was collected from males in their 30s. It is therefore necessary to 

conduct research on K-C tour guides considering not only their gender and age, but also various 

additional demographic characteristics such as working periods and income levels. 
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Table 1. The number of people who had tour guide licenses (Chinese) in Korea. 

 

 

 

 

 

 

 

 

 

 

 

 

 
Source: Tourism Knowledge & Information System, 2020 (http://www.tour.go.kr). 

 Tour guide (majored in Chinese) in Korea 

Year Number of people Rate of increase (%) 

2000 260 - 

2001 463 78.08 

2002 391 -15.55 

2003 129 -67.01 

2004 62 -51.94 

2005 49 -20.97 

2006 61 24.49 

2007 51 -16.39 

2008 49 -3.92 

2009 51 4.08 

2010 184 260.78 

2011 370 101.09 

2012 698 88.65 

2013 1,160 66.19 

2014 2,468 112.76 

2015 1,963 -20.46 

2016 1,418 -27.76 

2017 739 -47.88 

2018 416 -43.71 

Total  12,186  

http://www.tour.go.kr/
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Table 2. Interview questions. 

Category Questions 

 

 

 

 

Background 

What is your age? 

Where were you born and raised? 

What is your educational background? 

Do you currently live with your family now?  

Does your family live in Korea?  Does your family live in China? 

When did you move to Korea? 

What are the reasons to move to Korea? 

In which area of Korea do you currently reside? 

How often do you visit China and what are the reasons for visiting China? 

 

 

 

 

 

 

 

 

 

Role of tour 

guide 

When did you start working as a tourist guide? What are the reasons to choose 

working as a tourist guide? 

What kind of efforts did you make to become a tourist guide? Have you obtained 

the license? 

Which type of tourist guide role do you usually play?  

(e.g. GPT, FIT, Daigou, Medical tourism) 

What do you think of having a main role as a tourist guide? 

What is your opinion about the Korean Government deploying the THAAD in 

Korea and do you think such incidents affect the roles of tourist guides in Korea? 

Are you satisfied with your job as a tourist guide? 

Do Korean-Chinese in their 20s and 30s prefer jobs as a tourist guide? If yes, then 

what are the reasons for this? 

What kind of jobs do Korean-Chinese in their 20s and 30s like to have in Korea? 

Do you think that a job as a tourist guide can raise their social and economic status 

for Korean-Chinese in their 20s and 30s living in Korea? If yes, then what are the 

reasons for this? 

Do Korean-Chinese tourist guides in their 20s and 30s feel job security? 

Are the jobs chosen by their parents’ generation also preferable for Korean-Chinese 

people in their 20s and 30s? Please give reasons. 
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Table 3. Interviewee characteristics. 

Gender Age 

Nationality 

& 

Visa status 

Education 
Native place 

in China 

Current 

residence in 

Korea 

Years of 

living in 

Korea 

Having tour 

guide 

license? 

Male 29 Chinese F4 

College 

graduate in 

Korea 

Yanbian in 

Jilin Province  
Western Seoul 7 No 

Male 28 Korean 

College 

graduate in 

China 

Shenyang in 

Liaoning 

Province  

Central Seoul 10 Yes 

Male 30 Chinese F5 

College 

dropout in 

China 

Yanbian in  

Jilin Province  

Incheon &  

Gyeonggi 

Province 

10 Yes 

Male 31 Chinese F4 

College 

graduate in 

China 

Yanbian in 

 Jilin 

Province  

Incheon &  

Gyeonggi 

Province 

8 Yes 

Male 30 Korean 

High 

school 

graduate in 

China 

Yanbian in 

 Jilin 

Province  

Eastern Seoul 12 No 

Male 30 Chinese F4 

College 

graduate in 

Korea 

Yanbian in 

 Jilin 

Province  

Western Seoul 9 No 

Male 25 Chinese F4 

High 

school 

graduate in 

China 

Yanbian in  

Jilin Province  
Eastern Seoul 6 No 

Female 34 Korean 

High 

school 

graduate in 

China 

Harbin in 

Heilongjiang 

Province 

 Eastern Seoul 13 Yes 

Male 32 Chinese F5 

High 

school 

graduate in 

China 

Yanbian in 

 Jilin 

Province  

Ansan in  

Gyonggi 

Province 

12 No 

Female 41 Korean 

High 

school 

graduate in 

China 

Shenyang in 

Liaoning 

Province  

Western Seoul 11 Yes 

Female 49 Korean 

High 

school 

graduate in 

China 

Yanbian in  

Jilin Province 
Western Seoul 18 Yes 

Male 36 Korean 

College 

graduate in 

China 

Yanbian in 

Jilin Province  
Western Seoul 12 Yes 
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Table 4. The results of causal conditions. 

Concepts Subcategories Categories 

Decrease in the number of Chinese GPT Decrease in the  

number of Chinese  

tourists 

Decrease in the  

number of Chinese  

tourists and changes  

in the types of   

Chinese tourists 

Overall decrease in the number of FIT 

Decrease in the number of medical tourists from China 

Relative increase in FIT compared to GPT Changes in the types 

of Chinese tourists 
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Table 5. The results of the central phenomena analysis. 

Concepts Subcategories Main  

categories 

Registering the information of the tourists to the duty-free shops 

Reduced role as a  

tour guide 

Lopsided  

role 

Working for FITs  

Working for surrogate shoppers (Daigou) who only do the shopping 

Working as an interpreter for Daigou 

Solving problem when Daigou refund shopped items 

Bring Daigou to shops Changed role as a  

driver for Daigou Waiting in the car during Daigou shopping 

Getting commission-based income Compulsory shopping 

pressure from travel    

agencies 
Financially well treated if bringing more Daigou to duty free shop w

ho spend a lot of money 

Low salary due to the rapid decrease of Chinese tourists 

Wage dissatisfaction 

Job dis- 

satisfaction 

Lower income depending on a lack of recruiting money from        

spending as Daigou 

Job affected by political and economic circumstances 

Job insecurity Occupation fragility 

No hope and future for tourist guides in Korea 

No work for a few months Decrease in work  

loads Threat to    

livelihoods 

Still able to work but less work available in the tourism market 

Getting less pay 
Decrease in income 

Insufficient income 
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Table 6. The results of changes in contextual conditions. 

Concepts Subcategories Main categories 

Lack of cultural tour resources 

Lack of tourism 

resources 

The limitations o

f the tourist     m

arket 

Lack of scenic tour resources 

Lack of well-known tourist destinations 

Lack of tourism landmark 

Lack of tourism contents 

Chaotic tourism industry 
Collapse of  

tourism market 
Worsening of the tourism market 

Ruined tourism business  

Deteriorated the quality of GTP 

The harmful      

effect of  

budget tour 

Physically tired and earning less money from serving low budget

 tourists 

Excessive budget tour packages 

Deterioration of Korean image 

Searching for information via internet 

Active search    

before the trip The expansion  

of tourism   

information 

Tourists’ high level of knowledge on tourism 

Great accessibility of information 

Getting information rapidly 

Holding lists for tour spots and eateries to visit 

Sharing tour information via SNS The expansion  

of information   

sharing 

Increasing online networks to share information 

Increasing cases of self-tour for well-prepared Chinese tourists 

Tough work to get license 
Equal treatment 

as uncertified     

tour guides 

Increased  

number of      

uncertified  

tour guides 

No consideration for the licensed tour guide 

Same benefits between certified and uncertified tour guides 

Increasing possibility to work without the license 

Putting in a lot of effort to get a license but receiving no benefit  

from it 
Unfair treatment 

Giving damages to the certified tour guides due to the increase   

number of uncertified tour guide 

Increasing many unqualified and uncertified tour guides  Incompetence  

of uncertified     

tour guides 

Providing wrong historical information to the tourists 

Bad reputation from the tourists guided 

No government regulation of uncertified tour guides 

Government’s    

indifferent         

attitude 
Weakness of  

government     

screening 

Inability of the Korea Tourism Organization  

No actions taken by Korean Government or the Korea Tourism O

rganization 

Hiring some licensed tour guides to avoid government screening 

Weaker control than in other countries 

Lack of awareness of government issued license Ignoring importa

nce of license Low recognition of the benefits from obtaining the license 
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Table 7. The results of actions/interactions. 

Concepts Subcategories Main categories 

Getting driving license  

Capacity  

development 
An effort to       

enhance             

capabilities 

Purchasing own car to move around FITs 

Learning Korean history 

Trying to become a professional tour guide 

Learning English for securing English speaking tourists 
Future design 

Trying to acquire the tour guide license 
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Table 8. The results of intervening conditions. 

Concepts Subcategories Main categories 

Amicable relationship 
Bonding with c

olleagues 

Good relations 

with co-workers 

Exchange of help 

Family-like bonding  

Contact through SNS 
The pursuit of 

friendship  

between          

colleagues 

Meeting frequently besides work 

Playing soccer  

Meeting just to chat 

Sharing information regarding the newest trend in the tourism sector 

Favored occupation for people in 20s and 30s 

High salary     j

ob 

Envious  

attention from   

others 

Desired occupation for Korean-Chinese friends 

Reputation of making high salary 

Increasing recognition of a quick source of income in Korean-Chinese 

community 

Reasonable salary compared to the amount of time working 

Less exhausting occupation 

A desirable     

occupation 

Low workload 

Low in work intensity 

Huge popularity of tour guide licenses 

Wanting to stay in this business as long as work aptitude fits to people 

Time flexibility 

External value 

Work values 

Plentiful days off 

High salary 

Pride 

Internal value 
Aptitudes 

Bilingual skills 

Sense of achievement 

 

  

https://dic.daum.net/word/view.do?wordid=ekw000385867&q=explosive%20popularity
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Table 9. The results of the consequences analysis. 

Concepts Subcategories Main categories 

Willingness to work as a tour guide Remaining as a tour g

uide 

Living as a tour guide 

Feeling gratitude for working as a tour guide 

Happiness of life from being a tour guide 

Job attachment 
No other jobs are better than being a tour guide 

Great outlook for job 

Decent job 

Realization of a dream 
Self-realization 

University degree with tourism major  
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Figure 1. The number of Chinese inbound tourists visiting South Korea from January 2015 to  

November 2019 (Korea Tourism Organization, 2020). 

 

 

 

 

 

 

 

 

 


